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CITE’S (in)CITE
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 QFPQMF  JO $*5&QSPWJEFTPVSNFNCFSTBOETQPOTPSTXJUI
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4VQFSJOUFOEFOUPGGJDFTBOEVOJWFSTJUJFTGPSVTFJOUIFDVSSJDVMVN
EFDJTJPONBLJOHQSPDFTTFT8JUIPWFSLNPOUIMZWJTJUPSTUPUIF
$*5&XFCTJUF  JO $*5&JTBSDIJWFEBOEFBTJMZTIBSFEBDSPTTTPDJBM
NFEJB OFXTMFUUFST BOEGPSVNT

READERSHIP
OF OVER
25,000 PEOPLE

WHY ADVERTISE?
7FOEPSTBOE1BSUOFSTJOUIFFEVDBUJPOBMUFDIOPMPHZDPNNVOJUZXJMMCFOFGJUHSFBUMZCZBMJHOJOH
UIFNTFMWFTXJUI$*5&UISPVHIBEWFSUJTJOHJOUIJTQSPHSFTTJWFQVCMJDBUJPO5IFHPBMPGPVS
QVCMJDBUJPOJTUPGVSUIFSFTUBCMJTI$*5&BTBOBVUIPSJUZUPPVS$BMJGPSOJB-FHJTMBUVSF $BMJGPSOJB
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&BDIQVCMJDBUJPOXJMMIBWFBSUJDMFTBVUIPSFECZFYQFSUTJOGJFMETUIBUBSFEJSFDUMZSFMBUFEUPPVS
QSPGFTTJPOBMNFNCFSTIJQ

GUARANTEED SPECIAL POSITION
"MMBETBSFTPMEPOBGJSTUDPNF GJSTUTFSWFCBTJT0UIFSUIBODPWFST BTVSDIBSHFPOTQBDFXJMM
CFBEEFEUPTFDVSFQSFGFSSFEQPTJUJPO0UIFSXJTF BMMTQBDFSFRVFTUTBSFBDDPNNPEBUFEBUUIF
EJTDSFUJPOPGUIFQVCMJTIFSBOETQBDFBWBJMBCMF

CONTACT FOR AD INFORMATION: 16#-*$"5*0/4!$*5&03(

INSIDE (IN)CITE

SPONSORED CONTENT
Each issue features one full-spread sponsored content piece. Your piece should offer fresh,
thoughtful commentary on issues relevant to education technology written by someone who has
unique expertise or experience such as co-authoring with a school or district staff person. The
writing should be accessible, compelling, and jargon-free.
Strive to inform and engage, but don’t advertise. Offering useful and actionable information in a
lively and readable style will do far more to promote your brand than an old-fashioned marketing
pitch. While it’s perfectly acceptable for you to mention your company’s work, try to broaden the
focus to reference developments or trends happening in the industry and community. The more
authentic and impartial your article, the more impact it will have.
Readers like engaging stories. Whenever possible, describe real people in real situations. Be
Ã«iVwV>`vviÀ`iÌ>Ã°/ iÞÃ Õ`VÕ`iÃÌÌ«VÃ]ÀiÃi>ÀV ]>`Ì iÀÃ«iVwVÌiÃÌ >Ì
you’re discussing. If you cite a study, for example, please include a link to it.
CITE will prominently identify sponsored content in a manner that unambiguously alerts readers
Ì >ÌÃÕV VÌiÌÃ«>`vÀ>`yÕiVi`LÞÌ iÃ«ÃÀ° / >Þ>ÃÀiiVÌÀÀiÛiVÌiÌ
that is inconsistent with CITE’s standards and policies or has the potential to do harm to CITE’s
reputation or brand, as determined by CITE in its sole discretion.

Rates and Dimensions:
Size

Rate 1X

2 Page Spread

$2,100

Dimensions (size W x H)
(Live) 15.8 in” x 9.4” (Bleed) 17” x 11.127” (Trim) 16.75” x 21.75”

Example

Mockups

However, according to Simmons, the
sometimes because of the trend, we do it for
world of SEL isn’t all hearts and stars. Without the sake of doing it and not because it could
proper consideration schools and districts are enhance people’s lives.”
at risk of delivering a “very flawed narrative”
Beyond the Defensiveness: Starting
when it comes to SEL. Here’s why.
with Educator Self-Analysis
When Social-Emotional Learning
At the heart of this all, however, is a need
Becomes “White Supremacy With a Hug” for educators—those folks ultimately in

SPONSORED CONTENT

First, Simmons describes the fact that
when SEL is taught to students—particularly
students of color—without context, it can
become inherently problematic. “What's
the point of teaching children about conflict
resolution skills,” she asks, “if we're not
talking about the conflicts that exist because
of racism or white supremacy? Without
that nuance, SEL could very well turn into
'white supremacy with a hug.'” According
to Simmons, SEL teaching needs to happen
within a socio-political and racial context.

The Danger of SEL
Without Context

A
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Simmons, who gives trainings on equitable
social-emotional learning to districts and
schools across the United States, oftentimes
sees defensiveness and white fragility (a
concept first coined by scholar Robin
DiAngelo) firsthand.

“The second flawed piece about SEL is
“People's lives are at stake and so we have to that some group of children need it more than
approach anything we do with them—SEL,
other children. When I sometimes do SEL
project-based learning, any of the sort of
trainings, it's like ‘kids with special needs need
big names, fatty things or trendy things—
this more,’ ‘our black and brown children need
responsibly. We just can't do it for the sake of
this more,’ as if they're not calm enough…”
doing it,” she says, later adding, “I worry that
Simmons says.
But what teachers really need to do,
she explains, “is to understand themselves,
recognize their power, privilege, and identity”
and “what that means in the work that they do
and the people with whom they often work.”
And that, as Simmons adds, takes humility,
time and most importantly—effort.

BY MARY JO MADDA

s a young girl growing up in the Bronx, Dena Simmons, Assistant Director of the Yale
Center for Emotional Intelligence, was ever-aware of the importance of personal safety and
community. Today, she works with her colleagues to ensure that “our young people have safe
spaces to learn”—hence the research and effort she’s put into spreading social-emotional learning (SEL)
and helping students learn to navigate and manage their emotions, relationships and well-being.

charge of SEL instruction—to recognize
and confront their own internalized racism
and sexism, defensiveness and lack of true
SEL understanding as it applies to their own
awareness and biases.

Mary Jo Madda (@
MJMadda) is Creative
Strategy Manager for
several diversity + education
initiatives at Google,
including Code Next and
Tech Exchange. Previously,
she was a Director and
Senior Editor at EdSurge.

Dena Simmons will be keynoting the
EdSurge Fusion Conference on November
4-6, in the San Francisco Bay Area. The
conference will highlight EdSurge’s years of
reporting and researching best practices in
education and technology from around the
country. To learn more visit:
fusion.edsurge.com ■
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Mechanical Requirements

If advertisers choose to supply their own creative, creative must be camera-ready art, matching the
iÝ>VÌ`iÃÃvÌ iÃ«iVwi`>`]ivÌ ivÜ}vÀ>ÌÃ° ÌiÌÃ Õ`ÌiÝVii`Èää
words. Please include a brief bio and headshot for your byline author. Design elements can be created
for you upon request. Write the content yourself or contract CITE’s Ad Agency, Uptown Studios, to
create it for you.

No other formats are accepted:

Press-quality PDF (with bleeds and crop marks on full-page ads only) or 300 dpi TIFF or EPS (must be
original min. resolution).

How to Submit
To submit your sponsored content, send copy and high-res images to QVCMJDBUJPOT!DJUFPSH.

INSIDE

(IN)CITE

(in)CITE ADS
Feature your organization on full, half, third, or quarter page ads. Sent to over CITE members,
additional sponsors, colleges, and universities, your potential for exposure and brand awareness
has been measured at 25,000 readers.8JUIUIF JO $*5&CFJOHQVCMJTIFEEJHJUBMMZ BETBSFMJOLFE
EJSFDUMZUPZPVSDPNQBOZhTXFCTJUF

Rates and Dimensions:
Size

Rate 1X

Rate 3X

Dimensions (size W x H)

2 Page Spread

$2,100

$1,700

(Live) 15.8 in” x 9.4” (Bleed) 17” x 11.127” (Trim) 16.75” x 21.75”

Full Page

$1,500

$1,200

(Live) 7.4” x 9.4 in” (Bleed) 8.5” x 11” (Trim) 8.375” x 10.875”

1/2 Page

$1,100

$950

Vert. 4.875” x 7.375 Horiz. 7.375” x 4.875”

1/3 Page

$800

$640

SQ. 4.875” x 4.875”

1/4 Page

$600

$480

Vert. 3.375” x 4.875”

Mockups

Examples
BOARD OF DIRECTORS
PRESIDENT
LORRIE OWENS

->>Ìi ÕÌÞ"vwViv `ÕV>Ì
lorrie.owens@cetpa.net

PAST PRESIDENT
JULIE JUDD

Friedman & Fulfrost, LLP (F3).
We trek to Sacramento several times
a year with our partners from the
Capitol Advisors Group (CAG)
to lobby for legislation that will
improve the educational technology
experiences of California students.

7HFKQRORJ\
7HFKQRORJ\
,QQRYDWLRQ
,QQRYDWLRQ

6iÌÕÀ> ÕÌÞ"vwViv `ÕV>Ì
julie.judd@cetpa.net

PRESIDENT-ELECT
DAVID GOLDSMITH

Hanford Elementary School District
david.goldsmith@cetpa.net

CHIEF TECHONOLOGY OFFICER
PETER SKIBITZKI

->Õ>1wi`-V  ÃÌÀVÌ
«iÌiÀ°ÃLÌâJViÌ«>°iÌ

SECRETARY
BRIANNE FORD

FULL

SPREAD

ÀÛi1wi`-V  ÃÌÀVÌ
LÀ>i°vÀ`JViÌ«>°iÌ

DIRECTORS-AT-LARGE
ERIC CALDERON
,ÛiÀÃ`i ÕÌÞ"vwViv `ÕV>Ì
eric.calderon@cetpa.net
DEWAYNE COSSEY
6ÃÌ>1wi`-V  ÃÌÀVÌ
dewayne.cossey@cetpa.net
JEREMY DAVIS
Fullerton School District
jeremy.davis@cetpa.net

For 35 years, Sehi Computer Products, Inc. has supported
schools by providing educators with innovative IT solutions
that engage students and advance academic achievement.

HP Sales, Service and Support
x Chromebooks

x Supplies

x Mobility

x Audio

x PCs

x Digital

Solutions
and Laptops
& Imaging
Networking
Solutions
Solutions

x Warranty

x Managed

x Server

x Chrome

x Storage

x Classroom

TIM LANDECK
Ã>ÌÃ1wi`-V  ÃÌÀVÌ
tim.landeck@cetpa.net
PHILIP SCRIVANO
-6>iÞ1wi`-V  ÃÌÀVÌ
phil.scrivano@cetpa.net
STEVE THORNTON
Menifee Union School District
steve.thornton@cetpa.net

WE ARE CETPA
We are CETPA—strong and
true to our mission—to lead,
develop and support educational
technologists and organizations
to foster student success. As we
continue to carry out our mission,
I look forward to working with
you, growing with you, and
continuing to promote excellence
in education through the support
of technology. Although we may
come across a bump or two in the
road, let’s make 2019 yet another
phenomenal year! ■

Modern Video Security
for Schools
NO NVRS OR DVRS

LOW BANDWIDTH

SECURE BY DESIGN

www.verkada.com

35 Years of IT Innovation

DAVID GOLDSMITH
Hanford Elementary School District
david.goldsmith@cetpa.net
ROLLAND KORNBLAU
,>V 1wi` ÃÌÀVÌ
À>`°ÀL>ÕJViÌ«>°iÌ

& Accessories
and Video
Displays
Services
Print
Services
Solutions

x Printers
x HP

WE GIVE BACK TO THE
COMMUNITY
The results of our efforts last
year in Sacramento, where our
annual conference was hosted,
was $5,800 being donated to the
Mustard Seed School for Homeless
Children. We will donate to a
charity this fall in Anaheim, where
we will hold the 2019 conference.
Our response to the Camp Fire,
led by our treasurer Peter Skibitzki,
resulted in the coordination and

delivery of thousands of dollars of
donated technology equipment
to help rebuild the technology
infrastructure destroyed in that
horrible tragedy.

1275 Puerta Del Sol
San Clemente, CA 92673

6HHDOO6SHFLDOL]DWLRQV 

1-800-346-6315
www.BuySehi.com

+3VSHFLDOL]DWLRQVLQFOXGH6HUYLFHV6DOHV'HOLYHU\0DQDJHG3ULQW'HVLJQMHW

EXECUTIVE DIRECTOR
ANDREA BENNETT

RESOURCE PROGRAM SPECIALIST
LIBBI GARRETT

>`Ài>°LiiÌÌJViÌ«>°iÌ

LL°}>ÀÀiÌÌJViÌ«>°iÌ

DIRECTOR OF EDUCATION
AND EVENTS

OFFICE AND MEMBERSHIP
COORDINATOR

LAUREL NAVA

laurel.nava@cetpa.net

BREEANN NILES

LÀii>°iÃJViÌ«>°iÌ

Create deeper digital learning
experiences with G Suite
See why 1 in 5 California districts use
Hapara to make learning visible
Find out more at: hapara.com/cetpa
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"Incident Commander gives us a fighting
chance... Before, we felt like sitting ducks."
~ Current Customer

1/4 V 1/4 V

1/2 H
1/3
V
1/3 H

INTERVIEW WITH CETPA MEMBER ED BABAKHAN

1/2 V

NEED HELP KEEPING
THEM SAFE?

1/4 V 1/4 V

Teachers can't teach and students can't learn if they feel unsafe. Give them the
peace of mind they deserve with Incident Commander.
Find out how Incident Commander's smart workflows automate all of your
emergency protocols to keep your students and staff safe, reduce your downtime
and streamline your recovery and reporting.
Don't miss our free software offer at bit.ly/edtechspring or call (800)700-2965.

How long have you
been a Division Director
of IT at San Joaquin
County School's Data
Processing Center and
what is the scope of your
responsibilities?
I’ve been in the position of
Division Director for just under
four years and employed by San Joaquin COE since 2004. The
scope of my responsibility as Division Director is to serve as the
officer of our DPJPA consortium. We maintain the DPJPA budget,
provide communication and financial system support to member
school districts, and help fill in gaps as needed.
How long have you been in the Computer Industry?
I’ve been in the EdTech industry since 1999 which has consisted
of the CSU system, school district, and county office positions.
What drew you to the industry and what do you like
most about it?
The service aspect was a big draw for me. Being able to provide
resources, support, and leadership in an educational setting felt
natural from day one.

When did you join CETPA and why? What are
a few of the benefits that you have enjoyed as a
member?
I joined CETPA in 2005 when my director at the time invited
me to the annual CETPA conference. The value of CETPA
quickly became evident and I’ve made every effort to stay
involved with the association ever since.
How do you like being Chair of the Central Valley
Regional Group and what benefits do you think the
Regional Groups offer the CETPA community?
Being the current 18/19 chair has been eye opening and
enjoyable. It has given me perspective on how much work
goes into organizing well coordinated events and making them
beneficial to a wide spectrum of EdTech professionals. The
networking benefit is huge, and knowing that we are all facing
similar opportunities as well as challenges is invaluable. We hope
to continue to grow our Central Valley North Regional Group
for school years to come. ■
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Mechanical Requirements

If advertisers choose to supply their own creative, creative must be camera-ready art, matching
Ì iiÝ>VÌ`iÃÃvÌ iÃ«iVwi`>`]ivÌ ivÜ}vÀ>ÌÃ° iÃ}iiiÌÃV>Li
created for you upon request. Write the content yourself or contract CITE’s Ad Agency,
Uptown Studios, to create it for you.

No other formats are accepted:

Press-quality PDF (with bleeds and crop marks on full-page ads only) or 300 dpi TIFF or EPS (must
be original min. resolution).

How to Submit
To submit your Journal Ads, send print-ready art to QVCMJJDBUJPOT!DJUFPSH

INSIDE (IN)CITE

PREMIUM POSITION PAGES

•

Inside Front

64% OF MAGAZINE
ADS LOCATED IN
THE FIRST QUARTER
OF THE BOOK LED
PEOPLE TO TAKE AN
ACTION RELATED
TO THE AD.

•

Inside Back

- SOURCE: STATISTA

•

Back

•

Opposite the Executive Director’s message

Score a spot in a coveted location with premium page
positioning. Whether you are looking to make a splash on the
inside front cover or a full spread on the inside back cover,
premium positioning allows your organization more room to
convey your message and leave a lasting impression upon CITE’s
upwards 500 members, additional sponsors, colleges, and
universities.

Premium Positions:

Rates and Dimensions:
Size

Rate 1X

Rate 3X

Dimensions (size W x H)

2 Page Spread

$2,900

$2,400

(Live) 15.8 in” x 9.4” (Bleed) 17” x 11.127” (Trim) 16.75” x 21.75”

Full Page

$2,300

$1,800

(Live) 7.4” x 9.4 in” (Bleed) 8.5” x 11” (Trim) 8.375” x 10.875”
BACK
COVER

INSIDE FRONT

PAGE
3

COVER

BACK

ED’S
MESSAGE

AD HERE

INSIDE
BACK

Mechanical Requirements

If advertisers choose to supply their own creative, creative must be camera-ready art, matching
Ì iiÝ>VÌ`iÃÃvÌ iÃ«iVwi`>`]ivÌ ivÜ}vÀ>ÌÃ° iÃ}iiiÌÃV>Li
created for you upon request. Write the content yourself or contract CITE’s Ad Agency,
Uptown Studios, to create it for you.

No other formats are accepted:

Press-quality PDF (with bleeds and crop marks on full-page ads only) or 300 dpi TIFF or EPS (must
be original min. resolution).

How to Submit
To submit your Journal Ad, send print-ready art to QVCMJDBUJPOT!DJUFPSH.
* No discounts applied to premium position pages.

CITE ONLINE

SPONSORED SOCIAL MEDIA CONTENT
Looking to launch your next product or service right before the
2020 CITE Conference? Consider purchasing sponsored content
posts on CITE’s social media channels. Facebook, Twitter, and
LinkedIn combined, CITE earns a collective 656,700 impressions
per year. Advertising your content on our channels would be
an excellent way to tease your new launch right before the
conference. Posts include an image and copy. The advertiser must
include their own copy, but you are welcome to contract CITE’s
advertising agency, Uptown Studios, to design creative for you.

CITE EARNS AN
AVERAGE OF
656,700 SOCIAL
MEDIA
IMPRESSIONS
PER YEAR

Rates* and Dimensions:
Platform

Rate 1X

Rate 3X

Dimensions (size W x H)

Twitter (twitter.com/CITE)

$600

$480

440 x 200 pixels

LinkedIn (linkedin.com/company/CITE)

$500

$380

1104 x 736 pixels

Facebook (facebook.com/CITE)

$400

$180

1,200 x 630 pixels

*Rates are determined by the number of followers per platform.

Mechanical Requirements

If advertisers choose to supply their own creative, creative must be camera-ready art, matching
Ì iiÝ>VÌ`iÃÃvÌ iÃ«iVwi`>`]ivÌ ivÜ}vÀ>ÌÃ° iÃ}iiiÌÃV>Li
created for you upon request. Write the content yourself or contract CITE’s Ad Agency,
Uptown Studios, to create it for you.

No other formats are accepted:
Files in JPG format at 72 dpi.

How to Submit

To submit your sponsored social media content, send print-ready art to
QVCMJDBUJPOT!DJUFPSH.

DEADLINES

2020 DEADLINES
Summer Issue*
Issue Publication Date: July 2020
Ad Sales Close: June 2020
Advertising Art Due: June 6 2020

Winter Issue*
Issue Publication Date: December 2020
Ad Sales Close: November 2020
Advertising Art Due: November2020

*Deadlines subject to change
**Media Kit Expires Dec 31, 2020. Please reach out for your new Media Kit January 2021.

