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Little growth in second quarter, again

By Paul Tash
Montana Tavern Times
Like tread-worn tires on snow-covered
roads, Montana’s video gaming machine
(VGM) revenues just can't gain any traction.
VGM revenues in the second quarter of
Fiscal Year 2018 totaled about $14.7 million, just one percent higher than the same
period a year ago, according to preliminary
figures recently released by the state’s
Gambling Control Division.
Following a 7.5 percent jump to $14.8
million in the second quarter of FY15, the
next three years registered totals of $14.7
million, $14.5 million, and $14.7 million.
The graph at right tells the story – the last
four bars are basically the same, indicating
a revenue picture that can easily be
described in one word.
"Stagnant," said Neil Peterson, executive director of the Gaming Industry
Association of Montana. "It's becoming the
new normal."
The $14.7 million total for the second
quarter, which ended Dec. 31, was down

about 1.5 percent from the previous quarter (1Q FY18), which reached about
$14.9 million.

Tax revenues remain about 8 percent less than the industry’s high
mark of $16 million recorded in
the second quarter of FY08.
From that point the industry endured heavy losses in
the next three years, created by the economic recession and a new statewide
smoking ban. Though
VGM revenues slowly
improved from 2012 through
2015, they have leveled off in
the last three years.
In addition, damage suffered by the industry during
the recession has been compounded when considering that
expenses have continued to
rise, about 5 percent a year,
according to some industry
See REVENUE Page 7

Industry loses ‘legend’ Keck

Tavern Times file photo

DARRELL KECK discusses an ABL policy before
the MTA Executive Board in 2008. Keck died Jan. 28.

By Paul Tash
Montana Tavern Times
Longtime industry stalwart and former Montana Tavern Association
President Darrell Keck of Shelby died
Jan. 28 following an extended illness.
"Darrell was a legend in the liquor
license world," said a statement from
the MTA, "and a strong advocate for
this industry."
Keck and his wife Jeannie owned
and operated the Dixie Inn, a landmark
Shelby bar and restaurant for over 30
years, starting in 1985. Extremely
active in the state MTA, as well as the
local Toole County Tavern Association,
Keck received the Durkee Award, the
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MTA's highest honor, in 2005.
“It’s the most prestigious award I
could ever win, and it’s one of my
most prized possessions," Keck said in
a 2005 interview following the award
presentation. “It’s humbling to be
judged worthy of this honor by your
peers."
Keck also served as a board member for the MTA's national parent
organization, the American Beverage
Licensees, for many years. In addition
to holding offices in local, state and
national associations, Keck often acted
as a mentor to newer colleagues in the
industry.

See KECK Page 5

Memorials can be made to Shriners

The Keck family requests that memorials in honor of
Darrell be made to the Shriners Hospital for Children
in Spokane. Condolences can be sent to the Keck
family, PO Box 192, Shelby, 59474.
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Gallatin bar owners have blast for charity
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By Paul Tash
Montana Tavern Times
A lively crowd of nearly 400
tavern owners and supporters
packed Bozeman’s Holiday Inn
Jan. 23 for the 43rd edition of the
Gallatin County Licensed
Beverage Association dinner and
fundraiser.
The night began with a hosted
cocktail party poolside, with partygoers keeping three open bars
busy. Appetizers, including stuffed
meatballs, mushrooms and shrimp
were plentiful and delicious. When
the dinner bell rang at about 8
p.m., a sit-down dinner awaited,
featuring prime rib, mashed potatoes and green beans.
“We’re going to have a lot of
fun, give away a lot of
cash, and raise a lot money
for charity,” said longtime
emcee Ralph Ferraro.
Throughout the night,
several raffles were held, as
several lucky dinner-goers
won prizes including cash
and gift baskets. After dinner, Dean Folkvord, proprietor of the Sacajawea Hotel
in Three Forks, served as
auctioneer for the six-item
live auction. Auction items
included:
• Loft Spa and
Meridian Boutique package;
• A Winter Getaway
featuring two nights at Chico Hot
Springs and a day-trip fishing on a
river of winner's choice with
Montana Troutfitters;
• A NASCAR package featuring race tickets and three nights
lodging for two to a March race in
Las Vegas;
• Two tickets to a Seattle
Seahawks game and a two-night
hotel stay in Seattle;
• A package featuring two
rounds of golf at the Riverside
Country Club, a 50-inch HDTV
and 10 passes at Gallatin Sporting
Clays;
• Two reserved tickets to the
National Finals Rodeo in Las
Vegas and a 50-inch HDTV.
In the traditional 11-seat
fundraiser, Amatics CPA of
Bozeman won the grand prize of
$2,000. Matzinger Electric won
second and $500, while Thompson
Distributing grabbed third place
and $300.

The Gallatin County LBA dinner is a fundraiser for several area
charities. One example is the Cody
Dieruf Benefit Foundation, which
provides local support to those suffering from cystic fibrosis. Cody
Dieruf died in April 2005 from the
disease, and her family established
the Foundation in her memory.
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DEAN FOLKVORD, top left,
calls the live auction for the
Gallatin Co. Licensed
Beverage Association dinner
in Bozeman Jan. 23. Ashley
Skillen, top right, holds a
book she earned as the winning bidder for a winter getaway to Chico Hot Springs.
Celebrating with her is
Brianna Schutz, and both
are with the Cat’s Paw in
Bozeman.
JOE AND MEGAN Romano, above left, owners of the Urban Kitchen
in Bozeman, enjoy the festivities at the Gallatin Co. Licensed
Beverage Association dinner. Mike and Peanuts Money, above right,
are excited with the NASCAR package they successfully bid on.
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Gaming reviewed for golf courses
Tavern
Times

By Dave Jeseritz
GCD Investigations Chief
This month’s topic is golf
and gambling. While it may not
be the right season in Montana
for golf, it may be the right time
to talk about golf courses (both
public and private) during the
off-season and what gambling
activities are permitted on
these premises. While this article is geared towards golf
courses, the chart with this article applies to any organization
wishing to offer these gambling
activities.
If a location has acquired
the appropriate alcoholic
beverage license as defined
in MCA 23-5-119, they are
eligible to offer certain types
of gambling activities once a
Gambling Operator’s
License (GOA) is obtained.
In addition to having a GOA
license, additional permits
are required for some activities.
The accompanying chart
explains what types of licenses
or permits are required for certain gambling activities.

G

Dave Jeseritz

Golf courses with alcoholic
beverage/gambling licenses are
viewed as being “public” under
the eyes of the law. This means
that golf courses, whether they
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olf courses
with alcoholic
beverage/gambling
licenses are viewed
as being ‘public’
under the eyes of
the law.

are private clubs or not, must
operate within the gambling and
alcoholic beverage rules and
laws. Live card games, such as
poker or panguingue, must be

played on a licensed table, and
the cards must be dealt by a
licensed dealer only between 8
a.m. and 2 a.m., unless extended by a local government ordinance.
One liquor license prohibits
certain locations from gambling
activities. Called the “Golf
Course Beer and Wine license,”
this license has restrictions that
indicate if the owner of the golf
course is not “the state, a unit
of the university system, or a
local government, gaming or
gambling of any type is not
authorized” (MCA 16-4109.)
I'm hopeful this article
helps to clarify and assist
golf course licensees in
their operations, as we
receive questions every
year about these topics. If
you have questions about
gambling rules and regulations, contact our field offices or
main office in Helena, 4441971, or you can visit Gambling
Control Division’s website,
www.dojmt.gov/gaming.

Tavern Timetable
— UPCOMING EVENTS —

Feb. 12 Hi-Line Tavern Assoc. dinner, Duck Inn, Havre
March 7 MTA Board meeting, Holiday Inn Downtown, Missoula
April 11 Central Montana TA Spirits Festival, Eagles, Lewistown
April 13 MCMOA meeting, Red Lion Convention Ctr, Billings
May 11 Gaming Advisory Council, GCD offices, Helena
May 22-23 GIA Convention, Fairmont Hot Springs

— STANDING DATES —

2nd Tues. of month
1st & 3rd Wed. month
2nd Mon. of month
Quarterly (call)
1st Thurs. of month
2nd Wed. of month
2nd Wed. of month
2nd Tues. of month
1st Tues. of quarter
3rd Thurs. of month
Last Tues. of month
2nd Thurs of month
2nd Thur. of month
2nd Wed. of month
Last Wed. of month
1st Mon. of month
2nd Tues. of month
1st Thurs. of month

Carbon/Stillwater TA 328-4807
Cascade Co. TA 453-9567
Central Montana TA 366-9633
Flathead Co. TA 270-8069
Hi-Line TA 265-9551
North Lake Co. TA 844-3372
Lincoln Co. TA 293-4493
Miles City TA 234-3164
Missoula Co. TA 728-0030
Park County TA 222-0665
Ravalli Co. TA 821-1853
Richland Co. TA 433-4354
Sheridan-Richland-Daniels 474-2358
Silver Bow TA 494-6062
Southwest Montana TA 835-2150
Toole Co. TA 434-2442
Tri-County LBA 475-3125
Yellowstone TA 855-0778
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Licensing changing for combined quota areas
Tavern
Times

those incorporated cities and incorporated
By Becky Schlauch
towns. The department will then be able to
LCD Administrator
determine how many licensees exist in each
Many are now aware that Senate Bill 5
passed the 2017 legislative special session individual quota area and whether the incorporated city or incorporated town is eligible
in November. As a recap, SB 5 implements
for any additional licenses.
a couple of significant changes in the alcoholic beverage industry. They are
to separate combined quota
areas and conduct a competitive
bidding process for determining
which individual or business
entity is eligible to apply for
licensure.
Prior to the passage of SB 5,
when two or more incorporated
cities or incorporated towns
were located within five miles of
each other, those incorporated
cities or incorporated towns
became one, creating a combined quota area. The number
of licenses allowed were based
Becky Schlauch
on the total population of the two
incorporated cities or incorporatAny licenses that are created due to a
ed towns and allowed the applicant or
combined quota area separating or populalicensee to locate the premises in either
tion increases will follow the competitive
incorporated city or incorporated town.
bidding process in which the highest bidder
SB 5 requires the department to sepawill be granted the opportunity to seek licenrate those combined quota areas, so that
sure. SB 5 prohibits the department from
each incorporated city and incorporated
allowing more than one license per license
town has its own allowable number of
licenses or quota. There were six combined type per quota area to be published per
year that become available from a comquota areas. These include Bozeman and
bined quota area separating.
Belgrade, Whitefish and Columbia Falls,
The department has developed an elecHelena and East Helena, Hamilton and
tronic form that will be used for bidders to
Pinesdale, Eureka and Rexford and Red
submit their bid amount. The department
Lodge and Bear Creek.
has opened the competitive bidding process
The department is in the process of
for a Belgrade all-beverage floater license
determining the boundaries to separate

A

and a Bozeman beer license. These will
both be gambling restricted and the bids
must be received by midnight MST on
March 8, 2018. Licenses that become available in any of the other quota areas would
be published sometime afterwards.
All bids must be accompanied
by a $100 processing fee and an
irrevocable letter of credit (ILOC)
from a financial institution. The
ILOC must meet the following
requirements: be for the exact
same name as the bidder on the
electronic form, must be for at
least the bid amoun, list the
Montana Department of
Revenue as the beneficiary and
be good for one year after the
competitive bid deadline. If the
Department determines that a
refund of a payment made pursuant to an irrevocable letter of
credit is due, such refund shall
be made to the financial institution that issued the irrevocable letter of
credit.
Be sure to keep an eye on the newspapers of general circulation in each of those
cities or towns for when the competitive bidding process opens and closes. The department will also list this information on its
website.
If you would like more details on the bill,
please go to http://leg.mt.gov/bills/specsess/1117/billpdf/SB0005.pdf and read the
full text. As always, the licensing staff at the
department is also happy to answer any
questions you may have and can be
reached at 406-444-6900.

ll bids must be
accompanied
by a $100 processing fee and an
irrevocable letter
of credit from a
financial institution.

Keck

from Page 1
Keck was instrumental in
establishing college scholarships
for county high school students
through the Toole County Tavern
Association. He also was active in
the Shelby food bank and the
National Rifle Association, where
he worked to establish a local
NRA Youth Shooting Award.
Keck was an active Mason
who helped raise funds for Shrine
Hospitals. He was an effective
advocate for the hospitality industry and was recognized by state
legislators and Montana’s
Congressional delegation as a person of "integrity and intellect," the
Tavern Times reported in 2005.
In that story, Keck gave much
credit to his wife.
“There’s no one in this industry who can do it all alone," he
said. "Jeannie understands the

DARRELL KECK calls for nominations for officers at the Montana Tavern Association conven-

importance of our associations and
supports me, and keeps the busi-

Tavern Times file photo

tion in Red Lodge in 2011. Keck was the organization’s expert on parliamentary procedure.

ness going while I’m off at meetings.”

Survivors include his wife and
five children.

New license auction opens for bid
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The Montana Department of
Revenue opened its first competitive bidding for alcohol beverages
licenses since the new law was
passed during the 2017 legislative
special session in November.
The first licenses being offered
are a Bozeman retail beer license
(gaming restricted) with a minimum bid of $187,500 and a
Belgrade all-beverage floater
license without gaming with a minimum bid of $342,500. Bidding
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opened on Jan. 18 and closes at
midnight MST on March 8, 2018.
License bidding for other quota

areas will follow in the future.
The law replaces alcoholic
beverages license lotteries with a
competitive bidding process to

determine which individual or
business is eligible to apply for
licensure. The highest bidder will
be granted the opportunity to seek
licensure.
The new law also separates the
state’s six combined quota areas so
that each incorporated city and
incorporated town has its own
allowable number of licenses or
quota. Those areas were Bozeman
and Belgrade, Whitefish and
Columbia Falls, Helena and East
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CALL ONE OF OUR
DEDICATED AGENTS
TODAY!
– Rod Gabriel, 532-3884
– Mark Kuhr, 756-4137

Work Comp • Property • Liability • Liquor Liability • Health Ins

Helena, Hamilton and Pinesdale,
Eureka and Rexford, and Red
Lodge and Bear Creek.
To find bid information or submit a bid, visit revenue.mt.gov. All
bids must be accompanied by a
$100 processing fee and an irrevocable letter of credit for at least the
amount of the bid.
For more information, visit
revenue.mt.gov, email
DORCustomerAssistance@mt.gov
or call (406) 444-6900.

Server training
material online

Free signage and education
materials can be found online at
www.AlcoholServer Training.mt.gov.
• To order education materials:
click on the ‘Order Education
Materials’ tab. Just choose your
items, add to your shopping cart,
check out and place your order.
• To verify server training:
click on the ‘Training Verification’
tab. Enter first and last name and
date of birth and click search.
• To look for scheduled Let’s
Control It server training classes:
click on the ‘Calendar for State
Classes’ tab. You can search by
city, county or month.
• To find a state trainer in your
area: click on the ‘State Certified
Trainers’ tab and enter the county
and click filter.
• To find other state approved
training providers: click on the
‘Approved Training Providers’ tab.
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Revenue

from Page 1

representatives.
VGM revenues in the seven
largest counties were mixed, with
five showing gains and two experiencing losses. Gallatin posted the
largest increase, up 8.5 percent to
$959,000 from $884,000 last year,
while Missoula showed a 3.5 percent increase to $1,519,000 from
$1,467,000.
Second quarter results for the
other largest counties were:
• Butte-Silver Bow, up 2.2 percent to $833,000 from $815,000;
• Cascade, down 1 percent, to
$1,508,000 from $1,523,000;
• Flathead, up 3.3 percent to
$1,308,000 from $1,266,000;
• Lewis and Clark, down 1.3
percent to $1,067,000 from
$1,081,000;
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• Yellowstone, down 0.9 percent to $2,978,000 from
$2,004,000.
Second quarter results for other
larger counties across the state
include:
• Hill (county seat – Havre),
down 9.9 percent to $249,000
from $276,000;
• Lincoln (county seat –
Libby), up 6 percent to $266,000
from $251,000;
• Park (county seat –
Livingston), up 0.6 percent to
$225,000 from $224,000, and;
• Ravalli County (county seat –
Hamilton) up 0.7 percent to
$360,000 from $358,000.
Eastern counties in the Bakken
region have leveled off falling the
slowdown in oil-production activity. Richland (county seat – Sidney)
increased 1.6 percent to $336,000
from $331,000 last year, while
Roosevelt (county seat – Wolf
Point) dropped 3.4 percent to

$270,000 from $280,000.
Overall, 29 of 56 Montana
counties experienced revenue
growth, and 23 reported a decrease
(the GCD did not report activity in

four small counties that have less
than three licensed operators).
See the tables on the following
page for gaming revenues for other
counties and cities.

Buying or selling
your business? I can help!

• Specializing in putting buyers and sellers
together for merger and acquisition of businesses
• Past beer and wine wholesaler in Montana and
Arizona
• 22 years experience in alcohol-related businesses
• Seeking listings in Tavern, Restaurant and
Gaming Industry

“I’m looking forward to meeting many of my old-time
friends and getting to know new acquaintances. If I’m
given the opportunity to work for you, I don’t believe
you will find anyone who will work harder than I will.”

Dunham Real Estate Services

404 N. 31st Street, Suite 205
Cell: 406 425-0180
P.O. Box 7225
E-mail: lyle@lbstratus.com
Billings, MT 59103-7225 DunhamRealEstateServices.com
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ABL speakers to address retail issues
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ABL News Release
American Beverage Licensees
(ABL) has announced additional
speakers for the 2018 ABL Annual
Meeting, to be held March 11-13 at
Harrah’s New Orleans Hotel &
Casino in New Orleans. Additional
announcements are expected in the
coming weeks that will build on a
program already rich with unique
perspectives on a range of issues
directly affecting beverage
licensees.
“For the past 16 years, ABL
has worked diligently to build its
annual meeting into the marquee
event for independent beverage
retailers to learn about new and
emerging industry trends, important regulatory and legislative
developments, as well as to provide a forum for retailers from
across the country to come together to share and network,” said ABL
Executive Director John
Bodnovich.
Presenters for the 2018 ABL
Annual Meeting currently include:
Tom Cole, president and CEO,
Republic National Distribution
Company. Topic: Keynote Address.
Tom Cole has served as the
President & CEO of RNDC since
its creation in 2006, helping the
business grow to be the nation’s
second largest distributor of wines
and spirits with sales of approximately $6.5 billion. He has been in
the wine and spirits industry for
over 30 years, having launched his
career with Duval Spirits Company
in Florida in 1981 and was named
President of Magnolia Marketing
Company in 1991. He has continued in the chief executive position
through several expansions, culminating in the merger of Republic
Beverage Company with National
Distributing Company. Tom’s
Keynote Address will cover the
future of wholesale distribution in
the evolving marketplace.
Elizabeth Frazee, co-Chair of
the MIC Coalition. Topic: Music
Licensing.
Named a “Top Lobbyist” by
The Hill newspaper, Frazee has a
30-year career in Washington that
encompasses over a decade working in high-level jobs on Capitol
Hill, executive experience at leading tech and entertainment companies and years of successful representation of companies, trade associations and non-profits as a policy
advocate and political strategist.
An expert at managing issue campaigns and running industry coalitions, Frazee delivers results for
her clients by interweaving a thorough understanding of substantive
policy, communications, politics
and an impressive network of contacts.
Rick Garza, director, state of
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Washington Liquor & Cannabis
Board. Topic: Alcohol & Cannabis
Regulation.
Rick Garza has been with the
Liquor Cannabis Board since 1997.
During Rick’s career with WSLCB
he has also held the positions of
Legislative and Tribal Liaison,
Policy Director and Deputy
Director. Prior to joining the
Liquor and Cannabis Board, Rick
served 13 years as a staff member
for the Washington State
Legislature, including five years
with the Washington State Senate
and eight years with the state
House.
Brandy Nannini, vice president, Govt. Relations & Traffic
Safety, Responsibility.org. Topic:
Impaired Driving.
Nannini is responsible for the
organization’s public policy efforts
including the development and

implementation of policy positions.
Nannini also directs the organization’s traffic safety programs.
Brandy began her career at the

National Office of MADD, where
for more than a decade she managed MADD’s state and national
public policy efforts.

• Karoake 7 nights a week 9 p.m. to 2 a.m.
• Newest Poker, Keno and Line Games
Queen of Hearts
• Packaged Liquor To-Go
Card Club
• Great Drink Prices
Best Live Poker Action in Town
in the Queen of Hearts Card Room.
crystalloungebillings.com

101 North 28th Street • Billings, Montana • 406-259-0010

New owner gets keys to M&M
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By Renata Birkenbuel
For the Montana Tavern Times
As far as anyone knows, Selina Pankovich is
the first female full owner of the famed 128year-old M&M Bar.
In December, two-year owner Ray Ueland
handed over the historically elusive M&M keys
to Pankovich, who’s anxious
to maintain the bar and
eatery’s rich past, while
unveiling a few modern touches.
Notably, she stands out in
a traditionally male-dominated
ownership of an iconic
Uptown Butte establishment.
For two years, she bartended for Ueland, who
bought the closed-down
M&M in 2015 after cringing
every time he walked past the
chained-up front door. Rarely
– since its founding in 1890 –
had the M&M’s doors closed.
In Butte’s bustling heyday,
hours ran 24/7, matching the
triple shift changes by roundthe-clock mine workers.
“Because of the old miners, there were three shifts a
day,” said Ueland. With every
shift change, there appeared a
fresh group of hungry, thirsty
customers.
Reads a National Register
of Historic Places marker to
the right of the front door at 9
S. Main St.: “The doors were
always unlocked; each subsequent owner ceremoniously
and publicly disposed of the
keys.”
While fitting in swell with the
historic nostalgia that is Butte,
Pankovich the scrupulous bartender had bigger plans.
“Even though I wasn’t an
owner, I took a lot of ownership in
this place,” she said recently while
discussing the smooth transition.
“It’s been incredible and unexpectedly busy.”
To meet demand, she expanded hours for serving food until 3
a.m. on Fridays and Saturdays
when a hot meal is difficult to find
elsewhere Uptown.
“I want to be open so that people can have a late-night meal.
Uptown, we’re the only place
where people can go. On week
days, after 8 o’clock, it’s pretty
hard to find a place. Even now,
closing at 10 p.m. (Sunday through Thursday) is
a struggle because I hate turning people away.
It’s tough to keep the grill on and keep somebody back there, doing nothing. But on the other
hand, I hate to miss that opportunity.”
Not only do the regulars dropping in for a
cold one and the M&M’s signature ground
round cheese burger with gravy fries or the traditional favorite garbage omelet keep her enthusiasm high, but returning visitors do, too.
“Repeatedly, people come through that front

February 2018

door and you can tell immediately whether they
have a past here,” Pankovich said. “They stop in
the doorway and look around and I can just see
these memories coming back to them. They
don’t say anything at first. It’s like they’re going
back in time.”
Even as she spoke, an afternoon group

say, ‘Man, this place brings back so many memories,’” added Pankovich. “They talk about Elsie
(a former co-owner who ran the diner for years),
and they talk about the gambling and four or
five people waiting behind a stool to eat.
“I fell in love with that feeling – that people
know I’m a part of their past and that I’m helping keep those memories alive and watching
them walk through.”
Ueland credits Pankovich with much of the
M&M’s recent success. She started the popular
summer program Music on Main, which has
become a staple in between festival weekends
on the street in front of the bar.
She usually books a local band to play onstage in the closed off street one night a week,
drawing dancers and music lovers who naturally
amble into the bar for drinks, sustenance and
social interaction.
She has nine
employees, including
three full-time cooks.
Pankovich hasn’t added
to the roster, but she
has “scaled back” her
personal hours to 60to-70 hours a week,
said the Butte native
and 1993 Anaconda
High School graduate.
“Even when I’m
not here physically, it’s
hard to shut it off,” she
said. “It’s hard for me
to relax and let it go,
but it’s getting better. It
was really weird how

SELINA PANKOVICH, top left, receives
the keys to the historic M&M Cigar Store in
Uptown Butte recently from Ray Ueland.

The establishment’s iconic sign, top right,
is a beacon on Main Street. The diner is
opposite the bar, as it’s been for decades.

strolled in. A bit awestruck, the visitors leisurely
soaked up the atmosphere, grinned and checked
out the revamped oversized historical Butte photos, throwback cafeteria counter and sparkling
neon sign before slowly making their way to the
bar, where one of them ordered a decked-out
Bloody Mary.
“Then they come to the bar, sit down and

Paul Tash photos

quickly my life changed. I went from bartending
to having a lot of responsibility.”
Now even the cost or waste of one packet of
mayonnaise catches her attention.
Her family is in on the act, too. Daughter
Brigitte McGeever, 23, is a licensed poker dealer. Son Aidan, 17, washes dishes when he’s not
(Continued on next page)
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(Continued from previous page)
playing hockey. She hopes son
Kevin, 21, may help her boost
marketing by updating video and
social media advertising.
“Facebook seems the best way
to reach people of all ages and is
more consistent than the papers
and TV,” said Pankovich. “Plus, it
gives me control.”
The M&M is famous for its
gambling – and she will offer live
poker again on Fridays and
Saturdays starting in mid-February.
Live keno and bingo will be
offered, plus the traditional pull
tabs. The bar provides seven poker
machines for customers. After the
Super Bowl on Feb. 4, she will
offer 50-cent Shake-a-Day Dice,
plus there’s always a Shake-theDice-for-Music game.
However, the M&M will not
offer Kentucky Derby ticket sales
anymore due to state law, said
Ueland and Pankovich.
For the patron looking to watch
his/her favorite team, five TV
monitors hang in the front part of
the bar and five in the back, where
poker will be dealt.
As for the menu, Pankovich
will eventually offer appetizers,
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including onion rings and spicy
pickle fries. In a special Pint Night
contest on Jan. 9, spicy pickle fries
won, hands down, among customers. Live music will become a
once-a-month staple, as bands tuck
in on a small stage near the front
windows overlooking Main Street
and passers-by.
St. Paddy’s Day aficionados
will be happy to hear that their
favorite Irish dish will again be on
the menu.
“We will be doing traditional
corned beef and cabbage again this
year,” she said. “We’re starting it
up again.”
When Ueland cleaned up the
bar and café, he converted the
basement into a prep kitchen. He
had hoped to transform the
upstairs, a former speakeasy during
Prohibition, into a usable space.
But it’s still used for storage today.
“In the old days, you opened
up a closet door upstairs,” said
Ueland, who relishes telling old
M&M stories. “You thought you
were going into a broom closet –
and pulled down the attic door to
get to the speakeasy.” Bootleggers
and flappers were among the
patrons with secret passwords in

the 1920s and 1930s.
Those glamor days appeal to
patrons to this day, said
Pankovich.
“That’s my goal – to get the
M&M back to what people
remember,” she said. “There’s a
lot of the gambling we can’t do
that they used to be able to do –
like parlay tickets, a sports betting
apparatus. It’s never going to be
(exactly) what it was because the
industries are different now than
what they were then. You don’t
have as much shift work, so you
don’t have a group of people getting off at one time. It was easier
to stay open back then.”
But the Butte native has
stepped up her game since she
bought the place.
“It’s given me a whole different perspective on Butte,” she said.

“I didn’t know that people came to
Butte on purpose for vacations and
the M&M is notoriously on their
list of places to go.
“People fall in love with Butte
because of its people and its architecture. It opened my eyes that
beauty is different to everybody."
The daughter of a miner,
Pankovich gladly perpetuates
Butte’s mining history with modern-day twists.
“The M&M sells itself,” she
added.
An antique sign, “Elsie’s
Diner,” still hangs above the lunch
counter in honor of the legendary
woman who co-owned the establishment with the Bugni family
decades ago.
Maybe one day a sign reading
“Selina’s Bar” will hang beside it.

MILODRAGOVICH, DALE, STEINBRENNER
Attorneys

P.C.

Liquor License Transfers, Gaming Applications,
Real Estate, Business Sales, and Estate Planning

GERALD W. STEINBRENNER

(406) 728-1455
Fax (406) 549-7077
E-Mail: fishlaw@bigskylawyers.com

P.O. Box 4947
620 High Park Way
Missoula MT 59806-4947

GERALD W. STEINBRENNER
www.bigskylawyers.com
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Council talks sports pools, more

February 2018

By Paul Tash
Montana Tavern Times
The Gaming Advisory Council recommended that only liquor licensees be allowed to run
sports pools in Montana during its meeting Jan.
26 in Helena at the Gambling Control Division
offices.
Though most people in the tavern and casino
industry assumed only liquor licensees can operate sports pools, that isn't the case, said Angela
Nunn, administrator for the Gambling Control
Division (GCD). She told the Council that cur-
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working to clarify and simplify the use of sports
boards, popular with customers of taverns and
casinos across Montana. Currently, 13 different
types of sports boards are legal in Montana, and
the rules and statues governing those boards
"have a lot of detail" that can be challenging for
those wanting to run a sports board, she said.
One proposal involves creating templates of
the 13 legal boards that operators can "download
and print" off the GCD website, Nunn said.
Doing so, she said, would provide assurance for
operators that "the boards are legal."
Beer distributors provide a
majority of the board templates currently, but Nunn said they would be
encouraged to download the state
template and allowed to put their
logo on it before providing it to
their customers.
"The template idea is excellent,"
said GAC member Steve Morris, "if
we can get the beer distributors on
board."
In a related matter, Nunn said
the GCD is reviewing a possible
rule change to clarify what operators should do with unclaimed
sports pool money. They need to
keep it for 90 days, but rule is not
clear on what they should do with it
after that. One suggestion?
Donating it to the Montana Council
on Problem Gambling. Nunn said
the GCD would continue to discuss
the matter.
Paul Tash photo
The GCD is also looking at
GAMING ADVISORY Council member Merle
26 in Helena. Looking on is Andy Ritter from the
changes in the card-dealer licensing
Frank, right, makes a point during a meeting Jan. Gambling Control Division.
process. The Division is looking to
simplifying the licensing process in
general, while providing better service, such as
rent law is uncertain and inconsistent regarding
request for a Gambling Code change to specify
issuing higher quality, professionally printed
who can operate a sports pool or board.
that only liquor licensees can operate sports
badges that licensed dealers have to wear.
Gambling Code "specifically declares" sports
pools. The motion passed unanimously.
The GCD is also looking at adjusting fees to
tab games can only be conducted on a licensed
help
with the cost of licensing card dealers.
premise, but makes no mention of sports pool
Machine demolition
Nunn said the $75 new-license fee and the $25
games, according to a GCD memorandum proOn another matter that requires a Gambling
renewal fee "doesn't cover costs" involved in
vided at the GAC meeting.
Code change, Nunn said the GCD is requesting
issuing the licenses.
The GCD, the memorandum said, has been
clarification on the course of action when nonforced to interpret the law, usually concluding
licensees come into possession of gaming
that a license is not necessary to run a sports
GCD funding
machines. She said people without gaming
pool. However, no formal Attorney General
licenses can come to possess gaming machines
Nunn also reported to the Council that two
opinion has been requested or provided, and no
through such occurrences as an inheritance or
GAC subcommittees are continuing their efforts.
administrative rule change has been attempted.
abandoned storage locker. (It's OK for nonOne subcommittee is working on finding addiIn attempt to clarify the language, the GCD
licensees to have "antique" machines over 25
tional funding sources for the GCD.
offered the Council two options – the first "to
years old that aren't legal to play in Montana.)
The GCD – responsible for maintaining a
allow any person, organization, or nonprofit
Council member and Grand Vision Gaming
fair and uniform regulatory gambling climate
(whether licensed or not) to conduct a sports
co-owner Merle Frank was pretty clear on the
and for collecting gambling revenue for state
pool, and the second "to limit sports pools to
matter.
and local governments – is funded mostly by the
licensees only."
"They should be destroyed," he said, adding $240 gaming-machine permit fee paid annually
Council members and other industry reprethat a process to have them destroyed should be by the state’s gaming operators. The permit fee
sentatives at the meeting were adamant that only created because some of the material, such as
has been raised several times over the years, but
licensees be allowed to conduct sports pools, for the CRT tube in older model monitors, is now
they have not kept pace with rising operating
a variety of reasons.
deemed hazardous.
costs, despite successful efforts by the GCD to
Council member Steve Morris said the
Some discussion centered on whether it mat- cut costs and improve efficiency, Nunn has said.
"process is in place" for the GCD to regulate the tered if the machines in question were legal or
The subcommittee is discussing several
boards in licensed establishments. He wondered not. However, Neil Peterson, executive director
funding options, including the potential to create
how regulators would ever know if a nonof the state's Gaming Industry Association, said
an initial application fee and/or an application
licensed business was running a board at all, let
no scenario exists that allows non-licensees to
renewal fee for gaming operators. Other possialone a legal one.
possess or to sell gaming machines, legal or ille- bilities include charging machine manufacturers
John Iverson, lobbyist and government
gal.
for time the state’s Technical Services Lab
affairs counsel for the Montana Tavern
"They have to be destroyed," he said.
spends in the machine-approval process and
Association, said liquor licensees provide a
The Council took no action on the matter to
charging the Liquor Control Division more for
"regulated and safe environment" for those who allow the GCD to draft a process for machine
helping the LCD with its investigations.
want to play sports pools.
disposal.
The GCD and the GAC subcommittee will
Ronda Wiggers, lobbyist for the Montana
(Continued on next page)
In other comment, Nunn said the GCD is
Coin Machine Operators Association, noted that
because gaming industry fees fund the GCD, it
wouldn't make sense to use the GCD to regulate
and investigate non-licensed businesses running
sports pools.
In addition, she said, the GCD wouldn't have
an "ability to enforce" the rule because it doesn't
have any authority in non-licensed businesses.
"You can't take away a beauty parlor's
license," she said.
Morris made a motion to recommend to the
GCD that it carry in its 2019 legislative bill a
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(Continued from previous page)
continue to work on the funding
issue, Nunn said, and want to have
a proposal ready in time to present
to the 2019 Legislature.
Another GAC subcommittee is
working on general VGM issues,
mostly to deal with evolving technology. The GCD has received
"great feedback" from the subcommittee, Nunn said.
Among the issues the panel is
working on include ways to
improve and standardize the recall
of game-play history for machines
to better resolve player disputes.
The panel is also discussing ways
to:
• Standardize "data-dump"
sheets so all manufacturers use the
same format to collect game data;
• Upgrade bill inserts;
• Use technology in general to
enhance such abilities as SAS integration;
• And develop a standard procedure for game destruction.

Thorough inspections

Dave Jeseritz, GCD's
Investigative Bureau chief, reported that his office completed 1,490
premise inspections in calendar
year 2017. Though the number
totaled 143 fewer than in 2016, he
said, the inspections last year "are
more thorough and take longer"
than in years past. The GCD also

DAVE JESERITZ, GCD's
Investigative Bureau chief, discusses an effort to help
Billings-area casinos avoid
robberies during the Gaming
Advisory Council meeting Jan.
26 in Helena.

completed 1,251 cases, he said.
Jeseretz said his office has
heard from operators concerned
over the number of casino robberies, especially in the Billings
area. He said the GCD contacted
the Montana Sheriffs and Peace
Officers Association on the matter,
specifically to get their input on a

Paul Tash photo

proposal to change the law to
allow taverns and casinos to lock
their doors during evening business
hours. Billings-area operators are
proposing the law change, saying
"buzz-in" systems for admittance
would provide more security for
them.
Current law requires doors
remain open during all business
hours to allow such activities as
law enforcement inspections and
medical emergency access. Jeseritz
said the GCD is only in the "information gathering" stage for now on
the proposal.

Paperless reports

Ben Kamerzel, supervisor of
the state's testing lab, told the
Council the lab is "progressing" on
a system to automate field-inspection reports, he said, making them
"paperless." The system the use of
electronic tablets that can upload
information from the field to the
state's GenTax database. The system will hopefully be "deployed by
the end of the year," he said.
The lab also is reviewing a Tier
1 update by Lohman Games, one
of the two Tier 1 system vendors in
the Montana market with Century
Gaming.
"It's quite an arduous process,"
Kamerzel said. "It kind of morphs
as you go."
In addition, he said, the lab
expects to complete review of a
platform update for game manufacturer IGT in "three to four weeks."
New GCD Communications
Specialist Anne Gerken reported to
the Council she is developing some
guides to help operators navigate
institutional and non-institutional
lending options. In addition, she
has created a 4x9 full-color rack

card that provides operators tips to
protect themselves from VGM
ticket forgeries. The cards will be
offered to casinos free of charge.
In other action, Denise
Brunette, from the Liquor Control
Division, told the Council state
liquor sales increased 3.4 percent
in Fiscal Year '17 to a total of $39
million.
She also reported that the
Department of Revenue has
already opened its first competitive
bidding for alcohol beverages
licenses in the Bozeman-Belgrade
area since the new law allowing
the auction passed during the 2017
legislative special session in
November.
Brad Longcake, executive
director of the Montana Council on
Problem Gambling, reported that
the MCPG had a "great year." He
said the MCPG added two
providers and served 300 new participants in 2017. The organization
also "revamped its website" as part
of a larger effort to educate the
public on MCPG's services.
"That's the biggest issue," he
said. "To let people know what we
do. They don't know the resources
we have."
He noted that MCPG is "100
percent" funded by the gaming
industry and is operating very efficiently. The organization does
accept "charitable giving," he said.
GAC member Bill Slaughter
suggested a Public Service
Announcement (PSA) could help
the problem gaming group and
highlight the industry's involvement in it.
"I'm proud of what the industry
does," he said.
On another issue, Nunn reported that a recent Attorney General's
opinion has found that Montana
law prohibits the kind of "historical horse-racing machines" that a
Florida company wanted to bring
to the Montana market. The
machine looks like a line game and
uses 100,000 actual historical
horse races as the random-number
generator. The AG ruling keeps the
machines from being deployed in
the state.
The council set its next meeting for May 11 in Helena.
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Sam Adams’ next CEO
to find some challenges

Wall Street Journal
CEO searches generally last
three to six months, but the maker
of Sam Adams beer has been seeking its next leader for almost a
year.
Jim Koch, who started Boston
Beer Co. in 1984 using a family
lager recipe and remains closely
involved in its operations as chairman, said in a January interview
that finding a replacement for the
current chief executive, Martin
Roper, has been a challenge.
A few things make this CEO
search particularly tricky: The
company's next leader will need
hard-hitting corporate experience
to turn around an established brewery with slumping sales. The next
CEO also will need to work alongside Koch, 68, a larger-than-life
founder who likely will continue to
be a force within Boston Beer.

Roper, 54, who has held the top
post since taking over for Mr.
Koch in 2001, said in early 2017
that he'd like to retire by the end of
February this year. Mr. Koch said
at the time that the board had been
discussing Mr. Roper's plan since a
year earlier.
Roper "remains fully engaged
and committed to leading the busi-

ness as CEO until a successor is
found and a seamless transition is
completed," a spokeswoman said.
Boston Beer's U.S. sales volume declined 8 percent in 2016,
the largest drop in the company's
history, and an estimated 5 percent
in 2017, according to trade publication Beer Marketer's Insights.
Though sales of the company's
non-beer alcoholic drinks such as
Twisted Tea and Truly Spiked &
Sparkling seltzer are growing, the
rapid proliferation of craft breweries has squeezed its beer business
and weakened the Sam Adams
brand.
"You're dealing with two
things: A guy who doesn't want to
give up any control and the fear
that you're buying into a business
that's not growing. I don't know
what the bigger hurdle is," said
Macquarie analyst Caroline Levy.
Boston Beer finds itself in a no
man's land as a mammoth craft
brewery that remains dwarfed by
giants such as Anheuser-Busch
InBev NV and Molson Coors
Brewing Co. It is too big to be
considered a hometown craft brewery but it isn't big enough to fully
reap the benefits of scale. Koch
said the brewery is banking on the
recent launch of an easy-to-drink
lager-and-ale combination called
Sam '76 to jump-start sales.
"Our unique capability is that
we're big enough to do just about
anything we want, and we're small
and crafty enough to want," Koch
said.
Stifel analyst Mark Swartzberg
said he hopes the company's next
CEO will cut costs by pruning the
Sam Adams beer line.
"Their single largest brand is
Twisted Tea," Swartzberg said.
"That underscores that you're good
at innovating but you're not good
at killing off what's not working."
Koch said he'd like the next
chief executive to be sales-andmarketing oriented, to balance out
his focus on the beer. But he also
said he is concerned that corporate
"climbers" won't fit in with the
company's lighthearted culture or
mesh well with him.
Koch's expected continued
involvement in Boston Beer has
hurt its recruiting efforts, according
to a person familiar with the situation. Where there's "the long shadow of a dominant figure in a business, not every outside [CEO] candidate will take a look at it,'' this
person said.
Uber Technologies Inc., for
example, struggled with this issue
while searching last year for someone to replace ousted CEO Travis
Kalanick.
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Bud Light takes over top spot from Bud

By Paul F. Vang
The scores are in. For the first
time in decades, Budweiser is not
among the top three beers in the
United States, according to a
Washington Post report.
Of course, the powers-that-be
at Anheuser-Busch InBev probably
aren’t too shook up, as the nation’s
top selling beer in 2017 was Bud
Light.
The next top two beers are also
in the light beer category, with
Coors Light in second place and
Miller Lite in third place, edging
out Budweiser as the number three
beer.
Budweiser hangs in fourth
place, though sales are a third less
than what they were in 1988, when
Budweiser was still hailed as “king
of beers.”
A growing competitor in the
popularity list and in fifth place is
Corona, the Mexican import marketed by Constellation Brands, and
the gap between Corona and
Budweiser and Miller Light is narrowing to about 4 million barrels
per year.
While the top two brewers, AB
InBev and MillerCoors dominate
the top four spots in the beer rankings, it isn’t necessarily happy
news, as all of the top four beers
had sales declines in 2017. AB
InBev revenues were up 4.4 percent outside the United States. As
for Miller Lite pushing ahead of
Budweiser, it’s because its 1.6
decline in sales was better than
Budweiser’s 5.9 percent drop.

The Post story didn’t address
the craft beer segment of the industry, other than to note that, “Craft
beer fans, of course, have long
mocked macrobrews as watery and
flavorless, and that quest for beer
with more intense flavors and aromas is what has propelled craft
beer to a $23 billion industry.”
Actually, reader comments on
the Post’s website demonstrated
the huge divide between drinkers
of the top brands and those who
drink craft beers. Here are a few
samples.

“All four of these beers are
swill. There’s no explaining bad
taste in America.”
“One single Russian Imperial
Stout per week for me would be
better than three cases of Light of
any type.”
“Mr. Hahn (article author Fritz
Hahn) does not seem to be aware
that craft beer consumers and makers do not want dietary beer … If
people are on a diet of some sort,
they can simply drink less beer
without losing quality.”

Who owns the brand?

Who owns and makes
Stolichnaya vodka?
It depends on where you are
when you buy it, it seems.
According to a Reuters report,
the Court of Appeal in The Hague
ruled that Sojusplodoimport, a
company owned by the Russian
government, owns the rights to the
Stolichnaya brand in Belgium, the
Netherlands, and Luxembourg.
Further, a competing company,
Spirits International or SPI Group,
will have to repay profits it has
made from sales of Stolichnaya,
Moskovskaya and Na Zdorovya
brands in the Benelux region since
1999.
On the other hand, SPI Group,
controlled by a formerly Russian
oligarch, Yuri Sheffler, claims legal
victories over the Stoli brand in
U.S. and Brazil, and claims that
SPI owns the Stoli brand in more
than 180 countries. Sheffler maintains that he purchased rights to the
Stoli brand in 1997, after the
breakup of the Soviet Union.
Sheffler left Russia in 2001 after
Russia’s Supreme Court stripped
him of rights to the brand in
Russia.
Incidentally, SPI’s version of
Stolichnaya is manufactured in
Latvia. The Dutch court ruling forbids SPI from describing their
vodka as Russian or Imported from
Russia.
At least in Belgium, the
Netherlands, and Luxembourg, I
presume.

Who owns Havana Rum?

Continuing on the theme of
conflicting claims, competing
claims continue over the ownership
of the Havana Club rum label.
As reported by the drinks business, Bacardi is defending its
recent Havana Cub “Forever
Cuban” ad campaign, the latest in
a long-running battle between
Bacardi and Pernod Ricard.
Bacardi has been selling its
brand of Havana Club, which is
made in Puerto Rico, in the United

States since the 1990s. Bacardi
purchased U.S. rights from the
Arechebala family, who founded
the brand, but fled Cuba in the
1960s after their assets were seized
by the Castro government.
Pernod Ricard, on the other
hand, owns international rights to
Havana Club (outside the United
States) under a partnership
between Pernod Ricard and
Cubaexport, a Cuban government
agency.
The Pernod Ricard version of
Havana Club is still embargoed
from import in the U.S., but disputes continue, especially after
Bacardi launched their advertising
campaign, Forever Cuban, and
claiming to be the original Havana
Club rum.
Pernod Ricard points out that
their Havana Club is produced
through a joint venture with Cuba
Ron S.A. and is crafted from cane
to glass in Cuba and thus is “100%
authentic Cuban rum.”
Bacardi doesn’t apologize for
its ad campaign. The company
asserts “Cuba’s communist revolutionaries confiscated and nationalized the Havana Club distillery and
exiled the Arechebala families.”
They describe Pernod Ricard’s
Havana Club as “an imposter rum
poured into a bottle and marketed
under a stolen name.”
Bacardi sums it up, “Our new
marketing campaign affirms that,
while our rum is now made in
Puerto Rico, our heart and soul
will be ‘Forever Cuban.’”

Vodka down in Russia

While legal disputes continue
over naming rights to some
Russian vodka brands, it turns out
that in Russia, itself, sales of vodka
and other alcoholic beverages are
on the decline.
According to the online news
site, scmp.com (South China
Morning Post), Russians are now
drinking less alcohol per capita
than French or Germans. Also,
tobacco use has declined by 20
percent, down to 30 percent of
Russians who are still smoking.
The report gives credit to
Russian government measures to
promote healthy living.
Of course, defying the Russian
government can be much more
dangerous to one’s health than
over-imbibing on vodka.

Wine corks
and Kodak syndrome

Traditionally, opening a bottle
of wine meant using a corkscrew
or similar device and pulling a

cork from a bottle.
Just 20 years ago, natural cork
dominated the wine market, and
now it accounts for around 50 percent, as synthetic corks and screwtop closures have taken over a
large part of the wine-closure market, according to a drinks business
report.
Industry observers say a big
reason for the change is that most
wine buyers are purchasing wine
for immediate consumption, and
won’t be putting bottles of wine
away to age for years.
As for Kodak Syndrome, it’s
defined as an inability to develop a
new operation model in the wake
of technological advancements for
fear of change.

Bacardi buys Patron

In this month’s mergers and
acquisitions news is that Bacardi
Ltd. will be buying out the maker
of Patron Tequila in a $5.1 billion
deal, according to the Wall Street
Journal.
Bacardi, best known for making rums, has had a 25 percent
stake in Patron Spirits International
for over a decade. It is now buying
full control of Patron with plans to
distribute Patron products more
widely and cash in a growing
demand for high-end tequila.
Bacardi, based in Bermuda,
also owns Grey Goose vodka and
Dewar’s Scotch, and is trying to
diversify its offerings. Bacardi is
currently the fifth-largest U.S. spirits company, and would jump to
second place if the deal goes
through.
In a press release, Bacardi says
that the acquisition will also make
Bacardi the top U.S. spirits company in the super premium segment.

Wine magazine banned

If you happen to be an inmate
in a New Jersey state prison,
you’re going to learn that your
choices of reading material are
subject to censorship. For example,
magazines that sell pornography,
such as Hustler and Booty, are
blacklisted.
Now, according to the New
York Post, the food and wine magazine, Wine Spectator, is also
banned from New Jersey prisons.
This was discovered when the
American Civil Liberties Union
obtained a list of banned materials
during a campaign to reverse the
ban on a particular book.
Prison officials declined to
explain why Wine Spectator was
banned, but added that it was
under review.
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BUSINESSES FOR SALE

Great Falls bar for sale!
All-beverage liquor license with gaming & catering included. Turn-key.
Remodeled. Nice and clean. Call (907)
252-6493 or email goode@alaska.net

Lost Village Saloon
Massive price reduction includes all inventory, completely remodeled
kitchen, and bathrooms, separate gaming room, outdoor covered stage, beer
garden, living quarters, new compressor for walk-in cooler, just minutes
from Red Lodge Ski area and entrance to Yellowstone Park. All beverage
license. $250,000. Turn-key.

Suds Hut Restaurant, Lounge and Casino
200 foot frontage on Broadwater Ave. Full beverage license, real estate F F
& E ALL inventory land 28000 sq from building 6062 sq ft plus1400 sq ft
Butler shop warehouse. $1,295,000. Owner motivated.
–––
Billings bar, casino, off sale liquor, great lease $750,000.
–––
Billings all beverage license with gaming price, negotiable.

WORLD FAMOUS
OASIS STEAKHOUSE
& LOUNGE in MANHATTAN
Rated one of the best steak
houses in Montana! High volume for 37 years w/same owners, now ready to retire. Sale
includes land, building, full
liquor license with gaming,
FF&E. Building has had major
updating. Kitchen state-of-theart. Super clean. $1,995,000.

Garden Cafe
Manhattan, Montana

Includes 11,008 sf building on half
acre lot with ample parking, all
FFE, city of Manhattan beer/wine
and gaming, two leased spaces,
unfinished space upstairs, and an
office. $600,000.
Carolyne Calvin – REALTOR®,
Keller Williams Montana Realty.
406-570-9144
emailcarolyne@gmail.com

Classified ads get FAST results!

paul@tashcommunications.com

BUSINESSES FOR SALE

Business opportunity
near Missoula!
Located just off I-90 and west
of Missoula, Mt. Restaurant/
Bar/Casino/Event Facility with
all-beverage floating liquor
license and gaming license.
Includes furniture and fixtures.
$250,000. Call Keri Willhite,
Realtor/Stelling and Associates
R.E., 406-649-7150.
DAVE'S 2018 TIPS
FOR SELLING YOUR BAR
My advice is simple. You’ve
undoubtedly worked very hard
in your bar/restaurant over the
years. Pick someone who works
at least as hard, and totally
understands the hospitality
business! Contact me for a free
consultation, and I’ll explain
how I’ll market your property.
FOR SALE
Knotty Pine Saloon
Dillon, MT, $393,999

Bob Pulley, Real Estate Broker, 406-670-7947, bobapeiot@msn.com

The Crossing Bar and Grill
at Fetty’s in Wisdom!
It is time to retire. Opened in
1932, Fetty’s is a 2,400 sf
stand-alone restaurant and bar
(includes wine and beer
license). It is fully operational.
A great following and limited
competition make this a great
business to own. $275,000.
Call 406-689-3275.

Just $4.50 per line
1-406-494-0100

Bozeman Real Estate Group
Dave Everett Realtor®
406-600-0647
Dave@BozemanRealEstate.group

FOSTER AND LOGAN’S
PUB & GRILL in RED LODGE
Popular, clean, cozy pub & bar
w/sports memorabilia, TV
screens, beer taps & wine
selection boards. Well established, family owned & operated w/great food & full beverage license. Volume increases
year after year. 4 br/1.5 bath
apt. upstairs. On Main Street
in the beautiful, bustling ski
town of Red Lodge, gateway to
Yellowstone. $995,000.

Contact Lyle Dunham, Broker
Dunham Real Estate Services
406-425-0180

ML#279310 - Sports Hut
341 N 9th Street - Columbus
$595,000

The Patterson Team:
Stephanie Patterson, 321-0759,
and Dan Patterson, 321-4182

A member of the franchise system
of BHH Affiliates, LLC
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All beverage floatable liquor license.
Will sell with bar, with gaming or separately. 406-323-2347.
“CALL FOR OFFERS”
Great Falls all-beverage liquor license
must be sold! Offers must be received
by, and will be opened and reviewed,
on 8/31/17. Notification of award will
be shortly thereafter. Contact Mark
Macek, Macek Companies, Inc., at
406-727-5505 or mark@macekco.com
for information and to receive an
offering form.

LICENSES FOR SALE

Great Falls City all-beverage liquor
license with catering endorsement for
sale. Call Bob 406.791.2791 or e-mail
rdompier@bwheritageinn.com.
Helena City all-beverage license.
Gaming, catering, packaged liquor.
Lions Lair Martini bar business avail
with or without the license. Financing
with 50% down, 406-441-9000
Norbert@Waldenmayer.com

LICENSES FOR SALE

All-beverage liquor license in Browning.
Call 406-338-2616 or 406-338-5848.
All beverage liquor license without
gaming, floatable. Contact Bob Clark
at TrailWest Bank, 406-626-4500 M-F,
8-5 for inquiries.

Any reasonable offer considered on
a city of Polson beer-wine license
with gaming. Excellent terms, financing available to qualified buyer. Dan
Fillinger, broker, Arrowhead
Development, 406-431-3463.

Just $4.50 per line
1-406-494-0100
paul@tashcommunications.com

LICENSES FOR SALE

Beer/wine plus gaming license for sale
in Helena, Montana. $250,000. Call
Matt 406-861-0297.

EQUIPMENT FOR SALE

12 bar/machine stools, swivel backs,
dark red, 24” seat height. Good condition. $20 each. Call Jeanne, 450-7236.

New 800-lb. Hoshizaki ice machine and
a 650-lb. bin. In use 10 days and still has
a 3 year warranty. Paid $4,500, selling
for $3,800 OBO. 406-259-6419.

Join the Tavern Association today!
Floating liquor license. Price negotiable.
Call 406-860-9538.

Regular Membership (for licensee only)
$100 Plus Keno & Poker Machines @ $15 ea
Optional Gold Star ($100 extra)
Associate Membership (non licensees only)
Individual Firms $100 (Gold Star $200)
Minor Distributor $250 (Gold Star $500)
Major Distributor $500 (Gold Star $1,000)
Mail to MTA, 920 E. Lyndale, Helena, MT 59601

Business name

Membership Application

Mailing Address

St. # (if different from above)
County
City

Zip

Name of Licensee

MT Retail Number

Phone

State

Fed. Id Number____________________________

Check enclosed for $ ___________________________________________
Credit card charge for $ ___________________________________________________
CoMPlETE ThE FollowiNg PAyMENT iNFoRMATioN:

____ Master Card ______ Visa_____Discover Card
(Plus 3% Convenience Fee )

_____ American Express
(Plus 5% convenience fee)

Credit Card # ____________________ Exp. Date______Card Code______

Signature_________________________________Phone#______________

Cardholders Name (Please Print) __________________________________________
Address______________________________________________________
City ________________________State ________Zip_________________

Ask about the special discount!

The Montana Tavern Association works hard to
protect you against threats to your livelihood, in addition
to safeguarding your right to earn a reasonable living in
exchange for the time and money you’ve invested over
the years. The MTA is your representative at the national, state and local levels when issues arise that are crucial to the tavern industry and your future.
To that end, MTA employs a professional lobbyist
to ensure that lawmakers, rulemakers, regulators and administrators understand your needs and concerns. The MTA also
employs a full-time support staff that can give individual attention
to your inquiries and will help find answers or resolve problems.
An additional benefit to members is membership in the
American Beverage Licensees (ABL), MTA’s national affiliate that
safeguards your interests in the nation’s capitol. Members also
receive great value on insurance products, credit-card processing and much more.
You will also receive our monthly tavern industry newspaper
the Montana Tavern Times (one of the best in the nation). The
Tavern Times is your newspaper, and in it you can read about
your fellow tavern owners, learn about issues that affect your
industry, and discover the many educational opportunities, conventions and trade shows of particular interest to tavern owners.
The MTA has and will continue to work hard to preserve
your right to run your business as you see fit. A great deal of
time, effort and money has been and is being expended to protect your rights on countless issues.
Let us count on you as a member. You will give us the
strength in numbers that is needed to exercise a powerful voice
in government at all levels. “United we stand, divided we fall” is
every bit true as it was in revolutionary times when our ancestors
were also collectively defending our rights!

Phone (406) 442-5040 mttavern@gmail.com
montanatavernassociation.com

It doesn’t cost to belong to the MTA - It Pays!
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