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Finally open for business
Challenges
await bar
reopening
By Paul Tash
Montana Tavern Times
Montana’s bars and restaurants
shuttered in the midst of the coronavirus pandemic were busy preparing to reopen at the Tavern Times’
deadline, though initial-phase
restrictions were creating special
challenges.
Following Gov. Steve
Bullock’s announcement April 22
that he would let his stay-at-home
order expire April 26, allowing
most businesses to reopen on April
27. However, he pushed the
reopening date for bars, restaurants, breweries and distilleries to
May 4.
Bullock in mid-March ordered
all taverns and restaurants to close
March 20, though several larger
counties ordered those closures
take effect days earlier – March 16
or 17 before St. Patrick’s Day festivities could take place.
The initial reopening is Phase
One of three phases outlined by the
governor, who said “Montanans’
collective actions to stay home and
slow the spread of COVID-19 successfully flattened the curve”
See TAVERNS Page 6
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SCOTT HARRIS, a route manager for Golden
Route Operations, works on complying with

reopening guidelines at Heidi’s Casino in Butte
April 29. The location’s owner, Heidi Eide, looks on.

Operators ‘get creative’ to comply
By Paul Tash
Montana Tavern Times
Gaming operations are reopening in Montana.
That’s great news.
However, “the devil is in the details” is an idiom
appropriate to the situation.
“There’s a lot to it,” said Scott Harris, a Golden
Route Operations route manager based in Helena.
“You’ve got to get creative.”
Harris and his crew were working long hours in the

10 days or so between Gov. Steve Bullock’s directive
April 22 reopening taverns and restaurants on May 4
to ensure GRO customers comply with the new
reopening guidelines.
Phase One reopening guidelines for casinos mandate that operational gaming machines must be separated by 7 feet center to center. Machines must be
placed out of service if adequate spacing cannot be
assured. The machines also need to be cleaned after

VGM revenues stagger under closures
By Paul Tash
Montana Tavern Times
Six years of recovery wiped
out in 15 or so days.
That’s the painful reality of
Montana’s video gaming machine

(VGM) revenues after the state’s
Gambling Control Division
released preliminary figures that
showed third-quarter revenues drop
over 7 percent from same period
last year. And next quarter will
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undoubtedly be worse.
VGM revenues fell to $14.4 million in the third quarter of Fiscal
Year 2020, which ended March 31,
from $15.5 in the third quarter
of FY19. In response to coronavirus fears, Gov. Steve
Bullock in mid-March ordered
taverns, casinos and restaurants
closed as of March 20, though
several larger counties ordered
those closures take effect a few
days earlier.
See REVENUES Page 11

See OPERATORS Page 13
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Liquor agency welcomes new staff
By Steve Swanson
Alcoholic Beverage Control
Division
The Montana Department of
Revenue Alcoholic Beverage
Control Division is pleased to
announce five personnel changes
in its Licensing and Compliance
Bureau.
Jill Gallagher has accepted the
position of Licensing and
Compliance bureau chief after
Denise Brunett’s departure in
March. Gallagher holds a bachelor’s degree in Business
Administration from MSU-Billings
and has worked for the Department
of Revenue in several capacities
over the past 17 years, most
recently as a collections unit manager in the department’s
Information Management and
Collections Division.
Gallagher has proven to be a
great asset to the department as
well as the taxpayers of Montana
and looks forward to working with
the alcoholic beverage industry.
Jamie Williams has accepted
the newly created position of compliance resolution officer. Jamie
has been with the Alcoholic
Beverage Control Division since
2008. He started as a Purchasing
Agent for the Liquor Distribution
Bureau and transitioned into a
Licensing and Compliance
Specialist I in 2017. In his new
role as a compliance resolution
officer, Williams will handle compliance related issues that are
received by the division.
A new process is being created
which will include sending out a
Notice of Violation letter to a
licensee that has an alleged violation(s). This letter will direct the
licensee how to submit any mitigating circumstances pertaining to
the alleged allegation(s) and
explain their options on how to
move forward.
Williams will be available to
work with the licensee to informally resolve the issue in a timely
manner without the involvement of
the Department’s Office of Dispute
Resolution.
Jessica Frazier has accepted
the newly created position of a
licensing and compliance specialist
II. Frazier has been a Licensing
and Compliance Specialist I for the
past 18 months. In her new role as
a Licensing and Compliance
Specialist II, Frazier will be tasked
with training new employees and
working on special projects for the
bureau. She holds a bachelor’s
degree in Business Administration
from MSU-Billings and has past

work experiences
in the insurance
industry and with
the State Auditor’s
Office as a Public
Outreach
Coordinator.
The department welcomes
three new licensing and compliJill Gallagher
ance apecialists I
to the team.
Licensing and
compliance specialist I are the
folks who you
have worked with
for several years.
They process your
licensing applications and associatRonee Britt
ed change requests
that you submit for your license.
Ronee Britt has been with the
Licensing and Compliance Bureau
for the past year as a Compliance
Technician. She has several years
of experience in licensing and
compliance having worked at one
of Alaska’s busiest airports in
licensing and permitting. Britt is
looking forward to engaging with
the alcoholic beverage industry
more in her new role as a licensing
and compliance specialist I.
Jaeger Rusher most recently
worked for the Secretary of State’s
office for the past six years as a
Compliance Officer. He has an
Elementary Education Degree from
the University of Phoenix and
taught and worked for seven years
in the Helena School District. He
is also finishing up his Certified

excited to learn more
about the alcoholic beverage industry and to help
licensees with their licensing needs.
Traci Taranik is
another fellow Department
of Revenue employee who
is joining us from the
Jamie Williams
Jessica Frazier Business and Income Tax
Division, where she
worked seven years in the
Compliance Unit as a Tax
Examiner. Her previous
experience in compliance
will translate well into her
new role as a Licensing
and Compliance Specialist
I. Taranik looks forward to
working with our alcoholic beverage industry
Jaeger Rusher
Tara Taranik
partners and getting to
know everyone.
Associate Project Management
All three new licensing and
Degree from the Project
compliance specialists will be
Management Institute. Rusher is
given county assignments soon.

• Karaoke 7 nights a week 9 p.m. to 2 a.m.
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in the Queen of Hearts Card Room.
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Opinion/Editorial

Bars devise unique business practices
By Joel Silverman
cussed regarding the PPP loan program:
Silverman Law Office
Whatever expenses that you use toward
Well, well. Six weeks after the first busi- your PPP loan forgiveness cannot also be
ness closures announced by Gov. Bullock,
deducted on your 2020 tax returns. Please
we have plans to reopen.
make sure that your bookkeeper and tax
What the opening will look like,
though, no one knows for sure.
One thing we know for sure,
the SBA did not do the Montana
tavern industry any favors when
it first came out with their guidance for the EIDL and the PPP
loan programs. As a matter of
fact, even after Sens. Daines
and Tester and Rep. Gianforte
went to battle for Montana taverns, the gaming restriction for
loans was only partially lifted. To
make matters worse, the change
in the rule happened the day
before the SBA funding ran out.
Joel Silverman
That has left many bars and
casinos out in the cold when it
comes to accessing the federal funds propreparer are aware of this issue and that
grams that are supposed to assist small
you don’t get caught double dipping on
businesses dealing with the Covid-19 cloexpenses that were used to turn your PPP
sures. The bright side is that Congress is
loan into a grant.
working on an additional $250 billion fundOn the brighter side of things, some
ing to the PPP and EIDL loan programs.
businesses are taking this time to start
The additional funding should be in place by revamping the way they do business. I have
the time this article is published. However,
been told of some very creative ideas that I
the professional pundits are saying that
want to share with you. The first idea was
applicants should still get in line – these
the use of signature cocktails, where a bar
funds will go quickly as well!
is putting all of the fixings together for you
A little tax issue that has not been disto take home and make your cocktails, just

T

the way you like. Another creative idea was
a date-night meal, fully prepped, with the
pairing of wine or mixed drinks to go with
that special dinner (the restaurant that did
this set a record for number of steaks sold
in a night).
The one that really took me by
surprise was the restaurant that
offered a drawing for a meal,
some swag and a bottle of wine
to the winner. The drawing
attracted over 1,000 new follows
to their social media page. Now
that is cheap advertisement! Go
to the Silverman Law Office
YouTube channel to see what
other bar and restaurant owners
are doing for creative ideas in
their businesses.
While we are still in lockdown, I urge you to continue to
take time and put your thinking
caps on to find the next way for
your business not only to survive but thrive
when we all are open for business.
You can learn from other business owners, restaurateurs, bar owners and hoteliers
by watching some fantastic business interviews at the Silverman Law Office YouTube
channel. If you have any topics or questions
to be covered in future articles, or if you
would like to receive our monthly newsletter,
email me at joel@mttaxlaw.com. Stay safe,
everyone, and be prepared to think longterm to get through these difficult times.

he drawing
attracted over
1,000 new follows
to their social
media page. Now
that is cheap advertising!
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— UPCOMING EVENTS —
May 19-20 GIA Annual Meeting, Chico – CANCELED
June 2
MTA board meeting, Copper King, Butte
Sept. 21-23 MTA Convention, Copper King, Butte

— STANDING DATES —
2nd Tues. of month
1st & 3rd Wed. month
2nd Mon. of month
Quarterly (call)
1st Thurs. of month
2nd Wed. of month
2nd Wed. of month
2nd Tues. of month
1st Tues. of quarter
3rd Thurs. of month
Last Tues. of month
2nd Thurs of month
2nd Thur. of month
2nd Tues. of month
Last Wed. of month
1st Mon. of month
2nd Tues. of month
1st Thurs. of month

Carbon/Stillwater TA 328-4807
Cascade Co. TA 453-9567
Central Montana TA 366-9633
Flathead Co. TA 270-8069
Hi-Line TA 265-9551
North Lake Co. TA 844-3372
Lincoln Co. TA 293-4493
Miles City TA 234-3164
Missoula Co. TA 728-0030
Park County TA 222-0665
Ravalli Co. TA 821-1853
Richland Co. TA 433-4354
Sheridan-Richland-Daniels 474-2358
Silver Bow TA 560-7375
Southwest Montana TA 835-2150
Toole Co. TA 434-2442
Tri-County LBA 475-3125
Yellowstone TA 855-0778
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State’s license renewal season is upon us
By Dacia English
receive your renewal by May 22, contact
ABCD Outreach Coordinator
Alcoholic Beverage Control Division (ABCD)
April showers bring May …
renewals? Yes, it is that time
again.
May is renewal season for
our on-premises, manufacturer,
and wholesale alcoholic
beverage license holders. If you
own an on-premises,
manufacturer, or wholesale
alcoholic beverage license you
will be receiving either:
● A mailed renewal application with a payment voucher,
or;
● An email notification from
our online TransAction Portal
Dacia English
(TAP).
Renewals are sent out
at (406) 444-6900 and we will resend it.
every year on May 15 and due by June 30
To receive your updated alcoholic beverto avoid late fees. Please check your mail
age license, you must:
or email for the renewal. If you do not

F

● Complete your renewal form, and;
● Pay your renewal fee.
Remember – you are required
to have a current license posted
in your establishment. For faster
processing we recommend that
you complete and pay the renewal online in TAP. It takes about 7
to 10 business days for us to
process your renewal.
ABCD is in the process of creating helpful tutorials on how to
complete and pay your renewal
on TAP. Those will be available
soon on our website.
Also, If you want updates
from ABCD and the Department
of Revenue, join our mailing list
at www.mtrevenue.gov/liquortobacco/. You’ll receive news and
updates delivered to you by email or text.
And as always, we are here for you and
hope to hear from you with any questions.

or faster processing we recommend that you
complete and pay
the renewal online
in TAP.
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Taverns
from Page 1
allowed the gradual reopening to begin.
The state released reopening guidelines (see Page 10), but industry representatives urged tavern owners to check
with local health departments, which can
set additional requirements.
“Every county health office can set
their own guidelines,” said John Iverson,
government affairs director for the
Montana Tavern Association.
Some local health departments could
require further restrictions on businesses,
he said, while others are simply using the
state guidelines.
“It’s county by county,” Iverson said.
Some of the new state restrictions
include:
• A closing time of 11:30 p.m. for
taverns and restaurants with a full-beverage license (11 p.m. for restaurants with
a beer-and-wine license);
• A capacity limit of 50 percent of
normal “to allow for adequate group
spacing;”
• A six-person limit per table;
• A specific cleaning plan following
Department of Public Health and Human
Services (DPHHS) guidelines.
Though Montana tavern owners are
obviously eager to reopen, some may
wait until more restrictions are lifted,
Iverson said. For example, Phase One
guidelines forbid customers from “sitting
or standing at bars or counters” and
require food-and-drink service only for
customers “at a table.” However, many
Montana taverns, especially in rural
areas, have few, if any, tables and rely on
their “plank” to serve customers.
“Some taverns won’t open yet,”
Iverson said. “They can’t cover the costs
(with the restrictions).”
On the bright side, Iverson said, the
Department of Revenue has provided
“broad flexibility to expand your premise” to provide required distancing
between customers. The DOR will allow
alterations to licensed premises for retailers and manufacturers who want to “add
additional outdoor space,” DOR guidelines say. The DOR urges licensees to
work with local officials, and in the event
they receive local approval before state
floorplan “suitability” can be confirmed,
“the Department will grant temporary
approval and will work with you to meet
suitability and gain full approval.”
Adequate cleaning and distancing must
be maintained in any new outdoor space.
“The premise alterations will come in
handy for some taverns that have the
space,” Iverson said.
In addition, the DOR said curb-side
and home delivery of original-packaged
alcohol – first allowed when taverns
were closed in mid-March – will still be
allowed during Phase One. Original
packaging means the sealed container in
which a manufacturer packages its product for retail sale. It includes bottles,
cans, kegs, and growlers, but does not
include lines or piping carrying product
from a manufacturer's premises to a
retailer's premises.
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We wish our tavern friends the best during

~ National Tavern Month ~
Good luck on your reopenings!

Congratulations!
To our friends in the
Montana tavern industry!

Congratulations,
Montana tavern owners!
Thank you
for your business!
Anaconda
#14

St. Regis
#185

110 Main St
Anaconda

Old US Hwy 10
St. Regis

Baker
#42

Shelby
#29
327 Main St
Shelby

15 South Main
Baker

Belgrade
#76
7001 Jackrabbit
Belgrade

Conrad
#33

Lewistown
#115

412 S Main St
Conrad

215 W Main
Lewistown

Big Timber
#17

Montana
Liquor

Choteau
#34

The Liquor
Store

Westside
Liquor Store

Laurel
#65

Missoula
#171

Hwy 10 East
Big Timber

1019 1st Ave N
Billings

17 St NW
Choteau

120 South Merrill
Glendive

623 1st Ave NW
Great Falls

215 E Main
Laurel

110 W. Spruce
Missoula

Sheridan
#105
108 1/2 Main
Sheridan
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Revenues
from Page 1
Third-quarter revenues dropped
almost 10 percent from the previous quarter, which totaled about
$15.9 million, and about 11 percent of first quarter revenues of
$16.2 million, which was the highest total ever recorded for a single
quarter. Tax revenues had finally
returned to 2008 levels, just before
they plummeted by more than 20
percent from 2009 to 2011, when
an economic recession, smoking
ban and other factors hammered
the industry.
Industry representatives said
earlier this year that although revenues have recovered to 2008 levels, expenses have continued to
rise in those 12 years, leaving
operators with very slim margins.
Now with latest losses, those margins may have disappeared.
And the numbers will look
even uglier next quarter. Gaming
operators were shut down for at
least 35 days of the fourth quarter
– April 1 to May 4, and even as
operations slowly open beginning
May 4, how much machine play
returns is anybody’s guess as players weigh health concerns, despite
casinos zealously complying with
social-distancing standards set by
state and local officials.
“The drop in third-quarter tax
revenues is not a surprise to anyone,” said Neil Peterson, executive
director of the Gaming Industry
Association of Montana. “The
fourth quarter revenues are going
to be worse, not only because of
the closures but because of the
phased-in approach to reopening.”
John Iverson, government
affairs director for the Montana
Tavern Association, offered this
summation.
"It's a tough time to be in the
hospitality industry, and especially
so if you depend on gaming to
make your business work."

Third-quarter numbers
All seven of the state's largest
counties posted year-over-year
losses last quarter with Gallatin
suffering the largest loss, falling
13.4 percent to $900,000 from
$1,039,000. Cascade escaped with
the lightest loss, falling just a percentage point to $1,574,000 from
$1,590,000, followed by Flathead
with a 1.7 percent loss to
$1,363,000 from $1,386,000.
Third-quarter results from the other
largest counties include:
• Lewis and Clark, down 2.4
percent to $1,067,000 from
$1,094,000;

• Missoula, down 11.3 percent
to $1,343,000 from $1,513,000;
• Silver Bow, down 9.1 percent
to $826,000 from $907,000;
• Yellowstone, down 10.3 percent to $2,967,000 from
$3,308,000.
Of the next largest counties,
Hill County (county seat – Havre)
took a major hit, dropping a nasty
21.4 percent to $197,000 from
$251,000. Third-quarter results for

other counties include:
• Dawson (county seat –
Glendive), down 1.9 percent to
$208,000 from $212,000;
• Lincoln (county seat –
Libby), down 7.3 percent to
$239,000 from $258,000;
• Park (county seat –
Livingston), down 4.3 percent to
$218,000 from $228,000;
• Ravalli County (county seat –
Hamilton) down 1.3 percent to

$375,000 from $380,000;
• Richland (county seat –
Sidney) down 5.7 percent to
$319,000 from $338,000;
• Roosevelt (county seat – Wolf
Point) down 17.5 percent to
$240,000 from $291,000.
See the tables above for more
revenue information on other
cities and counties.
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State operators now eligible for loans
By Paul Tash
Montana Tavern Times
Following pressure from Montana’s congressional delegation, the Small Business
Administration has revised its Paycheck
Protection Program to ensure Montana’s gaming
operators are eligible for forgivable loans to
help them meet payroll obligations.
Montana taverns with gaming were blocked
from participating in the SBA program because
it initially excluded any business receiving more
than a third of its revenue from gaming. The
SBA on April 24 updated its policy to remove
that restriction, making all Montana gaming
operators eligible for the PPP loans. The SBA
said in changing the PPP Final Rule that it
believes “this approach is more consistent with
the policy aim of making PPP loans available to
a broad segment of U.S. business.”
Sen. Steve Daines and Sen. Jon Tester wrote

SBA Administrator Jovita Carranza requesting
the criteria change, while Rep. Greg Gianforte
wrote President Trump about the issue.
“MTA would like to thank everyone that
took on this issue and pushed it across the finish
line,” said John Iverson, government affairs
director for the Montana Tavern Association.
The $2 trillion coronavirus federal relief
package signed March 28, officially known as
the CARES Act, included nearly $350 billion
for the Paycheck Protection Program. The program is designed to get money quickly to suffering small businesses, with less red tape and
fewer guardrails than the Small Business
Administration’s existing loan programs. It is
designed to incentivize business owners to keep
employees on payroll by offering them loan forgiveness, which makes the loans especially
attractive.
However, a potential hitch for Montana’s

gaming operators to qualify for the loans was
identified quickly by industry leaders. The
SBA’s traditional 7(a) loan criteria classifies
businesses that receive more than a third of their
revenue from gaming as casinos, which do not
qualify for the new Paycheck Protection
Program. A vast majority of the 1,300-plus tavern owners who operate a gaming license in
Montana receive over a third of their revenues
from gaming, industry leaders told the Times.
The SBA program is important to Montana
operators.
Neil Peterson, executive director of the
Gaming Industry Association of Montana, said
last month that several operators had said if they
don’t get relief from the CARES Act, “they
don’t think they can make it.”
Operators interested in the loan program
should contact their participating local bank
immediately.

Bar Rescue’s Taffer has advice for bar owners
Bar Business Magazine
We recently chatted with Jon
Taffer about the effects of COVID19 on the bar/restaurant industry.
Taffer is an industry expert, the
host of “Bar Rescue,” and an
entrepreneur with new ventures
that include the opening of Taffer’s
Tavern restaurant and the launch of
Taffer’s Mixologist, a line of mixers and hard seltzers.
It won’t be business as usual
after COVID-19, and the industry
must prepare for a reset. “The
whole premise of flu season will
be perceived differently by society
now. And every fall, we’re going
to get a reminder of this whole
spacing element,” says Taffer. “I
don’t think 400 people are going to
pack into a 2,000-square-foot
space for quite a while. And so
when we take a look at the sociological premise, it affects everything. It affects fast food restaurants – people are not going to line
up like they used to. If we take a
look at bars, people are not going
to sit shoulder to shoulder with

strangers so quickly. We’re going
to have to spread bar stools a little
bit. We’re going to have to spread
seating in restaurants and casual
dining facilities significantly.”
What this all boils down to is a
drastically impacted floor plan and
a tank in revenue per square foot.
“I’ve been looking at floor
plans and layouts, and no matter
how I slice it, as an industry we
lose between 40-60 percent of our
interior capacity,” says Taffer. “At
the end of the day, our business is
most rated and success is most
determined by revenue per square
foot. That’s how we live and survive. Our revenue per square foot
is going to be reduced significantly
going forward and that horrifies
me.”
Since fine dining and chef-driven restaurants typically have more
space between tables already, the
new spacing requirements will hit
casual eateries the hardest.
“It seems like the greatest
impact with regard to capacity is
going to hit in the casual sector

and the bar sector because that’s
where the densest seating and the
densest customer mixes tend to
be,” says Taffer.
Taffer also cautions that bars
and restaurants serving an older
demographic, which are most likely to be looking for more spacing
or abstaining from eating out
entirely, will be hit harder.

“When you look at bars that
have daytime audiences, and working people, and demographics that
are over 45 years old, they’re
going to be the most cautious of
all. So they’re the ones that drive
many of these businesses during
certain key dayparts. I’m concerned they’re going to disappear,”
says Taffer
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Operators
from Page 1
every player.
Harris said for many gaming
operators his crew can spread
every other machine to the sevenfoot distance and place the middle
machine out of service. However,
locations with smaller footprints
will have trouble.
“Some can’t do anything,” he
said, while others take some work.
“We’ve moved pool tables” to
find the required space, he said.
Getting locations compliant
and their staff up to speed on the
new rules is one challenge, attracting customers again is another.
Neil Peterson, executive director of the Gaming Industry
Association of Montana, said operators appreciate the ability to
reopen and support a phased-in
approach to reopening, but “the big
unknown is whether our customers
will feel safe to return.”
“Operators are committed to
providing a safe clean environment
for our customers,” he said. “Time
will only tell
the impact of
the Covid-19
virus on the
industry going
forward.”
“We’re
happy to be
open,” said
Travis
Woltermann,
Woltermann
vice president
of operations for Golden Route
Operations in Montana. “We’re
looking forward to getting our customers back and our employees
back.”
However, he said, reopening
guidelines have created some questions within the industry.
“Everybody wants to comply,”
he said, but the phased-in reopening is creating “uncertainty” as to
how long each phase will last. “A
little bit of clarity” on that issue
would be helpful in planning
ahead, he added.
Woltermann also wondered
why the social-distancing for gaming operators is 7 feet, while 6 feet
has been the rule for everybody in
the country from the start. He also
questioned the rationale behind
closing locations at 11:30 and
delaying the opening of taverns
and restaurants a week after all
other businesses.
“We were the first to shut
down and the last to open,” he
added.
Nonetheless, gaming operations have a light at the end of the
tunnel.
“It’s nice to get going,” he said.
“Our phones are ringing off the
hook.”
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BUSINESSES FOR SALE

Lounge, casino and steakhouse – Plentywood, MT
Recently remodeled, updated and rebranded. Adjacent to 120-unit
motel for travelers and locals. Full-beverage and gaming license.
Private casino with rewards system in place. FF&E included. Turnkey. Owners retiring (broker-owned). Call Gordon, 406-765-1560.
Basin Brokers, Inc.

Bar & restaurant, Miles City
Open and operated daily in Miles
City at its business center off I-90
exit. Land, building, full-service
restaurant, sports bar, gaming revenue, an original 1890s back bar.
$100,000-plus monthly sales. All
or just land and building. Profits
the first day! Owner retiring after
40 years. Call Dan today, 406951-0675.

Profitable, long-standing established
casino in Kalispell, includes beer/
wine license with gaming. Two rentals
in place for added income. Property
on prime corner with great highway
frontage, visibility & high traffic.
New parking lot, new roof, new paint
in and out. $1,334,000. Will sell business and beer/wine license w/gaming
separately. Call Tom 406-862-1000, 5
Star Realty.

Turnkey, newly remodeled and updated, 5,140 sf building in Kalispell.
Includes new FF&E, plus an all-beverage license with gaming and catering.
$1,400,000. Seller will sell building
with/without the FF&E, as well as the
all-beverage license w/gaming. Call
Tom, 406-862-1000, 5 Star Realty.

Just $4.50 per line
1-406-494-0100
paul@tashcommunications.com

BUSINESSES FOR SALE

BUSINESSES FOR SALE

LOOK AT THESE
GREAT PROPERTIES!

Restaurant Beer Wine license for sale
in Missoula. $75,000. Call Jeff at 406868-4284.

Lost Village – Roberts, Montana
Newly remodeled kitchen & bathrooms, features all beverage license
outdoor beer garden, stage, modest
living quarters. 13 miles from Red
Lodge Ski resort and entrance to
Yellowstone Park. $285,000.

PRICE REDUCED!
All-beverage liquor license with
gaming & catering available in
Great Falls. $225,000 OBO. Owner
motivated to sell. Call 907-2526493 or email goode@alaska.net.

Restaurant beer and wine license
seating 61-100.

Full beverage license for sale in Great
Falls. Contact Abby Portney for
details. 713-298-4251.

Billings all-beverage license with
gaming.
Billings bar and grill – All-beverage license with gaming, land and
building, all furniture fixtures and
equipment, including some poker
and keno machines. Absolutely
turn key, great west end location.
$1,150,000.
Bob Pulley, broker
406-670-7947

LICENSES FOR SALE

Floatable All-Beverage
Liquor License
Gaming included in Havre, MT
Call or text for details.
Kacie Mack, REALTOR®
Lodestar Land & Home
406-930-2541

LICENSES WANTED
Seeking to purchase a Floatable AllBeverage Liquor License with or
without gaming. (406) 541-9700.

EQUIPMENT FOR SALE
VGMs for sale: Grandvision, Spielo
(Ultra & PS5), MTD, Epic, Summit,
and Fleetwood. Email for pricing. All
machines available June 30, some may
be available sooner. Contact Jason,
jwilliams92883@att.net.
9' kitchen hood, includes all the filters.
Excellent shape. Forced air furnace
120 BTU, 92 percent efficient. Natural
gas used very little. Call Bill, 490-6063.
Late edition Epic 2000 with 27”
screen, less than a year old, $10,500.
Casino King Special Edition, round top
slant, $5,500. Both machines in great
shape. Call Dennis, 715-760-1061.
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Historic pandemic creating world chaos
By Paul F. Vang
What a couple months we’ve
had. In my column for March I
reported on coronavirus and at that
time the impacts were still mostly
in Asia. Then it exploded worldwide and nothing is the same, and
it’s a good question whether anything will be the same as it used to
be.
What we are going through
right now is a watershed period in
our nation and world’s history. It’s
probably second only to World
War II in its impact on our lives,
and if you were born after 1945,
then this is likely the greatest (as in
huge, not necessarily good) event
in your life.
For all of us who work in or
near the hospitality industry, you
know all too well what this pandemic is doing to you, your fellow
workers and all your families. It’s
going to take a long time to
recover and it may never
be the same.
Now, here’s a
roundup of what has been
happening in the business.

shoestring, might not survive.
While the major brewers are
doing better, in comparison, it isn’t
happy days are here again. Reuters
news service reports that
Anheuser-Busch InBev was scrapping their profit forecasts for 2020
as the scale and magnitude of the
pandemic kept growing. At the end
of February, AB InBev was forecasting reduced profits for the year.
By the end of
March, they just
flat-out withdrew
all projections.
These setbacks aren’t just

fast food places, restaurants and
bars.
Coca-Cola is feeling the losses
more than Pepsi, for whatever it’s
worth. Pepsi’s diverse product line
in snack foods has helped the
company during this period.

in the Unites States, either. Irish
Times reports that pubs in Ireland
are in danger of going out of business, especially if coronavirus
keeps pubs closed until 2021.
Donall O’Keefe of the Licensed
Vintners Association says if closure lasts that long, “Most pubs in
this country will be out of business
for good.”

Wine industry in trouble

Winners, losers
in beer
The pandemic effectively shut down bars and restaurants nationwide, but Americans
didn’t stop drinking beer. It certainly affected the ways we buy
our suds, however. Here’s how
Credit-Suisse, an international
financial company, scopes it out.
The major beer brands, such as
Bud Light and Coors Light, are
doing well during the pandemic.
24 and 30-can packs are doing
extremely well, likely because people can make one stop at a store
and carry out a good supply in one
package. Interestingly, convenience
store beer sales are down, presumably because people are driving
less.
Hard seltzers continue to do
well. Bud Light Seltzer and
Corona Seltzer both launched earlier than originally planned, which
turned out well for these brands, as
they had a period to get established
before the lockdown.
The shutdown is devastating to
the craft beer segment. Craft beer
is more directed to selling in taprooms and restaurants, rather than
bottles and cans at bottle shops and
grocery stores. Larger craft brands,
such as Sam Adams and Sierra
Nevada, are better situated to
adjust to market changes. It is likely that some smaller craft brewers,
the “Mom & Pop” operations that
likely were already operating on a

Off-premise sales soar
In a related story, Drinks
International (drinksint.com)
reported that off-premise sales of
wine, spirits and beer were up over
27 percent in March, compared to
a similar period in 2019. In addition to toilet paper and hand sanitizers, consumers were stocking up
on alcohol, along with guns and
cannabis.

Soft drinks go flat
The alcohol beverage sector
has problems during the nationwide shutdown, but the soft drink
sector is feeling the pain as well.
According to a Financial Times
report, soft drink sales are down 25
percent in April.
Soft drink sales in the first
quarter were strong, indicating that
consumers were stocking up at the
beginning of the lockdown. In
April, overall sales are down and
that’s attributed to loss of sales at

Draft beer problems
A problem many bars are having during the shutdown is
kegs of beer that are starting
to go stale, as well as beer
lines getting clogged.
Beer Business Daily
reports that at some point
distributors are probably
going to have to pick
up beer kegs and figure out a way to
properly dispose of
the contents. As to
the question,
“Can’t I just pour
it all back?” BBD
says, “No. No you
can’t. Please.
There are effluent
restrictions and
absolutely cannot
just pour it out
into your backyard. It could be a
felony.”

The coronavirus pandemic is
hitting the country’s wine industry
hard, though not evenly, according
to Wine Institute, a California wine
industry trade association.
There are some 10,000 wineries and over 8,000 wine grape
growers and revenue losses due to
the pandemic are expected to
exceed $5 billion in 2020.
Smaller wineries, many of
which rely on tourism and sell
much of their product in tasting
rooms or through wine clubs, are
likely to feel the losses the most.
Wineries producing 1,000 to 5,000
cases can expect losses of 47 percent. Small wineries producing
1,000 or fewer cases could lose
two-thirds of their normal revenues.
Wineries that sell most of their
wine through retail sales, such as
grocery stores and other outlets,
will feel less of the pain. With
many on-premises locations such
as bars and restaurants closed,
retail outlet wine sales are up
strongly.
Robert P. Koch, president of
Wine Institute, says, “While we
are confident in the long-term consumer demand for California and
U.S. wines, we expect a long
recovery period.”

Ups, downs in Mexico
Constellation Brands plans to
open a new brewing facility in the
northern border city of Mexicali
were up in the air after voters
voted to not allow Constellation to
put the facility on-line, for fear of
disrupting local water supplies.
Finance.yahoo.com reported that
Constellation Brands is having
discussions with Mexico president
Andres Manuel Lopes Obrador,
seeking to find some agreements
over the project.
On March 30, Mexico’s federal government adopted tighter
measures to deal with the coronavirus pandemic, decreeing a suspension of non-essential industry
activities until April 30.
According to a Credit-Suisse
report, alcohol beverage and beer
industries were not classed as
essential and thus had to close.
There were different interpretations, however. The state of
Tabasco banned alcohol sales
statewide, while in Mexico City
there were no restrictions. Nuevo
Leon ruled that all alcohol-related
activities were unessential. In
Jalisco, tequila production was
considered essential.
A week later, according to
mexiconewsdaily.com, the federal
government reversed its decision
and declared that beer production
was an essential business, along
with food production, fishing,
livestock farming and other essential businesses.
Few days later, the Ministry
of Health overruled the
Agriculture Ministry and decreed
that the production and marketing
of beer was not an essential industry and ordered brewers to close
down.
Whatever you do is wrong
sometimes. It’s kind of like being
married.

Meat processing woes
One of the latest problems
from the pandemic is coronavirus
outbreaks in a number of Midwest
meat processing plants, such as in
Sioux Falls, South Dakota,
Waterloo, Iowa, Tama, Iowa, and
Worthington, Minnesota, for a
start.
The Washington Post reports
that shutdowns in the meat processing industry could cause shutdowns in the nation’s meat supply
food chain and potential shortages,
also just at a time when restaurants
are making plans to reopen.
The outbreaks indicate serious
problems and challenges in the
meat packing industry when it
comes to disease prevention.
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