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Committee kills
brewery, distillery
retail measures

By Paul Tash
Montana Tavern Times
The Montana legislators early in the current
session have shown a distaste for extending
retail sales for breweries and distilleries.
A House committee in February tabled one
bill that would have extended the hours breweries can serve beer in their sample rooms from
8 p.m. until 10 p.m. and another that would
have allowed distilleries to serve twice the
amount of alcohol in their tap rooms, from 2
ounces to 4 ounces per day.

The Montana Tavern Association opposed
both bills, arguing that continued expansion of
retail options for breweries and distilleries
would further establish them as alcohol retailers, not wholesalers as the state Legislature
originally intended. Breweries and distilleries
are not required to purchase a retail license that
Montana taverns are required to do, and therefore escape the expense and regulation taverns
See ALCOHOL Page 8
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SNOW HIGHLIGHTS the Thomas Meagher
statue guarding the Montana Capitol build-

ing in Helena where the 65th Montana
Legislative Session is meeting.

By Jorie Tash
Montana Tavern Times
Citing the game’s susceptibility to cheating,
the high expense needed to run it correctly, and
doubts about its ability to generate revenue, representatives from every segment of Montana’s
gaming industry lined up against a bill that
would legalize blackjack in Montana during a
legislative committee hearing Feb. 21.
House Bill 385, sponsored by Rep. Wylie
Galt, R-Martinsdale, is modeled after North

Dakota’s blackjack law, where “non-profits are
the only ones that can own blackjack tables,”
Galt told the House Taxation Committee Feb.
21. Blackjack, called twenty-one in many
places, is a card game in which a player tries to
obtain a higher total card count than a dealer
without exceeding 21. HB 385 would allow
non-profit organizations to be licensed as “cardroom contractors” to provide blackjack.
Representatives of the Gaming Industry

Industry opposes blackjack bill

See GAMING Page 6

ABL meets in Las Vegas March 24-26

Steve Morris

Montana Tavern Times
The American Beverage Licensees
(ABL) Annual Meeting is set for March
24-26 at Bally’s Las Vegas Hotel and
Casino, marking the end of a two-year
term as ABL president for Steve Morris
of Helena.
The convention, described as “equal
Change service requested:

parts hospitality, education and networking,” is where independent on- and offpremise beverage retailers come together
to discuss the trends, challenges and
opportunities facing them and their peers.
The event also features a trade show with
hundreds of participating vendors.
“The trade show is worth attending
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by itself,” said Morris said, a longtime
Montana Tavern Association member and
owner of Jorgensen’s in Helena with his
wife, Barb.
Morris has worked closely with the
ABL for over a decade while serving as
the MTA’s national director to the ABL.
See MEETING Page 11
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Hi-Line hospitality heats up gala
March 2019

By Paul Tash
Montana Tavern Times
Neither the cold weather outside nor the warm atmosphere
inside was unexpected during the
Hi-Line Tavern Association's
Annual Charity Event Feb. 11 in
Havre's Duck Inn.
Even with temperatures dipping to 20 degrees below zero, the
Duck Inn's Olympic Room hosted
a large and enthusiastic crowd of
tavern owners and supporters.
Event-goers were treated to the
always-delicious buffet dinner
offering a variety of items, including butter herb salmon, tequila
lime chicken and choice prime
rib.
The event featured a silent
auction, live auction, a one-hand
poker table, a Plinko-game, several raffles for cash and prizes, and
the traditional 12-seat fundraiser –
all in the name of charity. Emcee
for the event was Doug Denny,
assisted by Tom Farnham of the
Havre Eagles Club and president
of the Hi-Line Tavern Association.
Farnham welcomed the dinner-goers with a thank-you for
coming out and supporting the
many charitable causes in Hill,
Blaine and Choteau counties that
benefit from the Hi-Line Tavern
Association’s generosity. He also
introduced local legislators, government officials, and other dignitaries who attended the gala.
“We take pride in supporting our local youth and helping to improve our community,” the local association states
in its evening program.
Winning seats at the 12seat fundraiser were Town
Pump, Chinook Eagles,
Gallatin Co. Tavern
Association, Nobles Westside
Liquor, Eagles Club, D6 Guns,
Elks Club, Havre Distributing,
Chinook Eagles (again), IGT,
Lisa Dalsoglio (11th seat raffle), and Murphy’s Pub (12th
seat auction).
Town Pump took home
first prize and $2,000. Second
place and $1,200 went to
Havre Elks Club, while Nobles
Westside Liquor won third place
and $800. The other nine “losers”
took home $150.
As always, the real winners of
the night are the dozens of charities
that the Hi-Line Tavern Association
donates to with proceeds from the
charity dinner.
Besides President Farnham,
officers for the Hi-Line Tavern
Association are Katrina DeGraff,
vice president; Lance Johnson,
treasurer; Michele Denny, secretary; and Will Devries, MTA director.
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PERUSING THE
siilent auction at the Hi-Line
Tavern Association’s charity
gala Feb. 11 are Lisa
Dalsoglio and Arik Neal,
right. Below, emcee Doug
Denny prepares to call out
the winner of the 12-chair
fundraiser, as Steve McLain
and Aubrey Montayne give
the thumbs up awaiting the
announcement.
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ARIEL SECORA, above left, is just excited as
Cecelia Morsette, who won a raffle drawing for
some cash during the Hi-Line Tavern
Association’s charity event Feb. 11 in Havre.
At right, Clayton Parsons (cap) and Kurt
Johnson shake hands after another fundraiser
netted Johnson another cash prize.
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Opinion/Editorial

Tourney sparks Calcutta madness
By Dave Jeseritz
GCD Investigations Chief
Calcuttas are a great way to
add a little extra fun to your
local events, while supporting
your favorite charity. Whether
it’s golf tournaments, rodeos,
pool tournaments, or the NCAA
men’s and women’s basketball
tournaments, properly run
Calcuttas have been known to
bring in anywhere from $1,000
to $150,000 in gross receipts.
While payouts to winning bidders can be pretty significant,
it’s the local or national nonprofits that really appreciate the
donations in the end.
The NCAA March Madness
tournament is one of the
biggest Calcutta events here in
Montana. The number of permits our agency sees during
this time of year nearly triples
when compared to other
months. Last year, our investigators followed-up with applicants after their event to ensure
that the monies were being distributed properly. I thought it
would be interesting to share a

small sample of the 2018
NCAA tournament Calcutta
results that we found.
As you can see in the table
on Page 5, the numbers are all

Dave Jeseritz

over the board. Usually, the
bigger numbers are locations
that have really spent a lot of
time over the years putting on a
great venue and bringing in the
crowds as well as their money.
However, these events can
only be successful if they are
run properly and legally. Our
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investigators spend a lot of
time reviewing the applications
and providing feedback to the
applicants to help ensure that
things are being done right.

T

he amount of
permits our
agency sees during
this time nearly
triples when compared to other
months.

Some of the key factors to
making sure your Calcutta is
run correctly are:
1. Make sure your live
Calcutta auction is conducted
on a proper “underlying event.”
That means the teams or individuals being auctioned off
need to be participating in an

actual game, tournament, or
contest with MORE than two
entrants, such as basketball
tournaments, golf tournaments,
individual or team events at a
rodeo, fishing tournaments, etc.
Unfortunately, we have to deny
applications submitted to us if
the underlying events are fictitious or contrived or if they
combine two gambling activities
together, such as a Calcutta
and raffle.
2. Teams or individuals in
the event must be auctioned off
to the highest bidder. Winning
bidders cannot be required to
sell or share any portion of the
bid to the team or individual
they purchased, however, participants in the underlying event
can bid on themselves or participate in the Calcutta by pooling their money and having one
spokesperson bid on their
behalf.
3. No more than one winning bid for each competitor is
allowed.
4. All competitors in the

Tavern Timetable

See CALCUTTAS Page 5

— UPCOMING EVENTS —

March 13
March 24-26
May 14-15
Sept. 9-11

MTA board meeting, Jorgenson’s, Helena
ABL Annual Meeting, Bally’s, Las Vegas
GIA Convention, Chico Hot Springs
MTA Convention and Trade Show, Sidney

— STANDING DATES —

2nd Tues. of month
1st & 3rd Wed. month
2nd Mon. of month
Quarterly (call)
1st Thurs. of month
2nd Wed. of month
2nd Wed. of month
2nd Tues. of month
1st Tues. of quarter
3rd Thurs. of month
Last Tues. of month
2nd Thurs of month
2nd Thur. of month
2nd Tues. of month
Last Wed. of month
1st Mon. of month
2nd Tues. of month
1st Thurs. of month

Carbon/Stillwater TA 328-4807
Cascade Co. TA 453-9567
Central Montana TA 366-9633
Flathead Co. TA 270-8069
Hi-Line TA 265-9551
North Lake Co. TA 844-3372
Lincoln Co. TA 293-4493
Miles City TA 234-3164
Missoula Co. TA 728-0030
Park County TA 222-0665
Ravalli Co. TA 821-1853
Richland Co. TA 433-4354
Sheridan-Richland-Daniels 474-2358
Silver Bow TA 494-6062
Southwest Montana TA 835-2150
Toole Co. TA 434-2442
Tri-County LBA 475-3125
Yellowstone TA 855-0778
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Salaried workers get overtime, too
week, then you are required by Montana
By Joel Silverman
law to pay them overtime, at 1.5 times their
Silverman Law Office
hourly rate. Let’s try to make an easy examOk, so you thought you could get rid of
ple (if you know me, then you know I don’t
me. Well, here I am again. Eating up copy
make anything easy):
space with more scribble than you wish to
Jane gets paid as a bartender at a rate
read. But stay with me … I have a question
from Lewistown that might be
appropriate for other bar owners. Here it is: If I pay someone as a salary, then I should
be exempt from paying them
overtime, right?
In most cases, the answer
is no.
The first question you have
to ask is whether the employee
is exempt. To figure this out, go
to the Department of Labor and
Industry website and look at
the guidelines posted at
http://erd.dli.mt.gov/labor-standards/wage-and-hour-paymentJoel Silverman
act/minimum-wage.
of $400/week. She works 50 hours in a
Second, you have to look at the overall
week. Jane gets paid $400 for working the
dollar salary that the employee is getting
40 hours of her week, or $10/hour. For
paid: http://erd.dli.mt.gov/laborevery hour over 40 hours, Jane will get paid
standards/wage-and-hour-paymenttime and a half, which is $15/hour. Since
act/executive-employees.
Jane worked 10 hours of overtime, she
If the individual isn’t exempt, then their
must be compensated for her 10 hours of
salary is divided into a 40-hour work week
overtime at $15/hour, which equals $150.
to get their hourly rate. If the non-exempt
The result is that Jane gets paid a total of
employee then works over 40 hours in a

P

$550 for working a 50-hour week.
Inevitably, the next question is, what
does Jane get paid if she works less than
40 hours in a week? The answer is she
gets paid her full salary, if that is how you
pay her. Anytime Jane works less than 40
hours, Jane gets a wonderful benefit.
I know the Montana law
seems screwy, and it is to me,
too. This is the field we have to
play on, so be aware of the law.
This little bit of knowledge would
have saved a Montana grocery
store, had owners been aware of
the Montana labor laws. However,
that business went under
because employees of the grocery store made a very large
claim. Please don’t be the business owner who pays the proverbial “dumb tax.” Understand the
laws and know whether your
team is exempt and what their
working hours are on a weekly basis. It is
your job to track hours, not the employee’s.
If you have a topic for future articles,
please email me at joel@mttaxlaw.com.

lease don’t be
the business
owner who pays the
proverbial “dumb
tax.”

Calcuttas

from Page 4
underlying event must be auctioned off. Those not sold may
be pooled and sold as a group.
5. Only cash, checks or
debit cards can be accepted as
payment at the end of the auction. NO CREDIT CARDS can
be accepted.
6. Payouts can only occur
at the end of the underlying
event to the winning bidder.
7. No one under the age of
18 is permitted to participate in
a Calcutta.
8. Calcutta’s cannot be
connected to any elementary or
high school sporting events.
9. Calcutta records must be
kept and available to GCD upon
request. Payouts to the charitable organizations should occur
shortly after payouts to winning
bidders.
10. Calcutta rules and the
GCD permit must be posted at
the Calcutta location.
Some quick tips to ensure a
smooth application process are:
1. Send in the application
and $25 fee at least 10 working
days prior to the auction. GCD

cannot assure approval if an
application is submitted late.
The Calcutta application (Form
26) can be found on our website,
https://dojmt.gov/gaming/forms/
2. Calcutta rules are just
that, rules for operating and
determining the winner(s) of the
Calcutta. We do not need the
payout structure or rules for the
actual underlying event, such
as a golf or fishing tournament,
unless it is pertinent to determining the winners of the
Calcutta.
3. If you are planning to

Joel Silverman is founder of
Silverman Law Office with offices in
Helena and Bozeman. He can be reached
at (406) 204-5813.

auction off several events in a
weekend event such as team
roping, barrel racing, and bull
riding, you can use one application to submit all three of the
Calcutta’s listed as examples.
However, you must submit separate applications and fees for
events that are either not similar, such as a rodeo and demolition derby during a fair weekend, or are weeks or months
apart.
4. Please do not submit
applications for things that are
not authorized, such as the

entire season of the NFL (only
the playoffs are approved) or
events where chairs are auctioned off prior to a raffle drawing.
For more information, visit
our website at dojmt.gov/gaming and view the Calcutta
Guidelines document available
under “Resources.”
I hope your Calcutta auctions are successful in the
future. As always, if there any
questions, please don’t hesitate
to call or email our Division.
You can reach us at 406-4441971 or gcd@mt.gov.
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Galt tried unsuccessfully to legalize blackjack in 2017.
Several other gaming-related
bills were moving through the legislative process at press time,
including ones to legalize the popular heads-or-tails fundraising
game, to allow access-control systems for casinos, and to legalize
historical horse-racing games.

Association of Montana (GIA),
Montana Tavern Association
(MTA), the Montana Coin
Machine Operators Association
(MCMOA) testified against the
bill at the hearing.
“Blackjack is a difficult game
Heads or tails
to run well,” MTA lobbyist John
Senate Bill 25, drafted by conIverson said. “We just don’t have
sensus of the Gaming Advisory
the kind of volume that a Las
Committee and the state Gambling
Vegas-based casino
Control Division,
does. The margins are
amends a few minor
extremely thin,
gaming laws and cre(Montana) can’t afford
ates a legal process for
to cover the infrastrucheads-or-tails games.
ture, and there’s not
The bill passed the
going to be enough
Senate 45-2 and the
revenue produced for
House 90-6.
the state to cover reguSponsored by Sen.
lation.”
Blasdel, RMark
Iverson also
Kalispell, SB25 would
expressed unease with
allow non-profit organthe ambiguous definiizations to host headstion of “non-profits” in
or-tails, a game in
the bill, as many speRep. Blasdel
which
participants “bet”
cial interest associations
on the outcome of a coin flip by
have non-profit status that “don’t
putting their hands on their heads
have a charitable purpose.” This
or behinds until one player who
lack of definition, Iverson said,
has guessed every flip correctly
could create issues with non-profwins,
with at least 50 percent of
it-affiliated individuals misusing
profits from the game going to the
blackjack revenue, creating “sham
hosting
non-profit. Licensed gamnon-profits to try to operate in this
bling establishments can host the
space.”
game, the bill states, but “the
Neil Peterson, GIA executive
activity
must be managed by the
director, expressed similar sentisponsoring non-profit organization
ments against HB 385.
and all marketing or promotional
“We just don’t think blackjack,
materials must clearly identify the
especially live blackjack, is a good
sponsor.”
idea,” he said.
“There are a number of these
Peterson went on to cite diffinon-profit fundraisers that happen
culties with regulation, a potential
in taverns across the state, but it
decrease in video gaming machine
wasn’t a legal activity,” Iverson
(VGM) revenue and “no real infratold a House committee Feb. 11.
structure in Montana to offer
“We
wanted to see this allowed so
(blackjack).”
that the non-profits that throw their
MCMOA lobbyist Ronda
events
at our establishments can
Wiggers testified that blackjack
do so in a legal fashion.”
would represent “a very, very difSB25 also:
ferent form of gambling (and) a
• Defines an “antique gambling
large change to our gambling
device” as any gaming device at
statute and culture in the state of
least
30 years old and details who
Montana.”
can own such a device.
The committee had not taken
• And requires that sports pools
action on the bill at press time.

and sports tab games be conducted
only by licensed gaming establishments.

Horse-racing machines

safer environment for casino
employees and customers,”
Peterson said. “We appreciate the
support we received in the Senate,
and we hope to have the same
reception in the House.”

Sen. Blasdel is also sponsoring
SB 183, a bill that seeks to legalPlayer tracking
ize historical horse-racing
machines, which allow players to
Rep. Ed Buttrey, R-Great Falls,
make pari-mutuel bets on combihas introduced HB 579, a bill to
nations of thousands of alreadylegalize electronic player tracking
completed races. Sen. Blasdel’s
to identify the top players and prolegislation would grant the Board
vide them with enhanced bonus
of Horse Racing authority to
and reward play.
“implement, administer, and
The MTA and GIA have historenforce wagering on
ically opposed elecpari-mutuel historical
tronic player tracking
horse racing.”
on grounds that player
The Gambling
information could be
Control Division
shared between chain
(GCD), the MTA and
casinos to the detrithe GIA all oppose the
ment of small, indebill.
pendent casinos. HB
“SB 183 isn’t
579 includes language
about live horse racto ensure confidentialiing,” the GIA’s
ty of players’ data by
Peterson told the
fining licensees who
share their information
Montana Tavern
with anyone but the
Times. “It’s about putRep. Buttrey
DOJ, DOR, and GCD
ting slot machines in
for “auditing and tax purposes.”
play in Montana.”
The legislation passed out of comThe bill passed out of a Senate
mittee on an 11-8 vote Feb. 27.
committee Feb. 21.

Access control systems

The gaming industry’s “buzzin” bill, SB 119, has chugged right
along in the Legislature, passing
the Senate 50-0 Jan. 29.
The bill, also sponsored by
Blasdel, allows casinos to keep
public doors locked during latenight business hours until a customer or law enforcement presses
a button to be let in, enhancing the
casino’s security. Law enforcement officials, including the GCD
and police officers, must be let in
immediately, according to the language in the bill, and licensees
must first fill out an application
from the Dept. of Justice and
obtain approval from both the
DOJ and GCD before access control system use is allowed. The bill
is currently awaiting its first reading in the House Business and
Labor Committee.
“The bill would provide a

Roll those dice

A bill by Democratic Rep.
Ryan Lynch of Butte that would
allow people to play the dice game
cee-lo at bars and other establishments licensed to sell alcohol
passed out of a House committee
Feb. 22 and is headed to the full
House.
A GCD investigation and bust
at the Butte Country Club prompted the legislation.
Cee-lo is often played with
three dice and the combination 45-6 is a winner. Under Lynch’s
bill, all customers must agree on
the rules before playing and all
must be 18 or older. Establishments can limit the amount that
can be won and use remaining
money to start a pot for a new
game, but all money must be paid
out in winnings, the bill states.

Sports betting

Legislation to legalize, create
and regulate sports betting in
Montana had not been introduced
at press time, though at least one
bill is expected. The Gaming
Advisory Council has been working with industry representatives
and regulators to develop a legislative framework for sports betting,
with the most likely model centering on gaming establishments providing sports betting through
kiosks.
A bill to allow pari-mutuel betting on live horse races through
the Board of Horse Racing has
been introduced in the House
Business and Labor Committee.
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from Page 1

must operate with.
Although taverns, breweries
and distilleries remain at odds over
guidelines of on-premise sale of
Montana-crafted beer and spirits,
MTA lobbyist John Iverson told
the Montana Tavern Times the
MTA is “committed to work with
our industry partners to find a
common-sense approach to the situation.”
Iverson said the rejection of the

March 2019
two bills wasn’t a “resounding
endorsement” of the current alcohol system that “work needs to
continue to make Montana’s alcohol system relevant.”
The House Business and Labor
Committee tabled the breweryhours bill (House Bill 185, sponsored by Rep. Dave Fern, DWhitefish) on a 16-3 vote following a hearing Feb. 8. The distillery
bill (HB 362, sponsored by Rep.
Jim Hamilton, D-Bozeman) was
tabled after its committee hearing
Feb. 13.
The House committee also

• Karaoke 7 nights a week 9 p.m. to 2 a.m.
• Newest Poker, Keno and Line Games
Queen of Hearts
• Packaged Liquor To-Go
Card Club
• Great Drink Prices
Best Live Poker Action in Town
in the Queen of Hearts Card Room.
crystalloungebillings.com

101 North 28th Street • Billings, Montana • 406-259-0010

killed two other alcohol-related
bills – HB 250, which sought to
allow wineries to sell wine under
a special event permit, and HB
261, which sought to allow certain
organizations to serve beer and
wine at amateur sporting events.

License auction revision

Another alcohol-related measure, which further defines and
makes permanent the new auction
process for new beverage licenses
in combined quota areas, is progressing through the legislative
process. Introduced by Rep. Ed
Buttrey, R-Great Falls, HB 35
awaited final approval from the
House as of Feb. 28.
The 2017 special session
passed the original bill that
replaced a problematic lottery
process for new licenses in combined quota areas with the auction
process in an effort raise money
for the state and ease problems in

combined quota areas, such as
Bozeman and Belgrade.

In combined quota areas,
licenses won in the old lottery system were being moved from the
smaller town to the larger one,
where they’re worth more. That
situation created concern that
smaller towns in those areas would
be left without any licenses. Other
combined quota areas are Helena
and East Helena; Whitefish,
Columbia Falls and Kalispell; and
Pinesdale and Hamilton.

Because the bill during the special session was hastily crafted in
the two-day session, the legislation
didn't clarify how to break apart
quota areas. HB 35 does that.

“The entire alcohol industry
and state regulators worked together on the bill to improve the
process for bringing new licenses
into communities,” Iverson told the
Times.
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Offering a trivia event? Promote it!
March 2019

By Isabelle Plebanek
So, you’re planning on hosting
a trivia event at your bar or restaurant. Trivia events can be great for
increasing your foot traffic and
introducing new customers to your
business. Everybody loves getting
together with a couple of friends
and proving who is truly the
smartest. Here are a couple of tips
and tricks to help promote your
upcoming trivia event!
First off, you should decide
whether your trivia night is going
to have an underlying theme to it
or if you are going to go with a
more generalized trivia night. If
you are planning to go with a
themed event, don’t be afraid to go
all in! Serve themed drinks and
food or decorate your bar/restaurant. For instance, if you are planning on hosting a Harry Potter trivia night, consider offering specialized cocktails and snacks to make
your patrons feel more immersed.
Planning on a movie trivia night?
Ask your staff to dress up as their
favorite film characters. Not only
will this excite your customers, but
your staff will probably get a good
kick out of it as well!
If you are planning for a more
generalized trivia contest, be sure
not to make the questions too specific or difficult. You want your
customers to have fun and enjoy
themselves at trivia night, not feel
stumped or unintelligent by too
difficult of questions. You may
also want to lay down some simple
rules at the beginning to discourage patrons from using their
phones to simply look up the
answers to your questions.
Next, plan how you will
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reward your trivia winners! Prizes
can range from free drink/food
coupons to cash. If you have video
gaming machines in your establishment, consider offering a $10
or $5 match-play on their favorite
machine. This has the added benefit of also creating more potential
gaming customers! You can also
give away any merchandise with
either your bar’s logo.
Now to really get the word out
about your trivia night, it is time to
embrace social media! Make sure
you advertise the event on all your
active social media channels
(Twitter, Facebook, Instagram,
etc.). If your establishment is
active on Facebook, consider creating a Facebook Event for the
night and promoting it. Hopefully,
this will give you a good estimation of how many of your customers are interested in attending

the event before it even happens.
However, keep in mind that this
number is not always indicative of

how many people are actually
planning on attending. Need more
information on creating Facebook
events?
In addition to social media, try
to promote your trivia events
through more traditional channels
as well. Post fliers around town or
take out an ad in the local paper.
Hang posters or signs advertising
the event in your establishment and
on the exterior of the building.
Also, have your staff do some inhouse promoting by talking up the
event to any patrons who visit in
the days leading up to the event.
Trivia events can be a great
way for bars and restaurants to
increase foot traffic on slow nights.
Having a weekly or monthly event
can help create returning, regular
customers who can eventually turn
into brand evangelists and convert
their friends and families into loyal
patrons as well.
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from Page 1
He’s a past ABL vice president and
has served on the ABL executive
board as an at-large on-premise
representative. He will continue on
the board as past president.
“There’s a lot going on
(nationally) that affects us,” Morris
told the Montana Tavern Times
late last month. “I think it’s important that Montana has a voice.”
Besides electing a new president to succeed Morris, the ABL
will also present Craig Purser,
president and CEO of the National
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Beer Wholesalers Association, with
its 2019 Top Shelf award. The
ABL Top Shelf Award, the highest
honor presented by America’s beer,
wine and spirits retailers, recognizes those who have demonstrated
professional excellence in the beverage alcohol industry, and have
had a positive influence in their
community. The award will be presented on Monday, March 25, during the ABL Honors Gala, where
the Retailer of the Year awards will
be presented, as well.
Attendees can register online at
ablusa.com. Registration includes
automatic entry into the concurrent
2019 Nightclub and Bar Show.

Nightclub & Bar Show
has seminars, parties,
‘Bar Rescue’ star
Taking place concurrently with
the American Beverage Licensee
meeting, the Nightclub and Bar
Show at the Las Vegas Convention
Center on March 25-27 is the
nation’s most influential gathering
of bar and nightlife professionals.
From single-unit bar owners to
national chain operators to the
industry’s largest hospitality
groups, Nightclub and Bar Show
attracts the professionals that work
in the bar, restaurant and hospitality
industry. They come to the show
each year to source the
latest products, learn
about new technologies and develop
mutually beneficial
business relationships
with the suppliers that
move the industry.
The event features
a charity golf tournament at TPC Las
Vegas, a party at
Hakkasan nightclub
inside MGM Grand
John
Hotel and Casino, and
dozens of industry-relevant workshops throughout the week. Some
of these workshops include “Teach
and Coach Your Staff to Become
Hospitality Heroes,”
“Understanding the Psychology
Behind Guest Experience,” and
“Brand Creativity and the
Relationship to Your Bottom Line.”
Others feature experts sharing tips
on how to maintain Health
Department-approved cleanliness,
handling the emerging prevalence
of mobile payments, and how to
utilize design and aesthetics to
improve a bar’s viability in today’s
image-focused world.
The 2019 keynote speakers are:
● Jim Meehan, co-founder of

P.D.T., one of the country’s pioneering cocktail lounges in its 12th
year of business in New York City's
East Village, will share how his
leadership approach has evolved
from leading by example as one of
America’s best bartenders to motivating his colleagues to realize
their potential during their tenure at
his James Beard Award-winning
bar.
● Jon Taffer, recognized as an
international celebrity and entrepreneur, is known for his revolutionary
television show “Bar
Rescue,” where he
travels around the
country reviving failing bars and restaurants along with
repairing the mindsets
of management.
Taffer’s keynote will
bring his raw and
unrelenting advice to
the table as he breaks
down the mindsets that
business owners and
Taffer
managers use as a
crutch.
The convention also features
show perks, such as a singles bourbon-tasting event sponsored by Jim
Beam, Bar Rescue Happy Hour
with Jon Taffer, free admission to
nightclubs Tao and XS and a bar
walk at The Park MGM.
The cost of registration is complimentary for those who have registered for the ABL meeting, and
for those who wish to attend only
the Nightclub and Bar show, registration is between $119 to $599,
depending on tier.
Potentail attendees can find
more information on registration as
well as the event schedule at ncbshow.com.
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Liquor Biz

A-B’s Super Bowl ad stirs up ‘corngate’

By Paul F. Vang
Anheuser-Busch InBev spent a
pile of money on commercials for
this year’s otherwise boring Super
Bowl.
The ads promoted Michelob
Ultra, Stella Artois and, of course,
Bud Light, continuing on the
Dilly-Dilly medieval theme.
The Budweiser horses made a
return to the Super Bowl, as a
horse-drawn beer wagon crossed a
plain to the music of Bob Dylan
singing “Blowing in the Wind.”
The ad that had the biggest
impact was for Bud Light, depicting a gigantic wooden barrel of
corn syrup getting delivered to the
Bud Light castle, and the king
making heroic journeys to deliver
it on to Miller Lite and Coors
Light. The message was that Bud
Light doesn’t use corn syrup in
brewing their suds, using just barley and rice.
Was the ad successful? From
the standpoint of whether it
increased Bud Light sales, I have
no idea.
It stirred up controversy, however.
As reported in Ad Age, Miller
Lite took out a full-page ad in the
New York Times responding to the
commercial, saying, “Sure, we use
corn syrup, but we still tasted better.” The ad went on to say that,
yes, Miller Lite is brewed with
corn syrup, and that corn syrup is a
normal part of the brewing process
and “does not even end up in your
great tasting can of Miller Lite.”
The ad notes that the corn syrup is
not high fructose corn syrup.
The ad concluded with a note
of thanks to Bud Light for starting
the conversation and reminding
beer drinkers that Miller Lite has
more taste than Bud Light with
fewer calories and half the carbs.
The ad also started a kerfuffle
with the National Corn Growers
Association, according to CNN
Business, forcing AB InBev to
scramble to make nice with the
nation’s corn farmers, with a
spokesman saying, “Last year,
Anheuser-Busch purchased more
than 1 billion pounds of corn
ingredients.”

time when Big Beer keeps losing
ground to the spirits industry.

Pernod Ricard fights back

Pete Coors, of MillerCoors,
personally delivered a truckload of
Miller Lite and Coors Light to a
meeting of the National Corn
Growers Association in Denver.
Gavin Hattersly, CEO of
MillerCoors, asserted in a message
directed to distributors, and reported by www.businessinsider.com,
“Bud Light is starting this fight for
one simple reason. They are
scared.”
Additionally, Beer Business
Daily reported that MillerCoors
will pay distributors 2 cents a case
on every case of Coors Light and
Miller Lite sold in February and
March to defray costs of additional
marketing because of the Bud
Light commercial.
Beer Business Daily called the
ad “groundbreaking,” though not
in a good way. “One of the first
rules they teach you in marketing
school is you never, ever, under
any circumstances, name your
competitors when they are smaller
than you. Second, if you do, don’t
disparage them because it makes
you appear to be a bully.”
In the twitter sphere, brewers
of Sam Adams tweeted, “No corn
syrup AND no rice.” Sam Adams
is sweetened with barley.
From the craft sector, craftbrewingbusiness.com wrote about
“Anheuser-Busch’s questionable
business tactics” and recalled that
just last year A-B’s president and
CEO Michel Doukeris complained
to wholesalers that the Brewers
Association was hurting the beer
industry by dividing craft beer and
Big Beer.
Ad Age editorialized on the
topic noting that the spat “rekindled the beer marketing wars at a

In recent months, an American
investment company, Elliot
Management Corp, has been making moves to boost profits, and
position for a takeover, of French
spirits company Pernod Ricard.
Pernod is the world’s second
largest distiller, after British giant
Diageo. Chivas Regal Scotch
whisky, Jameson Irish whiskey,
and Absolut Vodka are among
Pernod’s brands.
As reported in the Wall Street
Journal, Elliot, which operates a
hedge fund, and is one of Pernod’s
largest investors, argues that
Pernod has lost market share in
key areas and “underperformed its
peers.”
Pernod’s chief, Alexandre
Ricard, a grandson of the company’s founder and a former Morgan
Stanley banker, became CEO of
Pernod in 2015. Ricard asserts that
Pernod is going in the right direction, adding, “I’m never satisfied
but yes I’m happy.”
With a headline asserting that
Pernod Ricard is a “French national treasure,” Bloomberg.com suggested that Paul Singer, head of
Elliot Management, would avoid a
serious fight with Pernod management and would rather settle for “a
sprucing up of the ancien regime
than a full-flown revolution.”
At press deadline, a new wrinkle emerged regarding Pernod
Ricard, with a report from the
Independent of Dublin speculating
that Diageo would join the luxury
group LVMH Moet Hennessy
Louis Vuitton for a possible
takeover of Pernod.

Sierra buys brewer

Sierra Nevada Brewing
Company, the country’s thirdlargest craft brewer, acquired
Sufferfest Beer Company of San
Francisco, according to a brewbound.com report.
The acquisition is the first for
Sierra Nevada, and
brewbound.com reports that the
acquisition gives the company a
toehold in an “athletic beer,” an
emerging segment of the craft
brewing industry.
Sufferfest, a term used to
describe an extended endurance
endeavor, such as a race or hard
workout, began in 2016 as a
woman-owned, self-distributed
“functional” (whatever that means)
beer brand. Sufferfest has directed
marketing towards athletes, are
gluten-reduced and made with

ingredients such as bee pollen and
sodium. Some of their beer names,
such as Shakeout Blonde Ale and
Taper IPA, draw inspiration from
the running world.
Sufferfest will continue to
operate as a separate entity, with
hopes that teaming up with Sierra
Nevada will help grow the brand.

Alcohol-free beer?

A friend just posted this meme
on Facebook: We have zero tolerance for racism, turkey bacon,
decaf coffee and non-alcoholic
beer.
Still, there is a growing
demand for alcohol-free beer. The
Daily Mail of London reports that
Dutch brewer, Heineken, posted
strong sales growth, much of it
from its non-alcoholic Heineken
beer. Danish brewer Carlsberg
reported a 33 percent jump in
alcohol-free beer sales.
In a separate report, businessinsider.com also reported
booming sales on nonalcoholic
beer and cocktails, with credit to
young adults who fear losing control after over-imbibing and having embarrassing photos or videos
getting posted on social media.
At the same time, Webmd.com
reports that many consumers are
turning to more potent drinks,
drinking wine and liquor instead
of beer. Additionally, some people
are drinking beer, but they’re
drinking a brew with higher alcohol content.
Incidentally, a couple times
over the years, I had to avoid alcohol while recovering from a medical issue and drank an occasional
alcohol-free beer. I don’t recall the
brands, but some European brewers know how to make an alcoholfree beer that actually tastes
good – darned good.

Iceberg water stolen

Finally, the makers of Iceberg
Vodka, in Newfoundland, are trying to figure out how thieves stole
some 30,000 liters of iceberg
water from a company warehouse.
According to the Toronto Star,
thieves took off with enough water
to fill a tanker car, the equivalent
of around 150,000 bottles of
vodka.
Tracking down icebergs and
harvesting ice is a small industry
on the coast of Newfoundland.
Valued for its purity, iceberg water
is used for cosmetics, bottled
water, and beer, in addition to
vodka.
Luckily, the heist happened in
winter so crews can make up the
loss in this year’s ice harvest.

Purchases with plastic getting costlier

March 2019

Wall Street Journal
Purchases with credit cards
will cost more for both merchants
and consumers when Visa and
Mastercard boost certain debit- and
credit-card fees starting in April,
the Wall Street Journal reports.
The two biggest U.S. card networks announced that they’re hiking a range of fees that U.S. merchants pay to process transactions.
Merchants paid an estimated $64
billion in Visa and Mastercard
interchange fees last year, according to the Nilson Report, a payment industry publication. The
2018 payment figure is up 12%
from a year earlier and up 77%
from 2012.
The increased fees that Visa
will put in place during the first
four months of the year are estimated to cost U.S. merchants at
least an additional $570 million
through April 2020, according to
estimates by CMSI, a merchantspayments consulting firm.
Some of the increases relate to
“interchange fees,” which merchants pay to banks that issue the
cards. Others are fees that card networks charge financial institutions
for processing card payments on
behalf of merchants.
Currently, 1 percent to 2.5 percent of the price for goods and
services go to cover card fees. To
protect their own profits, mer-
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chants might increase the prices
consumers pay following such fee
increases.
“Visa’s network fees are paid
by our financial institution clients
and used to enhance the safety,
efficiency and innovation of our
platform, and are set based on market conditions and to reflect the
value we deliver,” a Visa
spokesperson said, adding that
Visa hasn’t increased fees in at
least three years.
In some cases, returned merchandise purchased using
Mastercard debit cards will
become more expensive for stores,
because in some transactions, merchants won’t be reimbursed for the
interchange fee paid on the initial
transaction.
Debit- and credit-card fees
have been a long-running point of
contention as shoppers move away
from cash to cards. Merchants say
card-company charges are exorbitant and that there is little they can
do in the face of price increases.
Another complaint is that fees
aren’t uniform. Some big merchants, including Amazon,
Walmart and Costco, often pay
lower fees due to the volume of
transactions they handle. The card
companies counter that the convenience of cards means more
sales for merchants than would
otherwise occur and that expenses

tied to fraudulent card purchases
and other costs must to be covered.
The pushback against card fees
has been particularly pronounced
outside the U.S. In recent years,
interchange fees on debit and credit cards that are paid in many
European countries have been lowered and capped. Visa and
Mastercard recently reached a proposed settlement with European
Union regulators to lower the interchange fees that merchants in the
region pay on debit and credit
cards issued outside of the area.
Large U.S. merchants, including Amazon, Target and Home
Depot are pursuing litigation

against Visa, Mastercard and large
banks aimed at eventually lowering
these fees.
In addition to advocating for
congressional and regulatory intervention, the National Association
of Convenience Stores (NACS)
was a named plaintiff in a class
action lawsuit against the credit
card companies and their issuing
banks on grounds of antitrust violations. NACS successfully advocated for the courts to reject the
inadequate settlement that was
reached in that case in 2012 and
NACS continues to pursue reform
through litigation. A proposed settlement was filed in September 2018.

Buying or selling
your business? I can help!

• Specializing in putting buyers and sellers
together for merger and acquisition of businesses
• Past beer and wine wholesaler in Montana and
Arizona
• 22 years experience in alcohol-related businesses
• Seeking listings in Tavern, Restaurant and
Gaming Industry

“I’m looking forward to meeting many of my old-time
friends and getting to know new acquaintances. If I’m
given the opportunity to work for you, I don’t believe
you will find anyone who will work harder than I will.”

Dunham Real Estate Services

404 N. 31st Street, Suite 205
Cell: 406 425-0180
P.O. Box 7225
E-mail: lyle@lbstratus.com
Billings, MT 59103-7225 DunhamRealEstateServices.com
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MTT • Buy • Sell • Trade
BUSINESSES FOR SALE

TURN KEY PROFITABLE neighborhood business with all equipment &
fixtures. Great clientele, pool & dart
leagues. Excellent gaming casino with
extra serving station just for machines.
Kitchen and dining area, lots of storage. High traffic count. Great exposure
& easy access to the large parking lot.
$1,250,000. 18-421. Call Century 21
McDonald Realty 406-761-2811.

DAVE'S 2019 TIPS
FOR SELLING YOUR BAR
My advice is simple. You’ve
undoubtedly worked very hard
in your bar/restaurant over the
years. Pick someone who works
at least as hard, and totally
understands the hospitality business! Contact me for a free consultation, and I’ll explain how
I’ll market your property.
Club Bar, Ronan, Mt.
PRICE CUT - now $349,000!
Knotty Pine, Dillon, Mt.
$389,999!
Bozeman Real Estate Group
Dave Everett Realtor®
406-600-0647
Dave@BozemanRealEstate.group

BUSINESSES FOR SALE

paul@tashcommunications.com

LICENSES FOR SALE
Billings all-beverage liquor license
with gaming.
– Bob Pulley, broker, 670-7947
Floatable all beverage liquor license
with gaming. Price negotiable. Call
406-789-2208.

Cart Wheel Casino & Liquor Store – 1900 10th Ave S – Great Falls
Turn-key casino & liquor store. Room to expand. High roadway traffic – about 40,000 vehicles per day. The growing University of
Providence is only one block away. Sale includes land, building,
liquor license, FF&E. $1,465,000.
Dawn McKenney, realtor ®
Keller Williams Realty
406-868-3209

LICENSE FOR TRADE

I currently possess a beer/wine license
(with gaming) in Billings, MT. I want
to trade this license (and CASH) for a
full liquor license (with gaming) in
Billings. Call Dennis at 715-760-1061.

LICENSES FOR SALE

State of Montana
Agency Liquor Store for sale
Store located in a Yellowstone
National Park (YNP) gateway
resort town. YNP had over 4.1
million visitors in 2017. Contact
Joel Siverman at 406-449-4829 or
joel@mttaxlaw.com.

BUSINESSES FOR SALE

Just $4.50 per line
1-406-494-0100

Restaurant Beer/Wine license in
Hamilton. Call 406-546-9995.
Floatable All-Beverage
Liquor License
Gaming included in Havre, MT
Call or text for details.
Kacie Mack, Realtor
Lodestar Land & Home
406-930-2541

Buying or selling
your business? I can help!
• Specializing in putting buyers and sellers
together for merger and acquisition of businesses
• Past beer and wine wholesaler in Montana and
Arizona
• 22 years experience in alcohol-related businesses
• Seeking listings in Tavern, Restaurant and
Gaming Industry
“I’m looking forward to meeting many of my old-time
friends and getting to know new acquaintances. If I’m
given the opportunity to work for you, I don’t believe
you will find anyone who will work harder than I will.”

Dunham Real Estate Services

404 N. 31st Street, Suite 205
Cell: 406 425-0180
E-mail: lyle@lbstratus.com
P.O. Box 7225
Billings, MT 59103-7225 DunhamRealEstateServices.com

LICENSES FOR SALE
Billing beer and wine license with
gaming.
– Bob Pulley, broker, 670-7947
Floatable all-beverage
liquor license with gaming
Current city license in Laurel MT.
Negotiable. For information contact
back3198@aol.com.
PRICE REDUCED!
All-beverage liquor license with
gaming & catering available in
Great Falls, as is entire alcohol
inventory. Owner motivated to sell.
Call 907-252-6493 or email
goode@alaska.net.

Beer and wine license for sale.
$18,900. MT retail on-premises
consumption restaurant beer and
wine license number 05-601-399540. Contact Alice at santosgroup@kw.com or 406-439-8693.
EQUIPMENT FOR SALE

Everything in bar for sale at reasonable price. Appliances, fixtures,
and furnishings; long front bar
with double stainless steel sinks,
one single sink and washbowl.
Back bar includes under-thecounter shelves with 2 cabinets on
each end. Three coolers: one
standing, one under the counter
and one draft cooler. Also one ice
machine, two fridges, one
microwave, two large pizza ovens,
glass plates, silverware, bar glasses and mugs, pool table and sticks,
six table and chairs, and six overthe-bar ceiling lights. Call for
price! I'll make you a real bargain
if you take it all. Call 406-3232347.

Classified ads
get FAST results!
406-491-0100

CANCEL MY AD!

"I sold my poker table and chairs through a classified
ad in the Montana Tavern Times!"
– Kurt, Missoula
Classified ad
in the Montana
Tavern Times work
because they are
highly read. Need to
sell a business? A
license? Want to raise
some quick cash by selling your used equipment?
Try the Tavern Times classifieds. Just ask Kurt.
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