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David’s Bridal Incorporated,
founded in 1950, is the
largest retail bridal chain in
the country. The company‘s
headquarters is located in
Conshohocken, PA. It
operates over 300 stores
nationwide with over 1,600
employees. New product
launches include shapewear,
accessories, and White by
Vera Wang in 2011. David's
Bridal offers the
convenience of one-stop
shopping with head-to-toe
dressing, on-site alterations,
gown preservation services,
and coordinating ensembles
for the entire bridal party.
Time: Wednesday, Nov. 2
8:45am-2:00pm
Cost: $42
Maximum Attendance: 30
Burlington Coat Factory
Warehouse Corporation,
founded in 1924, is a national
department store retailer
focusing on outerwear,
apparel, home décor, shoes,
and accessories. The
company‘s headquarters is
located in Burlington, NJ,
including a 400,000 sq ft

distribution center. Within its
400 plus stores, the Baby
Depot and Luxury Linen
divisions are well established.
The Company, through
strategic purchasing, has
always been able to offer the
latest in designer clothing,
shoes, accessories, baby
products, and home
furnishings at great savings.
Time: Wednesday, Nov. 2
8:00am-1:30pm
Cost: $50
Maximum Attendance: 30
QVC Incorporated, founded
in 1986, is one of the largest
multimedia retailers in the
world broadcasting live 24
hours a day, 364 days a year.
The company ‗s headquarters
is located in West Chester,
PA. QVC Studio Park
features the state-of-the-art
broadcasting facility with
more than 58,000 square feet
of studio space. An
observation deck for viewing
programs in progress and a
studio store are highlights of
the corporate campus. In
2010, QVC was recognized as
the ―E-Tailer of the Year‖ by
the Accessories Council.
Time: Wednesday, Nov. 2
11:30am-4:00pm
Cost: $42.00
Maximum Attendance: 30
Special ITAA Exclusive Tour:
Time: Saturday, Nov. 5
12:30pm-5:00pm
Cost: $46
Maximum Attendance: 30

Destination Maternity
Corporation, founded in 1982,
is the world‘s leading retailer
and designer of maternity
fashion dressing over three
million new moms-to-be every
year. The company operates
1,690 stores under the trade
names Motherhood Maternity,
A Pea in the Pod, and
Destination Maternity. In 2010,
Destination Maternity launched
new lines including Lavish by
Heidi Klum and Loved by
Heidi Klum. The corporate
headquarters and distribution
center are located in
Philadelphia, PA.
Time: Wednesday, Nov. 2
2:00pm-5:00pm
Cost: $38
Maximum Attendance: 30
Founded in 1876, The
Philadelphia Museum of Art
is one of the largest museums in
the United States, inviting
visitors from around the world
to explore its renowned
collections, acclaimed special
exhibitions, and enriching
programs, both in person and
online. Join Roberta H. Gruber,
Department Head for Fashion
Design & Merchandising, as she
gives a tour of the museum
exclusively for ITAA members.
Transportation to and from the
museum (1.3 miles from hotel)
will be attendee responsibility.
Time: Wednesday, Nov.2
1:00pm-5:00pm
Cost: $40
Maximum Attendance: 50
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ITALY 2012
CULTURE & INDUSTRY LEARNING TOUR
Join the inaugural ITAA Culture and
Industry Learning Tour! Faculty and
graduate student members of ITAA
are invited to experience historical
and modern textile design,
production, and retailing in Florence,
Venice, Milan, and Como, Italy June
10 through June 22, 2012. From the
textile guilds of the Renaissance to
current apparel luxury items Italy has
long been a major contributor to the
world‘s fashion industry. Fashion is
Italy‘s second largest industry after
tourism. Italy‘s contribution to the
world of fashion includes textile and
apparel production as well as a unique retail system.
The itinerary includes five nights in Florence and three nights each in Venice and Milan, with
a day trip scheduled to Lake Como area. This trip is designed to provide participants with the
opportunity to visit Italian designer show rooms, textile manufacturers, museums, historic/
cultural sites, open air markets, luxury brand retailers, and institutes of higher education with
study abroad offerings.
Estimated cost of the tour is $4,500, including and dependent upon the estimated $2,000
airfare from the United States to Florence. The price includes eleven nights of
accommodations in three star hotels (double occupancy for 20 participants), breakfast, one
group dinner, most ground transportation, entrance fees for scheduled appointments, and
tips. Single occupancy rates are available upon request. The price does not include some
public transportation, lunches and dinners, beverages, passport fees, travel insurance
(optional), vaccinations, medication, domestic transportation to and from the U.S. departure
airport, and spending money.
Please plan to attend the informational meeting at the 2011 ITAA conference in Philadelphia.
The time and location for the meeting are to be determined; please refer to the ITAA 2011
conference website for updated information.
The study tour is available to 20 participants; application forms will be posted on ITAA website. Completed applications will be due to Sonya Meyer at smeyer9@uwyo.edu by November
15, 2011. Notification will be received by selected participants by December 20, 2011. First
deposit (approximately $1,250) will be due to ITAA on January 15, 2012. The second deposit
(approximately $1,250) will be due to by April 15, 2012.
CANCELLATION /REFUND POLICY:
Before: January 30, 2012 - No charge
After: January 30, 2012 but before April 15, 2012 - 50% cancellation charge
After April 15, 2012 - 100% cancellation charge
Please contact Sonya Meyer with any questions at:
Dept 3354.
1000 E. University
University of Wyoming
Laramie, WY 82071
Smeyer9@uwyo.edu
1-307-766-5152

VOLUME

34,

NO.

4

PAGE

3

President’s Message — Crafting a
Sustainable Organization: ITAA in the 21st
Century
By Jana Hawley
Some of you may know that over the years
my research has focused on sustainability,
primarily recycling efforts for the textile/
clothing industry. That work has resulted in
an invitation to be a Board Member for the
Council for Recycled Textiles (CRT). CRT is
the educational arm of the textile recycling
industry. A decade ago, CRT nearly ceased
to exist because of lack of interest from both
members and consumers. More recently,
though, CRT has been resuscitated with
dedicated members that recognize the time is
ripe with consumer interest and government
action. Leading an organization that is
sustainable at all levels involves stretching
ourselves to re-envision how it uses its
resources. It requires cultivation of not just
material resources, but also stewardship of
social and cultural resources. Sustainability
must be woven into the entire organization.
This is how an organization remains relevant
to constituents, especially future members.
What does sustainability have to do with
ITAA? First, is the obvious: An increasing
number of scholarly presentations (including
designs) appear at our annual conference that
focuses on sustainability as it impacts apparel
consumers and producers. Many members
identify with sustainability and conduct
cutting-edge sustainability scholarship. This
year we added the category of sustainability
(among other new ones) to our member
research interests so that members could
more concretely identify with this important
interest area. With submission deadlines
now past—evidence is clear that members
are doing important scholarship in the areas
of sustainability and we will see several
presentations on the topic in Philadelphia.
For ITAA to become even more sustainable,
it will take more than providing a venue to
share sustainability scholarship. It will take a
holistic application. Consider these points:
Provide viability to all members. For
ITAA to flourish, it must function

efficiently, effectively and with purpose
for the members. While this takes time
to implement from a mostly-volunteer
organization, progress is being made. I
think most of you will agree that the
online submission process, while not yet
perfect, was easier this year than previous
years. We have also added new
scholarship categories including Culture,
Fashion Studies, and Pedagogy. These
new categories received sizable numbers
of submissions this year, so obviously the
change proved to be viable for our
members who do scholarship in these
areas.
Foster partnerships that provide winwin results. We have established the
External Relations committee with the
charge of identifying and connecting
with important partners. We have been
long-time partners with Fairchild, Lectra,
AIU, Paris American Academy, & Berg,
among others. And we have recently
established partnerships with Korean
Academy of Marketing Science, Beijing
Institute of Fashion Technology, and
Korean Society of Clothing and Textiles.
Yet we seek partnerships with additional
associations and companies that would
also make great partners. For example,
we are a natural pairing with AAFA,
WRAP, AATCC, ASTM, among others.
If you have ideas, please let us know.
We believe that these partnerships
should be win-win for everyone.
Give back to members and the local,
national and global community. We
strive to serve all of our stakeholders,
including the local communities in which
we live and the global community that
forms our markets. If you scan through
our proceedings, there is evidence that
we conduct research that impacts locally
and globally.
Create reasons for members to be
engaged. For members to be engaged,
the organization must respect and value

our people, appreciate their diversity,
and unleash their creativity. We should
encourage members to become
committed and passionate about the
organization. To do this, members must
envision themselves as important
contributors to the group. We
encourage all members to become
involved through volunteer efforts,
committee work, and participation in
workshops and special sessions. Soon
we will have a space on the ITAA
website for you to volunteer your
services.
Encourage prudent use of resources.
An ITAA that is sustainable implements
operational practices that have minimal
impact on our resources (time, money,
materials). We are moving toward
digital versions of the membership
directory, design catalog, meetings,
submissions, and proceedings. This
reduces cost of production, saves paper,
impacts our bottom-line, and provides
24/7 access for many of our services.
Develop a legacy that is sustainable for
present and future members. We are
aware of and concerned about the
consequences of our decisions. ITAA
Council feels a responsibility not only
for today‘s members, but also those of
the future. Integral to our legacy is the
quality of our scholarship, services to
members, and opportunities for
networking.
The purpose of ITAA is to provide a
platform that brings together people,
ideas, and opportunities. We provide
opportunity to discover, disseminate,
apply and lead. We have the responsibility
to articulate our purpose and make sure
that members have a chance to get
involved and be recognized for their
efforts. It is the hard work of Council
coupled with dedicated members that
ensures sustainability of ITAA for now
and well into the future.
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ITAA Sponsored Calls

The 2012 ITAA-KAMS Joint Symposium
Place: COEX, Conference Center, Seoul, Republic of Korea
Dates: July 19-22, 2012
Symposium Theme: Globalization and Fashion Marketing Performance
Sponsoring Journal: Journal of Global Fashion Marketing
Symposium Co-Chairs: Prof. Kathleen Rees (Texas A&M University-Kingsville)
Prof. Eun Joo Park (Dong-A University)
Abstract Submission Deadline (Received by): January 15, 2012

Learn more

It is our pleasure to announce that ITAA and KAMS will hold ‗The 2012 ITAA-KAMS Joint
Symposium‘ in the‗2012 KAMS Spring International Conference‘ at COEX, Conference Center,
Seoul, Republic of Korea. You are cordially invited to participate in this symposium. All of the
accepted submissions will be considered as candidates for a special issue of the Journal of Global
Fashion Marketing. Professor Kathleen Rees of Texas A&M University-Kingsville and Professor Eun
Joo Park of Dong-A University are the guest editors of this special issue of JGFM.

2012 BIFT- ITAA Joint Symposium

Fashion Dialogue 2012

Learn more

It is our pleasure to announce that the Beijing Institute of Fashion Technology (BIFT) and the
International Textile and Apparel Association (ITAA) will hold ‘The 2012 BIFT –ITAA Joint
Symposium’ in Beijing, China from March 25-30, 2012.
Participants in Fashion Dialogue 2012 will engage in unique opportunities to:
• Exchange research findings and innovative teaching strategies among colleagues from around
the world,
• Exhibit juried creative designs in an international venue,
• Participate in China Fashion Week where leading Chinese designers will present their latest
designs,
• Internationalize their teaching and research through visits to Chinese apparel factories, markets,
retailers, and wearable art design studios, and
• Experience the rich culture surrounding design and merchandising in China.
You are invited to participate in this symposium by submitting an abstract or a design. The official
conference language is English. All of the accepted research/teaching submissions will be considered
as candidates for an edited book to be published by the China Textile Press and edited by Mary
Littrell. All accepted design submissions will be published in a design catalogue to be edited by J.R.
Campbell.
Submission deadlines:
Deadline to submit abstract: October 1, 2011
Deadline to submit entries to the BIFT – ITAA Design Exhibitions: Oct. 5, 2011
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2011--ITAA/KAMS Symposium Provides Awesome Experience
for ITAA Members
By Kim Johnson and Kathleen Rees
The ongoing collaboration between the
Korean Academy of Marketing Sciences
(KAMS) and ITAA has provided
remarkable opportunities for members of
both associations to meet, share their
research and teaching scholarship, and
learn about industry developments. The
2011 symposium organized by KAMS at
the Samsung Building on the beautiful
campus of Yonsei University exceeded
expectations for an informative and
revealing event. The three day event
began with industry meetings.
Symposium attendees were hosted by
CMO Seoung In Jung, the Executive
Marketing Director of Lotte Department
Store and were treated to an insider view
of their aggressive marketing plans and
promotional events. Lotte is the number
one department store chain within South
Korea and has implemented green
initiatives as well as executed innovative
mobile technologies to provide their
customers with an inventive consumer
experience. Following a premiere
luncheon hosted by Lotte, participants
were treated to a visit with Kihak Sung,
CEO of Youngone Corporation the
primary business used by North Face to
source materials for their products.
Chairman Sung shared the company‘s
vision of being an outstanding business
for their customers, their employees, as
well as the communities they serve.
Chairman Sung also shared his personal
restoration project of traditional Korean
homes providing inspiration to all who
believe it is important to give back and
pay it forward.

Participants were able to select from 10
concurrent sessions addressing topics
including fashion marketing and the
consumer experience, sports marketing,
marketing culture, new media and fashion
marketing, and consumer psychology.
Invited presentations were provided by
Korean apparel designers who shared
design philosophy and techniques and
editors of several SSCI indexed journals
who offered publishing insights and
guidance for early career scholars. There
were two best papers awarded for
symposium members. The first place award
went to Lam Man Lok, Liu Wing Sun and
To Kin Man Chester of the Hong Kong
Polytechnic University, Hong Kong. The
second place award went to ITAA
members Kiseol Yang- University of North
Texas, Youn-Kyung Kim- University of
Tennessee, and Hyun-Joo Lee- Oklahoma
State University. Awards were based on
quality of research as well as how well the
research addressed the conference theme.
Symposium members also had the
opportunity to submit their papers for a
focused issue of the Journal of Global Fashion
Marketing that will be published in August,
2011. Other ITAA members recognized
included Minjeong Kang -California State
University-Sacramento and Kim K.P.
Johnson –University of Minnesota for the
best paper published in the Journal of Global
Fashion Marketing in 2010 and Kathleen
Rees-Texas A&M
Kingsville for best
reviewer in 2010 for the
Journal of Global Fashion
Marketing.

Our second day was spent at Yonsei
University presenting and listening to a
wide range of presentations from
symposium participants, participants at
the KAMS Spring International
Conference, and invited guests.

Our third day was spent
experiencing Korean
culture with a visit to the
Korean Folk museum and
the royal palace at

‗Gyeongbokgunge. The museum featured
an exhibit ―From Head to Toe‖
presenting traditional hats and footwear.
Ongoing demonstrations illustrated the
complicated techniques required to make
traditional hats. The farewell banquet was
held at the YooGeum Museum with the
cooperation of Professor Key-Sook Geum
of Hongik University. YooGeum Museum
is a privately held museum presenting roof
-tiles and burial figurines.
Please plan now to submit your research
and teaching scholarship to the 2012
ITAA/KAMS joint symposium to be held
in Seoul, South Korea. Kathleen Rees has
agreed to co-chair the symposium. The
call for papers is under development and
will be posted on the ITAA website under
the opportunities tab. Dates for the
symposium are July 19-22, 2012. Awards
will be given to the best conference
papers, and best papers will be considered
for publication in focused issues of several
journals including the Journal of Global
Fashion Marketing.
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Incorporating the ITAA Meta-goals into the Assessment Process
Barbara J. Frazier, Western Michigan University
Zee-Sun Yun, Western Michigan University
We are all aware of increasing pressures to provide
accountability data and consumer information on
the quality of teaching and learning at our
universities. Assessment is a crucial element in
assuring that students receive the added value they
should expect from institutions of higher learning.
The faculty in the Textile and Apparel Studies
program at Western Michigan University has
adopted the ITAA Meta-goals as a framework for
assessment planning. This article describes how
our program has incorporated the Meta-goals into
the assessment process.
The ITAA Meta-goals, which are available on the
ITAA website in the ‗About Us‘ section, identify a
general framework of knowledge, skills, and
behaviors necessary for success in the textile and
apparel industry. The Meta-goals identify 25
competencies in seven areas. Content and process
knowledge goals address understanding of the nature
of the industry and the theories, concepts,
principles, and processes that are used to design
and deliver products to consumers. Professional
attitudes and skills goals relate to personal behaviors
and abilities necessary for success.
Incorporating the Meta-goals into the Assessment
Process
We began using the Meta-goals for assessment
2008. We held a workshop for full and part time
faculty to explain and discuss the Meta-goals and
assessment planning process. Faculty reviewed
each of their courses to match course objectives
with ITAA meta-goals. We then developed a
Curriculum Map, which displays the Meta-goals as
column headings, and course objectives as row
labels. Cell coordinates are marked to note areas
where course objectives address Meta-goals,
enabling us to easily assess gaps in the curriculum
as well as areas of overlap among courses.

An integral part of the assessment process is to
identify effective measurement tools for assessing
student learning. Faculty identified tools used in
their courses (tests, quizzes, projects, assignments)
which measure student learning related to each
Meta-goal. For example, Meta-goal 6c states that
ITAA
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students should be able to ―apply quantitative and
qualitative skills to problem solving within the
textile and apparel complex‖. The final exam for
the retail buying course was identified as one
course-embedded tool which measures student
attainment of the quantitative aspect of this
competency. Another example relates to Meta-goal
7d, which focuses on students being able to
―demonstrate the ability to critique one self and
others constructively‖. We identified a self and
team evaluation assignment in the product
development course which assesses student
competency in this area. After identifying multiple
course-embedded measurement tools for each of
the Meta-goals, we developed a Learning
Outcomes Matrix which organizes the tools
according to Meta-goals. The Learning Outcome
Matrix provides the framework for measurement
of student learning, and enables us to identify areas
where measurement of various Meta-goals needs
strengthening.
We then specified benchmarks to assess the degree
to which students are achieving learning goals. We
devised three levels of achievement. ‗Excellent‘ is
assigned to objectives where students achieve an
average score of 90% or better on a learning
outcome measure. ‗Satisfactory‘ indicates that
students have achieved between 75% and 90%.
‗Needs improvement‘ is assigned to outcomes
where student achievement is below 75%.
The third aspect of our assessment process
involves student self-assessment of competency. A
paper and pencil survey provides a means for
graduating seniors to report perceptions of their
own learning in all seven Meta goal areas.
Assessment Review
There are three components to the annual Textile
and Apparel Studies assessment review: curriculum
evaluation, student learning outcomes, and student
exit survey. Each component provides formative
feedback to inform curriculum planning and
strategies to improve learning, and summative
feedback, which contributes to periodic summaries
of progress and achievement for reporting and
monitoring. The process for each component is
described briefly in the next section.
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Incorporating the ITAA Meta-goals into the Assessment Process (continued)
Curriculum evaluation. Annually, the faculty reviews the
Curriculum Map, and reports changes in course content
related to the Meta-goals. In our first review of the
matrix, the faculty recognized content gaps in global
knowledge and sustainability concepts. We identified
appropriate courses for strengthening these concepts
and revised course objectives and content to close the
gaps. In our second year of using the Meta-goal
framework, we identified evaluation of product quality,
serviceability, and regulatory compliance, quantitative
analysis, theoretical perspectives, and understanding
diverse perspectives as areas where our curriculum
needed further strengthening. Curriculum improvement
efforts are monitored and evaluated each year.
Student learning outcomes. The second component of our
assessment review involves assessment of student
performance outcomes using course-embedded
assessment methods. To make the assessment process
manageable, we designed a rotating schedule to examine
learning outcomes. In even academic years, Meta-goals
1, 6 and 7 are assessed. In odd academic years, Metagoals 2, 3, 4, and 5 are assessed. We use the Learning
Outcome Matrix to determine student achievement of
the learning outcomes. Annually, faculty are asked to
report results for each assessment tool. Results are
categorized and rated according to the previously
described benchmark system, and then aggregated into a
summary report. We then identify outcomes that require
improvement and develop strategies for improvement.
In addition to providing information on student
achievement, this activity has highlighted a
disproportionate number of learning outcomes with
‗Excellent‘ designations, and has generated faculty
discussion regarding application of consistent evaluation
standards across courses, and improving rigor of course

Student exit survey. Each semester, seniors complete
a paper and pencil survey indicating perceived level
of competence with each of the Meta-goals using a
four point interval scale. Results are then
compared with learning outcome results. In some
cases, students‘ perceptions of their own
competence diverged from learning outcome
benchmarks. A key insight gleaned from survey
results is that each faculty member needs to
discuss and explain how learning in each course
relates to the major.
Our university uses a web-based management tool
to document assessment planning. The platform
allows us to store assessment information for easy
retrieval and sharing with other units in the
university. Program faculty rotate responsibility for
collecting and reporting assessment data annually.
We believe that the use of professionally
recognized external standards has increased the
value and quality of the assessment process for our
program. The ITAA Curricular Development and
Review Committee encourages the use of the Meta
-goals in program planning and assessment, and
will present a special session to share strategies at
the annual conference in November 2012. For
more information on WMU‘s assessment process,
contact Zee-Sun Yun (zee-sun.yun@wmich.edu)
or Barbara Frazier (barbara.frazier@wmich.edu).

Remembering ITAA Members —
Dr. Tricia Widner Johnson, 36, of Bloomington, Illinois, passed away suddenly on June 3, 2011. Tricia was an associate
professor at Illinois State University in the Department of Family and Consumer Sciences. She was known for her excellence
in teaching and student mentoring. She was an expert in the area of clothing and consumer behavior. Tricia was a graduate of
Colorado State University, where she earned her bachelor‘s and master‘s degrees. Her doctorate was in the area of human
behavior in the near environment from Oregon State University. She was an active member of ITAA. The family requests
donations should be made to the Lois Jett Historic Costume Collection at ISU in lieu of flowers.
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2011 Conference Workshops
Wednesday, November 2

Action Research: Applications for Research on Sustainability that Creates Social Change
Coordinators: Joan Ellis, Washington State University, Marsha Dickson, University of Delaware, Melody LeHew, Kansas State University
This session will provide participants a forum to discuss areas of focused interest around sustainability with an eye on creating solutions that
bring about actionable change.
Dr. Steven Taylor of Worcester Polytechnic University‘s College of Business will provide an overview of action research, highlighting what it is,
generally how to do it, and how to get it published. ―The focus [of action research] is action to improve a situation and the research is the
conscious effort, as part of the process, to formulate public knowledge that adds to theories of action that promote or inhibit learning in
behavioral systems.‖ (http://learningforsustainability.net/research/action_research.php).
Following will be group discussion with the goal of identifying actionable research questions suitable for action research and the identification
of potential research teams to lead these coordinated projects.
Time: Afternoon
Cost: $40

Teaching Textiles Online
Coordinator: Patty Brown, Atexinc Corporation
Distance learning is the new reality. Nearly 30% of higher education students now take at least one course online. The United States Distance
Learning Association estimates that by 2020, more than 60% of college courses will be taught online. In this workshop, we will explore the best
ways to help students learn and retain more about textiles via online resources. We will provide a forum for sharing and exchanging
information and online teaching experiences, whether in a distance learning, face-to-face, or blended environment. Participants will compare
the effectiveness of various online content delivery methods and discuss what can make online teaching most effective. This workshop is for
both those new to teaching textiles as well as experienced instructors looking for innovative ideas. Each participant will receive a
complimentary copy of the latest edition of The Textile Kit™ swatch set (Instructor Version) and the NEW iTextiles™ CD* (kit and software
valued at over $100). Connect with other ITAA members who share your passion for teaching textiles! Please bring a course syllabus to share if
possible, and we suggest bringing a laptop computer with CD drive.
*Please note: All complimentary materials are for personal reference only. Classroom rights will be granted upon student adoption at your
institution.
Time: Afternoon
Cost: No cost, compliments of Atexinc

Authoring and Reviewing Manuscripts for the Clothing and Textiles Research Journal
Coordinator: Nancy Miller, Colorado State University
The workshop is for all ITAA members interested in or involved in reviewing and authoring manuscripts for CTRJ, both for those members
who want to become involved now and graduate student members who want to become involved after graduation. The workshop provides
experience in reading, reviewing, and discussing academic manuscripts and their reviews. Prior to the conference, participants will be mailed a
manuscript for review and reviewer guidelines for CTRJ. Participants will bring a 1-3 page review of the manuscript with them to the workshop
for discussion. The workshop will also cover learning and using Sage‘s manuscript central submission and reviewing features. CTRJ Editor
and Associate Editors will interact with participants. Please consider attending!
Time: Afternoon

Cost: $25

Saturday, November 5
Telling Your Story with Dynamic Fashion Presentations and Portfolios
Coordinators: Sandra Keiser, Mount Mary College and M. Jo Kallal, University of Delaware
Linda Tain and Steven Stipelman, faculty members at the Fashion Institute of Technology, will share examples of fashion presentations and
portfolios that have gotten results. Participants will get a feel for the caliber and organization of work that lands jobs in the New York fashion
industry. Participants will have the opportunity to bring samples of student work from their own programs for constructive critique.
Steven Stipelman is author of Illustrating Fashion: Concept to Creation, now its third edition, and illustrated for Women’ Wear Daily for 25
years. Steven is an honorary member of ITAA. Linda Tain is author of Portfolio Presentation for Fashion Designers, also in its third edition.
Both Linda and Steven are on the faculty at the Fashion Institute of Technology. Their distinguished careers in the fashion industry put them
in a unique position to guide students in the development of their portfolio.
Time: Afternoon

ITAA

Cost: $50
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Unique Resource for Teaching and Design: The Felting Kit
Review by Cynthia R. Jasper and Emily Lupton Metrish
Felting is part of an ancient tradition of fabric making, but one little-known in the United States. The process of making felt is easy
and forgiving enough for beginners to be successful with, yet complex enough to keep professionals interested throughout their
careers.
The Felting Kit, put together by Textile Fabric Consultants, Inc. not only gives students a thorough introduction to the felting
process, but contains everything needed to get started, including eleven bags of wool roving, chiffon fabric, a silk scarf, a sponge,
soap, bubble wrap, a waterproof apron, measuring tape, rubber bands, wooden dowel pieces, pin backings, leather samples, glass
beads, and a small plastic bowl. The kit, neatly packed in a plastic tub for easy transport and storage, also includes the textbook
Uniquely Felt by Christine White and a CD-ROM of assignments for a total of more than fifty unique projects.
The included assignments have step-by-step instructions which are completely illustrated (in color). They focus on techniques like pre
-felting, shrinkage, and resist felting. Many assignments are designed to attract students‘ attention by making objects like brooches
and cell phone covers.
Uniquely Felt was written by Christine White, artist and founder of Magpie Designs Felting Studio in Massachusetts. Although she
describes herself as initially self-taught on her website (http://www.magpiefelt.com), the book is incredibly thorough, collecting
information on fiber and material selection, techniques, the chemical background of various felting processes, artistic profiles, and
beautiful, full color illustrations and photographs of all the projects and techniques. It also includes a glossary of felting-related
vocabulary, a bibliography of wool- and felting-related books, a list of resources (including the websites of all artists profiled in the
book, felting-related clubs and organizations, etc.), and an index. The projects vary in complexity, from purses and scarves to hats
and tunics. Some are designed to attract children, like a watermelon beret, and some are designed with older teens or adults in mind,
like a book cover. The book is well-written and easy to understand.
Uniquely Felt is a terrific compendium of felting information and by itself would make a great textbook; paired with the Felting Kit,
this is a wonderful and convenient resource for classes in areas like textile science, apparel design, and general clothing and textile
courses. Textile Fabric Consultants Inc. was started by Nancy Oxford in 1981 to provide materials for her textiles instruction course.
The experience they have gained over the past thirty years has obviously paid off, since this kit is a worthwhile educational resource.

Virtual World Fashion Education Exhibitions
The Buffalo State island in Second Life has provided a virtual workshop for fashion students since 2007. A cost effective [free] way to
introduce 3D concepts in the classroom is to develop virtual world projects. They can provide fashion students with an introductory
comprehension of how to navigate creative and technical design, product development, packaging, presentation store layout, fashion
show production and organizational skills in a 3D virtual environment.
In spring 2011 students participated in a virtual version of the Buffalo State Loves Cotton [BLC] Runway 4.0 Fashion Mash grouping.
The current BLC exhibitions consist of multiple real-world and virtual world exhibits that feature completed and ongoing faculty class
projects that are part of a collaborative Fashion and Textile Technology program educational research grant sponsored by Cotton Inc.
and awarded to Professor Lynn Boorady.
The BLC virtual exhibition will be open from June 1, 2011 to December 31 st 2011. The location is in Second Life on the Buffalo State
island [Buffalo State region on map]. The exhibit is open to all visitors. Please contact Elaine Polvinen directly to get information about
options relating to how a personalized virtual tour of the Second Life Buffalo Loves Cotton exhibition can be arranged for your
students. polvinem@buffalostate.edu
More information here: http://fashiontech.wordpress.com/2011/06/04/real-and-virtual-buffalo-state-loves-cotton-exhibitions/
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Position Announcements Posted Since Last Newsletter
Position announcements are posted on the ITAA website as received. Check often!
Full-Time Professor for Fashion Design, The Universidad de Monterrey, Monterrey, Mexico, click here
Instructor of Apparel, Textiles, and Merchandising (ATM), Mississippi State University, click here
Assistant Professor of Fashion Design and Merchandising (Term), Marymount University, click here
Assistant Professor, Department of Clothing and Textiles, Yonsei University, Seoul, Korea, click here
Full-time, 1-year, teaching position in fashion design and product development, The School of Design and Fashion of Stephens
College, click here
Assistant Professor of Merchandising - Consumer Behavior, Department of Design, Housing and Merchandising, Oklahoma
State University, click here
Assistant/Associate/Full Professor of Apparel Design, Apparel, Merchandising, and Design Program, Iowa State University,
click here

Call for Papers/Designs - Fashion And Health Symposium
April 20-22, 2012, University of Minnesota, St. Paul, MN
Symposium Co-Chairs: Kim K.P. Johnson and Brad Hodanson
This symposium is the first of a series of events entitled ―Fashion And…” connecting fashion with other themes of importance
in today‘s world. The symposia of Fashion And… examine the consequences and benefits of fashion in today‘s world.
You are invited to participate in this symposium by submitting a written abstract or a design. Best submissions will be
considered for inclusion in focused issues of journals including Fashion Practice: the Journal of Design, Creative Process and the
Fashion Industry as well as for a book, Fashion and Health, to be edited by Kim K.P. Johnson and Elizabeth Bye. All accepted
abstract submissions will be published in the conference proceedings.
Abstracts/Submissions due December 15, 2011.

Learn more

Want to get involved in ITAA and help the organization move forward?
There are several opportunities for faculty involvement. ITAA is strengthened by the unique contributions of its members. Please
consider the following committees and positions and contact Nancy Miller if you are interested in learning more
(Nancy.Miller@colostate.edu)
Publication Policy Committee Member- 2012 - 2015
CTRJ Associate Editor, Consumer Theories and Behavior – 2012-2015
CTRJ Associate Editor, Textiles – 2012-2015
CTRJ Editorial Board – 2012-2015
CTRJ Reviewer – 2012 -2015
ITAA Design Catalog Coordinator – 2012-2014
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Publications by ITAA Members
Publications:
Chang, Ting-Ting & Ha-Brookshire, Jung. (2011). Business Activities, Competitive Resources, and Ownership Types of Chinese
Textile and Apparel Manufacturing Firms. International Journal of Fashion Design, Technology and Education, 4(2), 115-125.
Chowdhary, U. (2011). Fashion or function in dress.. Deer Park, NY: LINIUS.
Chowdhary, U. (2010). Asian American. In Phyllis Tortora‘s (Ed). Berg Encyclopaedia of World Dress and Fashion: The United
states and Canada. (pp. 552-557) Oxford, UK: Berg.
Chowdhary, U. (2009). Textile analysis, quality control and innovative uses. Deer Park, NY: LINIUS.
Ha-Brookshire, Jung & Lee, Yuri (2011). Firm Capabilities and Firm Size: The Case of Korean Apparel Manufacturers. International
Journal of Fashion Design, Technology and Education, 4(1), 59-67.
Ha-Brookshire, Jung & Lee, Yuri (2010). Korean Apparel Manufacturing Industry: Exploration from the Industry Life Cycle
Perspective. Clothing and Textiles Research Journal, 28(4), 279-294.
Ha-Brookshire, Jung & Lu, Sheng (2010). Organizational Identities and Their Economic Performance: An Analysis of U.S. Textile
and Apparel Firms. Clothing and Textiles Research Journal, 28(3), 174-188.
Jung, J., Forbes, G. B., & Chan, P. (2010). Global body and muscle satisfaction among college men in the United States and Hong
Kong-China. Sex Roles: A Journal of Research, 63, 104-117. (Special Issue on Fiction, Fashion, and Function: Gendered Experiences
of Women‘s and Men‘s Body Image). doi: 10.1007/s11199-010-9760-z
Jung, J. & Shen, D. (in press). Brand equity of luxury fashion brands among Chinese and U.S. young female consumers. Journal of
East-West Business.
Muhammad, Amanda & Ha-Brookshire, Jung (2011). Exploring Job Responsibilities and Requirements of U.S. Textile and Apparel
Sourcing Personnel. Journal of Fashion Marketing and Management, 15(1), 41-57.
Swami, V., Frederick, D. A., Aavik, T., Alcalay, L., Jüri Allik, J., Anderson, D., Jung, J., et al. (2010). The attractive female body weight
and female body dissatisfaction in 26 countries across 10 world regions: Results of the International Body Project I. Personality and
Social Psychology Bulletin, 36, 309-325. doi: 10.1177/0146167209359702

Theses/ Dissertations:
Bhaduri, Gargi, ―Trust/Distrust and Apparel Consumers: Effect on quality, Price, and Purchase Intention‖; University of Missouri,
Columbia, MO; 2011, Masters; Advisor: Jung Ha-Brookshire
Chang,Ting-Ting, ―Business Activities, Competitive Advantages, and Ownership Types of the Textile and Apparel Industries in
China‖; University of Missouri, Columbia, MO; 2011, Masters; Advisor: Jung Ha-Brookshire
Greene, Whitney, ―The Effect of country of Design, Parts, and Manufacturing Labels on Apparel quality, Price, and Purchase
Intention‖; University of Missouri, Columbia, MO; 2011, Masters; Advisor: Jung Ha-Brookshire
Stoll, Emily, ―Exploring Small- and Medium-sized Enterprise Owners‘ Perceptions of Success: A Case Study‖; University of Missouri,
Columbia, MO; 2011, Masters; Advisor: Jung Ha-Brookshire

Don’t Have Sticker Shock! One-Time Dues Adjustment
As we transition to the new ITAA calendar year of January 1 to December 31, there will be a one-time adjustment for membership
dues that expire August 31, 2011. You will be assessed dues for September 1, 2011 through December 31, 2012 (16 months). Dues
will be higher, but will cover 2 annual conferences. Dues will be: Active-$150; Graduate Student-$70; Undergraduate Student-$45;
Associate, Reserve, Emeritus-$125; and Corporate $450. Renewal notices will be sent in mid-July.
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ITAA Newsletter Editorial Staff
Editor: Vanessa Jackson, University of Kentucky,
E-mail: vpjackson@uky.edu
Media Review Editor: Cynthia Jasper, University of Wisconsin-Madison.
E-mail: crjasper@wisc.edu
Managing Editor: Nancy Rutherford
E-Mail: executivedirector@itaaonline.org
The ITAA Newsletter is a bimonthly publication of the International Textile and Apparel Association, Inc. The purpose of the
newsletter is to provide timely information to members. Unsolicited articles should not exceed 300 words. ITAA Editors reserve the
right to edit, cut, or not publish all solicited and unsolicited articles. Articles submitted via e-mail will be acknowledged by e-mail.
Articles submitted by mail or on disk will be acknowledged only if a stamped, self-addressed postcard is included with the mailed item.
Neither the editors nor ITAA assumes responsibility for statements made or opinions expressed by authors of articles published in the
ITAA Newsletter. Submissions must be authors‘ original works or give appropriate attribution.
Newsletter copy is due October 15 (for November issue), December 15 (for January issue), February 15 (for March issue), April15 (for
May issue), June 15 (for July issue), and August 15 (for September issue). Article, book, thesis, and dissertation titles are due to Editor
on or before August 1.
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