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t Ask the expert

Help! I have
a class of duds

Q: I do cooperative learning groups for
in-class activities. This is really the first
time I’ve had a class that struggled. I’d
say that 90 percent of the time, groups
have been engaged and learned more
from each other than from me. Great.
Except now, I have a class of ... duds. Of
course, I have five or so stellar students,
but then I have 30 apathetic or incredibly shy students, not that a shy person
is a dud. I am very shy. What to do?
1. Cancel groups. Then I feel like I’d be
in the same situation with the same five
students doing all the talking, etc.
2. Grade individuals separately on group
participation, which would be a lot more
work for me. It also kind of defeats the
purpose of working cooperatively.
3. Put the stellars together and put
the duds together, and let them sink or
swim.
4. Other thoughts?
A: #3. It’s the only fair way to proceed.
Let the workers learn, let the slackers
sink if they don’t get their acts together.
Also, no matter how you populate the
groups, you can have the students grade
everyone else in their own group. You
assign the final grade, but you use the
assessments of one another as a guide.
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The American Collegiate Retailing Association invites you to see the Boston skyline during the March 2011 conference.

Make plans for Boston!

The American Collegiate Retailing Association’s
Spring Meeting is March 3-5, 2011.The time is
conveniently close to spring break for most
colleges and universities, and students are more
likely to attend.
The conference will be held at the Embassy
Suites, Logan Airport (http://www.embassysuitesbostonlogan.com, telephone: 617.567.5000). The
Embassy is a short, two-block walk from the MBTA
train to Downtown Boston. ACRA attendees will
enjoy a special room rate of $159 per night.
The conference registration fee is $275 per
person for ACRA members, if paid by February
1, 2011 ($325 after February 1). Non-members
should add $75 to the total amount. The registration form is available on the ACRA Web site.

t Competitive paper sessions
Competitive sessions will consist of presentations of papers that have been accepted following
a blind-review process. Best Papers will be
published in a special issue of The International
Journal of Retail & Distribution Management.

t Special sessions
• Meet the authors: A meet the book authors
panel session will be held, with ACRA members
Barry Berman, Susan Fiorito, Myron Gable,
Michael Levy, Irene Foster, and Brenda Sternquist
discussing the ìns and outs of textbook writing,
including navigating the publishing industry. Don’t
miss this if you have ever thought of authoring a
textbook!

• Meet the editors: A meet the editors panel
session will be held with editorial members from
the Journal of Business Research, Journal of the
Academy of Marketing Sciences, International
Journal of Retail and Distribution Management,
International Review of Retail, Distribution and
Consumer Research, and Journal of Retailing. The
editors will discuss strategies for publishing your
research in their journals. Don’t miss this!
• Special doctoral paper session: A special
track for doctoral student papers will be held on
Saturday afternoon, featuring journal editors as
track discussants. This track will be highly
competitive, with only 3-4 papers selected for
inclusion. Editors will each review the selected
papers, and provide in writing and verbally, a
critique of the paper, with the aim of helping the
doctoral student improve his/her skills at preparing
a publishing-worthy manuscript.

t Special tours
• The TJX Companies, Inc., leading off-price
retailer of apparel and home fashions in the United
States and worldwide. The company is set to give
us a tour of their world headquarters!
• BJ’s Wholesale Club first introduced the
warehouse club concept to the northeastern U.S. in
1984. The new headquarters are just up the road
from the conference hotel.
See page 7 for sightseeing information. Also, keep
an eye on the ACRA Web site and look for more
information in our next issue!

.............................................................................

t Position announcements...............................................................
• Professor and Department Head,

Colorado State University, Design and Merchandising
Applications/nominations are invited for the position of Professor
and Department Head in the Department of Design and
Merchandising at CSU. The College is searching for a visionary
leader to guide the Department as it addresses the diverse and
changing needs of its graduate and undergraduate majors (Apparel
Design and Production, Interior Design, and Merchandising). The
targeted start date for the 12-month, tenure track position is July
2011. The candidate is required to have an earned doctorate in one
of the subject areas of the Department or an allied field; academic
credentials eligible for faculty appointment at the rank of Full
Professor; leadership ability to administer and advocate for an
integrated academic department with diverse instruction, research,
and engagement programs; strong research and teaching records;
the ability to contribute in the areas of service and outreach within
the college, university and external communities; and a commitment
to diversity.
Interested persons should submit the following application
materials electronically: a letter of application; vitae; evidence of
effective leadership, communication, and interpersonal interactions
with students, staff, faculty, and administration; documentation
of teaching competence and research accomplishments; and four
(4) references with postal addresses, e-mail addresses, and phone
numbers. Applications are due January 15, 2011. The search
may be extended until a suitable candidate is identified. Address
questions to Dr. Deborah Valentine at: deborah.valentine@colostate.
edu. For full position announcement see: http://www.dm.cahs.
colostate.edu/.
CSU is an EO/AA employer and conducts background checks on all final
candidates.

• Department Chair, University of South Carolina,
Department of Retailing
The Department of Retailing in the College of Hospitality, Retail,
and Sport Management invites applications and nominations for
the position of Chair in the Department of Retailing. The Chair
reports to the Dean of the College and works collaboratively
with administrators and faculty to ensure that the Department’s
educational programs are administered in accordance with
educational policies and institutional standards; is responsible for
articulating and promoting the Department’s mission to students,
faculty, administration, and external constituents; serves as the
chief academic and administrative officer for the Department and
is responsible for fostering faculty excellence in research, teaching,
service, and the pursuit of grants and contracts; must be able to
demonstrate a record of successful leadership in creating and
increasing faculty research and grant productivity while maintaining
teaching excellence; and is also responsible for assisting the
Dean in identifying and pursuing funding and development
opportunities. Candidates must possess an earned doctorate in
Retail Management, Fashion Merchandising, or a related area and
a distinguished record of scholarly and professional achievement
that will qualify them to be appointed at the full professor rank.
Experience in administering academic programs at a college or
university in a multi-campus setting is desirable.
The review of applications will begin immediately and continue until
the position is filled. Send a letter of intent, curriculum vitae, and
three letters of reference to: Dr. Sheryl F. Kline, Associate Dean at
klines@hrsm.sc.edu. For the full position announcement, see http://
www.hrsm.sc.edu/employment.html.
The University of South Carolina is an affirmative action, equal opportunity
employer. Minorities and women are encouraged to apply. The University of South
Carolina is responsive to the needs of dual career couples.

• Assistant/Associate/Full Professor,
North Carolina State University, Textile
and Apparel, Technology and Management
The department is searching for tenure-track faculty with expertise
in Fashion and Textile Management (Marketing, Management,
Retailing, Consumer Behavior and Global Supply Chain Management
in Textiles). Responsibilities include: teaching and research
leadership and promoting student learning in the department at
undergraduate and graduate levels. Successful candidates should
be proficient in theory and management methods in the fashion
and textiles including consumer, retailer and manufacturing
perspectives. Successful candidates will demonstrate competence in
quantitative/qualitative research. Candidates at the Assistant level
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should demonstrate potential for leadership in teaching, research
and grant writing; experience in teaching and research is preferred.
Candidates at Associate and Full levels should demonstrate a record
of successful grant writing and collaboration with industry partners
on projects and research.
Candidates must have a PhD in Textiles Management, Marketing,
Retailing/Merchandising or a closely aligned field. Review of
candidates will begin immediately and continue until the position is
filled. Apply at https://jobs.ncsu.edu/.Position Number is 00101928.
Required attachments include a letter of application, curriculum
vitae, contact information (email, postal, telephone) for at least
3 references and a statement of teaching and research interests.
Candidates seeking further information may contact Dr. Marguerite
Moore, Chair (Marguerite_Moore@ncsu.edu). Individuals with
disabilities requiring accommodation should also contact Dr. Moore
for information.
NC State University is dedicated to equality of opportunity within its community.
Accordingly, NC State University does not practice or condone discrimination,
in any form, against students, employees, or applicants on the grounds of
race, color, national origin, religion, sex, age, or disability. NC State University
commits itself to positive action to secure equal opportunity regardless of those
characteristics. NC State University welcomes all persons without regard to
sexual orientation. NC State University is an AA/EEO employer.

• Faculty Position in Fashion Design and Retailing,
Framingham State University, Consumer Science
The Framingham State University Consumer Science Department
seeks applications for a tenure track faculty position starting
fall 2011. The position involves undergraduate teaching in core
courses such as: fashion designer to consumer, fashion promotion,
consumer behavior, and research methodology. This position
requires expertise in: fashion merchandising, consumer behavior,
retail mathematics, world market, and/or retail technology.
Additional responsibilities include advising students, curriculum
development, service to the University and Department, and
scholarly endeavors. Framingham State University is dedicated
to effective teaching. Qualifications include related professional
experience, scholarly competence, and evidence of effective
teaching at the University level. In addition, an earned doctorate
in Fashion Merchandising or related field is required. Salary
is commensurate with education and experience according to
Massachusetts State University Professional Association Contract.
Comprehensive benefits include medical, dental, life insurance and
retirement.
Please apply online by submitting a cover letter and curriculum
vitae: http://framingham.interviewexchange.com. For full
consideration applicants must also submit via regular mail
official transcripts and three letters of recommendation to Janet
Schwartz, Chair, Consumer Sciences Department, 100 State Street,
Framingham, MA 01701. The deadline for application materials is
February 2, 2011.
Framingham State University is an Affirmative Action/Equal Opportunity
Employer. Members of underrepresented groups and those committed to working
in a diverse cultural environment are encouraged to apply.

• Assistant/Associate Professor,
California State University - Pomona,
Apparel Merchandising and Management
California State Polytechnic University, Pomona (Cal Poly Pomona)
invites applications for a tenure-track position at the rank of
Assistant/
Associate Professor to begin fall 2011. We are seeking a dynamic
faculty member who will develop and teach state-of-the-art
undergraduate classes in their specialization, which may include
apparel retail buying, operations, supply chain management,
marketing, ecommerce, and management information systems.
For information about the department and the university, visit
http://www.csupomona.edu/amm. The candidate is required to
have a Doctorate in Apparel/ Retail Management or related field
from an accredited university by August 2011, university teaching
experience, and demonstrated understanding of the apparel pipeline
from fiber to retail marketing. Applicants whose work incorporates
a global perspective and a commitment to diversity in higher
education are particularly encouraged to apply. Refer to http://
academic.csupomona.edu/faculty/positions_by_college.aspx?id=1
for full description, including preferred qualifications.
Interested individuals should submit the following application
materials: a cover letter; curriculum vitae; official transcripts, list
of five references, and university application. Applications are due

January 11, 2011. The search is open until filled. Please address
questions to Dr. Cindy Regan at cregan@csupomona.edu.
Cal Poly Pomona is an EO/AA employer.

• Assistant/Associate Professor,
Ryerson University,
Ted Rogers School of Retail Management
The Ted Rogers School of Retail Management invites applications
for one tenure-stream faculty position at either the Assistant or
Associate Professor level. This position is subject to final budgetary
approval. Successful applicants must have a PhD, a demonstrated
record of research publications in refereed journals, evidence of
teaching excellence (preferably at both the undergraduate and
graduate levels), and a capacity for collaboration and collegial
service. The School of Retail Management is the only Bachelor of
Commerce degree in Canada specializing in a comprehensive study
of the retail and service industries. With strong connections to this
dynamic industry, faculty are encouraged to focus on contemporary
practice and currency of curriculum and pedagogy. Candidates
with experience in quantitative research; consumer behavior; retail
marketing, merchandising and management will be considered.
Preference will be given to candidates with a demonstrated capacity
to attract external funding.
Please forward your detailed curriculum vitae, one-page statement
of teaching and research interests, a copy of a sample publication,
a copy of a teaching evaluation, and names of three references to:
Elizabeth Evans, Director, Ted Rogers School of Retail Management,
Ryerson University, 350 Victoria Street, Toronto, Ontario M5B
2K3, e-mail: eevans@ryerson.ca. Applications may continue to be
accepted until the position is filled.
This position falls under the jurisdiction of the Ryerson Faculty
Association (RFA). The RFA collective agreement can be viewed
at: http://www.ryerson.ca/teaching/employment_resources/rfa.html.
The RFA’s Web-site can be found at: http://www.ryerson.ca/~rfa/. A
summary of RFA benefits can be found at: http://www.ryerson.ca/hr/
working/etoolkit/benefits/rfa/.
Ryerson University has an employment equity program and encourages
applications from all qualified individuals, including aboriginal peoples, persons
with disabilities, members of visible minorities and women. Members of
designated groups are encouraged to self-identify. All qualified candidates are
encouraged to apply; however, Canadians and permanent residents will be given
priority.

• Associate/Full Professor,
University of Nebraska,
Department of Textiles, Clothing & Design
The Department of Textiles, Clothing & Design in the College
of Education and Human Sciences, University of NebraskaLincoln seeks a 9-month tenured Associate or Full Professor of
Merchandising with expertise in apparel and textile merchandising,
including demonstrated background in at least two of the following:
multi-channel retailing and retail strategy; consumer behavior;
entrepreneurship and rural development; rural producers and their
interface with globalization; and/or international apparel sourcing.
Candidates will be expected to help to strengthen the undergraduate
and graduate product development and merchandising curricula to
more strategically emphasize the global dimensions of the textile
and apparel industries. Requirements include an earned Ph.D. in
Merchandising/Apparel Retailing or closely related field; proven
record of teaching effectiveness at the university level; proven
research and funding record consistent with the expectations
of an associate or full Professor; experience with industry and
international product development; and meeting eligibility
requirements for work in the United States.
Please complete the Faculty/Administrative application at the web
site http://employment.unl.edu, requisition #100448 and attach
complete application materials to include letter of application,
curriculum vitae, statement of teaching and research philosophies;
samples of professional or scholarly writing; and a complete list
of three professional references that include a current address
and contact phone number. Arrange to have graduate transcripts
sent to: Diane Vigna, Search Committee Chair, 234 HECO Bldg,
Lincoln NE 68583-0802. Review of applications will begin January
11, 2011.
The University of Nebraska has an active National Science Foundation ADVANCE
gender equity program, and is committed to a pluralistic campus community
through affirmative action, equal opportunity, work-life balance, and dual careers.

Tentative agenda
for Spring 2011
ACRA Conference
t Embassy Suites Boston,
Logan Airport
(http://www.embassysuitesbostonlogan.com)

t President’s report

Our new leader makes her debut !
Dear ACRA members,

First let me apologize for taking so long to get things up and running! Since your leadership team is made up
of all new officers, we had to get ourselves up to speed on all the aspects of ACRA (with many thanks to all the
ACRA officers, in particular David Burns and Donna Smith, for their help and guidance). Having done so, we
hope that you will like some of the ideas we have come up with.
The team identified some areas we wanted to address with a focus on ACRA’s value
proposition to you the member. They are to:

t Telephone: (617) 567-5000
t Special rate: $159 per night

t promote quality retail education;
t promote retail research; and,
t facilitate networking of retail academicians and practitioners.

t Wednesday, March 2
• Opening reception
• Registration
t Thursday, March 3
• Breakfast
• Industry speaker
• Coffee break
• Meet the book authors
• Lunch/Industry speaker
• Competitive paper sessions
• Cocktail hour
• Dinner at Ecco Restaurant
t Friday, March 4
• Breakfast
• Company visits
• Lunch
• Company visits
• Coffee break
• Competitive paper sessions
• Cocktail hour
• Dinner on your own
Saturday, March 5
• Breakfast
• Competitive paper sessions
• Coffee break
• Meet the journal editors
• Lunch/Industry speaker
• Doctoral paper session
• Conference ends

Claudia Mobley

In our effort to provide more benefits to our members, we have made some changes
in your dues and the scholarly journals provided. All dues will now be $75 for both
domestic and international members. To be cognizant of the need to reduce paper
waste, we have gone to electronic delivery of scholarly journals beginning January 1,
20ll with all paid memberships. We will no longer provide the Journal of Retailing to
members for two reasons: it was prohibitively expensive, and it is available to nearly
all members now through institutional library databases.

ACRA members will now receive two retailing-specific journals: The International Journal of Retail and
Distribution Management and The International Review of Retail, Distribution and Consumer Research. This
letter comes to you in the Retail Education Today, which going forward will be sent out only in electronic
format. Thanks to Jason Carpenter (our new editor), you are seeing a new format which reflects feedback from
members.
In an effort to promote quality retail research, we decided to concentrate our efforts around one major
conference a year. So, we are kicking off our new format with the spring 2011conference to give you an
opportunity to present your research to your peers, and to have the best paper published in a special issue of
the international Journal of Retail and Distribution Management! We will also have special sessions, including:
Meet the Authors; Meet the Editors; Special Tours; and, a Special Doctorial Paper Session (see ACRA Web site
call for papers for more details).
We feel that promoting student education is important. Unfortunately, we have determined that low student
participation and prohibitive cost for the Charrette make it a program we will not be able to support going
forward. We are looking at other ways to increase opportunities for our undergraduate students and are
currently working on a student organization partnership with NRF. We hope to have an announcement about
that in the near future.
Please feel free to propose new ideas that would increase the value of your ACRA membership. Thank you to all
of you who have stepped up to help us going forward!
Hope to see you all in Boston March 3-5th.
Claudia Mobley
Walton College of Business
University of Arkansas

See you
in Boston!
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Integrating Social Media into the Retail Classroom
By Dr. Charlotte Allen, Associate Professor of Marketing,
Dept. of Management, Marketing, & International Business,
Stephen F. Austin State University
P.O. Box 13070 SFA Station, Nacogdoches, TX 75962-1070
Email: caallen@sfasu.edu

A

s students are becoming more and more involved with the social media
as a personal communications channel, it opens up the possibilities of
integrating many of the social media platforms into the classroom and
project experience. From a curriculum standpoint, as retailers are using more of
the social media, it becomes more important to address it in relation to learning
objectives for a retail class. The paper will begin by addressing the major social
networks, and then follow with discussions of microblogging, media sites, virtual
communities, and social news (or social bookmarking).

t Social networks
We will begin the discussion with the most popular of the
social media: Facebook and MySpace. While MySpace’s
popularity has declined in the last couple of years, it is a
platform used by many students and by creative artists.
As of the end of 2008, Facebook had achieved the number
one slot over MySpace in the number of users (Schonfeld
2008). At the end of 2009, Facebook averaged over 400
million active users, although only around 116 million
were located in the United States (Saleem 2010). The
most obvious method for integrating Facebook (and
MySpace) into the classroom is to utilize examples of
retailers who are using those sites to market their stores
and drive traffic. For example, in April 2010, Marshall’s
launched a new campaign for those signing up as fans on
its Facebook page (http://www.facebook.com/Marshalls)
called “Unlock Your Shopportunity and Win”. Consumers
who become fans of Marshall’s on Facebook were given
keys, which could unlock prizes, gift cards, and real or
“virtual” wardrobes (Vidyarthi 2010). This would be
an excellent case study to highlight the advantages and
disadvantages of social media for traffic generation
(online and retail store) and for the integration of
traditional and social media (television spots along with
mentions at celebrity blogging sites).
Professors can also create Facebook pages for their classes to help students
keep track of class activities and current events. This is not quite as simple as
creating a personal page since one must go through the link to create a page
for celebrities, bands or businesses and follow the instructions given. However,
before doing so, the professor should check with their university as to whether
it has any guidelines or rules for creating and maintaining a Facebook page for
educational purposes. This will add another channel of communication between
the professor and student, which means the professor will need to know that
they will not only need to spend the time to maintain the page, but answer
messages or questions posted by students. There are some ethical issues that
professors should think through before setting up a Facebook page for their
class. The personal and professional realms will be blurred by the students. If
they are required to “friend” the course’s Facebook page, the professor (as the
administrator of the page) will learn a great deal of detail about their personal
lives and possibly their attitude toward school and work. Many students like
having a Facebook page for a class since it keeps them updated on class topics
(and they are on Facebook anyway, most students rank visiting the social
networks as one of the top five internet activities they do each day (Pew 2007)),
but few use Facebook programming to hide specific posts or photos from certain
individuals or, specifically, from the professor of the class they are taking. For
example, what happens when a students posts about how much they partied
over the weekend and then calls the professor to say they are sick with the flu
on Monday morning? Posts like this may raise more questions than answers as
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to whether the benefits of a class Facebook page outweigh the time and effort
spent to maintain the page (Stripling 2010).

No discussion of social networks is complete without a look at LinkedIn, the
business social networking site. Most students have not heard of it, but it would
be useful for them to be aware of its existence and benefits as part of career
networking. Examples of retail related groups on LinkedIn include the Retail
Industry Professionals Group with over 50,000 members who have discussions
on merchandising, e-commerce, loss prevention and other relevant topics. More
specific groups include Shoppers Insight (over 10,000 members), Women’s
Wear Daily (over 12,000 members), Retail Jobs (over 12,000 members), Macy’s
Alumni Group (with over 3,000 past and present employees), and the National
Retail Federation (with 1200 members). LinkedIn users tend to be older and
more affluent that the national average and most have a college education. Of
the approximately 24 million unique visitors to the site around a third of them
have graduate degrees (Arronson and Male, 2010).

t Microblogging
Are you twittering? Have you ever posted a tweet?
Twitter.com answers the question: what are you doing
right now? One then has 140 characters to post (or
tweet) the answer to that question. In January 2010, 75
million people visited the twitter site, with 23.5 million
of them being U.S. visitors, which amounts to around 50
million tweets posted a day (Wilhelm 2010). Coming
into the forefront in 2008 was microblogging which is
capability to update a blog with short text messages using
a computer, a cell or smart phone, or a PDA (Technology
Terms, 2009). Many of the large retailers have a twitter
presence: Macy’s (@Macysinc with 15,000 followers),
Starbucks (@Starbucks with 1.1 million followers,
PetSmart (@PetSmart with 12,000 followers, and Dunkin
Donuts (@DunkinDonuts with 60,000 followers) to name
a few. Amazon has two twitter accounts; one it uses
for general purpose information (@Amazon with 35,000
followers) and one for information on sales, promotions
and discounts (@Amazondeals with 94,000 followers).
Retailers use twitter to post about new products or
lines, new videos posted on YouTube (it allows a short
url address to be in the “tweet”), coupons codes for
purchasing at their e-commerce sites, charity functions they are involved with,
house renovation suggestions, and many others. Companies have to be prepared
to monitor and respond to tweets since many customers use it to complain
about service, defective products, and stockouts. Twitter can be accessed
without having to sign up for an account which makes it easier to demonstrate
a retailer’s twitter page in class as opposed to having to either open an online
account or to install software. A professor could also set-up a twitter page for
the class. Since most of the mobile apps for twitter are free, students are able
to know what is going on with the class without having to pay money for the
product (although depending on their service plan, they may have to pay for
each text message received on their phones). Some universities have added
twitter to their emergency communication strategy to relay information about
school closings and weather updates. While twitter is the largest and most wellknown of the microblogging sites, friendfeed, tumblr and microblogr have all
been gaining in popularity for the last couple of years.

t Media sites
The major media site would be YouTube, which in April 2010 had more Google
Searches than MySpace, although not quite as many as Facebook (Marshall
2010), illustrating the rising popularity of both YouTube and Facebook and the
declining popularity of MySpace. Many large retailers have their own Channel
on YouTube using it to promote their products, show advertisements, and
Continued on page 5

Social media

Continued from page 4

drive traffic to both their brick and mortar and their online stores. Blendtec
blenders took a relatively unknown brand name and used YouTube videos to
attract the consumer market for what was until that time a product used mostly
in commercial kitchens (Bernoff 2007). It succeeded wildly and not only does
Blendtec still have their YouTube videos up (one of the latest is placing an iPad
into the blender), but has launched their own domain name: willitblend.com.
While flickr does not have the same kind of volume of users as YouTube, it is still
very popular with consumers for posting photographs. Many fashion retailers
have their own flickr albums to show off the styles for the latest season.
Students can also use flickr to search for pictures that show store logos,
layouts, merchandising, and promotions for various retailers internationally
without ever leaving the city they live in. Seeing what consumers are using to
“tag” both YouTube videos and flickr photographs can help aid the retailer in
choosing what search terms to purchase for sponsored listings on Google and
other search engines.

t Virtual worlds
While Second Life is the most well-known of the virtual worlds or communities,
it is not the largest virtual world. That title goes to Webkinz, the stuffed animal
with a numeric key that allows one into its Webkinz virtual world, where the
online avatar of the stuffed animal can play games, go to school, get hungry,
buy furniture for a room, earn money from a job, and even take a vacation trip.
Webkinz has been a gold mine for small specialty gift retailers in the last few
years, although Ganz (who is the manufacturer of Webkinz and is privately held)
has declined to discuss sales figures; however estimates are in the $100 million
dollar range per year (Ogles 2007). Second Life is the virtual world with the
most brand recognition and an estimate of $350 millions dollars in sales of
virtual goods in 2009 (Linden 2009). Ford Motor Company, Coca-Cola, Sears
and Circuit City all have some form of a virtual presence and/or storefront in
Second Life. Of all the online worlds to demonstrate in class, Webkinz would
be the simplest since all it requires is a computer with a high speed Internet
connection and a twenty dollar Webkinz stuffed animal. Second Life has a major
learning curve, which involves installing software on the classroom computer,
setting up an avatar to use in the world, and learning how to navigate in Second
Life, although there are many videos on the Second Life website and on YouTube
that can be viewed without installing any software.

t Social news
Social news sites (or in the past social bookmarking sites) have become more
popular in the last few years. Social news sites allow users to rate news
stories and the most popular news stories are shown on the homepage of the
site. While browsing the web, a user may commonly see the blue or yellow digg
logo next to a story with the option to “like” it. If a registered digg user “likes”
a story, then it becomes one of the votes which may or may not push the story
into popular status. The Firefox add-on called Stumble Upon works much the
same way. A web user registers with Stumble-Upon (which is owned by Google),
the site notes the websites the user has already seen, then steers the users
to websites the user has not seen that align with their tastes. The user then

rates whether they like or dislike the site they are on and their vote is tallied in
with other users. digg would be fairly easy to demonstrate in class since the
professor would only need to go to the homepage (digg.com), while Stumble
Upon would need to be installed on the computer. Retailers monitor both sites
for highly rated news stories that featured their store or brands. As compared
to 2008, digg saw traffic statistics rise 91% and Stumble-Upon experienced a
much higher increase of 180% for 2009 (Nielsen 2009).
Forrester Research (2009) reported that consumers used the social media to
make over 500 billion impressions about products and companies last year with
over 95% of those impressions coming through Facebook, MySpace, Twitter or
LinkedIn. As businesses become more entrenched in the social media, educators
and students will need to keep up to date on the different platforms that people
will use to publish, communicate and share content online now and in the future.
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Accessed April 19, 2010 from http://techcrunch.com/2008/12/31/top-social-media-sites-of2008-facebook-still-rising/
Stripling, Jack (March 2, 2010), “Not so Private Professors.” Accessed April 10, 2010 from
http://www.insidehighered.com/news/2010/03/02/facebook
Anonymous (Dec. 24, 2008),“Technology Terms To Know for 2009.” Accessed 4/20/2010
from http://www.webopedia.com/DidYouKnow/Internet/2008/terms_to_know_2009.asp
Vidyarthi, Neil (April 8, 2010), “Marshalls Launches Unique Facebook Contest to Win
$5000 Wardrobe.” Accessed April 10, 2010 from http://www.allfacebook.com/2010/04/
marshalls-launches-unique-facebook-contest-to-win-5000-wardrobe/#more-13355
Wilhelm, Alex (February 2, 2010), “Twitter Statistics: The Full Picture.” Accessed April 10,
2010 from. http://thenextweb.com/socialmedia/2010/02/22/twitter-statistics-full-picture/

Table 1: Social Media Types
Type of Social Media

Explanation

Examples

Social Networking

Share and communicate personal and buisiness information

Facebook, MySpace, LinkedIn

Microblogging

Blogging that is text based (around 140 characters or less)

Twitter, friendfeed, tumblr, microblogr

Media Sites

Sharing various types of media, especially videos and photographs

YouTube, flickr

Virtual Worlds

Online virtual worlds which can mimic real life or be a fantasy world

Second Life, WebKinz

Social News

Rating of news stories as either “like” or “dislike”

StumbleUpon, digg
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t Call for papers.........
• Interdisciplinary Conference of AHLiST
Location: University of Houston, TX, USA,
College of Technology

For further information please contact
track chair : Professor Frances Gunn, Ted
Rogers School of Retail Management, Ryerson
University, Toronto, Canada, Tel: 416-979-5000
X6758 Email: fgunn@ryerson.ca

Date: May 20-22, 2011

All submissions must be in English and should
represent original work done by the authors.
Authors are invited to submit (1) full papers or (2)
works-in-progress papers.

Conference theme: Technology and Future
(Track on optimization of Retail Operations)
The retail sector has become increasingly
sophisticated and complex in recent years and
retail companies are increasingly challenged
to be flexible and reactive so they can quickly
respond to increasingly sophisticated customer
demands. Advances in technological capabilities,
hyper competition throughout the retail industry,
emergence of new retail formats/channels,
globally dispersed retail systems and new models
of collaboration and supply have contributed to
the need for advances in the optimization of retail
operations.
The track calls for original papers on this
central topic. Papers may be of an empirical or
of a conceptual nature. They may deal with the
characteristics of successful models in this field,
the emergence of new industry architectures,
and the discussion of related issues and/or
experiences. The goal of this track is to encourage
scholarship in under-explored areas and address
the need for a better understanding of the use of
technology to optimize retail operations.

..........................................

Full paper submissions must not be published,
accepted for publication, or be under
consideration for publication elsewhere. Authors
should limit their initial submissions to no more
than 25 double-spaced pages in 12-point font with
appropriate margins, inclusive of all materials
(i.e., references, figures, tables and appendices).
In preparing for the full papers, please reference
the author’s guidelines. Full papers which are not
formatted accordingly will not be considered or
reviewed.
For work-in-progress papers: Please provide
an extended structured abstract of about 1,000
words, single spaces, that provides a summary
of the paper, including the following: purpose,
methodology/approach, findings, research
limitations/implications, and originality/value. A
reference list is required. Tables or figures should
be placed in the appendix after the reference list
if needed.

Retail Education Today

• Journal publications

Areas of interest include, but are not
limited to: Security and loss prevention;
demand planning and forecasting; merchandise
optimization; assortment planning; price and
revenue optimization; order management and
fulfillment; collaborative planning, forecasting
and replenishment; inventory management and
optimization; warehouse management; product
information management; customer analytics;
emergent and innovative technologies; execution
issues; the customer experience with technology;
workforce management; channel integration
issues and processes; factors influencing
consumer acceptance of technology; governmental
and legal factors related to technology in retail
operations; competitive advantage and strategic
change management; managing core technology
and competence; technology policies; technology
transactions; and, case studies on the use of
technology in retail operations.

Retail Education Today is looking
for feature articles on innovative
teaching strategies or evaluations of
the retail industry and its sectors.
The papers in each issue will be
concerned with issues and topics
relevant to faculty in the classroom.
Papers will be double-blind refereed
and should be unpublished and
non-copyrighted. The author(s) will
retain copyright of their papers.

Selected papers will be published in the following
journals. To be selected for the Journals, the
submission must be a full paper.

Important dates and information:

Please email all submissions,
in Microsoft Word format, to
the Editor: Jason M. Carpenter
(jcarpent@mailbox.sc.edu)

Paper submissions: February 1, 2011 [Email
to Professor Frances Gunn (fgunn@ryerson.ca)
and (ahlist1@gmail.com]
Paper acceptance notification: March 1, 2011
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The editor, along with at least two
reviewers, will pursue a policy of
timely and meaningful review of
each paper. If the paper is accepted,
the author(s) must provide the
paper’s final version in Microsoft
Word format. The text format is
flexible, but the reference style is
APA. Paper should not exceed 5,000
words.

The Journal of History, Literature, Science and
Technology: JHLiST
The official publication of the AHLiST is devoted
to the research and investigation pertaining to
the theories and practices of science, technology,
medicine, history and literature. The journal
explores the multidisciplinary “consilience,”
the linkage of science and humanities to create
insights into human endeavors. The JHLiST
is a professionally produced, edited, and peerreviewed academic journal.
International Journal of Emerging Technology
in Learning : iJET
http://www.i-jet.org
International Journal of Interactive Mobile
Technology : iJIM
http://www.i-jim.org
International Journal of E-Services and Mobile
Applications (IJESMA) – Special Issue
http://www.igi-global.com/Bookstore/
TitleDetails.aspx?TitleId=1114

ACRA Spring 2011 Meeting
Optional tour/sightseeing suggestions for Saturday, March 5
t Boston National
Historical Park

(http://www.nps.gov/bost/planyourvisit/placestogo.
htm)
• Many of the historic sites that make up Boston
National Historical Park can be found along the
Freedom trail. In downtown Boston, Old South
Meeting House, Old State House, Faneuil Hall, the
Paul Revere House and Old North Church bring
to life the American ideals of freedom of speech,
religion, government, and self-determination. In
Charlestown, visit the Bunker Hill Monument,
the site of the first major battle of the American
Revolution. Nearby is the Charlestown Navy
Yard, one of the nation’s first naval shipyards and
home to the USS Constitution, one of the oldest
commissioned warships afloat in the world.

t Freedom Trail
(http://www.starthereboston.com/Freedom-trailmap.html)

• Faneuil Hall – America’s
“Cradle of Liberty” was
the focus of revolutionary
activity in Boston.
• Quincy Market – The
most visited tourist
destination in Boston, with
a unique array of shops,
restaurants and outdoor
entertainment.
• Granary Burying
Grounds – Established
in 1660, three signers
of the Declaration of
Independence are buried
here.
• King’s Chapel – Anglican church built to serve
the British troops.
• Old Corner Book Store – Typical of the kinds
of dwellings and shops that lined the streets of
Boston in colonial days.

• Start here for Freedom Trail sightseeing. The
website offers links to all the attractions’ official
websites, easy to use maps, hours and admission
fees. Start at the Boston Common to begin your
journey. The trail consists of 16 historical sites
that are linked by the red brick line, stretching 2.5
miles from the Commons to the USS Constitution.

• Old North Church – Made famous on the night
of April 18, 1775 when Robert Newman climbed
the steeple and hung two lanterns which touched
off the War for Independence.

t Major attractions/sites

• Old State House – As the center of political life
and thought in the colony, it has been called the
most important public building in America prior to
the signing of the Declaration of Independence.

• Boston Common – America’s oldest park and
the start of the freedom trail
• Bunker Hill Monument – A 221-foot granite
obelisk marks the site of the first major battle of
the American Revolution
• Copp’s Hill – Boston’s second oldest burying
ground

• Old South Meeting House – Site of the meeting
of more than 5,000 colonists on December 16,
1773 which started the Boston Tea Party.

• Paul Revere House – Silversmith Paul Revere’s
house in Boston’s North End is still standing at 19
North Square and now serves as a historic house
museum.
• State House – The Massachusetts State House
sits atop Beacon Hill, overlooking Boston Common.
• USS Constitution – Also known as “Old
Ironsides”, this famous warship is located
in the Charlestown Navy Yard.

t Tour Fenway Park
(http://mlb.mlb.com/bos/ballpark/tour.jsp)

Quincy Market is a favorite stop for visitors.

t Museums
(http://www.starthereboston.com/Museums.html)
• Museums in Boston offer something for everyone,
from the Arnold Arboretum Harvard (Jamaica
Plains), to the Boston Tea Party Ship (Waterfront),
the Harriet Tubman House (South End), the
Harvard Art Museums (Cambridge), the JFK
Library (Dorchester) and the National Heritage
Museum (Lexington).

t Michele Topor’s Boston

North End Market Tours

(http://www.foodtoursofboston.com)
Menu of culinary adventures:
• Afternoon market tour followed by merenda of
espresso, granite or prosecco
• Olive oil and/or balsamic vinegar tasting
• Italian regional dinners at local North End
Restaurants
• All tours include:
• Tastings of many authentic foods

• Visit the park where the Babe pitched,
The Kid hit, Yaz dazzled and today’s stars
still thrill the Red Sox nation. Fenway Park
Tours provide a 50-minute historic walking
tour of the ballpark, guided by an official
Fenway Park tour guide. On non-game
days, tours are scheduled from 9 a.m. until
4 p.m., running every hour on the hour. On
game days, tours are scheduled from
9 a.m. until 3.5 hours prior to game time.

• Secrets on where to find authentic ingredients,
how to buy and prepare them
• Handouts describing the stores
• Insights on new restaurant “finds”
• Historical insights into the North End
community and Italian culture

Take a tour of Fenway Park, home of Red Sox nation.
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ACRA contacts......................................
Retail Education Today

A quarterly publication of the
American Collegiate Retailing
Association
www.acraretail.org
Editor
Jason M. Carpenter
University of South Carolina
Department of Retailing
jcarpent@mailbox.sc.edu
Design editor
Betty Lynn Compton

Retail Education Today is distributed
free of charge to ACRA members and
the leadership of associated trade
organizations, sibling organizations,
and interested retailers.
Opinions expressed are not
necessarily endorsed by ACRA or its
officers.
© 2010 ACRA
Position listings, ads and feature
articles can be submitted for review
at any time. Please send submissions
in electronic format to the Editor.
Publication deadline for Vol. 31
No. 1 is Jan. 28, 2011.

t
Advertise your position opening
in Retail Education Today!
Cost: $100
Includes:
t Position posting in Retail
Education Today
t Position posting on ACRA Web site
t E-mail blast to membership
E-mail Jason Carpenter (jcarpent@
mailbox.sc.edu) for more information.
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t President

t NRF liaison

Claudia B. Mobley
Sam Walton College of Business
University of Arkansas
WJWH 538
Fayetteville, AR 72701
cmobley@walton.uark.edu

Ann Fairhurst
Department of Retailing, Hospitality and
Tourism Management
University of Tennessee
110 Jessie Harris Building
Knoxville, TN 37996
fairhurs@utk.edu

t Vice president
Barry Berman
Hofstra University
Department of Marketing and International
Business
222 Weller Hall
Hempstead, NY 11549
barry.berman@hofstra.edu

t Past president
David J. Burns
Department of Marketing
Xavier University
Williams College of Business
3800 Victory Parkway
Cincinnati, OH 45207
burnsd@xavier.edu

t Secretary
Rod Runyan
Department of Retailing, Hospitality and
Tourism Management
University of Tennessee
245 Jessie Harris Building
Knoxville, TN 37996
rrunyan@utk.edu

t Treasurer
Susan S. Fiorito
Retail Merchandising and Product
Development Department
Florida State University
312 Sandels
Tallahassee, FL 32306
sfiorito@fsu.edu

t Membership chairperson
Scarlett Wesley
Merchandising, Apparel & Textiles
University of Kentucky
Erikson Hall Room 315-B
Lexington, KY 40506
scarlett.wesley@uky.edu

t ICSC liaison
Martin Topol
Department of Marketing
Pace University
Lubin School of Business
1 Pace Plaza
New York, NY 10038
mtopol@pace.edu

t New York conference liaison
Barry Berman & Chuck Mellon
Department of Marketing & International
Business
Hofstra University
222 Weller Hall
Hempstead, NY 11549
mktbxb@hofstra.edu or mktcam@hofstra.edu

t Member-at-large
Leigh Sparks
Institute for Retail Studies
University of Stirling
Stirling, Scotland, United Kingdom, FK9 4LA
leigh.sparks@stir.ac.uk

t Webmaster
Jordy Lucier
Ryerson University
jordynn@gmail.com

t Editor, Retail Education Today
Jason M. Carpenter
University of South Carolina
College of Hospitality, Retail & Sport
Management
Department of Retailing
1016E Carolina Coliseum
Columbia, SC 29208
jcarpent@mailbox.sc.edu

t Boston conference chair
Dr. Irene M. Foster
Fashion Design and Retailing
Consumer Sciences Department
Framingham State University
Hemenway Hall 110
100 State Street
Framingham, MA 01701
ifoster@framingham.edu

t Hall of fame/archives
Susan S. Fiorito
Textiles and Consumer Sciences
Florida State University
312 Sandels College of Human Sciences
Tallahassee, FL USA, 32306-1492
Office: 850-644-9883
Fax: 850-645-4673
sfiorito@fsu.edu

