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The ACRA Spring Conference had excellent
attendance. Chaired by
treasurer, Paul McGurr,
we are pleased to announce that it was also
a financial success.
With a theme of tourism
and retailing, ACRA
members learned from
Geographic Research
Inc., sponsor of the undergraduate Case Study
Competition; experienced the train from
Durango to Silverton
and toured Silverton,
a successful seasonal
tourist destination;
learned about best
practices from Scott
Fetchenhier of
Fetch’s Mining and
Mercantile, a retailer
of 30 years in Silverton; sampled Rocky
Mountain chocolate
and more! The paper
session, chaired by
Jungkun Park was supported by two journals,
with three Best Paper
Awards given at the
Conference. In addition,
the Case Study Competition awards and the first
Morris L. Mayer Doctoral Dissertation
Awards were conferred.
A video of the 2008
ACRA Charrette was
shown and it was announced that the 2009

ACRA Charrette will be
held at the University of
Florida at Gainesville.
Congratulations to all
who made these initiatives possible. You have
made retailing relevant
to our members, their
students, and the
broader community;
you’ve broadened and
enhanced our knowledge.

We are pleased to announce that our e-ballot
process resulted in a
new slate of Officers for
2008-2010: David
Burns, President; Paul
McGurr, Vice President,
Jungkun Park, Treasurer, Carol KaufmanScarborough, Secretary.
This is a dynamic team
with experience and
creativity. They will
work to take our unique
organization to new

heights. You are encouraged to become involved and to contact
any of the officers if you
wish to volunteer.
On behalf of the current
Officers, we thank
ACRA members for energizing and inspiring
us; for stepping up to
the plate when needed;
for providing feedback
and insight; and for
starting new initiatives. I would like to
extend a personal
thanks to the entire
leadership team which
includes the Officers,
Past President and
Committee Chairs.
You are a bright,
highly motivated and
committed group of
people and I truly enjoyed working with
you and getting to
know you better, over
the last two years.
It has been a personal
pleasure to serve as
ACRA President from
2006-08 and I wish all of
you a peaceful and productive summer.
All the best,

WÉÇÇt fÅ|à{
Ryerson University
ACRA President
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ACRA Spring Conference Adventures
Durango, Colorado, May 15—May 17, 2008
Pictures courtesy of
Paul McGurr.
ACRA Group poses
outside the train to
Silverton.

Hyunjoo Oh presents a gift to
Justin Lehrer, Geographic Research Inc., sponsor of undergraduate case competition,

Scott Fetchenhier, owner of
Fetch’s Mining and Mercantile in
Silverton, being introduced by
Paul McGurr before presentation.

ACRA members enjoy train ride.
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Call For Papers
Conference or
Publication

Due
Date

Contact

Description

6/27
2008

Excellence in Marketing Research Striving for Impact" is the theme for the
Conference. There is a services and retailing track.

Co-Chairs: Liz Wang
lwang@gsm.udallas.edu
Lauren Skinner
laurens@uab.edu

The 1st Latin America Retail Congress organized by
the Center for Retailing Excellence of Fundação Getúlio
Vargas – Escola de Administração de Empresas de São
Paulo (FGV/EAESP) October
8th to 9th, 2008
São Paulo, Brazil

7/28
2008

The Congress main theme is “Retailing in Emerging Markets - Challenges and Perspectives”. The
aim of the Congress is to stimulate scholars and
practitioners of Marketing, Retailing and Business in Latin America to discuss and exchange
ideas, theoretical insights, empirical research
results and applications about retailing in emerging markets.

Célia Barh
GVcev - Centro de Excelência em Varejo
da FGV-EAESP
Tel.: 55 11 3281-7970/3593
Fax: 55 11 3281-3579
www.fgvsp.br/cev

ACRA Winter Conference,
New York, NY—In conjunction with the NRF convention
and expo

9/5
2008

Retail’s Big Show (NRF 98th Annual Convention
and EXPO) sets the stage for the Winter ACRA
Conference.

Paul McGurr mcgurr_p@fortlewis.edu
Websites:
http://acraretail.org/documents/acracallforpa
pers_2009.pdf

AMA 2009 Winter Marketing Educators' Conference
Feb. 20-23, 2009 Tampa,
Florida.

NRF:
http://events.nrf.com/annual09/public/enter.aspx

Journal of Retailing

9/30
2009

Special Issue on Retailing & Franchising. See
http://ees.elsevier.com/retail/ for details of submission guidelines

Co-editors: Rajiv P. Dant, rdant@ou.edu
Marko Grünhagen, mgrunhagen@eiu.edu
Josef Windsperger
josef.windsperger@univie.ac.at

Journal of Textile and
Apparel, Technology
and Management
(JTATM)

Ongoing

The goal of The Journal of Textile and Apparel Technology and Management
(JTATM) is to present the latest in theoretical and empirical research in the field
of textiles and apparel, technology and
management to a global audience comprised of academicians, industry executives, and consultants.

Nancy Cassill
Nancy_Cassill@ncsu.edu
Journal available at
http://www.tx.ncsu.edu/jtatm

FULL TEXT on CALL FOR PAPERS available at www.acraretail.org

Journals of Interest to ACRA Members
The American Collegiate Retailing Association (ACRA)
is an organization representing multiple facets of retailing. Its conferences present research that builds
conceptual frameworks, examines retail questions, and educates students on various aspects
of the retailing process. Our foundations draw on
a diverse group of disciplines including advertising, apparel studies, business, communications,
consumer affairs, design and apparel, economics, family and consumer sciences, fashion design and merchandising, home economics, hospitality, human ecology, interior design, logistics,
management, and marketing, public relations,
supply chain management, textile and apparel technology and management. In particular, ACRA leadership is

evident in many of the major journals that publish research
in retailing. However, because of our many areas of study,
members may be unaware of the numerous retail publications in disciplines other than their own.
We hope to establish a journal section on the ACRA
website so that members are aware of the retailing
research that is being published in these varied disciplines. Information to be posted includes: Full name,
Editor, email, URL, and overview of journal mission
and scope. Members who want to recommend a journal for inclusion, please contact Carol KaufmanScarborough at ckaufman@camden.rutgers.edu with
the relevant information. Thank you!
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Last Report from Paul McGurr, Treasurer
Once again the membership of
ACRA has remained relatively
consistent compared to the previous year. This indicates that
the dues increase in 2008 from
$50 to $75 (domestic) and from
$70 to $95 (international) had no
impact on membership. In fact,
our membership has increased
slightly to 281. Our membership
includes 228 paying members
(174 domestic renewals, 23 new domestic
members, 20 international renewals, 9
new international
members and 2 retirees), 8 honorary members, 8 life members
and 37 non-paying
members under Article
IV, Section 1, Paragraph C.5 of the Constitution

tiatives such as sponsorship of the
annual undergraduate student
competition ($1,500 – third year),
sponsorship of the Charrette
($1200 – second year), and initiation of the Morris Mayer Doctoral
Dissertation Award ($1,500 – first
year).

Each year our major cash inflows are from membership dues.
Because of the dues increase,
total membership collections for
2007-08 are up $6,640 from the
same time period in 2006-07.
This additional revenue, along
with the corporate sponsorship
of the undergraduate student
competition ($500) and the
charging for advertising in Retail Education Today ($700) have
reversed the reduction in ACRA
fund balances that has occurred
over the past five years. In addition, these added receipts have
allowed ACRA to begin new ini-

Overall our cash balance has increased about $3,100 from the
same time last year. As a result,
our fund balance has increased
from slightly over $13,000 at June
30, 2007 to a balance (after
planned conference costs) of approximately $16,000 at May 15,
2008.

Other revenues and expenses remain fairly constant. The 2008
Conference is expected to break
even as planned.
Interest income is
up slightly due to
the increase in
fund balances.
Newsletter, supplies and expenses
other than sponsorships have stabilized and remain
under control.

As a result, I am pleased to state
in my last Treasurer’s report (8
years is more than enough, don’t
you think?) that ACRA is in EXCELLENT financial position as I
transition out.

New Members
Andrew Alexander, University of
Surrey, England
Jill Gerloff, Art Institute of Colorado, Denver
Joseph Hancock, Drexel University, Philadelphia
Hae Jung Kim, University of
North Texas, Denton
Bart Kittle, Youngstown (Ohio)
State University
Timothy Landry, University of
Oklahoma, Norman (returning
member)
Chae-Mi Lim, University of Tennessee, Knoxville
Juracy Parente, Business School
of Sao Paulo, Brazil
Lynne Ricker, University of Calgary, Canada (returning member)
Norman Shaw, Ryerson University, Toronto, Canada
Yoo-Kyoung Seock, University of
Georgia, Athens

If you have any questions, feel
free to contact me at
mcgurr_p@fortlewis.edu.

- Paul McGurr
Fort Lewis College

Stay Informed
Receive all your ACRA news and updates regularly through our electronic
mailing list - acra@ryerson.ca. If you have moved to a new institution or
changed e-mail accounts recently, please send your updated address to
ssedlezk@ryerson.ca (Sean Sedlezky) and stay informed about
"all things ACRA".
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Two Perspectives on the ACRA Charrette
2nd ACRA Charrette A Success
By Hyunjoo Oh, David F. Miller Center for Retailing Education and Research, University of Florida

The word charrette has been used to describe the final, intense work effort in design and architecture fields and
has expanded to an intense, interdisciplinary activity in which student teams solve a complex problem for a business organization. With a charrette, participants work together intensely to reach a resolution for a challenge
presented by a client.
The 2nd annual ACRA Charrette was hosted by the Ted Rogers School of Retail Management at Ryerson University, Toronto, Canada. Students from Ryerson University, University of Kentucky, Brunel University in UK, University of North Texas, Delaware State University, Georgia Southern University, University of Pennsylvania,
and University of Florida participated.
This year’s retail client was Maple Leaf Sports and Entertainment Ltd (MLSE). The students’ challenge was to
develop a marketing plan and design a retail environment to optimize the opportunities that Maple Leaf Square
(MLSQ) and the consumer products division of MLSQ provide. MLSQ is a $350 million multi-use development
project scheduled to open in 2010. As retail consultants, team members, comprised of diverse disciplines with
specific expertise—finance, marketing, fashion, communications, and interior design—worked together analyzing
and developing business/design recommendations within 72 hours, and presented their solution to a panel of industry judges. Industry judges of Charrette expressed that they were very impressed with the exceptional quality of the teams’ outputs and presentations. The 2008 Charrette was one of the most rewarding experiences I
have had while in college,” one student who won 1st place said. A notebook computer ($1,500 value) was awarded
to each member of the 1st place team (Team Red). Robert Hunter, Executive Vice President, Maple Leafs Sports
& Entertainment, invited the winning team to the opening of Maple Leaf Square scheduled in 2010. Each member of the 2nd place team received a $500 shopping spree. Winning presentations can be viewed at:
http://www.acraretail.org/ .
Sylvia Borek, a student from the University of Florida, described daily activities in the 2008 Charrette:
The 2008 Charette was one of the most rewarding experiences I have had while in college. Not only did I
get a lot of hands-on experience, but I also got to listen to and meet some of the highest ranked professionals in their fields. Upon arriving I got the chance to meet my roommates and team mates. Everyone
at the competition was so friendly and fun, particularly my team members, Team Red. The first day was
filled with team building activities and a meet and greet with our client, Maple Leaf Sports and Entertainment. The head of their retail department took the time to speak with us and give us a private tour of
the Air Canada center, one of the biggest venues in North America. We also got to meet with the head of
the retail department for Sears and learn about their assortment strategy and competitive tactics. After
dinner the evening of the first day the real work began. My team stayed up until almost 4 in the morning
beginning to implement the design of our store and the marketing plan. Needless to say, when the alarms
went off at 7 for breakfast the next morning, we were all exhausted. The second day of the competition
was just as busy; we had meetings and seminars until almost 3 in the afternoon. After 3 however, our
time became our own. Each team broke off and had until noon the next day to finish their presentation.
We worked through the night creating our business and assortment plan, a virtual tour of our store, and
selecting a target market we found most appropriate as per our store design. At about 5 in the morning
we called it quits and closed our eyes until 8 the next morning. We met at 9:30 to put the final touches on
our presentation and do a run-through with the directors. Once noon hit, the tensions began to rise. All
the teams began presenting and with each team, new great ideas immerged, that we all wished we had
thought of ourselves. Team Red was the 3rd to last to perform, but as soon as the presentation ended, we
knew we were a success. I can’t begin to say what a great experience this competition was for my college
career.
A charrette is a very rewarding experience for students. Students say it’s an eye-opening experience. Earlier
fundraising at your school from local retailers is strongly recommended. If you have questions about the 2009
Charrette, please contact Hyunjoo Oh at Hyunjoo.oh@cba.ufl.edu or call 352-273-3291.
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ACRA Charrette: The Ultimate Learning Experience
By Kathleen H. Gruben, Director, Center for Retail Studies, Georgia Southern University

Experiential learning has been examined by academics for decades. Journals such as Marketing Education, Marketing Education Review, Journal of Business Education, Journal of Advancement of Marketing Education, just to mention a few, focus on the educational theories and learning processes, yet the topic is so important that research in the area spills over into more traditional journals such as Journal of Business &
Industrial Marketing, Journal of Marketing. Pedagogy tracks and special sessions have begun to dominate many marketing conferences. The
experiential opportunities examined in these run the gamut from traditional methods of cases, games, and role playing to newer technological
forms including computer simulations and blogging. These are all very practical forms, but most still confine the students to the comfort zone of
the classroom, primarily under the supervision of their professors or instructors. Internships or cooperative education opportunities take students out of the classroom into the business world with the idea of expanding higher education beyond the educational environment into the
real world to enhance students’ preparations for their careers.
Classroom experiential learning exercises are only limited by the time faculty members have to allocate to developing the activities, which can
be negatively impacted by the increasing service and research requirements, and the faculty member’s creativity. Business world experiences,
conversely, are sometimes limited to students who attend colleges and universities in major cities or attend large universities that have strong
backing from the business community. Students from the smaller cities and universities who have the luxury of spending the summer months
in a larger area can gain some of the practical experience by working internships.
Educators need to find a way to level the playing field and find an environment where students from a diverse group of universities, cultural
backgrounds, and nationalities can work together for a common goal. ACRA has found the answer to the problem for retail students: Charrettes. The number of schools and students taking advantage of the Charrettes indicates that faculty and students may not understand the
concept or realize what can be gained by participating in such an event. Because this is a term typically used in architecture rather than in
business competitions, Retail Education Today readers may be asking the question: What is a Charrette?
The French word, "charrette" means "cart" and is often used to describe the final, intense work effort expended by art and
architecture students to meet a project deadline. This use of the term is said to originate from the École des Beaux Arts in
Paris during the 19th century, where proctors circulated a cart, or “charrette”, to collect final drawings while students frantically put finishing touches on their work (charetteinstitute.org).
These events are meetings designed to resolve a problem or issue within a specified time limit, participants work together intensely to reach a
resolution. The sponsoring agency usually sets the goals and time limit and announces them ahead of time (http://www.fhwa.dot.gov). Ryerson
University’s adaptation of a charrette for ACRA’s first two events has translated well into a retail environment for each of the past two years.
This edition of Retail Education Today contains a description of the 2nd Annual ACRA Charrette held in Toronto and announcement of the 3rd
Annual event to be held at the University of Florida in 2009. To better conceptualize the process, imagine a group of junior and senior level
higher education students cast in a 72 hour episode of The Apprentice. In addition to business experience, one major difference between the
participants in The Apprentice and those in ACRA’s Charrette is preparation. Candidates in The Apprentice go through a grueling audition
process and have the advantage of being able to view episodes from previous seasons.
These experiences are an excellent substitution to other types of learning exercises that gives students of all universities, regardless of size or
location, an equal opportunity to participate in an invaluable experiential learning exercise. Primary learning concepts that students have reported from their experience include:
Diversity
Although students experience diversity in experiential learning exercises at their universities, they are working in a familiar environment.
Placing students in an unfamiliar environment in cross-functional and cross-university teams takes them out of their comfort zones. Brittany
Dixon, a 2007 ACRA Charrette participant, reported that as an African American female, she is the one who usually adds diversity to a group.
Before participating in the Charrette, she felt that she knew all about diversity. After only one day in Toronto, she reported that she had
learned so much about diversity. That it is more than just gender or racial, but after working with her team for a day she realized that, “We are
all alike. We have similar interests, like the same things, and enjoy the same music. The only difference is that we have different backgrounds,
but we come together on common ground.”
Self Confidence
Even the shyest of students is drawn out of their shell in a Charrette. With as little as 72 hours to complete an intense project, each student
has to dig deep down inside to find courage to apply their knowledge. Brittany was an HR student that I encouraged to apply to go because I
knew she had so much to contribute. She very hesitantly applied for a scholarship to participate, but had no confidence that she could contribute. She blossomed into a very self-confident young lady who was the ballast of her team. Her HR skills gave her the ability to ensure her team
worked well together. In the end, she also found that she could contribute on many levels. Although Brittany was a management major with
only one marketing class under her belt, she was able to create the best marketing plan of the competition. She participated as a junior. During her senior year, she exuded confidence. A year later she said “the ACRA Charrette changed my life. I apply the things I learned through
the experience in almost every thing I do. It helped me raise my GPA and excel in my last year of classes.”
Time Management
Seventy-two hours equates to very little time to solve a complex problem. Students learned that regardless of the time constraints, a job must
be completed on time. Jennifer Hammond and Lauren Thornhill, 2008 participants, were very disappointed that they did not do as well as they
thought they would. In hindsight, they realized that their team did not manage their time as well as other teams. They started off on the
wrong foot when their team was late to their first meeting with the executives. Because of this, they were not able to gain all of the information
they needed.
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Communication
The information the team had was only as good as the questions the team members were able to ask. Erica Frederic, 2008 participant, reported
that her second place team was successful because they realized that communication was the key to success. Not only were they one of the only
teams that asked about the anticipated sales volume for the store in their project, they identified external sources that would answer questions
or who could help them identify research sources for developing their plans. Erica stated, “although we each had our own responsibilities, we
took measures to make certain that we had open lines of communication with our team members who were working in different areas of the
building. Although our team worked in pairs on different aspects of the project based on our expertise and in different physical locations, we
communicated well enough that we worked in unity.”
Perceptions
One team in the 2008 Charrette had four Canadian members, one American, and one British. This team struggled to come together because the
perceptions, based on nationality were entirely different. This was the only team that did not have at least two American members. Stephanie
Johnson, the American team member, reported that she and her British counterpart had difficulty communicating with the Canadians and
effectively conveying their perceptions. This was the least cohesive team. Although the team was not one of the winning teams, Stephanie said,
“I’m satisfied with our outcome. This experience taught me that I need to learn how to more effectively express my perceptions to my team
members so they will listen to me. I also learned how important perceptions are…that we all need to learn to back away from a situation and
try to see things from the outside. It’s not easy, but people who are too close to a situation or are in their comfort zone need to force themselves
to view things from an outsider’s perspective.”
Team Work
Kristen Cole, a first place team member, reported that her team just meshed well from the beginning. Although they had very diverse backgrounds, they began with the attitude that the most important thing was focus on the goal and work together as a team keeping the team’s best
interests in mind rather than personal needs, wants, or desires. Kristen said “I had the greatest team ever! Our design people lived in Toronto,
but they came prepared to spend the night in the design studio if needed, which they did. Our whole team worked well together and we all put
everything we had into the project. We got very little sleep over the 72 hour period, but it paid off. Participating in the Charrette will positively
impact everything I do in the future.”
Critical Thinking Skills
Employers frequently tell faculty that they wish new graduates had stronger critical thinking skills. The ACRA Charrette stretches students to
use logic and critical thinking that they cannot possibly develop without hands on experience. They sometimes know that their apartments are
X square feet, but usually do not really think about what that means other than it’s the amount of space in which they have to live. In a charrette, the students are required to merchandise a store that is a specified number of square feet. In the 2nd Annual ACRA Charrette, students
had a 9,000 square foot store. They had to conceptualize just how large that is, how much merchandise is required to stock a store of that magnitude, how much space to allocate to each product category, and the amount of stockroom space that should be provided. This situation added
another complication, the store needed to be designed in such a way that they could have a complete product change over to focus on the one
team, out of four, that would play in the Air Canada Center for the day. The teams had to extrapolate from the size of the store their projected
annual sales. Amazingly, 7 out of 8 teams projected $7 – 9 million which matched the company’s projected sales.
The areas discussed above are only a few of the learning experiences the students had. Unfortunately, only three faculty members outside the
host university attended the event in 2007 and three in 2008. It is unfortunate because the faculty members who had students participating in
the charrettes missed an incredible experience! As faculty, we hear much more from dissatisfied students that we do from satisfied students.
We can see the results of class projects and can identify students who really develop and progress over a semester, but rarely do we have the
opportunity to see students stretch themselves to the point charrette participants do. Imagine the ability to see a student or group of students
transform from a student who is uncertain about his/her future to a young professional that is ready to tackle the business world. Words cannot
describe the value, pride, and astonishment a faculty member experiences watching the students transform from a cocoon to a beautiful butterfly that is prepared to survive on its own in the outside world. ACRA Charrettes are the ultimate learning experience for faculty and students
alike.

Next Charrette to be Hosted by the University of Florida
The 3rd Annual ACRA Charrette will be hosted by the David F. Miller Center for Retailing Education and Research at the University of
Florida. The dates for the 2009 Charrette are Tuesday, March 17 through Friday, March 20. The client/challenge will be kept secret until
kick-off with the client.
Proposed activities include:
Day 1:
Day 2:
Day 3:
Day 4:

Arrival, welcome reception and team building exercise
Kick-off, meet the “client”, meetings with industry experts to help shape the focus of business plan and research
Speakers and continued research
Practice of presentation, team presentations, award presentations and reception

Eligibility: “B” average to participate, Dynamic, innovative, energetic and competitive leadership qualities, Keen interest in retailing, A
sponsoring faculty member who is a member of ACRA
Fee for participation will be $390 and includes: Registration fee, accommodation (4 night stay), breakfasts and most meals

Contact Person: Hyunjoo Oh, hyunjoo.oh@cba.ufl.edu, 352-273-3291
David F. Miller Center for Retailing Education and Research, University of Florida
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Retail Education Today

Retail Education Today (RET) is inviting ACRA
members to submit completed papers related to
retailing. The papers will be double blind reviewed and those selected will be published. At
least one author must be a member of ACRA.
Membership applications are available online at
http://acraretail.org/. Abstracts will not be considered for review. Papers submitted must not have
been published, accepted for publication or under

consideration for publication elsewhere. Authors of accepted papers must submit the final
paper by the specified deadline. Submit manuscripts for consideration to Denise Ogden
(dto2@psu.edu). RET is a quarterly publication
of ACRA and is listed in Cabell’s Directory of
Publishing Opportunities in Marketing.

Retail Research Commons
(Formerly ACRA Archives or Clearinghouse)
Several decades ago, the members of ACRA established a “Clearinghouse” or “Archives” containing
several types of records, research, publications, and
presentations of relevance to ACRA members.
These holdings are housed at the Rutgers University
School of Business – Camden, and are
available to ACRA members use in their
research. They are maintained by Carol
Kaufman-Scarborough, and contain the
following:

request, subject to author approval.
Papers from Spring 2003 are in electronic format.
Textbooks: copies of classic textbooks by
ACRA members (H)
NRF meeting tapes from 1989 to
2001 (H)
ACRA newsletters (H) – various
dates.

Abstracts and full papers from all research presentations at ACRA conferences from 1981 to the present. These
are available in several forms. H indicates hardcopy:

Conference programs (various dates
to present) (H)

Online: all abstracts are available in a searchable electronic index using RefWorks at this
URL: http://www.acraretail.org/
ClearingHouse.html
Full papers from 1981 to present: available by

Meeting minutes (1981 to present)
(H), recent are electronic.
For questions or more information contact
Carol Kaufman-Scarborough
ckaufman@camden.rutgers.edu

Future Conferences
•

Jan ‘09: ACRA Winter Conference/NRF Convention, New York City

•

See ACRA minutes in this issue for other
future conference information
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Minutes—Business Meeting
Saturday, May 17, 2008
Durango, Colorado
8:00 a.m.—9:15 a.m.
Submitted by Leslie Stoel

1. Welcome
Donna Smith welcomed ACRA members to the spring meeting and extended a warm thank you to Paul McGurr for organizing the spring conference.
2. Secretary’s Report
Leslie Stoel presented the minutes from the January 2008 business meeting. Linda Good moved and Pat Huddleston
seconded to accept the minutes without corrections. The motion was approved.
3. Treasurer’s, Membership & Newsletter Reports
Paul McGurr presented the treasurer’s report and noted that membership numbers have been steady, despite the increase in dues. Our new income streams, such as increased dues, the advertising charges in the newsletter, and corporate sponsorship of the student competitions have helped cover the additional cash outlays we have incurred over the last
several years for continuing and new programs (i.e. newsletter, doctoral competition, undergraduate competitions) and
even allowed our cash balance to increase. Overall, our financial situation appears to be excellent. Paul also noted our
increase in membership is due to new international members.
4. Conferences Report
a. Spring ’08 Conference
Paul McGurr reported that 53 people had registered to attend the spring conference, including 6 spouses. Of the
47 members registering, 2 were doctoral students who received free registration to present their award winning
dissertation research; thus, 45 registration fees were received.
b. Spring’08 Paper Presentation Session
Ann Fairhurst reported that 30 papers were submitted to the conference and 23 were accepted for presentation.
She also extended thanks to JungKun Park (absent) for arranging the best paper awards and publication of
those papers in 2 journals: Journal of Customer Behaviour and International Journal of Service Industries Management.
The Best Paper Awards were presented by Donna Smith to:
Min-Young Lee, Youn-Kyung Kim and Hye-Young Kim: Segmenting Online Auction Consumers
Sejin Ha and Leslie Stoel, Customer Loyalty Program: Influence of Trustworthiness of Customer
Won-Moo Hur, Hyun Kyung Kim and JungKun Park: The Impact of Service Benefits on the Loyalty: The Moderating Effect of Commitment Types
c. Future Conferences
i. 2009 Spring: Ann Fairhurst explained that she and Martin Topol are still negotiating with ICSC to
hold our 2009 spring meeting in Las Vegas to coincide with the annual ICSC convention, May 18-21,
2009. Changes in various leadership positions have slowed the process. They do want value added
from ACRA participation and would ask that we participate in a student membership orientation and/or
their research session. Details forthcoming.
ii. 2009 AMS/ACRA joint meeting: Ann reported that New Orleans has been selected as the location
for the next AMS/ACRA triennial meeting. A rate of $139 per night has been arranged at the Hilton Riverfront for the conference; dates are September 30-October 2. Mike Pearson is our local host.
iii. 2009 EAERCD conference: will be held July 15-17, 2009. It will hosted by the University of Surrey
in England and papers will be due January 30, 2009. Information is posted on the EAERCD website.
This information was conveyed by Ann Fairhurst.
iv. 2010 Spring: Ann Fairhurst reported that ACRA will likely host the annual spring conference in
conjunction with the Retailing Smarter conference in Florida. Information is forthcoming.
5. Membership Report
See Treasurer’s Report above.
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6. Marketing
Donna Smith reported for Nancy Stanforth that work is in progress.
7. Development Report
Donna Smith reported that most development efforts are occurring at the local level.
8. ICSC Liaison
Ann Fairhurst reported for Martin Topol on ICSC negotiations in the Future Conferences section above (4.c.i.).
9. Newsletter Report
Paul McGurr, in the Treasurer’s Report above, noted that ads in the newsletter have been successful in generating income.
10. Archives
Carol Kaufman-Scarborough reported that the archives is searchable because it uses RefWorks. She let members know
that she does needs: 1) key words for the papers they submit for the conferences, and 2) permission to distribute their
papers. Carol also announced that the name of the ‘archives’ will be changed to ‘Retail Research Commons’ and that the
Archives has multiple copies of NRF talks and other materials useful for historical research that can be given away.
11. Member-at-Large
Ann Fairhurst reported for John Fernie on EAERCD activities in the Conferences section above (4.c.iii.).
12. Old Business
a. Student Competitions
i. Case Competition Update: Hyunjoo Oh reported that the Rocky Mountain Chocolate Factory case was a fun
one for the students. She has contacted ICSC about support for next year’s competition and would like to develop another location-based case to continue momentum with Simply Map, who is interested in supporting the
competition next year. Simply Map does give free access to classes participating in the competition (a $5000
value).
Award winners for the Case Competition were announced:
1st place: The team from California State University- Los Angeles
2nd place: The team from University of Florida
3rd place: The team from Winthrop University
ii. Doctoral Award: Donna Smith presented our first annual Morris L. Mayer Doctoral Awards to: Kelly Green
Atkins (advisor: Dr Kim) and Hyun-joo Lee (advisors: Drs Fairhurst & Jolly) – both students from the University of
Tennessee-Knoxville.
iii. Charrette: Donna Smith showed a video of the 2008 Charrette that has just been completed and that will be
posted on the ACRA website soon. We had 42 students from 8 universities participate in the 2008 competition.
Liz Evans and Hyunjoo Oh suggested we all use a screening process for students attending from our universities, as the students became very competitive. Travel awards were very helpful in facilitating attendance. The
2009 competition will be hosted by the University of Florida in Gainesville and will be held March 17-20, 2009. A
flyer to announce the event will be completed soon.
13. New Business
a. Constitution
Discussion supported the changes noted on the file distributed via the Listserv. The vote will be conducted electronically via the Listserv.
b. ACRA Name Change
The name change vote will be conducted electronically as a separate issue from the Constitution updates. Comments regarding the name change are listed in a separate document that will be circulated via the Listserv prior to
the vote.
c. Membership Privacy
Donna Smith reported that password protection for access to the ACRA member list on the website is ready to
launch and will do so in conjunction with the annual renewals in the fall; a procedure to prompt members to update
their information will be built into the process.
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d. Research
Carol Kaufman-Scarborough suggested that to increase visibility of ACRA member research, we post publication
information and possibly links to the articles on the ACRA website. Also, a list of ACRA conference best papers will
appear on the website.
e. Associate Membership Dues
Paul McGurr is investigating this issue.
f. Advisory Board
David Burns will investigate this issue.
g. ACRA Elections 2008
Donna Smith reported for Sandra Forsythe the election results: President – David Burns, Vice President – Paul
McGurr, Secretary - Carol Kaufman-Scarborough, and Treasurer – JK Park. In addition, all chairpersons and other
officers are now retired and the new leadership takes charge.
h.

Comments from the new President:
David Burns thanked Donna Smith for her work as President, noting the significant accomplishments of her tenure,
including the Charrettes, the Doctoral Awards, the Case Competitions, and continuation of ACRA’s tradition of service. He noted that ACRA is not the leadership; ACRA is YOU! He requested all members to volunteer, suggest,
participate, and help ACRA to achieve its mission.

14. Adjournment

Position Postings and Announcements

Synergies in Hospitality/Tourism and
Merchandising/Retailing

A Workshop to Share Best Practices
in Teaching, Research, and Service

The North Carolina State University
College of Textiles invites nominations
and applications for the following positions:
Textile and Apparel Technology and Management (TATM): Four (4) positions:

June 15-16, 2008. Gaylord Opryland Resort and Convention Center, Nashville,
Tennessee. Hospitality/Tourism and Merchandising/Retailing programs are merging into single units within universities.
Meet with colleagues to explore opportunities to maximize the potential of these
merged units. Share best practices, experiences, initiatives and trends in teaching, research and service/outreach that
reflect synergies in hospitality/tourism
and merchandising/retailing programs.

- Head of Department
- Faculty position in Textile Brand Management and Marketing
- Faculty position in Fashion and Textile Design
- Faculty position in Product Design and Development
Textile Engineering, Chemistry and Science
(TECS):
- Head of Department
Nonwovens and Paper Science Engineering

Visit Synergy Workshop Website (http://
rhtm.utk.edu/synergy.htm) or
contact Nancy Rutherford (email:
nruth@utk.edu, ph. 865-974-6614) for

More information about each of the positions
can be found at the following:
http://www.tx.ncsu.edu/college/jobs/
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