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New games ring in New Year
IGT debuts
two cabinets,
12 games

Fleetwood
designers
are back

By Paul Tash
Montana Tavern Times
It took some time, but IGT,
the world’s largest gaming manufacturer, has released two new
cabinets and a dozen new games
in Montana, revealing a strong
commitment to the state.
“That’s a lot of new games
at one time,” said Blaine
Bowman, IGT’s sales representative in Montana.
In addition to the six new
keno and six new line games,
the cabinets will offer two
familiar “top performers” currently available on
PowerStation Ultra machines –
the “TargetLock” keno game and
“Big City 5’s” keno game – to
help draw players to the new
machines and new games,
Bowman said. In addition, the
“Big City 5’s” title has also
been developed into one of the
new line games, he said.
The new cabinets released

By Paul Tash
Montana Tavern Times
The Fleetwood band is back.
No, not Fleetwood Mac (where
are you, Lindsey Buckingham?).
We’re talking about the gamedesigning group for Fleetwood
Gaming, the Billings-based game
manufacturer, which has released
a new machine offering a suite of
20 games created by the designers of the popular Casino King
and Brilliant Bet.
“It’s very exciting,” said
game designer Jason Jam. “The
response has been very positive.”
The new cabinet, called the
Casino Master, contains 10
keno games, four line games,
and eight poker games.
The Casino Master is the
result of a reunion of Fleetwood
game developers who had left
Fleetwood a half-dozen years
ago following a decision by
the company in 2013 to take
on a different product and

See COBALT Page 7

IGT’s Crystal Slant

See FLEETWOOD Page 6

Fleetwood’s Cabinet Master

ABL Annual Meeting March 29-30 in Big Easy
Paul Tash
Montana Tavern Times
The 2020 Annual Meeting of the American
Beverage Licensees will be held in New
Orleans, LA, March 29-30 at the Hilton New
Orleans St. Charles Avenue.
“The ABL Annual Meeting is the marquee
event for independent beverage retailers, providing attendees from across the country with a
forum to share, network and learn about important regulatory and legislative developments,

Change service requested:

emerging industry
trends, the evolving
legal landscape, and
more,” said ABL
Executive Director
John Bodnovich. “The annual meeting is an
exceptional opportunity to celebrate our industry, build lasting connections, and impart valuable information and key takeaways that members can apply directly to their businesses.”
ABL will also honor the recipient of the
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2020 ABL Top Shelf Award, the highest honor
presented by America’s beer, wine and spirits
retailers. The award recognizes those who have
demonstrated professional excellence in the beverage alcohol industry and have had a positive
influence in their community. The award will be
presented at the ABL Honors Gala on March 30.
Registration is available for $299, which
includes access to all general sessions and ABL
See MEETING Page 10
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CARBON-STILLWATER Tavern Association members recently
show off a $30,175 check representing the amount of money

donated by the CSTA to various charitable causes in the area in
2019.

Carbon-Stillwater bar owners give back
The Carbon-Stillwater Co. Tavern
Association, comprised of tavern owners from
both Carbon and Stillwater counties, donated
over $30,000 to local charities last year.
“One hundred percent of the monies we
raise is given away,” said CSTA spokesperson
Jim Johnson. “And all work that goes into raising the money is volunteered.”
Approximate amounts given to recipients are:
• Individuals needing a "leg up," often due
to medical costs, $5,000;
• School food programs, $4,500;
• MSUB scholarships (one for each county), $2,100;

• Local food banks, $2,500;
• Local Senior Citizen Centers/programs,
$4,000;
• Disabled Veterans (specifically
Operation: No Person Left Behind), $3,000;
• Other/various needs/causes in our local
communities, $8,000.
The CSTA raised money last year at four
fundraising events: the annual fundraising dinner, a raffle for a horse (donated by Dawn
Campbell of Bridger), a raffle for a "nas-cart"
go-cart, and a golf tournament.
“The reason we join to do this each year is
that we simply want to be good neighbors in the

communities/towns in which we live,” Johnson
said. “We live, work, play, raise our children in
the towns in which we have businesses. Our
communities support us, and we are privileged
to be able to join together and give back. Being
good neighbors is what it's all about.”
Current CSTA officers are President Katrina
Stevens, Chrome Bar, Absarokee; Vice President
Kam Stevens, Silver Strike, Red Lodge;
Secretary Gena Pluid, New Atlas, Columbus;
Treasurer Claire Poppler, Snow Creek Saloon,
Red Lodge.
For more information on the CSTA, contact
Poppler at 698-3158 or cpopper75@gmail.com.
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Opinion/Editorial

Questions answered on hot topics
By Anne Gerken
GCD Communications Specialist
After having survived the holidays, we
are all looking forward to a new year for the
Montana gambling industry. After soliciting
ideas, there were three suggested topics of
interest that licensees would like more information about: sports betting, transfers of ownership interest, and
bingo.
Gambling Control Division
receives varying questions
regarding these topics and
would like to share answers to a
few of our frequently asked
questions (see the complete list
on our website) and other helpful tips.

ing, in-game wagering, in-play bets, and
proposition bets. The term does not include
fantasy sports, sports pool/tab boards, or
Calcutta auctions.
2) Is sports betting legal in Montana?
In May of 2018 the U.S. Supreme Court

I

law on May 3. The Montana Lottery is now
working toward launching sports wagering.
3) What is legal and illegal regarding
sports wagering?
Betting on professional and collegiate
sports though the Lottery’s sports betting
platform is legal in licensed locations in the state of Montana. It
is not legal to place a bet on any
sport outside of the Lottery’s
offering in the state of Montana.
It will not be legal for any other
entity to offer sports wagers for
betting, or operate a sportsbook,
outside of the sportsbook operated and regulated by the
Lottery.

t is not legal to
place a bet on
any sport outside
of the Lottery’s
offering in the state
of Montana.

SPORTS BETTING
1) What is sports betting or
sports wagering?
"Sports wagering" means
Anne Gerken
accepting wagers on sporting
events or portions of sporting
events, or on the individual performance
ruled that the Professional and Amateur
statistics of athletes in a sporting event or
Sports Protection Act (PASPA) was unconcombination of sporting events, by any sys- stitutional. PASPA was a federal law that
tem or method of wagering, including but
barred single-bet sports betting outside of
not limited to in-person, or over the internet Nevada. With PASPA being struck down, it
through websites and on mobile devices.
enables states to allow sports betting. The
The term includes but is not limited to sin2019 Montana Legislature passed a law
gle-game bets, teaser bets, parlays, overallowing sports wagering through the
under, money line, pools, exchange wagerMontana Lottery. The bill was signed into

4) If I have questions,
where can I access the latest
information on sports wagering?
You can find sports wagering
information on the Montana
Lottery’s website at www.dojmt.gov/gaming,
which will be updated with the latest information as they move through the process.
Or, you can call the Lottery at 406-4445825. Questions or information related to
illegal sports wagering can be directed to
the Gambling Control Division by calling
406-444-1971 or by submitting a report on
See QUESTIONS Page 5
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Write us
The Montana Tavern Times welcomes letters to the editor. Letters
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email us at paul@tashcommunications.com. The Times reserves the
right not to print letters it finds objectionable.

— UPCOMING EVENTS —
Jan. 8
Jan. 21
Feb. 10

MTA Board meeting, Great Northern, Helena
Gallatin County TA dinner, Gran Tree, Bozeman
Hi-Line TA dinner, Duck Inn, Havre

— STANDING DATES —
2nd Tues. of month
1st & 3rd Wed. month
2nd Mon. of month
Quarterly (call)
1st Thurs. of month
2nd Wed. of month
2nd Wed. of month
2nd Tues. of month
1st Tues. of quarter
3rd Thurs. of month
Last Tues. of month
2nd Thurs of month
2nd Thur. of month
2nd Tues. of month
Last Wed. of month
1st Mon. of month
2nd Tues. of month
1st Thurs. of month

Carbon/Stillwater TA 328-4807
Cascade Co. TA 453-9567
Central Montana TA 366-9633
Flathead Co. TA 270-8069
Hi-Line TA 265-9551
North Lake Co. TA 844-3372
Lincoln Co. TA 293-4493
Miles City TA 234-3164
Missoula Co. TA 728-0030
Park County TA 222-0665
Ravalli Co. TA 821-1853
Richland Co. TA 433-4354
Sheridan-Richland-Daniels 474-2358
Silver Bow TA 560-7375
Southwest Montana TA 835-2150
Toole Co. TA 434-2442
Tri-County LBA 475-3125
Yellowstone TA 855-0778
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Set specific, attainable New Year goals
By Joel Silverman
Many of us do the same vague goal setSilverman Law Office
ting in our businesses. We often times tell
Well, can you believe it. I have made it a ourselves that we want our business to
full year of writing articles for the Montana
grow, but we don’t say in what way. A great
Tavern Times. First and foremost, I would
example of a specific goal is to say I want
like to thank Paul Tash for allowing me to
to my revenue to grow X percent or profits
share some of the business insights that I
to grow X percent. Once you have your
have learned from so many of you in the
goal set, you then have to ask yourself why
hospitality world. Second, I would like to
is that your goal? If you don’t have a “why,”
thank all of the readers and the great feedthen statistics show that you have a 90 perback that I have received regarding these articles. Hopefully, I
can continue to produce some
thought-provoking articles that
will help you in your business.
The new year is here, so it’s
time for that annual pilgrimage
of annual goal setting. Most of
us make the same mistakes
every year when it comes to
goal setting. First and foremost,
we fail to set a specific, attainable goal. A great example is
that many of us tell ourselves
that we are going to lose weight.
Well, just saying you are going
Joel Silverman
to lose weight isn’t really an
attainable goal. Setting a goal of losing 10
cent-plus chance of failure. It is our “why”
pounds is a specific and attainable goal for
that turns a should goal, into a must. For
most of us.
example, if my goal is to lose 10 pounds,
The real question is why don’t we set
then to make sure I am going to go through
specific and attainable goals? The main
with the effort, I have to come up with a
reason for most of us is that if we set a
solid why, so that I will not falter. Maybe the
vague goal, like lose weight, and we don’t
“why” is that I have a planned backpacking
lose weight, then we can make all sorts of
trip and I must be in better shape to make
excuses for ourselves when we don’t attain
the hike. Creating a why in your business
the goal. However, if you set a specific and
can be more difficult, but often times you
attainable goal, when you don’t achieve the can find your “why” in creating a special
goal, you can now be honest with yourself
place for your family, team and customers.
as to why you didn’t hit that goal.
Once you have your “why”, then you

R

need to set a deadline and create key
objectives within a timeline so that you can
meet your intended goal within the timeframe. I find this to work best when I put the
key objectives on my calendar. As an example, I am currently writing a business book. I
set a deadline for the book to be finished in
its first draft by the end of May. I then
worked backwards to start setting deadlines
for writing the outline and each section. I
broke each of those key objectives
down by the week, so I know
when each part of the book
must be written. These key
objectives are what keep me on
point so that if I falter, I can
easily recover and get back on
track.
Remember, every goal must
be specific with a definite timeline, have a why, and ultimately
have key objectives so that your
“shoulds” become “musts.” If
you don’t have “musts,” then all
you are going to do is “should”
all over yourself. Set a new
standard and make 2020 a fantastic year!
Learn from other business owners,
restaurateurs, bar owners and hoteliers by
watching some fantastic business interviews
at the Montana Business Vlog on YouTube.
If you have any topics or questions to be
covered in future articles, or if you would
like to receive our monthly newsletter, then
please email me at joel@mttaxlaw.com.
Joel Silverman is founder of
Silverman Law Office with offices in
Helena and Bozeman. He can be reached
at (406) 204-5813.

emember,
every goal
must be specific
with a definite
timeline.

may not be paid, received, or
used (except escrows) and the
proposed new owner may not
control the gambling operation
or participate in an ownership
capacity until GCD has
investigated and approved
the proposed transfer.
Exceptions apply when temporary gambling authority is
issued.
See our website for the
appropriate application forms.

Questions
from Page 4
the Anonymous Tip
Reporting page of the website.
5) Who can sell
sports wagers?
After administrative
rules are through the public
hearing process, locations
that meet all the licensing
requirements defined in the
Lottery’s law and rules can sell
sports wagers through the
Lottery’s sports betting platform.
TRANSFER OF OWNERSHIP
INTEREST
Many of the applications the
division processes involve
changes in ownership. Here
are a few points of interest
regarding ownership interests:
• A gambling license cannot
be transferred at all and an
“ownership interest” in a gambling operation cannot be transferred without prior GCD

approval.
• To protect the public and
the gambling industry, only
qualified applicants may be
issued gambling licenses after
an investigation by GCD.
• There are two kinds of lawful transfers – both of which
require prior approval.
o Transfers to a stranger
to the license.
o Transfers between existing owners of an interest who
were previously investigated
and approved.
• Payment for a transfer

BINGO
In Montana, there are currently 172 licensed establishments who have been granted
a Bingo permit. Of those, some
are nonprofits (59) but most are
listed as “commercial” (113).
Considering there are nearly
1,400 gambling licensees
across the state, that is a relatively small percentage. For a
licensed establishment, getting
a Bingo permit is not difficult.
Here are a couple of frequently
asked questions that pertain to
Bingo:
1) As a licensed gambling

operator, do I need a permit
for live keno/bingo?
Yes. A licensed operator
may be granted a $250 annual
permit (expires June 30) for live
keno and bingo activities. Fill
out and submit it on our website.
2) What do I need to do to
be able to offer Bingo?
The requirements vary
based on the type of organization wishing to offer Bingo.
Please see our Bingo guide for
more information.
For more detailed information related to Bingo laws and
rules, see the Bingo guide
available on our website.
See a complete list of
Frequently Asked Questions
online here: or try using the
chatbot (looks like our logo) on
the bottom right of the screen.
We hope you are having a
great start to the new year. Feel
free to contact us at 406-4441971 or email with any questions you might have.
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Fleetwood
from Page 1
essentially drop the Casino King
and Brilliant Bet product line,
which featured such classic games
as “La Cucaracha,” “Monster
Mania,” and “Hit or Miss.” The
design team, including Jam, Jeff
Sandridge and Mark Portney, was
let go.
Sandridge and Portney eventually contracted with American
Music Co., based in Great Falls, to
develop a new game platform.
When the company was sold in
2017, the two were left with a
nearly finished game platform, but
no game company to produce and
sell it.
“We were wondering, who
needs a platform?” Sandridge said.
The answer, it turned out, was
Fleetwood, which rehired the
designing duo to finish the platform for the company, which had
decided by then to revive the
Casino King and Brilliant Bet
products. The platform came to
fruition with the Cabinet Master,
which debuted in April 2019.
“It’s nice to know all the hard
work didn’t go up in smoke,”
Sandridge said. “It’s very satisfying to see the games come to life.”

After leaving Fleetwood with
the other designers in 2013, Jam
went to work for Summit Gaming,
another game manufacturer, for
about a year, and then worked as a
freelance graphic artist. He was
working for the Yellowstone Art
Museum when he was contacted
by Fleetwood in 2017.

“We had to get Jason back,
too,” Sandridge said. “We wanted
the band back together.”
With Jam back on the team,
Fleetwood has already initiated an
“aggressive game-release schedule.” Two new keno games, “Cash
Crypt” and “Keno Macaws” were
approved in September, while
another two games, “Mountain
Majesty” and “Rat Race,” recently
were submitted to the state for
approval.

“We hope to have seven brand
new games in the next year,” Jam
said.
In another progressive move,
Fleetwood has hired an independ-

ent programmer to resurrect some
games that were in development
for Brilliant Bet and Casino King
at the time the products were discontinued that “didn’t see the casino floor,” Jam said. Two new keno
games, “Tiki Keno” and “Snipe
Hunt,” will be available soon for
the 400 Brilliant Bet and 1,400
Casino King machines that remain
in the Montana market.
“It’s nice to see the games are
going to reach players,” Sandridge
said.
The Casino Master’s foundation is built on a state-of-the-art
operating system designed for
“speed, efficiency, security and
dependability,” Jam said, adding
that the slim design of the dual
screen cabinet provides a small
footprint allowing to fit on any
casino floor. The cabinet boasts an
easy-touch play button, indirect
cabinet lighting, a convenient USB
charging port, and programmable
multicolor attract lighting.
“The new cabinet has fresh
original concepts you won’t find
on any other machine,” Sandridge
said. “All created right here in
Billings, Montana, just like the
golden days.
“It’s been fun. The band is
back together.”
For more information, contact
Kevin Bentz, 406-208-0691, or Jon
Dehler, 406-690-3791.

Gallatin Co.
Licensed
Beverage
Association

Gala Annual
Charity Banquet
— Tuesday, January 21st —

Enjoy a fine sit-down dinner!
Location: GranTree, 1325 N 7th Ave., Bozeman
Tickets: $150 couple
Cocktails: 6 PM Dinner: 8 PM

Cash drawings,
Liquor basket giveaways,
live auction, lots of prizes,
fun and games.
For tickets or information contact:
Ralph Ferraro @ 570-6632
or rockingrralph@gmail.com
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Cobalt
from Page 1
are the Cobalt upright and the
Crystal slant, and Bowman said
Montana is the first tavern-type
“specialty” market to get the
Cobalt. IGT “went back to the
drawing board” to build the
machine “from scratch” specifically for Montana and other specialty
markets, Bowman said, to make it
affordable to those smaller markets.
“We see these markets as an
important part of our business,” he
said.
IGT is also offering the new
Crystal slant top in Montana to
take advantage of the state’s traditional preference for slant tops, an
anomaly among specialty markets
that generally prefer uprights. The

company redesigned its main commercial casino slant top to create
the Montana edition, Bowman
said, and cut its price by 30 percent from the commercial version.
“We wouldn’t even bring it to
market without the price cut,” he
said.
The cabinet has all the software
and hardware features of the highend casino cabinets without the
more expensive price tag, he said,
adding that the machine looks
great, too.
“It’s a gorgeous-looking thing,”
he said. “Graphically, it pops.”
Both cabinets provide an
“enhanced, yet familiar, player
experience” with improved gameplay mechanics, monitor resolution, lighting and sound, IGT marketing material says. IGT formally
launched the machines about six
weeks, and about 250 have already
been sold.

• Karaoke 7 nights a week 9 p.m. to 2 a.m.
• Newest Poker, Keno and Line Games
Queen of Hearts
• Packaged Liquor To-Go
Card Club
• Great Drink Prices
Best Live Poker Action in Town
in the Queen of Hearts Card Room.
crystalloungebillings.com

101 North 28th Street • Billings, Montana • 406-259-0010

“Sales have been very strong,”
Bowman said. “I’m happy with the
initial reaction. That’s a pretty
good number to start with.”
The keno games were developed out of the IGT office in
Billings, Bowman said, which
makes sense considering the reputation Montana manufacturers have
in keno development.
“Keno games created by
Montana developers are the best in
the world,” he said.
In fact, he said, IGT has taken
three of the new keno games
developed in Montana and put
them on the popular Game King
bar-top model found all over Las
Vegas and other commercial casino
markets.
“That’s kind of cool,” Bowman
said.
The two cabinets and 12 titles
are the first new products ever
developed specifically by IGT for

the Montana market. IGT merged
in 2015 with GTECH, which had a
few years earlier acquired gaming
manufacturer Spielo. Spielo had a
major presence in Montana then
with the PowerStation series of
machines, with the immensely
popular PowerStation Ultra debuting in 2012. IGT took over
PowerStation sales and service and
provided software updates and
enhancements, but now it has two
cabinets of its own in Montana.
“They are very attractive boxes
with a lot of new content … at reasonable price points,” Bowman
said, adding that the machines are
available to any operator.
“We’re excited to see the way
the machine has come out,” he
said. “We’re looking for a long
run.”
For more information on the
new cabinets or games, contact
Bowman at 406-208-5223.
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Liquor Biz

Beer news spills over into New Year
It’s a brand new year! Whatever happens, it’s going to be a
memorable year, what with a presidential impeachment, political
campaigns, elections, and who
knows what else.
Whatever happens, chances are
that someone will say, “I’ll drink to
that!” and the beverage industry
keeps rolling along, and I plan to
be monitoring all the mergers and
acquisitions and reporting on what
is significant, or at least interesting, to Tavern Times readers.

Highwood, a suburb 30 miles north
of Chicago. They started brewing
beer, and began studying other
craft brewers as part of a plan to
build a new facility in Wisconsin,
just over the Illinois border.
While Bradley took his family
on a vacation to Rome, Watters
went golfing with some

Ballast Point spun off
Probably the most interesting
story at the end of 2019 was the
sale of Ballast Point Brewing to an
upstart Illinois brewing company
that didn’t even exist two years
earlier. A Beer Business Daily
report of the sale was included in
last month’s Tavern Times.
As reported by San Diego Beer
& Beverage News (westcoasterssd.com), Constellation Brands, a
diversified company with prestigious wine labels, spirits, Mexican
beers, and a big stake in Canadian
marijuana, acquired Ballast Point
Brewing in 2015, for an estimated
$1 billion as an entry into the craft
beer sector.
Based in San Diego, Ballast
Point has brewing facilities and
brewpubs in four California cities,
a new brewpub in Chicago, including bottled beers that are distributed nationally.
Ballast Point seemed like a
good move at the time and in fact,
Ballast Point had significant
growth in 2016. As noted by
Cowen, an investment and financial research company, the bloom
of large craft brewing faded in
2018 and 2019, with sales off by
32 percent in 2019. The sale of
Ballast Point followed other
divestitures, such as a line of wines
to Gallo, and the Black Velvet line
of spirits to Heaven Hill Brands.
The fascinating part of the
spinoff, however, is the tiny company that bought Ballast Point.
Kings & Convicts is a Highwood,
Illinois brewery that brewed its
first beer in 2017 and in 2018 produced just 550 barrels of beer.
Kings & Convicts was started by a
pair of ex-pats, Chris Bradley,
from Great Britain, and Brendan
Watters, from Australia, both with
a long track record in hotels and
other businesses.
As reported by the San Diego
Union-Tribune, they had a shared
interest in home brewing and that
led them to purchase a 5,000square-foot warehouse in

Craft beer tax break

The future of beer

Congress passed spending bills
in December that will prevent
another government shutdown, but
there are many other provisions in
the bills, including extending some
special tax breaks, according to a
LAW360 report.
Specifically, it includes an
extension of tax credits for Native
American coal facilities, some biofuel plants, and producers of craft
beer, wine, and alcohol. Those
credits were originally part of the
Trump tax plan of 2017, but were
to sunset with 2019.
Craft brewers and distillers
feared a large tax increase if the
tax credits stopped.

In recent years I’ve reported on
America’s beer market, with
declines and flat sales among
industry leaders, however an economist for the National Beer
Wholesalers Association told the
Prairie Grains Conference, a conference held in Grand Forks, ND,
organized by a number of Midwest
grain and barley interests, that the
beer market is still strong, though
it’s changing.
As reported by agweek.com,
the economist, Lester Jones, said
that while there have been
declines, current beer consumption
is in line with long-term averages,
and that Americans spend about 1
percent of disposable income on
beer, also in line with long-term
averages.
What has changed is the number of companies, now around
7,000, competing for the share of
sales that don’t go to the largest
companies. Another change is the
increasing diversity of places
where beer is consumed.
Jones concludes that he is
“very bullish. I think there will be
a ton of opportunities” for the beer
industry.

Constellation leader

Constellation executives. After a
round of golf, Watters started asking questions about Ballast Point.
When the Constellation execs
asked why all the questions,
Watters said, “We want to buy it.”
The next day, Constellation’s
Mergers & Acquisition department
called, and the rest is history, as
the saying goes. Financial details
have not been released though
observers estimate that Bradley
and Watters acquired Ballast Point
for something between $75 million
and $200 million. In a later report,
Beer Business Daily reported that
Constellation was reducing the
book value of Ballast Point to $28
million, so the sale was probably
inevitable.
The new owners, who have
some substantial backers, plan to
keep Ballast Point intact; employees, facilities and all, as well as to
renew an emphasis on innovation.

Craft brewer sold
In another craft beer deal, the
McGee family of Healdsburg, CA,
owners of the Healdsburg Beer
Company since 2007, has acquired
the Anderson Valley Brewing
Company of Boonville, CA,
thedrinksbusiness.com reported.
Our daughter lived in
California’s Bay Area a number of
years, and on visits there I occasionally came back with Anderson
Valley beer, usually something
unusual.
Boonville is known for a
unique local dialect, “Boontling,”
that developed around the turn of
the 20th Century. A Boontling
greeting, “Bahl hornin’” or “Good
Drinking,” is included on the
brewery’s cans and merchandise.

Canada’s Canopy Growth
Corp. has appointed David Klein,
the chief financial officer of
Constellation Brands, and chair of
Canopy’s board of directors, to
become Canopy’s CEO effective
January 2020, according to a report
in North Bay Business Journal.
The appointment generated
speculation that Constellation will
soon bid to complete a buyout of
Canopy. Canopy is Canada’s
largest marijuana company and the
report suggests that Canopy’s
research in marijuana medical
applications will increase the value
of the company.
While the value of
Constellation’s ownership share or
Canopy has declined, a Bloomberg
analyst cited in the article predicts
that Klein’s appointment will be
“another step on Canopy’s path to
profitability.”

Pernod Ricard expands
Pernod Ricard, France’s largest
spirits maker, and also owner of
Absolut vodka and Jameson Irish
whiskey, is expanding its American
holdings, according to
Fortune.com.
Pernod Ricard has recently
bought Jefferson’s Bourbon,
Firestone and Roberston Distilling
and a majority share of Rabbit
Hole Distillery. While Pernod
already has well known spirits in
the American market, such as
Absolut, Jameson, and Malibu
rum, they didn’t have anything to
compete in the hot bourbon sector.
A company spokesman said that
when they acquire a U.S. distiller
that the hope is that the founders
will stay in place to continue running the business. Under Pernod
Ricard ownership, these smaller
brands will have access to Pernod’s
wider distribution network.

Last place for 3.2 beer
Last month, two beer producers
announced that they would stop
making 3.2 percent alcohol beer, as
only one state, Minnesota, still has
a 3.2 beer law on the books.
As reported by
bizjournals.com, both Heineken
and Constellation Brands are discontinuing production of 3.2 beer,
as their only outlet for it is
Minnesota convenience stores and
grocery stores, which can sell only
low alcohol beer. Utah repealed its
3.2 beer law earlier in 2019.
Molson Coors and AnheuserBusch InBev still produce 3.2 beer
but they’re thinking about leaving
the market. Minnesota’s largest
brewery, August Schell Brewing
Company, will continue to produce
3.2 beer.
Bills were introduced in
Minnesota’s Legislature last year
to let grocery and convenience
stores sell full-strength beers, but
died without a hearing.
As a Minnesota native, my
introduction to beer was 3.2 beer,
or Minnesota Bunny Pee (or something like that), as college classmates from Wisconsin scornfully
referred to it.
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Hard seltzer has untapped potential
By Mike Kallenberger
First Key Consulting
When a category explodes the
way hard seltzers have, it's typical
to hear a lot of people call it a fad,
or at least questioning its sustainability. You don't generally find a
lot of claims that a surging category still has untapped potential, and
yet this may well be true of hard
seltzer.
Certainly the yardstick for this
category seems to change continuously as one benchmark after
another has been exceeded. We've
all seen the comparisons offered up
by analysts intended to give us
some perspective – the hard seltzer
category is as big as Yuengling, or
White Claw outsells Coors
Banquet. These current points of
comparison may well be outdated a
year from now if not sooner.
And the cries of "fad" have
seemingly already died down.
Nielsen reports that 40% of hard
seltzer buyers repeat, a strong performance that "indicates a sustainable and healthy segment." The
research firm reports hard seltzers
now account for 5% of total
beer/FMB/cider category dollars in
the off-premise. White Claw currently commands 59 percent of
total hard seltzer dollars.
Possibly even more compelling
is the fact that hard seltzer has
already outperformed previously

declared fads by a long shot. The
category is expected to sell 3.1
million barrels this year. For comparison Flavored Malt Beverages,
an enduring category despite being
repeatedly declared a fad, didn't
cross the 3 million barrel threshold
until these had been around for a
decade. (Hard seltzers are included
in the FMB category, although
prior to 2015 FMBs were a very
different animal, consisting almost
exclusively of sweeter drinks like
Smirnoff Ice and Mike's Hard
Lemonade.) White Claw alone will
likely sell around 1.86 million barrels this year, a figure Mike's Hard
Lemonade didn't achieve until it
was almost two decades old. Sales
of Not Your Father's Root Beer
peaked at between 300,000 and
400,000 barrels in 2015.
Given this tremendous success,
though, could we actually expect a
still-greater upside for the category? If that seems unlikely, consider
the evidence that this acceleration,
or at least the groundwork for it, is
already happening. Lester Jones,
the Chief Economist for the
National Beer Wholesalers
Associations, recently summarized
an analysis of beer industry sales
trends on the association's website:
"When brewers introduce new
brands and line extensions to the
industry there is always the possibility these new brands will 'canni-
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balize" existing volume and result
in a zero-sum game where total
industry volumes do not grow
overall. The 2019 summer season
of hard seltzers appears to have
bucked this trend for the U.S. beer
industry and led to higher overall
industry volumes."
What are the dynamics behind
this acceleration? It isn't quite
unprecedented in the beer industry.
Recently Dave Burwick, president
and CEO of Boston Beer (makers
of the number two brand, Truly)
called hard seltzers “arguably the
most disruptive entrant into the
alcohol category since light beer in
the 1970s."
In its early years the success of
a new category is driven by, and in
some ways is secondary to, the
success of its biggest brand. Miller
Lite invented the modern light beer
category and then dominated that
category for its first decade, with
competitors eking out volume
gains by doing little more than
hitching a ride on the general
demand for light beer that Lite was
creating. In essence, Lite was
building a brand while others were
content to do little more than product marketing. And Miller Lite set
the terms of the category proposition; light beer was for older (30plus) drinkers who were drawn to
it because it was less filling, a concern specific to that 30 target.
In the mid-80s, however, both
Bud Light and Coors Light successfully changed the terms of that
proposition. They targeted
younger, entry-level drinkers based
on the (largely unspoken) proposition that light beer's milder taste
was easier to drink. Bud Light and
Coors Light saw their growth
accelerate, but their growth didn't
come at the expense of Miller Lite,

at least not for the first few years;
rather they were drawing new
drinkers into the category, accelerating the growth of light beer as a
whole.
As for what this means for hard
seltzer, the category clearly has a
dominant brand in White Claw,
and it could be argued that at a 60
share the brand is more than dominant enough to set the terms of the
consumer-brand relationship for
the whole category.
But eventually competitors tire
of settling for the status quo, and
some will reposition themselves
away from the shared imagery and
benefits that have been more or
less generic to the category. And
some will be successful, altering
the proposition and the dynamics
and drawing in drinkers for whom
hard seltzer hadn't previously created much of a connection.
This process has already begun
in hard seltzer. Over the past summer some of the biggest players in
the category launched new ad campaigns, each intended to broaden
the audience. Anheuser-Busch
InBev's Bon & Viv ran a campaign
targeting vodka soda drinkers.
Boston Beer's Truly launched new
ads targeting not just beer but wine
and spirits as well. And Henry's
Hard Sparkling Water from
MillerCoors began targeting men,
setting itself apart from a category
that the company says had primarily targeted women.
Let's be clear about one thing:
we're not saying hard seltzer will
become anywhere nearly as ubiquitous as light beer. But the growth
dynamics in the category's first
decade may offer some parallels –
including the premise that hard
seltzer growth may actually accelerate in the coming years.

Meeting
from Page 1
hospitality events. ABL has
secured a block of rooms at a
nightly rate of $159 plus taxes. The
room block is scheduled to close
Feb. 27. After this date, room rates
or availability aren’t guarnateed.
American Beverage Licensees
is the preeminent national trade
association for beverage alcohol
retailers. Direct retail beverage
alcohol sales in the United States
generate as many as 1.94 million
well-paying jobs. ABL’s thousands
of on-premise and off-premise
licensee members are independent
and often family-owned establishments. The beverage retailing
industry pays over $25.3 billion in
federal taxes and $18.36 billion in
state and local taxes. To learn more
about ABL, visit ablusa.org.
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SPENCER’S HI-WAY BAR – HINGHAM, MT
Great family business on the Hi-Line. This business has it all! From a
great restaurant and bar to a car/truck wash, RV Park with shower
house, cabin and a very comfortable home with 2 apartments included
in the basement. $450,000. Call Ken Nelson, 406-439-0595.
Friendliest bar in town!
Turn-key bar and casino for sale in
historic Fort Benton, MT. Newly
remodeled, full liquor license with
gaming. Friendliest bar in town!
Owners ready to retire. Call 406-7880721.

Turnkey, newly remodeled and updated, 5,140 sf building in Kalispell.
Includes new FF&E, plus an all-beverage license with gaming and catering.
$1,400,000. Seller will sell building
with/without the FF&E, as well as the
all-beverage license w/gaming. Call
Tom, 406-862-1000, 5 Star Realty.

Profitable, long-standing established
casino in Kalispell, includes beer/
wine license with gaming. Two rentals
in place for added income. Property
on prime corner with great highway
frontage, visibility & high traffic.
New parking lot, new roof, new paint
in and out. $1,334,000. Will sell business and beer/wine license w/gaming
separately. Call Tom 406-862-1000, 5
Star Realty.

Turnkey well established and maintainted bar with full liquor license and
gaming on a very busy corner in
Dillon, MT. Building has three 1bdrm, 1-bath apartments for extra
income. $395,000. Call 406-9251625. Available with above listing –
connected building with beautiful
commercial kitchen with two newly
remoldeled upscale apartments. Will
sell separately or together.

Just $4.50 per line
1-406-494-0100
paul@tashcommunications.com

BUSINESSES FOR SALE

LOOK AT THESE
GREAT PROPERTIES!
Lost Village – Roberts, Montana
Newly remodeled kitchen & bathrooms, features all beverage license
outdoor beer garden, stage, modest
living quarters. 13 miles from Red
Lodge Ski resort and entrance to
Yellowstone Park. $285,000.
Restaurant beer and wine license
seating 61-100.
Billings all-beverage license with
gaming.

Brewery and Bar
Why not start your own brewery in
the K-Bar & Grill steakhouse in
Whitehall, MT. Brewery, full liquor
license, casino and steakhouse all in
one building! Call Bill, 406-4906063, for details and pictures.

Billings bar and grill – All-beverage license with gaming, land and
building, all furniture fixtures and
equipment, including some poker
and keno machines. Absolutely
turn key, great west end location.
$1,150,000.
Bob Pulley, broker
406-670-7947

DOT MERRILL, Broker
Blue Moon Saloon,
BHHSMT - Ennis
Cameron, MT
The historic restaurant, bar, store, 406-570-9067
dotrealestatemt@gmail.com
cabins and campground is being
offered turn-key ready! Located
in Cameron, MT, the Blue Moon
is a place where locals gather,
enjoying Friday night prime rib, Saturday night dances or just relaxing as they share a brew. Six cabins (remodeled 2016), employee
housing, onsite laundromat and more. Close to Yellowstone!

Upper Level

Street View

Lower Level

One block from Cart Wheel

Cart Wheel Casino & Liquor Store – 1900 10th Ave S – Great Falls
Rare Opportunity – Turn-key casino and liquor store. High roadway traffic at about 40,000 vehicles per day. And only one block from the growing University of Providence. Room to expand and perfectly situated to create a local college sports bar. Montana legal sports betting coming
soon. Sale includes land, building, liquor license, FF&E. Act now! Call for private tour. Price reduced to $1,295,000.
Dawn McKenney, Realtor ®
Keller Williams Realty
406-868-3209
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LICENSES FOR SALE

Floatable All-Beverage
Liquor License
Gaming included in Havre, MT
Call or text for details.
Kacie Mack, REALTOR®
Lodestar Land & Home
406-930-2541

MILES CITY, MT, PROPERTY
Built in 1999, this property is directly across from
Walmart Super Center and surrounded by large
anchors of the South Haynes corridor. Miles
City is the “HUB” for the south east side of the
state drawing ranchers, farmers and oil workers
to frequent services, such as shopping, medical
needs and recreation. This building is all one
level slab on grade, open floor plan, antique bar, recently maintained parking lot and siding and a new roof. Owner may consider leasing the property
with an option to purchase. Asking $1,020,000, which includes real property
and the full-beverage liquor license. For more details, call Bryan Holmen of
Hometown Real Estate, 406-853-0576.

HELP WANTED
Wanted in Missoula – jukebox tech.
for Rowe C.D. 100. Call KC La
Flesch at Marvin's bar. 549-4368.

LICENSES WANTED
Seeking to purchase a Floatable AllBeverage Liquor License with or
without gaming. (406) 541-9700.

On-premise beer and wine license –
gaming available – for sale in
Whitefish, Montana. Priced to sell at
$125,000 or make an offer. The operation’s location has been sold, we are
not interested in moving the license to
new location, and would like a sale to
be completed early in 2019. Call Jeff
at 406-868-4284.

PRICE REDUCED!
All-beverage liquor license with
gaming & catering available in
Great Falls. $225,000 OBO. Owner
motivated to sell. Call 907-2526493 or email goode@alaska.net.
Billings casino with full bev. license.
Great location. $865k. 406-697-6393.

Just $4.50 per line
1-406-494-0100
paul@tashcommunications.com

LICENSES FOR SALE
Full beverage license for sale in Great
Falls. Contact Abby Portney for
details. 713-298-4251.

EQUIPMENT FOR SALE
Perfect Fry model PFA3750, excellent
condition, $6,500 or best offer. Call
406-788-0721.

Late edition Epic 2000 with 27”
screen, less than a year old, $10,500.
Casino King Special Edition, round top
slant, $5,500. Both machines in great
shape. Call Dennis, 715-760-1061.

EQUIPMENT WANTED
WANTED: Shuffleboard table. Got
one in the attic? Maxville Montana
VFW 8292. Please call and leave
message. 406-859-2170.
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