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Convention goes virtual
Tavern association
pivots to online event
By Paul Tash
Montana Tavern Times
When life gives you
lemons, make lemonade.
That’s the mindset driving
an intense effort by the
Montana Tavern Association to
create its first, and hopefully
last, virtual convention set for
Tuesday, Sept.
22.
“I’m excited
for it,” said John
Iverson, the MTA’s
lobbyist and government affairs consultant.
Iverson and Ranel Smith, a
meeting planner in Helena who
is helping plan the virtual convention, are leading the virtualseminar effort, with help from
MTA President Mary Jane
Heisler and others.
“The convention is essentially a live seminar,” Iverson
said.
An experienced webinar
company has been hired to
manage the event, which will
include 12 host taverns in 11
cities across the state where
MTA members are encouraged

to gather to take part in the
convention and enjoy “amazing
hospitality,” Heisler said. (See
the map on Pages 8-9 for a list
of 12 host sites.)
She added industry vendors
and other supporters have “really stepped up” to cover the
costs of the
virtual convention. The
event, which
runs noon to 5
p.m., is free to
those participating, thanks
to a sponsorship from Century Gaming. In
addition, lunch is free at all the
host sites, thanks to a sponsorship from Town Pump. The
General Session will be sponsored by the Montana Beer &
Wine Distributors Association,
while Golden Route Operations
is the sponsor of the entire virtual experience.
Though tavern owners are
strongly urged to take advantage of the host sites “to ensure
a fun, educational afternoon,”
Heisler said, they can register
individually and participate at
See CONVENTION Page 6
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RAY UELAND, left, owner of
Metals Sports Bar & Grill, and
General Manager Dave Andrews

stand outside the tavern, one of 12
host sites for MTA’s virtual convention Sept. 22.

MTA goes all-out to provide online experience
By Paul Tash
Montana Tavern Times
As it does in a normal convention, the Montana Tavern
Association is doing everything it
can to provide its members access

to candidates and information from
regulators during its virtual convention the afternoon of Sept. 22.
That includes major investment
in high-tech equipment, including
new iPads and high-quality speak-
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ers, to be used in the host taverns
to ensure a positive experience for
those attending.
Additionally, the MTA has
hired an experienced webinar company to run the virtual event, said
John Iverson, the MTA’s lobbyist
and government affairs consultant.
“We’ll be communicating with
them throughout,” he said.
The technology will allow participating tavern owners to ask
questions, either by contacting
Iverson beforehand with a question

or using a “chat function” at the
appropriate time during the event.
The General Session will feature a candidate’s forum that will
include the two gubernatorial candidates, Lt. Gov. Mike Cooney and
U.S. Rep. Greg Gianforte, and the
two attorney general candidates,
Austin Knudsen and Raph
Graybill.
Also speaking during the
General Session are Atty. Gen. Tim
See EXPERIENCE Page 6
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MCMOA state dart tourney Oct. 9-11
State champions in several
divisions will be crowned at the
11th annual 2020 Montana NDA
State Dart Tournament, sponsored
by the Montana Coin Machine
Operators Association, in
Lewistown Oct. 9-11.
The tournament at the Yogo
Inn will offer four different events
and several levels per event for
throwers who play in any league in
Montana sanctioned by the
National Dart Association.
On-site registration is available, but it closes at 3 p.m. Oct.
10. Discounted lodging is available
at the Yogo Inn, 211 NE Main St.,
by calling 535-8721 through Sept.
29.
The tournament uses an electronic bracket, called Compusport,
that allows players to see their
bracket status on televisions posted
in the tournament room.

Compusport also allows players to
download a phone app so they can
see their progress on their phones.
Dart leagues are gaining popularity across the state as a way to
bring customers into taverns on an
otherwise slow night, and growth
in the MCMOA tournament
reflects that trend
Traditional dart leagues are
popular, but a statewide online
league is really growing, state dart
representatives say. Operators running the Arachnid G3 board have
the capability of forming an online
league, whose players are eligible
for the state tournament.
Most dart league nights are
scheduled during the week
(Monday through Thursday) to
bring out regular customers on a
night they would not normally stop
in and to attract new customers.
Leagues run from fall to spring
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with many locations running two
different sessions. For example, a
fall league can run from September
through December, and a winter
league can run January to April.
Most leagues are handicapped,
giving the lesser-skilled players a
chance against the higher-skilled
player and allowing men and
women to play together. A sanctioned player, participating in an
active league, has the option to go
to the national tournament held
each year in Vegas.
The MCMOA uses the money

raised by the tournament to fund
several non-profit causes.
For a dart player to be sanctioned with the NDA the league
coordinator or operator in that area
must be an NDA Charter holder in
good standing. Each player is then
sanctioned by the NDA, through
the league operator, at an annual
cost of $8 per person.
Those interested in participating, either in the traditional league
or on the state online league, are
urged to contact a local league
coordinator.

• Karaoke 7 nights a week 9 p.m. to 2 a.m.
• Newest Poker, Keno and Line Games
Queen of Hearts
• Packaged Liquor To-Go
Card Club
• Great Drink Prices
Best Live Poker Action in Town
in the Queen of Hearts Card Room.
crystalloungebillings.com

101 North 28th Street • Billings, Montana • 406-259-0010
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Tavern
Times

You don’t win if you don’t learn
By Joel Silverman
Silverman Law Office
A while ago, one of my good
friends and amazing businessman recommended I read
Thinking In Bets, by Annie
Duke. It’s a well written story
about how we all use assumptions to support the results of
what happens to us in life and
business. She backs up her
premises through stories of
playing poker at the pro-level
and even at the local level in
Billings.
Why am I bringing this up?
Now is a new era in business.
We can all hope that life will go
back to normal in the near
future, but that is not a guarantee. The way we do business
has changed in the short term,
and as far as we know, for the
long term as well. I’m not trying
to scare you into taking action,
I’m just urging you to analyze
your business – specifically,
why are the outcomes that you
are receiving happening?
During the shutdown, many
locations gave their businesses
a facelift with new paint, carpet,
bar tops or even new tables
and chairs. Some went a step
further and opened up a new

section of their building to
expand their businesses, and
others built on or opened up a
patio. Hopefully, if you did make
an addition or alteration, you
sought approval of the DOR
with an Alteration Request

your cash? These questions
may not have mattered,
depending on how you used the
PPP and EIDL money (federal),
and the Montana Sustainability
and Adaptability grants.
By the way, if you applied

T

he actions you
take today
could be what
drives your financial success in the
future.
Joel Silverman
Form (Form AltRet) and all necessary documents.
If you are one of the many
business owners who took the
time during shutdown to renovate your premises, can you
say whether that has actually
resulted in increased business?
Would doing nothing have been
better and possible preserved

and received the sustainability
grant, the Montana Department
of Commerce just released
funding that will double your
grant if you just follow the
instructions in the email that
you should have received. The
increased Sustainability funding
could give you up to $20,000.
Additionally, the Adaptability

grant was doubled from $5,000
to $10,000. Both of these
grants are easy to apply for and
make happen. The PPP forgiveness portal has not open yet,
but hopefully we can all get our
applications in soon for the nontaxable forgiveness of this loan.
Lastly, please remember that
you have to disclose to the
DOR/DOJ any loans you have
obtained, which includes the
PPP loan.
Back on point, no matter
how you spend your hardearned cash, are you getting
the results based upon what
you did or for some other reason? Duke provides comic relief
in her stories of playing poker
and talks about some interesting characters in Billings and on
the professional poker tour. I
hope you read this book and
then examine the results in your
businesses and determine
whether they are due to what
you think is the root cause or
another underlying event.
I know you have heard me
say this many times, but now is
the time to put your thinking
cap on and really analyze what
See SILVERMAN Page 5
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Write us

The Montana Tavern Times welcomes letters to the editor. Letters must
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Montana Tavern Times, P.O. Box 4307, Butte MT 59702, or email us at
paul@tashcommunications.com. The Times reserves the right not to print letters it finds objectionable.

— UPCOMING EVENTS —
Sept. 22
Oct. 2

Virtual MTA convention, online
Gaming Advisory Council, GCD, Helena (online options)

— STANDING DATES —
2nd Tues. of month
1st & 3rd Wed. month
2nd Mon. of month
Quarterly (call)
1st Thurs. of month
2nd Wed. of month
2nd Wed. of month
2nd Tues. of month
1st Tues. of quarter
3rd Thurs. of month
Last Tues. of month
2nd Thurs of month
2nd Thur. of month
2nd Tues. of month
Last Wed. of month
1st Mon. of month
2nd Tues. of month
1st Thurs. of month

Carbon/Stillwater TA 328-4807
Cascade Co. TA 453-9567
Central Montana TA 366-9633
Flathead Co. TA 270-8069
Hi-Line TA 265-9551
North Lake Co. TA 844-3372
Lincoln Co. TA 293-4493
Miles City TA 234-3164
Missoula Co. TA 728-0030
Park County TA 222-0665
Ravalli Co. TA 821-1853
Richland Co. TA 433-4354
Sheridan-Richland-Daniels 474-2358
Silver Bow TA 560-7375
Southwest Montana TA 835-2150
Toole Co. TA 434-2442
Tri-County LBA 475-3125
Yellowstone TA 855-0778
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Answers to shake-a-day questions
By Anne Gerken
GCD Communications
Specialist
The Gambling Control
Division’s website at
dojmt.gov/gaming provides
fact sheets on a variety of
topics, including bingo,
Calcuttas, and raffles.
Following are answers to
common questions regarding
shake-a-days, which also can
be found on the website.
Question: Can a licensee
limit participation in a shake-aday to certain groups of people
(such as place of residence,
club membership, regular customers, etc.)?
Answer: No. By offering a public gambling activity, anyone 18 years old or older

Silverman
from Page 4
is happening. The actions you
take today could be what drives
your financial success in the
future.
Want to learn from other
business owners, restauranteurs, bar owners and hoteliers
by watching some fantastic

E

where the player resides?
Answer: No. Public gambling activities must be fair (235-110, MCA). Rules cannot be
established that treat players
differently based on various
attributes or demographics.
Question: Can a licensee
require a player to roll for all
available pots?
Answer: No. Each pot must
be separate, and a player must
be allowed to choose which one
(or ones) they want to shake for.
Question: Can a licensee
cap the total amount of cash
available to win in a pot?
Answer: No. Capping is no
longer allowed, but a licensee may establish the percentage of the pot that will be
retained to seed the next pot once it’s won.

ach pot must
be separate,
and a player must
be allowed to
choose which one
(or ones) they want
to shake for.

Anne Gerken
can participate.
Question: Can a licensee establish
shake-a-day rules awarding different winning prizes based on who the player is or

business interviews at the
Silverman Law Office YouTube
channel. If you have any topics
or questions to be covered in
future articles, or if you would
like to receive our monthly
newsletter, then please email
me at joel@mttaxlaw.com.
Please stay safe everyone and
be prepared to think long-term
to get through these difficult
times.

Correction
The Gambling Control Division and the Gaming Advisory Council is not
developing player-rewards legislation – they are only helping to facilitate
the discussion by bringing together a workgroup of interested parties and
remain neutral on the issue. A story in the August issue of the Montana
Tavern Times erroneously said the GCD and the GAC were helping
develop the legislation.
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Convention
from Page 1
their home or office. Registration
is available online at https://pheedloop.com/register/mta2020/attende
e/ now through Sept. 18 and gets
participants the link to the event.
For questions on registration, contact the MTA office at 442-5040 or
shannon@mttaverns.org or Ranel
Smith at 459-3494.
“Registration is required by
individuals to receive the log-in
information,” Iverson said, adding
that those visiting a host site don’t
need to register.
The virtual convention will
consist of a business meeting, a

September 2020

MTA ‘VIRTUAL CONVENTION’ AGENDA
TUESDAY, SEPT. 22
NOON – Free lunch at host sites, sponsored by Town Pump
1 p.m. – Virtual business meeting
3-5 p.m. (with breaks) – Virtual General Session, including
updates from state regulators and a candidate forum sponsored by the Montana Beer & Wine Distributor Association
Golden Route Operations sponsored the entire virtual experience, while Century Gaming sponsored registration, allowing all who attend to do so for free.

general session with updates from
key regulators, and remarks from
candidates running for key offices
(see related story on Page 1). In

addition, the MTA was talking
with liquor and beer suppliers at
press time to supply some free
beverages for attendees at the host

sites, as well.
“Everybody will gather at noon
and eat lunch,” Iverson said. “The
MTA business meetings starts at 1,
and the General Session begins at
3.”
Iverson said the MTA has
worked diligently to pivot to a virtual convention after the normal
convention, originally scheduled
for Butte in late September, was
canceled due to coronavirus concerns.
“The idea was to replicate as
best we can the fun, social environment” of the normal convention, Iverson said.
The 2021 convention is now
scheduled for Aug. 24-26 in Butte
at the renovated Copper King Inn.

Experience
from Page 1
Fox; Angela Nunn, Gambling
Control Division administrator;
Department of Revenue Director
Gene Walborn; and Becky
Schlaugh, Alcoholic Beverage
Control Division administrator.
Though
the situation
is unique, the
MTA is
adamant
about providing its members industry
education
and candidate
insight.
“Because
HEISLER
we can’t meet
in a group as usual,” MTA
President Mary Jane Heisler said,
“this is the best way we’ve found
to communicate with everyone.
The organization has worked very
hard to get information out to people.”

File photo

THE MONTANA Tavern
Association invested heavily
in high-tech equipment, such
as new iPads (above), to
ensure those attending one
of 12 host sites for MTA’s virtual convention Sept. 22 will
have a good experience. The
group also hired a webinar
company and purchased
high-quality speakers for
each location.
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Longcake elected to national board
By Paul Tash
Montana Tavern Times
Brad Longcake, executive director of the
Montana Council on Problem Gambling, was
elected treasurer of the National Council on
Problem Gambling (NCPG) at its Digital
Symposium July 20.
“This is a great honor and responsibility, and
I am excited to be able to represent the Montana
Council on Problem Gambling during this
time,” Longcake said. “This is a great opportunity to help ensure that the NCPG is financially
secure moving forward and I look forward to
making my mark on this National organization.”
The National Council on Problem Gambling
(NCPG), the national advocacy organization for
people and their families who are affected by
problem gambling, turned to an online event following cancelation of the usual in-person convention. The NCPG called the event “a rousing

triumph” that featured dozens of
diverse presenters
and attended by
over 340 members
of the problem gambling and responsible gambling fields.
“In a challenging year, the success
of the Symposium
truly represented
bringing the best of
Brad Longcake
the best from both
fields together in one harmonious conference,”
the organization said.
NCPG board member Chip Polston and
Executive Director Keith Whyte emceed the
event, which recognized outstanding individuals
and organizations for their accomplishments in

professional work in problem gambling and
responsible gambling during 2019.
"We would like to offer our greatest congratulations to all of the winners," Keith said.
"While this year has been challenging in many
ways, the exceptional work done by these individuals and organizations in 2019 helped lay the
foundation for NCPG's sustained success in the
most trying times. Their critical efforts make the
Problem Gambling and Responsible Gambling
fields more robust and impactful."
Longcake joins three other officers on the
NCPG 2020-2021 Board of Directors. Robert
Jacobson of the California Council on Problem
Gambling was re-elected President, Stacy Shaw
of the Oregon Lottery was re-elected Vice
President, and Julie Hynes of the Oregon
Council on Problem Gambling was re-elected
Secretary.
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Global Gaming Expo goes virtual, too
The American Gaming Association (AGA)
has released the schedule of virtual Global
Gaming Expo (G2E) offerings. Taking place
Oct. 27-28, the program includes keynotes, education sessions, business meetings,
and networking opportunities. The virtual platform
will open for product discovery and schedule planning following a kick-off
session on Oct. 14.
“G2E always brings
the gaming industry together
to learn, share innovation, and
conduct business that will chart the
future of gaming,” said AGA Senior
Director of Strategic Communications
and Responsibility Cait DeBaun. “While we
all wish we could be together in Las Vegas,
we’re excited to bring some of the G2E experience to attendees and exhibitors all over the
world.”
The two-day program will convene thought
leaders to share perspectives on pressing topics
including COVID-19 recovery, payments modernization, tribal gaming, what’s next for legalized sports betting in America, and more. G2E’s

virtual platform will also enable exhibitors and
buyers to conduct business through virtual
showrooms, product demos, AI-driven matchmaking, and one-onone meetings.
“As the
industry continues to navigate reopening, G2E’s
virtual offering will
reconvene the
G2E community to advance
our collective
recovery,” said G2E
Event Director Korbi
Carrison. “This platform allows us
to bring the G2E experience directly to attendees wherever they are, providing access to education, and enabling the connections that make
the in-person event special.”
Global travel restrictions and unknowns
around the permissibility of large public gatherings this fall precluded the traditional, in-person
event from taking place as scheduled Oct. 5-8 at

the Sands Expo & Convention Center.
Keynotes and education programming will
be announced in the coming weeks. For more
information on G2E 2020, visit
GlobalGamingExpo.com.
The 2021 G2E is scheduled for Oct. 4-7 in
Las Vegas at the Sands Expo.
About Global Gaming Expo
Global Gaming Expo (G2E) is the world's
premier gathering of commercial and tribal
gaming professionals. For 20 years, G2E has
convened the global gaming industry to discover
cutting-edge technology, connect with peers and
industry experts, and access expert education.
About the AGA
The American Gaming Association is the
premier national trade group representing the
$261 billion U.S. casino industry, which supports 1.8 million jobs nationwide. The AGA
members include commercial and tribal casino
operators, suppliers and other entities affiliated
with the gaming industry. It is the mission of the
AGA to achieve sound policies and regulations
consistent with casino gaming’s modern appeal
and vast economic contributions.
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Hospitality businesses among hardest hit
By Paul F. Vang
It’s August as I’m putting
together this roundup of industry
news, but it’ll be September when
this edition of Tavern Times hits
your mailbox. That means the
political conventions are over, and
we’re inundated with political ads,
especially when we consider that
some of our state races have
national significance. Whether it’s
wheat fields or backyard gardens,
it’s harvest time and we’re probably getting nervous about whether
a frost is going to get our tomatoes
before they’re ripe. Coronavirus is
still raging, the MTA convention
will also be a “virtual” meeting,
and we can only wonder if we’ll
ever again go back to normal.
With that, here’s what’s happening.

was normally packed in kegs for
bars and restaurants are now being
put into 12-ounce cans. Also, when
much of the country shut down last
spring, people “pantry-loaded” to
weather the crisis.
In addition, many brewers were
putting more beer into cans the last
few years. Beer sold in cans
accounted for 50 percent of beer
sales in 2010 and 60 percent in
2019. The boom in hard seltzer,
which is almost exclusively sold in
aluminum cans, is also a factor in
the can shortage.
U.S. can manufacturers, such
as Ball Corp,
which has a can
facility in
Broomfield,
Colorado, and
Crown

Restaurant closures
The hospitality industry has
probably taken the most hits from
the coronavirus pandemic, and the
restaurant sector is probably the
hardest hit. As reported by businessinsider.com, some 26,000
restaurants have closed,
and at least 16,000 of
those closures are likely
permanent. This report
was in late July, so it’s
likely worse now.
Los Angeles and New
York City have seen the
highest numbers of closures, though they already had the
highest numbers of businesses to
start with. States such as Hawaii,
Nevada, and California, which typically have year-round tourism, are
having the highest closure rates
proportional to total numbers of
businesses.
Unfortunately, the pandemic
shows no sign of slowing down
and there may be more waves of
shutdowns. Selling takeout or having one-third capacity dining
rooms just doesn’t pay the bills.
Of course, restaurant shutdowns ripple throughout the economy, hurting farmers, cattle producers, commercial fishermen,
meat packers and all the many
businesses that sell to the restaurant industry.

Aluminum can shortage
The ubiquitous aluminum can
may be a small part of the beverage business, but, thanks to the
pandemic, brewers are scrambling
to find enough aluminum cans. As
reported at CNN.com, brewers,
large and small, are struggling to
find cans for their product.
The aluminum shortage is partly pandemic related, as beer that

The future isn’t necessarily
rosy. In a press release, the company said, “The market remains too
unpredictable to provide an updated detailed outlook at this time.”

Keurig Dr Pepper
Proving that there are opportunities in crises, Keurig Dr Pepper,
which produces coffee systems and
soft drinks, is doing well.
According to a marketwatch.com
report, Keurig office coffee systems sales might have been down,
but home-use sales were up to
largely offset the slowdown in
commercial sales. Sales of coffee were up 5.4 percent.
Packaged beverage sales grew
6.2 percent, partially driven
by new products under the
Canada Dry and Dr
Pepper labels.

Coke into seltzer

Holdings in Pennsylvania, are
ramping up production and building additional facilities, but it will
take up to a year before supply
gets back in balance with demand.

Brewers take losses
The major brewers are taking
hits, as the pandemic continues to
ravage the economy.
Anheuser-Busch InBev, the
world’s biggest brewer, had a 17.7
percent decline in volume sales in
the second quarter of 2020, even
though that was somewhat better
than feared, according to a
thedrinksbusiness.com report. The
losses are on a global scale, due in
part to South Africa banning
domestic alcohol sales.
Molson Coors took a 12 percent cut in sales volumes in the
second quarter of 2020, according
to fool.com, an online service of
The Motley Fool financial service.
The slump was most pronounced
in Europe where sales were down
21 percent. On-premise sales
essentially dropped to zero in the
period, leaving supermarkets and
other retailers the only outlet for
production.

The Coco-Cola
Company is getting
into the alcoholic
beverage business as
it launches Topo
Chico Hard Seltzer,
according to Beer
Business Daily.
The new seltzer
will be introduced
first in Latin
American markets
later this year and
expanded to U.S.
markets next year.
This will be Coca-Cola’s first
foray into the alcoholic drinks
business since they sold a wine
business in 1983.
In a separate report on the
entry, wine-searcher.com notes that
Topo Chico will likely be an
immediate contender in the growing hard seltzer sector. Topo is a
sparkling water from Monterrey,
Mexico with a big following in the
Southwest, especially Texas. In a
sarcastic note, it adds, “If CocaCola makes the product clear like
the sparkling water, it would seem
to play into the current market for
alcoholic beverages that make a
pretense of being healthy.”
Coke went into the wine business in the 1970s when it bought
severable wineries, including
Monterey Vineyard and Sterling in
California and Taylor Wine
Company in New York. Coke sold
the wine businesses in the early
‘80s “when they discovered the
profit margins on wine aren’t as
good as on caramel color, sugar
and water.”
The article speculates that
Coca-Cola has some inherent
advantages in its entry to the

seltzer market, principally that
hard seltzer isn’t dependent on
farming. Presumably, most any
Coke bottling plant in the world
could produce a hard seltzer. In
addition, if Coke didn’t really
understand wine marketing, they
certainly understand making and
selling fizzy carbonated beverages.

Stealth prohibition?
The Dietary Guidelines
Advisory Committee is an independent advisory board appointed
by the Departments of Agriculture
and Health & Human Services.
The 20-member board of nationally recognized experts makes
updates every five years to the
Dietary Guidelines of Americans
(DGA).
In the 2020 update, according
to Forbes.com, the Committee proposes to reduce the DGA’s definition of moderate drinking for men
from the current recommendation
of two drinks per day to no more
than one drink. The recommendation for women remains at one
drink per day.
The Board cites increased consumption over the last 20 years,
increased binge drinking, and
increased rates of alcohol-attributable causes of death.
On the other hand, five
Harvard scientists, three of whom
have served on the Committee in
previous years, charge that there
was not sufficient data to change
previous guidelines. Christopher
Snowdon, a British economist,
cites the new guidelines as part of
the “stealth prohibition” of alcohol
that has been advocated by the
World Health Organization and
other anti-alcohol groups.

Fires in wine country
It’s getting to be an annual
event, with an outbreak of fires in
the wine country of Napa and
Sonoma Counties in California. A
hot, dry summer made much of
region a tinderbox when lightning
storms broke out in mid-August.
According to wine-searcher.com, a
number of wine businesses were
threatened by fire within a couple
days.
We have friends who live in
Sebastopol in Sonoma County and
at press deadline, they reported on
Facebook that they were preparing
to evacuate for the third time in
about four years. Their home was
safe during previous fire seasons,
but they were packed and ready to
go if an evacuation order came
down. Several years ago, a large
section of Sebastopol got wiped
out in a calamitous fire.
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MTT • Buy • Sell • Trade
BUSINESSES FOR SALE

BUSINESSES FOR SALE

Lounge, casino and steakhouse – Plentywood, MT
Recently remodeled, updated and rebranded. Adjacent to 120-unit
motel for travelers and locals. Full-beverage and gaming license.
Private casino with rewards system in place. FF&E included. Turnkey. Owners retiring (broker-owned). Call Gordon, 406-765-1560.
Basin Brokers, Inc.

BUSINESSES FOR SALE

Just $4.50 per line
1-406-494-0100
paul@tashcommunications.com

BUSINESSES FOR SALE

Four Buttes Supper Club & Lounge – Four Buttes, MT
Totally remodeled – new walls, septic, plumbing, electric, beautiful interior. Turn-key. Four Buttes, Montana, between Scobey
and Peerless, just south of Canada in Eastern Montana.
Owners retiring. LK Realty, 406-697-0755. Liquor license available. $210,000.

Turnkey, newly remodeled and updated, 5,140 sf building in Kalispell.
Includes new FF&E, plus an all-beverage license with gaming and catering.
$1,400,000. Seller will sell building
with/without the FF&E, as well as the
all-beverage license w/gaming. Call
Tom, 406-862-1000, 5 Star Realty.

LICENSES FOR SALE
Restaurant beer-and-wine license for
sale in Missoula. Make an offer. Call
Jeff at 406- 868-4284.

Profitable, long-standing established
casino in Kalispell, includes beer/
wine license with gaming. Two rentals
in place for added income. Property
on prime corner with great highway
frontage, visibility & high traffic.
New parking lot, new roof, new paint
in and out. $1,334,000. Will sell business and beer/wine license w/gaming
separately. Call Tom 406-862-1000, 5
Star Realty.

EQUIPMENT FOR SALE
VGMs for sale: 3 Summit RT Slants
$1,000 each, Epic Evolution $6,000,
MTD $6,000, Spielo Ultra Slant
$8,500. Epic, Spielo, & MTD like
new – all less than $100k in play.
Contact Jason, jwilliams92883@att.net.

PRICE REDUCED!
All-beverage liquor license with
gaming & catering available in
Great Falls. $225,000 OBO. Owner
motivated to sell. Call 907-2526493 or email goode@alaska.net.
Full beverage license for sale in Great
Falls. Contact Abby Portney for
details. 713-298-4251.
Beer-and-wine license with gambling
for sale in Deer Lodge. Make an offer.
Call Jeff at 406- 868-4284.

Floatable All-Beverage
Liquor License
Gaming included in Havre, MT
Call or text for details.
Kacie Mack, REALTOR®
Lodestar Land & Home
406-930-2541
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