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As directed ...

‘Virtual’ convention
to replace it Sept. 22
By Paul Tash
Montana Tavern Times
The next Montana Tavern
Association convention will be in
Butte, but not this year.
After consulting with the MTA
executive board, the Butte-Silver Bow
Tavern Association decided to cancel
the in-person event originally scheduled
for Sept. 21-23. The MTA will instead
host a “virtual” convention Sept. 22 for
members that will consist of a business
meeting, a general session, forums with
key regulators, and addresses from candidates running for key offices.
The 2021 convention is now scheduled for Aug. 24-26 in Butte.
Organizers who had been working on
this year’s now-cancelled in-person
convention told the Tavern Times that
they just couldn’t get enough commitment from either vendors or participants to ensure the success of the convention.
“We want it to be the biggest convention ever,” said Ray Ueland, owner
of Metals Sports Bar and Grill who is
leading the local chapter’s convention
efforts. “The numbers just weren’t there
this year.”
The local chapter released the folSee CONVENTION Page 3
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LACY SAWYER, right, manager of the
Grand Plaza tavern in Butte, and server Liz
Salazar, wear their masks to serve a lunch
crowd July 29. Gov. Steve Bullock issued a

directive July 15 requiring staff for all state
businesses to wear face coverings. The
Montana Tavern Association had been urging mask use even before the directive.

New GAC role suggested
By Paul Tash, Montana Tavern Times
Could the Gaming Advisory Council become
more than an advisory panel in the future?
That could be an option in the future following a
discussion requested by the Office of the Attorney
General at the quarterly GAC meeting.
Mike Milburn, chief of staff for the AG office,
told the Council July 10 the AG office was “a little
bit frustrated” following the 2019 legislative session
because it had “very little influence” on gambling
bills.
The Council was established by the Legislature
in 1989 to serve in an advisory capacity for the AG

office on “all aspects of gambling,” but some gambling in Montana, including the Lottery’s sports-betting product, are not regulated by the Department of
Justice’s Gambling Control Division and don’t
receive any GAC review. (The Office of the
Attorney General administers the DOJ and the
GCD.)
The Legislature passed the Lottery’s sports-betting proposal and an industry-backed and GCD-regulated sports-betting proposal, but Gov. Steve
Bullock vetoed the industry measure.
Milburn asked if the time has come to put more

VGM revenues take expected beating
By Paul Tash
Montana Tavern Times
The results are in – the shutdown prompted by the coronavirus
pandemic wreaked havoc on the
state’s gaming industry.

Montana’s video gaming
machine (VGM) revenues in the
fourth quarter of Fiscal Year 2020
fell a full third from the same period a year ago, according to preliminary figures recently released by
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the state’s Gambling Control
Division.
The disastrous fourth quarter,
combined with the dismal third
quarter decline of 6 percent,
dropped FY20 revenues to
$57.3 million, about 9 percent
off FY19’s total of $63 million.
FY20 revenues are the lowest
since 2014.
In response to coronavirus
fears, Gov. Steve Bullock in midSee REVENUES Page 6
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Convention
from Page 1
lowing statement July 23:
“Covid-19 has changed the
playing field, unfortunately. We
were looking forward to seeing
you all in September 2020. Save
up, stay safe and we will see
everyone in Butte
(next year). Let's
survive this thing
and get back to
enjoying life – it’s A
Big Damn Deal."’
The MTA is now
urging its members to
“mark their calendar” for
Sept. 22 for its virtual convention.
The plan is for members to gather
as local associations at a local tavern. The MTA will produce a virtual live event where members will
be able to participate in the meeting, “just like if they were at the
convention in person,” the organization said. Sponsors are expected
to cover the entire cost, so it will

be free to participants.
The host tavern will provide all
the technology needed to participate, though members will have
the option to link in individually if
the tavern setup doesn’t work for
them.
The MTA is looking for taverns
throughout the state to be host sites
for their local association. Host
taverns will need
high-speed internet, a private or
semi-private
place to host local
members, and a
cell phone.
Benefits for the
host location include food
sales, alcohol sales and the opportunity to have “a good time with
your industry friends,” the MTA
said.
In addition, the MTA is “creating many interesting sponsorship
opportunities” and urged interested
businesses to contact the MTA
office at (406) 442-5040 or shannon@mttaverns.org.
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Opinion/Editorial

Know rules for Calcutta, poker runs
By Dave Jeseritz
GCD Investigations Bureau
During these summer “pandemic” days, we continue to
see folks getting creative and
figuring out ways to safely host
authorized gambling activities,
such as poker runs and
Calcutta auctions.
This article will outline the
basics of both activities and tips
for compliance.

soring a poker run can retain
some of the entry fees for their
charitable purposes before the
balance is paid out in prizes.
The individuals or groups that
are not a non-profit organization
must pay back 100 percent of

F

inally – the best
news of all –
there is no permit or
fee required to conduct a poker run.

Poker runs
Many bars around the state
support local poker runs by
becoming a place for participants to pick up a “poker” card.
As with any authorized gambling activity, we want to help
the sponsors of these poker
runs operate them safely and
legally. The following information is a quick overview on how
to do that, and we hope you
share this information with the
folks approaching you with
requests to make your business
one of those stops.
When we see poker runs
advertised, we primarily examine who is operating or sponsoring the poker run. While anyone can be a sponsor, only
non-profit organizations spon-

event:
• The amount of the entry
fee (participants must be at
least 18 years of age);
• The type of poker game
being played and ranking of
poker hands;

Dave Jeseritz
the entry fees in prizes during
the poker run. Offering to hold
back monies and make a donation to a non-profit or charitable
organization that is not sponsoring the poker run is not
allowed by law.
The following information
must be shared with each participant prior to the start of the

• The value of the prizes to
be awarded;
• A description of the locations where playing cards may
be obtained, and;
• The date and time during
which the poker run will be conducted.
The poker run sponsor can
have more than one winner of

the ranked hands with each
winner receiving a prize, but the
total amount for an individual
prize may not exceed $800.
Locations along the route participating as a poker run “stop”
for cards do not need to be a
licensed alcohol or gambling
location (but for those licensed
locations participating as a
poker run stop, please serve
responsibly!). Finally – the best
news of all – there is no permit
or fee required to conduct a
poker run.

Calcutta auctions
In general terms, Calcutta
auctions are a form of gambling
that allows anyone 18 years or
older to “bid” on competitors
who are participating in an
event, such as a rodeo or golf
tournament. Once those competitors are “sold” to the highest
bidder, the Calcutta winners are
determined by the results of the
event. The two are completely
separate (the event and the
Calcutta), but the results of one
determine the winners of the
other.
Some basics to make sure
your Calcutta auction is in comSee CALCUTTAS Page 5
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— UPCOMING EVENTS —
Sept. 22
Oct. 2

Virtual MTA convention, online
Gaming Advisory Council, GCD, Helena (online options)

— STANDING DATES —
2nd Tues. of month
1st & 3rd Wed. month
2nd Mon. of month
Quarterly (call)
1st Thurs. of month
2nd Wed. of month
2nd Wed. of month
2nd Tues. of month
1st Tues. of quarter
3rd Thurs. of month
Last Tues. of month
2nd Thurs of month
2nd Thur. of month
2nd Tues. of month
Last Wed. of month
1st Mon. of month
2nd Tues. of month
1st Thurs. of month

Carbon/Stillwater TA 328-4807
Cascade Co. TA 453-9567
Central Montana TA 366-9633
Flathead Co. TA 270-8069
Hi-Line TA 265-9551
North Lake Co. TA 844-3372
Lincoln Co. TA 293-4493
Miles City TA 234-3164
Missoula Co. TA 728-0030
Park County TA 222-0665
Ravalli Co. TA 821-1853
Richland Co. TA 433-4354
Sheridan-Richland-Daniels 474-2358
Silver Bow TA 560-7375
Southwest Montana TA 835-2150
Toole Co. TA 434-2442
Tri-County LBA 475-3125
Yellowstone TA 855-0778
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Golden opens new office in Kalispell
By Paul Tash
Montana Tavern Times
Continuing its expansion in Western
Montana, Golden Route Operations of Montana
recently opened a new office in Kalispell.
Golden has promoted Rich Petty to run the
office as Kalispell route manager. He was previously Golden’s assistant route manager in
Bozeman.
“We are excited to continue growing in the
western part of the state,” said Travis
Woltermann, vice president of Montana operations for Golden. “We currently have locations
in Kalispell, but lacked a main office in
Kalispell to call home. Now we have an office,
and we’re ready to roll.”
Petty worked for Rocky Mountain Gaming
in Bozeman from 2001 until 2016, when he
joined Golden Route Operations after the company acquired Rocky Mountain Gaming. As
assistant route manager in Bozeman, he oversaw the Livingston and Bozeman routes for
Golden.
Petty also has extensive experience running
pool and dart leagues. He was VNEA pool
league coordinator in the state for several years,

Calcuttas
from Page 4
pliance with laws and rules:
• A permit must be applied
for at least 10 days prior to the
event. (Form 26 found on our
website, https://dojmt.gov/gaming)
• An application fee of $25
must be included (no gambling
operator license is needed, so
any individual, group, association, or organization can apply).
• There is no minimum or
maximum bid or payout, but all
competitors must be sold.
• Calcutta organizers cannot
require winning bidders to sell
any part of their bid to the event
participants.
• Acceptable payments for
the Calcutta wagers are cash,
check, or debit card. Credit card

Photo courtesy of Golden Route Operations

RICH PETTY to lead Kalispell GRO office.

payments are not allowed.
• A percentage of the total
amount received in wagers
must go to a charitable or nonprofit corporation, association,
or cause.
• Calcutta auctions on high
school or elementary sporting
events are not allowed.
• Calcutta pool money cannot be tied in any way to the
event itself, meaning money
from the Calcutta cannot be
used to pay winners of the
event (rodeo or golf tournament
flight winners, etc.)
• The permit for the Calcutta
must be received and posted
prior to the start of the auction.
Submitted rules need to be
publicly posted at the event and
need to include the following:
• The date and time of the
Calcutta auction.
• The event in which the

and has served on the Montana Coin Machine
Operators Association (MCMOA) pool tournament committee since 2001. He became the dart
league coordinator for Bozeman and Livingston
in 2014, and today it’s the largest VNEA dart
league in Montana.
“I’m looking forward to helping the company continue its growth,” Petty said. “It’s a great
opportunity for us.”
Trevor Foster, director of operations for
Golden, said Petty’s experience is “a great asset”
to the company.
“Rich will bring extensive experience and a
great reputation to the Kalispell office,” Foster
said.

Calcutta will be conducted on
(e.g. women’s barrel racing,
men’s bull riding, 4-man golf
scramble, etc.).
• The prize values/payouts
for the Calcutta (e.g. 1st place
– 40 percent, 2nd place – 30
percent, etc.). Payouts must be
a minimum of 50 percent of the
total pool.
• The amount of the pool
money that goes toward administrative costs, or any expenses
(such as the cost of the auctioneer). Administrative costs do
not include profits for the sponsor, as profits are not allowed.
• The intended use of the
proceeds. Proceeds are the
amount left over after the
administrative costs and payouts are allotted (e.g. “10 percent of total pool will be given
to the XYZ charitable group”).
If you are planning to auc-

tion off several events in a
weekend event such as team
roping, barrel racing, and bull
riding, you can use one application to submit all three of the
Calcutta auctions. However,
you must submit separate applications and fees for events that
are either not similar (i.e. rodeo
and demolition derby during a
fair weekend) or are weeks or
months apart.
No forms are required to be
submitted after the Calcutta, but
records may be requested by
the Department to ensure payments were made to the identified charitable cause.
For more information, view
the “Calcutta Guide” on our
website at www.dojmt.gov/gaming. If you have any questions,
call (406) 444-1971 or email
gcd@mt.gov.

Montana Tavern Times – 6

August 2020

Revenues
from Page 1
March ordered taverns, casinos and
restaurants closed as of March 20,
though several larger counties
ordered those closures take effect
earlier – March 16 or 17 before St.
Patrick’s Day festivities could take
place. Bullock allowed taverns and
casinos to reopen on May 4 under
strict cleaning and social-distancing guidelines, so operators were
shut down for at least 35 days of
the fourth quarter. The numbers
certainly reflect it.
VGM revenues for the fourth
quarter, which ended June 30,
totaled just $10.7 million, compared to $16.2 million for FY19’s
fourth quarter, about a 34 percent
plunge. It’s a tough pill for the
industry to swallow – tax revenues
had been slowly climbing back
since they plummeted by more
than 20 percent from 2009 to 2011
when an economic recession,
smoking ban and other factors
hammered the industry. In fact,
revenues in the first quarter of
FY20 reached $16.2 million, the
highest amount since 2008, prior to
the 2009-11 collapse.
Now the state’s gaming industry finds itself in an even bigger
hole.
“The fourth-quarter stats are no
surprise due the shutdown and then
limited capacity and social distancing guidelines for casinos,” said
Neil Peterson, executive director of
the Gaming Industry Association
of Montana. “With all the uncertainty that still exists, the industry
will continue to face tough times.
Hopefully, these uncertainties will
come to an end sooner than later.”
John Iverson, government
affairs consultant and lobbyist for
the Montana Tavern Association,
agreed the revenue decline wasn’t
a surprise.
“We expected that operators
where going to have a tough quarter due to the shutdown,” he said.

Fourth-quarter numbers
As one would expect, all seven
of the state's largest counties posted drastic year-over-year losses last
quarter. Gallatin County suffered
the largest loss, falling 40.4 percent to $639,000 from $1,072,000,
while Flathead escaped with the
lightest loss, a still-devastating
drop of 26 percent to $1,094,000
from $1,479,000.
Fourth-quarter results from the
other largest counties include:
• Cascade, down 35.1 percent
to $1,093,000 from $1,684,000;
• Lewis and Clark, down 34.6
percent to $791,000 from
$1,209,000;
• Missoula, down 35.7 percent
to $979,000 from $1,522,000;
• Silver Bow, down 38.8 per-

cent to $588,000 from $961,000;
• Yellowstone, down 33.5 percent to $2,195,000 from
$3,299,000.
Fourth-quarter results from the
next largest counties include:
• Dawson (county seat –
Glendive), down 45.1 percent to
$134,000 from $244,000;
• Hill (county seat – Havre),

down 29.1 percent to $185,000
from $261,000;
• Lincoln (county seat – Libby),
down 43.1 percent to $162,000
from $285,000;
• Park (county seat –
Livingston), down 43.4 percent to
$146,000 from $258,000;
• Ravalli County (county seat –
Hamilton) down 32.2 percent to

$277,000 from $409,000;
• Richland (county seat –
Sidney) down 29.1 percent to
$233,000 from $328,000;
• Roosevelt (county seat – Wolf
Point) down 6 percent to $281,000
from $299,000.
See the accompanying tables
for gaming revenue specifics on
other counties and cities.
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Player Rewards bill taking shape
By Paul Tash
Montana Tavern Times
The Gambling Control Division and the
Gaming Advisory Council are putting the finishing touches on legislation to allow Player
Rewards Systems (PRS) that will be introduced
in the 2021 legislative session.
The Legislature passed a PRS measure last
session, but was it was vetoed by Gov. Steve
Bullock. The GAC subcommittee has been
working to refine that measure for the next session.
The latest updates to the legislation, released
at the GAC meeting July 10, include the following.
Definitions
1. Delete references to “Player Tracking”
and replace with “Player Rewards System
(PRS)” and add definition in statute;
2. Add definition in statute of AARS
(Automated Accounting Reporting System) and

Council
from Page 1
teeth into the GAC, adding that the
GAC is supposed to be involved
“in all aspects of gambling.”
The GAC, he said, “has always
been important … to the attorney
general” and has “always been
good about working with the attorney general.”
Council member Steve Morris
said that although the Council was
established “clearly as an advisory
council,” it could be changed into
more of “a gambling commission”
that other states have with more
regulatory power.
Milburn suggested a working
group be developed to discuss the
GAC role further, as well as other
gaming regulation options.
Mark Kennedy, chairman of the
Council, agreed with the workinggroup idea.
“The Lottery should be a part
of that group,” he said.
Milburn said he could “put
together some kind of proposal” to
start the process and invite other
stakeholders to the table, as well.
“A group like this is a solution,” he said.

HHR machines
A group pushing for historical
horseracing machines in Montana
explained its preliminary plan to
the Gaming Advisory Council last
month, despite continued opposition from the state’s gaming industry.
Tom Tucker, executive director
of the Montana Board of Horse
Racing, told the Council that his
organization sees the machines as a
revenue stream to subsidize live
horse racing in Montana, which
has fallen off drastically in the last
decade or more. However, the

allow information use by PRS;
3. Allow data to be submitted electronically,
manually or in other approved fashion;
4. Allow PRS use by any licensed alcohol
location with gaming privileges regardless of
type of AARS reporting.
State role in PRS
1. PRS vendor licensure with state
(Associated Gambling Business) for electronically connected systems only.
2. State to test hardware and software interface only to ensure that PRS does not affect play
of the VGM.
3. Addition of enforcement provisions for
confidentiality of PRS data, barrier of data, and
penalty provisions.
Data protections
1. PRS data to be used only for gaming business operations and PRS vendor maintenance

gaming industry objects to several
components of the HHR machines
that, as proposed last legislative
session, provide distinct advantages over Montana’s current gaming machines, such as allowing
higher bet limits, unlimited progressive-driven jackpots, and more
machines in locations.
A measure was introduced last
legislative session to allow the
HHR machine, a kind of video
gaming machine that compiles data
from thousands of previously run
horse races to determine wins or
losses. Following testimony from
the Gaming Industry Association
of Montana, the Montana Tavern
Association, and the Montana Coin
Machine Operators Association
that the bill was too vague to
implement, the Legislature asked
the Board of Horse Racing to
develop a more complete proposal
in the interim to present to the
2021 session.
The Economic Affairs Interim
Committee in June allowed the
Montana Board of Horse Racing to
submit draft legislation at the
panel’s next meeting in September
seeking to legalize the machines,
but opposition remains.
“We know we’re packing a lot
of water up hill,” Tucker said.
“Our end product is running horses
around the track ..., but economics
of the industry is not there.”

GCD funding
In other business, Angela
Nunn, administrator for the
Gambling Control Division, said
progress is being made to ease
funding issues for her agency. The
Division is funded largely with
permit fees for gaming machines,
but the number of machine permits
have been steadily dropping over
the last several years, pinching the
GCD budget.

operations.
2. Protections against PRS data, AARS data,
and player information data disclosure, and
penalty provisions.
General
1. No binding of route operator contract to
PRS or vendor.
2. Player consent, no requirements for
mandatory player PRS signup, voluntary player
opt-out.
3. PRS data retrieval and transfer upon sale
of business and license.
4. Grandfather clause.
5. PRS technology advances.
6. VGM vendor or establishment modifications to VGM cabinets.
“We’ve made a lot of progress on the legislation from last year,” Nunn said, noting that
“most of the industry” was represented in the
discussions.

Another source of revenue for
the GCD comes from the Alcoholic
Beverage Control Division, which
contributes to the GCD for investigations into alcohol-related issues.
The two divisions work closely
together, primarily because a liquor
license is required for an operator
to offer gaming.
A GAC subcommittee has proposed a 3 percent increase in the
ABCD’s contribution to the GCD
to help with the funding issue. In
addition, the subcommittee is proposing the GCD raise its licenseapplication fees to better reflect
“the actual cost to process applications,” Nunn said. Those increases
are proposed for the per-hour fee
for application processing and for
the initial application fee, as well,
she said.
“It’s not a big-dollar amount,”
she said of the proposals. “But it’s
a good direction.”
Noting the adverse effects the
pandemic-related shutdown has
had on the gaming industry, Nunn
said funding could be further
affected should permits fall drastically. The GCD will continue
working with the GAC, she said, to
find “a long-term solution to our
funding issues.”
Nunn said her office is “fully
functional” despite the pandemic,
though about 25 percent of her
staff is “working remotely.” The
GCD’s new Facebook page,
launched in March, has been
important vehicle to “push out
COVID information,” she added.
Dave Jeseritz, chief of the
GCD’s Investigations Bureau,
updated the Council on investigations for the Fiscal Year 2020. The
Bureau performed 2,359 inspections and completed 1,689 cases in
the past year, he said. In addition,
investigators performed 429 unannounced walk-throughs, mostly

during evening hours and weekends, and followed up on 106 citizen tips and leads.
GAC member Steve Morris
said he’s heard reports that GCD
investigators were checking on
social-distancing requirements for
tables and gaming machines, but
Jeseritz said his office wasn’t interested in that.
“We were watching those
things … more in Phase One,” he
said, and shared potential violations of the governor’s directives
to local health officials.
“They can do what they want
with them,” he said. “But as far as
any action … none from our investigators.”
He said now with the state in
Phase Two of its reopening, investigators aren’t even looking for
social-distancing violations.
Becky Schlaugh, administrator
for the Alcoholic Beverage Control
Division, reported to the Council
that the state liquor warehouse
enjoyed “record volume” in June.
The ABCD shipped out over
100,000 cases and received over
108,000 cases in June, she said.
“We were very busy in June,”
she said.
Total cases sold for FY20 was
935,539, she added.
She also said five alcohol
licenses in Missoula, Bozeman,
Belgrade, Kalispell and Whitefish
will be available “via competitive
bid” later this year.
Schlaugh said Dacia English,
ABCD’s new outreach coordinator
“has been busy” developing “easyto-understand” fact sheets for
licensees to help them educate
themselves on a variety of issues,
including regulations and processes.
The Gaming Advisory Council
will meet next on Oct. 2 at the
GCD office in Helena and via
video conference.
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You haven’t heard the last of Corngate
By Paul F. Vang
The coronavirus global pandemic continues to dominate the
news, especially as the many missteps in dealing with it here in the
U.S. opened the door for the pandemic to come roaring back. Sorry
to say, this isn’t a second wave,
either. It’s a big expansion of the
first wave. This is going to be a
long haul, and all of you in one or
more of the hospitality businesses
are going to take the hardest hits.
But, here’s the monthly
roundup of what’s happening in the
industry.

Corngate yet again!
How long ago was that 2019
Super Bowl? Seems like it was 20
years ago, but a series of
Anheuser-Busch InBev ads panning Molson Coor products, Miller
Lite and Coors Light, for using
corn syrup in the production of
beer launched a series of lawsuits
and beer industry hard feelings.
As reported by Beer Business
Daily, the latest is that the
Seventh Circuit directed AB
InBev and Molson Coors
to meet and work out
whether there are still any
questions remaining for a
trial. The meeting did not
reach any resolution.
Molson Coors filed a
brief in early July asserting that there are two
unresolved issues. First, that
Molson Coors is entitled to a permanent injunction, and second, AB
InBev’s “trade secret counterclaim.”
Molson Coors says they have
changed their website to reflect
that corn syrup is used as an
“adjunct to aid fermentation…but
it is not present in the final product.” They also claim that they
have “thousands” of documents
containing “explosive revelations
to mislead consumers about what
is in Miller Lite and Coors Light.”
Molson Coors asserts that “AB
should be ordered to identify its
trade secrets …”
AB InBev responded that they
continue to maintain that the
Molson Coors claims are baseless.
The parties were back in federal court at the end of July. Law 360
reported on the issues, which were
basically the same. A Molson
Coors spokesman did issue a statement asserting, in part, “At the end
of the day, there are two basic facts
which no one can dispute –
Anheuser Busch intentionally misled American consumers as a ploy
to turn around their failing brand,
and Bud Light continues to shed

sales and hemorrhage share to
Coors Light and Miller Lite.”
This Corngate issue may just
outlast the pandemic.

Mask enforcement
A few weeks ago I talked with
the owner of the restaurant where
my service club meets. I noticed a
couple servers were wearing
masks. I suggested that he should
mandate that all of his wait staff
wear masks, as they were on the
front lines and exposed to the traveling public. He said he was thinking about it. A day or two later,
Gov. Steve
Bullock took it
out of his hands,
mandating masks
for everyone.
It’s one

thing to have a policy.
Enforcement is the tricky part.
Restaurantbusinessonline.com
reports that an employee alerted
the owner of a Kansas restaurant of
a developing situation.
A customer was showing off a
concealed weapon after being
asked to wear a mask inside, saying he was exempt from a mask
order because he was armed.
The owner said the person
“scared the hell out of my employees and my customers.”
“I was an MP in the Marine
Corps,” he said. “I’m not afraid of
too many people. I said, ‘Get out
of here.’ He left.”
While the situation was
resolved, he sums up, “It could
have turned into something much
worse. It just takes one idiot to
ruin your whole life and everybody
else’s life.”
Other restaurants reported incidents, such as a Virginia restaurant
owner who was spit on and food
thrown at her window after asking
a man to put on a mask.
A Michigan Mexican restaurant
shut down dine-in service after
“multiple situations were our staff
was disrespected and treaded rude-

ly” for enforcing mask use.
The Kansas operator commented that he’s gotten hate mail for
kicking out people who refuse to
wear a mask, but many customers
have been supportive, and that
“most customers are really polite
and nice.”
A footnote to the mask issue,
is that the New York Post reports
that some teens are dressing up as
mask-wearing grandmas to try to
buy alcohol. A comedian noted, “If
we have to wear masks, this is the
best time to buy alcohol with a
fake ID since the early 80s.”

Pandemic
shutdowns
With the coronavirus
pandemic on the rebound,
closings of some public
facilities are back.
Brewbound.com
reports that California
Gov. Gavin Newsom
ordered that bars,
breweries, brewpubs
and pubs must cease
all indoor onpremise service, as
well as outdoor
service, unless food
is offered.
Restaurants and
wineries must also
stop indoor service.
The executive order
also orders fitness
centers, places of worship, offices
for non-critical sectors, personal
care services, hair salons, barbers
shops and shopping malls in a
group of monitored counties to
close for three days.
Oregon Gov. Kate Brown
announced a ban on indoor social
gatherings of 10 people or more.
The indoor gathering limit
includes “potlucks, birthday parties and book clubs that take place
indoors.”
The governors of Nevada and
Louisiana have ordered bars to
close in the effort to stop the
growing wave of Covid-19 cases.
Similar shutdowns have been
ordered in Florida and Texas.
The Harvard Business Journal
also studied the pandemic’s impact
on the restaurant industry.
“Two months into the pandemic, 40 percent of America’s restaurants were shuttered and 8 million
employees out of work – three
times the job losses seen by any
other industry.”
The effects of restaurant closures ripple through the American
economy, hitting farmers, fishermen, ranchers, manufacturers and
others who supply the industry.

The report asks, “Should
restaurants have been better prepared for the global pandemic?” RJ
Melman, a restaurant creator and
developer responded, “Do you
really think anyone could have
been prepared for this? A lot of
dining rooms have zero sales. I
don’t think there are many businesses in general that have a plan
for zero sales.”

Paper-based bottle
Spirits giant Diageo, according
to thespiritsbusiness.com, has been
working with a packaging company to develop a plastic-free, paperbased bottle. The new bottle will
debut on Johnnie Walker whisky in
2021.
The bottle is made entirely
from wood products, and it will be
fully recyclable.
Last month, Diageo North
America launched a 100 percentrecycled plastic bottle for
Seagram’s 7 Crown American
whiskey.
Last year, Pernod-Ricardowned Absolut Vodka teamed up
with The Paper Bottle Company
from Germany to create a recyclable paper bottle.

Monster seltzer?
The energy drink maker
Monster Beverage may soon enter
the growing spiked seltzer market,
according to foxbusiness.com,
based on an investment note from
the Stifel Nicolaus brokerage and
investment firm. Stifel predicts that
Monster will work with a large
beer distributor to launch the new
product in 2021.
The spiked seltzer market has
grown rapidly in the last few years,
with White Claw and Truly
accounting for 88 percent of sales
at the end of 2019. Since then, a
number of companies have entered
the market, including Bud Light
Seltzer.

Dixie Beer name change
Gayle Benson, owner of the
New Orleans Saints, announced
that a fabled New Orleans beer
will get a name change. It will no
longer be called Dixie Beer.
According to a USAToday
report, the Benson family bought
the brewing company in 2017. The
brewery had been shut down since
Hurricane Katrina, and out of state
breweries had been producing the
beer. The family returned production back to New Orleans in
January.
A new name for the beer has
not yet been announced.
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Lounge, casino and steakhouse – Plentywood, MT
Recently remodeled, updated and rebranded. Adjacent to 120-unit
motel for travelers and locals. Full-beverage and gaming license.
Private casino with rewards system in place. FF&E included. Turnkey. Owners retiring (broker-owned). Call Gordon, 406-765-1560.
Basin Brokers, Inc.
Profitable, long-standing established
casino in Kalispell, includes beer/
wine license with gaming. Two rentals
in place for added income. Property
on prime corner with great highway
frontage, visibility & high traffic.
New parking lot, new roof, new paint
in and out. $1,334,000. Will sell business and beer/wine license w/gaming
separately. Call Tom 406-862-1000, 5
Star Realty.

Just $4.50 per line
1-406-494-0100
paul@tashcommunications.com

BUSINESSES FOR SALE

BUSINESSES FOR SALE

LOOK AT THESE
GREAT PROPERTIES!

Restaurant beer-and-wine license for
sale in Missoula. Make an offer. Call
Jeff at 406- 868-4284.

Price reduced! Lost Village –
Roberts, Montana
Newly remodeled kitchen & bathrooms, features all beverage license
outdoor beer garden, stage, modest
living quarters. 13 miles from Red
Lodge Ski resort and entrance to
Yellowstone Park. $250,000!

PRICE REDUCED!
All-beverage liquor license with
gaming & catering available in
Great Falls. $225,000 OBO. Owner
motivated to sell. Call 907-2526493 or email goode@alaska.net.

Restaurant beer and wine license
seating 61-100.

Full beverage license for sale in Great
Falls. Contact Abby Portney for
details. 713-298-4251.

Billings all-beverage license with
gaming.
Billings bar and grill – All-beverage license with gaming, land and
building, all furniture fixtures and
equipment, including some poker
and keno machines. Absolutely
turn key, great west end location.
$1,150,000.
Bob Pulley, broker
406-670-7947

Beer-and-wine license with gambling
for sale in Deer Lodge. Make an offer.
Call Jeff at 406- 868-4284.

Floatable All-Beverage
Liquor License
Gaming included in Havre, MT
Call or text for details.
Kacie Mack, REALTOR®
Lodestar Land & Home
406-930-2541

EQUIPMENT FOR SALE
Turnkey, newly remodeled and updated, 5,140 sf building in Kalispell.
Includes new FF&E, plus an all-beverage license with gaming and catering.
$1,400,000. Seller will sell building
with/without the FF&E, as well as the
all-beverage license w/gaming. Call
Tom, 406-862-1000, 5 Star Realty.

VGMs for sale: 3 Summit RT Slants
$1,000 each, Epic Evolution $6,000,
MTD $6,000, Spielo Ultra Slant
$8,500. Epic, Spielo, & MTD like
new – all less than $100k in play.
Contact Jason, jwilliams92883@att.net.
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