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President's Corner
he ACRA Winter Conference
is just around the corner and
the
94th
NRF
Annual
Convention “Redefining Retail”
promises to be a good one with
presentations from many top retail
executives. Be sure to visit the NRF
web site at ww.nrf.com for details of
the conference. The ACRA business
meeting will be at 10 am on Sunday,
January 16th at the Jacob Javits
Center followed (at 11 am) by two
concurrent paper sessions. Several
excellent papers will be presented by
ACRA members. The rooms for the
ACRA Business meeting and paper
presentations will be arranged by
NRF. Please look for the signs
indicating the rooms for the ACRA
meeting. Then on Monday, January
17th at 3:30 PM, we will be visiting
the Time-Warner Complex on
Columbus Circle. The tour will
include a short history of the
Columbus Circle area, a discussion
of the process of inception and
development of the Time Warner
Center, visits to three floors of shops,
Whole Foods, and the Restaurant
and Bar Collection. Depending on
time and availability, they may also
arrange an introduction to the
Samsung state-of the-art electronics
showroom, and a brief tour of the
Jazz at Lincoln Center facilities. One
of their Retail Management staff will
then join us for a more in-depth
question and answer session. If
anyone would like to stay on for a
separate tour of CNN, that may be
possible also. Our thanks go to Jerry
Greenberg for arranging this visit. If
you have not yet registered for the
conference, please go to the NRF site
and click on conferences, then on
NRF’s Annual Convention and then
on registration (top, left column) or
just complete the registration included in the September Newsletter.

T

Earlier, I shared that one of my goals
as ACRA President was to enhance
ACRA’s relationship with the retail
industry. I am especially pleased to
inform you that Saks Inc. will fund
ACRA research proposals (beginning in 2005) and our special thanks
go the Dr. Roland Hearns, VP
Recruitment and Placement for
Saks, Inc. The call for research
proposals will be out shortly and
plans are for the first Saks Inc. Best
Proposal Award to be announced
during the 2005 Spring Conference.
Furthermore, thanks to the efforts of
Jane Thomas, ACRA Development
Chair, The International Journal of
Retail and Distribution Management
will sponsor an annual ACRA Best
Paper Award and the author(s) of the
best paper at the ACRA Spring
Conference will be invited to submit
their paper for publication in The
International Journal of Retail and
Distribution Management. Jane is
also working on additional sources
of industry support for ACRA research and/or ACRA best paper
awards. If you have any suggestions
for garnering additional industry
support for ACRA research and/or
teaching, I am sure Jane would
appreciate your input.
The ACRA Spring Conference will
be held April 14-17, 2005, in
Philadelphia, Pa. Doreen Burdalski
and Beth Mariotz, conference cochairs, have made plans for us to
visit the King of Prussia Mall, the
King of Prussia Retail Skills Center,
Mother’s Work, Inc, QVC, Inc., and
much more! Look for more information about this conference and the
call for papers for the spring
Conference in this issue of the
newsletter. Please consider submitting your best work for presentation
at the Spring Conference - and
consideration for the Best Paper
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ACRA News and Information
Award!
You may have noticed that David
Burns added a new section called
“Ongoing Research” to the last issue
of the newsletter.
If you are
interested in knowing who is doing
research similar to yours to identify
potential collaboration opportunities
or just for a more updated literature
search, please take a few minutes to
share a bit about your work (even
titles of your work in progress) and
send them to David to be included
in this section of the newsletter. The
ACRA newsletter should be a great
conduit for learning who else is
doing research on your topic.
I want to take this opportunity to
wish each of you a truly blessed
Christmas Holiday.

Sandra Forsythe
Auburn University
ACRA President

Address Changes
n ongoing reminder that the
editor of Retail Education Today can only make
changes in addresses listed in the
publication. ALL other changes in
addresses MUST be processed
through Paul McGurr, ACRA
Treasurer.

A

DO NOT rely on your previous
employer to forward your mail to
you! Most often, the envelopes are
returned to the sender, often with
not-so-kind and possibly even vindictive comments on them! Other
times, the former employer will
merely discard the publication.

Ongoing Research
s suggested by the ACRA
President, a section on ongoing research can play an
essential networking role for ACRA
members. Please send information
to the Newsletter Editor.

A

Reminder to
ACRA Members
he ACRA mailing list provides
the means to instantly e-mail
your message to all members
who belong to our list.

T

If you wish to post a message that is
relevant to the group (no SPAM or
individual communications please),
simply send it to "acra@ryerson.ca."
File attachments smaller than 140KB
are allowed. (Note: Only members
of the list may post messages and
you MUST be using the e-mail
address that we have on file in order
for your message to go through.)
If you do not already belong to this
list and wish to sign up, please
e-mail "majordomo@ryerson.ca" using the subject line "Add Me." Type
the words "subscribe acra" into the
body of your message and click
send. If you wish to be permanently
removed from the list, e-mail "majordomo@ryerson.ca" again but this
time use the subject line "Remove
Me". Type the words "unsubscribe
acra" into the body of your message
and click send.

Publication
Schedule for
Volume 25
of

Retail
Education
Today
Please retain the following
due date – Place it on your
calendar TODAY!
Feb. issue: Jan. 24 '05
May issue: Apr. 18 '05
The above is the deadline date
for all submissions except for
feature articles. Please submit
all materials to the editor
before this date.
To facilitate the production of
Retail Education Today, and to minimize the
possibility of errors or of the
submission becoming lost,
whenever possible please submit material on a disk!
Submission of material in any
popular format would be
greatly appreciated.
Also,
materials submitted in hard
copy is subjected to additional
editing by the editor
Feature articles can be submitted to the editor at anytime
consistent with the guidelines
listed elsewhere in this issue.

If your email address has changed,
please send a note to Donna Smith
at "drsmith@ryerson.ca."

Page 3

Create PDF with GO2PDF for free, if you wish to remove this line, click here to buy Virtual PDF Printer

Volume 25, Number 2 December 2004

ACRA
Calendar
Jan. 15-19 '05

ACRA Winter
Conference/
NRF
Convention
New York

April 14-17 '05 ACRA Spring
Conference
Philadelphia PA
January '06

ACRA Winter
Conference/
NRF
Convention
New York

Spring '06

ACRA Spring
Conference
Bentonville AR

Fall '06

AMS/ACRA
Triennial
Conference

Make
Plans
to
Attend
Today!

News and Information, cont.
Retail
Education
Today
reminder! Retail Education
Today is included in the most
recent edition of Cabell’s
Directory of Publishing Opportunities in Marketing.

A

Help Wanted!
CRA is in need for a new
Clearinghouse Coordinator.
Interested individuals should
contact Sandra Forsythe, ACRA
President.

A

Retail Education Today is
seeking feature articles which will
likely provide direct value to ACRA
members. Specifically, articles addressing content which can be immediately included into the retail
classroom, or papers addressing
pedagogical issues are being sought.
Feature
articles
in
Retail
Education Today are not ordinary research articles – instead they
must add value to members’ instructional activities. Feature articles are
also not to be articles which could be
submitted to an ACRA conference
for presentation. Submitted papers
will undergo blind review. Paper
presentations should be sent on disk
along with three hardcopies to the
editor. Papers should be 7 pages
double-spaced or less in length.
Submissions will be accepted only
by members of ACRA members or
from practitioners. (Exceptions may
be made by the editor).
Submit your papers today.
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Teaching Competition
e seek nominations (or selfnominations) of marketing
faculty members who exhibit evidence of teaching excellence. The first place winner will
receive a $500 cash prize, funded by
Hormel Foods Corporation, and be
named the “2005 Hormel Master
Teacher”
by
the
Marketing
Management Association.

W

Based on the written submissions
from participants, up to ten people
will be identified as recipients of
“2005
Hormel
Meritorious
Teaching” awards and will be so
recognized in the MMA Conference
Program. Among these people, the
top three will become finalists for
the 2005 MMA Master Teacher
Award and will be notified of their
selection by February 4, 2005. Each
of these three will be presented with
a
“2005
Hormel
Teaching
Excellence” award at the conference. On Wednesday, March 16,
2004, each of these three finalists
will make a 15-20 minute presentation/mini-teaching demonstration of
their submitted successful teaching
activity to attendees and the judges
at the MMA Spring 2005
Conference. One of these three
finalists will be selected as “The
2005 Hormel Master Teacher,” recognized at the MMA Spring
Conference Awards Brunch on
Thursday, March 17, 2005, and
invited to prepare an article for the
Journal for Advancement of
Marketing Education.

letterhead noting:
a. places and dates served/serving
as a marketing teacher,
b. list of all marketing courses
taught,
c. summation of supporting evidence of teaching excellence,
honors, and/or student assessment results, and
d. contact information (office &
home phone numbers and mail
& e-mail addresses)
2. Condensed curriculum vitae (3
page maximum)
3. Summary of a single successful
teaching activity, practice, innovation, or strategy employed (3
page maximum)
Those people nominated by others
will be contacted directly by the
Chair of the Marketing Teaching
Awards Competition and informed
of these guidelines. The final deadline for the submission of all documents is January 7, 2005. Materials
should be submitted to:
Dr. Jon M. Hawes, Director
Fisher Institute for Professional
Selling
The University of Akron
259 S. Broadway
Akron, OH 44325-4804
Phone: 330-972-8466
E-Mail: jhawes@uakron.

3rd Annual
Marketing
Management
Association
Teaching
Awards
Competition
Sponsored by
Hormel Foods
Corporation

To be considered for any of these
awards, individuals must submit the
following materials (using at least 1"
margins, 12 font size print, single
spacing is acceptable):
1. Letter of application (3 page
maximum) on university/college
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ACRA Conferences

Help
ACRA
help
you
achieve
your
professional
goals.

2004 ACRA Spring
Conference
Philadelphia, Pennsylvania
April 14-17, 2005
hiladelphia is a thriving metropolis that mixes new businesses with
historical sites and attractions dating back to our country’s birth. It is
the fifth largest city in the United States and the second-largest on the
East Coast. Philadelphia, the birthplace of “life, liberty and the pursuit of
happiness” is home to the Liberty Bell and Independence hall. It is a
welcoming place, “The City of Brotherly Love.”

P

We have an exciting agenda for ACRA’s spring 2005 conference:
· Visits to the home offices of Philadelphia’s most successful retailers: QVC
and Mothers Work, Inc.
· Historical tours of Philadelphia’s well know landmarks: the Liberty Bell and
Independence Hall.
· Breakfast with Paul Levy, Exe-cutive
Director of Philadelphia’s Center City
District.
· Shopping and dinner in Phila-delphia’s
Manayunk Shopping District.
· Free time to explore the city at your own
leisure.
We’ve reserved space at the Holiday Inn
-- Historic District, located at 400 Arch
Street, Philadelphia, PA. The room rate is
$129 single/double occupancy + 14% state
and local taxes. All reservations should
be made by individual call in by March
28, 2005. Call 215-923-8660 or 1-800THE-BELL.
Registration for the conference is $150.00.
Registration forms and more information
will be mailed and emailed directly to
ACRA members.
Should you have any questions regarding
the conference, please contact Doreen
Burdalski at 215-951-2583 or burdalskid@philau.edu.
Page 6
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ACRA Call for Papers
ou are invited to submit completed papers to the 2005 ACRA Spring
Conference in Philadelphia, PA. All papers will be double blind
reviewed. The paper submission deadline is February 1, 2005.

Y

Guidelines for submitting a paper include:
1. Submit manuscript as an e-mail attachment in a word or word perfect
format to mariotze@philau.edu.
2. Electronic cover letter should include the complete title of the paper,
authors’ name, address, affiliation and telephone number.
3. Attached manuscript should begin with the title of the paper followed by
the body of the paper. Author names should not be included.
4. Papers should not exceed fifteen (15) double-spaced pages including
text, references and exhibits.

Philadelphia
PA
April 14-17,
2005

5. The first author listed on the title page will serve as the contact person
unless otherwise noted in the submission. Confirmation of receipt of manuscript and reviewer comments will be sent to authors by e-mail.
If you do not receive confirmation of receipt within 3 days of e-mailing your
manuscript, contact Beth Mariotz at 215-951-2712or at mariotze@philau.edu
to be sure she received it.
If you would be willing to serve as a reviewer, please contact Beth Mariotz
at Philadelphia University by January 15. We need reviewers!

Submit Your
Papers
Today!
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Other Calls for Papers
he European Association for Education and Research in Commercial
Distribution (EAERCD) invites you to the 13th International Conference
on Research in the Distributive Trades at the School of Economics and
Management, Lund University, Sweden June 29 – July 1, 2005. We welcome
papers on the different aspects of retailing and distribution.

T
Lund Sweden
June 29July 1, 2005

The purpose of the EAERCD international research conference is to stimulate
and contribute to an international exchange of ideas, research results and
practical experiences among researchers and practitioners within the
distributive trades. Research projects, results and experiences covering all
major areas of the distributive trades will be discussed at the conference.
Papers that concern all major issues related to the distribution of products and
services are welcome. Special tracks and topics will be announced later.
Electronic submissions of papers sent to eaercd@lu.se are welcome.
Submission deadline: January 31, 2005.
Updated information about
http://www.lri.lu.se/eaercd.

the

conference

will

be

presented

at

Founded in 1666 and with about 32,000 students Lund University is among
the largest and oldest in Northern Europe. The medieval city of Lund is over
a thousand years old and has a number of historical sites. It is also small and
accessible – you will find everything within a comfortable walking distance.
The city is easily reached by a 45-minute direct train ride from Copenhagen
airport. The surroundings of Lund also offer old castles and the beautiful
coastline of southern Sweden with its small picturesque villages.
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Feature Article
Editor's Note: In these days of
increasing teaching loads, research
expectations, and service obligations within an environment of
shrinking resources, its is no longer
adequate merely to "work harder."
Instead we find that we need to do
things differently, to "work smarter."
This issue's feature article addresses
this reality.
n the best-selling book “The
Seven Habits of Highly Effective
People,” author Stephen Covey
encourages us to “seek win-win
relationships” in order to maximize
our individual and group effectiveness. Parties are encouraged to
identify opportunities to create mutually beneficial outcomes. Covey
further suggests we “put first things
first” and prioritize our time and
resources around those outcomes
important to us. And, we’re encouraged to “begin with an end in mind”
and work toward that destination.
Such an approach to our work will
create a synergy whereby the collective outcome of our work exceeds
the sum of the individual parts.

I

I want to “be proactive” in my
approach to faculty life. I want to
provide my students with a meaningful educational experience. As such,
it is imperative that I maintain
contact with business practitioners.
Doing so helps me to “sharpen the
saw” and keep my content, methods,
and examples relevant for my student audience. And, this helps me
to “understand … then be understood.”
The reader will likely
recognize all “Seven Habits…” applied to my work.

Putting the Habits to Work in a
Research Agenda
I try to develop win-win-win relationships. (1) My research work
helps keep me up-to-date in my field.
This enhances my teaching work and
(assumedly) the learning outcomes
of my students.
(2) My service
work allows me to apply my discipline for the betterment of my local
marketplace. (3) My research and
service work enhance my ability to
produce intellectual contributions.
This is vitally important to AACSBaccredited business schools as the
AACSB standards anticipate a faculty group producing a portfolio of
intellectual contributions specific to
their mission. Also, recently revised
accreditation standards encourage
business schools to embrace active
learning while lessening the reliance
on passive learning (i.e., lecture, test,
… lecture, test). Such research
projects immerse students in the
discipline and promote active learning.
I define these outcomes as
win-win-win …Covey amended!

Seek
Win-Win-Win:
Retailer
Research
for the
Highly
Effective
Professor

Developing Win-Win-Win
Research Projects
During a past academic year, I
partnered with two distinct retail
groups to provide: (1) value-added
research for the client, (2) a handson learning experience for my
Consumer Behavior students, and (3)
the fulfillment of the University’s
public service mission and desire to
develop mutually beneficial partnerships in our marketplace. The reader
will recognize another win-win-win
opportunity. These two projects are
outlined in the sections that follow.
Please note the results of each study
are proprietary and cannot (and
should not) be shared here. Still, I
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Feature Article, cont.
believe my colleagues in the academy can benefit from our work and
can (and should) seek out similar
relationships in their operating markets.

Mark A.
Mitchell
University
of
South Carolina
Spartanburg

Image Study for Real Estate
Investment Trust
We partnered with a publicly-traded
Real Estate Investment Trust (REIT)
to conduct an image study for one of
their properties. This particular firm
“primarily owns regional malls that
are the dominant retail facility in
middle market areas. They are also
an active developer of new regional
malls and community centers.”
Currently, they own properties in
twenty states, primarily in the eastern
and southeastern United States.
They own two of six regional
shopping centers in our marketplace.
Site managers of the property wished
to determine the consumer’s perception of one of their facilities compared to other shopping options. A
disguised research format was used.
Focus group research was used to
flush out the variables used by
consumers to assess their shopping
center options. Area residents were
asked to evaluate (using a 5-point
Likert Scale) the specific shopping
center they visit most frequently (of
the six area options) using the
following variables:
1. Courtesy of Store Personnel
2. Speed of Checkout Process
3. Accuracy of Sales Transactions
4. Ease of Finding Stores
5. Ease of Finding Merchandise in
Stores
6. Comfort Facilities (restrooms,
etc.)
7. Dining Options
8. Special Events Hosted
9. Cleanliness

10. Organization / Neatness
11. Safety of Grounds / Parking
12. Lighting of Common Areas
13. Climate Control (heating and
cooling)
14. Discounts Offered
15. Use of Signs and Maps
16. Architectural Style
17. Contribution to the Community
Further, respondents were provided a
series of semantic differential statements and asked to evaluate all six
shopping centers using the following
variables:
1. Quality of Merchandise
Available
2. Variety of Merchandise
Available
3. Presence of Desired Brand
Name Stores
4. Overall Prices of Merchandise
5. Operating Hours (days and
times open)
6. Ease of Locating Stores
7. Dining Options
8. Location
9. Reputation in The Community
The format developed (by the students with faculty direction) allowed
property managers to determine both
their existing brand image as well as
their performance relative to the other
options in the marketplace. Hunches
and/or anecdotal information were
supported or refuted and brand managers will now work to realize their
desired position in the marketplace.
Decision-makers have facts. Students
have hands-on research experience.
The University has provided valueadded service to an important community partner. Another win-winwin outcome!
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Image Study for a Restaurant
Group
We also partnered with a local
investment group to establish a
baseline brand image measure as
they seek to develop a new restaurant concept.
Specifically, the
investment group is working with
Dairy Queen (now part of Warren
Buffett’s Berkshire Hathaway firm)
to roll out and refine a new
restaurant concept … “DQ Grill and
Chill.” “Currently in the test phase,
the restaurant concept is the result of
a joint franchisor / franchisee initiative. DQ Grill & Chill features an all
new food menu, a beautiful new
facility and décor, and a state-of-theart service system.”
Dairy Queen is largely associated
with the development of soft-serve
ice cream and the quick-service ice
cream category with its first U.S.
store opened in 1940. That brand
image is helpful in the retailing of
frozen confections but limiting as
the firm seeks to increase its food
sales. The DQ Grill and Chill
concept is meant to provide a varied
food menu with all the familiar DQ
treats (such as Blizzards, Sundaes,
Fudge Bars, and others).
The
purpose of our research effort was to
establish the existing brand image so
brand managers could assess existing brand image versus target brand
image and take corrective actions (if
needed).
Focus group research suggested consumers select particular restaurants
for specific “meal occasions” with
the most common meal occasions
for low- to mid-priced restaurants
being “Quick Meal”, “Casual
Dining”, and “Snack or Treat”. In
the interest of disguising the purpose

of the study (and possibly influencing responses), sampling frame respondents were asked to report
which meal occasion (if any) would
prompt them to visit a list of twelve
restaurants with a strong presence in
the region. Care was taken to
include likely selections in each
category (such as Burger King,
McDonalds, and Wendy’s as likely
“Quick
Meal”
selections).
Additionally, respondents were
asked to evaluate a smaller list of
restaurants (including Dairy Queen)
using 5-point Likert scales using the
following variables:
1. Reputation of the Brand
2. Speed and Consistency of
Service
3. Food Variety and Selection
4. Food Quality and Consistency
5. Food Value (Cost/Benefit)
Given the DQ Grill and Chill
concept is a rather new one, respondents were asked to report which
restaurants they had visited in the
past year. This allowed respondents
to be divided into those having
visited DQ recently and those who
did not in order to assess possible
recency effects of brand interaction
(while preserving the anonymous
nature of our work). In the end, DQ
brand managers and investors now
see the baseline perceptions of their
brand and are better positioned to
execute strategies to realize their
desired position in the marketplace.
Once again, decision-makers have
facts. Students have hands-on research experience. The University
has provided value-added service to
an important community partner.
Another win-win-win outcome!
Surely the same outcomes are possible in your marketplace. Go get
‘em………….
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Career Opportunities
Rank and salary: This is a tenure track faculty appointment. Salary and rank
are competitive and commensurate with academic preparation and experience.
An excellent fringe benefits package is included.

California
University
of
Pennsylvania
Marketing
Faculty
Position
California PA

Radford
University
Merchandising
Educator
Radord VA

Responsibilities: Duties will include teaching introductory and advanced
undergraduate and graduate courses in marketing management, consumer
behavior, international marketing and business marketing; developing courses
within these curricula; advising undergraduate and graduate students; assisting
with AACSB accreditation, participating in committees; demonstrated potential
for effective teaching and engaging in scholarly and professional activities
(such as seeking external funding to support outreach programs); and assisting
with the possible web-based delivery of a planned +2 undergraduate completion
program in business administration. Teaching assignments may involve travel
to regional sites and /or distance learning formats.
Qualifications: An earned Ph.D. in marketing and/or related fields and
teaching experience at the college/university level is required. Must have
demonstrated potential for effective teaching and scholarly activity leading to
publication. Strong written, electronic, and verbal communication skills, some
expertise in web-based course and program delivery, and demonstrated
proficiency in the English language required.
To be considered, applicants must submit hardcopy all of the following before
an on-campus interview is granted: full curriculum vitae; official transcripts
from all colleges and universities attended (unofficial transcripts are acceptable
for review purposed); letter of application highlighting applicants’ qualifications and teaching interests; a statement of teaching philosophy and plans for
scholarship program; names, addresses, phone numbers, and e-mail addresses
of three professional references who have current knowledge of the applicants’
abilities as a teacher. Send application materials except DD214 (if veteran) to:
Dr. Shirley A. Lazorchak, Marketing Search Committee, Business and
Economics Department, California University of Pennsylvania, 250 University
Avenue Box 74, California, PA; 15419-1394. Phone: 724-938-4371. Review
of applications has begun.
he Radford University Department of Interior Design and Fashion is
seeking candidates for an Assistant Professor tenure track faculty position.
Ph.D. with emphasis in Merchandising/Retailing or a related field
required. Full-time teaching experience preferred. Duties include teaching
undergraduate courses in the areas of merchandising, retailing and fashion.
Position to begin Fall 2005. Position description and qualifications may also
be viewed at http://www.radford.edu/~academic/Positions/ FASHION.htm.

T

Application review begins immediately. Send letter of application, current
resume and list of three references to Susan Barnard, Box 6967, Radford, VA
24142; Fax: 540-831-6719; email: sbarnard@radford.edu. Radford University
is an EO/AA employer committed to diversity.
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yerson University is known for innovative programs built on the
integration of theoretical and relevant learning. Over 50 undergraduate
and graduate programs are distinguished by a professionally focused
curriculum and strong emphasis on excellence in teaching, research and
creative activities. Ryerson is also a leader in adult learning, with the largest
university-based continuing education school in Canada.

R

An innovative leader in professional education, recognized for setting the
highest standards, the School offers degrees in both Fashion Design and
Fashion Communication. As a tenure-stream faculty member, you will lead
and develop courses in fashion and design history, theory and culture, with
responsibility for co-ordinating and developing courses for the undergraduate
B.Des. degree program, and for planned graduate courses in Design Culture.
This is an exciting opportunity to develop and implement courses that expand
and build on the renowned studio course base of the School, expand programs
around its historic costume collection, and address fashion as a social, cultural
and economic force. The position will commence August 1, 2005, subject to
budgetary approval.
While a combined studio/theory/history background is a definite asset, it is
imperative that you have a graduate degree (PhD), extensive teaching
experience in a fashion-related discipline, and a demonstrable record of
academic research and publication in the history, theory and criticism of
fashion and design. Museum experience in costume conservation and curation
will also be considered.

Ryerson
University
School of
Fashion
Toronto
Canada

A letter of application addressing the candidate’s interests in, and
qualifications for, the position, together with a curriculum vitae, should be
sent, by January 31, 2005, to: Prof. Linda Lewis, Chair, School of Fashion,
Ryerson University, 350 Victoria Street, Toronto, Ontario, Canada, M5B 2K3.
Website: www.ryerson.ca. The position will remain open until it is filled.
Ryerson University has an employment equity program and encourages
applications from all qualified individuals, including Aboriginal peoples,
persons with disabilities, members of visible minorities and women. Members
of designated groups are encouraged to self-identify. All qualified candidates
are encouraged to apply; however, Canadians and permanent residents will be
given priority.
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Career Opportunities, cont.
osition:Assistant/Associate Professor: tenure track, nine month salary
commensurate with experience and qualifications. Opportunity for
summer teaching and/or research funding.

P
University
of
Tennessee
Retail
and
Consumer
Sciences
Knoxville TN

Qualifications:Ph.D. required in retailing, consumer behavior, marketing,
merchandising or closely related field. Undergraduate and graduate teaching
competence/aptitude essential. Proven success in research and ability to obtain
research funding. Experience directing graduate research desirable. Salary
commensurate with experience.
Responsibilities: Assume the following significant responsibilities for teaching
and research in Retail and Consumer Sciences:
• Direct graduate student research
• Enhance scholarship through excellent teaching, publishing in refereed
journals and other learned endeavors
• Seek funding opportunities
• Maintain active relationships with industry professionals
• Participate in planning and coordinating the undergraduate and graduate
programs
• Teach undergraduate and graduate courses
• Advise both undergraduate and graduate students
• Participate in curriculum evaluation, revision, and development
• Participate in university service activities and professional societies
Available: August 1, 2005
Academic Environment: The Retail and Consumer Sciences major is housed in
the Department of Consumer Services Management in the College of Education,
Health, and Human Sciences at The University of Tennessee, a Land-Grant and
Carnegie Level I Research Institution. The Retail and
Consumer Sciences program has approximately 200 undergraduate majors and
20 graduate students.
Application Information: Screening of applications will begin January 7, 2005
and continue until position is filled. Please send letter of application, resume,
contact information for three references and transcripts to:
Youn-Kyung Kim, Ph.D., Search Committee Chair
110 Jessie Harris Bldg., 1215 W. Cumberland Ave.
Retail and Consumer Sciences
College of Education, Health and Human Sciences
The University of Tennessee
Knoxville, TN 37996-1911
Phone: 865-974-1025, FAX: 865-974-5236, e-mail: ykim13@utk.edu
The University of Tennessee, does not discriminate on the basis of race, sex,
religion, national origin, age, disability or veteran status in provision of
educational programs and services or employment opportunities and benefits.
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Position: Assistant Professor, Clothing, Textiles & Fashion
Full-time, 12 month, tenure-track position
Salary: Commensurate with education and experience
Location: New Mexico State University
College of Agriculture & Home Economics
Family & Consumer Sciences
Qualifications: A doctoral degree in Clothing, Textiles and Fashion
Merchandising or closely related field is required. Industry experience and
university teaching is preferred.
Evidence of research capabilities,
participation in professional organizations and potential for working with
graduate students is preferred.
Must have excellent research and
communication skills and enjoy interacting with students. In addition, the
candidate must have the ability to work with culturally and socio-economically
diverse audiences and possess a high degree of problem solving and
presentation skills.
Position Description: The Department is seeking a tenure track faculty
member in Clothing, Textiles and Fashion Merchandising. This is a 12-month
appointment, 75% teaching and 25% research. The person will teach
undergraduate and graduate courses in clothing construction and design,
textiles and fashion merchandising, recruit and mentor undergraduate and
graduate students, conduct nationally recognized research and scholarly
activity and engage in service activities.
General Information: New Mexico State University enrolls approximately
16,000 students. The position is housed in the Family and Consumer Sciences
Department, which has the largest number of majors in the College of
Agriculture and Home Economics. For additional information, visit our
website: www.nmsu.edu/~famchsci.
Review of: Letter describing interest and qualifications as they relate to the
position, and any other information that would be helpful to the search
committee (the letter should include teaching and research interests);
curriculum vita, official university transcripts of all graduate education, names,
addresses, telephone numbers and email addresses of at least five (5)
individuals who may be contacted by the search committee to inquire about
the capabilities of the applicant will begin:
2004 and continue
until position is filled. The position is available July 1, 2004.

New Mexico
State
University
College of
Agriculture &
Home
Economics
Family &
Consumer
Sciences
Las Cruces
NM

Reply to:
Ann Bock, Ph.D
Merchandising Search Committee Chair
Family & Consumer Sciences
Box 30003, MSC 3470
New Mexico State University
Las Cruces, NM 88003
Telephone: (505) 646-1178
email: abock@nmsu.edu
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2004-2005 Officers & Committee Chairpersons
President
Sandra Forsythe
Dept. of Consumer Affairs
Auburn University
308 Spidle Hall
Auburn, AL 36849
(O) 334 844-6458
(F) 334 844-1340
sandra.forsythe@auburn.edu

Membership Chairperson
Robert Robicheax
210 Business -Engineering Complex
1150 10th Avenue South
Birmingham, Al 35294-4460
(O) 205-934-4648
(F) - 205-934-0058
bobr@uab.edu

Vice President
Donna Smith
Faculty of Communication & Design
Ryerson University
350 Victoria Street
Toronto ONT Canada M5B 2K3
(O) 416 979-5000 x4827
(F) 416 979-5324
drsmith@ryerson.ca

Retail Education Today Editor
David J. Burns
Department of Marketing
Williams College of Business
Xavier University
3800 Victory Parkway
Cincinnati, OH 45207-3214
(O) 513 745-3956
(F) 513 745-3692
Burnsd@xavier.edu

Past President
Lewis Neisner
Department of Marketing
University of Maryland
794 Blenheim Ct.
Severna Park, MD 21146
(O) 410 647-0694
(F) 410 647-0694
lneisner@rhsmith.umd.edu

ICSC Liaison
Martin Topol
Department of Marketing
Lubin School of Business
Pace University
New York, NY 10038-1502
(O) 212 346-1827
(F) 718 793-2444
topol@pace.edu

Secretary
Leslie Stoel
Consumer and Textile Sciences
The Ohio State University
265 Campbell Hall
1787 Neil Ave.
Columbus, OH 43210-1295
(O) 614 688-8594
(F) 614 688-8133
stoel.i@osu.edu

NRF Liaison
Lewis Neisner
Department of Marketing
University of Maryland
794 Blenheim Ct.
Severna Park, MD 21146
(O) 410 647-0694
(F) 410 647-0694
lneisner@rhsmith.umd.edu

Treasurer
Paul McGurr
School of Business Administration
Fort Lewis College
1000 Rim Drive
Durango, CO 81301
(O) 970 247-7543
(F) 970 247-7205
mcgurr_p@fortlewis.edu

New York Conference Liaison
Jerome Greenberg
Department of Marketing
Rutgers University
University Heights
Newark, NJ 07102
(O) 973 353-1480
(F) 973 353-1325
greenbjer@earthlink.net

Development Chairperson
Jane Thomas
Department of Marketing
Winthrop University
5724 Maylin Lane
Charlotte, NC 28210
(O) 803 323-2186
(F) 803 323-3960
Thomasj@winthrop.edu
Member-at-Large
John Fernie
Heriot Watt University
Riccarton
Edinburgh, Scotland EH14 4AS
(O) 441-786 467412
J.Fernie@hw.ac.uk
Conferences
Ann Fairhurst
College of Human Ecology
230 Jessie Harris Building
U. of Tennessee - Knoxville
Knoxville, TN 37996-1900
(O) 423 974-6609
(F) 423 974-5236
Fairhurs@utk.edu
Clearinghouse Coordinator
Director of ACRA Hall of Fame
Archives
This could be you!
Webmasters
Nancy Stanforth
Bill Hauck
School of Fashion Design and
Merchandising
Kent State University
Kent, OH 44242
Nancy:
(O) 330 672-3010
(F) 330 672-3772
nstanfor@kent.edu
Bill:
(O) 330 672-0135
(F) 330 772-3772
whauck@kent.edu
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