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GIA supports
initial proposal
for sports betting

By Paul Tash
Montana Tavern Times
The Gaming Industry
Association of Montana will continue to work with a subcommittee
of the Gaming Advisory Council
tasked to develop legislation to
legalize and create sports betting
in the state.
The GIA Board of Directors at
its meeting Jan. 15 also endorsed
the legislative framework the subcommittee has developed so far, as
pressure to craft a bill that makes
sense for the Montana’s gaming
industry mounts.
“The train is coming down the
track,” GIA President Joe
McKenney said, noting that
sports-betting legislation will be
introduced this session and that a
unified gaming industry should be
leading the charge.
GIA Executive Director Neil

CENTURY AMUSEMENT CEO Steve Arntzen,
right, talks sports betting at the Gaming Industry
Association meeting Jan. 15 in Helena. Listening

Peterson agreed, adding that Atty.
Gen. Tim Fox told the subcommittee in early January that he’s OK
with sports betting “if it’s beneficial for local businesses.”
Following are the main points
of the subcommittee’s proposal,
which will be presented to the full
Gambling Advisory Council:
• The Gambling Control
Division (GCD) will be the regu-

MTA helping to develop legislation

By Paul Tash
Montana Tavern Times
With the legislative session
underway, the Montana Tavern
Association’s Board of Directors
reviewed a long list of real and
potential legislation that could
affect the state’s tavern industry,
including sports betting and a slew
of alcohol-related bills, at its quar-

VGM revenues show gains
See BETTING Page 11

By Paul Tash
Montana Tavern Times
Video gaming machine (VGM) revenues in Montana
increased about 6 percent in the second quarter of Fiscal
Year 2019 over the same period a year ago, according to
preliminary figures recently released by the state’s
Gambling Control Division.
Revenues totaled about $15.6 million for the second
quarter, which ended Dec. 31, compared to $14.7 million in the second quarter of FY18. The second-quarter
total represented a 1 percent drop from first quarter revenues of nearly $15.8 million.
Despite the second quarter’s gain, tax revenues
remain more than 2 percent below the industry’s high
mark of $16 million recorded in the second quarter of
Change service requested:

FY08. Revenues soon after began to plummet,
falling by more than 20 percent from 2009 to 2011
when an economic recession and other factors
hammered the industry. That revenue decline
has been compounded as expenses have
continued to rise, leaving the industry dealing with today's expenses and revenues at
2007 levels.
“It’s nice to see some growth in VGM tax
revenues,” said Neil Peterson, executive director of the Gaming Industry Association of
Montana. “The increase reflects the Montana
economy growing and getting stronger. We
See REVENUE Page 8
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are, from left, GIA Executive Director Neil
Peterson, GIA President Joe McKenney and
Todd Waterman from Century.

terly meeting Jan. 16 in Helena.
The board agreed to continue
working with a Gambling Advisory
Council subcommittee that is
developing a sports-betting bill to
be introduced later in the session.
Sports betting has become a hot
topic throughout the country in the
wake of a Supreme Court ruling
See TAVERNS Page 9
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Century prepares for sports betting
February 2019

By Jorie Tash
Montana Tavern Times
Billings-based Century Gaming
Technologies, Montana’s largest gaming-route operator, announced last
month that it has partnered with a
global sports book operator to offer
sports betting in Montana should the
2019 Legislature legalize the activity.
In making the announcement at
the Gaming Industry Association’s
Board of Directors meeting Jan. 15 in
Helena, Steve Arntzen, president and CEO
of Century Gaming, announced that Century
has reached “an exclusive agreement” with
Roar Digital, “the largest sports book operator in the world,” to provide kiosk-based
sports-book operations for Montana.
“It’s an honor to work with a major
company that wants a presence here,”
Arntzen said.
Roar Digital is a joint venture between
MGM International and GVC Holdings,
Arntzen said, and provides sports wagering
through its playMGM mobile app, which
can be downloaded onto smart phones right
now.
“It’s the tool that will be used if sports
betting comes to fruition,” he said.
Century joins Golden Route Operations
of Montana as the first companies that have
announced plans to
offer sports-betting
in Montana, pending the activity’s
legislative approval.
Golden has partnered with William
Hill, another global
sports-betting management company, to run
its sports-betting operation in Montana.
Roar Digital and William Hill would
provide the kiosks required in the sports
betting proposal still under development by
the gaming industry and others. They would
also manage the betting operations, odds,
types of bets, and other sports-wagering
information through the kiosks. Customers
could use the kiosk directly or special phone
apps like playMGM that are linked to the
kiosks to place bets. Century and Golden
would distribute the kiosks free of charge to
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the locations and provide additional location
support.
Roar Digital – the official sports-betting
partner of the WNBA, NBA, MLB and
NHL – obviously “sees some potential here
in Montana,” Arntzen said. He believes
Century can place about 250 Roar kiosks in
Montana casinos in the first year.
“I think we can get more than that,” he
said.
According to an MGM press release,
Roar is “a world-class sports betting
and online gaming platform” that is
the manufacturer of MGM’s sports
betting mobile app called playMGM.
Smartphone users, Arntzen said, can
download the app to gain some
familiarity with the user interface
while seeing the current odds and betting capabilities of hundreds of games

without making an account.
Century’s sports-betting venture
would provide bettors and locations an
alternative to Golden Route’s William Hill
kiosks and allow users a choice of sportsbooks.
John Iverson, lobbyist for the
Montana Tavern Association, said
competing sports-betting operations
is a good thing.
“The more providers, the better for both the industry and consumers,” he said.

• Karaoke 7 nights a week 9 p.m. to 2 a.m.
• Newest Poker, Keno and Line Games
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• Packaged Liquor To-Go
Card Club
• Great Drink Prices
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in the Queen of Hearts Card Room.
crystalloungebillings.com
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SWIG’s benefits from two sides
By Dax Cetraro
MTA President
I walk a fine line at MTA:
that as the president of our
trade association and my daily
gig as a bar owner. Sometimes
the two areas get a little gray as
I state my position on an issue.
But on SWIG406, the mobile
phone app MTA developed, my
position is the same – I’m 100
percent in! Let me explain what
I mean.
1) As president of the
MTA, I’m going to tell you we
NEED our members to support
SWIG406 by being a part of the
app. It’s easy to do and it’s
good for your business. But
we’ve heard a lot of members
say they are going to “wait and
see” how the app does. My
friends, if we all do that, I can
guarantee you the app will fail.
MTA has a lot invested in
SWIG406. In fact, we have your
very future invested in it. I’m not
talking just money, but I mean
what MTA can or cannot do for
you as a member. SWIG406 is
our main fundraiser. The more

T

Dax Cetraro
bars who participate in the app
the more paying subscribers
SWIG406 will get and that’s
what will keep our dues low.
You might remember that
earlier in 2018 we raised our
dues . . . FOR THE FIRST
TIME IN 34 YEARS! MTA didn’t
raise them anything crazy, just
$25 for regular members. If we
had raised dues to keep up
with inflation since 1984, dues
wouldn’t be $125, they would
be more than $242. None of us
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his app has the
capacity to do
great things for your
bar and your trade
association ... but
we need more bars
to participate.

want that!
We also don’t want to have
to cut back on our advocacy
efforts at a time when our businesses are being threatened
more than ever. We want to
expand our services to members, not reduce them. How do
we do this? With your support
of SWIG406!
This app has the capacity to
do great things for your bar and
your trade association, but the
only way that will happen is if

we get more bars to participate!
More bars equal more subscribers and that’s what
SWIG406 needs to be successful.
2) As a bar owner, I’ve
heard the arguments against
SWIG406. Some of you are
afraid you will be giving away
hundreds and thousands of
free drinks. I’m going to tell you
that’s just not the case! I manage the Rialto in Helena and as
of Dec. 18, 2018, I’ve given
away 20 free drinks. That’s 20
free drinks since May! And,
according to the MTA office,
that’s the most any bar in
Montana has had to redeem.
And I give away one drink per
month!
You are in control of how
often you give away a free
drink in the app; you can set
the app for one free drink per
subscriber a month, one a year,
one every three months . . . it’s
up to you. You are in control.
And if you ever find yourself not
wanting to give away any more

Tavern Timetable

See SWIG406 Page 5

— UPCOMING EVENTS —

Feb. 11 Hi-Line Tavern Assoc. dinner, Duck Inn, Havre
March 24-26 ABL Annual Meeting, Bally’s, Las Vegas
May 14-15 GIA Convention, Chico Hot Springs
Sept. 9-11
MTA Convention and Trade Show, Sidney

— STANDING DATES —

2nd Tues. of month
1st & 3rd Wed. month
2nd Mon. of month
Quarterly (call)
1st Thurs. of month
2nd Wed. of month
2nd Wed. of month
2nd Tues. of month
1st Tues. of quarter
3rd Thurs. of month
Last Tues. of month
2nd Thurs of month
2nd Thur. of month
2nd Tues. of month
Last Wed. of month
1st Mon. of month
2nd Tues. of month
1st Thurs. of month

Carbon/Stillwater TA 328-4807
Cascade Co. TA 453-9567
Central Montana TA 366-9633
Flathead Co. TA 270-8069
Hi-Line TA 265-9551
North Lake Co. TA 844-3372
Lincoln Co. TA 293-4493
Miles City TA 234-3164
Missoula Co. TA 728-0030
Park County TA 222-0665
Ravalli Co. TA 821-1853
Richland Co. TA 433-4354
Sheridan-Richland-Daniels 474-2358
Silver Bow TA 494-6062
Southwest Montana TA 835-2150
Toole Co. TA 434-2442
Tri-County LBA 475-3125
Yellowstone TA 855-0778
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New Administrative Rules proposed

T

By Anne Gerken
GCD Communications
Happy belated New Year!
As many make New Year’s
resolutions to improve their
life in the coming year, the
Division is also committed to
exploring opportunities to
improve the gambling regulatory structure, such as
through a review of our
Administrative Rules. Prepare
for some minor changes in
the rules heading your way in
2019.
The proposed changes
Anne Gerken
were outlined in a MAR
Notice emailed to licensees
ration date listed on their license.
in December, and the public hearing was
• Fingerprint submission will no longer
held Jan. 24. The rule changes will affect
be required yearly for renewals but rather in
card dealer licenses, 50/50 raffles, credit
most cases, every five years. This change
gambling restrictions, grounds for denial of
should result in it being much easier for
a license, and changes in references from
licensees to submit their renewal online. In
“Liquor” to “Alcoholic Beverage.”
addition, it will be less expensive for card
Here are a few highlights of the prodealers to renew their license since they will
posed changes that licensees should be
no longer have to pay the background
aware of.
check processing fee every year.
• Updates to the application form will
Card dealer licenses
enable new applicants to apply online.
Under the rule proposal, any new or
Credit gambling
renewed card dealer license issued after
Some gambling operators’ misuse of
the effective date will expire at the end of
the fiscal year. Currently card dealer licens- patron’s checks has created a need for revisions to the credit play prohibition rule.
es expire on the dealer’s birthday. Having
Under the proposed rule changes, evidence
them on a fiscal year schedule, expiring
of a gambling licensee's routine pattern or
June 30, will streamline processing of new
and renewed licenses and make them con- practice of accepting checks which don’t
have all the required information raises a
sistent with all other license types.
• All licenses issued prior to the effective disputable presumption of illegal credit gambling. The proposed rule indicates:
date of this rule change will retain the expi-

he rule changes
will affect card
dealer licenses,
credit gambling
restrictions, and
gambling license
denial.

SWIG406

from Page 4
free drinks, MTA (or you) can
shut off your profile on the app,
just like that; no coupons floating around for a year.
SWIG406 is good for MY
business. I use it a couple of
different ways:
First: I use it to promote
events at my joints. New Year’s
Eve was a great example. If
you have something awesome
going on add it to your events!
SWIG406 users are looking at it
to know what’s happening. MTA
Treasurer Bruce McCullough
owns Miller’s Crossing and his
joint is known for live music. He
puts all his live music events on
SWIG406. Our newest member,
Lambkins in Lincoln, is using
the app to highlight their daily
menu specials. And if you have
encouraged people to make
your profile a favorite, they get

a notification each time you
add a new event so it’s like
sending them a text letting
them know what’s happening.
Second: I give away
SWIG406 subscriptions in my
casino and my bar. I can buy
redemption codes from the
MTA office for $5/each for a
one-month subscription.
Margaret sends me this awesome little card I can hand to
my customer with the code,
instructions how to redeem the
gift and even a QR code to
help them download the app. I
plan to give them away over
the holidays and I use them in
my player’s club for prizes.
MTA provides me with
posters for SWIG406 I can
hang in my bar, Montanashaped stickers I can give my
customers, information cards I
can clip on to receipts and
more. They run social media
and internet campaigns that
promote SWIG406 and drive

• Checks must be fully completed
by the account owner.
• A completed check must
include:
- the name of the gambling
licensee to whom it is payable,
- the amount of the check,
- the date upon which it was
written, and
- the signature of the drafter.

Gambling license denial

It has been our experience that
some applicants and licensees
unreasonably delay records submissions requested by the division
as part of a license/permit application, renewal application, or financial audit. Under the administrative rule proposal, failure to supply records within a reasonable time period (assuming it is within
the applicant’s or licensee’s control) is
grounds for denial of a gambling license,
permit, or authorization.

ABCD name change

As a result of the Liquor Control Division
changing its name to the Alcoholic
Beverage Control Division, the Department
of Justice is responding by amending its
rules to reflect the new name.
The complete MAR Notice (23-15-256)
can be found by visiting www.mtrules.org.
The effective date of the new and amended
rules is expected to be late February 2019.
We look forward to working with you in
the New Year. If you have any questions,
please contact us at 406-444-1971 or
gcd@mt.gov. Or visit the web page at
www.dojmt.gov/gaming.

business my way. Once a week
Margaret sends all participating
bars social media messages
we can use and incorporate
into our own marketing. MTA
runs a SWIG406 social media
page the promotes subscriptions AND encourages subscribers to visit each of our
bars.
How do I know it’s working?
A couple of friends who use
SWIG406 sent me a text telling
me, “Because of the SWIG406
app we are falling love with
bars we normally wouldn’t even
go in. We love SWIG406.”
I hired a person to run my
social media. She adds my
events to SWIG406 the same
time she’s adding to my
Facebook page. The admin
side of SWIG406 is easy for
bars to learn, and MTA even
created three short (3 minutes)
videos we can watch to make it
even easier. Plus, MTA
Executive Director Margaret

Herriges always offers to help if
I have a question. She knows
this app inside and out.
SWIG406 has been a big
investment for MTA but we did it
as an investment for our members in addition to the association itself. As it grows, it will
become the go-to app for people looking for fun things to do
and to explore bars – OUR
BARS! The app knows where
your customers are, and it
shows them the closest participating bars. It even maps it to
help them find you!
Apps are how people do
business now, even if you as a
bar owner are not using a smart
phone, I will guarantee you your
customers are. Join SWIG406
by contacting Herriges at 406442-5040. SWIG406 will be
wildly successful with your participation. Don’t sit back and
wait for it to become popular,
participate in the app and
MAKE it popular today.
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Column to help with legal questions
By Joel Silverman
Silverman Law Offices
For those of you that don’t know
me, I am an attorney with offices in
Helena and Bozeman. I have been
working as an attorney in the liquor
and gambling arena for the better
part of 15 years, which includes a
five plus year stint at the Montana
Department of Revenue.
This is going to be the first of a
long series of monthly articles to
help people in the hospitality industry understand some business,
legal and tax issues that you face
in running your hospitality business.

Today’s topic is tips and tip
pools. The Montana Department of Labor
has made it very clear that tips belong to
the employee, and the establishment cannot force the employee to divulge or turn in
the tips that are received from patrons. We
have been asked by several of our clients
whether or not their restaurant can create a
tip pool, so that the employees in the back

Obituaries

Bill MacIntyre, 76

T

coached many clients to discuss with their teams that if
they want a tip pool, then the
tip pool has to be at the discretion of the wait staff.
Additionally, if the owners
want the tip pool, then it
would be best to sit down
with your entire team and
explain to them why you want
a tip pool and how the tip
pool benefits everyone when
the support team helps out
the wait staff. Team effort and
a team culture rises all boats.
If everyone works together, everyone should make
more in tips because the customer will
receive a better service. Without a great
team culture, all you have is a bunch of
independent employees working under one
roof.

he Montana
Department of
Labor has made it
very clear that tips
belong to the
employee ....
Joel Silverman

room (bus people and the cooks) can benefit from the tips that are received by the wait
staff.
The simple answer to the tip pool question is no. You cannot force your wait staff
to share their tips. Since the tips are owned
by the wait staff, it is up to them if they want
to share their tips with the rest of the staff
that is helping them do their jobs. We have

Longtime owner of Pug Mahon’s tavern in Billings, Bennett William
MacIntyre, known as Bill to his family and Mac to everyone else, died
Jan. 12.
MacIntyre was born Oct. 2, 1942, the second of seven children born
to Bennett and Mary Catherine “Kay” MacIntyre. He was raised in
Anaconda and often spoke of how much he loved his childhood there. It
was a childhood filled with freedom and adventure. He loved the time he spent with his
McCarthy and MacIntyre grandparents.
The MacIntyre family moved to Butte in the
summer of 1953. Bill attended Immaculate
Conception Elementary School and graduated
from Butte Central High School in 1961. After
high school, he attended Carroll College and
then joined the Navy and served in the
Construction Battalion (SeaBees) in Vietnam.
Upon his return to the States, he completed
his studies at Carroll College. He then moved to
MacIntrye
Billings, where he obtained his Master’s Degree in
Counseling from Eastern Montana College. MacIntyre remained in
Billings, where he directed alcohol and drug counseling programs. He
later became the first certified wallpaper hanger in Montana and built a
very successful wallpaper hanging business.
From there, he invested in the Sunflower Cafe. This eventually
became Pug Mahon’s, where he enjoyed great success for the remainder
of his life.
“Bill lived every moment of his life to the fullest,” according to information provided to the Dahl Funeral Chapel in Billings. “He loved floating the Salmon river every summer with friends. Being an avid golfer, he
enjoyed winning his flight at the Yellowstone Roundup numerous times.
He also enjoyed hunting with his beloved dogs Katie, Leo and Sunny. He
loved traveling the world, especially being able to go to Ireland to see his
Grandfather McCarthy’s childhood home.”
MacIntyre was preceded in death by his parents, Bennett and Mary
Catherine “Kay” MacIntyre. His older brother David died an hour after
Bill. He is survived by his brothers Larry (Tricia) MacIntyre, Donald
(Kris) MacIntyre, Kevin MacIntyre, Chuck MacIntyre, and his sister
Marilyn (Tom Machiorletti) MacIntyre. In lieu of flowers, make donations in MacIntyre’s name to The Billings Clinic or Montana Public Radio.

If you have any topics that you want to
be covered in future articles, please email
me at joel@mttaxlaw.com.

Judy Younce-Perino, 70

Judy Younce-Perino, 70, who with her husband owned the Pair-a-Dice
Bar in Butte, died Jan. 9 at home surrounded by family after a hardfought battle with cancer.
The Butte-Silver Bow Tavern Association last November honored
Judy and John for their “outstanding contributions” to, and support of, the
local Montana Tavern Association chapter. She often helped the local
association set up many activities and dinners.
Younce-Perino was born on April 28, 1948,
in Butte to Fred and Ruth Sumpter, where she
was raised with her three siblings, Robert,
Roberta and Debbie. She attended Hawthorne
Grade School and graduated from Butte High
School.
Younce-Perino worked for many of the great
theaters such as the Rialto, Montana and Fox
Theaters as an usher. She then worked for
Woolworths until it closed and then went on to
work for The Montana Standard until her retireYounce-Perino ment.
Younce-Perino married Stan Younce in Butte on April 25, 1975, and
they shared many happy years together until his death in 2000.
Judy and John Perino started their adventures together in 2001 and
traveled to many places, including Alaska, Georgia, Mexico, The
Bahamas and Puerto Rico, where they ziplined through the rain forest.
They also traveled up the West Coast stopping in all the small towns they
could find, as well as trips to San Francisco and celebrating Mardi Gras
in New Orleans, with many of these trips accompanied by their very close
friends, Jack and Judy Fisher. Judy and John also took every chance they
could to explore many states and played at any and all golf courses they
could find.
“The stories they came back with were always full of laughs and wild
times,” according to information provided to The Montana Standard.
“Wherever Mama traveled to, whether it was across the country or down
the street, many friendships were made. She was full of life and looked
forward to any get-togethers, whether it was just a barbeque or the girls’
annual trip to the bazaars, which included, of course, stopping for margaritas at the end of the day. She loved all the holidays, especially Christmas,
which was evident by all the ornaments and her collection of Christmas
houses that stayed out all year round.”
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hope the trend continues for future
quarters.”
All seven of the state's largest
counties posted year-over-year
gains last quarter. Flathead County
enjoyed its second straight strong
performance, increasing 12 percent
to $1,464,000 from $1,308,000,
while Yellowstone showed a 7.7
percent increase to $3,208,000
from $3,000,000 and Cascade a
6.6 percent increase to $1,608,000
from $1,508,000. Fourth-quarter
results for other largest counties are:
• Gallatin, up 5.1 percent to
$1,007,000 from $959,000;
• Lewis and Clark, up 3.1 percent to $1,114,000 from
$1,081,000;
• Missoula, up 1.4 percent to
$1,540,000 from $1,519,000;
• And Silver Bow, up 5.5 percent to $878,000 from $833,000.

Second-quarter results for the
next largest counties include:
• Hill (county seat – Havre), up
5.3 percent to $262,000 from
$249,000;
• Lincoln (county seat –
Libby), down 3.3 percent to
$257,000 from $266,000;
• Park (county seat –

Livingston), up 12.4 percent to
$253,000 from $225,000;
• Ravalli County (county seat –
Hamilton) up 7.1 percent to
$386,000 from $360,000;
• Richland (county seat –
Sidney) up 3.1 percent to $346,000
from $336,000;
• Roosevelt (county seat – Wolf

Point) up 12.5 percent to $304,000
from $270,000.
Overall, 39 of the state’s 56
counties reported revenue increases
(the GCD doesn’t release revenues
for counties with just one gaming
license). See the accompanying
tables for gaming revenue specifics
on other counties and cities.
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from Page 1
last May that allowed states to
offer that gambling activity if they
choose. Montana's gaming industry has been working on a proposal
to bring before legislators this
year, and the MTA has been
adamant that any sports-betting
proposal be based in Montana’s
regulated, tax-paying gaming
establishments that are uniquely
suited to host sports betting.
“Sports betting has the potential to grow Montana’s Main Street
economy,” said John Iverson,
MTA lobbyist and government
affairs advisor.
Though sports betting itself
wouldn't create much revenue for
participating operators, he said, it
has the potential to bring in new
customers.
“I think this will drive traffic
to your location,” he said. “It’s the
hospitality that makes the difference.”
The MTA board last month
reiterated its support of a sportsbetting model that follows certain
criteria, including:
• Restricting sports betting
inside licensed gaming establishments (specifically, liquor
licensees with a gaming endorsement) using kiosk-based systems
that provide the capability through
wi-fi or other means to limit betting within the premises of the
gaming establishment (the MTA
also endorsed at its Jan. 16 meeting a requirement that patrons
must create an account in order to
bet);
• Ensuring a separation of
sports-betting operations from
other gaming operations in the
establishments, particularly the
poker, keno and line-game
machines;
• Prohibiting use of credit
cards and other credit to bet,
which is illegal in Montana (the
MTA at its Jan. 16 meeting
endorsed cash-only sports betting);
• Requiring a commission be
paid to licensees;
• And requiring regulation be
provided by the state's Gambling
Control Division.
Montana’s largest route operators, Golden Entertainment and
Century Gaming, are prepared to
offer similar sports-betting systems
for Montana that follow those criteria (see story on Page 3) should
legalization pass this year. Those
systems would provide what
industry representatives call “true
sports betting” for patrons that
would include the ability to bet not
only on game outcomes, such as
handicapped winners, over-under
scores, etc., but also a myriad of
“in-game” proposition bets, such
as what basketball player scores

Montana Tavern Times – 9
first in a quarter, or even what
football team wins the opening
coin flip.
In addition, Intralot, the firm
that manages operations for the
Montana Lottery, could run legislation to provide a different kind
of sports betting that plays more
like a lottery game, with poorer
odds but bigger payouts, likely
through its “Red Box” kiosks. And
the Montana Board of Housing has
discussed the possibility of introducing a sports-betting bill based
on pari-mutuel horse racing.
The MTA supported these different forms, as long as they meet
the general sports-betting criteria.
“There’s room in the market
for (all three),” Iverson said. “We
could have companies with differ-

Board members Tanya Harding
and Chad Bachmeier urged the
board to reconsider its opposition
to player tracking, in light of the
bill’s data-protection measures.
“I think it’s something we
should get behind,” Bachmeier
said.
However, the actual bill was
not available for review at the
meeting, and the board agreed it
wouldn’t act until it can examine
the bill’s language, so its opposition to electronic player tracking
remains.

Alcohol legislation

The “sheer volume” of alcohol-related legislation will be
daunting, Iverson told the board.
Over 90 bills dealing with alcohol
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DAX CETRARO, president of the Montana Tavern Association,
leads a discussion on a variety of issues during the MTA’s Board
of Directors meeting Jan. 15 in Helena.

ent products … competing for our
business.”

Player tracking

The MTA discussed pending
legislation by Rewards LLC, a
Montana-based software development company, to allow electronic
player-tracking technology in casinos that could provide enhanced
bonus and rewards for players, as
well as additional promotional
possibilities.
The MTA has historically
opposed electronic player tracking,
primarily citing the concern that
larger operations with multiple
casinos could share player data
and market to the best players, creating an unfair playing field with
small, individual gaming operators. However, Clint Lohman of
Rewards LLC said his company’s
legislation will address the MTA's
long-standing concerns to playertracking, primarily through the use
of new technology that allows the
data to become "intellectual property" owned by locations. In fact,
he said, the bill will specifically
mandate that individual casinos
own the player information compiled by the player-tracking systems and would prohibit the sharing of any data between casinos.

have been submitted to the 2019
Legislature, Iverson said, with at
least 30 of those expected to get
heard.
“We dealt with 19 last session,
and that was too many,” he said.
Iverson said he would be
spending much of his lobbying
effort “defending the core of our
business,” but said it wouldn’t be
easy.
“Managing all the moving
parts (of so many bills) is the
hardest part of this.”
One of the few bills the MTA
will introduce would codify concession agreements to standardize
and simplify them.
Here are some of the changes
proposed:
• Limiting concession agreement to one per license;
• Limiting concession agreements to an independently operating license;
• Limiting fraternal organizations from entering into concession agreements.
Though current concession
agreements would be grandfathered, Iverson said the proposed
changes will ease the misuse and
abuse of concession agreements in
the future

Another measure (House Bill
35 introduced Jan. 17 by Rep. Ed
Buttery, R-Great Falls) would permanently change the state’s
process to award liquor licenses to
an auction system. The state formerly held lotteries for newly
available liquor licenses but during
a special session in November
2017 called to fix a revenue shortage, lawmakers changed to a competitive bidding process in an
effort to increase state revenues.
The bill also would clarify how to
break up combined quota areas,
such as the Belgrade-Bozeman
area.
The MTA supports the bill
because the previous lottery system
gave away valuable licenses for
free. In fact, some businesses
would try to cheat the lottery system by creating dozens of limited
license companies and entering
multiple times. Iverson said the
new bill would eliminate that
activity.
“People who play by the rules
deserve to be treated fairly,” he
said.
Another issue the Montana
Tavern Association is pushing for
is increasing the penalties for
minors who use fake IDs. Though
the use of fake IDs “is a real problem,” Iverson said, the industry has
struggled to get regulators on
board with the MTA proposal. The
MTA isn’t giving up, though.
“The tavern industry is working to fight underage drinking,”
Iverson said. “We want to address
this issue.”
The MTA is monitoring potential legislation on a variety of other
issues, Iverson said, including likely proposals from breweries and
distilleries to expand their hours
and from Blackjack proponents to
legalize the game. The MTA is
staunchly opposed to both measures.

Association business

In MTA-specific business,
MTA Executive Director Margaret
Herriges said the MTA website is
the place to find information about
industry-specific legislation during
the current session. Members can
also find out what legislative district they’re in, and who their legislators are. Tips for contacting
legislators, directions on how to
look up bill details, and links to the
Montana Code Annotated are
available as well.
“We provide all the information and tools you need. It’s all on
the website,” she said. “Just use
your members-only log-in.”
Budget and Finance Committee
Chairman Bruce McCollough
reported that the organization’s
financials “look really good.” He
added that the MTA office now has
new sidewalks and a re-paved
(Continued on next page)

PR committee continues SWIG push
Montana Tavern Times – 10

By Jorie Tash
Montana Tavern Times
The Montana Tavern
Association’s Public Relations and
Membership Committee met Jan.
15 in Helena to discuss a variety of
business, including SWIG406 tavern recruitment and further development of the free drink app.
The committee reviewed analytics for SWIG, the MTA’s mobile
app that allows users to receive a
free drink at participating Montana
bars, and found that app downloads, paid subscriptions and the
number of registered users have all
been trending upward. After the
committee’s holiday campaign,
which featured posters with QR
codes for easy downloading, the
number of registered users is “double what they [app developers]
consider to be good growth,” said
Margaret Herriges, executive director of the MTA. Developers have
also added a feature that will notify
users that their subscription is
about to run out before their on-file
card is charged, a fix for users who
found their subscription renewing
itself with no warning.
Further, six more bars, including the Iron Horse Bar and Grill in
Missoula and Taco Treat Amigo
Lounge in Great Falls, have been
added to the list of participants,
bringing the total of registered taverns to 74. Committee member and
MTA President Dax Cetraro
stressed that “we need a stronger
bar base,” since more participating
taverns equals more free drinks or
other deals available to the SWIG
customer and raises the value of
the service.
The committee discussed a
range of ideas to increase tavern
participation with SWIG, including
adding all MTA members to the
app as a membership benefit, but
decided against it for the time
being, in case some MTA members
did not want to be on the app,
despite the fact that it’s free. The
committee stressed the need for
participating bar owners to lead by
example and add upcoming events
to the app.
“What a quick and easy way to
see what’s going on in an area,”
noted committee member Tanya
Harper, and that “whether [cus(Continued from previous page)
parking lot, thanks to the state
Department of Transportation.
This year’s MTA convention is
Sept. 9-11 in Sidney, and
Bachmeier, who also serves as the
Public Relations Committee chairman, said he expects the eastern
Montana town to roll out the red
carpet.

February 2019

MTA EXECUTIVE DIRECTOR Margaret Herriges
discusses the MTA’s SWIG406 free-drink phone
app during the organization’s Public Relations

Jorie Tash photo

and Membership Committee meeting Jan. 15 in
Helena. Committee Chairman Chad Bachmeier
looks on at right.

tomers] get something free or not,
it’s useful” to have an app with the
potential to show consumers what
events are occurring in bars all
across Montana. Owners can “help
us make [their] place more appealing” by adding such events to the
app, said Harper. She also proposed recruiting national distributors such as Coors and Budweiser
to advertise on the app, which
could help eliminate the subscription cost for users in the future.
The committee
is also planning on
contacting county
tavern associations
and hosting SWIG
nights where
members can
come see the benefits of the app
firsthand. The event would also
teach tavern owners how to be
administrators for their bars’ pages,
customizing them as needed and
adding pictures, events, and specials.
As Cetraro said in his blog

Presidential Perspectives, featured
on the MTA website: “We’ve
heard a lot of members say they
are going to ‘wait and see’ how the
app does; my friends, if we all do
that, I guarantee you the app will
fail.”
Tavern participation is vital,
committee members agreed, as the
funds raised by the app (and
potential advertising revenue in the
future) go towards helping the
MTA fight legislation that would
harm the industry
and bolster legislation that would
help it.
“We don’t
want to have to
cut back on our
advocacy efforts
at a time when our
businesses are being threatened
more than ever,” said Cetraro. “We
want to expand our services to
members, not reduce them.”
The newest addition to the
SWIG marketing family are promo
cards, which members can pur-

chase from the MTA office for $5
each and feature a number code
that can be redeemed for a onemonth subscription to be given as
gifts, prizes, and promotions. The
card also features a QR code to
simplify the download process.
Those interested in purchasing
these cards should contact Herriges
for more information.
In other committee news, the
MTA is partnering with BMI, a
music licensing company, to secure
a minimum of a 5 percent discount
in annual licensing fees for MTA
members, and Herriges said bars
could receive as much as 20 percent off. More information on how
that can be achieved is available at
bmi.com. The association is also
working to allow membership dues
to be paid gradually and/or prorated, to encourage members to sign
up at any time of the year.
Finally, the MTA job board will
soon be up and running at mttaverns.org. Employers looking to hire
should contact Herriges for more
information.

“Folks there are excited to have
us,” he said.

states the right to regulate alcohol.
The case is a threat to the threetier system Montana and many
other states use to control alcohol,
Morris said. The American
Beverage Licensees, the MTA's
parent organization, has filed an
amicus brief in the case and is
donating to the legal defense fund.
He also urged tavern owners to

register for the ABL Annual
Meeting set for March 24-26 at the
Bally’s Hotel and Casino in Las
Vegas. Those registered for the
ABL also get free admittance to the
Night Club and Bar Show going on
at the same time.
Morris is currently president of
the national ABL. His term ends in
March at the meeting.

National outlook

Steve Morris, a national director for the MTA, reported that oral
arguments have been heard in a
court case originating out of
Tennessee that is challenging the
21st Amendment, which grants
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Betting

from Page 1
lating body for any sports betting
in Montana;
• Sports betting will only be
allowed at locations that have the
appropriate alcohol license with a
gambling operator’s license;
• Sports betting will be kioskbased and limited to the licensed
premises;
• Sports betting will be taxed at
a rate of 8.5 percent of the gross
amount bet, less payouts to winners and federal gaming tax;
• GCD should have the ability
to track the location of kiosks and
will charge a permit fee of $100
for each kiosk;
• Funding to regulate
sports betting will come
from tax revenues
levied against sports
betting operators;
• Mobile betting
will be allowed, but will
be restricted to the
licensed premises;
• Minimum betting age will be
18;
• The effective date of any
sports betting bill should be one
year from the date of passage.
Some discussion took place
about the feasibility of geofencing
each location to ensure betting is
restricted to each location. GIA
member Steve Arntzen said strict
geofencing of a location requires a
site survey that could run geofencing costs up to $25,000 per location. (Arntzen announced at the
meeting that his company has partnered with the global sports book
Roar Digital to provide sports-betting in Montana – story on Page 3).
However, industry reps after
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the meeting questioned those cost
estimates, and also said other technology, such as wi-fi, could be
used to inexpensively limit the betting to licensed premises.

Access control bill

The GIA discussed “access
control” legislation that would
allow casino workers to keep public entrances locked until a patron
or investigator buzzes in, a practice
currently illegal as the Department
of Revenue requires immediate
access to establishments during
business hours. Peterson said the
bill requires operators obtain a
form from the GCD requesting the
ability to control access with a
buzz-in system. The GCD, the
Alcohol Beverage Control
Division, and local law
enforcement would
have to sign off on a
form before a business
can utilize the systems.
(Update: The accesscontrol legislation, Senate
Bill 119, sponsored by Sen.
Mark Blasdel, R-Kalispell, was
heard Jan. 22 by the Senate
Business, Labor and Economic
Affairs Committee. The committee
passed the bill 10-0, then the
Senate passed it 50-0 on Jan. 29
and transmitted it to the House.)
Other legislation the GIA is
monitoring include a potential
measure to legalize blackjack, one
to legalize historical horse racing
slot machines, and one to legalize
electronic player tracking (see
MTA story on Page 1). The GIA is
aligned with other industry groups
to oppose blackjack and historical
horse racing machines. It has not
taken a position on electronic player tracking.
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Liquor Biz

Anheuser-Busch ads ready for Super Bowl

By Paul F. Vang
By the time this issue of
Tavern Times shows up in your
mailbox, the Super Bowl (and
don’t expect Roman numerals) will
probably be history. Because of
advance deadlines, I didn’t even
know who would be playing in the
game, other than knowing all too
well that my team, the Minnesota
Vikings, won’t be there, unless
they bought tickets.
Hopefully the game will be an
entertaining game, but if not, we
have the ads.
USA Today reported, in midJanuary, that Anheuser-Busch
would be the biggest advertiser this
year, with a full 5 ½ minutes of
airtime. Marcel Marcondes, AB
InBev’s chief marketing officer
commented, “We’re making a very
bold decision…this is probably the
largest airtime ever that we are
going to have as a company.
AB InBev’s ad buy includes
four 45-second spots, three 30-second spots and one 60-second spot.
Super Bowl ads were expected to
cost over $5 million for 30 seconds, though Marcondes didn’t say
what the company would be paying, but he did comment, “It is a
meaningful investment …”
The big question most viewers
would have is whether the
Budweiser horses would be back
this year.
Ad Age was predicting, prior to
the game, that ads would likely
have a lot of humor and would be
more welcoming to female viewers, with one company suggesting
that ads would trend towards “a
more holistic viewership that the
Super Bowl attracts.”
Ad Age also predicted that the
majority of marketers would be
steering clear of political themes in
their ads.

Pizza, beer & Super Bowl

It’s not exactly a secret that a
lot of pizza and beer get consumed
on Super Bowl Sunday. According
to Forbes, 67 percent more pizza is
eaten on that day than on typical
business days, plus nearly 50 mil-

lion cases of beer are sold nationwide in the two weeks prior to the
big game.
Last year, Pizza Hut did some
test marketing for adding beer
delivery along with pizza deliveries. The company evidently liked
the results because they’re expanding beer delivery, by mid-January,
to nearly 300 restaurants across
Florida, Iowa, Nebraska, North
Carolina and Ohio, as well as the
initial test markets in California
and Arizona. They project that they
will have beer delivery at over a
thousand restaurants by this summer.
Beer choices include Blue
Moon, Bud Light, Coors Light,
Corona Extra, Michelob Ultra,
Shock Top, and several others.
Prices will likely vary depending
on the local market, but will generally range from $3 to $5 for a twopack, and $6 to $12 for a 6-pack.
Pizza Hut’s chief brand officer
Marianne Radley commented that
there’s a proven demand for beer
delivery. Also, some 1,799 Pizza
Hut locations already have a liquor
license, making it easy to provide
the service.
The Forbes report also notes
that increasing beer sales is “like
striking gold.” Profit margins for a
bottle of beer average around 75
percent, way more than the 20 percent profit margin for pizza.

Resorts dread DUI law

On Dec. 30, 2018, Utah’s new
drunk driving law went into effect,
lowering the blood alcohol content
limit for driving under the influence from 0.08 to 0.05.

The Salt Lake Tribune talked
to skiers and other tourists about
the new law and many told the
Tribune that while they like to
come to Utah for skiing and snowboarding, they’re planning to find
new destinations.
One person, interviewed while
he was drinking a Polygamy
Porter from Wasatch Brewing,
said, pointing at his beer can, “this
could push me over that limit. It’s
an incentive not to come here. If I
have to choose between possibly
getting a DUI or going to another
state, I’m going to go to another
state. It’s too risky.”
A visitor from California said,
“It’s not worth it. You are now a
criminal for having a beer at dinner or a glass of wine.”
A New Jersey visitor did some
advance planning for his Utah trip,
booking an Airbnb apartment
within walking distance from a
few breweries. He said it didn’t
change his plans to visit Utah, but
it did make him do some additional planning.
It’s still probably too early to
determine the impact of the new
law, but it’s obvious that some visitors are wary of coming back.

MillerCoors cuts brewery

Back in November,
MillerCoors and Pabst settled a
court action in which MillerCoors
agreed to continue brewing Pabst
Blue Ribbon and other Pabst
brews.
A month after the settlement,
MillerCoors sold a 1,400-acre
brewing facility in Eden, NC, to a
demolition company for $2.75
million – basically the value of the
land.
MillerCoors purchased the
property from the former Miller
Brewing Company in July 2008
for $53,598,000. In 2015, Pabst
offered to buy it for $100 million.
MillerCoors made a counter offer
of $750 million, which the company said was what a new, state of
the art facility was worth.
According to a Beer Business
Daily report, the question is why

did MillerCoors pass on selling
the facility to Pabst and then take
a big loss? The best guess is that
MillerCoors recognizes that there
is already too much brewing
capacity in North America, and
that taking a loss on the sale was a
better move than selling it to Pabst
and giving them the capacity to
undercut MillerCoors in pricing
and flooding the market.
The BBD report concludes,
“Say what you will about
MillerCoors chief Gavin Hattersly,
but as a numbers guy he played
this one ruthlessly right.”

Shutdown creates waves

Shortly after the government
shutdown began in late December,
Fortune reported that the shutdown was already making an
impact on breweries and wineries.
An immediate impact was that
until the government reopens,
there won’t be any new beer or
wine releases.
Breweries and wineries need
federal approval for product
labels, which means anything
needing a new label is stuck. In
addition, craft brewing start-ups
that need license approval are
stuck in limbo.
In a follow-up, a Spokane TV
station, KXLY, reported that a
Washington D.C. brewery sued the
Trump Administration over the
shutdown because “the administration is harming its free speech
rights by requiring compliance
with a federal law administered by
an agency whose operations are
not funded through the shutdown.”

Mars wine planned

Scientists and viticulturists
from the Republic of Georgia are
planning ahead in a big way.
According to www.thedrinksbusiness.com, Georgia, which has been
making wine for 8,000 years, and
currently grows some 800 grape
varieties, is looking at becoming
the first to grow grapes and make
wine on the red planet.
Nikoloz Doborjginidze,
founder of Georgia’s Space
Agency, commented, “If we’re
going to live on Mars one day,
Georgia needs to contribute. Our
ancestors brought wine to Earth,
so we can do the same to Mars.”

Meanwhile, science students at
Villanova University were given a
sample of Martian soil and found
that with some enrichment, hops
and rye grow “fairly well.”
For the time being, I’ll make
do with domestic (Earth that is)
wine and beer.
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Gallatin bar owners turn out for charity
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By Paul Tash
Montana Tavern Times
A large, jovial contingent of
tavern owners and their supporters
packed Bozeman’s GranTree Jan.
22 for the 44th edition of the
Gallatin County Licensed
Beverage Association dinner and
fundraiser.
The night began with a hosted
cocktail party, with partygoers
keeping three open bars busy.
Appetizers, including stuffed meatballs, mushrooms and shrimp were
plentiful and delicious. When the
dinner bell rang at about 8 p.m., a
sit-down dinner awaited, featuring
prime rib, red potatoes and seasoned asparagus,
“We’re going to have a lot of
fun, give away a lot of cash, and
raise a lot of money for charity,”
longtime emcee Ralph Ferraro
said. Dinner-goers showed their
festive mood by singing happy
birthday to the popular Ferraro,
who recently had turned 72.
Throughout the night, several
raffles were held, as several lucky
dinner-goers won prizes including
cash and gift baskets. After dinner,
Dean Folkvord, proprietor of the
Sacajawea Hotel in Three Forks,
served as auctioneer for the sixitem live auction that included a
spa and boutique package, a Chico
Hot Springs getaway, a NASCAR
package, and a National Finals
Rodeo package.
The traditional 11-seat
fundraiser finished off the evening.
Winning the drawings for the seats
at the head table were Justin
Kuntz, Jack Pot East, Black Eagle
Brewing, High Horse, Old
Chicago, Silverman Law Firm,
Grand Vision Gaming, Cascade
Co. Tavern Association, Hilton
Garden Inn, and Kimmie’s. Black
Eagle Brewing won the grand prize
of $2,000. The Cascade Co. Tavern
Association won second and $500,
while Kimmie’s grabbed third
place and $300.
The Gallatin County LBA dinner is a fundraiser for several area
charities chosen by the
organization. For example,
the Gallatin County LBA is
an annual financial supporter of the Cody Dieruf
Benefit Foundation, which
provides local support to
those suffering from cystic
fibrosis. Cody Dieruf died
in April 2005 from the disease, and her family established the Foundation in her
memory.
In addition, the local
tavern association annually
supports the Special
Olympics, Big Brothers and
Sisters, Downtown Business
Partners and many others.
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ORVILLE JOHNSON,
above right, asks for some
help from Ashley Patera to
pick out a liquor basket he
won during the Gallatin Co.
Licensed Beverage
Association dinner Jan. 22
in Bozeman. Emcee Ralph
Ferraro, right, calls out some
raffle numbers, and Jentry
Lalim shows off a mirror he
won, with help from Chelsey
Patera. In the photo below,
left to right, Hillary Carls,
Sherene Blackford, Kathy
Bushnell, Emma Henning
and Shelbi Dobie are all
smiles after enjoying the
evening’s activities.
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GCD provides ‘17-’18 info in biennial report

Montana Tavern Times
The Gambling Control
Division (GCD) released its biennial report last month that outlines
the division’s activities from fiscal
years 2017-2018, provides a variety of statistical information and
identifies legislative proposals.
According to the 26-page
report, video gambling machine
tax collections, “a key indicator for
the industry,” generally plateaued
with a .95 percent decrease in fiscal year 2017 and .56 percent
increase in fiscal year 2018. As
with last biennium, the tax collections provided about $120 million
to the state general fund over the
reporting period, with over 90 percent of tax revenue distributed into
the state general fund.
The division, the report said,
issued about 19,000 permits for
video gambling machines each fiscal year with an average of 16,700
machines active each quarter,
down about 1.8 percent compared
to FY15 and FY16.
Operator license fees were
down in 2018, falling to $93,186
from $104,326 in 2017, about a 10
percent decrease. Route operator
fee revenue, however, rose by 7
percent in 2018 from the year
before, and keno/bingo permit fee

revenue rose by over 25 percent.
Fine and penalty fees also rose significantly in 2018, with a 39 percent increase from the previous fiscal year for a total of $51,761, up
from $31,135 in 2017.
The report said “a substantial
portion” of the division’s work
relates to alcoholic beverage
licensing, auditing, inspecting and
investigating. For example, it said
37 percent of the applications
received by the division in FY17
and FY18 were for alcohol-only
licenses, 60 percent were for alcohol and gaming licenses, and only
3 percent were for gaming-only
licenses. Also, 49 percent of the
premise inspections completed by
GCD staff were done at locations
with an alcohol beverage license
without a gaming license. The
other 51 percent of inspections
were done at locations with both a
gaming operator license and an
alcoholic beverage license.
The division continued its relationship with the industry-funded
Montana Council on Problem
Gambling, the report said, and collaborated with it on several outreach projects during March’s
Problem Gambling Awareness
Month and throughout the year.
The Gaming Advisory Council,

Buying or selling
your business? I can help!

• Specializing in putting buyers and sellers
together for merger and acquisition of businesses
• Past beer and wine wholesaler in Montana and
Arizona
• 22 years experience in alcohol-related businesses
• Seeking listings in Tavern, Restaurant and
Gaming Industry

“I’m looking forward to meeting many of my old-time
friends and getting to know new acquaintances. If I’m
given the opportunity to work for you, I don’t believe
you will find anyone who will work harder than I will.”

Dunham Real Estate Services

404 N. 31st Street, Suite 205
Cell: 406 425-0180
P.O. Box 7225
E-mail: lyle@lbstratus.com
Billings, MT 59103-7225 DunhamRealEstateServices.com

which works closely with the
GCD, met five times during the
reporting period, the report said.
The council discussed a number of
topics, appointed subcommittees to
provide recommendations to the
GCD on matters requiring in-depth
research and reviewed all gamingrelated administrative rule proposals.
Council-supported GCD legislation to be introduced this legislative session addresses several topics, including heads-or-tails games,
antique gambling devices, and

sports pools, the report said. The
GCD proposes to authorize “heads
or tails” games as a fundraising
activity for nonprofits. The legislation also will seek to remove any
reference to “illegal” antique gaming devices and change definitions
of antique devices to be at least 30
years old instead of 25.
Division legislation also is proposing an amendment to existing
law to include clarifications
regarding the need for sports-pool
holders to have the appropriate
alcohol license.
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MTT • Buy • Sell • Trade
BUSINESSES FOR SALE

Grand Bar & Grill,
plus apartment!
Hwy 2 Chester, MT
This established business has a
full liquor license, grill with separate dining area, live & machine
gaming, established clientele, and
an attached 1 bdrm, 1 bath apartment! Building is 2,941sf, lot is
12,600 sf. Check out photos at
www.Bootleggermontana.com.
$295,000. Contact Tyler Streit at
Bootlegger Realty, 406-759-5560,
or tystreit@yahoo.com.

Established bar
in Clyde Park, MT
Locally owned, well established
bar in Clyde Park, MT. The
owner is ready to retire and sell
it ALL! Huge clientele of locals
and tourists. Antlers Bar is 20
minutes from Livingston on
US-89 heading to White Sulfur.
Owner is selling ALL inventory
(except leased items) with the
business, inlcuding a 2002
Dodge quad-cab pickup and
2004 4-wheeler with snowplow.
Liquor license included.
rmartellrealestate@gmail.com
Robin Martell
406-671-1914

TURN KEY PROFITABLE neighborhood business with all equipment &
fixtures. Great clientele, pool & dart
leagues. Excellent gaming casino with
extra serving station just for machines.
Kitchen and dining area, lots of storage. High traffic count. Great exposure
& easy access to the large parking lot.
$1,250,000. 18-421. Call Century 21
McDonald Realty 406-761-2811.

BUSINESSES FOR SALE

BUSINESSES FOR SALE

Cart Wheel Casino & Liquor Store – 1900 10th Ave S – Great Falls
Turn-key casino & liquor store. Room to expand. High roadway traffic – about 40,000 vehicles per day. The growing University of
Providence is only one block away. Sale includes land, building,
liquor license, FF&E. $1,465,000.
Dawn McKenney, realtor ®
Keller Williams Realty
406-868-3209

State of Montana
Agency Liquor Store for sale
Store located in a Yellowstone
National Park (YNP) gateway
resort town. YNP had over 4.1
million visitors in 2017. Contact
Joel Siverman at 406-449-4829 or
joel@mttaxlaw.com.

Cheri's Montana Lounge
Hwy 2 Chester, MT
A full beverage liquor license,
live & machine gaming, and
many updates! Also includes an
office, 2 bathrooms, poker room
area and more! Includes a 2,400
sf building on a 12,600 sf lot.
This is a great turn-key business opportunity! See photos at
www.Bootleggermontana.com.
$175,000. Contact Tyler Streit,
Bootlegger Realty, 406-7595560, or tystreit@yahoo.com.

DAVE'S 2019 TIPS
FOR SELLING YOUR BAR
My advice is simple. You’ve
undoubtedly worked very hard
in your bar/restaurant over the
years. Pick someone who works
at least as hard, and totally
understands the hospitality business! Contact me for a free consultation, and I’ll explain how
I’ll market your property.
Club Bar, Ronan, Mt.
Price reduction - now $399,999!
Bozeman Real Estate Group
Dave Everett Realtor®
406-600-0647
Dave@BozemanRealEstate.group
LICENSE FOR TRADE

I currently possess a beer/wine license
(with gaming) in Billings, MT. I want
to trade this license (and CASH) for a
full liquor license (with gaming) in
Billings. Call Dennis at 715-760-1061.

LICENSE WANTED

Wanted, Helena full beverage
license with gaming. Call 406-3702801.
LICENSES FOR SALE

Floatable all-beverage
liquor license with gaming
Current city license in Laurel MT.
Negotiable. For information contact
back3198@aol.com.

Just $4.50 per line
1-406-494-0100
paul@tashcommunications.com

LICENSES FOR SALE

On-premise beer and wine license
with gaming available for sale in
Whitefish. Priced to sell at
$125,000 or make an offer. The
operation’s location has been
sold – we are not interested in
moving the license to new location
and would like a sale to be completed early in 2019. Call Jeff at
406-868-4284.
Billing beer and wine license with
gaming.
– Bob Pulley, broker, 670-7947

Beer and wine license for sale.
$18,900. MT retail on-premises
consumption restaurant beer and
wine license number 05-601-399540. Contact Alice at santosgroup@kw.com or 406-439-8693.
Floatable all beverage liquor license
with gaming. Price negotiable. Call
406-789-2208.

Restaurant Beer/Wine license in
Hamilton. Call 406-546-9995.
PRICE REDUCED!
All-beverage liquor license with
gaming & catering available in
Great Falls, as is entire alcohol
inventory. Owner motivated to sell.
Call 907-252-6493 or email
goode@alaska.net.

EQUIPMENT FOR SALE

One Casino King slant; one
Brilliant Bet slant. $3,500 each,
or best offer. Contact Glen at 406788-1553.

Everything in bar for sale at reasonable price. Appliances, fixtures,
and furnishings; long front bar
with double stainless steel sinks,
one single sink and washbowl.
Back bar includes under-thecounter shelves with 2 cabinets on
each end. Three coolers: one
standing, one under the counter
and one draft cooler. Also one ice
machine, two fridges, one
microwave, two large pizza ovens,
glass plates, silverware, bar glasses and mugs, pool table and sticks,
six table and chairs, and six overthe-bar ceiling lights. Call for
price! I'll make you a real bargain
if you take it all. Call 406-3232347.
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