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Gaming industry working to override veto
Vol. 24, Number 7

By Paul Tash
Montana Tavern Times
The state’s gaming industry is working to
override a veto of SB 330, the measure that
would allow private Montana businesses to
operate sports betting in local taverns.
The Montana Sports Betting Act overwhelmingly passed both chambers of the Legislature –
90-9 in the House and 33-17 in the Senate, but
Gov. Steve Bullock vetoed SB 330 early last
month. The Legislature also passed HB 725, a
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Lottery-based sports-betting bill.
The gaming industry had supported both bills,
which would allow the market place to determine
the success of each sports betting model.
In his veto letter, Bullock said he preferred
the Lottery model for sports betting, citing the
Lottery’s “existing infrastructure,” its “security
and integrity,” and “projected” return of revenue
to the General Fund.
However, state gaming representatives said
the governor missed the mark on his assessment

MTA to promote
app to tourists

June 2019

that the state-run system is the only way to go.
The governor chose to hand “the entire new
business opportunity to a state agency, completely disregarding the Montana businesses that
had asked for, and spent time and money investing in, this opportunity,” said Ronda Wiggers,
lobbyist for the Montana Coin Machine
Operators Association. (See Wiggers’ column on
Page 5).
Several Montana businesses had contracted

See VETO Page 7

Campaign to boost SWIG406

By Jorie Tash
Montana Tavern Times
The Montana Tavern
Association’s Marketing and Public
Relations Committee has endorsed
a new marketing campaign for the
SWIG406 free-drink app designed
to target the millions of tourists visiting Montana each year.
The campaign was developed
as a way to invigorate SWIG406,
the MTA’s subscription-based app

that allows users to receive one free
drink per month at participating
bars. The app also allows bars to
promote their own events, such as
live music, happy hours, and food
specials, to attract customers.
Margaret Herriges, executive director of the MTA, provided the committee the app’s most recent analytics at its meeting May 15 in
See SWIG406 Page 8

Jorie Tash photo

CHAD BACHMEIER, chairman of the MTA’s Public Relations and
Marketing Committee, discusses SWIG406 as MTA Executive
Director Margaret Herriges looks on during a meeting May 15 in
Bozeman.

Bidding opens for eight retail alcohol licenses

Montana Tavern Times
Eight alcoholic beverage licenses are
currently available for bid on the
Montana Department of Revenue’s website through midnight on Wednesday,
June 26.
Bids must be submitted electronically
using the electronic form (Retail
Alcoholic Beverage Competitive Bid
Form) found at https://app.mt.gov/myrevenue/.
Bidders must complete and submit the electronic
bid form, pay a $100 processing fee plus service
Change service requested:

charges, and attach an irrevocable letter of credit
from a financial institution for at least the bid
amount. (See more details on Page 6.)

P.O. Box 4307, Butte, MT 59702
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For more information on the competitive
bidding process, to see maps of the quota
areas, or to sign up for electronic notifications for future competitive bidding opportunities, visit DOR’s website at
mtrevenue.gov and click on the Alcohol &
Tobacco tab on the top menu. Then, click on
the Alcoholic Beverage Licenses tab, and
finally on the bidding-process tab (top middle).
Bidding for the eight licenses opened May
22. For questions, call (406) 444-6900.
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All fun and games at YCTA dinner
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By Paul Tash
Montana Tavern Times
A "Hi-Stakes Raffle" with cash
prizes totaling $7,000 was one of
many highlights during the
Yellowstone County Tavern
Association's 45th annual charity
dinner May 11 at the Big Horn
Resort in Billings.
YCTA President Corey Welter
welcomed the large crowd, thanking them for helping the association follow its mission "to provide,
promote, and maintain the hospitality industry with a commitment
to the community for whom we
serve." He also announced that the
YCTA will host a golf tournament
Sept. 17 for 25 four-member
teams.
Paul Tash photos
The YCTA also announced
LORNA
STERN
and
Travis
that Danielle Christian is the
Woltermann, above, pick out a
recipient of this year’s MSU-B
raffle entry during the YCTA’s
Endowment Scholarship, desigcharity dinner last month in
nated for students looking to
Billings. At right, Kyle Thelen
enter the hospitality industry.
and
Cori LaFever bid successThe night also featured a
fully on a trip to Deadwood.
plated dinner, silent
auction, a live auction,
a 50/50 raffle and a
Heads or Tails game
with the winner receiving a $1,900 white
gold and diamond
ring, donated by
Riddle’s Jewelry.
Heather Bos from the
Granary was the grateful winner of the ring.
Travis Woltermann of
Golden Route
Operations was emcee
for the evening.
Over the years the
YCTA has helped
dozens and dozens of
local and state charities. Those include the
Billings Food Bank,
Flakesgiving,
Tumbleweed, Billings
Women and Family
Shelter, MSU-B
Endowment Scholarship
Fund, Habitat for Humanity,
Family Services, Walleyes
Unlimited-Billings Chapter,
Landon's Legacy, Boys &
Girls Clubs of Yellowstone
County, Big Sky Honor
Flight and the Wounded
Warrior Project.
In addition to President
Welter, YCTA's officers for
2019 are Vice President
Scotty Welter, Past
President Bobbie Hunter,
Executive Secretary Lorna
Stern, State Director Jason
Grubbs and Alternate
Director Jim Grubbs.
Area tavern owners
wanting to join the YCTA
can call Stern at 855-0778.
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PERRIN GRUBBS, above left, is thrilled with her $1,790 winnings in a 50/50 drawing. Above, Heather Bos receives a hug
from Tysen Rovig after she won a beautiful ring in a Heads or
Tails game. KC Henry, left, was a busy bidder during the
night, and finally won a trip to see an NFL football game in
Denver.
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Sports betting still to take shape
Tavern
Times

By John Iverson
MTA Lobbyist
The governor signed House
Bill 725, a bill authorizing the
Montana Lottery to offer sports
betting, and vetoed Senate Bill
330, a bill that would have
authorized private industry to
offer sports betting.
Is this a win for Montana
taverns? We’ll have to wait and
see. There are many decisions
yet to be made that will dictate
whether the coming Lotterybased sports betting product
will help draw in new customers and invite existing customers to visit more often.
There are many questions
that need answered over the
next few months.
• Will Lottery offer odds similar to Las Vegas odds, or will
they be less competitive?
• Will Lottery offer parlay
bets that are reasonably competitive with the black market?
• Will tavern operators
receive a commission that is
similar to what is received on
other lottery products?
The Lottery Commission,
the lottery director and the governor’s office will be answering
these, and many more, questions over the coming months.
The Montana Tavern Association will be there every step of
the process, working to make
the final sports betting product
the best it can be, for Montana

and for Montana taverns.
The MTA supported all three
sports-betting proposals this
legislative session (a parimutuel-based bill died). We
would have preferred to see
them all become law because
we believe a larger market with

John Iverson
many competitors would produce the best possible product
for the consumer. It would also
have created an environment
where many vendors were
competing for space in our
establishments.
The MTA supported all three
sports-betting bills during the
legislative session because
each met our minimum criteria.
So what were the minimum criteria?
1. Sports betting needs to
be electronic, kiosk-based.
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2. Sports betting needs to
pay some revenue into the
state’s General Fund.
3. Sports-betting proposals
need to be good for the
Montana economy, and support
Main Street businesses in
Montana.

T

he MTA supported all three
sports-betting bills
during the legislative session because
each met our minimum criteria.
4. Sports betting needs to
occur at licensed gaming
establishments. Proposals
could include limited mobile
applications where sports bets
are made via a mobile device,
while at a licensed gaming
operator’s location.
We negotiated all our key
requirements into SB 330 during the drafting process, and
we were successful at adding
an amendment to HB 725 during the legislative process that
required that sports betting
occur at locations licensed as a
gaming operator. Both proposals achieved a balance that
many lawmakers were seeking
– where sports betting would
be available for adults to
engage in, but would not be
present everywhere you went,
such as grocery stores, or on
everyone’s cell phone through
a fully mobile option. This balance should be a good deal for
the Montana economy and a
good deal for Montana tavern
operators.

Write us

I believe this was a win for
Montana taverns, and something that certainly would not
have happened without the
Montana Tavern Association’s
work in the Capitol.
Here is a section of the new
law (HB 725) that the MTA was
instrumental in advocating for
on your behalf:
(9) "Sports wagering equipment" means a mechanical,
electronic, or other device,
mechanism, or other gaming
equipment and related supplies
that is connected to the state
lottery central gaming system
and used or consumed in the
operation of sports wagering at
the licensed sports wagering
facility including a self-service
terminal installed to accept
sports wagers.
(10) "Sports wagering facility" means a lottery location
approved under a sports
wagering license and licensed
under Title 23, chapter 5, as a
gambling operator.
(11) "Sports wagering
license" means a license
issued by the state lottery that
authorizes the operation of
sports wagering through sportswagering equipment, including
sports wagering conducted
through mobile application or
other digital platforms that is
initiated and received or otherwise made exclusively within
the physical confines using
location-based services of the
single approved sports wagering facility
Will the Lottery sports betting product be good for your
establishment? The jury is still
out on that one. But know that
the MTA will be looking out for
your interests every step of the
way.
If you would like to provide
input to the MTA on sports betting, please contact the MTA at
406 442-5040 or email
Margaret@MTtaverns.org.

The Montana Tavern Times welcomes letters to the
editor. Letters must include the writer’s name and
address. The word limit is 300. Mail to Montana
Tavern Times, P.O. Box 4307, Butte MT 59702, or
email us at paul@tashcommunications.com. The Times
reserves the right not to print letters it finds objectionable.
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Override of sports-betting veto right play
By Ronda Wiggers
MCMOA Lobbyist
On May 3 Gov. Steve Bullock chose to
veto SB 330, the Montana Sports Betting
Act. This was the bill to allow private
Montana businesses to operate sports betting in local taverns.
The governor did not say “no” to sports
betting. Instead, he chose to give the entire
new business opportunity to a
state agency, completely disregarding the Montana businesses
that had asked for, and spent
time and money investing in, this
opportunity.
Throughout the session we
had agreed that the market had
room for both the private system,
what players are used to in
Vegas and illegally on-line, and
the Lottery system. The governor
chose to make this only a staterun system.
Without the opportunity to bet
competitive odds, we are doubtful that the current black-market
players will move into the legal realm,
which was one of the primary goals of the
legislation.
The Lottery bill states that the Lottery
shall pay out “at least 45 percent” of the
money in winnings. What this likely means
in the real world is that the Lottery will
“hold” about 40 percent of the money bet in
order to meet the tax collections desired
and to pay Intralot, the huge, out-of-state

B

may be paid up to 10 percent of the amount
wagered. As this is not a realistic business
model, one would presume they will be paid
more like the current red boxes – pennies
per transaction. How are these taverns
going to negotiate with one state contract?
Curiously, in the governor’s veto message, he indicates that he is concerned that
“international” companies will come into
Montana if the private model is
allowed. However, the Lottery
is currently considering a single provider contract with
Intralot. Intralot is a Greek
company!
The Montana gambling
businesses paid for the
research, worked out possible
contracts, and spent months
working on the business model
and the legislation, only to
have the governor determine
sports betting was best run by
a state agency.
Ronda Wiggers
Our industry partners have
joined us in asking Montana
legislators to override this veto. Because
Montana. It won’t take long for players to
realize this lopsided return and switch back the bill had overwhelming support in both
the House and Senate, a veto poll letter
to the black market.
has been sent to each legislator. These
During the hearings, the private system
offered to pay the local taverns 5 percent of need to be returned to the Secretary of
State by Monday, June 10. Please contact
the profit. The MTA asked for this to be
removed because they felt that with a num- your local legislator and ask them to vote
YES to override the veto and allow sports
ber of competing businesses, they would
betting to be operated by private businessbe able to negotiate for a higher percentage. The Lottery bill states that the location es in Montana.

company that manages the Lottery for the
state.
By comparison, sports betting, to which
active players are accustomed, holds about
10 percent in order to cover costs, taxes
and profits. In the most simplified of examples, if a player were to bet on the Montana
Lottery system and also place the same bet
in Vegas, he will win $9 in Vegas and $6 in

ecause the bill
had overwhelming support in both
the House and
Senate, a veto poll
letter has been sent
to each legislator.

State working to improve VGM processes
By Matt Eckdahl
GCD Technical Services
Now that winter is behind
us, spring cleaning is in full
swing, and the Technical
Service Section is doing some
housekeeping of its own. Let’s
take a closer look at some
changes that involve an essential part of your businesses: the
video gaming machine (VGM).

Form 50

Because reporting is necessary, knowing what and when to
report is even more essential.
Administrative Rule 23.16.1904
clarifies when to notify
Gambling Control Division of
suspected or confirmed VGM
hardware and software malfunctions with Form 50.
According to ARM 23.16.1904,
fill-out and submit Form 50 if:
1) a ticket voucher is
believed to have resulted from
a VGM malfunction,

2) a VGM malfunction prevents a ticket voucher
from immediately
being printed
resulting in a
hand pay, or
3) a VGM
repeatedly
exhibits a
malfunction
in hardware
or software
whether or not
the VGM can be
manipulated to
resume play without loss
of credits or games earned.
We know that every situation is unique, so if you have
any questions, please don’t
hesitate to contact the Division.
For the full text of ARM
23.16.1904, visit
http://www.mtrules.org/.

Paperless inspection
The Technical Services

Section is currently in the final
stages of testing a new
paperless VGM
inspection application.
Inspectors
can expect to
be using it
before the
end of June.
A paperless
inspection
expedites the
process, allowing
for more playtime on
machines and more revenue for business owners.
With the move away from
the traditional paper inspection
forms, VGM owners will now be
notified via email of any issued
corrections. Once the issues
have been rectified, VGM owners will need to log in to TAP
(https://tap.dor.mt.gov/) to close
open corrections. More detailed
information will be sent out as

we get closer to implementing
the application.

System updates

Last year we released major
updates to our New Gambling
Devices (Version 2.0 released
5/15/18) and VGM Monitoring
System (Version 2.5 released
9/11/18) requirements and have
received much appreciated
feedback. All comments on
these documents are being
considered and are currently
being applied to a new set of
updates.
Once updated, all documents will be posted to our
website (https://dojmt.gov/gaming/) and emailed to VGM manufacturers.
If you have any questions,
please contact the Gambling
Control Division at 406-4441971 during normal business
hours,, email gcd@mt.gov or
visit our webpage.
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Be deliberate, specific in hiring effort
employee. We all have systems in place to
By Joel Silverman
find the next client, but do you have a sysSilverman Law Office
tem in place to find your next employee?
The federal unemployment numbers
Second, create a system that can adapt
were recently released, and the United
to specific needs in the “onboarding”
States currently has an unemployment rate
process (the integration of a new employee
of 3.8 percent. This is the lowest rate since
into an organization). For example, millennithe 1950s. Montana is currently at 3.7 percent, while cities like Helena, Bozeman and als are looking to contribute in their work, so
Missoula are reported to
have an unemployment
rate under 3 percent.
A national employment
expert was recently quoted
as saying that 3 percent of
the population are the
“unhirables.” If that is the
case, then for many businesses, the thought of hiring someone new can be
quite scary. So, how do
you go about hiring in a
way that will prevent you
from making the mistake of
hiring an undesirable perJoel Silverman
son?
First, be deliberate.
you have to create an onboarding process
With the unemployment rate at a historical
that not only educates them, but also allows
low, our chances of finding a long-term
them to feel like a team.
employee are not too good. Potential
One famous restauranteur that I spoke
employees are “ghosting” interviews and
with doesn’t allow a new person to serve a
their jobs when another opportunity comes
along. The market for the foreseeable future table for their first month. His reason? He
holds an unbelievably high standard for
is pro-employee. What does that mean for
customer service and makes this a part of
employers? You have to be deliberate in
his interviewing process. Then, once a perhow you go about looking for your next

Joel Silverman is founder of
Silverman Law Office with offices in
Helena and Bozeman. He can be reached
at (406) 204-5813.

Alcoholic Beverage Control Division
The Montana Department of Revenue’s
Alcoholic Beverage Control Division has
opened the competitive bidding process on
eight available alcoholic beverage licenses.
The locations, available licenses, and minimum bids are as follows:
• Bozeman, on-premises consumption
beer license, $220,000;
• Helena, on-premises consumption beer
license, $112,088;
• Hamilton, on-premises consumption
beer license, $56,250;
• Saco, all-beverage license (new),
$4,500;
• Belgrade, all-beverage license (new),
$262,500;
• Belgrade, restaurant beer and wine
license, $60,000;
• Columbia Falls, restaurant beer and
wine license, $37,500
• Columbia Falls, all-beverage license
(floater), $198,670.
An all-beverage license (floater) allows
the successful bidder to enter into a buy/sell
agreement with an existing licensee for an
all-beverage license in a quota area that is

deficiencies on their bid form within five
business days of being notified by the
department.
• Allow an irrevocable letter of credit to
be in the name of the bidder or, in the case
of a business entity, in the name of an individual who is an owner of the business entity.
• Allow a forfeited license, awarded
through a competitive bidding process, to
be foreclosed on by a lienholder or secured
party.
• Provide clarifying language that allows
a licensee, who obtained a license through
the competitive bidding process, the ability
to transfer the license after one year of
receiving the license.
• Clarify that for a period of 12 years
after Nov. 24, 2017, existing all-beverage
licenses, on-premises consumption beer
licenses, restaurant beer and wine licenses,
or licenses that resulted from applications in
process as of Nov. 24, 2017, that were part
of a combined quota area, all have the ability to transfer locations between the two
quota areas if they were part of the combined quota area prior to Nov. 24, 2017.

W

son is hired, he tests the new hire on the
food, beverages and accessories that go
with each meal. It’s not until the new
employee has a good grasp on the food,
wine, spirits and approach that has been
designed for the restaurant, does the
employee get to venture out as a solo waitress or waiter. When I asked how he handles the shortage in workers, he mentioned that he refuses to let his customers suffer with sub-par service
from any of his team.
The moral of the story is that if
you want to provide a specific experience for your clients, then you have
to get specific in what you are doing
to meet the clients’ needs. The only
way to do that in today’s tough
employee marketplace is to get specific about the types of people you
hire and have a specific onboarding
process.
Want to learn from other restaurateurs and bar owners? Watch the
interviews of many successful business people at the Montana Business
Vlog on YouTube. If you have any topics or
questions to be covered in future articles, or
if you want to receive our monthly newsletter, email me at joel@mttaxlaw.com.

ith the unemployment
rate at an historical
low, our chances of
finding a long-term
employee are not
too good.

Here are details of license-bidding process
over the quota limit. Once approved by the
department, the successful bidder may
transfer that license to a new quota area.
As a reminder, when competitive bidding
is open, bids must be submitted electronically to the department. The electronic form
(Retail Alcoholic Beverage Competitive Bid
Form) can be found at
https://app.mt.gov/myrevenue/.
To submit a bid, the bidder must complete and submit the electronic bid form,
pay a $100 processing fee plus service
charges, and attach an irrevocable letter of
credit from a financial institution for at least
the bid amount.
Bids must be submitted by midnight
(MST) June 26.

Process amended

Licenses became subject to the competitive bidding process through the passage
of Senate Bill 5 during the 2017 Legislative
Special Session. The statutes were recently
amended through House Bill 35 during the
2019 Legislative Regular Session. HB35
amended language to:
• Allow a bidder the ability to correct any
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Veto

from Page 1
with sports-betting management
companies that have many years of
experience running successful
sports-betting operations. On the
other hand, Intralot, the company
that manages lottery operations in
Montana (and in many other
states), has little or no experience
managing sports-betting systems in
the United States, industry reps
said.
Both bills met minimum criteria outlined by the Montana Tavern
Association that required sports
betting to:
• Occur only in licensed gaming establishments where bets are
made via a mobile devise linked to
a kiosk;
• Return some revenue to the
state’s General Fund;
• Support Main Street businesses specifically and Montana’s
economy in general.
“The MTA supported both
sports betting proposals – the
industry-based bill and the lotterybased bill, and we would have
liked to see both pass,” said John
Iverson, government affairs consultant for the MTA. “This would
have allowed competition to occur
and would have allowed Montana
consumers to decide which companies offered the best products.”
A sports betting environment

Montana Tavern Times – 7
based solely on the Lottery model
creates a “government-run monopoly” for sports betting in Montana,
said Neil Peterson, executive director of the Gaming Industry
Association of Montana.
“The primary purpose for
legalizing sports betting in the state
is to bring illegal sports betting
into the light and encourage those
folks to bet legally,” he said. “The
more competitive the market place,
the greater chance of achieving
that purpose.”
The sports-betting model the
Lottery will be offering will do little to accomplish that goal,
Peterson said, because bettors will
figure out the winnings aren’t competitive with true sports-betting
books.
Montana's gaming businesses
began developing its legislative
proposal to introduce sports betting
into the state last summer following a Supreme Court ruling that
allowed states to offer that type of
gambling, and SB 330 was the
result of the work. Because it
received overwhelming support in
both the House and Senate, gaming
representatives sent a veto poll to
each legislator last month.
Legislators need to return the letters to the Secretary of State by
Monday, June 10. At least twothirds of legislators in each chamber must vote in favor of the bill
(67 votes in the House and 34
votes in the Senate) in the mail

poll to override the veto and enact
the Montana Sports Betting Act.
“Please contact your local legislator and ask them to vote yes to

override the veto and allow sports
betting to be operated by private
businesses in Montana,” Wiggers
said.

Tavern Timetable
June 21
July 16
Sept. 9-11

— UPCOMING EVENTS —

Gaming Advisory Council, GCD office, Helena
Tri-County Summer Daze BBQ, Fox Ridge, Helena
MTA Convention and Trade Show, Sidney

— STANDING DATES —

2nd Tues. of month
1st & 3rd Wed. month
2nd Mon. of month
Quarterly (call)
1st Thurs. of month
2nd Wed. of month
2nd Wed. of month
2nd Tues. of month
1st Tues. of quarter
3rd Thurs. of month
Last Tues. of month
2nd Thurs of month
2nd Thur. of month
2nd Tues. of month
Last Wed. of month
1st Mon. of month
2nd Tues. of month
1st Thurs. of month

Carbon/Stillwater TA 328-4807
Cascade Co. TA 453-9567
Central Montana TA 366-9633
Flathead Co. TA 270-8069
Hi-Line TA 265-9551
North Lake Co. TA 844-3372
Lincoln Co. TA 293-4493
Miles City TA 234-3164
Missoula Co. TA 728-0030
Park County TA 222-0665
Ravalli Co. TA 821-1853
Richland Co. TA 433-4354
Sheridan-Richland-Daniels 474-2358
Silver Bow TA 494-6062
Southwest Montana TA 835-2150
Toole Co. TA 434-2442
Tri-County LBA 475-3125
Yellowstone TA 855-0778
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from Page 1

Bozeman, which showed growth
has been slower than expected.
The new marketing campaign,
called “Explore Montana,” will
feature a new promotional poster
with the hashtag
“LocalDrinksatLocalBars,” and the
message will be featured on all
new marketing materials, including
coasters and table tents. According
to the most recent Economic
Review authored by the University
of Montana’s Institute for Tourism,
20 percent of the $3.36 billion
nonresidents spent in Montana in
2017 went towards bars and restaurants.
In addition to the new marketing campaign, other steps can be
taken to increase the app’s use,

Herriges
said. For example, she encouraged bar owners
registered with SWIG to make
sure their bartenders and servers
are educated about the app. They
must be trained well enough to be
able to educate customers in turn,
she added.

“They’re the best promo,” she
said. “Frontline folks are critical.”
Herriges also said the MTA is
looking for ways to help busy tavern owners post their events, drink
specials and other information on
the app for users to see and act on.
Between February and May, she
said, no participating taverns posted any event in the app.
“We have to face the reality
that (tavern owners) have a hard
time managing social media,” she
told attendees, and suggested the
MTA add an in-house social media
intern to its staff to add bars’
events into the app to keep owners
from worrying about doing it
themselves.
“We’re going to have to take
the time to push (SWIG) and get
those events up,” said committee
Chairman Chad Bachmeier.
Another potential marketing
strategy for SWIG is to focus on
promoting the app in specific
areas, such as Helena and Havre,
and then “to lean on local tavern
associations to get time to talk

about it,” MTA President Dax
Cetraro said.
“We’ll use them as test
markets to get those numbers
back to the rest of the state,”
said Cetraro, who also suggested getting the campaign
going in time to present its
findings at the MTA convention.
“Once we hit that critical
mass in an area, it will
snowball into what we
want,” said Bachmeier.
The committee also is considering a social media training
session at the September MTA
Convention that would teach bar
owners the basics, such as logo
optimization, event management,
and more for bar owners who want
to have more of an online presence
but aren’t sure where to start.
In other news, the committee
reviewed membership numbers.
Since March, the MTA has gained
46 members, and currently boasts
733 members.
“We’re looking decent in all
(membership) categories,” said
Herriges.
The committee also reviewed a
subcommittee’s research on a new
association credit card processor.
After hours of deliberation and
comparisons between different
processors, the subcommittee landed on NxGen, a company based in
Whitefish. The company’s processor “should work with most terminals and point-of-sale (POS) systems,” said Herriges.
NxGen is also willing to train
bar staff in larger Montana cities
on Payment Card Industry (PCI)
compliance to keep rates as low as
possible, and they have a support
line reachable 24/7. In other member benefits, NxGen would give 25
percent of the first net revenue
share back to the MTA.
Finally, Herriges encouraged
all MTA members to sign their
bars up at mthappyhour.com, a
website that features an interactive
map and location services pointing
the user towards bars and breweries with happy hours in their
area. Submitting one’s bar to the
map is free, and owners can add
opening and closing times, happy
hour details, and more by clicking
the “Submit a Happy Hour” button
on the home page.
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MTA hears legislative update
Montana Tavern Times – 10

By Jorie Tash
Montana Tavern Times
The Montana Tavern
Association’s Board of Directors
discussed the recently completed
legislative session and the online
alcohol-license auction, and heard
good news about membership during its meeting May 15 in
Bozeman.
MTA government affairs consultant John Iverson described the
session as “kind of hectic,” as
chamber committees heard arguments and voted on 52 alcohol and
drug-related bills and 11 gaming
bills. Gov. Steve Bullock signed
House Bill 725, one of the two
sports-betting bills passed by the
Legislature and supported by the
MTA and the Gambling Industry
Association (GIA), a move Iverson
referred to as “a win for Montana’s
taverns.” HB725 guarantees sports
betting that is only available in the
appropriate, licensed locations,
which the MTA saw as necessary
for the Montana economy to really
benefit from sports betting.
Industry representatives are
attempting to override the governor’s veto on the second sportsbetting bill, Senate Bill 330 (see
related story on Page 1).
“We’re going to be a part of
that process, as Lottery rolls out
their sports-betting product,” said
Iverson.
After the recent legalization of
access control (buzz-in) systems,
Iverson urged gaming operators to
“inform the Department (of
Justice) when you start using
(access control systems) and when
you stop.”
He also urged tavern owners to
“make sure (patrons) are playing
legal dice games” in their establishments, following the legalization of the dice game cee-lo (also
called “see-low,” “four-five-six,”
“three dice game,” and “pair and a
point”). HB 368 includes language
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JOHN IVERSON, government affairs consultant for the Montana
Tavern Association, reviews the 2019 Legislature for board members during a meeting May 15 in Bozeman.

that makes it illegal for establishments to provide a bank or profit
from the pot.
Regarding concession agreements, Iverson said House Bill 727
was introduced initially in a House
committee hearing with MTA-supported language more clearly
defining concession agreements,
but the language was removed to
ensure passage of the rest of the
bill that ensures the legality of concession agreements but provides no
further explication.
“We’re going to be working on
it over the interim,” Iverson said.
A subcommittee will reconvene
to develop concession agreement
legislation to benefit all MTA
members in 2021, he added.
In another legislative matter,
Iverson said Rep. Wylie Galt, who
has sponsored blackjack-legalization bills in the past two sessions,
“indicated willingness to talk”
about changing his legislation to
legalize electronic blackjack

• Karaoke 7 nights a week 9 p.m. to 2 a.m.
• Newest Poker, Keno and Line Games
Queen of Hearts
• Packaged Liquor To-Go
Card Club
• Great Drink Prices
Best Live Poker Action in Town
in the Queen of Hearts Card Room.
crystalloungebillings.com

101 North 28th Street • Billings, Montana • 406-259-0010

instead of live, Vegas-style blackjack. The MTA, other industry
associations, and even the
Gambling Control Division (GCD)
opposed the legalization of live
blackjack, citing a variety of concerns, including the difficulty and
expense to operate the game, its
low profit margin, and the high
cost of regulating the game.
Electronic blackjack would ease
those concerns and enable the
industry to “look at doing (blackjack) in a way that benefits our
establishments and works in
Montana rural, distributed market,”
Iverson added.
Iverson said preparation for the
next Legislaure is already underway.
“2021 starts now,” Iverson
said. “We’re going to be busy during the off-season.”
MTA President Dax Cetraro
added that the MTA will be working on “things we can do to fight
harder and better.”
The board also discussed the
online auction of alcohol-retail
licenses (see related story). Those
interested in bidding on a license
can do so online by filling out a
form found on app.mt.gov/myrevenue and submitting it by June 26.
In other news, Executive
Director Margaret Herriges reported that the MTA has gained 89 regular members, eight affiliate mem-

bers, seven association members
and 11 Gold Star members since
November 2018. To continue the
upward trend, Herriges is working
on accepting anniversary membership payments instead of charging
all members at the same time every
year.
“Eventually, we will invoice
every month,” she said.
The MTA is also working on
accepting new members yearround with prorated dues.
The MTA’s social media pages
celebrated International Women’s
Day in March by honoring MTA
female industry leaders. According
to Herriges, the promotion reached
more than 60,000 people and
gained the MTA dozens of
newFacebook followers.
Related to social media, the
MTA’s weekly emails are so widely read by those on the mailing list
that the association was recognized
by Constant Contact, a marketing
company based in Colorado and
New York, for being in the top 10
percent of read rates out of
600,000 campaigns. MTA emails
receive over 50 percent engagement from recipients, meaning that
more than half of recipients open
and/or engage with MTA emails,
whereas the norm for engagement
percentage is 18 percent.
“(Our levels of engagement)
put us on the map as members who
care,” said Herriges, “and help us
set goals and know if we’ve
reached them.”
“There’s a lot of positive feedback from people who rely on
those emails” to know what’s
going on in the tavern industry and
the legislature, Cetraro said.
Preparation for the MTA Trade
Show and Convention Sept. 9-11
in Sidney is in full swing. The convention theme is “Planes, Trains
and Automobiles,” a reference to
the fact that folks can travel to the
convention via train (to nearby
Williston, where a shuttle will be
available Sept. 8 only), plane (from
Billings), or vehicle. The convention’s agenda is changing a bit,
going from four days to three. In
addition, the tradeshow will end
prior to the banquet to allow vendors to attend, and the poker tournament will take place in the afternoon instead of in the evening.

MILODRAGOVICH, DALE, STEINBRENNER
Attorneys

P.C.

Liquor License Transfers, Gaming Applications,
Real Estate, Business Sales, and Estate Planning

GERALD W. STEINBRENNER

(406) 728-1455
Fax (406) 549-7077
E-Mail: fishlaw@bigskylawyers.com

P.O. Box 4947
620 High Park Way
Missoula MT 59806-4947

GERALD W. STEINBRENNER
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GIA keeps McKenney as president
Montana Tavern Times – 12

By Paul Tash
Montana Tavern Times
The Gaming Industry
Association of Montana reviewed
legislation resulting from the
recent legislative session, re-elected its current president for another
two years, and heard updates from
state regulators at its recent board
meeting May 15.
President Joe McKenney of
Great Falls will take the reins of
the association for another two
years.
“It’s an honor to be a part of
this group,” he said.
The meeting took place as part
of the association’s convention at
Chico Hot Springs, which also
included a trade show and poker
tournament.

Online material

Angela Nunn, administrator
for the Gambling Control
Division, told the group that the
GCD has been busy developing
online material to educate gaming
operators on a variety of games
and gambling topics. For example,
guides can be found on the GCD
website (www.dojmt.gov/gaming)
to help operators legally run
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bingo, Calcuttas,
and casino nights, as
well as information
on fraternal organizations, financing
and location managers, and guidelines on raffles,
shake-a-days, and
sports pools (including several sports
board templates
operators can download and use). A frequently-asked-questions section is also
available.

Paul Tash photos

ABC DIVISION Administrator Becky Schlauch, top in red blouse, makes a point
at the GIA’ board meeting May 15 at Chico Hot Springs. Others are, from left,
Larry Davidson, GIA President Joe McKenney, Executive Director Neil
Peterson, GCD Administrator Angela Nunn and Joel Kittelson. In bottom photo,
Blaine Bowman, left, talks with eventual winner Kent Frampton at the poker
table while Joe Bennion, chief deputy attorney general, looks on. Bennion is
running for attorney general.
“We put a lot of work into it,”
Nunn said. “We hope it’s useful
for the industry.”
In addition, she said, the
Division is working to develop
“interactive, online training” for
gaming operators and staff to be
completed in the near future.
Nunn also mentioned that new
rules were adopted in March pertaining to authorization and regulation of 50/50 raffles and 50/50
raffle electronic processing systems, card dealer licensure,
grounds for denial of a license,
cross-references to alcoholic beverages licenses, credit play, administrative procedure, and raffles.

‘Pro-gambling’ attitude

Nunn also mentioned the
industry’s effort to override Gov.
Steve Bullock’s veto of Senate
Bill 330, which would allow private Montana businesses to operate sports betting in taverns. The
strong legislative approval of SB
330 and House Bill 725, which
allows the Lottery to operate
sports betting, signaled a “strong
pro-gambling” attitude among legislators last session. The GCD
isn’t opposed to sports betting, she
added, but wants to “ensure the
regulation is in place” before it
happens.
In other GCD news, Nunn said
investigators as of June 1 will be
doing their routine inspections

electronically via laptops or tablets
to streamline the review process.
“We hope it’s a better process
for machine owners and the
Division,” she said.

Bid process

Becky Schlauch, administrator
for the Alcoholic Beverage Control
Division (ABCD), told the GIA
board that eight new alcoholic beverage licenses are available for bid
on the state Department of
Revenue’s website through June
26. The competitive bid process,
she said, was amended last session
with House Bill 35 to clarify several points, including the ability to
transfer the license after one year
of receiving the license and that
the new licenses are gamingrestricted.
She also noted the
Legislature’s aborted attempt to
further define and regulate concession agreements, saying “we’ve
seen a little bit of a creep” in the
ways the agreements have been
used. Legislators ultimately decided to study the issue in the interim.
Overall, Schlauch said, “it was
a pretty busy session for alcohol
issues,” adding that questions on
the quota system came up often –
“there’s misunderstanding of the
way it works.”
To deal with all the alcohol
issues, she said, plenty of discussion will take place in the interim.
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Liquor Biz

Bankrupt brewer cites pumpkin saturation

By Paul F. Vang
A Philadelphia craft brewing
company, Weyerbacher Brewing,
filed for Chapter 11 bankruptcy
and was forced to sell off a majority interest in the business, in spite
of 24 years of successful operation,
according to a vinepair.com report.
Josh Lampe, company president, said the company had been
expecting to see double-digit
growth but, “with the market saturation that happened in pumpkin
and all those other things, that just
didn’t pan out.” Last year
Weyerbacker produced just 11,000
barrels of beer, far less than its
30,000 barrel potential.
Cat Wolinsky of vinepair.com,
reporting on the story, suggests
that Weyerbacher’s basic problems
aren’t from too much competition
from other brewers making pumpkin ale, but from a badly timed $2
million expansion in 2014, just
when other brewers got in the local
craft beer market, pumpkin and
otherwise.
“Midsized brewing companies
will continue to feel the squeeze of
competition from bigger and smaller brewers,” she said. “I don’t
think less pumpkin beer would
have saved Weyerbacher … it
should scale back … and accept its
place in a changing craft-beer landscape.”

Cannabis plans

Constellation Brands and its
Canadian cannabis partner, Canopy
Growth, announced an arrangement that grants Canopy the right
to acquire 100 percent of the
shares of Acreage Holdings, a New
York-based cannabis company with
operations in 19 states.
According to a Beer Business
Daily report, this move positions
Constellation and Canopy to act
quickly to enter the U.S. market if
(and when) cannabis becomes legal

under federal law. Acreage
Holdings is currently doing business in 19 states where cannabis
products are legalized to one extent
or another.
Mike McGrew, a senior corporate communications vice president
for Constellation, commented that,
“Strategically, the U.S. market is
the prize. It is expected to be the
largest cannabis market in the
world by far.”
“There are 30-plus U.S. states
that have legalized some form of
cannabis,” he said, “and 10 of
those states, including the District
of Columbia, have legalized recreational marijuana.”
In a separate, though related
report, Marketwatch.com reports
that the beverage industry is evolving, as many young people find
marijuana a more appealing alternative to alcoholic beverages.
Noting the decline in recent
years in sales of mass-produced
beers, Spiros Malandrakis, head of
alcohol-drinks research at an analytical firm Euromonitor
International, asserts that alcohol
beverage companies that don’t
adapt to this new reality risk being
suffocated by the growing demand
for cannabis. The total cannabis
market, for both legal and illegal
products, is around $150 billion
globally, according to Euromonitor.
Continuing on this topic,
Forbes (www.forbes.com) reports

that a study at two U.S. universities and one South American university indicates that enactment of
medical marijuana laws correlates
to reductions in alcohol sales.
During a 10-year study, counties
located in medical marijuana states
showed almost a 15 percent reduction in monthly alcohol sales. The
conclusion of the study is that
marijuana and alcohol are strong
substitutes for each other, thus
introducing legal marijuana will
likely have a negative effect on
alcohol sales.

Alcohol consumption

In spite of the preceding predictions of cannabis use affecting
alcoholic beverage consumption,
USA Today reports that alcohol
consumption is rising, and that
average consumption by adults
equates to 1.7 gallons of pure
alcohol annually. This means an
adult has an average of one drink a
day, whether a 12-ounce beer, 5
ounces of wine or 1 ½ ounces of
distilled spirits.
Alcohol beverage consumption
is growing in low and middleincome countries, while consumption in high-income countries is
stable.

AB InBev’s IPO

Anheuser-Busch InBev
announced, last month, to sell a
minority stake in its Asia Pacific
business and have an initial public
offering through the Hong Kong
Stock Exchange, according to a
Bloomberg report.
This is part of the company’s
efforts to reduce some of the debt
it acquired when it bought
SABMiller in 2016. The company
cut its dividend in half last
October as another measure to
reduce debt.
The company is forecasting
growth this year based on demand
for premium brands in developing
countries.

Bartender arrest

In Plano, Texas, a bartender
accused of serving alcohol to a
man just before he carried out a
deadly shooting at a party has
been arrested.
According to Huffington Post,
the bartender, Lindsey Glass, was
accused of violating a law that
prohibits people from negligently
selling an alcoholic beverage to “a
habitual drunkard or an intoxicated
or insane person.”
Glass was working at a local
bar last September when authorities say she served Spencer Hight
several drinks despite him being

visibly intoxicated. Hight allegedly produced a knife and a gun and
said he “had dirty work to do.” He
left the bar and drove to his
estranged wife’s home, where he
fatally shot her and seven other
people at a football game viewing
party. Police later killed Hight.
Glass’s attorney denied that his
client was responsible for Hight’s
actions. Glass, who was friends
with both Hight and his wife,
flagged her concerns about Hight
to a co-worker and the bar’s
owner. The owner reportedly
advised the staff against calling
911. Glass and her co-worker went
to the wife’s home and when they
saw his car was there, they called
911.
“Lindsey was the only person
who tried to stop Hight,” the attorney asserted.

Boston Beer merger

Boston Beer Company, makers
of Sam Adams beers, and
Delaware-based Dogfish Head
Brewing, the second and thirteenth
largest craft brewers, announced
they plan to merge in a $300 million deal, according to a Boston
Globe (boston.com) report.
According to the report,
Boston Beer founder Jim Koch
and Dogfish Head co-founders
Sam and Mariah Calagione started
talking over pints of beer at a beer
festival in Boston and realized, in
Koch’s words, “how complementary and not competitive our portfolios were.”
The merger of the two brewing
companies will give them a leading position in the high-end U.S.
beer market and better position
them to compete with global conglomerates. Still, the two operations will continue to keep their
status as independent craft breweries.

Drinks for Pride

In support of the LGBTQ
community, beverage companies
are announcing some special promotions during June, Pride Month.
CNN reports that AnheuserBusch InBev will be selling rainbow-colored aluminum bottles of
Bud Light in bars nationwide from
May 27 to June 30. For each case
sold, AB InBev will also donate
$1 to the Gay & Lesbian Alliance
Against Defamation (GLAAD).
Not to be outdone, NBC News
reports that Ogden’s Own
Distillery of Ogden, Utah, will put
out a special bottling of its signature vodka, Five Wives Vodka,
rebranded as “Five Husbands
Vodka.”

Amazon ramps up wine sales
June 2019

wine-searcher.com
Retailers across sectors have
been closing at a swift clip as more
sales move to the web. The wine
business is not immune to this
trend and Amazon, since its 2017
acquisition of Whole Foods, does
not intend to miss out on its piece
of the wine-fueled pie.
The Seattle-based behemoth
recently placed an ad on its site for
a Washington DC-based manager
of public policy "to help lead state
and local engagement and public
policy activities related to alcohol
regulation [and] manage consultants, trade associations and coalition partners." Amazon declined to
comment for this story.
Despite grim data on closures,
independent wine retailers remain
upbeat – both about their ability to
continue to sell wine from stores as
well as continuing to grow their
online businesses. Clyde Beffa, the
co-owner of the three-location
K&L Wine Merchants, says that
while he is not sure how Amazon's
moves are going to affect many
retailers, he doesn't expect his
business to suffer.
He, and other retailers, note
that their wine sales model is so
specialized that they aren't hyperconcerned about Amazon's entry
into the wine marketplace.
"We sell a different set of products, with 70 percent of our stuff
done direct," notes Beffa. He adds
that while web-based sales may
appeal to some, "many people like
to touch and feel the bottles."

What the data says

Several recent studies have
been done on the causes of the
slew of retail closures across the
country. The flood of store closures
will likely continue for quite some
time, shares Deborah Weinswig,
the founder and CEO of Coresight
Research. She attributes the brisk
pace of closures to e-commerce
continuing to take share from
brick-and-mortar retail and the
weak financial conditions of some
retailers, among other reasons.
This year, U.S. retailers have
announced that 5,994 stores will
close. That number already
exceeds last year's total of 5,864
closure announcements, according
to a recent report from Coresight.
As more wine sales move
online, Amazon is only likely to
increase its chunk of the sales pie.
According to results of the April
2019 report Turning Browsers into
Buyers – a survey of 4,000 US
consumers conducted this March
and April – by the Swedish marketing platform provider inRiver,
53 percent of all shoppers are most
likely to search Amazon first when
they want a product.
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The survey also found that the
most likely age group to search
Amazon first is, surprisingly, the
65-plus cohort; and then the percentage decreases as the consumers surveyed become younger.
InRiver's San Francisco-based
chief marketing officer Steve
Gershik says that this is because
"kids generally gravitate away
from the online places where their
parents shop."

What retailers think

Smart wine retailers have long
had a solid consumer base and are
not all intimidated by Amazon's
entry into wine sales. Many of
them also have the advantage of
specializing in unique categories
like private label, winery direct
and rare wines.
Jamie Wolff, the co-owner of
the New York City-based
Chambers Street Wines, shares:
"We all already know perfectly
well that Amazon makes life harder for other retailers, whether brick
and mortar, or online. But I'm
going to take the half-full position
that almost anything that makes it
easier for people to find and buy
the wine they want is a good
thing – more wine in more hands."
He also shares his hope that the
company will "assist at the regulatory level in making the US market
more open, which will have a positive impact for all retailers".
Jason Schneider, manager of
Sonoma retailer Bottle Barn says
that Amazon's foray into wine
sales may also be positive for the
market as a whole. He adds that
Amazon is a beast that is "dominating all aspects of retail. They
are also a 'necessary evil' in the
fight for change in the world of
online wine and spirits retail. They

have the ways and means necessary to affect the legislative
changes that will open up ecommerce and nationwide shipping."
He advises retailers to look for
new opportunities that Amazon's
expansion might bring their way.
"Rather than fight the beast,

celebrate the changes that may
come from it and be prepared to
angle your own business model to
most benefit from the game. Of
course, Amazon will be the prominent player in the game, but the
game is huge and there is room for
even the tiniest of players."

Tariff talk rattles beer industry
Montana Tavern Times – 16

By the Chicago Tribune
President Donald Trump's
threat to impose tariffs on Mexican
imports sent shivers through the
U.S. beer industry, which warned
that it could be hammered with
nearly $1 billion in increased annual costs if the countries don't
resolve their differences.
Constellation Brands, whose
Chicago-based beer division has
the exclusive right to import and
market popular Mexican brews
Corona, Modelo and Pacifico in
the United States, saw its share
price plunge 6 percent Friday, far
more than the overall market drop
of about 1.4 percent, in an apparent
reaction to the announcement.
Trump tweeted May 30 that the
U.S. would impose a 5 percent tariff on all Mexican goods June 10,
and slowly raise that to 25 percent
by October, if Mexico doesn't do
more to halt illegal Central
American immigrants from flowing over its border. Illinois imported $12.2 billion in goods from
Mexico in 2017, nearly double the
amount it imported in 2009, with
the greatest share in the beverage
and tobacco industry, according to
the Illinois Department of
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Commerce and Economic
Opportunity.
Constellation did not respond
to requests for comment. But its
business relies heavily on
Americans' growing taste for
Mexican beer, which accounts for
two-thirds of beer imports to the
U.S. and grew 10 percent over the
last year even as overall U.S. beer
sales were flat, according to
Nielsen.
Constellation's beer segment
makes up 64 percent of the company's $8.1 billion in revenue, and
has been experiencing robust
growth, thanks to the popularity of
Corona and Modelo as more
Hispanic consumers reach drinking
age, according to an April analysis
by Morningstar. The company has
expansion plans in place to
increase production capacity in
Mexico by 40 percent, to 44 million hectoliters, by 2023, the
investment firm said.
The United States expects to
import more than 360 million cases
of Mexican beer this year, worth
$3.6 billion, according to The Beer
Institute, an industry trade group.
That's 1 percent of the $347 billion
in total Mexican imports into the

U.S. last year, which ranged from
cars to avocados.
The proposed 5 percent tariff
would translate to a $12.5 million
tax on beer importers in June and
$374 million by the end of the
year, the Beer Institute calculates.
If the crisis continues the cost
could rise to $984 million annually, it said.
Jim McGreevy, president and
CEO of the Beer Institute, warned
of harm not only to importers but
to U.S. retailers, truck drivers and
farmers along the supply chain if
Mexican brewers suffer. Last year
U.S. barley farmers exported $209
million to Mexico for beer production, he said.
Whether consumers could feel
the pinch in the form of higher
prices remains to be seen. The beer
industry already has endured some
$349 million in cost increases from
steel and aluminum tariffs, including $40 million by Chicago-based
MillerCoors, and companies
responded in a variety of ways some raised the price of beer,
while others kept prices steady but
delayed hiring plans or brewery
improvements or new product
launches, McGreevy said.
"Brewers had to make business
decisions that they didn't have to
make before the tariffs went into
place," he said.
MillerCoors, which imports the
Mexican beer Sol, referred questions about the new proposed tariffs to the Beer Institute. Its stock
declined in morning trading but
closed Friday up 1.4 percent.
Heineken, which imports Dos
Equis and Tecate, was down 2.7
percent when markets closed May
31. Anheuser Busch InBev, which
imports Mexican brew Estrella
Jalisco, closed down 1.2%.
For the United State's 7,300
craft brewers, the proposed broad
tariffs on Mexico are less of a concern than other tariffs the Trump
administration announced this

week on new purchases of stainless steel kegs.
The U.S. Commerce
Department said Wednesday that
it would impose anti-dumping
duties ranging from 8.6 percent
to 79.7 percent on Chinese-,
German- and Mexican-made
stainless steel beer kegs after
making a preliminary determination that they were being dumped
in the U.S. market at less than
fair value.
"Growing brewers may be
reconsidering expansion plans
due to the trade uncertainty," said
Paul Ganza, spokesman for the
Brewers Association, which represents the craft industry.
Mexican President Andrés
Manuel López Obrador responded to Trump's threat Friday with
a letter posted online that said he
did not want a confrontation and
insisting on the need for dialogue.
Mexico is Illinois' thirdlargest import market. After beverages and tobacco, the most frequently imported products are
computers and electronics, transportation equipment and electrical equipment and appliances,
according to the state's
Department of Commerce and
Economic Opportunity.
Several Illinois manufacturers
have a heavy presence in
Mexico, such as Oreo-maker
Mondelez International, which
employs more than 7,000 people
in that country.
"We are actively monitoring
the situation," Mondelez
spokesman Tom Armitage said in
a statement, but added that the
company can't speculate about
how it might play out. "As a
global company, operating in
more than 160 markets around
the world, we advocate for an
open, rules-based global trading
system.”
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MTT • Buy • Sell • Trade
BUSINESSES FOR SALE

Upper Level

BUSINESSES FOR SALE

Street View

BUSINESSES FOR SALE

Lower Level

Cart Wheel Casino & Liquor Store – 1900 10th Ave S – Great Falls

Turn-key casino & liquor store. High roadway traffic – approx. 40,000 vehicles per day. The growing
University of Providence is one block away. Room to expand with live poker & new Montana laws allowing
sports betting & live dice games. Sale includes land, building, liquor license, FF&E. $1,465,000.
Dawn McKenney, Realtor ®
Keller Williams Realty
406-868-3209

DAVE'S 2019 TIPS
FOR SELLING YOUR BAR
My advice is simple. You’ve
undoubtedly worked very hard
in your bar/restaurant over the
years. Pick someone who works
at least as hard, and totally
understands the hospitality business! Contact me for a free consultation, and I’ll explain how
I’ll market your property.
Club Bar, Ronan, Mt.
PRICE CUT - now $349,000!
Knotty Pine, Dillon, Mt.
$389,999!

State of Montana
Agency Liquor Store for sale
Store located in a Yellowstone
National Park (YNP) gateway resort
town. YNP had over 4.1 million visitors in 2017. Contact Joel Silverman,
406-449-4829 or joel@mttaxlaw.com.

paul@tashcommunications.com

LICENSES FOR SALE

I currently possess a beer/wine license
(with gaming) in Billings, MT. I want
to trade this license (and CASH) for a
full liquor license (with gaming) in
Billings. Call Dennis at 715-760-1061.
Billings all-beverage liquor license
with gaming.
– Bob Pulley, broker, 670-7947

Floatable all beverage liquor license
with gaming. Price negotiable. Call
406-789-2208.
Billing beer and wine license with
gaming.
– Bob Pulley, broker, 670-7947

Floatable All-Beverage
Liquor License
Gaming included in Havre, MT
Call or text for details.
Kacie Mack, REALTOR®
Lodestar Land & Home
406-930-2541

K-Bar Grill and Steakhouse,
13 W Legion St., Whitehall
The only restaurant in town open
for breakfast, lunch and dinner,
7 days a week! Private area for
gaming machines and another
private area for 2 pool tables. Turn-key business ready for a new
owner. Walk right in and keep the business as is or add your own
menu and bar ideas. $335,000

Bozeman Real Estate Group
Dave Everett Realtor®
406-600-0647
Dave@BozemanRealEstate.group

One of Montana’s highest-rated steakhouse/restaurants with successful &
profitable 8 yr. proven track record.
Beer/wine license. Corvallis, MT.
Call Matthew Locati 406-381-3909.
Gallatin Real Estate

Just $4.50 per line
1-406-494-0100

Owl Lounge, Livingston
Iconic Owl Lounge in Livingston
has been completely renovated
and runs like a well oiled
machine! Great opportunity for
anyone wanting their own business. Remodeled in 2013 with
continual upgrades in the past 5
years, including A/C units in
2018. Back portion of lot can be
used as a patio during summer
months with removable fencing
provided. Complete list of
updates/improvements available.
Includes building, business, city
all-beverage liquor license, FFE.
$879,000. MLS#330473
Agent owned.
Lisa Schwarz,
broker associate,
406-224-7273

Location, Location, Location!
Brewski’s Sports Bar & Casino in
Hamilton with a city all-beverage
liquor & casino license included.
Rare find! Call Matthew Locati 406381-3909.

Restaurant Beer/Wine license in
Hamilton. Call 406-546-9995.
PRICE REDUCED!
All-beverage liquor license with
gaming & catering available in
Great Falls, as is entire alcohol
inventory. $225,000 OBO. Owner
motivated to sell. Call 907-2526493 or email goode@alaska.net.

EQUIPMENT FOR SALE

EQUIPMENT SALE JUNE 11!
Tuesday, June 11, 10 a.m.-3 p.m.
1017 S. Montana St. in Butte.
Used seating, games (darts, shuffle boards, etc.), pool tables, juke
boxes, office furniture, and other
items. For more information, text
678-640-8623.

Everything in bar for sale at reasonable price. Appliances, fixtures,
and furnishings; long front bar
with double stainless steel sinks,
one single sink and washbowl.
Back bar includes under-thecounter shelves with 2 cabinets on
each end. Three coolers: one
standing, one under the counter
and one draft cooler. Also one ice
machine, two fridges, one
microwave, two large pizza ovens,
glass plates, silverware, bar glasses and mugs, pool table and sticks,
six table and chairs, and six overthe-bar ceiling lights. Call for
price! I'll make you a real bargain
if you take it all. Call 406-3232347.
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BUSINESSES FOR SALE

Bear Creek Saloon – Bearcreek, MT

Very popular turn-key restaurant and bar
in Bearcreek, MT. Famous tourist attraction with summer pig races. Beautiful
antique bar and stage. Sale includes all
FF&E, Red Lodge all-beverage liquor
license with gaming. Listed at $499,000.

Tyler Samson, NAI Business Properties
406-671-8257
tsamson@naibusinessproperties.com

Grizzly Bar

BUSINESSES FOR SALE

– Roscoe, MT

Famous Montana steakhouse (50-plus
years) in Roscoe, MT. Excellent financials.
All-beverage liquor license with gaming.
Additional land and buildings included.
Sale includes all FF&E. Listed at
$799,000.
Tyler Samson, NAI Business Properties
406-671-8257
tsamson@naibusinessproperties.com

Just $4.50 per line
1-406-494-0100
paul@tashcommunications.com

BUSINESSES FOR SALE

Bull ‘N’ Bear Saloon – Red Lodge, MT

Turn-key bar, casino, and restaurant in Red
Lodge, MT. Well established business (40plus years). All beverage liquor license with
gaming.10,000 SF building with grand ballroom upstairs. Sale includes all FF&E.
Listed at $1,389,000.
Tyler Samson & Ron Elkin, NAI Properties
Tyler, 406-671-8257 Ron, 406-670-8935
tsamson@naibusinessproperties.com
relkin@naibusinessproperties.com
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