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1. Superior customer experience
e Word of mouth
* Increased customer retention
e Easy to do business with - just 3 clicks ©

2. Very effective and efficient operations
e Should we even bid on a job
e When we get a job > maximize profit
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What And How
To Automate?
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SCLUCKS  3GTEPS METHODOLOGY
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No APl — Don’t buy
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GREG GUTKOWSKI
greg.gutkowski@3clicks.us
904.999.8826



