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President’s Letter:
Summer 2019
Dear ACRA Members,
I hope everyone is enjoying their
summer! For those members
who were unable to attend our
last conference in Tucson, you
unfortunately missed one of
our best conferences in recent
memory. The Global Retail
Conference was an excellent
industry update from senior executives like President
and CEO of Walmart, Doug McMillan, who are
grappling with an ever changing retail landscape.
During the ACRA conference our members presented
their very exciting research, some of which will be
published soon in the International Journal of Retail
and Distribution Management (IJRDM)
Tucson’s success has us looking forward to our next
fantastic conference in New Orleans! ACRA 2020 will
be held from March 25th – 27th at the Higgins Hotel
and Conference Center in New Orleans. Located just
outside of the French Quarter and next to the WWII
Museum, this brand new hotel is the perfect location
for our conference. You will find more information in
this issue of RET and online.
Speaking of online, ACRA is launching an all new
website! Spearheaded by board members Dr.’s
Kumar and Campbell, our new website will be created
by YourMembership. Many other organizations you
may be a member of also use YourMembership.
You will find our new website to be much more user
friendly. On our new website, you will be able to
maintain your own profile, membership renewals,
find more information faster, connect with colleagues,
and more, all in addition to the services provided by
our current website. This will be a major experience
and functionality improvement for you, our members.
As retail continues to face dramatic changes and
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new and evolving challenges ACRA members can
contribute meaningfully to their discipline through
their exciting and often cutting-edge research.
ACRA members can showcase their research
at our conferences, RET our member newsletter,
and through our partner publication IJRDM. Your
membership helps you to gain valuable insight
from our engagement with organizations such as
the Lundgren Center for Retailing, Global Retailing
Conference and the NRF! Now, more than ever, your
voice through your research and membership needs
to be heard. I along with the entire board, encourage
you to visit our new website, renew your membership,
and bring along a new or returning member. There
has never been a better time than now.
Finally, I encourage you to consider volunteering
for ACRA as opportunities are communicated
throughout the year. We have been overwhelmed
at the response to our requests and the level of
service our members provide, and we look forward
to your continued engagement. As an all-volunteer
organization your support of ACRA is invaluable, and
we thank you.
The updated website and our enhanced conference
experience, partner publication and industry
advocacy are just a few examples of the work your
ACRA Board Members are engaged in to provide you
more value for your membership. Please let us know
if there is anything the board can do to try to improve
your ACRA experience. As always, we are looking
forward to another exciting year and conference in
New Orleans March 25th – 27th.
Looking forward to seeing everyone in NOLA!
Robert

1

WWW.ACRARETAIL.ORG

WE NEED YOU!

Help Make Our Newsletter the Best Ever!
Retail Education Today
We are looking for (a) new editor(s).
Help Make Our Newsletter The Best Ever!
If interested, please contact Sejin Ha (sha5@utk.edu)
or Michelle Childs (mlchilds@utk.edu)
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Call for Papers
We are excited to launch our next issue of Retail Education Today in October 2019 and welcome
your contributions to the RET! Some options include but are not limited to:

The BuZZ

Recently attended a retail-related industry or trade conference? Send us a 200-word synopsis
of where you went, who was there, and what the major themes of the conference were! Include
opportunities you’ve had to work with academic institutions beyond your own.

Ask the Expert

Have a question related to teaching re-tailing concepts? Send your question in via email to the
Editor and we will find an expert to respond!

Research Articles

Papers should be approximately 1000-4000 words and should be unpublished and noncopyrighted. Papers will undergo a double-blind referee. The author(s) will retain copyright of
their paper. Graduate students are especially encouraged to submit. The editor, along with at
least one reviewer, will pursue a policy of timely and meaningful review of each paper. If the
paper is accepted, the author(s) must provide the paper’s final version in Microsoft Word format.
Papers should comply with APA guidelines.

Feature Articles

We are always looking for feature articles on innovative teaching or leadership strategies relevant
to the retail industry and its sectors. These papers should emphasize issues and topics relevant
to faculty in the classroom. Papers should not exceed 2,000 words and will be reviewed by the
RET editors for publication.
Submissions should be submitted in Microsoft Word format to the Editor (sha5@utk.edu)
and cc: the Associate Editor (mlchilds@utk.edu). We look forward to serving you!
The Spring Issue Submission Deadline: October 15, 2019
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2020 ACRA CONFERENCE ● NEW ORLEANS, LA ● MARCH 25-MARCH 27, 2020

Conference Information and Call for Papers
2020 Annual Conference of the
American Collegiate Retailing Association
The Higgins Hotel & Conference Center, March 25-27, 2020

Call for Papers
Full papers, Extended Abstracts, and Workshop/Special Sessions are welcomed.
www.acraretail.org
Details will be available at: http://www.acraretail.org

Topic Areas

•
•
•
•
•
•
•
•

Atmospherics, Merchandising, Pricing, and Promotion
Consumer and Shopper; Satisfaction; Loyalty
CSR, Sustainability, Local Sourcing, and Rural Marketing
Brands, Branding, and Services Retailing
International and Global Retailing
Networking, Word of Mouth, and Social Media
Omni-Channel, E-/M- Retailing
Retail Operations, Supply Chain, HR, Selling and B2B

•
•
•
•
•

Tourism, Food Retailing, and Sports Marketing
Retail Strategy and Entrepreneurship
Retail Pedagogy
Undergraduate Research
Potpourri

The deadline for all submissions is November 15, 2019
RET SUMMER 2019
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2019 Conference Highlights
Dear ACRA Members,
It was an honor to serve as a conference co-chair for this year’s ACRA conference. Participants at the 2019
conference in Tucson, Arizona were well prepared, friendly, open and engaging. Colleagues exchanged
ideas, forged and deepen friendships, and started and extended collaborations. Attendees have come to
expect no less. ACRA has a reputation of being a supportive place to learn, grow, and hone one’s skills.
Before recapping highlights of this year’s conference, especially for those who were not able to attend,
I’d like to thank the many people who worked behind the scenes to plan and prepare for the event. We
had leadership in the ACRA Board Members, Robert Jones, Patrali Chatterjee, Archana Kumar, Jeffrey
Campbell, and Greg Clare along with Past President, Jane Swinney, who initiated several key decisions
and actions that set this year’s conference in motion. We could not ask for a more helpful and supportive
board. They, in turn, chose my co-chair, Samer Sarofim, and me to spearhead many of the actions that
brought the conference to life. We recruited qualified volunteers to lead each track who, in turn, enlisted
multiple reviewers to assess the papers submitted by students and academics.
On Thursday, April 4th, about a dozen of us had the privilege to attend the Global Retailing Conference
(GRC) organized by the Terry J. Lundgren Center for Retailing at the University of Arizona’s College of
Agriculture and Life Sciences. This year’s theme was “Customer Centricity, the Retail Moonshot.” We
were treated to an embarrassment of riches as high-profile speakers presented inspiring stories about
where they and their organizations had come from and to where they were heading. We heard from a
wide-range of retailing leaders including Doug McMillon, the President and CEO of Walmart, talking about
transformational change, to Strategist Sarah Quinlan of QAM Limited discussing innovation’s effects on
the economy. We already heard from young upstart Founder and CEO of Wearable X, Billie Whitehouse,
who relayed how she’s employing wearable technology to improve yoga practitioners’ form, as well as
JC Curleigh working to invigorate the iconic Gibson Brand of guitar fame after a long tenure leading
the Levi Strauss Company, and many more. During breaks, we enjoyed the stunning setting, wonderful
cuisine, and networking opportunities at the JW Marriott Star Pass Resort & Spa. The weather in Tucson
was fabulous and such a nice change from the brutal cold many of us from up north endured this winter.
Later that evening, we kicked off the 2019 ACRA Conference with a well-attended reception. People met
new folks and rekindled old friendships over delicious appetizers and spirits.
The next morning, several of us returned to the GRC where we listened to Terry Lundgren chat with
Marvin Ellison, the new President and CEO of Lowe’s, about that company’s new direction. Retired Mattel
CEO, Bob Eckert, discussed going through the trauma of several recalls and emerging as a survivor
thanks to taking the moral high road. There were too many tales to relay but suffice it to say that I
highly recommend you attend one of the upcoming Global Retail Conferences if you get a chance. It’s an
amazing opportunity to learn directly from influential retail leaders.
After breakfast on Friday, April 5th, the conference sessions began. Among the offerings were papers
presented in the Grocery Track for a set of topics that were embraced enthusiastically. Several attendees
reported that discussions were lively and helpful to the researchers. The workshop presented by faculty
from Southern New Hampshire University titled “The Student as Customer: Disrupting the Classroom
Through Project-Based Learning” generated a particularly lively discussion. The topic would be a good
one to repeat at a future conference.
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2019 Conference Highlights
In the afternoon, a contingent of about 25 ACRA attendees went on a tour of Biosphere 2 organized by
Jane Swinney. Biosphere 2 is an experiment to see if humans could be self-sustaining in a controlled
environment. While successful, the experiment was discontinued after two years. According to Jane,
“One of the most fascinating parts of the tour was seeing the ‘lung’ that was built to maintain air pressure
inside the biosphere. The group also toured each eco system from desert to ocean to rainforest.” Named
Biosphere 2, Earth holds the position as Biosphere 1. The participants agreed the tour was a fascinating
opportunity to see a human-centered experiment of self-sustainability in a controlled environment.
Saturday morning, April 6th, kicked off with a breakfast featuring Scott Hessell, Director of the the Terry
J. Lundgren Center for Retailing, giving his impressions of the Global Retailing Conference. For the rest
of the morning and afternoon, attendees were treated to a variety of thought-provoking concurrent
sessions. The 2019 ACRA Conference closed with the annual dinner and awards gala. There were five
award categories this year: Best Doctoral Paper, Best Individual Faculty Paper, Best Individual Paper, the
International Journal of Retail and Distribution Management (IJR&DM) Editor’s Choice Award, and the
ACRA Best Paper Award. Congratulations to all 2019 award recipients! It pays to submit a full paper to
an ACRA conference! Do it next year.
To sum up, first-time attendee James Blair from Eastern Kentucky University remarked, “I would highly
recommend the American Collegiate Retailing Association Conference to academics. It is a friendly,
collegial environment where researchers are investigating interesting topics relevant to industry issues as
well as understanding how consumers behave in a retail environment. Attending the conference allowed
me to come away with helpful feedback for my research project, examples to use in the classroom, and
a new conference I plan on regularly attending in the future.”
Thank you for supporting ACRA! We look forward to seeing you at next year’s conference,
Lexi Hutto, Ph.D.
ACRA 2019 Conference Co-Chair
Associate Professor of Marketing
Department of Marketing & Management
Millersville University of Pennsylvania
Email: Lexi.Hutto@millersville.edu

RET SUMMER 2019
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2019 ACRA Conference Stories
Greg Clare
Oklahoma State University

a January conference in New York throughout
the 1980s and 1990s. We encourage our member
institutions to engage with both the National Retail
Federation and Global Retailing Conference in the
future as the ACRA Board of Directors plans to do.

Global Retailing Conference
ACRA members shared their excitement about
the great opportunity to attend the 23rd Annual
Ted Lundgren Center for Retailing, Global Retailing
Conference in Tucson AZ. The conference started
the day prior to ACRA proceedings and the topnotch speakers provided meaningful insights into
industry practices. The day provided a wonderful
professional development opportunity for attending
ACRA members. Special thanks to Jane Swinney,
former President, for extending the olive branch
to the Ted Lundgren Center and negotiating some
remarkable discounts for our members for the
highly memorable conference.
The last time ACRA and the Global Retailing
Conference collaborated was in 1999. After 20
years absence, our thirteen members attending
were pleased to learn about Ted Lundgren’s
strong commitment to the conference since he
has retired as Chairman and CEO of Macy’s Inc.
He shared with attendees that he is capitalizing
on his rolodex of CEO peers to make the Global
Retailing Conference more relevant than ever
before. Lundgren convinced ACRA members that
his assertion was true based on the quality of all of
the invited speakers’ presentations.
A few examples of the powerhouse conference
speakers on the day ACRA attended included:
Uncommon insights into Wal-Mart’s strategy by
Doug McMillon, President and CEO of Wal-Mart
The critical role of NRF to the future of shaping the
industry from effective lobbying in Washington
to reinforce industry global interests impeded
by tariffs in the current political environment
by Matthew O’Shay, President and CEO of the
National Retail Federation
JC Curleigh’s common sense “Start Up” approach
to revitalizing the 125-year-old legacy of Gibson
Guitar’s core business through revolutionary
brand management strategy
ACRA has shared a long commitment to the
National Retail Federation and formerly hosted
RET SUMMER 2019
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2019 ACRA Conference Stories

Biosphere 2
Jane Swinney, former President, organized a tour of
the University of Arizona’s remarkable Biosphere 2
research facility for ACRA members. The reception
facility provided several museum type exhibits
about the biosphere and a gift shop where some
members gathered souvenirs. The weather for the
tour was outstanding and members got a breath
of fresh air from the conference proceedings and
a nice walk among the savage beauty of Arizona’s
landscape.
The Biosphere is a closed ecological system that
opened in the early 90s to simulate ecological
systems for space colonization. After several
research phases conducted with variable degrees of
success, the facility encountered financial struggles
in 2005. The University of Arizona purchased the
facility in 2011 and currently conducts several
earth system residential research projects with
environmental and space exploration implications.
Examples of the current research agenda for the
facility shared with the ACRA members include
landscape evolution, rainforest drought, drylands
research, and agrivoltaic sustainable solar systems
research
(https://research.arizona.edu/stories/
agrivoltaics). According to the Biosphere2 website,
a MOOC to teach students about the future of
our environment began in March 2019 to support
sustainability curricula. The MOOC is available on
Coursera and teaches students about critical issues
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for the future of availability of water and the impact
of climate change (https://www.coursera.org/learn/
biosphere-science-future?).
Our tour guides shared several great stories about
the remarkable accomplishments and challenges
that existed over the years at the facility. Highlights
included an overview of the importance of mangrove
tree root systems, how computer systems support
the biomes through technological advances, and a
tour of the engineering marvels of the ‘lung” facility
which maintains ambient pressure to ensure that
the windows do not break from the Arizona climate
in the closed system. Another tour highlight includes
a glimpse into the living facilities in the biosphere
for participants during the early research phases.
Stories about the problems encountered allowed
ACRA members to imagine how they might behave
if faced with Lord of the Flies type factions which
eventually led to the sabotage attempted on the lung
by one group to damage the facility. Several ACRA
members joked during the tour about the Pauly
Shore (1996) Bio-Dome comedy movie during the
tour. For those seeking a serious exploration about
the scientific implications of funded research gone
awry, you might consider reading Jane Poynter’s
book on the subject, The Human Experiment:
Two years and twenty minutes inside Biosphere
2 available on Amazon.com. ACRA recommends
that the next time you visit Tucson; it is well worth
the time to visit the Biosphere 2.
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2019 Conference Reflections
Having attended international/national conferences as a graduate student, the 2019 ACRA conference was
one of the most welcoming and supportive I have ever experienced. This was my first time participating
in ACRA. When I presented my research, I could feel that the audience was always willing to comment
in order to help improve the research. What is more, after the session, a professor encouraged me to
continue with the topic I presented and gave me additional comments. I felt I was lucky to meet such a
kind and approachable academic. At the same time, I felt an inclination to return that care to someone
else someday as a professor myself. This is one of the reasons I strongly recommend undergraduate or
graduate students attend the ACRA conference.
I could see the audience enjoyed each interesting session and was willing to ask questions or give
suggestions. Presenters were also happy to share useful hands-on experiences or tips, such as how
to collect data easily. Thanks to this, I felt the atmosphere was not too formal, and it was a forum for
constructive discussion with laughs and friendship. In short, the 2019 ACRA conference makes me eager
for the 2020 conference!
Bo Ra Joo
Ph.D. Student
University of Minnesota

The 2019 ACRA Conference in Tucson, AR was amazing! I thoroughly enjoyed the conversations with
like-minded professionals and greatly appreciated the openness in which information was shared. At
first, I wasn’t sure if this would be a good conference for me to attend as I don’t teach fashion or retail.
Fortunately, my initial perception was wrong – this conference was filled with direct applications to all
the courses I teach. It was well run and filled with opportunities to stretch my knowledge of teaching and
learning. I highly recommend this conference!
Dr. Susan Losapio
Professor
School of Business
Southern New Hampshire University
Manchester, NH Campus

RET SUMMER 2019
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2019 Conference Reflections

I attended the ACRA conference for the first time this year, and experienced an extremely welcoming
group of people and an inspiring collaborative environment! I really enjoyed that the conference was
on the smaller side, as it afforded me the opportunity to get to really talk with fellow professors about
scholarship and teaching. The workshop on Project-Based Learning was a great session, as we were able
to openly discuss teaching strategies that not only aid in student learning, but also in helping students
take accountability and ownership of their education. The speakers were enthusiastic about their
experiences and provided a new way to look at how retail can be taught in (and out of) the classroom. I
very much admired how during presentations and workshops, attendees felt comfortable enough to ask
questions, collaborate and share ideas, and talk openly without a rigid structure or format, as can be
seen at a lot of academic conferences. I walked away from the ACRA conference with new contacts, and
with inspiration and excitement to not only continue with my own research, but to also collaborate with
others to do research in new areas and to bring various research paths together.
Dr. Victoria Brown
Assistant Professor of Visual Merchandising Design
School of Art and Design
HighPoint University

RET SUMMER 2019
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2019 Awards
Overall Best Paper & Best Collaborative Paper
“When Consumers represent and Avoidance Group for a
Service Provider: Outcomes for the Service Experience and the
Adoption of a Common Ingroup Identity”
By: Dr. Frank Cabano (University of Texas at El Paso)
and Dr. Elizabeth Minton (University of Wyoming)

Overall Best Paper (Third Place)
“The Role of Corporate Image in Competitive
Advantage of Apparel Companies”
By: Shahed Uddin (Oklahoma State University)
and Dr. Gregory Clare (Oklahoma State University)

Best Individual Faculty Paper
“Retail Digitalization: Two Emerging Retail Models”
By: Dr. Kathleen Kennedy (University of Arizona)

RET SUMMER 2019
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2019 Awards

Overall Best Paper (Second Place) & Best Doctoral PaperObis
“Store Disorderliness Effect: Shoppers’ Competitive Behaviors in a FastFashion Retail Store”
By: Merve Coskun (University of Illinois Springfield); Dr. Shipra Gupta
(University of Illinois Springfield); and Prof. Dr. Sebnam Burnaz (Istanbul
Technical University)

Best Individual Faculty Paper (Second Place)
“The Day-In-A-Life (DIAL) Protocol: On
Conducting Retail Research in a Post-Cartesian
Servicescape”
By: Dr. Chris Houliez
(New Mexico Highlands University)

Best Collaborative Paper (Second Place)
“Towards Professionalizing Canadian
Retail Management Careers”
By: Dr. Frances Gunn, Anna Cappuccitti
and Dr. Seung Hwan Mark Lee (Ryerson University)

RET SUMMER 2019
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Recent Publications
JOURNAL OF RETAILING
(VOL. 95, ISSUE 1)

JOURNAL OF RETAILING & CONSUMER
SERVICES (VOL. 49, ISSUE July)

Editorial: From Manuscript Submission to Article
Publication: Shedding Light on the Review
Process in JR
Anne L. Roggeveen; Raj Sethuraman | Pages 3-5

Weather impact on retail sales:
How can weather derivatives help with adverse
weather deviations?
Ivana Štulec; Kristina Petljak; Dora Naletina
| Pages 1-10

Retailing Research in Rapidly Changing Times:
On the Danger of Being Leapfrogged by Practice Exploring brand strength’s nomological net and
Marnik G. Dekimpe; Inge Geyskens | Pages 6-9
its dimensional dynamics
Walter Wymer; Riza Casidy | Pages 11-22
Antecedents and Consequences of Customer
Satisfaction: Do They Differ Across Online and
In-store experience quality and perceived
Offline Purchases?
credibility: A green retailer context
G. Tomas M. Hult; Pratyush Nidhi Sharma; Forrest Prashant Kumar; Micheal Jay Polonsky
V. Morgeson; Yufei Zhang | Pages 10-23
| Pages 23-34
New Hidden Persuaders: An Investigation of
Attribute-Level Anchoring Effects of Product
Recommendations
Sören Köcher; Michael Jugovac; Dietmar Jannach;
Hartmut H. Holzmüller | Pages 24-41

Anthropomorphism and augmented reality in the
retail environment
Patrick van Esch; Denni Arli; Mahnaz Haji
Gheshlaghi; Vicki Andonopoulos, ... Gavin Northey
| Pages 35-42

Strategic information management in a
Augmented reality marketing: How mobile ARdistribution channel
apps can improve brands through inspiration
Xu Guan; Murali Mantrala; Yiwen Bian | Pages 42-56 Philipp A. Rauschnabel; Reto Felix; Chris Hinsch
| Pages 43-53
Couponing Strategies in Competition Between a
National Brand and a Private Label Product
Customers’ irrational beliefs: Scale development
Christoph Bauner; Edward Jaenicke; Emily Wang; and validation
Ping-Chao Wu | Pages 57-66
Tali Seger-Guttmann | Pages 54-66
Why Museological Merchandise Displays
Enhance Luxury Product Evaluations: An
Extended Art Infusion Effect
Maria Logkizidou; Paul Bottomley; Rob Angell;
Heiner Evanschitzky | Pages 67-82
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Change in your wallet, change your choice: The
effect of the change-matching heuristic on choice
Yin-Hui Cheng; Shih-Chieh Chuang; Annie Pei-I Yu;
Wan-Ting Lai | Pages 67-76
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Recent Publications

Getting over discomfort in luxury brand stores:
How pop-up stores affect perceptions of luxury,
embarrassment, and store evaluations
Renaud Lunardo; Emilie Mouangue | Pages 77-85

The Diogenes Effect in retail buyer information
processing
Melvin Prince; Lynn Kwak; Constantinos Vasilios
Priporas | Pages 164-172

Measuring social media influencer indexinsights from facebook, Twitter and Instagram
Anuja Arora; Shivam Bansal; Chandrashekhar
Kandpal; Reema Aswani; Yogesh Dwivedi
| Pages 86-101

Gleaning inferences from soldout products
Xin Ge; Paul R. Messinger; Yuanfang Lin
| Pages 173-185
Examining pre-purchase intention and postpurchase consequences of international online
outshopping (IOO): The moderating effect of
E-tailer’s country image
Bharath Ramkumar; Byoungho Ellie Jin
| Pages 186-197

Sophisticated, iconic and magical: A qualitative
analysis of brand charisma
Rania W. Semaan; Nick Ashill; Paul Williams
| Pages 102-113
Beyond coolness: Predicting the technology
adoption of interactive wearable devices
Jina Kim; Eunil Park | Pages 114-119

Here today, gone tomorrow: The organization
of temporary retailscapes and the creation of
frenzy shopping
Anna Spitzkat; Christian Fuentes | Pages 198-207

Investigating male consumers’ lifestyle of health
and sustainability (LOHAS) and perception
Customer trust recovery: An alternative
toward slow fashion
explanation
Jihyun Sung; Hongjoo Woo | Pages 120-128
Branko Bozic; Volker G. Kuppelwieser | Pages 208-218
Same price, different perception: Measurementunit effects on price-level perceptions and
purchase intentions
André Fecher; Thomas Robbert; Stefan Roth
| Pages 129-142

Determinants of discontinuous intention of
attention to mobile instant message services
ChienHsing Wu; Shu-Chen Kao; Hsin-Yi Chiu
| Pages 219-230
How country of origins of food products compete
and grow
Giang Trinh; Armando Corsi; Larry Lockshin
| Pages 231-241

A multi-analytical approach to peer-to-peer
mobile payment acceptance prediction
Zoran Kalinic; Veljko Marinkovic; Sebastián
Molinillo; Francisco Liébana-Cabanillas
| Pages 143-153

Response to stockout in grocery stores: A small
city case in a changing competitive environment
Muhammad Masood Azeem; Derek Baker; Renato
A. Villano; Stuart Mounter; Garry Griffith
| Pages 242-252

Multichannel integration quality: A systematic
review and agenda for future research
Tasnim M Taufique Hossain; Shahriar Akter;
Uraiporn Kattiyapornpong; Yogesh K. Dwivedi
| Pages 154-163
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Recent Publications

Website interactivity may compensate for
consumers’ reduced control in E-Commerce
Linwan Wu | Pages 253-266

Investigating brand visibility in luxury
consumption
Wei Shao; Debra Grace; Mitchell Ross | Pages 357-370

The extraordinary attraction of being ordinary:
A moderated mediation model of purchase for
prototypical products
Daniele Scarpi; Gabriele Pizzi; Francesco Raggiotto
| Pages 267-278

Is the information of customer types and
preferences to personal selling worth the
investment in innovative technology?
A modeling approach
Hisashi Kurata | Pages 371-379

Image-text inconsistency effect on product
evaluation in online retailing
Kiljae Lee; Jungsil Choi | Pages 279-288

Multi-sided marketplaces and the transformation
of retail: A service systems perspective
Mikko Hänninen; Lasse Mitronen; Stephen K. Kwan
| Pages 380-388

Managing point of purchase advertising:
Effectiveness in terms of recall and recognition
Pedro Reinares-Lara; Josefa D. Martín-Santana
| Pages 289-296

INTERNATIONAL JOURNAL OF RETAIL &
DISTRIBUTION MANAGEMENT (VOL. 47
ISSUE 5)

Who is innovating? An exploratory research of
digital technologies diffusion in retail industry
Technology adoption for the integration
Eleonora Pantano; Virginia Vannucci | Pages 297-304
of online–offline purchasing: Omnichannel
strategies in the retail environment
A pilot study of circulation layout based on
Marco Savastano; Francesco Bellini; Fabrizio
perceived retail crowding
D’Ascenzo; Marco De Marco | Pages 474-492
Soobeen Park; Shaoqing Zhang | Pages 305-315

Fulfilment time performance of online retailers –
an empirical analysis
Jingran Zhang; Sevilay Onal, Rohit Das, Amanda
Helminsky, Sanchoy Das | Pages 493-510

The determinants of customers’ intention to use
smart lockers for last-mile deliveries
Kum Fai Yuen; Xueqin Wang; Fei Ma; Yiik Diew
Wong | Pages 316-326
Bullseye: An argument for effectively managing
retail stakeholder relationships
Efua Obeng | Pages 327-335
How green marketing, perceived motives and
incentives influence behavioral intentions
Kuo-Chien Chang; Chia-Lin Hsu; Ya-Ti Hsu; MuChen Chen | Pages 336-345
How unit price awareness and usage encourages
grocery brand switching and expenditure
Gary Mortimer; Clinton S. Weeks | Pages 346-356
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Understanding consumer motivations in
online social brand engagement participation:
Implications for retailers
Kofi Osei-Frimpong | Pages 511-529
Management of traditional retail markets in the
UK: comparative case studies
Dong Hoang; Cathy Barnes; Olga Munroe | Pages
530-551
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Recent Publications
Shifting consumers into gear: car sharing
services in urban areas
Marc Prieto; Valentina Stan; George Baltas;
Stephanie Lawson | Pages 552-570
Emerging from my youth – intra-cohort
segmentation
Robin Pentecost; Suné Donoghue; Park Thaichon
| Pages 571-588

THE INTERNATIONAL REVIEW OF
RETAIL, DISTRIBUTION AND CONSUMER
RESEARCH (VOL. 29 ISSUE 3)
Organizational climate for innovation and
creativity – a study in Swedish retail organizations
Annika Olsson; Karla Marie B. Paredes; Ulf
Johansson; Malin Olander Roese; Sofia Ritzén
l Pages 243-261
The impact of risk perceptions on the attitude
toward multi-channel technologies
Alena Ortlinghaus; Stephan Zielke; Thomas
Dobbelstein l Pages 262-284
One Vs. Many: who wins? An empirical
investigation of online product display
Svetlana Kolesova; Reema Singh l Pages 285-305
Online retail experience and customer satisfaction:
the mediating role of last mile delivery
Yulia Vakulenko; Poja Shams; Daniel Hellström;
Klas Hjort l Pages 306-320
Supply chain capabilities for facilitating the
internationalisation of retailers – a multiple case
study of three Swedish retail companies
Linnea Haag; Uni Sallnäs; Erik Sandberg
l Pages 321-339
Can the label ‘member’ in a loyalty program
context boost customer satisfaction?
Magnus Söderlund l Pages 340-357
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Meet the Board
President - Robert Paul Jones
Associate Professor and Department Chair of Hospitality and Retail Management in the College of Human
Sciences at Texas Tech University. Prior to joining academia he enjoyed an extensive retail career. His
research interests are in shopper marketing, and how brands and branding contribute to shopper value.
He has published a chapter on Consumer Behavior at Retail in Marketing at Retail, and in journals such as
the Journal of Retail and Consumer Services, International Review of Retail, Distribution, and Consumer
Research, and International Journal of Retail and Distribution Management. As President of ACRA, Robert
is committed to continuing the growth in the organization.

Vice President - Patrali Chatterjee
Patrali’s research interests include omnichannel retail, modeling consumer behavior in online, social and
mobile media and the role of IT in transforming organizations and industry verticals. She has published her
research in Information Systems Research, Journal of Business Research, Marketing Science, among others
and has been featured in media like the Wall Street Journal, Time, and Stanford Innovation Review. As
Secretary of ACRA, Patrali’s goal is to create more opportunities for on-going engagement and participation
among ACRA members, increase career development opportunities, and enhance ACRA’s visibility in the
digital space.
Secretary - Archana Kumar
Archana’s principles areas of research are in consumer behavior, branding strategies, electronic/mobile
commerce shopping behavior, and cross-cultural consumer behavior. Her research has been published
in several referred journals including the Journal of Services Marketing, International Journal of Retail and
Distribution Management and the Journal of Business Research. She is also the recipient of the 2007
Emerald Research Fund Award for Indian Management Research. She is an active member of the American
Collegiate and Retailing Association (ACRA) and Marketing Management Association (MMA). She has
been involved with ACRA for over 10 years and was the conference co-chair for the 2016 ACRA Spring
Conference held in Secaucus, NJ. In her role as the chair of the Development Committee, she aims to seek
new opportunities for the organization as well as focus on digital communications.
Chair of the Development committee of ACRA - Jeff Campbell
Jeffrey (Jeff) Campbell is an Associate Professor of Retailing at The University of South Carolina. Prior
to academia, Dr. Campbell spent 13 years in the retail industry in both department store and specialty
store formats. His research on food retailing, local foods, and small business strategy has been published
in a number of retailing, marketing, and hospitality journals. These include the Journal of Retailing and
Consumer Services, International Journal of Retail and Distribution Management, International Review
of Retail, Distribution, and Consumer Research, Journal of International Consumer Marketing, Journal
of Food Products Marketing, International Journal of Hospitality Management, Journal of Hospitality and
Tourism Research, and Journal of Foodservice Business Research as well as small business journals. He is
excited to help seek new opportunities for the organization and manage communication via social media
and the ACRA website in his new role as Development Officer.
Treasurer - Gregory Clare
Gregory Clare is an Associate Professor in the Design, Housing, and Merchandising department at
Oklahoma State University. He graduated from Michigan State University in 2012 with a PhD in retailing.
Prior to pursuing a career in academia he worked for over 20 years in the retailing industry in various
capacities including store manager and buyer. His research interests include packaging message design,
eye tracking research and the effects of electric light on consumers and human health. Greg has been a
member of ACRA since 2008 and has always admired the highly supportive and collegial nature of the
organization and its members. Graduate students will greatly benefit from becoming a member and
sharing their research with peers and top researchers in the retail field.
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ACRA Contacts
President

Vice President

Past President

Secretary

Treasurer

ACRA Development
Committee Chair

Robert Paul Jones
Chairperson and Associate Professor
Dept. of Hospitality and Retail
Management
Texas Tech University
Lubbock, Texas
Robert.p.jones@ttu.edu

Archana Kumar
Montclair State University
School of Business
1 Normal Avenue
Upper Montclair, NJ 07043
kumara@mail.montclair.edu

Patrali Chatterjee
Professor
Department of Marketing
Montclair State University
Montclair, NJ
Chatterjeep@mail.montclair.edu

Gregory Clare
Oklahoma State University
Department of Design, Housing,
& Merchandising
440 Human Sciences
Stillwater OK 74078
greg.clare@okstate.edu

Jane Swinney
Oklahoma State University
Department of Design, Housing, &
Merchandising
445 Human Sciences
Stillwater, OK 74078
jane.swinney@okstate.edu

Jeffrey M. Campbell
University of South Carolina
Department of Retailing
4005-B Carolina Coliseum
Columbia, SC 29208
jcampbell@hrsm.sc.edu

Member at Large

Webmaster

Hall of Fame/Archives

Editor

Associate Editor

Layout Designer

Leigh Sparks
University of Stirling
Institute for Retail Studies
Stirling, Scotland, United
Kingdom, FK9 4LA
leigh.sparks@stir.ac.uk

Sejin Ha
University of Tennessee, Knoxville
Department of Retail, Hospitality
and Tourism Management
sha5@utk.edu

Curt Simmons
Siena Heights University
1005 Lions Park Drive
Saint Joseph, MI 49085
ljmcws@comcast.net or
headofideas@comcast.net

Michelle L. Childs
University of Tennessee, Knoxville
Department of Retail, Hospitality
and Tourism Management
mlchilds@utk.edu

Susan S. Fiorito
Florida State University
Entrepreneurship
College of Business
Tallahassee, FL 32306
sfiorito@fsu.edu

Rebecca M. Moody
B.S. Digital Media
RebeccaMaeMoody@gmail.com

Retail Education Today is distributed free of charge to ACRA members and the leadership
of associated trade organizations, sibling organizations, and interested retailers.
Opinions expressed are not necessarily endorsed by ACRA or its officers.
Position listings, ads and feature articles can be submitted for review at any time.
Please send submission in electronic format to the Editor and Associate Editor.
Publication deadline for Vol. 40 No. 1 is October 15, 2019.
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