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We are in the midst of
the Christmas shopping season, although
Black Friday was
somewhat anticlimactic. The actual numbers did not look bad
with the number of
those shopping on Friday up an estimated
20 million from last
year (though the sales
per person dropped
some). It seems, however, as though the
Christmas shopping
season has been going
for some time.
(Indeed it has). I remember in my days in
retailing (yes, I’m getting old), although we
would have customers
routinely yell at us for
not having Christmas
decorations for sale in
September, the true
season began on Black
Friday.
Although Christmas
in the stores has been
creeping earlier every
year, this year is different. As many
stores attempted to
“jump start” holiday
shopping traffic,
Christmas appeared
before fall arrived.

Many stores (e.g.,
Kroger) even had

Christmas music playing in the stores in
October. Furthermore, we even had
Christmas decorations
marked half-off in October. (I must really
be getting old – I can
remember when
Christmas items did
not go on sale until
December 26). Are
retailers slowing killing the goose that laid
the golden egg?
As Christmas is becoming increasingly
secular (I recently
heard several government officials arguing
that “Jingle Bells” is a
“religious” song and,
hence, should be

banned from the public marketplace), what
is left to the season?
If it has become
merely a
“consumption holiday,” retailers have
something to fear long
-term. Although a
“consumption holiday”
is inherently tenuous,
extending the season
to comprise over three
months of the year
(not counting the arguably revolting
“Christmas in July”
sales) cannot help but
to diminish the importance of the season to
retailers. What are
the implications for
the future?
Although I have attempted to have firsthand experience in
the Christmas shopping season, I have
seen my participation
lag – not due to the
lack of interest, but
the lack of time. With
the increasing pressures to “do more with
less” (as our institutions engage in cutbacks and/or not filling positions), we are
seeing an interesting
Continued on page 2
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President’s Corner, Continued
dichotomy beginning to develop. Seemingly, those
with income have no time to spend it while those with
the time available have little income to spend. No
wonder Cyber Monday’s sales looked so good. What
are the indications for the future?

ACRA component to the conference which will surely
be great. Begin making plans to attend today!

As the budgets at many of our institutions continue to
be strained, travel plans become more difficult to justify. ACRA continues to provide conferences which
In the midst of this changing retail environment,
are unmatched. The AMS/ACRA conference in New
ACRA endeavors to continue to provide the means for
Orleans this past fall enjoyed record participation!
aiding its members in preparing the next generation
This exceptional conference attracted attendees from
of retail managers. Next month’s ACRA Winter Conacross the globe for a time of paper presentations,
ference/NRF convention provides uneating, fellowship, eating, exciting
matched insight into the retail industry.
tours and talks, and even more eat“In the midst of this
Furthermore, NRF’s announcement that
ing. (I still see remnants of the conthe convention will remain in New York
ference as I look at my waist. It apchanging
retail
City after this year may be particularly
pears that the old adage that
good news for ACRA members. There is
“calories consumed more than 50
environment, ACRA
no retail market in the country quite like
miles from home doesn’t count” may
endeavors to continue to
New York City. With the convention connot be true after all). Don’t miss out
tinuing to meet in New York City, we
provide the means for aiding on the fun and intellectual fulfillwill continue to have yearly access to this
ment at future ACRA conferences!
its members in preparing
dynamic marketplace. As is customary,
Don’t forget about the upcoming
there is no additional registration bethe
next
generation
of
retail
ACRA
Charrette. Claudia Mobley
sides registration with NRF. Paper presand
her
colleagues at the University
entations will likely take place on Sunmanagers.”
of
Arkansas
will ensure to make this
day morning at the Javits Center. Infora
unique
experience
for participants.
mation will be posted the ACRA website
as it becomes available.
Try not to get overly stressed as the
Barry Berman is making plans for another sensational ACRA tour in New York City. For
those who missed last year’s tour, you missed a real
treat. Information on the tour will also be posted as
it becomes available.

semester draws to a close.

Merry Christmas and Happy Holidays!

David Burns

Industry contact will continue with the Spring conference in Orlando. Meeting with Retailing Smarter, we
will have insight into the retail trends and retail
strategies which are shaping the industry. The Retailing Smarter conference will only be one part of the
conference activities as Susan Fiorito is developing an

Xavier University

Conference Announcements
ACRA Spring conference will be

Start Thinking about Parma, Italy!

later than usual (June, 2010). Paper
submissions will be due Feb. 12, 2010.
Details to come. Contact: Paul
McGurr at mcgurr_p@fortlewis.edu.

European Association for Education and Research in the Commercial Distribution
(EAERCD) Conference is scheduled for June
29 to July 1, 2011. Paper submissions due
Dec. 31, 2010. More details to follow.
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2010 Winter ACRA Conference
Held In Conjunction with the 2010 NRF Convention and Exposition

The “must attend” event for retailers from
around the world is quickly approaching.
The National Retailing Federation 98th Annual Convention and EXPO, better known
internationally as the Retail’s BIG Show will
take place January 10—13, 2010 at the
Jacob K. Javits Convention Center in New
York City. The show attracts more decisionmaking retail executives than any other
even of its kind. It’s a chance for ACRA professors to join retail practitioners and renew

and make new friendships. The website for
the event is
http://events.nrf.com/annual2010/public/
enter.aspx
The day for the ACRA presentations has not
yet been determined but will probably be on
Sunday. Updates will be posted on the
ACRA website.

Treasurer Update
New contact information for our treasurer:

If you haven’t paid your ACRA dues,
do so as soon as possible! ACRA now
accepts credit cards and Paypal!
Please see the ACRA website for more
information:

JungKun Park, Ph.D., Associate Professor
College of Technology (HDCS)
University of Houston
110 Cameron
Houston, TX 77204-6020
Email: jpark21@central.uh.edu or viroid2007@gmail.com
Cell 765-409-0754

http://www.acraretail.org/payments/allpayments.html

Call for Papers -

Retail Education Today

Retail Education Today (RET) is inviting ACRA
members to submit completed papers related to
retailing. The papers will be double blind reviewed and those selected will be published. At
least one author must be a member of ACRA.
Membership applications are available online at
http://acraretail.org/. Abstracts will not be considered for review. Papers submitted must not have

been published, accepted for publication or under consideration for publication elsewhere.
Authors of accepted papers must submit the
final paper by the specified deadline. Submit
manuscripts for consideration to Denise Ogden
(dto2@psu.edu). RET is a quarterly publication
of ACRA and is listed in Cabell’s Directory of
Publishing Opportunities in Marketing.
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The 4th Annual ACRA Charrette will be
hosted by the Center for Retailing Excellence at the University of Arkansas Sam
M. Walton College of Business, Monday
March 8 through Saturday March 13,
2010.

What is a Charrette? A Charrette is a real-world business
competition. At a Charrette, participants work together
intensely to reach a resolution for a challenge presented by
a client. A Charrette provides students with opportunities
to express their creativity, apply learned skills and knowledge to transfer ideas into actionable plans, work on real
business/design issues with industry experts, and experience the value of teamwork in multi-disciplines. Earlier
fundraising for participating students at each school is
strongly recommended. Please visit www.acraretail.org to
view last year’s winning presentations for the 2009 Charrette client, Ron Jon Surf Shop.

Day 1

Welcome Reception
team building exercise

Day 2

Kick-off meeting
with the client, and
store tours

Day 3

Meeting with industry experts

Day 4

Work Day

Day 5

Presentations, followed by competition
award reception

TEAM WORK The complexity of the project takes the students out of their comfort zone and challenges their cohesive team building skills. Communication being the key to success, the charrette is an excellent tool to develop collaboration and prepare them for the real business world.

PROBLEM-SOLVING

Meetings are designed to resolve a problem or
issue within a limited time frame to complete an intense project. The process stretches students
to use logic and critical thinking skills, essential to enter the job market.

INTERDISCIPLINARY

This is a unique opportunity to experience
the business world by working with team players from different expertise and cultural backgrounds towards a common goal. The charrette serves as a way of quickly generating a design solution while integrating the aptitudes and interests of a diverse group of people.

IMPORTANT DATES:
January 25, 2010: Last Day for Application Submission
February 1, 2010: Notification of Final Selects
February 15, 2010:
Last day for Fee Payment
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2010 ACRA Charrette

Due to the capacity limitation (a maximum of 42 students), pre-selection screening will
be applied based on requirements met and consideration of team member composition so
that diverse disciplines (retailing, interior design, merchandising, marketing, finance,
communications etc.) from diverse universities are represented. A maximum of 5 students per a representing university are recommended; exception may be allowed for interior design students.

Eligibility Requirements
•
•
•
•
•
•

“B” average to participate or recommendation letter From a sponsoring faculty member who is a
member of ACRA
Keen interest in retail
Ability to take part in one of the following areas:
Retailing, merchandising, marketing, finance, interior Design, communication, management
Resume
A letter of interest in Charrette. One-page essay
Describing why an applicant is interested in Charrette participation

Selection Criteria
•

Academic excellence and/ or dynamic, innovative,
team-playing, energetic and competitive leadership qualities

•

Strong interest in retail and Charrette

•

Discipline relevance to accommodate the group
member composition (retailing, interior design,
merchandising, marketing, finance, communication, management)

Registration and Fees: There is a $400 fee for all students that are chosen to participate.
Visit http://cre.uark.edu/ to fill out the registration form. Your essay and resume can be
emailed to sjensen@uark.edu or mailed to:
University of Arkansas
Sam M. Walton College of Business
Center for Retailing Excellence
Willard J. Walker Hall 538
Fayetteville, AR 72701
FOR FURTHER INFORMATION, PLEASE CONTACT:
Claudia Mobley, Director
Tel: (479) 575-2643
Email: cmobley@walton.uark.edu
Pam Styles, Assistant Director
Tel: (479) 575-6812
Email: pstyles@walton.uark.edu

Sarah Jensen
Tel: (479) 575-7095
Email: sjensen@walton.uark.edu

Page 6

Retail Education Today

Volume 30 No. 2 December 2009

Pictures from the AMS/ACRA 2009 Conference
From the Charles McMellon Collection
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Position Announcements
For rates on posting a position announcement or ad, contact the editor.
The complete listing is available on the ACRA website at http://www.acraretail.org/
PositionAnnouncements.htm.
Notification when a position is filled is appreciated.
University

Position

Rank

To Start

Review of Applicants Begins

Columbia College,
Chicago

Full-time Faculty Position Fashion Designer
and Educator, POS 846
Fashion Studies

Full time Tenure
Track or Tenured
Rank is open

Aug 2010

Jan 11, 2010 until
filled

Columbia College,
Chicago

Full-time Faculty Position Fashion Business
and Management, POS 873
Fashion Studies

Full time Tenure
Track or Tenured
Rank is open

Aug 2010

Jan 11, 2010 until
filled

Columbia College,
Chicago

Chair and Tenured Faculty
Member
Fashion Studies Department

Tenured

ASAP

Dec 1, 2009 until
filled

Assistant Professor in Merchandising
The Merchandising Division at the University of North
Texas invites applications for a tenure-track Assistant
Professor position in the area of merchandising. A doctorate in merchandising, home furnishings, or related
area is required by August 26, 2010. Expertise or experience in home furnishings is preferred. Applicant screening will begin on Dec.1, 2009 and will remain open until
the search is closed. For complete qualification and application information see http://facultyjobs.unt.edu.
UNT is an AA/ADA/EOE
For more information, contact Joronda Crow at
jcrow@unt.edu or 940-565-2925

For rates on posting a position announcement or ad,
contact the editor
(dto2@psu.edu).
The complete position listings are available on the
ACRA website at
http://www.acraretail.org/Po
sitionAnnouncements.htm.
All position announcements
are removed from the website before the next regular
issue release of Retail Education Today.
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Editor
Denise T. Ogden
Associate Professor
Penn State - Lehigh Valley
2809 Saucon Valley Rd.
Center Valley, PA 18034
(W) 610 285-5156

E-mail:
dto2@psu.edu

A quarterly Publication of the American Collegiate Retailing
Association - www.acraretail.org

Opinions expressed are not
necessarily endorsed by ACRA
or its officers.
Retail Education Today is
distributed free of charge to
ACRA members and the
leadership of associated trade
organizations, sibling
organizations, and interested
retailers. The cost to the general
public is $5.00 per issue,
payable to the ACRA Treasurer.
Submit address changes to
JungKun Park, ACRA
Treasurer. Do not send changes
of address to the editor of Retail
Education Today!
Copyright 2009 ACRA and
Denise T. Ogden
Publication Deadline for Vol. 30
No. 2
Jan 20, 2010
Position listings, ads and
feature articles can be submitted
for review at anytime. Send
submissions in electronic format
to the editor.
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ACRA Contacts
President

Vice President

Past President

David J. Burns
Department of Marketing
Williams College of Business
Xavier University
3800 Victory Parkway
Cincinnati, OH 45207-3214
(O) (513) 745-3956
(F) (513) 745-3692
Burnsd@xavier.edu

Paul McGurr
School of Business Administration
Fort Lewis College
1000 Rim Drive
Durango, CO 81301
(O) (970) 247-7543
(F) (970) 247-7205
mcgurr_p@fortlewis.edu

Donna Smith
School of Retail Management
Ryerson University
350 Victoria Street
Toronto, ONT Canada M5B
2K3
(O) (416) 979-5000 Ext.
4827
(F) (416) 979-5324
drsmith@ryerson.ca

Secretary

Treasurer

Membership Chairperson

Carol Kaufman-Scarborough
School of Business
Rutgers University
227 Penn St.
Camden, NJ 08102
(O) (856) 225-6592
(F) (856) 225-6231
ckaufman@camden.rutgers.edu

JungKun Park,
College of Technology (HDCS)
University of Houston
110 Cameron
Houston, TX 77204-6020
765-409-0754 (Cell)
jpark21@central.uh.edu OR
viroid2007@gmail.com

Scarlett Wesley
Merchandising, Apparel & Textiles
University of Kentucky
Erikson Hall
Room 315-B
Lexington, KY 40506
(O) (859) 257-7778
(F) (859) 257-1275
scarlett.wesley@uky.edu

ICSC Liaison

RF Liaison

ew York Conference Liaisons

Martin Topol
Department of Marketing
Lubin School of Business
Pace University
1 Pace Plaza|
New York, NY 10038-1502
(O) (212) 618-6452
(F) (212) 618-6410
mtopol@pace.edu

Sandra Forsythe
Department of Consumer
Affairs
Auburn University
308 Spidle Hall
Auburn, AL 36849
(O) (334) 844-6458
(F) (334) 844-1340
forsysa@auburn.edu

Hofstra University
Hempstead, NY 11550

Student Initiatives

Member-at-Large

Archives Coordinator

Doreen Burdalski
Fashion Department
Albright College
Thirteenth and Bern Streets
P.O. Box 15234
Reading PA USA, 19612-5234
Office: 610-921-7811
dburdalski@alb.edu

Leigh Sparks
Institute for Retail Studies
University of Stirling
Stirling, Scotland
United Kingdom FK9 4LA
Office:44-1786-467384
Fax: 44-1786-465290
leigh.sparks@stir.ac.uk

Carol Kaufman-Scarborough
School of Business
Rutgers University
227 Penn St.
Camden, NJ 08102
(O) (856) 225-6592
(F) (856) 225-6231
ckaufman@camden.rutgers.edu

Director of ACRA Hall of Fame

Conferences

ACRA Charrette

Susan Fiorito
Textiles and Consumer Sciences
Florida State University
312 Sandels
College of Human Sciences
Tallahassee, FL 32306-1492
(O) 850 644-9883
(F) 850 645-4673
sfiorito@fsu.edu

Ann Fairhurst
Dept of Retail, Hospitality and
Tourism Management
110 Jessie Harris Building.
University of Tennessee –
Knoxville
Knoxville, TN 37996-1900
(O) (865) 974-6609
(F) (865) 974-5236
Fairhurs@utk.edu
Doreen Burdalski
Fashion Department
Albright College
13th and Bern Streets
PO Box 15234
Reading, PA 19612-5234
(O) 610 921-7811
dburdalski@alb.edu

Barry Berman
144 Weller Hall
mktbxb@hofstra.edu
(O)516-463-5711
Chuck McMellon
223 Weller Hall
mktcam@hofstra.edu
(O)516-463-6450

Hyunjoo Oh
Center for Retailing Education
and Research
University of Florida
200 Bryan Hall
Warrington College of business
Administration
Gainesville, FL USA 32611
Office:352-392-7166 ex 1269
Fax: 352-392-4379
hyunjoo.oh@cba.ufl.edu

Webmaster
Jordy Lucier
Ryerson University
jordynn@gmail.com

