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education providers, business
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in the first year of what
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partnership between the MoDED and of the roadblocks, struggles and needs resources to assist the community in
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of rural communities, and utilize that overcoming some of these obstacles.
When it came time to organize the information to help develop new and
Once the issues and needs are
“travel team” of partner organizations, innovative approaches for assisting described in detail, the assessment team
the list of those willing and eager to help them.
provides an abbreviated summary of
included: USDA Rural Development,
MCB Communities interested in initial thoughts and recommendations.
MU Extension, Missouri Division of participating in a FLHT were asked to Later, a final written summary of
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local Workforce Investment Boards, identified key issues to discuss and any to the community that includes an
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Over the three years this program was then tasked locally with organizing r e c o m m e n d a t i o n s f o r c o m m u n i t y
has run, a consistent comment from i n d i v i d u a l s a n d o r g a n i z a t i o n s t o s t r a t e g i e s b a s e d o n s u c c e s s f u l
all partner agencies has been the provide a detailed summary of the strategies/initiatives currently utilized
benefit of having a better, clearer identified issues and current strategies. in other communities faced with similar
understanding of the prominent issues This practice of bringing together challenges.
facing our rural communities. These i n d i v i d u a l s a n d g r o u p s w i t h i n a
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Of the 16 communities that
have participated in the FLHT, the
most evident and common trait seen
throughout these communities is the
abundance of community pride. These
communities have struggles, many
have seen a decline in jobs, revenue
and population, but they have not
given up. Instead, they are rolling up
their sleeves and getting to work – they
are demonstrating a can-do attitude!
This drive and determination, that
has historically defined rural citizens
and communities, is vital to their own
sustainability and growth. Economies
across the country have changed and
will continue to change. Those regions
and communities that are succeeding
are the ones that continue to evolve.
The days of low-skilled manufacturing
companies locating new facilities across
rural landscape have slowed to a near
stop. An evolving agriculture industry
has seen its share of ups and downs,
but continues to remain a key industry
in rural America. So, what does a
rural community do in today’s global
environment? They must instigate and
implement change.
At their core, rural communities
tend to struggle with many of the
same issues, yet there is not a onesize-fits-all answer. Communities must
look at both their local and regional
assets to understand where potential
opportunities may exist. Factors such as
geographic location, existing industries,
population, broadband capacity,
educational institutions, workforce
skill levels, natural amenities, and
proximity to all those listed, help shape
a community’s identity and provide
the building blocks for long-term
sustainability and growth.
MoDED continues to engage with
rural communities across the state and
work with the many fantastic resource
providers to make sure we are all
deploying the tools necessary to help
communities help themselves. The city
of Pleasant Hill responded to their 2015
Feels Like Home Tour assessment with
these words:
“Since the event, we have made
substantial progress following up on
a number of the recommendations.
For example, working in partnership
with two of the Team members, we are
actively pursuing certified site status for
our industrial site that was one of the
key recommendations contained in the
final report. Meanwhile, the downtown
marketing and promotions committee
are developing an ad campaign using
www.mocities.com

some of the resources provided by
team members from the MO Division
of Tourism. These two examples serve
to illustrate that we not only received
specific and practical recommendations
from this process, but also valuable
contacts with potential partners serving
on the tour team. If called upon to
describe the benefits to Pleasant Hill
from our participation in the Feels Like

Home Tour, one might expect a list of the
many valuable recommendations made
by the team in the final report. However,
the community would have benefited
greatly from the process even if there
hadn’t been a final report at the end.”
Learn more about how the Missouri Department
of Economic Development can assist cities at
www.ded.mo.gov.

(left) Community partners
come together in West Plains
to discuss key economic
development issues at its Feels
Like Home Tour.
(below) Community leaders at
the Salem Feels Like Home Tour
discussed how to make the most
of nearby tourist traffic at the
new Echo Bluff State Park, which
opened July 30, 2016.
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Division of energy

Division of Workforce Development

DED
MISSOURI

The Missouri Department of
Economic Development (DED)
is divided into four development related divisions:
Business and Community Services, Division of
Energy, Division of Workforce Development and
Division of Tourism. The department also includes
several councils and commissions that contribute
to the objectives of economic development
including: Missouri Technology Corporation,
Office of the Public Counsel, Public Service
Commission, Missouri Arts Council, Missouri
Housing Development Commission, Missouri
Development Finance Board, Missouri Women's
Council, Missouri Military
Preparedness and Enhancement
Commission, Small Business
Regulatory Fairness Board,
and Missouri Film Office.

Division of tourism

Business & Community Services (BCS)

Existing Business Retention and Expansion, and Community Development
BCS serves as a partner in the economic development professional community to facilitate the
expansion of existing business in the state; to facilitate the location of new business to the State; and
to facilitate the startup of new business in the state. The division also serves as a partner with local
governments, non-profits, community organizations, and private citizens to help develop and grow
Missouri’s communities. The services provided by BCS include professional technical assistance and
project management; training; research; financial assistance; and program compliance. DED contracts
with the Missouri Partnership to promote Missouri to out-of-state businesses.

Business programs

Community programs

Historic
Preservation
Missouri Works
Community
Development Block
Grants (CDBG)

- Industrial Infrastructure Grant

Industrial
Development Bonds

Neighborhood
Assistance Program
(NAP)

*

moST popular
programs

More business & community
assistance programs are available.
Visit ded.mo.gov for
more information.
*as determined by number of inquiries to
the Missouri Municipal League.

Community
Development Block
Grants (CDBG)
Community
Facilities
Water/Wastewater
Grant

Brownfield
Redevelopment
Program

Chapter 100 Guidance
for Local Governments
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