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By: Linda Mayhugh,

Advantage Travel, LLC & C.A.R.E. President
Happy New Year and Welcome to 2018! It’s going to be a history making year for C.A.R.E.
as we embark on our new conference frequency of only hosting one conference per year.
I’m excited and nervous at the same time. There are so many unknowns; but, I don’t see
them as negative. I think more so, they’re all the reasons you must attend the 2018 C.A.R.E.
Conference! Be sure to check out the Because You Asked section of this Connections and
find out more about “Why You Should Come to Austin” in April!
The reviews are in and C.A.R.E.’s last conference in Anaheim, California this past October
rated high in attendee satisfaction. The agenda started with a philanthropic C.A.R.E. Gives
Back project where volunteers participated in a Send Me On Vacation – Mermaid’s Journey.
Volunteers served as Angels to multiple breast cancer survivors as they became Mermaid’s for
a day, a very touching journey.
C.A.R.E. attendees showed their competitive spirit in a networking ice-breaker and proved
that C.A.R.E.’s Got Game! Attendees teamed up and played a lively and energetic C.A.R.E.
version of the new television series Beat Shazam. Due to the competitiveness we also had to
have a few tie-breaks settled in a game of Rock, Paper, Scissors! Good times!
After the first full day of meetings, roll call, networking, marketplace participation and learning
how to identify and combat hidden limiting beliefs around money in The Secret Energy of
Money presented by Rebecca Taylor Shaw, attendees were treated to a Bewitching Evening of
Recognition, Murder and Mystery aboard the historic, and retired ocean liner, Queen Mary. A
haunted tour of the ship, great comradery and a murder mystery that revealed one of our own
board members as a murderer!
On our last conference day attendees learned more about navigating the world of OTA’s with
a follow up presentation on To Rent or Not to Rent by Caleb Dixon, QM Resorts and learned
about the Canadian marketplace from President and CEO, Jon Zwickel, Canadian Vacation
Ownership Association. Representatives enjoyed sharing their expertise or learning about
others in C.A.R.E. ‘Round the World round table discussions centered around our core
membership sectors. If you weren’t in attendance; I wish you had been. I needed more
competition in the Blue Brothers costume contest on the last evening event at the House of
Blues.
In C.A.R.E. business we voted to host our 2019 Conference in Indianapolis, Indiana; a toprated city for conferences and just happens to be my home state! Anyone up for a pre-post
conference experience in my hometown of French Lick, Indiana?
Election time was all abuzz with board of director nomination business too. Vice Presidents,
Secretary and Treasurer were all up for nomination. Oh, and President too…I’m happy and
honored to have been nominated to seek reelection as your President. My first three-year term
has gone by so quickly and there is so much more that I want to do for C.A.R.E.
Thank you all for your support and encouragement over the last three years and stay tuned,
I’m just getting started! I hope to see you in Austin, Texas April 7-10 at the Renaissance
Austin Hotel.
Your President,

BOARD OF DIRECTORS
Linda Mayhugh
Advantage Travel, LLC
President
Debora Sansom
I.C.S. Management, Inc.
Secretary
Tina Hill
Hilton Head
Accommodations
Vice President
Jeff Ingram
ARC Resorts, LLC
Treasurer
Jesus Michael Martinez
JMM Sales & Consulting, LTD
Corina Violette
RTX-Resort
Travel & Xchange
Vice President
Brandy West
RSI Vacations
Vice President
Paul Mattimoe
Perspective Group
Advisory Board Member
Alain Carr
Immediate Past President
Bonnie Kosco
Administrator

C.A.R.E. Needs You! Contact a
board member to discuss getting
your name on the 2018 Conference
Linda Mayhugh
Ballot for an open board spot!
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APRIL 7-10, 2018
C.A.R.E.’S 66TH CONFERENCE

9721 Arboretum Boulevard
Austin, TX
C.A.R.E. will continue its long-standing tradition of offering member representatives and attendees the
tools and information essential to remaining on the cutting edge of the vacation industry at its
66th conference in Austin, Texas.
Austin, the state capital of Texas and “Live Music Capital of the World” is an inland city bordering the
Hill Country region. Home of the University of Texas’ flagship campus, Austin is known for its eclectic
live music scene centered around country, blues and rock with more than 250 music venues. Its many
parks and lakes are popular for hiking, biking, swimming and boating. Join the 20.5 million annual
visitors to Austin and look forward to enjoying some, if not all of the popular attractions the city offers
including the LBJ Presidential Library, the shops and restaurants of South Congress Avenue,
the SOCO District and 6th Street.
ROOM RESERVATIONS
Call: 800-468-3571
Name of Event: Cooperative Association of Resort Exchangers 66th Conference
To Register Online: Visit www.care-online.org
(Under Conference Information/2018 Conference Information)
          Room Block Cutoff Date: March 28, 2018
Double/Single Occupancy-$179.00++
PLAN TO ARRIVE EARLY AND STAY LATE….
CONFERENCE EVENTS BEGIN SATURDAY, APRIL 7, 2018 AT 2:00PM!
               Conference registration does not include hotel accommodations. Each conference
attendee should finalize their accommodation and conference registration separately. PREFERRED
CONFERENCE REGISTRATION RATES ARE OFFERED FOR CONFERENCE ATTENDEES
STAYING AT HOST HOTEL.
Airport Information: Austin Bergstrom International Airport (AUS- 17 miles)
Transportation: Super Shuttle, Taxi
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South
Congress
Avenue

Long Center for the Performing Arts

Visit our Social Media
Lounge at visitaustin.org/
social-media-lounge to
watch videos and follow
Austin on a variety of
social media mediums.

PHOTOS: SOUTH CONGRESS COURTESY VISIT AUSTIN; ACL NME, ANDY FORDE;
LONG CENTER FOR PERFORMING ARTS

ACL Fest

TOP

10

REASONS TO
MEET IN AUSTIN

3. Going Green:

5. Big Value: Austin is

7. Tasty Treats:

9. Quirk Factor: Sites

Austin Energy’s goal

one of the most
affordable cities in the
nation. Attendees can
walk to restaurants
spanning a range of
price points, access
affordable airport
transportation and
enjoy free health club
facility perks from
many hotels.

Award-winning chefs,

like the Museum of

innovative newcomers

Natural & Artificial

and enthusiastic exper-

Ephemerata, the bats

imenters are

under the bridge

is to be carbon neutral

1. Authentic: The

by 2020 and power

people are downright
friendly and the
experiences are
genuine. Your
attendees will leave
satisfied and excited to
return.

the city solely on clean

2. B&B to Big Brand:

close to downtown and

6. Memory Makers:

offers non-stop flights

Host your next gathering
at a racetrack, a
rooftop, in a food truck
park, overlooking the
lake or at another fun
and funky hot spot.

Accommodations in a
variety of price points
and locations make it
easy to find a place
to rest your head.

energy.

4. Get In, Get Out:
The Austin-Bergstrom
International Airport
is centrally located,

to than 50+ domestic
and seven international
destinations serviced
by 14+ airlines.

all clamoring to show
guests a new fancy
cocktail or an
inventive dish.

8. Getting Around:
It’s easy to navigate
the city whether

and the Darth Vader
Pedicab barely
scratch the surface
of quirky stuff you’ll
encounter.

10. Live Music: With

you opt for efficient

more than 2,000 bands

public transportation,

playing around the city,

taxis, pedicabs, Fare or

it’s easy to incorporate

GetMe or use the bike

a live music element

share program.

into your meeting.
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I Have a Question:
Who Do I Call?
Have you ever had a question about some aspect of
your C.A.R.E. membership, but just aren’t sure who to
call? Here’s the list…so don’t hesitate to contact us
for assistance!
GENERAL INFORMATION/CONFERENCE
Bonnie Kosco: 800-636-5646; 540-828-4280
bkosco@care-online.org
ASSOCIATE MEMBER
Paul Mattimoe: 407-730-3565
pmattimoe@care-online.org
BETTER TRADE BUREAU
Debbie Sansom; 713-378-6447, ext. 123
dsansom@care-online.org
CONNECTIONS MAGAZINE
Bonnie Kosco: 800-636-5646
bkosco@care-online.org
ONLINE DIRECTORY/SUPPLIER SEARCH SYSTEM
Bonnie Kosco: 800-636-5646
bkosco@care-online.org
Linda Mayhugh: 800-636-5646
lmayhugh@care-online.org

Super Raffle was
Super Successful
By: Corina Violette, RTX-Resort Travel & Xchange
The popular Super Raffle event was a hit in Anaheim and it’s easy
to understand why as there were $16,000 in prizes. Prizes ranged
from registrations at industry events, discounted memberships to
trade associations, to vacation weeks and electronics packages.
Tickets were sold pre-conference through social media platforms,
e-mail campaigns, and the C.A.R.E. website by the Board of
Directors and continuously throughout the conference. Prizes were
distributed over the course of three days with up to three or four
winning tickets drawn at a time. Jere Keiser, The Vacation Station,
won the Grand Prize of $500, donated by National Timeshare
Owners Association (NTOA).
Proceeds from the Super Raffle go towards the marketing of
C.A.R.E. thus benefiting the entire organization through the
recruitment of new member companies and industry recognition.
A big thanks to all the companies that donated items and the
individuals that purchased the raffle tickets.
The 66th C.A.R.E. Conference is right around the corner and we’re
gearing up for our largest Silent/Live Auction yet. Be sure to donate
today by contacting Corina Violette at
cviolette@care-online.org.

ETHICS
Linda Mayhugh: 800-636-5646 ext. 700
lmayhugh@care-online.org
MARKETPLACE
Brandy West: 828-254-1643 ext. 23723
bwest@care-online.org
Jesus Michael Martinez: 011-52-984-188-6962
jmartinez@care-online.org
MEMBERSHIP
Tina Hill: 843-842-6556 ext. 11108
thill@care-online.org
Brandy West: 828-254-1643 ext. 23733
bwest@care-online.org
MENTORING
(Procedures and Events-Ambassadors)
Debbie Sansom: 713-378-6447 ext. 123
dsansom@care-online.org
Bonnie Kosco: 800-636-5646 ext. 0
bkosco@care-online.org
SPONSORSHIP
Tina Hill: 843-842-6556 ext. 11108
thill@care-online.org
SILENT-LIVE AUCTION/SUPER RAFFLE
Corina Violette: 828-350-2105 ext. 2105
cviolette@care-online.org

For a complete list of Committee Chairpersons
and Board of Directors, visit C.A.R.E.’s web site at
www.care-online.org and select Board of Director
information.

SUPER RAFFLE DONORS
ARDA
BAHIA MAR TOWER, LLC
CANADIAN VACATION OWNERSHIP ASSOCIATION (CVOA)
C.A.R.E.
DIAL AN EXCHANGE
GUNN MARKETING GROUP, INC.
HAWAII TIME SHARE EXCHANGE
JMM SALES & CONSULTING, LTD
LIFESTYLE HOLIDAYS VACATION CLUB
NATIONAL TIMESHARE OWNERS ASSOCIATION (NTOA)
PERENNIAL VACATION CLUB
PLATINUM INTERCHANGE TRICOM MANAGEMENT
QM RESORTS
RENAISSANCE AUSTIN HOTEL
RESORT TRAVEL & XCHANGE
THE VACATION STATION
TRAVEL ADVANTAGE NETWORK
TRAVEL TO GO
VACATIONCONDOS.COM
WORLD INTERNATIONAL VACATION CLUB
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Increase Reviews
Increase Visibility
Increase Bookings
Increase Revenue

2018
C.A.R.E.
Preferred
Media
Sponsor

For more information visit
www.intuitionbrandmarketing.com/hotels
or to arrange a demo contact Sharon Mattimoe at
demo@intuitionbrandmarketing.com
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INTUITION

Coming
Attractions!
WIN Wednesdays
Held in Your Local Area on the 4th Wednesday of
Each Month Ft. Lauderdale/Boca Raton, FL; Daytona
Beach, FL; Indianapolis, IN; Las Vegas, NV; Orlando,
FL; Tampa Bay, FL (area); Phoenix, AZ;
San Diego, CA; Myrtle Beach, SC
Event Info: www.arda.org
February 26-28, 2018
GNEX
SeaFair Grand Luxe
Miami, FL
Event Info: www.gnexconference.com
April 7-10, 2018
C.A.R.E.’s 66th Conference
Renaissance Austin Hotel
Austin, TX
Event Info: www.care-online.org

C.A.R.E. GIVES BACK
MERMAID STYLE IN
ANAHEIM
By: Cathy Backus, Founder/
Send Me On Vacation
C.A.R.E attendees from across North America kicked off their 65th
Conference in Anaheim, California on October 14, 2017 with their
C.A.R.E. Gives Back Initiative supporting Send Me On Vacation
(SMOV). I can honestly say that the C.A.R.E community gave a lot
more than their time to this C.A.R.E. Gives Back program.
Volunteers set out to support SMOV, a charity that sends breast cancer
survivors on rejuvenating vacations to heal from the harsh effects of
fighting cancer.

May 6-10, 2018
ARDA Convention and Exposition
Caesar’s Palace Las Vegas
Las Vegas, NV
Event Info: www.arda.org

After an exciting week of cruising and daily guided meditation sessions
held by the organizations facilitator, Rebecca Shaw, the SMOV recipients were ready for the second half of their Mermaid Empowerment
Journey. Once checked in to C.A.R.E.’s host hotel, the Anaheim Marriott
Suites, the magic continued.

June 12-14, 2018
AMDETUR
Westin Santa Fe
Mexico City, Mexico
Event Info: www.amdetur.org.mx

A group of 30 volunteers became “Angels” to guide, support, and share
in the excitement of transforming the survivors into a beautiful Mermaids.

September 25-27, 2018
Vo-Con ’18
Westin Trillium House Resort
Blue Mountain, Ontario Canada
Event Info: www.canadianvoa.org
April 4-7, 2019
ARDA Convention and Exposition
Hilton Orlando
Orlando, FL
Event Info: www.arda.org
May 4-7, 2019
C.A.R.E.’s 67th Conference
The Westin Indianapolis
Indianapolis, IN
Event Info: www.care-online.org
May 3-7, 2020
ARDA Convention and Exposition
The Diplomat Beach Resort
Hollywood, FL
Event Info: www.arda.org

From hair and make-up to costume design, photography and scrapbooking, each survivor was treated like a “Queen for a Day” by a
C.A.R.E volunteer with an open heart and a plenty of warm hugs.
We use the concept of the Mermaid because it is an archetype that
defines a woman’s beauty, strength and grace. After the survivor has
struggled losing her hair, breasts and figure, reconnecting to their inner
mermaid is a visual action that we take to a physical level.
SMOV believes that “Seeing is Believing” …looking into the mirror to
see a stunning mermaid looking back at you has an immediate effect
on one’s self-image. It’s a program the charity has realized extraordinary effects with for the last six years.
Throughout the day, the warmth and patience of the volunteers created
a high level of engagement. SMOV plans to take this engagement
concept to resorts across the world and thereby creating a program of
social responsibility. By doing so, we feel that employees will gain a
newfound trust and admiration of the company they work for by giving
back within their industry.
On behalf of SMOV and our Survivors, thank you to all the C.A.R.E.
Angels, you were absolutely amazing.
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ARE YOU READY TO VOTE?
By: Debbie Sansom, ICS Management
During the Fall C.A.R.E. Conference in
Anaheim, California this past October 2017,
nominations were opened for six (6) Board
Positions. The positions open for election
are the three (3) Executive Officer Positions
of President, Treasurer and Secretary as
well as three (3) Vice President positions.
Two (2) of the Vice President positions
will be for three (3) years and one (1) Vice
President position will be for one (1) year
(which is the remaining term of Jeff Ingram
who was recently appointed to fulfill the
remaining term of C.A.R.E. Treasurer, Vikki
Lessard, who resigned due to personal
reasons). To determine who will be a three
(3) year or one (1) year Board Member will
be up to you as members by popular vote.
The two (2) nominees that have the highest
votes will be elected to the two (2) three (3)
year terms.
As you will see, we have three (3) Vice
President positions open, but only have
two (2) nominations. C.A.R.E. is seeking at
least one other general member authorized
representative to be nominated from the
floor in Austin. Contact a board member if
you would like more information about the
Vice President positions.
This is an extremely important election
and your vote is needed; so, even if
you are planning to attend the 2018
Conference it is always recommended
to forward your proxy vote in a timely
manner so that there is no risk of
missing out on your opportunity to vote.
It’s very important to submit a timely proxy
vote, assign your proxy to an authorized
C.A.R.E. member or be present when
the votes are collected at every C.A.R.E.
election.
Keep in mind that if you are present when
votes are being collected, you can always
change your vote by requesting that your
proxy be returned and casting a ballot. This
is your organization, make your vote count
when officer elections are held at the 66th
C.A.R.E. Conference at the Renaissance
Austin Hotel in Austin, Texas in April 2018!
All six nominees will be soliciting for your
vote and listed below is a brief resume on
each nominee.

President:
Linda Mayhugh
(Incumbent) Advantage Travel/
Accommodations
Unlimited
As your current
C.A.R.E. President, I
am honored to have
been nominated for a second term. I’ve
proudly served the association on the Board
since 2009 and I look forward to hopefully
continuing that journey for the next three
years, alongside all my favorite C.A.R.E.
people...YOU! Working in this industry
has been a part of my life for more than 35
years. It’s my passion and anything I can do
to help make it bigger, better and stronger…
you can count me in!
If I were asked what my biggest
accomplishment was in my first term as
President, I’d have to say the work I’ve
done in strengthening our industry trade
association and media partnerships.
With solid agreements in place with each
association and media outlet; C.A.R.E. is
now feasibly being represented annually at
nearly every single industry trade show and
conference.
While I specifically chair and serve on
multiple C.A.R.E. Committees, naming them
individually isn’t necessary. I ultimately
serve and chair each one of them as your
President. I strive to represent each one of
you in every capacity of this association. I
want you to know that your voice matters,
and I want to continue being your voice.
If you place your confidence in me with
your vote, once again, I promise to continue
striving to improve C.A.R.E.’s existence and
mission, as well as maintaining a positive
bottom line for our future.
As always, thank you for your support.
Treasurer: Jeffrey
Ingram ARC Resorts, LLC
I am honored to be
up for re-election
to the Board of
Directors of C.A.R.E.
but this time as
Treasurer. I was first
elected to the Board

in 2014. Recently, at the Board meeting
prior to the Anaheim Conference, I was
appointed to fulfill the remaining term of
Treasurer. I look forward to serving the
members in the most effective manner
possibly and applying my business
leadership to the position. I believe in full
transparency to all members of the financial
status of our organization.
I have spent my entire 35-year career in the
hospitality industry, mostly within the subset
of vacation ownership. My experience has
spanned various executive roles from the
largest independent timeshare developer
through an internet based organization
of timeshare owner centric services;
including Carefree Journeys, a member of
C.A.R.E. In my role with ARC Resorts as
Director of Club Operations and Revenue
Management, I am responsible for delivery
of all membership travel product offerings,
customer satisfaction, and inventory and
rental revenue management.
I earned a Bachelor of Science in Business
Administration from the University of Central
Florida. I have been active in various
industry associations including: ARDA as
a longtime member of the Awards and
Meetings Committees; SKAL Orlando, an
international association of travel industry
executives, as a four-year member of their
Board.
Secretary: Debora Sansom (Incumbent)
- ICS Management
I have been
your secretary
representative on
the C.A.R.E. Board
of Directors for
23 years. I have
worked at ICS
Management for 30
years and the resorts
we manage for 35 years. I am one of the
original members of C.A.R.E. and I believe
in our C.A.R.E. organization, it’s future
and the benefits of membership. Not only
the benefit of our individual companies/
organizations but for ourselves personally
as well.
Within the C.A.R.E. organization I have
been privileged to meet other members who
not only have become long and true friends
but have been helpful in the growth of the
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company I work for. We need to continue
offering all our members opportunities for
knowledge and growth and I look forward
to being part of that process for one more
term. I am currently serving on several
committees for Awards, Ambassador,
Conference, Trade Association and BTB.
I will continue to serve to the best of my
ability within these committees and any
other committees that need help.
As stated at the 2017 C.A.R.E. Fall
Conference I, if elected, will be grooming
someone to replace me in 2020 to fulfil
this position; but, first we need to secure
C.A.R.E.’s future with up-dating our ByLaws and securing our Standard of Code
and Ethics.
I solicit your vote.
Vice President: Tina Hill (Incumbent) Hilton Head Accommodations
My name is Tina Hill
and I have been in
the vacation Industry
for over 26 years.
I currently work
for a Hilton Head
Accommodations
property
management
company and love
what I do. I truly love meeting new people
in the industry and C.A.R.E. serves as a
great platform for that joy.

I was first elected to the Board in 2009 and
I really appreciate being nominated again. I
hope I can count on your support of a vote
during the 2018 conference. Being a part
of C.A.R.E. is like having a huge extended
family, which is amazing because I love
everyone who is part of the C.A.R.E. family.
Since I have been on the Board, I have
not only grown personally but have gained
immeasurable growth professionally and,
for the most part, I have C.A.R.E. and its
members to thank for both.
I serve on several committees as the Chair
of Sponsorship, Co-Chair of Membership
and I also proudly serve as a member of the
Ambassador, Conference, Conference Set
Up and Ethics Committees.
If you vote for me to serve another term,
I just want you to know I am always open
to listen to your feedback and suggestions
and will make sure that the Board hears
what you have to say. I always give 150%
in service to my Board responsibilities and
do my best to be a part of making sure that
C.A.R.E. gets stronger and brings more
value to the membership.
Thank you for your
continued support.
Vice President:
Caleb Dixon
– QM Resorts
I am soliciting your
vote to represent you

as your Vice President of this great C.A.R.E.
organization. I consider myself to be a
highly energetic and passionate leader with
a dedicated outlook on all areas of growth
and profit within the hotelier/timeshare
industry. I have a strong work ethic and
am goal oriented with a consistent record
of delivering results in growth, revenue,
and operations. I am driven by vision and
strategy. I’m extremely focused on growth,
both professionally and within the industry,
which I will use all my efforts to support and
grow the membership within the C.A.R.E.
organization.
I am highly skilled in analysis and
evaluation, organizational strategy, financial
planning & budget control, and Strategic
Planning as well as Process Improvement.
I achieved numerous Awards between
2005 – 2014 for the high standards of
performance within my jobs in the Hotel/
Timeshare Industry.
I graduated in 2010 from the University
of Phoenix with a Bachelor’s of Science
Business Management. I have been
fortunate to be working for QM Resorts for
the last two years and prior to QM I worked
within the Hotel/Casino Industry for thirteen
(13) years.
Vote for me, as I will not only represent you
to the best of my ability, but work with the
other Board Members for the future growth
of the C.A.R.E. organization.

C.A.R.E. Board Bids Farewell to a Longtime Vice President
By: Linda Mayhugh, Advantage Travel LLC
At the 2017 Fall Conference in Anaheim,
California this past
October Jim Wehrle
was nominated for
re-election of his Vice
President seat on
the C.A.R.E. Board
of Directors. However, we are sad to announce that due to
a recent corporate reorganization by Jim’s
employer he no longer qualifies as the
authorized general member representative
and has since, submitted his resignation.
Jim has been a loyal member and supporter of C.A.R.E. for nearly 20 years and will
certainly be missed by our association.
Upon his retirement from the board, Jim

had served C.A.R.E. as a board member
for nearly 14 of those 20 years. He’s been
an integral part of many C.A.R.E. initiatives, chaired and participated on several
committees and task force projects over
the years. Being bi-lingual, Jim was an integral Ambassador for C.A.R.E. representing us at many trade shows over the years
and contributed to many memberships
being onboarded from Mexico and abroad;
many of which are still with us today.
Jim’s resignation was heartfelt, and I
wanted to share his sentiments with you,
his friends of C.A.R.E.
“It is difficult to explain what C.A.R.E. and
its members have meant to me in my
almost 20 years of involvement. C.A.R.E.

is not just a normal trade association. It is,
and has always been, more of a personal
family group that cares for its members.
C.A.R.E. and its people have, and always
will have, my love, respect and gratitude.”
To Jim, “From the C.A.R.E. Board of Directors (past and present) and the C.A.R.E.
Membership, we wish you the best of
everything life has to offer. Your personal
and professional contributions far exceed
anything we could accurately enumerate.
We thank you for all your time, energy
and passionate contributions to C.A.R.E.
Please don’t be a stranger…you’ll surely
be missed friend!”
Thank You and Good Luck
Jim Wehrle!
2004-2018

....................................................................................................................................................................................................... Page 9

BECAUSE YOU ASKED
Should I Attend the 2018
C.A.R.E. Conference in
Austin, Texas?
Linda Mayhugh, C.A.R.E. President
In case you haven’t heard…the upcoming April 7th-10th
C.A.R.E. Conference in Austin Texas, will be the only
C.A.R.E. Conference in 2018! So that statement alone,
should easily answer the question – YES, you absolutely
must attend!
That may be a sufficient answer for some, but for others it
might take some more convincing. So here are some other
highlights that might help you make your decision:
• This C.A.R.E. Conference is going to be bigger and better,
hands down, one of our best!
• C.A.R.E.’s 2018 Conference will start approximately two
hours early on opening day (April 7th) to maximize and
expand our full agenda. We hope to deliver the right
amount of content, education, networking and fun that will
be most impactful for our attendees.
• C.A.R.E. has engaged not ONE, but TWO keynote
speakers for even more educational opportunities at this
one conference. Here’s an overview of each, with web
links to both, so that you can check out the speaker bios,
testimonials, and message descriptions in further detail at
your leisure and desire:
o
Billy Kirsch / Kidbilly Music will present a keynote
address on Sunday, April 8th that is sure to be an
engaging and dynamic icebreaker with their
presentation of Team Building Through Song. Billy
says you do not have to be a singer or an extrovert
to love this program! It’s going to be real work, real
fun, with real results. www.kidbillymusic.com
o
Jim Comer / Comer Communications will deliver
a second keynote message, titled The Message Is
You!, on Monday, April 9th. Jim’s session will engage
attendees on getting over self-limiting fears and gain
confidence in making presentations. You’ll also walk
away from this presentation knowing that individuality
leads to likability and is your greatest strength.
www.comercommunications.com
• Location, Location, Location! Austin, Texas has been
moving up the rankings in the last several years and could
not be a better host city of our first annual C.A.R.E.
Conference! Here are just a few of their accolades:
o
Travel + Leisure’s #8 on 2017 World’s Best Awards –
The Top 15 Cities in the US and The Best Cities for
Food in the US. Austin also has two BBQ restaurants
that made the top 10 list of Top 50 BBQ joints in
Texas.
o
It’s #1 on Golf.com’s Top 10 Best Cities in America
o
Also in 2017, Expedia ranked it as the #1 super cool
US city to visit and one of America’s most creative
places.

o
o
o

Claimed a MeetingSource top spot for medium size
convention city in the USA for 2017.
Known as the Live Music Capital of the World® and
so much more!
The host hotel, Renaissance Austin Hotel, was
renovated to the highest specifications in 2017. It’s
located in the heart of Texas Hill Country, surrounded
by breathtaking beauty, yet just a short distance from
the excitement of downtown Austin.

Lastly, it’s C.A.R.E.! What more reason could you possibly
need? If you are a member, the best chance for a return on
that investment is to attend the conferences! Old friends,
and surely some new, will make this conference even more
special than anything C.A.R.E. puts on an agenda. We
encourage non-members to attend too and check out this
amazing opportunity for new business opportunities. I’ll see
ya’ll there, ya hear?

Registration is Now Open!
www.care-online.org
PLAN TO ARRIVE EARLY-CONFERENCE
BEGINS 2:00 PM April 7, 2018!
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C.A.R.E.nnections

Connecting Members to Provide Outstanding Vacation Services
NEW GENERAL MEMBERS
CARIBBEAN RESORT MANAGEMENT
COMPANY, LLC
912 Drew Street, Suite 201
Clearwater, FL 33755
Phone: 727-447-5344
E-Mail: bhuskey@crmcusa.com
Website: www.morritts.com
Responsible Party: Brad Huskey
Sponsor: L & M Solutions-Brad Huskey
Nature of Business: Exchange Company, Rental
Company, Wholesaler of Inventory, Property
Management
Inventory: Morritt’s Tortuga Club, Grand
Caymen; Morritt’s Grand Resort, Grand Caymen
Company Description: Resort Property
Management Company providing the back-oﬃce
support for resort developers such as accounting,
reservations and exchanges.
GLOBAL RETREATS INC
4300 Highline Blvd., STE B-100
Oklahoma City, OK 73108
Phone: 877-831-0732
E-Mail: lance@globalretreatsinc.com
Website: www.club.globalretreatsinc.com
Responsible Party: Lance Hamilton
Sponsor: ICS Management- Debora Sansom
Nature of Business: Wholesaler of Inventory
Inventory: Ixtappa Palace, Mexico City, MX;
Los Cabos Golf Resort, Cabo San Lucas, MX;
Captain’s Quarter’s Resorts, Myrtle Beach, SC;
The Cove at Yarmouth, Yarmouth, MA; Berkshire
on the Ocean, Delray Beach, FL; Resort on Cocoa
Beach, Cocoa Beach, FL
Company Description: GRI sells travel clubs
and timeshare by means of points.
GRAND PACIFIC RESORT MANAGEMENT
5900 Pasteur Ct., Suite 100
Carlsbad, CA 92008
Phone: 760-431-8500
E-Mail: dhisel@gpresorts.com
Responsible Party: Donna Hisel
Sponsor: Membership Reinstatement
Nature of Business: Resort Developer
Inventory: Grand Paciﬁc Palisades, Carlsbad,
CA; Carlsbad Inn Beach Resort, Carlsbad,
CA; Carlsbad Seapointe Resort, Carlsbad,
CA; Coronado Beach Resort, Coronado, CA;
Capistrano Surfside Inn, Capistrano, CA; Channel
Island Shores, Oxnard, CA; Hanalei Bay Resort,
Kauai, HI;
Kauai Beach Villas, Kauai, HI; Makai Club
Resort; Kauai, HI; Red Wolf Lakeside Lodge,
Tahoe Vista, CA; Tahoe Beach & Ski, South Lake
Tahoe, CA; Indian Palms Resort, Indio, CA

GRAND PACIFIC RESORT MANAGEMENT Continued

Company Description: Grand Paciﬁc Resorts is
a full-service resort management and development
company. Our professionals at GPRM take pride
in managing our resorts and creating memorable
vacations for over 70,000 families each year.
THEMVPSERVICE LLC
1010 E. Riviera Boulevard
Oviedo, FL 32765
Phone: 407-366-1573
Fax: 317-308-6597
E-mail: joetakas@themvpservice.com
Website: www.themvpservice.com
Responsible Party: Joe Takas
Sponsor: Timeshare Escrow and
Title, LLC-Dave Heine
Nature of Business: Resale Company, Wholesaler
of Inventory
Inventory: Ocean Landings I and II, Cocoa
Beach, FL; Traders Inn Beach Club, Ormond by
the Sea, FL; Caribbean Beach Club, Ft. Myers
Beach, FL; Silver Beach Club, Daytona Beach,
FL; Highlands at Sugar, Banner Elk, NC; Outer
Banks Beach Club I and II, Kill Devil Hills, NC;
Barrier Island Station, Duck, NC; Cape Code
Holiday Estates, Mashpee, MA; Peppertree by the
Sea, Myrtle Beach, SC; Ocean Pines, Duck, NC;
Sea Scape, Kitty Hawk, NC; Chalet High, Bayse,
VA; Bluetree Resort, Orlando, FL
Company Description: Timeshare Resales;
Licensed broker in 31 states
ASSOCIATE MEMBERS
ALLIANCE RESORT GROUP
330 Fairway Boulevard
Panama City Beach, FL 32407
Phone: 706-570-2424
E-Mail: matthew@allianceresortgroup.com
Website: www.allianceresortgroup.com
Responsible Party: Matthew Jones
Sponsor: Leisure Getaways-Mickey Booher
Nature of Business: Membership Travel Club,
Rental Company, Wholesaler of Inventory, Resale
Company
Company Description: ARG is a resort
inventory seller. We enroll the resort inventory in
RCI Points and do transfers for customers. We
DO NOT work with mortgage relief companies.
COMPASS GROUP
(aﬃliate of Bohannon Investments, LLC)
503 E. Ramsey Road, STE 101
San Antonio, TX 78216
Phone: 210-667-4405
E-Mail: compassgrouptravel@gmail.com
Website: www.compassgrouptravel.com

COMPASS GROUP Continued
Responsible Party: Deshane Bohannon
Sponsor: Accommodations UnlimitedLinda Mayhugh
Nature of Business: Travel Agency
Company Description: We are a full-service
travel agency building a new business for our
private clients.
EQUIANT FINANCIAL SERVICES, INC.
5401 North Pima Road, STE 150
Scottsdale, AZ 85250
Phone: 480-636-4892
E-Mail: eschwarm@equiant.com
Website: www.Equiant.com
Responsible Party: Ericka Schwarm
Sponsor: Accommodations UnlimitedLinda Mayhugh
Nature of Business: Service Provider
Company Description: Equiant sets the gold
standard of professionalism in Loan and HOA
portfolio servicing and Document Custody with
the most advanced conﬁgurable technology tools
for the business user.
MERIDIAN FINANCIAL SERVICES, INC.
P.O. Box 1410
Asheville, NC 28802
Phone: 828-575-9564
E-Mail: gsheperd@merid.com
Website: www.merid.com
Responsible Party: Gregory B. Sheperd
Sponsor: JMM Sales & Consulting, LTDJesus Michael Martinez
Nature of Business: Service Provider
Company Description: Meridian provides third
party collections.
TIMESHARE ESCROW
AND TITLE, LLC
3659 Maguire Blvd., #100
Orlando, FL 32803
Phone: 407-751-5500
E-Mail:
Dave@TimeShareResaleClosings.com
Website: www.TimeShareResaleClosings.com
Responsible Party: Dave Heine
Sponsor: Accommodations UnlimitedLinda Mayhugh
Nature of Business: Service Provider-Rental
Escrows and Timeshare Closings
Company Description: We are a national title
agency serving the timeshare industry.
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MarketPlace Participants
Share Spotlight in Anaheim
By: Bonnie Kosco, Administrator
Outstanding educational opportunities and networking events were not the
only highlights of the conference in Anaheim….Media and MarketPlace
Exhibitors captured attendee’s attention as well!
If you were unable to attend the conference, contact these companies
today to learn how they may be able to benefit your company, owners or
members.

www.lifestyleholidaysvc.com
LHVC has created a one-of-a-kind V.I.P membership, where exclusive
facilities and services are offered only to members, including restaurants,
bars, swimming pools, lounge, beach area, golf cart, limousine and
helicopter transfers, and more.

www.resortmanagementservices.com
Resort Management services specializes in member upgrade programs
designed to enhance member benefits while creating cash flow for
Developers and HOA’s.

Early Bird Sponsor
WINS a Conference
Registration!
C.A.R.E. President Linda Mayhugh held a Facebook
Live drawing on November 30th where Don Killingback
with Endless Vacation Rentals was randomly drawn as
the winner of a free conference registration to the 2018
C.A.R.E. Conference in Austin Texas. Congratulations
and Thank You Endless Vacation Rentals! By precommitting sponsorship dollars during C.A.R.E.’s Early
Bird Sponsor Campaign in late 2017, you’ve assisted
C.A.R.E. more than you’ll ever know.
To fit into the overall trade show/conference schedule
of our busy industry, C.A.R.E. has been challenged
with less than six months to plan their 2018 conference
in April; having just wrapped up their fall 2017 conference at the end of October.
Thank you to all that participated, while we wish we
would have had more companies pre-commit, we were
able to secure nearly $25,000 in advance sponsorship
commitments which will greatly assist the conference
and sponsorship committees in their action plan for the
2018 conference.

www.timeshareresaleclosings.com
Timeshare Escrow & Title offers several regulated services to assist
buyers and sellers seamlessly and securely transfer timeshare titles.
Timeshare Escrow & Title is fully licensed and appointed to perform
closings for customers as a title agency for Fidelity National Title Insurance
Company, the largest title insurance agency in the US.

Brandy West, Tara Elliott, Caleb Dixon

THERE’S STILL TIME TO PARTICIPATE IN C.A.R.E.’S MEDIA AND
EXHIBITOR MARKETPLACES at the 2018 Conference in Austin, TX
from April 7-10, 2018.
For More information, contact Brandy West at bwest@care-online.org
or Jesus Michael Martinez at jmartinez@care-online.org

Melanie Gring, Teresa Knapp, Debbie Sansom
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Sponsors
Splash Anaheim

QM Resorts Selects the Tahoe
Fund for Charity Donation
By: Debbie Sansom, ICS Management

By: Tina Hill, Hilton Head Accommodations
The fall conference in Anaheim this past October graciously
received more than $30,000 in sponsorship support from
its valued sponsors. C.A.R.E. is more than grateful for the
continued support of our long-time members who sponsor
on a regular basis and this conference was no different.
Trade Up Travel and Holiday Systems International were
the lead hosts at an ice breaker event aimed at making networking fun and engaging with C.A.R.E.’s Got Game Night.
Additional generous sponsorship derived from C.A.R.E.
members Global Connections, Resort Management
Services, RSI Vacations and Timeshare Escrow and Title
gave the conference committee the ability to organize an
amazing conference to include a night aboard the Queen
Mary in Long Beach with the primary purpose of recognizing and thanking sponsors for their donations. Sponsors
and attendees enjoyed a special evening of recognition;
with a touch of haunted encounters, murder and mystery,
aboard the retired ocean liner.
Endless Vacation Rentals, MHC Resort Parks, and Trading Places International shared the blues as the conference ended with an energetic evening at House of Blues.
The evening was anything but blue as attendees arrived
dressed as Blues Brothers for a chance to win a few bucks
cash.
All throughout the conference…great speakers, good food
and a perfect venue made for another great C.A.R.E. conference. None of it could be done on the scale it is without
sponsors, so thank you again for supporting C.A.R.E.’s
mission of keeping registration and membership fees low,
so we can garner the attention of more attendees and new
members in the years to come.

At each conference, C.A.R.E.
holds either a Silent/Live
Auction or a Super Raffle to
raise funds to market C.A.R.E.
throughout the industry. For
the 2017 Fall Conference
in October we had 26
items donated to our Super
Raffle by several generous
companies. These donations
led to grand total of $2,940.00
in Super Raffle ticket sales for
C.A.R.E.’s future marketing
efforts.
One of the companies that
donates an item to our auction
or raffle gets recognized by
having C.A.R.E. donate 5%
of auction/raffle proceeds to
a charity of their choice. A
donation of $147.00 from this
conference was made to the
Tahoe Fund selected by QM
Resorts. QM Resorts donated
two vacation weeks and their
name was randomly selected
from all donors; which led
to this choice. QM’s charity

selection is close to home for
them as their founder, Foster
Mullen, an avid biker, passed
away in 2012 (at the age of
58) while training around
Lake Tahoe for his annual
bike races. After more than
a decade of planning, the
Incline to Sand Harbor Bike
Path broke ground in the fall
of 2016; a project that sure to
have been of great interest to
Foster.
We appreciate all our donors;
so, keep those donations
coming! These efforts not
only affect the growth of
C.A.R.E. but could make a
small footprint in your favorite
(local) charity. For more
information on this charity or
to further support the cause,
please visit www.tahoefund.
org. To donate to one of
C.A.R.E.’s future auction or
raffle events, please contact
Corina Violette at cviolette@
care-online.org.

As we wrap up sponsor recognition we can’t forget to mention our Preferred Media Sponsor/Perspective Group,
Media Sponsor/Resort Trades and our association partners
AMDETUR, ARDA, ARDA WIN Advantage, CVOA and the
NTOA.
We look forward to seeing you in Austin, Texas in April
2018. This will be the first time C.A.R.E. will only host one
conference in a year so don’t miss attending or having your
company recognized as a sponsor. Let the sponsorship
committee help you get the best utilization of your marketing budget by becoming a conference sponsor.

Corina Violette with Doug Murray
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Thank You to Our 2

RESORT
Trades

JM
C
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2017 Fall Sponsors

MM Sales &
Consulting
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To Rent or Not to Rent: A Guide to the World of OTA’s
Entering the Retail Sector
By: Caleb Dixon, QM Resorts
There are many in the timeshare industry
that are still uninformed or have qualms
about changing their business model to
incorporate this quickly growing revenue
stream. Unfortunately, there still seems to
be a negative connotation focused on the
timeshare industry. Encompassed in this
negative ideal is the fact that there is a
plethora of negative feedback, conflicting
online information, company websites that
are poorly managed or not user friendly,
and mixed messages from sales teams.
With the pool of new owners dwindling, the
industry must change its business model
or face imminent failure.
The fact remains that the timeshare industry is a relevant and for now, seemingly
thriving industry having seen seven consecutive years of growth since 2010 with
a 7% year-over-year increase from 2015
to 2016. With the U.S. vacation ownership
segment representing $8.6 billion dollars
in whole there is plenty of room still for the
rental sector. In 2015 rentals brought in
$1.8 billion dollars, increasing 5% in 2016
to $1.9 billion. This is only the beginning
for the timeshare industry regarding short
term rentals. The OTA market is estimated
to generate $1,091 billion globally by 2022,
this includes the fact that their market
share was 52% in 2017. We can only assume that the growth within the OTA market and timeshare industry is exponentially

lucrative creating more revenue for the
industry, leading to possibilities formerly
out of reach for most resorts.
Since there is very limited data regarding
the timeshare rental segment, most information is confined to convention bureaus
who share what their county or cities are
bringing in. For the Reno/Tahoe region
there are 16 reporting timeshare properties and since 2011 they have brought
in $13,506,128 dollars in taxable room
revenue. The areas for improvement in this
region, as with most is the ADR (average daily rate). Since being competitive
in the market is of the most importance,
timeshare revenue management is also
needed to make sure there is no money
being left on the table.
With these factors considered, most
timeshare executives are still unaware
of the who and how. The OTA market is
finally starting to see timeshare rentals
as a lucrative investment and have thus
started to focus on OTA partnerships that
are geared towards the timeshare business model. The vacation and short-term
rental market partners are no longer few
and far between. They are growing and
changing their business model just as fast
as the rental market is growing within the
timeshare industry.

A DDIN G VA LUE & BUILDIN G LOYA LT Y SINCE 1984

ENGAGE YOUR MEMBERS WITH

VALUE

Every C.A.R.E. member is entitled to a free membership.

CLAIM YOURS TODAY!
888-688-6034 • www.accessdevelopment.com

Understanding the mostly untapped revenue in this market, there needs to be a
plan of action for any barriers to entry into
the retail sector for any resort or management company wanting to expand their
portfolio(s). The first step is evaluation.
You must consider, and make sure you
have researched what inventory can be
used, any HOA rules that may hinder or
restrict this platform, and the costs associated with entering the market. Second is
integration. There must be research done
in concerns to your property management
systems, channel managers, and which
OTA partners to include in your entry into
the market. The property management
systems and channel managers should
be compatible for the best result, helping
to see the benefits to entering this market
right away instead of slowly reaching your
potential. Last is education. Keeping your
owners and employees informed is of the
utmost importance. Involving them in the
process with owner rental programs and
employee training will only help get their
buy-in to the new program.
The health of the industry relies upon the
successful integration of timeshares and
OTA’s. Because of the changing demographics of the average timeshare owner
the needle is shifting. With 30% of new
owners being millennials the industry must
make traveling less restrictive to entice
more ownership opportunities. Because
of the entrance into this new market segment we can expect to see challenges with
millennial buy-in, business model flexibility,
and the owner competition.
As an industry we need to accept and
embrace these changes, but we also need
to remember to take everything in stride.
Some things to remember are to make
sure you are not taking on more that your
operation can handle, take your time, and
don’t set it and forget it…you must work it for it to work for you. With this in mind; you
will soon see the benefits of conversion
marketing, owner fee reduction, property
upgrades and improvements, and the endless options of new revenue streams.
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Canadian Vacation
Ownership
Association Update
By: Jon Zwickel, President and CEO
CVOA
Last October I had the pleasure of attending my first C.A.R.E. conference.
I was honored to introduce attendees
to the Canadian Vacation Ownership
Association and to report on the state
of the industry in Canada.
The Canadian Vacation Ownership Association was founded in
1980.
The mandate was to promote and maintain high standards of
ethical conduct and to create B-2-B networking opportunities
between members. Fast forward 36 years to 2016, we re-envisioned and re-energized the organization without loosing sight
of that original mandate. We broadened our scope to include:
• Building a tool kit for HOA’s
• Addressing issues within the secondary market
• Creating programs that go beyond timeshare to embrace all
sectors of vacation ownership
• And launching media campaigns focused on industry
credibility
To reflect that we are Canada’s only trade association dedicated to representing the interests of the vacation ownership and
resort development, in 2017 we re-branded as the Canadian
Vacation Ownership Association.
CVOA is led by a volunteer Board of Directors and membership
includes a community of committed industry leaders, many of
whom are C.A.R.E. members.
Vacation ownership is alive and well in Canada. There are over
200 Canadian resorts and HOA’s in our data base. Resort occupancies run approximately 92% of which 40% are renters or
exchangers. Resort reserve funds are reported to be healthy
and less than 5% of maintenance fees at Canadian resorts are
delinquent.

My First C.A.R.E.
Conference
By: Gregory B. Sheperd, President
Meridian Financial Services

I can only use one word to describe my
first conference with C.A.R.E, WOW! It
was held in Anaheim, CA, and I am still
recovering from all the activities and
catching up with the many leads. The
four-day event consisted of an excellent
combination of educational sessions,
interactive meetings, and networking
opportunities.
With it being my first C.A.R.E. conference, I was not certain what
to expect. I agreed to attend with an open mind and the hope that I
would meet new people and find new opportunities to expand Meridian’s presence in the travel club industry. I left feeling very satisfied
that I had accomplished both goals.
When you attend this event, you get a sense that everyone there
knows and respects each other. The size of the conference is small
enough that you get to meet everyone at a relatively in-depth level.
One of the agenda items is “Roll Call”, which gives every participant
(especially first-time attendees) a great opportunity to introduce
themselves and talk about their companies in detail.
The evening networking events were also outstanding. They were
fun, well planned, and inclusive of all attendees. Once you leave
this conference, you feel like strangers are now friends and you look
forward to the next conference. If you are looking to attend an event
to explore new business opportunities, I think this is an excellent
venue that I would recommend. I look forward to seeing even more
new attendees at the 2018 conference in Austin.

Canadians continue to buy intervals throughout North American and the Caribbean. They are satisfied with their ownership
and enjoy using their intervals. As is the case globally, the top
complaints amongst Canadian owners is the sales process and
the difficulties surrounding the secondary market.
Membership in C.A.R.E. has reaffirmed my belief that vacation
ownership is a truly special industry. Stakeholders work tirelessly to improve governance, raise the bar on ethics and advocate for the industry. Simply put, we share the common goal of
working hard to help people enjoy exceptional vacations.
C.A.R.E. Squared Award Sponsors and New Companies
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Introducing the

NEW C.A.R.E.
Supplier Search System!
C.A.R.E. memberships now include an important new benefit that
matches inventory NEEDS with inventory SUPPLIERS!



Are you looking for inventory and tired of trying to remember
who offers what?



Are you a supplier that desires an easier way for your inventory
to be found?



Are you a new C.A.R.E. member or a supplier wanting to connect
with new C.A.R.E. members?

_________________________________________________________________

The NEW C.A.R.E. Supplier Search System is EXACTLY what
C.A.R.E. members need!
_________________________________________________________________

The simplicity of the system provides an efficient and reliable
means of connecting buyers, sellers, and exchangers quickly and
professionally. This system makes it easy to FIND and BE FOUND,
which improves time management and reduces overhead.
_________________________________________________________________

ALL C.A.R.E. members (in good standing) are automatically
qualified to use the system.


Simply visit the C.A.R.E. website:
(www.CARE-Online.org)



Sign in to the Member Login section, and then select the
“C.A.R.E. Supplier Search System”.

C.A.R.E. SUPPLIER SEARCH SYSTEM

Visit the C.A.R.E. website
TODAY and start using this
valuable tool!
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Not a C.A.R.E. member? Join today at CARE-Online.org and connect with the newest C.A.R.E. benefits instantly.

Want to Get the Most
Out of Your C.A.R.E.
Membership?
Sign up for your private C.A.R.E. online directory and website training!
Learn how to:
• Update Your Personal
Member Page
• Post Important Messages
• E-Mail C.A.R.E. Member
Representatives via the Website
• Search for Inventory
• Add or Delete Company Contacts
• Renew Memberships
• Register for Conferences
• Sponsor Online
• Post Your Resume
• Post Job Openings
• View C.A.R.E. Community
Photo Gallery
• Read Connections Magazine Online
And More!
Contact: Bonnie Kosco
800-636-5646, ext. 0
bkosco@care-online.org

C.A.R.E. Financial Report
By: Jeff Ingram,
C.A.R.E. Treasurer
The C.A.R.E. Profit and Loss Statement
through November 30, 2017 indicates that
our association is doing well. Finances
remain balanced and intact; reporting an
approximate 85% of the budgeted/projected
revenue and expenses for 2017 to date.
Your C.A.R.E. board has worked very hard
over the last several years creating and
increasing our revenue sources; as well as,
reducing expenses that have successfully
contributed to the association reporting
in the black for the first time in many
years. While there is the need to establish
and maintain a reserve account for the
possibility of leaner times, a portion of our
current cash reserves are being earmarked
and utilized for improving our conference
platform in 2018. The goal is to combine
our old semi-annual conference platform
into a more successful annual platform.
Any C.A.R.E. Member wishing to review the
association financial reports should contact
C.A.R.E. Treasurer Jeff Ingram at jingram@
care-online.org or 321-320-8830, ext. 1008

Website Update- Supplier
Search System
By: Jim Wehrle, CTC Travel
For newcomers and old-timers alike, the
C.A.R.E. website www.care-online.org has
been and will continue to be one of the
greatest member benefits of your membership in C.A.R.E. For the last couple of
years, the website has been going through
an evolution with the main purpose being
to offer quicker online services such as
conference registration and payments,
membership renewals and of course an
ever-improving Member Directory and
additional services. One of the biggest
changes in 2017 was the addition of the
“Supplier Search System,” which, if you
haven’t checked it out yet, you really
should.

be able to search by destination for the
request you are looking to fulfill. You do
not have to create a Suppler Search
System Proﬁle if you are only searching for inventory options; create a profile
only if you have inventory that you want
to be considered when other members
are searching their fulfillment (destination)
needs.

With the simple and easy-to-use “Supplier
Search System” you can look for inventory
available through other C.A.R.E. member
companies with or without registering in
the system and, if you have inventory to offer, you can quickly and easily register and
input the destinations you have available
so that other C.A.R.E. members can find
and book what you have.

• Allows inventory suppliers to be
FOUND easily

At our 2017 conferences, our Administrator, Bonnie Kosco, presented a demonstration of the “Supplier Search System” and is
available for personal one-on-one webinars
to show members how easy and simple it
is to use.
To check it out, hover over the menu item
“Member Directory” at the top of
www.care-online.org and you will see an
option called “Supplier Search System.”
Click on it. If you are not already logged in
as a C.A.R.E. member on the website, you
will have to login as this is a benefit only
for members.
As a member, once logged in, you will

The C.A.R.E. Supplier Search System:
• Is easy to use, matching inventory
NEEDS with inventory SUPPLIERS
• Eliminates the need to remember
WHO offers WHAT

• Helps new members and suppliers
CONNECT with new contacts
This system is so easy to use, as it
focuses on matching areas needed with
suppliers that indicate they offer those areas. This is not for interval-level loading or
searching. For example, when you need
Maui, Hawaii, you can easily determine the
suppliers offering Maui, Hawaii, and then
contact those suppliers to establish your
direct business relationship, and check
specific availability. The system even allows users to email suppliers directly from
the system. Email one, Email all or Email
only those you choose to. The system
does the majority of the work, all you have
to do it hit send and wait for offers!
To learn more about this wonderful new
benefit, check it out on www.care-online.
org, as described above, or reach out to
Bonnie Kosco for training or assistance
(bkocso@care-online.org / 800-636-5646).

Jane Bodner and Jon Zwickel
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Be ARDA Proud
Protect.
Through rigorous
advocacy—and with
your support—we
work to foster a fair
and robust business
environment.

Connect.
Your involvement
in our community helps
us create a culture
of learning and promotes
valued relationships
making us stronger
as a whole.

Affect.
Together, we
influence integrity
and growth—driving
the success of
our industry.

Learn more at www.arda.org/membership.

Page 20 .....................................................................................................................................................................................................

C.A.R.E. Member Beneﬁt
By: Ryan Monson, Access Development
It pays to be a member of C.A.R.E. As a member, you
are entitled to a free membership in the nation’s largest
discount network, courtesy of Access Development. The
C.A.R.E. program is designed to save you money and
increase your spending power. From big purchase items,
smaller items and everything in between, you can get your
money’s worth for being a member with C.A.R.E.
You’ll have a multitude of members-only, value-packed,
easily redeemable savings at your fingertips. As the largest private discount network of its kind, you’ll save at over
350,000 participating merchants, with deals in virtually
every community nationwide. Enjoy discounts of up to 50%
on dining, shopping, travel, services and much more. Find
savings on the C.A.R.E. website and on-the-go using the
My Deals mobile app. You can save up to $1,000 annually!

C.A.R.E. at House of Blues

Contact C.A.R.E. to claim your membership today!
Bonnie Kosco, C.A.R.E. Administrator,
bkosco@care-online.org

V

OUR ad antage

RESORT
Trades

At the Trades, we don’t mean to brag, but we’ve got MORE:
• More editorial: We hire the Best Writers in the Industry!
• More copies distributed: Resort Trades mailed Monthly to almost 6,000 individuals.
• More readers internationally: Spanish language articles included in each issue of Resort Trades, which is mailed Monthly to
Mexico (for an additional 1,000+ readers).
• More online activity: Resort Trades Weekly now sent to 22,000 subscribers.
2018
• More sponsorship opportunities: Print & Digital....PLUS, multiple vehicle packages available.
C.A.R.E.
Media
Sponsor

But there’s one thing that’s LESS:
• Lowest cost/per/inch advertising Anywhere in the resort industry!

Visit http://resortmedia.thetrades.com/ for a full Media Kit.
Contact adrep@thetrades.com; 931-484-8819 today.

RESORT
Weekly

..................................................................................................................................................................................................... Page 21

Associate Member
Committee Update
By: Paul Mattimoe, Perspective Group
The Associate Member Committee met at the
Anaheim Conference and discussed various ways
to bring even more value to the non-inventory based
C.A.R.E. members.
During this meeting, participants discussed recommending a section on the C.A.R.E. website that
highlights the services that Associate Members
have available for General Members, categorizing
vendors into financial services, collections, sales
and marketing, technology etc. for easy searching.
This would enable all members to better understand
what products and services are available as well
as select discounted rates for C.A.R.E. members,
encouraging them to use a C.A.R.E. member when
they need something rather than an external company that offers those services.
Another related recommendation was to have some
of that vendor information publicly available without member login in order to attract new associate
members. When companies see their competitor’s
active in the C.A.R.E. community they will want to
attend and explore the possibility of membership.
Finally, it was suggested that there should be some
more vendor related content as conference sessions, not as promotional content, but covering
educational content in areas of technology, resales,
sales & marketing and more.
All of these suggestions will be put forward at the
next Board Meeting by Paul Mattimoe as Advisory
Board Member.

Murder Mystery Dinner “Witnesses”

C.A.R.E. Accreditation Level
One Participants Set Record
By: Bonnie Kosco, Administrator

As conference attendees prepared to travel to Anaheim, concerns
arose regarding the nearby wildfires throughout Napa, Lake, Sonoma, Mendocino, Butte, and Solano counties during severe fire
weather conditions effectively leading to a major red flag warning
throughout much of the Northern California area. As it turned out,
attendees weren’t affected by the fire. However, a record EIGHT
conference attendees were smoking hot as they successfully
completed C.A.R.E.’s Level 1 Accreditation Test.

Congratulations are in order for:
Ryan Burnett, Leisure Getaways
Kyle Diede, QM Resorts
Caleb Dixon, QM Resorts
Tara Elliott, RSI Vacations
Brett Grabner, Leisure Getaways
Nicole Halstead, Hopaway Holiday
Vipul Minawala, RSI Vacations
Renee Powis, Hopaway Holiday
Ryan, Kyle, Caleb, Tara, Brett, Nicole, Vipul and Renee will receive
their Certificates of Achievement during C.A.R.E.’s Recognition
Evening in Austin, Texas. They are now eligible to participate in
Accreditation Level Two-Participation in which they will accumulate
points for contributing articles to Connections Magazine, participating on committees and attending sessions at conferences.
C.A.R.E. member representatives are participating in C.A.R.E.’s
Accreditation Program to gain an understanding of the structure
of the organization, fully utilize their membership and benefit
themselves and C.A.R.E. through participation. To receive a Level
One study guide, submit Level Two points or seek Level Three
accreditation, contact Bonnie Kosco at bkosco@care-online.org or
800-636-5646.

Renee Powis and Nicole Halstead
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The Secret Energy of
Money
By: Rebecca Taylor Shaw, CCH/CMT

Money is at the heart in most of the decisions you make in your life, your business
and career and your personal life. And yet it
can be a great source of stress and conflict
with others. In fact, money is considered
the number one conflict among couples.
The reason for this is that there are huge
disconnects related to money that hold many
people back from greater financial success
and independence. In other words, there are
aspects about money that many of us avoid
addressing in our everyday lives.
I had the distinct pleasure, as the C.A.R.E.
Keynote Speaker at the October 2017
Conference in Anaheim, CA, to present a
session titled “The Secret Energy of Money”.
I led the group through a series of exercises
designed to identify and clear hidden blocks
around money and success.
The latest brain science research has shown
that financial success has nothing to do
with intelligence, natural talent, education,
or even luck. It is largely determined by the
habits, thought patterns and deeply ingrained
beliefs you have around money. If your unconscious desires, beliefs and attitudes don’t
align with your rational mind’s goals, you may
be undermining your ability to succeed and
achieve your financial goals to support you
and your family. Financial author and guru,
Suze Orman insists that success comes
when your thoughts, words, emotions and
actions “are one”.
Oftentimes we take on limiting money beliefs
from parents, authority figures and even
past employers. Sayings like “money is the
root of all evil,” “one must sacrifice to earn
more money,” “to want more money is to be
greedy,” and “money doesn’t grow on trees”,
are just a few of the familial and societal
beliefs that have been handed down from
generation to generation that influence our
earning potential and create inner conflict
around money.
The good news is that once you have a strategy to identify and clear any hidden limiting

beliefs around money, you’ll begin to make
and keep more money, no matter where
you’re starting from right now. Attendees
were led through an experiential process to
identify any limiting beliefs around money
and explore how they might still, after all
these years, be influencing our capacity to
earn money and keep money. Each person
was asked to list money beliefs they heard
growing up as children and write out a new
and improved thought or idea around money
that would align with and support their goals
for greater financial abundance.

“The latest brain science
research has shown that
financial success has nothing
to do with intelligence,
natural talent, education,
or even luck. It is largely
determined by the habits,
thought patterns and deeply
ingrained beliefs you have
around money.”
The last step in the experiential process led
attendees to identity any areas where they
hold themselves back in communicating
boundaries around money. Examples of this
are situations where one might be asking
for a raise, negotiating a purchase or a sale,
or when asked to borrow money. Typically,
people take self-defeating approaches in
these types of situations based on fear.

Several C.A.R.E members who are considered top earners in our industry and quite
successful in business remarked to Rebecca
the value of this topic for anyone wishing to
take their earning potential to the next level.
About Rebecca Taylor Shaw, CCH/CMT
(www.rebeccataylorshaw.com):
A premier thought leader on the topic of success strategies and personal development;
Rebecca is a Success Coach and
Guided Imagery Therapist with over 50,000
hours and twenty-three years of experience
in helping others to lead more successful
lives. She’s the Founder and Director of the
Charleston Hypnosis Center and creator of
various programs designed to help clients
break through stress and even their own
mental road blocks so they can unleash their
brilliance, achieve peak performance and
make an impact on the world.

Katie Horth and Donna Hisel
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S.W.O.T. Round Table Discussions
S.W.O.T. ROUND TABLE DISCUSSIONS

By:By:
Jeff
Ingram,
ARCResorts
Resorts
Jeff
Ingram, ARC
The
educational
session
in Anaheim
this October
past October
wasofaround
set oftable
round
table discussions
focused
intotypes
fourofmain
Thefinal
final networking
networking / /educational
session
in Anaheim
this past
was a set
discussions
focused into
four main
types
of C.A.R.E.
Travel
Clubs; Wholesalers
(buyers); Resale/Rental
Companies;
and
Management
Each
C.A.R.E.
members:members:
Travel Clubs;
Wholesalers
(buyers); Resale/Rental
Companies; and
Management
Companies.
EachCompanies.
group was asked
to
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Strengths,
Opportunities
and Threats
(S.W.O.T. Analysis)
as they(S.W.O.T.
apply to both
their own
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industry
a
group
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asked toWeaknesses,
address Strengths,
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Opportunities
and Threats
Analysis)
ascompany
they apply
both
their as
own
whole. Even
members
participated
in Associate
the groups with
which they
were most
company
andAssociate
the industry
as a whole.
Even
members
participated
in aligned.
the groups with which they were most aligned.
Thetrust
trust factor
factor among
was
inspirational.
All groups
engaged
in candid
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with the C.A.R.E.
within their genres
The
amongattendees
attendees
was
inspirational.
All groups
engaged
in candid
conversation
with the colleagues
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within
without fear of sharing their secrets of success and/or failures.
their genres without fear of sharing their secrets of success and/or failures.

Following
thetop
toptwo
twoinineach
each
category
as shared
byparticipants:
the participants:
Following are the
category
as shared
by the
Member Type
Resale/Rental
1

2

Wholesale

Strengths
Strong supply of
timeshare owners that are
wishing to sell

Strong market for Branded
products

1

2

Companies are able to
move excesses inventory
1

2

Management
1

1

Pricing allows purchasing
companies to provide
attractive rental rates to
clients

Strong expertise that can
benefit associations
through challenges

Travel Clubs
1

2

Members are generally
happy with their
memberships once they
learn to use properly

Risk of
undercutting sales
value propositions

2

1

2

Strong sales proposition
to people who do not want
to be tied to a specific
property

Too many legacy
resort resorts are
not desirable any
longer

1

2

1

Risk of devaluing
the product

Trusted by owners to run
their resorts effectively
2

Weaknesses
Too many bad
companies making
promises unable
to fulfill

1

2

2

Consolidation of
industry players
Aging owner base
is difficult to
service with new
needs

Sales team can
create unrealistic
expectation of
travel
Not controlling
own inventory puts
fulfillment in
danger of
disappointing
members

Opportunities
Mass
distribution to
potential
buyers that do
not take tours
Gain trust of
legacy resorts
to get new
dues paying
members

Helps
properties
and property
management
fill empty rooms
Helps
purchasing
companies with
member
fulfillment

1

Redevelopment
of real estate to
best use

2

Introduce new
products to
legacy
properties to
reinvigorate
resorts

1

Automate
transactions to
make members
comfortable

2

Growing
membership
base at lower
acquisition
costs

1

2

1

2

1

2

1

2

Threats
Primary industry
continues to fight
secondary market
performance
Poor media
attention to scam
companies

As OTA’s become
easier to use,
properties may
prefer to rent to the
larger general
public instead
As more
companies buy
each other up, the
less availability and
completion there is

Viking ship activity
continues to plague
aging associations
Continued
consolidation of the
industry reduces
business
opportunities

Access to inventory
is becoming harder
to find at value
pricing
OTA distribution at
discounted prices
makes establishing
value proposition
more difficult
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Welcome to Indianapolis
(Our Friends Call us Indy)

The city known for fast cars and blockbuster events will host C.A.R.E.’s 67th
Conference, to be held at The Westin
Indianapolis from May 4-7, 2019, and
will give conference attendees the
opportunity to experience the city’s
legendary hospitality, its flourishing
culinary and brewing scene, thriving
cultural institutions, cool neighborhoods, and so much more.
High-speed, history and good old
Hoosier hospitality are a few reasons
to make Indianapolis and C.A.R.E.’s
conference a “not to miss” event. From
the legendary Indianapolis 500 to the
Pacers and the Colts, the city offers
ample opportunities to view professional and amateur sporting events,
take part in athletic events and visit
sports museums. At the Indianapolis
Motor Speedway and Hall Of Fame
Museum you can tour the famous
track or visit the museum dedicated
to automobiles and auto racing. Other
sporty museums include the NCAA
Hall of Champions. To get in on some
of the action, head to SportZone which
features six acres of indoor athletic
facilities everyone will enjoy. Those
less interested in sports can still find
tons to do in and around the city. History, art and other cultural attractions
abound. Visit the Children’s Museum
or checkout the zoo. Stroll along
cobblestone streets past 19th-century
buildings in the Lockerbie Square
District or visit any number of historic
landmarks. Known as the “Crossroads
of America,” more interstate highways
bisect Indianapolis than any other city
in the country, making it an exciting
and easily accessible destination.

The Westin Indianapolis is centrally
located in the heart of the city, directly
connected via skywalk to the Indiana
Convention Center and Circle Centre
Mall. The downtown location puts you
in the middle of the action, with countless restaurants, shops, and clubs just
outside the hotel’s doors where you’ll
find access to many attractions on foot.
Walk to Lucas Oil Stadium for a Colts
game, or head to Banker’s Life Fieldhouse for a concert. Art aficionados

and history buffs alike will find one of
the best Native American and Western
art collections in the world at the Eiteljorg Museum of American Indians and
Western Art. The Indianapolis Zoo is
a must-see and is also within walking
distance from the hotel.
This great city and another great
C.A.R.E. conference make this an
event to look forward to!
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Your attention
please
THERE IS NEWS ACROSS
THE INDUSTRY
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Express gift card, massage certificates, Wine and Cheese baskets, Blue
Apron gift card, an Echo Dot, luggage
and “leave work early” cards, to name
a few.
Global Connections, Inc., the highlyrespected resort developer, travel
club fulfillment and service provider
of Global Discovery Vacations (GDV)
thanked their team members for a
great 2017 with an event filled week of
fun, prizes, healthy treats and surprise
activities.
The week kicked off with a Day of
Zen. Team Members enjoyed chair
massages, yoga, aromatherapy treatments, snacks and spa water. Managers dressed as super heroes handed
out relaxation lotions and bath bombs
while their teams kicked back and
allowed themselves to be “pampered”
during the special day.
Each day had an activity culminating
in opportunities to win raffle tickets
for big prizes at the end of the week.
Tuesday a huge jar was filled with
candy. The winner who guessed the
number of “mini-Starbursts” received
all the candy, plus raffle tickets.
Wednesday and Thursday saw more
games and Thursday the daytime
team went to a favorite nearby restaurant for dinner and adult beverages.
The hard-working evening staff were
not left out as Global Connections
provided them with a full-on Taco Bar
with all the trimmings.
At the Employee Appreciation Barbecue Lunch on Friday, raffle tickets were
drawn for myriad prizes. Top prize was
a paid Thanksgiving Friday off. Other
awards included a $100 American

“We have the best team in the world,”
praised Tom Lyons, President and
CEO of Global Connections. “We try
to let them know all year long how important they are to us. This is the one
week though that is all about them.”

Resort Travel & Xchange, (RTX), one
of the premier exchange companies
in the vacation ownership industry,
announced that they will be renewing their partnership with the National Timeshare Owners Association
(NTOA) to continue offering members
of both organizations superior benefits.
NTOA, which marked its 20th anniversary this year, was formed to help educate owners and prospective buyers
about responsible timeshare usage.
The partnership between RTX and
NTOA comes with an array of business and marketing benefits, including
additional channels of reach, assisting
each other to break into new markets,
maintaining a promotional partnership,
and having an alliance built upon trust
and quality.
As the largest association for timeshare owners, NTOA is available to
assist the more than 8 million time-

share owners across the United States
and Canada and seeks to expand into
Mexico later this year.
“We are very excited about expanding our formal relationship with RTX to
include joint programming and promotional support for our members in the
U.S. and Canada,” said Gregory Crist,
CEO of the National Timeshare Owners Association. “While we have done
a lot of things together over the last
few years, the new RTX exchange and
rental platform along with their awardwinning service is a true win-win for
timeshare and vacation owners who
enjoy traveling more frequently and
like saving money.”
RTX has strengthened its existing
partnership with NTOA to not only
provide its own members with all the
educational resources the association
offers timeshare owners, but also to
provide NTOA members with special
discounts on the different levels of
membership RTX has to offer. RTX
offered NTOA members a special
discount on its Premium Plus membership throughout July, and has plans for
future specials and deals that will benefit NTOA members as well as RTX.
The two companies also plan to create
an outreach program and produce a
series of educational roadshows that
timeshare owners can attend at various locations across the United States.
“We are excited for the continued
growth of our partnership with NTOA,
and we are looking forward to fulfilling
the potential that we have to educate
our current members through this affiliation, while also offering our services
to other NTOA members. The end goal
of better informed and happier timeshare owners will benefit everyone,”
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READ ALL ABOUT IT!
said Corina Violette, director of resort
partnerships for RTX.

it was a tough decision to limit our winners to only nine images.

Since 2012, RTX has made a solid
name for itself by offering its 80,000
members access to superb service,
low exchange fees, a four-year deposit window, reservation protection,
and discounts on different travel options such as hotels, car rentals, air
travel, and restaurants by maintaining
a plethora of partnerships with the
leading resorts and developers in the
world.

“It really is exciting to see all the
places and activities our members experienced on their vacation,” she continued. “We’re particularly fortunate
these photos are so great because we
use them in member collateral materials, on the website, and in testimonials.

For more information about the ongoing partnership between RTX and
NTOA please visit www.rtx.travel and
www.ntoassoc.com.

dos, cruises, tours and more. Each
second- place winner received a free
activity fee and the prize for third place
winners was a one--bedroom “Expressway” condo vacation.

All the winning photos are posted on
Facebook and the GDV Blog. Pictured
below are the winners in each category.

Raymond and Angela B., Orlando FL
submitted the winning shot of Villa D ’Este
Oval Fountain (Italy) in the Landscape
Category.

Global Connections, Inc. (GCI) has selected exceptional photos from nearly
1000 entries in its 12th Annual “Shoot
for the Stars” Contest.

Gary and Rebecca K, of East Bethel,
MN took home the top prize, “Executive’s
Choice” for their shout-out to GDV along
the Coastal Path near Kapaa, Kauai.

Travel industry leader GCI offers the
members of its Global Discovery
Vacations (GDV) club program a wide
variety of leisure benefits and vacation options. Member contests such as
Shoot for the Stars continue to grow
in popularity among GDV’s 75,000+
active members.
First, second and third prizes were
awarded in each of the three categories: Family & Friends, Landscape and
Wacky & Wild. In total, prizes were
valued at more than $3,000 overall.
“Another year, another amazing collection of photos from GDV members,”
said Melanie Gring, GCI’s VP/Strategic
Alliances. “Our members shared their
memories from worldwide travels and

The first prize in the Wild and Wacky
category was awarded to Giovanni T. and
Morgan K., Perth, Australia for a photo
taken during their Royal Caribbean Cruise.

First prize in the Family and Friends
Category went to Daniel and Paige R.,
Beavercreek, Ohio
“Selfie at Joshua Tree.”

The Executive’s Choice Award winner
had the option to select from any of
the three prizes offered and this year’s
winner-- for their photo taken on the
beach in Hawaii--selected the $500
vacation credit.

First place contest winners were
awarded a $500 Global Connections
Inc. vacation credit, good towards con-
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