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Fiscal year total stagnant again,
but fourth quarter shows improvement

By Paul Tash
Is the glass half empty, or half full?
Though video gaming machine (VGM)
revenues for the just-concluded fiscal year
reveals little growth over the last four
years, the fourth quarter of the year tallied
the highest amount of any quarter in nine
years.
Video gaming machine (VGM) revenues for FY18, which ended June 30,
totaled about $60.1 million, a tiny increase
of less than one percent over the FY17 total
of $59.8 million, according to preliminary
figures recently released by the state’s
Gambling Control Division. Fiscal Year 15
totaled about $59.7 million, 2016 about
$60.4 million, and last year about $59.8
million. Year-over-year revenues couldn't
be much more stagnant, as the 10-year
comparison chart at right shows.
However, preliminary figures show the
fourth quarter of FY18 totaling about
$15.5 million, the highest of any quarter

since third quarter 2009, which totaled
$15.6 million (see Fiscal Year comparison table). Revenues for fourth
quarter of FY18 also increased
about 2 percent over the fourth
quarter of FY17 that totaled
$15.2 million.
With such a small sample size, it's tough to predict whether the gaming
industry is finally beginning to pull out of its four-year
lull, but industry representatives are hopeful.
"The industry is cautiously
optimistic that new growth is
on the horizon," said John
Iverson, the Montana Tavern
Association’s government
affairs director and lobbyist.
Tax revenues remain about

MTA convention ready to roll
See REVENUES Page 8

Register now
for fun, education

By Paul Tash,
Montana Tavern Times
The Montana Tavern
Association's Public Relations
Committee is calling for
nominations for the MTA's
Worker of the Year Award.
Deadline for nominations is
Friday, Aug. 17.
“The MTA Worker of the
Year Award is a prestigious
honor,” said Bobby Lincoln,
head of the PR committee,

By Margaret Herriges
MTA Executive Director
It’s almost here ... CONVENTION TIME! The Montana Tavern
Association's Convention & Trade
Show has a great reputation for fun –
it’s a hotel full of hospitality folks, it
better be fun! It's also a great learning
opportunity!
The MTA is making some changes
this year to the convention, set for
Sept. 17-19 in Missoula at the Hilton

See WORKER Page 6

See CONVENTION Page 6
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Nominate your
best worker
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Obituary

Mike Severson, 62

Longtime tavern owner and
has shared numerous stories and
Montana Tavern Association memlaughs with many.
ber Mike Severson died June 11 at
Over the years, Severson
his home in Sidney at age 62.
owned a few different businesses,
Severson was born on Aug. 9,
even a roller-skating rink that
1955, in Sidney, to Guy D. and
eventually burned down.
Shirley Ann (Chadderdon)
Severson was a member of the
Severson. He grew up and attendPeople’s Congregational Church in
ed schools in Sidney,
Sidney, the Bar and
graduating from
Restaurant Association
Sidney Senior High
of Sidney, Elks Lodge,
School in 1974.
Moose Lodge,
After graduation,
Pheasants Forever,
Severson started
Ducks Unlimited,
working for his
NRA, Montana Tavern
father at the Ranger
Association, and
Lounge, performing
Walleyes Unlimited.
a variety of chores,
He was always willing
from making popto help and support
corn and hauling
many of the communibeer to counting
ty organizations,
money. While countwhether he was a
SEVERSON
ing money, Mike and
member or not. In the
his father learned the
early years, he spent a
trade of collecting coins together,
lot of time hunting, fishing, campwhich Mike carried on until his
ing, and gardening with his
death. He also became a collector
friends.
of numerous items.
He is survived by his children,
Severson married the love of
Melissa “Missy” Severson,
his life, Vickie Smith, in 1978.
Thornton, CO; Mike (Leah)
They had three children, Melissa,
Severson, Centennial, CO; and
Mike, and Randy. In 1991
Randy Severson, Billings; grandSeverson bought the Ranger
children, Owen and Desmond
Lounge from his father. He evenSeverson, Kyle Severson (girltually built the Ranger from a
friend Karina Orozco-Angel); and
small bar into a restaurant and
his great-granddaughter, Sophia
casino, and through many other
Severson.
phases keeping up with the changHe was preceded in death by
ing times and trends. As a tavern
his parents, Guy and Shirley; and
owner, he made many friends and
his grandparents.
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Opinion/Editorial

New guide helps you run Calcuttas
Tavern
Times

By Anne Gerken
GCD Communications
Whether at a rodeo, golf
tournament, basketball tournament, or many other types of
games or contests with two or
more entrants, a great way to
enjoy summer is to participate
in a Calcutta auction pool. To
gamble in a Calcutta is to “buy”
competitors who are “sold” to
the highest bidder, and winners
of the pool of money are determined by the result of the
event.
Calcutta auctions are a legal
gambling activity that requires a
permit and an application fee of
$25. No gambling operator
license is needed, and any individual, group, association, or
organization can apply. There is
no minimum or maximum bid or
payout, but all competitors must
be sold. As a reminder, acceptable payments for the wagers
are cash, check, or debit card.
Credit card payments are not
allowed.
All proceeds (any money left
over after payouts and adminis-

O

Anne Gerken
trative costs) must go to a charitable or nonprofit corporation,
association, or cause. No one
under 18 years of age may bid
in a Calcutta and no high
school or elementary sports
events may be bid upon.
The basic rules for running
a Calcutta are easy to follow
and now even easier with the
addition of a Calcutta guide,
recently created by the
Gambling Control Division
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Write us

The Montana Tavern Times welcomes letters to the editor.
Letters must include the writer’s name and address. The
word limit is 300. Mail to Montana Tavern Times, P.O. Box
4307, Butte MT 59702, or email us at paul@tashcommunications.com. The Times reserves the right not to print letters it finds objectionable.

ur new
resource for
Calcutta rules can
be quickly referenced ... on the
GCD website’s
FAQ page.

(GCD). Our new resource for
Calcutta rules can be quickly
referenced on a single-page
titled “Calcutta Guidelines”
available now on the GCD
website’s FAQ page or by asking the “bot” (a chatbot on bottom righthand corner of our
homepage).
Here is the process for a
successful Calcutta from start
to finish:
At least 10 working days

prior to the event (earlier is
even better to guarantee you
receive it in time), Calcutta
organizers fill out and submit
both Form 26 and an application fee of $25. (The 10-day
time-frame allows our licensing
personnel to resolve any missing or incorrect information provided in the application.) Form
26 is posted online at
https://dojmt.gov/wpcontent/uploads/Form26.pdf or
by visiting our “Forms” page.
Within Form 26, be prepared to provide a short
description of the event, a date,
place, and time of both the auction and the underlying event.
Provide a list of rules, and
include all prize values and
projected costs, the intended
use of the proceeds and the
charitable cause (or nonprofit)
any contributions will go
towards.
An event description could
read, “Bull Riding Competition
at Any Town Rodeo on July 30,
2018, at 7:30 pm.” The auction

Tavern Timetable
See CALCUTTAS Page 5

— UPCOMING EVENTS —

Aug. 15-16 MCMOA meeting, Fairmont
Sept. 17-19 MTA Convention and Trade Show, Hilton Garden Inn,
Missoula
Oct. 4 GIA board meeting, Best Bet, Helena
Oct. 5 Gaming Advisory Council, GCD offices, Helena

— STANDING DATES —

2nd Tues. of month
1st & 3rd Wed. month
2nd Mon. of month
Quarterly (call)
1st Thurs. of month
2nd Wed. of month
2nd Wed. of month
2nd Tues. of month
1st Tues. of quarter
3rd Thurs. of month
Last Tues. of month
2nd Thurs of month
2nd Thur. of month
2nd Tues. of month
Last Wed. of month
1st Mon. of month
2nd Tues. of month
1st Thurs. of month

Carbon/Stillwater TA 328-4807
Cascade Co. TA 453-9567
Central Montana TA 366-9633
Flathead Co. TA 270-8069
Hi-Line TA 265-9551
North Lake Co. TA 844-3372
Lincoln Co. TA 293-4493
Miles City TA 234-3164
Missoula Co. TA 728-0030
Park County TA 222-0665
Ravalli Co. TA 821-1853
Richland Co. TA 433-4354
Sheridan-Richland-Daniels 474-2358
Silver Bow TA 494-6062
Southwest Montana TA 835-2150
Toole Co. TA 434-2442
Tri-County LBA 475-3125
Yellowstone TA 855-0778
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Bidding for alcohol licenses coming soon
Tavern
Times

W

Becky Schlauch
ABCD Administrator
As many of you are aware,
Senate Bill 5 from the 2017
Legislative Special Session
requires the Department of
Revenue (DOR) to conduct a
competitive bidding process for
certain available alcoholic beverage licenses. The first competitive bidding process, which was
set to close in early March 2018,
was cancelled at the recommendation of the Economic Affairs
Interim Committee until administrative rules could be adopted.
On April 9, the DOR conducted a public hearing on the proposed rules and accepted written
comments until April 23. Since
then, the department has been
actively working on drafting
responses and making additional
amendments to the rules based
on the comments received.
The DOR is anticipating that
by mid-August, the rules will be
adopted, and the department
can move forward with its first
competitive bidding. The depart-

ment is currently
evaluating which
available licenses will be included in that initial
bid opening.
In the meantime, the department has updated its website to
allow individuals
to sign up to
receive electronic

from Page 4
itself could occur at any time
prior to that event, so include
the auction’s time and place.
Submitted rules will need to
be publicly posted at the event
and should cover:
1) The what and when of
the event. (See the description
above, “Bull Riding at Any Town
Rodeo, etc.”)
2) Prize values, which are
the same as payouts, must be
50 percent of the pool or more.
(These could read, “1st place –
40 percent, 2nd place – 30 percent, and so on.”)
3) Administrative costs, or
any expenses (such as
“Auctioneer’s pay - $50”).
Administrative costs do not
include profits for the sponsor,
as profits are not allowed.
4) Intended use of the proceeds ¬– the amount left over
after the administrative costs
and payouts are allotted (for
example, “10 percent of total
pool will be given to the 4H
Club”).
After the required information listed above has been
compiled into Form 26 and

submitted via email or
through the mail with a
$25 application fee, an
organizer will be contacted
and given a permit for their
event.
If a Calcutta will be
conducted for more than
one event (ex. Bull Riding,
Barrel Racing, Calf
Roping, etc.) during a single competitive exhibition
or contest (example,
Rodeo), these events will
be reviewed separately,
but can be submitted on a
single Form 26 with one
$25 fee.
While there are no
reporting requirements,
records may be requested
by the department at the
conclusion of the event.
For more information,
please call our office at
(406) 444-1971 or email
gcd@mt.gov.
(References: Title 23,
Chapter 5, Part 2, MCA;
Title 23, Chapter 16,
Subchapter 28, ARM)
Find the “Calcutta
Guide” here:
https://media.dojmt.gov
/wp-content/uploads/CALCUTTA-GUIDELINES.pdf

Calcuttas

Becky Schlauch

hen a competitive bidding is open, bids
must be submitted
electronically to the
Department of
Revenue.

notifications when the new competitive bidding opens. To do so,
visit https://mtrevenue.gov/liquortobacco/liquor-licenses/liquorlicense-competitive-biddingprocess/ and key in your first
name, last name and email
address and click the sign up
button.
As a reminder, when a competitive bidding is open, bids
must be submitted electronically
to the Department of Revenue.
The electronic form (Retail
Alcoholic Beverage Competitive
Bid Form) can be found at
https://app.mt.gov/myrevenue/.
To submit a bid, the bidder
must complete and submit the
electronic bid form, pay a
$100 processing fee plus service charges, and attach an
irrevocable letter of credit from
a financial institution for at
least the bid amount.
Please call (406) 444-6900
if you have any questions
related to the competitive bidding process for alcoholic beverage licenses.

Montana Tavern Times - 6

Convention

from Page 1

Garden Inn. Following is a rundown of those changes.
First – We shortened the convention by half a day. It used to
end after the business meeting on
Thursday. This year we rearranged
it so that the last event will be
Wednesday evening. While we all
want to have fun, everyone’s
schedule is busier than ever, and
MTA’s Time & Place Committee
wanted to recognize how valuable
everyone’s time is. Now the convention will culminate at the
Awards Banquet with the presentation of our most prestigious
awards.
Second – The Department of
Revenue (DOR) has been looking
closely at how tasting events work,
and MTA is following its interpretation to the letter of the law. We

Worker

from Page 1
which selects the winner. “Every
tavern owner likely has a truly
special employee who they can
nominate.”
The MTA asks that nominations consist of a short essay of no
more than 250 words outlining
why the nominee is an exemplary
example of a dedicated and valuable worker, how many years of
service have been rendered, what

August 2018
went one step further and have
limited samples to ½ oz. for spirits
and 4 oz. for beer. Additionally, all
vendors serving alcohol must be
server trained. MTA is setting the
example for how to run a responsible trade show with alcohol. But
never fear, the fun
element is still
there! From 4-5
p.m. during the
tradeshow, vendors
may pour full-sized
drinks during the
Trade Show
Reception.
Third – We’ve
lined up some great
classes for our attendees
to participate in on
Tuesday and Wednesday.
These short, 50-minute offerings
will provide important information
about running your business, complying with DOR regulations and
understanding DOJ rules and laws.
Finally – We are once again

honored to welcome Gov. Steve
Bullock and Atty. Gen. Tim Fox,
along with newly appointed DOR
Director Gene Walborn and
Gambling Control Division
Administrator Angela Nunn.
The theme for this year’s con-

vention is “Walk the Walk” as
Montana tavern owners and their
representatives lead by example,
showing that you can have a good
time, yet party responsibly. In that
spirit, Golden Route Operations is

once again sponsoring transportation throughout the convention so
when you arrive at the convention,
you can park your car until it’s
time to go home on Thursday.
Be sure to make your hotel
reservations by Aug. 26 to get the
discounted rate. The host Hilton
Garden Inn ($129/night plus tax)
can be reached at (406) 532-5300,
and the nearby Broadway Inn
($99/night plus tax) can be
reached at (406) 532-3300.
Don’t wait to register! The last
day registrations will be accepted
is Friday, Sept. 14. You can pay at
the door, but your registration
must already have been received
by the MTA. Registration is easy!
Go online at www.MTtaverns.org
or call MTA at (406) 442-5040
and we’ll register you over the
phone.
See you in Missoula for MTA’s
63 Annual Convention & Trade
Show, Sept. 17-19 at the Hilton
Garden Inn.

are the employee's outside interests
and who are his or her family
members. Examples of achievement, or courage and perseverance
in the face of adversity, should be
included.
"Hospitality businesses are
very dependent on quality workers," Lincoln said. “We should get
some great nominations.”
The award was presented for
the first time at the 2006 MTA
convention. The Montana Tavern
Times sponsors the honor, known
as the Gary Langley Memorial

Worker of the Year award. Langley
was a popular long-time editor of
the monthly trade publication.
Winners receive a specially
created plaque, adorned with a bartender's jigger and stir spoon,
along with a $100 bill. The winner
also will be featured in the postconvention edition of the Montana
Tavern Times.
The Aug. 17 deadline will
allow the committee to review
nominations and select a winner.
The winner's employer will be
notified by Aug. 31.

The Public Relations
Committee urges the employer
submitting a nomination to have
the employee present at the final
convention banquet to personally
accept the award if chosen.
The 2018 MTA convention will
take place in Missoula at the
Hilton Garden Inn Sept. 17-19
with the banquet Sept. 19.
Nominations should be sent to
the Montana Tavern Association,
920 E. Lyndale, Helena, MT
596201. They also can be emailed
to mttavern@gmail.com.
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Revenues

from Page 1

5 percent behind the industry’s
high mark of $63.4 million set in
FY08. Revenues began to crater in
FY10, falling by more than 20 percent in the next three years when
an economic recession and a new
statewide smoking ban strafed the
industry. That revenue decline has
been compounded as expenses
have continued to rise, so the
industry is continuing to deal with
2007 revenues and 2018 expenses.

Fourth quarter numbers

Leading the fourth-quarter revenue numbers were the state's
largest counties, six of seven of
which posted gains year over year.
Lewis and Clark led the way with
an increase of 10.4 percent, to
$1,176,000 from $1,066,000;
Flathead showed an increase of 5.7
percent, to $1,418,000 from
$1,341,000; and Silver Bow
enjoyed a 5.5 percent, to $890,000
from $844,000.
Fourth-quarter results for the
other largest counties are:
Cascade, up .3 percent to
$1,635,000 from $1,630,000;
Gallatin, up 3.3 percent to
$994,000 from $962,000;
Missoula, up 2.2 percent to
$1,573,000 from $1,540,000;
And Yellowstone, down .03 to
$3,106,000 from $1,3,115,000.
Fourth-quarter results for the
next largest counties include:
• Hill (county seat – Havre),
down 10.6 percent to $247,000
from $276,000;
• Lincoln (county seat –
Libby), up 4 percent to $293,000
from $282,000.
• Park (county seat –
Livingston), up 17.6 percent to
$266,000 from $226,000;
• And Ravalli County (county
seat – Hamilton) up 6.7 percent to
$386,000 from $362,000.
Eastern counties in the Bakken
oil region showed a mixed bag.
Richland (county seat – Sidney)
fell .02 percent to $351,000 from
$352,000, while Roosevelt (county
seat – Wolf Point) fell 7.4 percent
to $277,000 from $300,000.
However, Dawson County (county
seat – Glendive) grew 8.3 percent
to $221,000 from $204,000, while
Custer County (county seat – Miles
City) grew 4.5 percent to $252,000
from $241,000.
Overall, 31 of the state’s 56
counties experienced revenue
increases.
Please see the accompanying
tables for gaming revenue specifics
on other counties and cities.
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MILODRAGOVICH, DALE, STEINBRENNER
Attorneys

P.C.

Liquor License Transfers, Gaming Applications,
Real Estate, Business Sales, and Estate Planning

GERALD W. STEINBRENNER

(406) 728-1455
Fax (406) 549-7077
E-Mail: fishlaw@bigskylawyers.com

P.O. Box 4947
620 High Park Way
Missoula MT 59806-4947

GERALD W. STEINBRENNER
www.bigskylawyers.com
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Liquor Biz

AB-InBev marks 10 years since shocking move

By Paul F. Vang
This past month marked the
10th anniversary of AnheuserBusch, America’s biggest beer
company, getting taken over by a
Belgian beer company, InBev, to
form Anheuser-Busch InBev, the
world’s biggest brewing company.
In a retrospective, stltoday.com,
the online service of the St. Louis
Post-Dispatch noted the day, July
10, 2008, when the news rocked
the brewing industry, not to mention the city of St. Louis.
In the report, Tom Pirko, of the
California consulting firm,
Bevmark, recalls that the old
Anheuser-Busch company was ripe
for a takeover. He described the AB management of the time as
“dinosaurs waiting for the asteroids
to hit and wipe them out.”
In the immediate aftermath of
the takeover, jobs were lost and
key functions moved out of St.
Louis. The city of St. Louis took a
huge blow to civic pride, losing
Anheuser-Busch to a Belgian company.
AB InBev, as a global brewer,
has done well for its investors,
with per–share profits up 37 percent, even with declining sales of
Budweiser and Bud Light in North
America, AB InBev’s largest market.
If that seems strange, to be
increasing profits in spite of
declining sales of their leading
brands, Eric Shepard, editor of
Beer Marketer’s Insights, commented in the article that it wasn’t
a sustainable business model.
“You can’t lose barrels forever
and make more money. That math
doesn’t continue to work.”
The corporate formula that
does seem to work is to make big
acquisitions every few years, such
as Mexico’s Grupo Modelo in
2013, and London-based
SABMiller in 2016. In addition,

the company has bought up a number of U.S. craft beer companies,
such as Chicago’s Goose Island.
Analysts speculate that AB
InBev’s next big buy will be outside beer, perhaps a big soft drinks
company such as Coca-Cola,
though company executives insist
that their focus is beer.
Beer operations that might
make sense might be beer businesses operated by French wine
company Castel, or Diageo’s
Guinness.
In any event, the report concludes that if North American sales
continue to slip, AB InBev will
find “something, somewhere” to
buy.
“They didn’t build the world’s
largest brewer by being satisfied
with the status quo.”

Beer sales falling flat

This report isn’t exactly related
to the previous segment on AB
InBev, but it’s along a similar
theme.
As reported by Beer Business
Daily, after a relatively strong winter and spring, beer sales, as measured by volume, started declining,
as tracked by Nielsen. We usually
think people drink more beer in
summer, but that doesn’t seem to
be happening.
First off, premium light beers
are mostly in decline. The segment
as a whole was down 4.3 percent,

Buying or selling
your business? I can help!

• Specializing in putting buyers and sellers
together for merger and acquisition of businesses
• Past beer and wine wholesaler in Montana and
Arizona
• 22 years experience in alcohol-related businesses
• Seeking listings in Tavern, Restaurant and
Gaming Industry

“I’m looking forward to meeting many of my old-time
friends and getting to know new acquaintances. If I’m
given the opportunity to work for you, I don’t believe
you will find anyone who will work harder than I will.”

with Coors Light down 6. 7 percent, and Bud Light down 4.8 percent. Miller Lite held to a growth
curve, but at a bare 0.5 percent.
Import beers were down overall, though Constellation Brands’
Corona and Modelo were up 8.6
percent and 10.4 percent. Heineken
and Dos Equis were both down in
the 5 percent range.
Even the craft segment was
down 3.2 percent in volume and
off a bit in market share. Among
the top craft brands, Sierra Nevada
was down 41 percent, and Sam
Adams, Leinenkugel, New
Belgium, and Shock Top brands
were down double digits.
There’s a related story, this
from foodandwine.com, with the
headline, “People Aren’t super
Excited About Beer Right Now.”
This report notes that the whole
beer category seems to have stalled
out in both the suds produced by
Big Beer and the craft segment,
which saw increased retail sales of
just 1.7 percent. On the other hand,
there are a lot of players in the
craft segment and some brewers
have vigorous growth in sales,
even while some of the biggest
craft brewers were down.
These trends are reinforced by
changes in the alcohol market. In
2002, beer accounted for 54 percent of alcohol sales and wine
made up 37 percent. Last near,
beer had dropped to 46 percent,
while spirits had modest growth to
fill the gap.

Craft distilling jumps

The craft distilling segment of
the beverage business is growing
dramatically. As reported by beveragedaily.com, there were 1,315
craft distilleries in 2016, and those
numbers grew to 1,589 in 2017, as
complied by the American Craft
Spirits Association.
The American Craft Spirits

Association defines a craft distiller
as one that has not removed from
bond more than 750,000 proof gallons, markets itself as craft, is not
openly controlled by a large supplier, and has not been in violation of
the ACSA Code of Ethics.
California has the largest number of craft distilleries, with a total
of 148, or 9.3 percent of the nation’s
total. California is followed by New
York, Washington, Texas and
Colorado.
Craft spirit sales tend to be local
and regional. On average, around
half of craft spirits are sold in the
producer’s home state, and around
one-fifth of all craft sales are sold at
the production facility, itself.
I could say, “I told you so,” but
Montana Tavern Times’ former editor/publisher, Cole Boehler, unfortunately isn’t around to hear it.
Sometime around 15 years ago,
after a trip to California and visiting
a couple craft tasting rooms, I
pitched a story idea to Cole about
craft distilling as the next big thing
in the beverage business. Cole
rejected it, saying craft distilling
wouldn’t be a story until we had
distillers in Montana.
Of course, craft distilling came
to Montana, and our Big Sky distillers are putting out a lot of good
stuff.

Constellation gets crafty

Constellation Brands strengthened its holdings in the craft beer
segment with the acquisition of
Four Corners Brewing of Dallas,
Texas, reported brewbound.com.
Constellation previously
acquired Ballast Point Brewing of
San Diego and Funky Buddha
Brewery of Florida.
Four Corners Brewing started in
2012, and it produces six different
offerings, year around, and production has increased five-fold since
2014.

• Karoake 7 nights a week 9 p.m. to 2 a.m.
• Newest Poker, Keno and Line Games
Queen of Hearts
• Packaged Liquor To-Go
Card Club
• Great Drink Prices
Dunham Real Estate Services

404 N. 31st Street, Suite 205
Cell: 406 425-0180
E-mail: lyle@lbstratus.com
P.O. Box 7225
Billings, MT 59103-7225 DunhamRealEstateServices.com

Best Live Poker Action in Town
in the Queen of Hearts Card Room.
crystalloungebillings.com

101 North 28th Street • Billings, Montana • 406-259-0010
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MTT • Buy • Sell • Trade
BUSINESSES FOR SALE

Great Falls bar for sale!
All-beverage liquor license with gaming & catering included. Turn-key.
Remodeled. Nice and clean. Call (907)
252-6493 or email goode@alaska.net

DAVE'S 2018 TIPS
FOR SELLING YOUR BAR
My advice is simple. You’ve
undoubtedly worked very hard
in your bar/restaurant over the
years. Pick someone who works
at least as hard, and totally
understands the hospitality
business! Contact me for a free
consultation, and I’ll explain
how I’ll market your property.
FOR SALE
---Club Bar
Ronan, MT, $450,000

Bozeman Real Estate Group
Dave Everett Realtor®
406-600-0647
Dave@BozemanRealEstate.group

BUSINESSES FOR SALE

BUSINESSES FOR SALE

BLE!
C4D TERMS AVAILA

SIR’S SCOTT’S
OASIS STEAKHOUSE
& LOUNGE in MANHATTAN
Rated one of the best steak
houses in Montana – voted
“Best Steak in Bozeman” for
past 20 years plus! High volume for 40 years w/same owners, now ready to retire. Sale
includes land, building, full
liquor license with gaming,
FF&E. Building has had major
updating. Kitchen state-of-theart. Super clean. Price reduced
to $1,800,000.

Contact Lyle Dunham, Broker
Dunham Real Estate Services
406-425-0180

ML#279310 - Sports Hut
341 N 9th Street - Columbus
NEW PRICE! $475,000

The Patterson Team:
Stephanie Patterson, 321-0759,
and Dan Patterson, 321-4182

A member of the franchise system
of BHH Affiliates, LLC

Just $4.50 per line
1-406-494-0100
paul@tashcommunications.com

LICENSES FOR SALE

All beverage liquor license without
gaming, floatable. Contact Bob Clark
at TrailWest Bank, 406-626-4500 M-F,
8-5 for inquiries.

Floatable all beverage liquor license.
Contact Clint Rech at Citizens Bank
& Trust. 406-932-5311, M-F, 8-5 for
inquiries. Motivated to sell, all offers
considered.
Restaurant Beer and Wine License,
Helena. Please call Chris at 303-6186116 or chris@c2qltd.com.

Floatable all beverage liquor license
with gaming. Price negotiable. Call
406-789-2208.

All beverage floatable liquor license.
Will sell with bar, with gaming or separately. 406-323-2347.

Great Falls City all-beverage liquor
license with catering endorsement for
sale. Call Bob 406.791.2791 or e-mail
rdompier@bwheritageinn.com.

EQUIPMENT FOR SALE

Doughboy pizza press. $800 or OBO.
Call Bill, 406-490-6063.
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