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MTA phone app
promotes taverns,
craft beverages

By Paul Tash
Montana Tavern Times
It's happening.
After more than a year of planning and
design, a phone app that will promote
Montana taverns and Montana-crafted beverages is nearing a launch, and the time is now
for bars to contact the Montana Tavern
Association to participate.
"We're getting more and more excited for
this," said Margaret Herriges, executive director of the MTA.
The goal is to launch the app, called
SWIG406, in May, which is National Tavern
Month. MTA Executive Board will get a preview of the app at its meeting March 7 in
Missoula.
Here's how it works. Consumers will buy
and download the app on their phones. They
can then use the app to redeem for a free
Montana-crafted beverage at any of the par-

ticipating establishments.
Participating bars "will get their own
screen," Herriges said, that will allow
them to promote their own events,
discounts or other specials. SWIG406
is Google-mapped, she added, so when a
consumer is in a particular town, "all the participating bars pop up on their phone."
Consumers will be able to hit a navigation
button and receive directions to participating
bars, along with logos and descriptions.
The motivation behind the app is to help
grow business for participating taverns,
Herriges said. The app has the potential "to
drive people to your bar who might not other-

wise," she said. And consumers who buy the
app also have friends who will come along.
SWIG406 is good for one free drink per
app holder, per bar, per year, though participating taverns may have the option to offer
more free drinks if they choose.
"And it's good throughout all of

Morris to lead ABL meeting in New Orleans

By Paul Tash
Montana Tavern Times
Members of the American
Beverage Licensees (ABL) will
gather March 11-13 for the 2018
ABL Annual Meeting at Harrah’s
New Orleans Hotel & Casino in
New Orleans.
Equal parts hospitality, education and networking, the ABL
Annual Meeting is where independent on- and off-premise beverage
retailers come together to discuss
the trends, challenges and opportunities facing them and their peers.
Steve Morris, a longtime

See SWIG406 Page 7

Montana Tavern Association member and owner with his wife Barb
of Jorgenson’s in Helena, is president of the national organization
after his election at last year's convention in Las Vegas. He is serving
a two-year term. Morris has
worked closely with ABL for years,
serving as the MTA’s national
director to the ABL for 12 years.
He also has served as an ABL vice
president, and most recently served
on the ABL executive board as an
at-large on-premise representative.
"With ongoing changes in all
See ABL Page 10
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STEVE MORRIS, of Jorgenson’s in Helena, and Tito Beveridge,
developer of Tito’s Handmade Vodka, congratulate each other at
the ABL gala last March in Las Vegas. Morris, left, was sworn in
as ABL’s president, and Beveridge received ABL’s Top Shelf Award.

Montana Tavern Times – 2

March 2018

Hi-Line TA event beats chills for charity
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By Paul Tash
Montana Tavern Times
Not even temperatures dipping
to 25 degrees below zero could
cool the enthusiasm during the HiLine Tavern Association's Annual
Charity Event Feb. 12 in Havre's
Duck Inn.
And though the cold spell kept
a few out-of-town guests from
attending, the Duck Inn's Olympic
Room certainly seemed as full as
usual. The many who braved the
weather feasted on hors d’oeuvres
of blackened steak bites and cream
cheese jalapeno poppers to the
main course featuring butter herb
salmon, tequila lime chicken and
choice prime rib.
The event featured a
silent auction, live auction,
several raffles for cash and
prizes, heads-or-tails games,
one-hand poker table, a winebottle toss, and the traditional
12-seat fundraiser – all in the
name of charity. Emcee for
the event was Doug Denny,
who was assisted by Tom
Farnham of the Havre Eagles
Club, president of the Hi-Line
Tavern Association.
Farnham welcomed the
dinner-goers with a thank-you
for coming out and supporting the many charitable causes in Hill, Blaine and Choteau
counties that benefit from the
Hi-Line Tavern Association’s
generosity. He also introduced local legislators, government officials, and other dignitaries who attended the gala.
“We take pride in supporting
our local youth and helping to
improve our community,” the local
association states in its evening
program.
Winning seats at the 12-seat
fundraiser were Town Pump, Mint
Bar, Havre Distributing, Bonnie
Kinsella, Central Montana Tavern
Association, the Tip It, PJ's, Maui
Nights, Tip It (again), Harvest
Moon Lanes, Joe Davidson (11th
seat raffle), and the Shanty (12th
seat auction).
Town Pump took home first
prize and $2,000. Second place and
$1,200 went to Havre Distributing,
while Kinsella won third place and
$800. The other nine “losers” took
home $150.
As always, the real winners of
the night are the dozens of charities that the Hi-Line Tavern
Association donates to with proceeds from the charity dinner.
Besides President Farnham,
officers for the Hi-Line Tavern
Association are Tammy Pozega,
vice president; Lance Johnson,
treasurer; Michele Denny, secretary; and Doug McCracken, MTA
director.
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THE HI-LINE Tavern
Association provided plenty
of fun for party-goers Feb. 12
in Havre. At top, Gail Phillips,
new owner of PJ’s, deals
Kenny Nelson a hand in
poker. Above left, it’s date
night for Keeley and Junior
Moore. Above right, Bonnie
Kinsella reacts to winning
$800 at the 12-seat fundraiser. And left, Mary Lou
Butcher, purple sweater, is
thrilled that she won a headsor-tails game.
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Opinion/Editorial

Calculate VGM tax bills carefully
Tavern
Times

By Anne Gerken
GCD Communications
Twelve-inch rulers, calculators, a scale: certain tools help
us measure. However, even
with the best technology, measurements are only as good as
the counting. The same goes
for calculating video gambling
machine (VGM) tax bills.
Licensees are required to
do three-way reconciliation of
the machine meter readings
versus actual cash. Because
initial VGM tax estimates are
based on a licensee’s submitted meter readings (which
could contain accidental
errors), the estimates and the
actual taxes due don’t always
match up. If your records do
not match the division-generated tax estimate, contact us at
(406) 444-1971 for a second
opinion.
Here are some ways to
build a healthy practice of
record-keeping with tools like
TAP.
Be timely and correct:
Submit meter readings on-time,
double-check accuracy of

S

ubmit meter
readings ontime, doublecheck accuracy of
meters, as well as
service reports ....

Anne Gerken
meters, as well as service
reports entered during the quarter.
“Before” service report electronic meter readings cannot be
set at zero: “Before” electronic
meter readings on service
reports cannot show completely
zeroed meter readings for a
machine. This will cause tax
estimates to incorrectly indicate
“zero-tax due.”
Check boxes and emails:
The “End of Quarter” box must
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Write us

The Montana Tavern Times welcomes letters to the editor.
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word limit is 300. Mail to Montana Tavern Times, P.O. Box
4307, Butte MT 59702, or email us at paul@tashcommunications.com. The Times reserves the right not to print letters it finds objectionable.

be both checked and indicating
the correct quarter. If an email
is received regarding rejected
meters at quarter end, contact
the Division. The tax estimate
could be delayed due to incorrect meter entries.
Be deadline-oriented:
Make sure meters are entered
online no later than the seventh
of whichever month tax estimates are due – the next deadline is April 7.
Attend to three-way recon-

ciliations every 14 days: As a
requirement of rule 23.16.1827
under Record Keeping
Requirements, three-way reconciling can be done many
ways, but we suggest using
TAP online.
Verify discrepancies: Be
proactive when amounts vary –
compare your taxes to the estimates and notify our office
(406) 444-1971 immediately of
any discrepancies.
Mind the meter: The estimate is based off your meter
transmissions to the Division. If
meters are incorrect, estimates
are wrong.
Build the habit: These
tasks take time, so make a
scheduled routine of entering
this information. Tax payments
are usually due the 15th of the
month unless that is a holiday or
weekend.
So good luck with your tax
estimates this quarter, and if
you find a discrepancy, reach
out to us to prevent additional
tax (and possibly penalties)
when we complete our quarterly
audits.

Tavern Timetable
— UPCOMING EVENTS —

March 7 MTA Board meeting, Holiday Inn Downtown, Missoula
April 11 Central Montana TA Spirits Festival, Eagles, Lewistown
April 13 MCMOA meeting, Red Lion Convention Ctr, Billings
May 11 Gaming Advisory Council, GCD offices, Helena
May 22-23 GIA Convention, Fairmont Hot Springs

— STANDING DATES —

2nd Tues. of month
1st & 3rd Wed. month
2nd Mon. of month
Quarterly (call)
1st Thurs. of month
2nd Wed. of month
2nd Wed. of month
2nd Tues. of month
1st Tues. of quarter
3rd Thurs. of month
Last Tues. of month
2nd Thurs of month
2nd Thur. of month
2nd Wed. of month
Last Wed. of month
1st Mon. of month
2nd Tues. of month
1st Thurs. of month

Carbon/Stillwater TA 328-4807
Cascade Co. TA 453-9567
Central Montana TA 366-9633
Flathead Co. TA 270-8069
Hi-Line TA 265-9551
North Lake Co. TA 844-3372
Lincoln Co. TA 293-4493
Miles City TA 234-3164
Missoula Co. TA 728-0030
Park County TA 222-0665
Ravalli Co. TA 821-1853
Richland Co. TA 433-4354
Sheridan-Richland-Daniels 474-2358
Silver Bow TA 494-6062
Southwest Montana TA 835-2150
Toole Co. TA 434-2442
Tri-County LBA 475-3125
Yellowstone TA 855-0778
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Help keep St. Patrick’s Day fun and safe

sumption at your establishment. Loss of life
By Lisa Scates
is avoidable and can be reduced if you
Alcohol Education Coordinator
keep some simple things in mind.
Liquor Control Division
Be sure to offer and promote non-alcoThis time of year is a wonderful opportunity to reinforce our message
that the health and safety of
Montana’s is of utmost importance. St. Patrick's Day is
widely observed by Americans
of all ethnic backgrounds.
While it’s a day to celebrate
Irish heritage and perhaps
enjoy the company of friends, it
can turn deadly due to
impaired driving.
So please choose to be
part of the solution to reduce
impaired driving on St.
Patrick’s Day. Don’t rely on the
luck of the Irish to keep your
Lisa Scates
customers safe.
holic beverages. Many times customers will
How can you help? Be a responsible
choose to drink non-alcoholic beverages if
establishment and promote safe practices
they know they have that option. Be invenduring this St. Patrick’s Day. You can make
a difference by helping to prevent over con- tive and create your own special non-alco-

J

holic green beverage.
Promote the use of a designated driver
to your customers. One way to do this is to
ask them if they are a designated driver
when you greet them at the bar.
Let them know that your establishment provides free non-alcoholic beverages to designated
drivers. But remember, just
because someone has a designated driver doesn’t mean you
can over-serve them. It’s still illegal to serve to anyone who is
intoxicated.
Provide some fun green
snacks and food. Need some
ideas? How about green popcorn,
lucky charms snack mix, rainbow
fruit tray or emerald deviled eggs.
Be creative.
Keep the phone numbers for
your local safe ride home option handy so
you can call for a ride if someone needs it.
Thank you for your responsible efforts
this St. Patrick’s Day.

ust because
someone has a
designated driver
doesn’t mean you
can over-serve
them.

Deadline for bid on new licenses March 8
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Deadline for bids on two new
liquor licenses in Bozeman and
Belgrade is midnight March 8.
The Montana Department of
Revenue opened its first competitive bidding for alcohol beverages
licenses since the new law was
passed during the 2017 legislative
special session in November.
The first licenses being offered
are a Bozeman retail beer license
(gaming restricted) with a minimum bid of $187,500 and a
Belgrade all-beverage floater

March 2018

license without gaming with a
minimum bid of $342,500.
Bidding opened on Jan. 18 and

closes at midnight MST on March
8, 2018. License bidding for other
quota areas will follow in the
future.

The law replaces alcoholic
beverages license lotteries with a
competitive bidding process to
determine which individual or
business is eligible to apply for
licensure. The highest bidder will
be granted the opportunity to seek
licensure.
The new law also separates the
state’s six combined quota areas so
that each incorporated city and
incorporated town has its own
allowable number of licenses or
quota. Those areas were Bozeman
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and Belgrade, Whitefish and
Columbia Falls, Helena and East
Helena, Hamilton and Pinesdale,
Eureka and Rexford, and Red
Lodge and Bear Creek.
To find bid information or submit a bid, visit revenue.mt.gov. All
bids must be accompanied by a
$100 processing fee and an irrevocable letter of credit for at least the
amount of the bid.
For more information, visit
revenue.mt.gov or call (406) 4446900.

Server training
material online

Free signage and education
materials can be found online at
www.AlcoholServer Training.mt.gov.
• To order education materials:
click on the ‘Order Education
Materials’ tab. Just choose your
items, add to your shopping cart,
check out and place your order.
• To verify server training:
click on the ‘Training Verification’
tab. Enter first and last name and
date of birth and click search.
• To look for scheduled Let’s
Control It server training classes:
click on the ‘Calendar for State
Classes’ tab. You can search by
city, county or month.
• To find a state trainer in your
area: click on the ‘State Certified
Trainers’ tab and enter the county
and click filter.
• To find other state approved
training providers: click on the
‘Approved Training Providers’ tab.
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SWIG406

from Page 1

Montana," she said. The app will
be great for traveling business people, hunters and fishermen.
"Ultimately, it could work for
tourists," Herriges said.
The app can be purchased as
gift for others, perfect for a birthday or Christmas.
"The ability to gift is really a
fantastic element to it," she said.
The MTA will continually be
updating the app to "keep it fun
and fresh," she added.
For MTA members,
SWIG406 won't cost anything
other than the cost of the drinks.
For non-member to participate, the
cost $750.
"You might as well become a
member in that case," she said.
"Membership is cheaper than that."

Montana Tavern Times – 7
The cost for consumers will be
just $5 per month with auto renewal.
"Think Netflix," she said.
"That price is very, very palatable
for consumers, as is the product."
Conceived during an MTA PR
Committee in the fall of 2016 by
Tanya Harper, owner of the

Pioneer Bar in Cut Bank, the app
has evolved from concept to reality in 18 months or so.
"The more it was talked about,
the more it looked like it could

really work," Herriges said.
"Everybody is so excited about it."
Although nothing prevents a
participating bar from providing a
Bud Light to an app holder if they
request it, the idea is to "tie this
together with Montana craft beverages," she said.
SWIG406 will
help enhance the relationship between
Montana taverns,
brewers, distillers and
distributors, she said.
"There's never
been an argument
about the quality of
the beverages," she
said.
“We are excited
that the Montana
Tavern Association has initiated
this effort to support Montanamade products," said Tim O’Leary,
co-founder of the KettleHouse
Brewing Company in Missoula.

"We see beer drinkers everywhere
supporting locally made beers. It
makes great sense for the MTA to
help point customers toward our
Montana brands. I thank the MTA
members for their business.”
"We are excited about
SWIG406 and its potential to
bring more awareness to Montana
small spirits manufacturers," said
Robin Blazer, president of Willie’s
Distillery in Ennis. "One of the
largest barriers to growth in
Montana is the large geographic
space we must cross for marketing
and sales, and we believe
SWIG406 will help to bridge the
gaps across the vast expanse of
Montana."
Taverns wanting to participate
in SWIG406 can contact Herriges
at (406) 442-5040.
"We'll need their logo and
some information about the bar,"
she said. "And then they can prepare for some new customers."

Belgrade considering license loans
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Belgrade News
Belgrade recently declared victory in separating liquor license
jurisdictions from Bozeman that
opened up more permits for the
community to stay inside its
boundaries. But new questions are
forming.

City Manager Ted Barkley
recently told the Belgrade City
Council the city had several people
come forward and ask if it would
loan money to entrepreneurs to buy
a liquor license to start a business
in the community.

The money would come from a
revolving loan fund started by the
city to spur economic development
and commerce. The city has about
$1.8 million in the account to loan
businesses for start-ups or expanding their operations.
But should the city be loaning

March 2018

money to a business for a liquor
license?
John Iverson, government
affairs consultant for the Montana
Tavern Association, said for the
city to be able to lend money for a
liquor license, it would have to
comply with the state’s non-institutional lending requirement. The
person requesting the loan would
also need to have a location that
has restaurant equipment in it.

Iverson couldn’t tell if a loan
was common or not, but said there
was a long list of states that do
treat liquor licenses like private
property. Comparing different
states gets tricky since each state
has a different system and different
types of licenses.

“It certainly wouldn’t shock me
that that has happened,” Iverson
said.

Belgrade City Mayor Russell
Nelson said it seemed logical the
city would be able to loan the
money through the program, but
never considered that loaning the
money might make it look like the
city was getting into the liquor
business. Nelson said the city attorney was currently investigating
whether the city would be able
lend someone the money from the
city’s account.
“I don’t know there’s much I
can say without talking to the
attorney and seeing where we
land,” he said.
Nelson, who is also the senior
vice president for the First Security
Bank in Bozeman, said the law
needed to be cleared up because
banks aren’t sure if they’re able to
finance liquor licenses.
“If people need financing (for
the licenses), we don’t think that

bill has the mechanism in it,”
Nelson said.
The licensing change came out
of the 2017 special session when
lawmakers were looking to fill a
hole in the state’s budget and saw
an opportunity to do that by auctioning off the liquor licenses. In
fiscal year 2018 the bill is expected to bring in roughly $2.5 million
to the state’s general fund, according to a fiscal note attached to the
bill.
This also shifted the way the
state doled out the permits from a
lottery to an auction, and made it
so the licenses couldn’t float back
and forth between municipalities
like Belgrade to Bozeman.

Now the state is in the middle
of auctioning off one all-beverage
license with a starting bid of
$342,500 with a March 8 deadline.

Missoula pondering
new plan to restrict
outside smoking

March 2018

Missoulian
Missoula wants to ban vaping
and e-cigarette use indoors and
allow business owners to ban
smoking outdoors within 25 feet of
their entrances.
If approved, the days of groups
clouding the sanctuary of your
favorite bar with clouds of vapor
from their e-hookahs would be
numbered. And drinking a fruity
pint on the Dram Shop’s sidewalk
seating could get a little less
smoky, too.

The ordinance broadening the
Montana Clean Indoor Air Act also
would outlaw smoking in certain
city-managed public areas like
playgrounds, sports fields, Silver’s
Lagoon and the duck ponds on
Bancroft Street, along with other
areas.
Dram Shop’s Elizabeth Hunter
said they’ve had the occasional
problem with smokers at their sidewalk seating, but generally people
are respectful, and follow their
signs asking patrons not to smoke.
“We do have a really nice patio
and it’s nice for everyone to enjoy
it,” Hunter said. “The biggest thing
is being considerate of others.”
Banning smoking outside of a
business is optional, according to
the ordinance. It would be up to
each business owner to put up
signs and handle low-level
enforcement. A $100 fine is possible and no jail time is allowed as a
penalty.
“Really most people don’t
smoke when they’re told not to
smoke,” City-County
Environmental Health Director
Shannon Therriault told the
Missoula City Council’s Public
Safety and Health Committee Feb.
7.
The Montana Clean Indoor Air
Act bans smoking inside enclosed
spaces, but does not reflect the
advent of vaping, or using e-cigarettes to smoke.
People can’t exactly just call
the police on a smoker though,
Therriault said. She’s spoken with
city police and the Missoula
County Sheriff’s Office and they
don’t have the resources to patrol
for unlawful smokers, or to come
write up a ticket every time someone lights up at a city park.
“A policeman won’t come up
and write a ticket,” Therriault said.
“It could become trespass or disorderly conduct.”
Or, as Therriault mentioned to
county commissioners earlier, it

could escalate into an altercation
that would warrant calling the
police.
“Smoking in an area,”
Therriault told the commissioners,
“could become an instigator of
those further violations. The rule
would very much place the
enforcement responsibility on the
managing entity.”
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• Karoake 7 nights a week 9 p.m. to 2 a.m.
• Newest Poker, Keno and Line Games
Queen of Hearts
• Packaged Liquor To-Go
Card Club
• Great Drink Prices
Best Live Poker Action in Town
in the Queen of Hearts Card Room.
crystalloungebillings.com

101 North 28th Street • Billings, Montana • 406-259-0010
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ABL AGENDA
from Page 1

three tiers of our industry," Morris
said, "it’s more important than
ever for beer, wine and spirits
retailers to come together to learn
what is happening in their industry
and explore how they can continue
to operate responsible and profitable businesses."
ABL Executive Director John
Bodnovich agrees.
“For the past 16 years, ABL
has worked diligently to build its
annual meeting into the marquee
event for independent beverage
retailers to learn about new and
emerging industry trends, important regulatory and legislative
developments, as well as to provide a forum for retailers from
across the country to come together to share and network,”
Bodnovich said. “We value the
opportunity the annual meeting
provides to celebrate our industry,
relate to one another, and impart
valuable information to our members that will help them and their
businesses in the years to come.”
ABL will also honor Mark
Brown, president & CEO of
Sazerac Company, Inc., as the
recipient of the 2018 ABL Top
Shelf Award. The ABL Top Shelf
Award, the highest honor presented by America’s beer, wine and
spirits retailers, recognizes those
who have demonstrated professional excellence in the beverage
alcohol industry and have had a
positive influence in their community. The award will be presented
at the ABL Honors Gala on March
12.
Registration for the annual
meeting is available online at
www.ablusa.org. and includes
access to all general sessions and
hospitality-related events.
Presenters for the 2018 ABL
Annual Meeting include:
Tom Cole | President & CEO |
Republic National Distribution
Company | Keynote Address –
Tom Cole has served as the president and CEO of RNDC since its
creation in 2006, helping the business grow to be the nation’s second largest distributor of wines
and spirits with sales of about $6.5
billion. He has been in the wine
and spirits industry for over 30
years, having launched his career
with Duval Spirits Company in
Florida in 1981 and was named
president of Magnolia Marketing
Company in 1991. He has continued in the chief executive position
through several expansions, culminating in the merger of Republic
Beverage Company with National
Distributing Company. Cole’s
Keynote Address will cover the
future of wholesale distribution in

SATURDAY, MARCH 10

4:00 - 6:00 p.m.: Executive Committee Meeting
Executive Committee & Invited Guests Only

SUNDAY, MARCH 11

4:30 - 6:00 p.m.: Registration Desk Open
8:00 - 9:00 a.m.: ABL Board of Directors Breakfast (Sponsored by The Presidents'

Forum of the Distilled Spirits Industry)

ABL Board Members Only

9:15 a.m. - 5:00 p.m.: ABL Board of Directors Meeting
ABL Board Members & Invited Guests Only

6:00 - 8:00 p.m.: Opening Night Welcome Reception (Sponsored by National
Association of Beverage Importers)

!

Location: Manning’s New Orleans, 519 Fulton Street (2 Minute Walk from Hotel)

MONDAY, MARCH 12

8:00 a.m. - 2:00 p.m.: Registration Desk Open
8:00 - 9:00 a.m.: Attendee Breakfast (Sponsored by B4)
9:15 a.m. - 12:00 p.m.: General Sessions (I)

9:30 - 10:15 a.m. Keynote Address: Examining the Future of Wholesale Distribution
10:15 - 10:45 a.m. Traffic Safety & Impaired Driving Policy Update
BREAK
11:00 - 11:30 a.m. Legislative & Legal News for Music Venues
11:30 a.m. - 12:00 p.m. Technology

12:00 - 1:15 p.m.: Annual Luncheon (Sponsored by MillerCoors)
1:15 - 4:15 p.m.: General Sessions (II)

1:15 - 2:00 p.m. Industry Association Leaders
2:00 - 2:45 p.m. Liquor Privatization & Recreational Marijuana Regulation: The Washington
State Experience
3:00 - 3:45 p.m. Understanding the New Normal of the Alcohol Retail Landscape: What's
Changing & Why?
3:45 - 4:30 p.m. What’s Brewing? A Look at the Last Decade in Beer

6:00 - 7:00 p.m.: Retailer of the Year Reception (Sponsored by Brown-Forman)
Invitation Only

7:00 - 9:30 p.m.: ABL Honors Gala

TUESDAY, MARCH 13

9:00 - 11:15 a.m.: General Sessions (III)

9:00 - 9:45 a.m. Legal Update
9:45 - 10:30 a.m. Policy, Regulation & Licensing: Recent Developments & Trends
10:30 - 11:15 a.m. Retail Hot Topics Panel

the evolving marketplace.
Elizabeth Frazee | Co-Chair |
MIC Coalition | Topic: Music
Licensing session – Named a “Top
Lobbyist” by The Hill newspaper,
Frazee has a 30-year career in
Washington that encompasses over
a decade working in high-level
jobs on Capitol Hill, executive
experience at leading tech and
entertainment companies and years
of successful representation of
companies, trade associations and
non-profits as a policy advocate
and political strategist. An expert
at managing issue campaigns and
running industry coalitions, Frazee
delivers results for her clients by
interweaving a thorough understanding of substantive policy,
communications, politics and an
impressive network of contacts.
Rick Garza | Director |
Washington State Liquor &
Cannabis Board | Topic: Alcohol &
Cannabis Regulation – Garza has
been with the Liquor Cannabis
Board since 1997. During Garza’s
career with WSLCB he has also
held the positions of Legislative
and Tribal Liaison, Policy Director
and Deputy Director. Prior to joining the Liquor and Cannabis
Board, Rick served 13 years as a
staff member for the Washington
State Legislature, including five
years with the Washington State
Senate and eight years with the
state House. His legislative assignments included Policy Analyst in
the state Senate, House of
Representatives Staff Director, and
adviser to House and Senate lead-

ership.
Brandy Nannini | Vice
President – Govt. Relations &
Traffic Safety | Responsibility.org |
Topic: Impaired Driving – Nannini
is responsible for relationships
with Members of Congress, State
Attorneys General, Federal agencies, governors, state legislators,
and agencies, as well as local
elected officials. She is also
responsible for the organization’s
public policy efforts including the
development and implementation
of policy positions. Nannini also
directs the organization’s traffic
safety programs. Nannini began
her career at the National Office of
MADD, where for more than a
decade she managed MADD’s
state and national public policy
efforts.
Jim Webster | Managing
Partner | Webster Powell P.C. |
Topic: Alcohol Legal Update –
Webster is the founding partner of
Chicago based Webster Powell,
P.C., a law firm specializing in the
alcohol and hospitality industries.
With over 35 years of practice in
these industries, Jim represents
clients in all three tiers of the
industry across the United States.
Webster served as the co-chairman
of the ABA Committee on
Alcoholic Beverages. He has
assisted the National Center for
Alcohol Law Enforcement in training Wisconsin law enforcement
agencies regarding alcohol related
incidents and arrests. Webster was
active in the founding and governance of the Chicago Hospitality

Resource Partnership, a non-profit
resource group that assisted
Chicago community neighborhoods in planning, managing and
policing hospitality and entertainment districts.
Jim McGreevy | President &
CEO | Beer Institute – A 20-year
veteran of policy and political
work, McGreevy serves as
President and CEO of the Beer
Institute, the national trade association that represents America’s
brewers, beer importers and supply-chain partners – a $350 billion
industry that supports more than
2.2 million American jobs. As the
national voice for the industry,
McGreevy advocates on policy
matters involving Congress, state
legislatures, courts and regulatory
agencies.
Kraig R. Naasz | President &
CEO | Distilled Spirits Council –
Naasz is the president and CEO of
the Distilled Spirits Council, the
national trade association representing producers and marketers of
distilled spirits sold in the United
States. The Council supports policies that increase adult market
access for spirits products, provide
greater convenience and choices
for adult consumers, and encourage responsible and moderate consumption. Naasz previously served
as the chief executive of the
American Frozen Food Institute,
The Fertilizer Institute and the U.S.
Apple Association.
Chris Furnari | Editor |
Brewbound – Furnari is the editor
of Brewbound, focusing on the
beer business. In addition to overseeing daily content, Furnari also
plans and executes Brewbound’s
business networking events –
Brewbound Session and Brew
Talks. He is a regular at industry
gatherings and has been cited in
mainstream media publications
such as CNBC, USA Today, The
Boston Globe, Mashable and
Wired Magazine, among others.
Matthew Crompton | Client
Director | Nielsen CGA –
Crompton is an Client Director for
Nielsen CGA and is responsible for
the implementation of Nielsen
CGA’s On-Premise services in the
US. Since joining CGA Strategy in
January 2010, Matthew has risen
through the CGA ranks becoming
an expert in all things On-Premise.
Crompton has managed and provided consultancy for some of the
largest Bev Al manufacturers
across Europe including Diageo,
Anheuser Busch and William
Grant & Sons. He is now part of
the U.S. On-Premise Specialist
team, providing first-class insight
into that market.
Danelle Kosmal | Vice
President - Beverage Alcohol
Practice | The Nielsen Companies
(Continued on next page)
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(Continued from previous page)
– Danelle Kosmal provides industry thought leadership and best
practice solutions to beer, wine,
and spirits clients, industry groups,
and the media. She is committed to
leveraging Nielsen’s breadth of
resources to provide an integrated
and holistic understanding of consumer behavior and retail trends
across beer, wine, and spirits.
Danelle has more than 15 years of
marketing experience, and has
been with Nielsen for over 10
years, working across various
clients in the food, beverage, and
consumer goods industries. Prior
to joining the Beverage Alcohol
Practice, Kosmal led Nielsen’s
business at MillerCoors.
Paul Pisano | Senior Vice
President and General Counsel |
National Beer Wholesalers
Association | Industry and
Regulation session – Pisano leads
the association’s efforts in industry, legal and state governmental
affairs and serves as a liaison to
state distributor associations and

outside groups. Prior to joining
NBWA, he served at the
Department of Commerce, most
recently as Director of
Congressional Affairs at the U.S.
Census Bureau.
Jake Hegman | Vice President,
Legal and Regulatory Affairs |
Wine and Spirts | Wholesalers of
America | Industry and Regulation
session – Hegman works with state
and federal regulatory officials on
behalf of WSWA and its members.
He joined WSWA from Stateside
Associates, a Virginia based state
government affairs firm where he
served as vice president. Hegman
managed the company’s regulatory
division and worked on advocacy
efforts with a wide variety of state
regulatory agencies. Prior to
rejoining Stateside Associates, he
served as National State Liaison at
the USDA Animal & Plant Health
Inspection Service). As a liaison,
Hegman worked alongside agency
leadership and state agriculture
officials to improve regulatory
processes.

MILODRAGOVICH, DALE, STEINBRENNER
Attorneys

P.C.

Liquor License Transfers, Gaming Applications,
Real Estate, Business Sales, and Estate Planning

GERALD W. STEINBRENNER

(406) 728-1455
Fax (406) 549-7077
E-Mail: fishlaw@bigskylawyers.com

P.O. Box 4947
620 High Park Way
Missoula MT 59806-4947

GERALD W. STEINBRENNER
www.bigskylawyers.com

Montana Tavern Times – 12

March 2018

March 2018

Montana Tavern Times – 13

Montana Tavern Times – 14

March 2018

Buying or selling
your business? I can help!

• Specializing in putting buyers and sellers
together for merger and acquisition of businesses
• Past beer and wine wholesaler in Montana and
Arizona
• 22 years experience in alcohol-related businesses
• Seeking listings in Tavern, Restaurant and
Gaming Industry

“I’m looking forward to meeting many of my old-time
friends and getting to know new acquaintances. If I’m
given the opportunity to work for you, I don’t believe
you will find anyone who will work harder than I will.”

Dunham Real Estate Services

404 N. 31st Street, Suite 205
Cell: 406 425-0180
P.O. Box 7225
E-mail: lyle@lbstratus.com
Billings, MT 59103-7225 DunhamRealEstateServices.com
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Tavern Chat

Missoula’s Palace reopens as billiard parlor

By Paul Tash
Montana Tavern Times
The Palace, a classic Missoula
rock dive bar, officially reopened
as a billiards hall called Three in
the Side in January.
The bar is stocked with eight
new pool tables surrounded by
light and welcome renovations,
according to an article in the
Missoulian.
Stephen Simpson, the president
of Praha Inc. and a pool player
himself, went for four 7-foot coinoperated tables and four 9-footers
for rent by the hour.
They were manufactured by

Diamond Billiard Products and are
seen as "the benchmark for quality," Simpson said. Underneath the
blue felt, they're equipped with a
leveling system that can "achieve a

Photo courtesy of Betsy Lauritzen

THE CARBON-STILLWATER Tavern Association helped out local
charities in the last year by donating $11,850. Local association
members, above, pose recently with a check for that amount.
CSTA donates to all of the local food banks, Climb to Conquer
Cancer, YWCA, the heart association, scholarships for MSU-B,
various other charities, and to many individuals in the communities who are in need.

much higher standard of integrity"
keeping balls rolling straight.

The Palace was a full-fledged
pool hall until 2007, when new
owners purchased the complex of
bars, which includes the
Badlander, the Golden Rose, the
Locals Only bar and restaurant and
the Savoy Casino. At the Palace,
they kept some tables and shared
the space with DJ nights and live
music, the article said.
They closed The Palace last
winter, looking to give each of
their bars a different identity.

Hudson’s remodel

Hudson’s Bar & Grill in
Billings has announced it will be
closing during the next several
weeks as it undergoes remodeling
and renaming, the Billings Gazette

reported recently.
The restaurant’s new owner,
Thunder Mountain Holdings out of
Denver, plans to reopen the popular restaurant this spring under the
name Craft Burger and Beers.
Hudson’s change of ownership
is part of a handful of recent bar
and grill sales in Billings. Thunder
Mountain recently purchased
Cadillac Jax Sports Bar & Casino
at 1744 Grand Ave. and Peppers
Bar & Grill at 75 27th St. West.

Hudson’s, which is at 2658
Grand Ave., held a party Feb. 3 for
its longtime customers before shutting its doors.

CJ’s Garage opens

CJ’s Garage in Billings quietly
opened its doors to customers last
month, and the place was soon
packed with servers slinging pizzas
and beer as quickly as they could,
the Billings Gazette reported.
“It’s been really good so far,”
said Jake Hogart, the bartender
there.
The Garage is part of CJ’s Bar
& Grill, which anchors a small,
four-store strip mall on Central
Avenue across the street from the
AMC Classic Billings 10 theater,
Rimrock Mall and the city’s softball fields.
Dave Holland, who owns CJ’s
at 2455 Central Ave., made the
move to expand his restaurant
when Cartridge World, the store
that sat in the easternmost space of
the building, closed last fall. With
CJ’s Garage now in its place,
Holland’s restaurants now occupy
three of the four spots in the strip
mall. On the western-most end of
the building is CJ’s Sidelines.
That fourth spot, in the middle
of the building, is Casino Royale.
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Bud’s Clydesdales missing from Super Bowl

By Paul F. Vang
February, here in Montana,
turned out to be a cold, wintry
month, and if it’s the shortest
month in the year, it’s still good
riddance.
Nevertheless, we had the Super
Bowl, didn’t we?
Yes, it turned out to be a great
game to watch, and if you always
root against the dynasty team, it
ended right, too.
But, what about the commercials? That’s how some people rate
the game.
Yahoo rated the Super Bowl
commercials and gave Pepsi
brands, Pepsi, Mountain Dew, and
Doritos the top ratings, while Coke
took bottom ratings.
Yahoo gave Anheuser-Busch
mixed ratings, with viewers liking
the “Stand by Me” ad. On the
other hand, Bud Light’s Bud
Knight and Dilly Dilly commercials made the Most Hated list.
Whether or not you like Dilly
Dilly, many viewers mourned that
the Budweiser Clydesdales were
totally missing from this year’s
Super Bowl commercials.
And, if you are having withdrawal symptoms, Super Bowl LIII
(53) will be played on Sunday,
Feb. 3, 2019 in the new MercedesBenz Stadium in Atlanta.
Let the hype begin. But don’t
forget the Clydesdales.

Free Bud Light in Philly

There were reports that the
streets of Philadelphia would be
flowing with Bud Light after the
Philadelphia Eagles’ Super Bowl
win.
The reality is some free Bud
Light was available during the victory parade following the Super
Bowl.
According to Philadelphia
Magazine (www.phillymag.com),
an Eagles player, Lane Johnson,
made a remark last summer that if
the Eagles win the Super Bowl
he’d give free beer to everybody in
Philadelphia. Budweiser picked up
on this and publicly announced
that if the Eagles did win the Super
Bowl, they’d facilitate Johnson’s
free beer party.
Of course, there’s always a
catch. As it came down, the company did give away one free Bud
Light per person (adult, that is) at
some 25 bars along the parade
route. Of course, it could have
been possible to bar hop and hit
each bar along the route.
“It’s certainly nice that
Budweiser is doing this,” the article concluded. “But we can’t help
but wish that Johnson was a fan of

Mercedes sedans. Or trips to
Hawaii.”

Diago mulling Scotch?

Diageo, the world’s largest
spirits company, sent ripples across
Scotland when it was learned that
the company formed a secret task
force to explore ways to change
some industry rules about how
Scotch must be made.
The Wall Street Journal
revealed the story of how Diageo
plotted to challenge centuries of
whisky-making tradition.
One proposal was to age
whisky in old tequila barrels
instead of sherry, cognac or port
casks. Another was to create a
“Scotch whisky infusion,” a new
category of flavored or low alcohol
blends to be sold under existing
Scotch brands.
The Scotch Whisky
Association, which lays down the
rules for distilling whisky quickly
“scotched” the thought of such
nonsense.
“There is not a single chance of
a change of the rules,” said Gavin
Hewitt, a former British diplomat
and a former head of the
Association.
Alan Park, the Whisky
Association’s legal affairs director,
commented that producers are free
to innovate however they like but
“no consumer should be misled
into thinking it’s Scotch when it’s
not.”
In rebuttal, Diageo told The
Herald (Heraldscotland.com) that
the company is “unwavering” in its
commitment to the integrity, history and tradition of Scotch. But a
spokeswoman added, “As champions of Scotch, we are always looking at ways to innovate to both
protect and secure the future success of the category.”
Another distiller, Paul Miller of
Eden Mill Gin, who had to give up
plans to distill whisky with chocolate malt (no, that’s the style of
malted barley, not the fountain
drink), said the rules should be
occasionally reviewed. But he
pointed out, “It has always been a

pioneering industry. The challenge
is to uphold the Scotch Whisky
Act, while not restricting creativity.”
Glen Brasington, a Pernod
Ricard marketing director for
Chivas Brothers, the Scotch
whisky arm of Pernod Ricard,
commented to The Drinks
Business, “We want to innovate the
industry. I think it’s our job to
innovate; our job to push the category and certainly we have had
success.”

Tax law’s benefits

The new Tax Cut and Jobs Act
may be controversial in some
aspects, such as ballooning the
national debt, but many people in
the beverage industry are celebrating. The changes are summarized
by industry newsletter SevenFiftyDaily.
Craft distillers will see some of
the largest cuts. The new law
reduces the federal excise tax from
$13.50 to $2.70 per gallon, for the
first 100,000 proof gallons
removed from bond per year. There
is also a provision that would give
importers of distilled spirits eligible for the lower rates, a potential
loophole for foreign producers.
The Act provides savings to
medium and large wineries and
importers of foreign wines by
extending the existing “small producer tax credit” to all wineries
and not just those producing less
than 250,000 gallons of domestic
wine annually.
The Act also cuts the federal
excise tax on beer in half, from $7
to $3.50 on the first 60,000 barrels,
for domestic brewers producing 2
million barrels or less annually.
While producers hope that the
tax breaks will help grow their
respective segments of the industry, there is a catch. The provisions
will expire in two years, unless
reauthorized in Congress.
“We don’t want to see this go
away at the end of two years,” a
distilling spokesman said, “but
even if it does, it’s a huge temporary savings and it really lifts a lot
of small distilleries out of the diffi-

culty of current cash flow and
helps them get to the next level of
sustainability … anything reinvested in businesses is going to put
them on a better footing for 2020,
regardless of reauthorization.”

AB and Brew Alliance

Financial newsletter Motley
Fool (www.fool.com) speculates
that Anheuser-Busch InBev may
be inching towards a takeover of
Craft Brew Alliance, a joint venture of seven regional brewers.
Budweiser already owns a dozen
other craft brewers.
Craft Brew Alliance recently
announced an agreement with AB
InBev that it will take on brewing
responsibilities for AnheuserBusch subsidiaries in cases where
using an A-B facility would be
inefficient.
AB InBev already owns 31.5
percent of Craft Brew Alliance,
which is the primary reason the
craft industry association, Brewers
Association, doesn’t recognize
Alliance as a craft brewer, as well
as the requirement that the company has to be independent, which is
defined as having less than 25 percent of its operations owned or
controlled by a large brewer.
If AB InBev does move to buy
Craft Brew Alliance, the deal
would almost certainly trigger
Department of Justice review.

Beer is good for you!

Nobody is claiming that beer is
a health drink, but recent research
some new health benefits from
beer, according to a Daily Mail
(London) report.
According to the report,
Oregon State University scientists
have found that xanthohumol, a
substance contained in hops, a key
ingredient of beer, could reverse
damage done by consuming highfat diets.
Trials, using lab mice,
involved feeding mice high fat
foods, indicated that xanthohumol
was potent in reducing damage
done by consuming high-fat diets.
Those lab mice get all the
breaks.
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MTT • Buy • Sell • Trade
BUSINESSES FOR SALE

Great Falls bar for sale!
All-beverage liquor license with gaming & catering included. Turn-key.
Remodeled. Nice and clean. Call (907)
252-6493 or email goode@alaska.net

Garden Cafe
Manhattan, Montana

Includes 11,008 sf building on half
acre lot with ample parking, all
FFE, city of Manhattan beer/wine
and gaming, two leased spaces,
unfinished space upstairs, and an
office. $600,000.
Carolyne Calvin – REALTOR®,
Keller Williams Montana Realty.
406-570-9144
emailcarolyne@gmail.com

ML#279310 - Sports Hut
341 N 9th Street - Columbus
$595,000

The Patterson Team:
Stephanie Patterson, 321-0759,
and Dan Patterson, 321-4182

A member of the franchise system
of BHH Affiliates, LLC

BUSINESSES FOR SALE

WORLD FAMOUS
OASIS STEAKHOUSE
& LOUNGE in MANHATTAN
Rated one of the best steak
houses in Montana! High volume for 37 years w/same owners, now ready to retire. Sale
includes land, building, full
liquor license with gaming,
FF&E. Building has had major
updating. Kitchen state-of-theart. Super clean. $1,995,000.

BUSINESSES FOR SALE
DAVE'S 2018 TIPS
FOR SELLING YOUR BAR
My advice is simple. You’ve
undoubtedly worked very hard
in your bar/restaurant over the
years. Pick someone who works
at least as hard, and totally
understands the hospitality
business! Contact me for a free
consultation, and I’ll explain
how I’ll market your property.
FOR SALE
Knotty Pine Saloon
Dillon, MT, $393,999

Bozeman Real Estate Group
Dave Everett Realtor®
406-600-0647
Dave@BozemanRealEstate.group
LICENSES FOR SALE

All beverage floatable liquor license.
Will sell with bar, with gaming or separately. 406-323-2347.
Any reasonable offer considered on
a city of Polson beer-wine license
with gaming. Excellent terms, financing available to qualified buyer. Dan
Fillinger, broker, Arrowhead
Development, 406-431-3463.

FOSTER AND LOGAN’S
PUB & GRILL in RED LODGE
Popular, clean, cozy pub & bar
w/sports memorabilia, TV
screens, beer taps & wine
selection boards. Well established, family owned & operated w/great food & full beverage license. Volume increases
year after year. 4 br/1.5 bath
apt. upstairs. On Main Street
in the beautiful, bustling ski
town of Red Lodge, gateway to
Yellowstone. $995,000.

Contact Lyle Dunham, Broker
Dunham Real Estate Services
406-425-0180

Classified ads
get FAST results!

Great Falls City all-beverage liquor
license with catering endorsement for
sale. Call Bob 406.791.2791 or e-mail
rdompier@bwheritageinn.com.

Just $4.50 per line
1-406-494-0100
paul@tashcommunications.com

LICENSES FOR SALE

All beverage liquor license without
gaming, floatable. Contact Bob Clark
at TrailWest Bank, 406-626-4500 M-F,
8-5 for inquiries.
“CALL FOR OFFERS”
Great Falls all-beverage liquor license
must be sold! Offers must be received
by, and will be opened and reviewed,
on 8/31/17. Notification of award will
be shortly thereafter. Contact Mark
Macek, Macek Companies, Inc., at
406-727-5505 or mark@macekco.com
for information and to receive an
offering form.

Floatable all beverage liquor license
with gaming. Price negotiable. Call
406-789-2208.

Helena City all-beverage license.
Gaming, catering, packaged liquor.
Lions Lair Martini bar business avail
with or without the license. Financing
with 50% down, 406-441-9000
Norbert@Waldenmayer.com

Floating liquor license. Price negotiable.
Call 406-860-9538.

Floatable all beverage liquor license.
Contact Clint Rech at Citizens Bank
& Trust. 406-932-5311, M-F, 8-5 for
inquiries. Motivated to sell, all offers
considered.

EQUIPMENT FOR SALE

New 800-lb. Hoshizaki ice machine and
a 650-lb. bin. In use 10 days and still has
a 3 year warranty. Paid $4,500, selling
for $3,800 OBO. 406-259-6419.

CANCEL MY AD!

"I sold my poker table and chairs through a
classified ad in the Montana
Tavern Times!"

– Kurt,
Missoula

Classified ad
in the Montana
Tavern Times work
because they are highly read. Need to sell a
business? A license? Want to raise some quick
cash by selling your used equipment? Try the
Tavern Times classifieds. Just ask Kurt.
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