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Historic Philadelphia is the
setting for the 68th Annual
Conference of the
International Textile and
Apparel Association, on
November 2-6! The
conference theme,

Celebrating Inclusivity and
Innovation, is fitting for a

diverse city offering worldclass educational institutions,
museums, and corporate
headquarters. An inclusive
environment for networking,
mentoring, and presenting
research & scholarship
embodies the city of ‗Brotherly
Love.‘ The conference will be
held at the Sheraton
Philadelphia Downtown Hotel
located one block from
magnificent Benjamin Franklin
Parkway, a tree-lined
thoroughfare that stretches
from the architectural splendor
of City Hall to scenic
Boathouse Row.

Along the expansive boulevard,
you will discover a cultural
mecca including the Academy
of Natural Sciences, the
Franklin Institute Science
Museum, the Cathedral Basilica
of Saints Peter and Paul, the
Rodin Museum, and the
acclaimed Philadelphia
Museum of Art. I invite you to
experience the history of
Philadelphia by visiting the
Liberty Bell Center,
Independence Hall, or stroll
the Society Hill district
featuring cobblestone streets
bordered by brick row houses.
Historic markers can be
discovered throughout the
numerous districts shedding
light on a city that witnessed
the signing of the Declaration
of Independence and the
United States Constitution.
After discovering the road to
liberty, your taste buds will be
delighted at one of several

At this conference, Celebrating
Inclusivity and Innovation will
be observed over four impactful
days. Wednesday’s afternoon
workshops and tour events will
highlight the dynamic apparel
industries headquartered in the
area. Covering niche, lifestyle,
online, and retail businesses, the
scheduled tours include David‘s
Bridal, QVC, Destination
Maternity, and the Burlington
Coat Factory Distribution
Center. The day ends with our
exciting welcome reception.
Thursday is a special day
focused on our graduate students
with special events just for them.
In addition, awards, honors and
the scholarship of our
membership with special topics
sessions, poster presentations,
and oral presentations will be
given. All highlighting diversified
topics and methodologies within
our discipline. Thursday also
feature a joint symposium with
KAMS, and a special screening
of DRESSED- The Movie. This
exhilarating film follows the
unlikely path of Nary Manivong,
an aspiring young designer, who
navigated the competitive
environment of New York
fashion.
(Welcome continue on page 2.)
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Welcome to Philadelphia!
2011 ITAA Council
President
Jana M. Hawley
University of Missouri

President-Elect
Kathleen Rees
Texas A&M University-Kingsville

Treasurer
Marianne Bickle
University of South Carolina

Secretary
Melody LeHew
Kansas State University

(continued)

Friday will open with an inspirational keynote address from Derek Jenkins, Senior VicePresident of Target Stores. From 9am-11am, we encourage you to visit our vendors and attend
our International Bazaar. Lunch will be spent with the world re-known menswear designer Siki
Im followed by more poster presentations, oral presentation and special topics sessions. In the
afternoon, please re-visit our vendors along with the annual recruitment fair from 3pm-5pm!
Friday evening will be spent attending the annual Design Exhibition and Live Gallery fashion
show. This year‘s Live Gallery judges include international designers Siki Im (Oxford
University graduate and former head menswear designer for Helmut Lang and Karl Lagerfeld),
Abigail Lorick (Fashion Institute of Technology graduate and former ghost designer for the
reality show Gossip Girl and soon to launch as special collaborative collection with the Swedish
international retailer H&M), and Jayeoon Jung (Drexel Unviersity graduate and well-known
New York, Soho boutique owner and exquisite fashion designer) – all will be in attendance at
the event so you can mingle with them!
BUT WAIT DON’T LEAVE! THE CONFERENCE IS NOT OVER! On Saturday, we will
have our annual ITAA town hall meeting, along with having over 16 oral presentations by over
50 of our members along with a special workshop and an ITAA exclusive tour to QVC! You
do not want to miss this!
We encourage you to register and make early travel plans. Take this opportunity to interact and
socialize with colleagues and friends from around the world. It is our goal to make this
conference both enjoyable and informative for everyone by Celebrating Inclusivity and
Innovation.

Counselor
Nora MacDonald
West Virginia University

Vice President-Education
Elizabeth “Missy” Bye
University of Minnesota

Vice President-Operations
Ann Paulins
Ohio University

Vice President-Planning
Tammy Kinley
University of North Texas

Vice President-Publications
Nancy J. Miller
Colorado State University

Vice President-Scholarship
Ginger Woodard

Revised Electronic Distribution Policy
This summer Council revised ITAA‘s electronic distribution policy to reflect current trends in
communication and to better meet member needs. Revisions follow:
1) Eliminate offering hard copy mailing labels.
2) Include an ITAA disseminated email in the cost of posting a position announcement or opportunity on the website; the pdf file and its website link will be sent out by email to the membership immediately following the website posting; a price of $150 will be collected for this service.
3) Make digital postal mailing address lists available for sale to members; a price of $150 will be
collected for this service.
4) Provide email distribution service for members to conduct research studies. Executive Director will send out email that links to the research project/survey. Follow up emails also can be
sent. A price of $150 will be collected for this service.
4) Post a policy statement on the website that reflects these changes. It shall read as follows:

East Carolina University

―ITAA provides various services for distribution of information to its membership. The cost of
this service is $150.00. ITAA will not sell its member email address list to non-member businesses for marketing purposes. ―

Graduate Student Liaison
Hyo Jung (Julie) Chang

Contact executivedirector@itaaonline.org for additional information and to acquire a distribution
service.

University of North CarolinaGreensboro
Ex-officio Member
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President’s Message
By Jana Hawley

Greetings! If you are like me, your summer
flew by with little time to relax. Even though
I had no traditional ‗vacation‘, I did
participate in two experiences this summer
that got me out of the office and thoroughly
enriched my life. The Textiles, Artisans, and
Traditions faculty experience in Guatemala
provided time with enthusiastic colleagues
who value textile traditions from other
cultures. We explored fair trade
organizations, women‘s cooperatives, local
culture, and of course great food! I envision
this trip to be much like our future ITAA
Culture and Industry tours that we have
implemented—the first being in Italy next
summer! The last newsletter has details, but I
strongly encourage you to sign up early for
this well-planned event. I also volunteered as
an artist‘s assistant at the International Folk
Art Market in Santa Fe, New Mexico. My
artist was a jeweler from Uzbekistan. At the
end of each 10 hour day, we were exhausted.
Despite the hot sun and long hours we were
energized from working with artisans from
other countries whose work reflects culture,
craftsmanship, and positive economic
development. This year the market sales
record exceeded 2 million dollars—dollars
that will be taken home and realized in
improved communities, schools, clean water,
and more jobs. I think this volunteer
experience ranks among the top experiences
of my life!

Summer also brings us word on whether
our papers or designs were accepted for the
Philadelphia meeting. The online
registration site is active and ready for you
to register. The theme, Celebrating Inclusivity
and Innovation is most appropriate for our
profession. A quick glance of the
conference program reveals a number of
papers related to this topic. As you learn
at the upcoming conference, you will take
home ideas to implement in your classes.
Keep in mind that our students must be
ready to face diverse workplaces with
innovative ideas. Finding ways to ensure
that students have attitudes that embrace
diversity and creative/critical thinking skills
that allow for innovation is critical for
survival in today‘s world. As change-agents
we must constantly move our discipline
forward to prepare students for today‘s
competitive environment. Areas that help
change could include:
International field experience
programs
Creative thinking courses
Cutting-edge technology applications
A broad-based understanding of
sustainability
Diversity training
This summer, Council has been busy
working on ITAA projects. Activities that
have come to closure include …

Council decided that each newsletter will
feature recent publications, theses, and
dissertations submitted by members rather
than doing the annual list in the
September issue. Oftentimes members
miss the deadline to submit their
accomplishments. We will then post the
lists generated for the newsletter to an
annual compilation that can be found on
the website. To that end, it will be critical
for members to submit their works in
APA format. We will not expect our
executive director to make any changes to
the submission, leaving the responsibility
for correct submissions with the author.
We also ask that when joint authorship
exists, the authors coordinate who will be
reporting so that dual-listings do not
occur. We will send notices on a periodic
basis to remind members to do this.
Another change that occurred this
summer was Council‘s decision to post
position announcements with a link sent
to members to show that a new posting is
on the website. You may have received
some of these already!
Finally, we are excited to share that the
Teaching Innovations committee has
accomplished much this summer! See
Elena Korpova‘s article in this newsletter
to learn about this new member service
that honors great teaching ideas!
Have a great semester and we will see you
in Philadelphia!

Become Involved!
Pursue your interests through ITAA Committees. Send in the Committee Involvement Form through the Become Involved! link on the
Conference Website now and participate in a committee at this year’s conference.

Don’t Forget — Deadline for Early Registration is October 1, 2011.
Time to Renew Memberships Expiring 8/31/2011
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ITAA Sponsored Calls
2012 BIFT- ITAA Joint Symposium

Fashion Dialogue 2012
An extraordinary opportunity for scholarly and artistic exchange awaits ITAA members in Beijing,
China, during March 25-30, 2012. ITAA members from all areas of textiles and apparel are
invited to submit abstracts and designs for what promises to be an exciting exchange among scholars
and designers from around the world at the 2012 BIFT-ITAA Joint Symposium. Submission time is
fast approaching for research and teaching abstracts (October 1, 2011) and designs (October 5, 2011).
Mornings at the symposium will find attendees presenting papers highlighting the latest in research
and innovative teaching strategies. Beijing Institute of Fashion Technology (BIFT) faculty are planning
unique opportunities to internationalize teaching and research through afternoon visits to Chinese
apparel factories, markets, retailers, and wearable art design studies. Participation in China Fashion
Week where leading Chinese designers will present their latest designs promises to be a symposium
highlight. Opportunities for experiencing the rich culture surrounding design and merchandising in
China will also be offered.
Integral to the symposium, the BIFT-ITAA Designer Educator Exhibition will provide an arena
for juried presentation of the design process, product, and practice through two formats. A mounted
exhibition will provide a presentation space in which designers will be scheduled for 10-minutes oral
presentations to discuss their design process. The fashion show will offer a runway format for design
presentation.
To mark this exceptional symposium, two publications are planned. An edited book of research
and teaching presentation will be published by China Textile Press. Design submissions will be
featured in a design catalogue.
For further information, including submission guidelines, follow this link.
Questions should be addressed to:
ITAA Co-Chairs: Hong Yu (hongyu@ryerson.ca) or
Kim K. P. Johnson (kjohnson@umn.edu)
Research and teaching abstracts: Mary Littrell
(mary.littrell@colostate.edu)
Design submissions: J.R. Campbell (jrcamp@kent.edu

BIFT Ethnic Costume Museum

ITAA

Learn more
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The Fashion Reader, Second Edition, Linda Welters and Abby Lillethun (Eds.)
Oxford, UK: Berg Publishers, 2011. ISBN: 978-1-84788-589-0
Reviewed by Joseph H. Hancock, Drexel University
Linda Welters and Abby Lillethun‘s
second edition of The Fashion Reader
continues to be an excellent source
for new students and scholars in the
area of fashion studies. Those
interested in the areas of historical
dress, theory, identity, ethnicity and
cultural dress, politics, the body, art,
media and communications,
couture, design, globalism, and the
future of fashion will find this book
to be a valuable periodical to begin
their research into these various
topics. Divided into sixteen parts,
the book moves the reader through
a step-by-step process beginning
with the definition of
―fashion‖ (Introduction), and then
gives an in-depth eloquently written
historical overview of modern
fashion (Part I: Chapters 1-7) up
until the early part of the 21st
century.
Additional parts to the second
edition, not found in the first
edition, are Part III: The Psychology
of Fashion (pp. 167 -185); and Part
VI: Ethnicity, Culture, and Dress
(pp 265 – 288). The authors have
divided the first edition‘s Part X:
The Fashion Business (pp. 349-398)
into four new parts on Design &
Manufacture, Marketing and
Merchandising, The Fashion
Business and Global Economics,
and Sustainability and Fashion.
While these new sections create a
clear and concise distinction
between the various kinds of
business related issues regarding the
fashion industry, this reviewer
perceived the smaller parts to be

less substantial when compared to
the first edition. For example, Part
XII: Design and Manufacture
overlooks substantial issues such as
child labor over the last century.
Recent articles such as Liat
Smestad‘s (2009) ―The Sweatshop,
Child Labor, and Exploitation
Issues in the Garment Industry‖
would have made an excellent
addition. While Part XII: Marketing
& Merchandising neglects the
importance of retailing as the main
cultural and branding force behind
the distribution of products and
services to shoppers for
consumption. An article such as
―Chelsea on 5th Avenue:
Hypermasculinity and Gay Clone
Culture in the Retail Brand
Practices of Abercrombie &
Fitch‖ (Hancock, 2009) would have
established this connection. Part
XV: Sustainability and Fashion
contains only three articles
focusing on fibers and textiles,
ignoring the impact corporations
have had on this phenomenon.
For example, Marilyn Delong‘s
(2009) article ―Innovation and
Sustainability at Nike‖ would have
enriched this part and connected a
major global manufacturer to this
section. Still, The Fashion Reader
should be viewed as a place to
begin inquiry and, quite possibly,
the authors were limited, on the
number of articles they could
include in each part.

within all global societies. With ten
new scholarly articles such as
Marilyn Clark and Kirsten Salerno‘s
―Shopping Addiction: Is Shopping
Costing More Money?‖ (pp. 180 184), Arthur Mead‘s ―Trade
Policies‖ (302-309), ―Fashion
Blog‖ by Sarah Moore (pp. 250253), ―Punks and Pirates: The
Costliff Collection of Vivienne
Westwood‖ by Sonnet Stanfill (pp.
463-466), Yuniya Kawamura‘s
―Japanese Street Fashion: The Urge
to Be Seen and to Be Heard‖ (pp.
467-469), and Claire LacosteKapstein‘s ―Aging and
Demographics: Implications for
the Fashion Industry‖ (pp. 603606) there is something to please
almost every reader. This makes
The Fashion Reader an excellent text
for either upper-level
undergraduate courses on fashion
studies or introductory courses for
a graduate program.

The major success of the reader lies
in its ability to signify the
worldwide importance of fashion
scholarship, as well as its influence

Smestad, Liat. ―The Sweatshop,
Child Labor, and Exploitation
Issues in the Garment
Industry.‖ Fashion Practice, Vol
1., Issue 2 (2009): 147-162.

References:
Delong, Marilyn. ―Innovation and
Sustainability at Nike.‖ Fashion
Practice, Vol. 1., Issue 1 (2009):
109-113.
Hancock, Joseph. ―Chelsea on 5th
Avenue: Hypermasculinity and
Gay Clone Culture in the Retail
Branding Practices of
Abercrombie & Fitch.‖ Fashion
Practice, Vol 1., Issue. 1 (2009):
63-85.
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Online Community of Learning and Teaching Resources
Elena Karpova
Chair, Teaching Innovation and Resource Committee
Please plan to attend Special Topic Session “ITAA Teaching Sharing Network: Making it a Reality” presented
by the members of the Teaching Innovation and Resource (TIR) Committee at the ITAA Annual Conference 2011.
The TIR committee is moving forward with the initiative that will provide textile and apparel scholars with an online
outlet for sharing innovative learning materials and pedagogy. The committee is currently exploring various
opportunities for hosting the online teaching sharing network and its structure. We are in the process of developing
policies and procedures for submission of teaching and learning materials that will be peer-reviewed and made
available to others in an online format. The teaching sharing network will make it possible for textile and apparel
scholars to: (a) learn about best teaching and learning practices in the field; (b) share your innovative instructional
materials and pedagogy; (c) to provide an outlet for the scholarship of teaching and learning; and (d) ultimately,
improve the quality of teaching and learning in our discipline. The TIR committee is excited to finally create an online
community of textile and apparel educational experts and develop a collection of peer-reviewed online learning
materials. Please join the discussion led by the committee members about policies and procedures for learning
materials submission and review process.

International Relations Bazaar
Friday, November 4, 9:00 am - 11:00 am
The Bazaar organized by the International Relations committee has been a unique tradition for ITAA members. This year, the
committee hosts another bazaar from 9:00 am to 11:00 am on Friday, November 4.
The revenues generated from the highest bidders of each item will be used to achieve one of the missions of the International
Relations committee—to promote and encourage international collaborations among ITAA members around the world. Primarily,
the revenues are used to partially subsidize the travel cost of scholars from developing countries to attend an ITAA annual
meeting. Please mark your calendar so you won‘t miss this important and fun event at the ITAA meeting.
We also ask for your generous donations for the Bazaar. This tradition is only sustainable with your donations! Donations of items
collected on your international travels, artisan handicrafts purchased in the United States, and your own handcrafted items will be
greatly appreciated. In addition to your satisfaction from being an important partner of ITAA, as a donor, you will be receiving a
document that you could use for your tax reporting purposes. If you have any items to donate or are interested in knowing more
about the Bazaar, please contact Jihyun ―J‖ Kim, International Relations Committee Chair at jhkim@vt.edu.
We hope you all will have a safe and pleasant travel to Philadelphia for the ITAA meeting this year and look forward to seeing you
at the International Relations Bazaar!
International Relations Committee

ITAA
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Popular Culture Association & American Culture Association's (PCA/ACA)
April 11-14, 2012 Spring Conference Boston (www.pcaaca.org)
Fashion, Style, Appearance, Consumption & Design is seeking paper proposals for oral presentation at the annual
conference.
Please join us in Boston April 11-14, 2012 for the National Conference. We will be staying at the fantastic Copley
Place Marriott in downtown Boston. The PCA/ACA is highly regarded in the academy with well over 5,000
academic oral presentations given internationally, two top-tier journals (The Journal of American Culture and Journal
of Popular Culture), and over 3,000 members. This year‘s Boston conference should be exciting with papers on an
enormous array of subjects. The deadline for proposing papers will be December 15, 2011.
Fashion, Style, Appearance, Consumption & Design is concerned with all areas and aspects of style, fashion,
clothing, design, and related trends, as well as appearances and consumption using and/or including: historical
sources, manufacturing, aesthetics, marketing, branding, merchandising, retailing, psychological/ sociological aspects
of dress, body image, and cultural identities, in addition to any areas relating to purchasing, shopping, and the
methods consumers construct identity.
Papers from all methods and disciplines are welcome! Innovative and new research, scholarship and creative works
in the areas of fashion, design, the body and consumerism are encouraged!
Please email a short 50-word bio with contact information and an abstract of no more than 250 words of your
proposal paper by December 15, 2011 to: Alphonso McClendon at alphonso.d.mcclendon@drexel.edu, or Joseph H.
Hancock, PhD at joseph.h.hancock@drexel.edu.
Alphonso McClendon, Co-Chair.
Joseph H. Hancock, II, PhD., Co-Chair and Vice-President of Area Chairs
Drexel University
Westphal College of Media Arts and Design
3141 Chestnut Street
Nesbitt Hall Suite 603
33rd and Market Streets
Philadelphia , PA. 19104
Phone: 215-895-4937or 215-895-6993

ITAA Logo Contest for the 2012 Honolulu Conference
ITAA announces a logo contest for the 2012 contest in Honolulu. The logo should reflect the theme of the
conference, ―no one is an island, it should be legible in color and black/white, and incorporate the text ―ITAA
and ―Honolulu 2012. The logo will be used on conference programs, materials, and marketing. The winning logo
will be announced at the 2011 ITAA conference in Philadelphia. The designer of the winning logo will receive a
certificate and one day comp to the conference or $100. The designer will also need to sign a copyright agreement
with ITAA. Entries should be mailed to Dr. Andy Reilly at areilly@hawaii.edu. Entries need to be in jpg format
and high resolution (300 dpi). Deadline to submit entry is September 15, 2011.
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Department Chair, Department of Retailing, University of South Carolina, click here
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Assistant Professor of Apparel, Textiles, and Merchandising, Mississippi State University, click here

Position Announcements Posted Since Last Newsletter

Assistant Professor/Instructor of Merchandising, Louisiana Tech University, click here

Professor of Fibers, Savannah College of Art and Design, click here
Assistant/Associate Professor, Apparel Design, Product Development and Merchandising, Department of Consumer
Affairs, Auburn University. click here
Department Chair, Department of Retailing, University of South Carolina, click here
Assistant Professor of Apparel, Textiles, and Merchandising, Mississippi State University, click here
Assistant Professor/Instructor of Merchandising, Louisiana Tech University, click here

Call for Papers Special Fashion Branding
Issue of Fashion Practice for Autumn 2013
Guest Editors: Dr. Joseph H. Hancock II, Drexel University and Dr. Anne Peirson-Smith, The City University of Hong Kong
Timeline: March 31, 2012 –Authors submit manuscripts for Review to Joseph Hancock at jhh33@drexel.edu.
This issue of Fashion Practice takes a holistic approach examining innovative methods in fashion aesthetics, design, retailing, and
merchandising as related to the process of fashion branding. Historically, fashion branding has focused on empirical works associated
with consumption and purchasing decisions. However, recent scholarship challenges old methods suggesting that branding is a cultural process that needs to be analyzed from critical, ethnographic, individualistic, or interpretive methods exploring the meaning
behind branding and how it is shaping the ways we practice fashion. For this issue, the interrelationships between fashion design industries and their branded marketing will be discussed to imply that branding is a key driving force that has changed and continues to
change the entire fashion industry.
Authors are invited to submit papers that examine:
1. New global as well as local niche branded fashion design strategies.
2. Innovative studies of how branding influences fashion design, through such notions of integration and alignment in the production processes or closer to the brand image and brand values. Does the brand overshadow the final fashion design?
3. How various branding strategies will be encouraged for example: ―going green,‖ mass customization, DIY and online shopping,
and other fashion design related practices that have generated new interests for consumers to purchase fashion.
4. How media branding communicates both visual and verbal symbols in fashion generating new cultural and aesthetic variations in
the ways consumers perceive clothing styles.
Examination of new hypermodern constructs of individual fashion forms and styles that consumers are creating based upon the idea
of ―personal branding.‖ These, as well as any other topic related to branding and the practice of fashion are welcome.

Calls for Papers/Competition
Call for Papers: AMA/ACRA First Triennial Conference, April 18-21, 2012, Seattle, WA. Sponsored jointly by the American Marketing
Association Retailing and Pricing SIG and the American Collegiate Retailing Association. Deadline for submissions is October 31,
2011. Learn more.
Call for Papers: The 2012 Global Marketing Conference at Seoul, July 19-22, 2012. Hosted by Korean Academy of Marketing Science, Japan
Society of Marketing and Distribution, European Marketing Academy, Australian and New Zealand Marketing Academy, and
ITAA. Deadline for submissions is January 15, 2012. Learn more
Alpaca Design Competition, sponsored by the Alpaca Owners and Breeders Association (AOBA). Entry deadline is November 15,
2011. Learn more.
ITAA
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Publications by ITAA Members
Publications:
Boorady, L. M. and Hawley, J. M. (2011). Using Animated Graphics as a Teaching Tool in Patternmaking: A Comparison of Methods.
International Journal of Information Communication and Technology, 7(4), Issue 28.
Pookalangara, S., Hawley, J. M. and Xiao, G. (2011). Explaining Consumer Channel-Switching Behavior using the Theory of
Reasoned Action. Journal of Retailing and Consumer Services, 18(4), 311-321. ®
Pookalangara, S., Hawley, J.; and Xiao, G. (2011). Explaining Multi-channel Consumer‘s Channel Migration Intention Using Theory
of Reasoned Action. Special issue on ―Individualism in Retailing‖ for International Journal of Retail & Distribution Management, 39
(3),183-202. ®
Hawley, J. M. (2011, January). Textile recycling options: Exploring what could be. In A. Gwilt, and T. Rissanen (Eds.) Shaping
Sustainable Fashion: Changing the Way We Make and Use Clothes. New South Wales, Australia.
Harben, B., & Forsythe, S. (2011). Cause-brand alliances: Less familiar brands with familiar causes. Journal of Brand Management,
advance online publication April 8, doi: 10.1057/bm.2011.22

Theses/ Dissertations:
Muhammed, Amanda (2011) Women Owned Micro-Enterprises in Bridgetown, Barbados: A Transitional Economy. University of Missouri,
Columbia. Advisors: Jana Hawley and Jung Ha-Brookshire.
Lu, Sheng, (2011, May) Empirical Economic Models of the US Textile and Apparel Industry. Unpublished doctoral dissertation.
University of Missouri. Kitty Dickerson advisor.
Johnston-Blatz, N. (2011, May). The effects of the American Civil War on Northern Fashion of the Era as Reflected in Peterson’s
Magazine. Unpublished thesis. University of Missouri. Laurel Wilson advisor.
Ridgway. J. (May, 2011). Brand personality: Consumer’s perceptions of color used in brand logos. Department of Textile and Apparel
Management, University of Missouri. Beth Myers advisor.
Crowley, J. (2011). ―A Study of Consumer Behavior of Digital Media: Users‘ Preference Related to Media Format‖. Unpublished
thesis. Department of Textile and Apparel Management, University of Missouri. Jung Ha-Brookshire advisor.
Heidebrecht, S. (2011, May). Dependency and Development in the Garment Industry: Commonwealth of the Northern Mariana
Islands. Unpublished master‘s thesis. Kansas State University. Joy Kozar, Advisor

ITAA Newsletter Editorial Staff
Editor: Vanessa Jackson, University of Kentucky,
E-mail: vpjackson@uky.edu
Media Review Editor: Cynthia Jasper, University of Wisconsin-Madison.
E-mail: crjasper@wisc.edu
Managing Editor: Nancy Rutherford
E-Mail: executivedirector@itaaonline.org
The ITAA Newsletter is a bimonthly publication of the International Textile and Apparel Association, Inc. The purpose of the newsletter is to
provide timely information to members. Unsolicited articles should not exceed 300 words. ITAA Editors reserve the right to edit, cut, or not
publish all solicited and unsolicited articles. Articles submitted via e-mail will be acknowledged by e-mail. Articles submitted by mail or on disk
will be acknowledged only if a stamped, self-addressed postcard is included with the mailed item. Neither the editors nor ITAA assumes
responsibility for statements made or opinions expressed by authors of articles published in the ITAA Newsletter. Submissions must be
authors‘ original works or give appropriate attribution.
Newsletter copy is due October 15 (for November issue), December 15 (for January issue), February 15 (for March issue), April15 (for May
issue), June 15 (for July issue), and August 15 (for September issue). Article, book, thesis, and dissertation titles can be submitted to Editor for
each newsletter.

