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Two sports-betting measures
approved by Legislature

By Jorie Tash and Paul Tash
Montana Tavern Times
Montana is poised to become
the eighth state to approve sports
betting in the last year.
Two separate sports-betting
bills recently passed the Montana
Legislature and were awaiting
action by Gov. Steve Bullock at
press time. Bullock can sign them
into law, veto them, or not take
either action and simply allow
them to become law.
Though they provide different
types of sports betting, both meas-

ures require the activity to take
place in licensed gambling establishments. Specifically, liquorlicense holders who also have a
gaming endorsement attached to
that license would be the only ones
allowed to offer sports-betting
under each measure.
“We’re hopeful both become
law,” said John Iverson, Montana
Tavern Association lobbyist and
government affairs consultant.
“They represent a great opportunity to enhance Main Street hospital-
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NEIL PETERSON, executive director of the Gaming Industry
Association of Montana, testifies in support of Senate Bill 330, an
industry-supported measure to legalize sports betting, at the bill’s
initial hearing before the Senate Business, Labor, and Economic
Affairs Committee in March at the Capitol in Helena.

Lawmakers deal with record number of industry measures
See BETTING Page 7

By Jorie Tash and Paul Tash
Montana Tavern Times
In addition to the landmark legislation legalizing sports betting in Montana (see related
story), legislators heard a record number of bills
dealing with alcohol and gambling issues during
the 2019 legislative session, which adjourned
April 25.

About 30 alcohol bills and a dozen gambling bills were introduced, and industry lobbyists commended legislators for their hard work
and diligent effort to understand industry issues.
“I think the Legislature treated us fairly,”
said John Iverson, Montana Tavern Association
lobbyist. “They listened to us, and they recognized the major contributions the Montana hos-

pitality industry provides to Montana’s economy.”
Neil Peterson, executive director of the
Gaming Industry Association of Montana, said
gambling issues drew plenty of interest in the
session.
“There seemed to be a strong appetite for

VGM revenue shows growth in 3Q

By Paul Tash
Montana Tavern Times
Led by a significant increase in
the state’s most highly populated
county, video gaming machine
(VGM) revenues in Montana grew
over 3 percent in the third quarter of
Fiscal Year 2019 over the same period a year ago, according to preliminary figures recently released by the
state’s Gambling Control Division.

State VGM revenues totaled
about $15.5 million in the third
quarter, which ended March 31,
compared to $15 million in the third
quarter of FY18, about a 3.2 percent
increase. Yellowstone County registered a strong 9.9 percent increase
last quarter.
The third-quarter total represented the fourth consecutive quarter of
growth, and industry representatives
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attributed it to an improving economy overall.
“The growth in VGM tax collections in the third quarter further
underscores Montana’s strong economy,” said Neil Peterson, executive
director of the state Gaming Industry
Association. “We hope this trend
will continue in future quarters.”
Despite the recent growth, tax
See REVENUE Page 13

See LEGISLATION Page 8
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By Paul Tash
Montana Tavern Times
The Montana Gaming Industry Association’s
29th annual convention takes place Tuesday and
Wednesday, May 14-15, at Chico Hot Springs
Resort, about 30 miles south of Livingston.
The event kicks off Tuesday with the fundraising Freeze-Out Poker Tournament, with registration from 1-2 p.m. and play from 2 to 5
p.m. The reception and Trade Show, featuring
gaming machine manufacturers, runs from 6 to 9
p.m., and the finals of the poker tournament
starts at 9 p.m.
On Wednesday, following a buffet breakfast
at 8 a.m., the Annual Meeting will begin at 9.

The meeting will feature discussion on the results of the
recently adjourned legislative
session, especially the sportsbetting legislation legalizing
the activity, said Neil
Peterson, executive director
of the state GIA.
“The 2019 legislative session
was very different from previous
sessions,” Peterson said. “In the past, we would
typically see four to five requests for bills dealing with gambling. This session there were more
than 50 such requests. The vast majority of
those requests did not come to fruition, fortu-

nately. However, several bills were introduced, including ones to enact sports betting, dice games, electronic player tracking, historical horseracing slot machines
and blackjack. We’ll have plenty to discuss.”
In addition, Peterson said, the convention “is a great opportunity for gaming operators to network with peers from
the industry and learn about upcoming games
and technology.”
The meeting will wrap up in the early afternoon on Wednesday. For more information, call
Peterson at 406-459-5771 or e-mail him at
n.peterson@bresnan.net.

Gaming group provides GIFTS for charity

The Gaming
Industry Friends to
Society (GIFTS) charity
program provided thousands in charitable donations in 2018 to 29 entities and individuals in
Southwest Montana.
GIFTS is comprised
of Golden Route
Operators of Montana
and 53 taverns and casinos in southwest
Montana, primarily in
the Bozeman/Belgrade
area but including Madison and
Jefferson counties.
All of the participating gaming
businesses contribute a portion of
their gaming earnings to a fund
that is then disbursed to charitable
programs, often targeting youth
and needy individuals in the
region.
“The gaming industry’s nonprofit, GIFTS, has been helping
Gallatin County since 1997,” said
Mark Langhough, representing the
organization. “During those 22
years, we have donated over
$500,000 back into the community.
“We would like to thank
Golden Route Operations, Town
Pump and the many bar owners
across the valley for their continuing support.”
Last year, GIFT provided funds
to Isabella Cox, a Bozeman 4-yearold fighting leukemia, to the
Annual Scholarship fund of the
Association of Montana Troopers,
and to the Gallatin Valley Food
Bank. In addition, funds went to

Mending in
the
Mountains, a
cancer support
group for
women.
The complete list of
the 54 vendors, taverns,
and casinos
that contribututed to 2018
GIFTS follows:
Golden Route Operators
19th Hole Grille
American Legion-Manhattan
Banana Bay
Bar Nine
Bozeman Bowl
Broken Arrow
Broken Spoke
Buffalo Bar & Casino
Bullwinkle's West
Cannery
Cat’s Paw
Choppers
Club 30
Corral Bar
Crystal Bar
Eagles Club
Filling Station
Friendly Tavern
Grizzly Lounge
Gusher Pizza
Haufbrau
Hideaway Lounge
Jackpot Belgrade
Jackpot East
Korner Klub
Legion Club-Bozeman
Lucky Lils-Belgrade #1

MILODRAGOVICH, DALE, STEINBRENNER
Attorneys

P.C.

Liquor License Transfers, Gaming Applications,
Real Estate, Business Sales, and Estate Planning

GERALD W. STEINBRENNER

(406) 728-1455
Fax (406) 549-7077
E-Mail: fishlaw@bigskylawyers.com

P.O. Box 4947
620 High Park Way
Missoula MT 59806-4947

GERALD W. STEINBRENNER
www.bigskylawyers.com

Lucky Lils-Belgrade #2
Lucky Lils-Bozeman #1
Lucky Lils-Bozeman #2
Lucky Lils-Four Korners
Lucky Lils-Three Forks
Lucky Lils-Whitehall
Magic Diamond-Belgrade
Magic Diamond-Bozeman
Magic Diamond-Livingston
McAllister Bar
Midtown Tavern
Milkie's Pizza
Mixers

Molly Brown
Old Faithful Bar/Stacey's
Pony Bar
Pourhouse
Rocking R Bar
Scoop Bar
Silver Dollar Saloon
Sir Scotts Oasis
Spectator's
Teasers
Town Club
Wild West Pizza
Zebra Club
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Raise a glass to local tavern owners
Tavern
Times

American Beverage
Licensees (ABL) is proud to
recognize May as National
Tavern Month. Since 1953,
Tavern Month has provided an
opportunity to support local
beverage retailers, promote the
responsible service and enjoyment of beer, wine and spirits,
and educate the public about
the history, traditions and economic impact of the hundredsof-thousands of on-premise
beverage licensees throughout
the United States.
The “American Spirit” of
individualism and entrepreneurial courage is embodied in the
traditions of neighborhood bars
and taverns. Whether for celebrating or commiserating, gettogethers and spending time
with friends are a hallmark of
the bar and tavern business.
While getting to know customers’ first names has
become somewhat of a novelty
in today’s fast-paced world, it
remains an integral part of running a successful bar or tavern.
“The local tavern offers a
much-needed place to put

aside our differences in politics,
sports and anything else that
divides us - while connecting
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us with our friends and communities around a shared sense of
conviviality and hospitality,”

said ABL Executive Director
John Bodnovich. “From the

Tavern Timetable
May 14-15
May 14
May 15
June 21
Sept. 9-11

See TAVERNS Page 6

— UPCOMING EVENTS —

Gaming Industry Assoc. convention, Chico Hot Springs
MTA social, Salted Caramel, Bozeman (5:30-7)
MTA board meeting, GranTree Inn, Bozeman
Gaming Advisory Council, GCD office, Helena
MTA Convention and Trade Show, Sidney

— STANDING DATES —

2nd Tues. of month
1st & 3rd Wed. month
2nd Mon. of month
Quarterly (call)
1st Thurs. of month
2nd Wed. of month
2nd Wed. of month
2nd Tues. of month
1st Tues. of quarter
3rd Thurs. of month
Last Tues. of month
2nd Thurs of month
2nd Thur. of month
2nd Tues. of month
Last Wed. of month
1st Mon. of month
2nd Tues. of month
1st Thurs. of month

Carbon/Stillwater TA 328-4807
Cascade Co. TA 453-9567
Central Montana TA 366-9633
Flathead Co. TA 270-8069
Hi-Line TA 265-9551
North Lake Co. TA 844-3372
Lincoln Co. TA 293-4493
Miles City TA 234-3164
Missoula Co. TA 728-0030
Park County TA 222-0665
Ravalli Co. TA 821-1853
Richland Co. TA 433-4354
Sheridan-Richland-Daniels 474-2358
Silver Bow TA 494-6062
Southwest Montana TA 835-2150
Toole Co. TA 434-2442
Tri-County LBA 475-3125
Yellowstone TA 855-0778
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Access control system rules in the making
ment and local law enforcement;
By Denise Brunett
• You must continue to allow immediate
ABCD Licensing Bureau
The 2019 Legislature passed Senate Bill access to the department, its representative(s), and any local peace officer(s);
119, which changes Montana law to allow
licensed operators to use
access control systems under
certain circumstances. Access
control systems are commonly
known as “buzz-in systems” or
“electronic door locks.”
Here’s what this means to
you:
• You must have an active
gambling license and an active
alcoholic beverage license if you
want to use an access control
system.
• If you plan to use an
access control system, you
must notify the department
Denise Brunett
before you start. This notification must include proof that local
law enforcement has been notified. Please
• See Senate Bill 119 for more informawork with the licensing and compliance
tion. It was signed into law April 17, 2019.
specialist for your area by calling the phone
The Department of Revenue will issue
number listed below.
notices of proposed action when a licensee
• When you stop using the access conis using an access control system prior to
trol system, you must also notify the depart- notifying the department and local law

I

enforcement; a licensee denies immediate
access to the department, its representative(s), or any local peace officer(s); a
licensee fails to notify the department and
local law enforcement when
they stop using an access control system; or the licensee
does not have the appropriate
licenses to use an access control system.
The department is working
on the new form for notifying the
state and local law enforcement.
Be sure to contact the
Department of Revenue (DOR)
compliance specialist assigned
to your area to notify them if
you plan to use an access control system prior to the completion of the DOR form. Please
watch the Alcoholic Beverage
Control Division’s website for
the posting of the form. It is: https://mtrevenue.gov/liquor-tobacco.
The DOR will be drafting administrative
rules pertaining to this law.
Please be sure to call us at (406)-4446900 with any questions you may have!

f you plan to use
an access control
system, you must
notify the department before you
start.

Spring ushers in license renewal season
By Anne Gerken
GCD Communications
Springtime rejuvenation and
the month of May mean it’s time
to remind folks to renew their
gambling license. By May 15,
licensees should receive notification of their June 30 expiration dates. Keep in mind your
deadline and stay ahead of the
curve.
For those operators that
offer live poker, remind your
card dealers to check the expiration of their license. The
Gambling Control Division has
implemented the changes contained in the most recent
administrative rule package. As
part of that rule set, all card
dealer licenses issued or
renewed after March 16, 2019,
expire June 30 (rather than
their birthday).
Here are a few other
reminders of what you can
expect to encounter in the 2019
gambling operator renewal season:

In keeping with last year’s
license renewal updates
(23.16.122, ARM), a gambling
licensee who acquires a loan
from a regulated lender must
disclose the loan to the division

T

Anne Gerken
– including all co-borrowers,
guarantors, or pledgors. The
licensee must disclose to the
department the loan and all
parties to the loan no later than
the first license renewal following closing of the loan by
answering a question on the
renewal form.
You can expect to see our

o ensure you
receive your
license and new permits prior to the June
30 expiration date,
please complete your
renewal by June 15.
records of current ownership
again this year. If our records
don’t match yours, contact us
to start the process of making
corrections.
Also review the list of location managers on your renewal
form and report any changes.
As a reminder, all licensees
must have at least one location

manager and all new locations
managers must be reported to
the division within 30 days of
the date they took on managerial duties.
Use our online portal (TAP)
to do your renewal at
https://tap.dor.mt.gov. Log in to
your existing account, if you
have one for your entity. Select
the Gambling Operator
Account, choose the 30-Jun2020 filing period, and then
select the “File Now” link.
If you renew online, you can
receive your new license faster,
and in most cases, the same
day.
To ensure you receive your
license and new permits prior
to the June 30, 2019, expiration
date, please complete your
renewal by June 15.
If you have any questions,
contact our division at (406)
444-1971 during normal business hours or email the division
at gcd@mt.gov.

Montana Tavern Times – 6

Tavern
Times

Opinion/Editorial

May 2019

Good customer service exceeds expectations
tomer is always right” mantra, then she
By Joel Silverman
would have just discounted my bill and
Silverman Law Office
An awful lot, I hear the phrase, “the cus- moved on. However, she walked me
through my questions and left me thoroughtomer is always right.” Nothing can be furly impressed with her customer service.
ther from the truth. There were a lot of
times where I, as the customer, was wrong. What do you believe would have been my
experience if she had just said, “you are
The perfect example happened recently. I
was performing an undercover visit of a client’s
bar/restaurant to see how
their operations were going
and to give my client feedback from my visit.
The night started at the
bar, with a group of friends.
Then I moved to the
restaurant with one of my
friends and her husband.
After a great meal, and
some fun conversation, it
was time to get the tab.
The waitress brought the
tab over, and at first blush,
Joel Silverman
it appeared that we had
been overcharged by a
right,” and discounted the bill without having
round of drinks. I spoke with the waitress,
any sort of discussion regarding the merits
and she was phenomenal in handling the
inquiry. We walked back through the events of my questions?
What was even more impressive was
and sure enough, the bill was accurate. She
had a nervous smile on her face, but when I the result of the conversation that I had with
the owner. I relayed the story to him, and
said what a great job she had just done in
the deeper I got into the story, the bigger
handling my questions, she really began to
the smile on his face. He had a meeting
beam.
coming up in a couple of days with his
If this waitress had followed the “cus-

B

entire team. He let me know that he called
out the waitress in front of the group. He
reiterated how important customer service
was, and that their goal was to always find
a solution and handle themselves with a
smile, even in the face of adversity. He
shared my story with his team and then
handed the young woman an envelope
that contained a $200 cash bonus for
performing her job in such an exemplary fashion.
Customer service is not about the
customer being right. It’s about doing
your best to meet your clients’ needs
and expectations. The only way to
achieve such a standard is to ask
clients what those may be. What percentage of times are your team members asking their clients what their
needs or expectations are for the
lunch or evening? By creating a
deeper connection with your clients,
they will buy more from you, which
leads to increased revenues for the
house and greater tips for your team.
If you have any topics or questions to be
covered in future articles, or if you would
like to receive our monthly newsletter, then
please email me at joel@mttaxlaw.com.

y creating a
deeper connection with your
clients, they will buy
more from you.

Taverns

from Page 4
Revolutionary War to our modern Digital Age, local bar and
tavern businesses have held
fast as an indelible part of
America’s cultural fabric.”
The American bar and tavern, commonly referred to as
the “Friendliest Place in Town,”
personify both community spirit

and social culture -- central
tenets to the civic framework of
our nation. Whether a multigenerational, family-owned tav-

Joel Silverman is founder of
Silverman Law Office with offices in
Helena and Bozeman. He can be reached
at (406) 204-5813.

ern, a new wine bar, an upscale
lounge or the corner bar, these
establishments provide their
customers with the same central function: serving as the
place where members of the
community join together over a
pint of beer, glass of wine or
their favorite cocktail.

While much has stayed the
same, the culture of bars and
taverns continues to evolve.
With a strong emphasis on
responsible consumption, it is
vital for bar and tavern owners
to operate their establishments
with an eye toward responsibility. In order to provide the safest
and friendliest atmosphere for
their patrons, these owners and
operators strive to employ innovative and effective methods of
age verification, crowd control,
and server training.

According to the 2018
Economic Impact Study of
America’s Beer, Wine & Spirits
Retailers, direct retail alcohol
sales for on-premise, licensed
establishments account for
nearly 1.5 million jobs, $38.8
billion in direct wages and benefits, and more than $80.5 billion in direct economic impact
annually. When including all
sales by on-premise, full-service restaurants and drinking
places, those numbers climb to
6.9 million jobs, $175.9 billion
in direct wages and benefits,
and over $363.3 billion in direct
economic impact.

This May, join ABL and its
state bar and tavern association affiliates nationwide in
embracing the historic and
modern roles of the American
bar and tavern, the hardworking
individuals who strive to keep
the doors of their businesses
open, and the jobs and support
they provide to those in their
communities. Celebrate Tavern
Month this May by raising a
glass to the American bar and
tavern – #TheFriendliestPlace
InTown.
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ity businesses and the Montana
economy overall.”
Neil Peterson, executive director of the Gaming Industry
Association of Montana, agreed.
“We are hopeful the two
remaining sports-betting bills will
be signed by the governor,”
Peterson added. “We believe competition in the sports-betting arena
will produce the best product for
Montana.”
The legislative action followed
a major decision by the U.S.
Supreme Court in May 2018 that
struck down a federal law prohibiting sports gambling and gave
states the go-ahead to legalize betting on sports. The court ruled 6-3
to nullify the Professional and
Amateur Sports Protection Act, a
1992 law that barred state-authorized sports gambling with the
exception of Nevada.
Montana’s gaming industry
was quick to respond to the ruling.
Working through the state’s
Gaming Advisory Council (GAC),
the industry developed a framework for sports betting that
involves a system that would provide players inside a gaming establishment with a mobile app or
kiosk to use to place bets, both
before and during games. The system would provide true sports-betting options.
Senate Bill 330 was the result
of that effort. Sponsored by Sen.
Mark Blasdel (R-Kalispell), a
member of the GAC, SB 330 is the
main industry bill providing for
sports betting. Several companies
have expressed an interest in operating sports betting in Montana
under SB330.
“We spent several months
working with our industry partners
to bring forward comprehensive
sports-betting legislation,” said
Ronda Wiggers, lobbyist for the
Montana Coin Machine Operators
Association. “It was our goal to
create a bill that not only brought
current sports betting activity into
the legal realm, but also drove that
business into our local taverns.”

The second sports-betting
measure passed by the Montana
Legislature this year was pushed
by the Montana Lottery. House
Bill 725, sponsored by Rep. Ryan
Lynch (D-Butte), would allow the
lottery to operate a sports-betting
system through a second-party
operator. The system would also
involve bettors using consoles or
kiosks in gaming establishments,
though the betting options would
be more lottery-like with bigger
payouts but less chance to win.
“The idea was ‘let’s support
everybody’s bill and let the bettor
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make the choice,’” Rep. Lynch told
the gaming publication Sports
Handle regarding the compatibility
of the two sports-betting measures.
Blasdel echoed that sentiment,
telling the national Legal Sports
Report that he and Lynch “spoke
about these bills before and we
agreed that we think both should
go forward.”
“I think competition creates
opportunity as far as what products
are out there,” he said, “but it’s
also better to keep it on an even
playing field for the bettors and the
taverns to have choices.”
If either HB 725, SB 330 or
both become law, Montana will
join a handful of states that have
legalized sports betting since last
May’s Supreme Court ruling. New
Jersey was first, followed by
Delaware, Mississippi, New York,
Pennsylvania, Rhode Island and
West Virginia. In addition, sportsbetting legislation recently passed
in Iowa and currently awaits that
governor’s action.
While SB 330 would not take
effect until 2020, HB 725 would be
effective in as little as six months.
Following are more details on the
bills. Should either or both measures become law, the Montana
Tavern Times will provide a complete review and analysis of the
sports-betting options in upcoming
issues.

Industry bill (SB 330)

Sen. Blasdel’s bill is the product of months of deliberation
between a GAC subcommittee,
industry representatives and regulators.
“We took time to put some specific things we wanted to see in the
legislation, and address the (GAC)
subcommittee’s concerns while
working with the state of
Montana,” Blasdel said at the bill’s
House committee hearing.
SB 330, which received unanimous support at the hearing, is the
product of “a lot of listening” to
address industry and government
wishes and concerns, he added.
The bill allows location-based
betting only, an 8.5 percent tax rate

Lottery bill (HB 725)

Paul Tash photo

ANGELA WONG, director of
the Montana Lottery, testifies
in support of House Bill 725
before a Senate committee
April 10 at the Capitol in
Helena.

on gross profits collected quarterly,
and 5 percent revenue distributed
annually to the tavern owner hosting the betting. The measure also:
● Requires sportsbook operators to be licensed for annual fees
of $1,000, plus $100 per kiosk
placed in premises;
● Requires platform operators, if a separate entity from
sportsbook operators, also be
licensed for the same fee;
● Allows the Department of
Justice to issue application fees
separate from the licensing fee at
its discretion;
● Requires the Department of
Justice to provide a mediation
process for parties engaged in
ongoing disputes, such as between
bettors and sportsbook operators;
● Allows individuals to apply
for an associated gambling business license to sell equipment
related to sports betting to sportsbook operators, and;
● Forbids DOJ employees, as
well as coaches, athletes, athletic
trainers and anyone else employed
by collegiate or professional sports
bodies from applying for any
sports betting-related license.

HB 725 gives the Montana
Lottery the authority to conduct
sports betting via consoles in
authorized gambling locations. The
bill states that betting take place in
a "sports wagering facility," which
is defined as a lottery location
approved under a sports wagering
license and “licensed under Title
23, chapter 5, as a gambling operator.”
The actual operation and management of sports betting would be
open for bid by companies that
provide that service. Intralot, a
global gambling management company that operates numerous state
lotteries (including Montana’s), has
expressed interest in providing
sports betting under the HB 725
framework.
The bill also calls for the creation of a five-person commission
that would regulate the activity.
Like SB 330, HB 725 excludes all
those involved in collegiate or professional sports from participating
in betting, from coaches and athletic directors to the players themselves.
Further:
● Licensed sales agents
would receive a maximum 10 percent commission on the face value
of tickets and/or wagers;
● Bettors would be able to
wager on lottery consoles with
cash or debit card (debit daily limits would be the same as those
determined by the card user’s issuing bank);
● At least 45 percent of all
betting revenue would be paid out
as prize money, and;
● Extra revenue would be
placed into the lottery fund to continue regulation and subsequently
funneled into the state general fund
and STEM scholarship programs.
A third sports-betting measure
didn’t make it through the
Legislature. HB 475 would have
allowed pari-mutuel sports-betting
on horse and greyhound races. The
bill would have also allowed bettors to make their bets on simulcast
races from around the country and
individual races in Montana.
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new gambling proposals in both
chambers,” he said, noting bills
seeking to legalize sports betting,
specific dice games, electronic
player tracking, historical horseracing slot machines and blackjack
were introduced. While the
Legislature “wisely” rejected
horseracing slot machines and
blackjack, Peterson said, it
approved the others with support
from the industry.
Ronda Wiggers, lobbyist for
the Montana Coin Machine
Operators Association (MCMOA)
said “the attitude of the Legislature
toward gambling has changed a lot
in the last 20 years.”
“We saw a record number of
gambling bills this session,” she
said.
But Iverson, Peterson and
Wiggers agreed that not all new
gambling is good for Montana.
“It is going to be important that
we spend the interim educating the
public on why the industry does
not want blackjack legalized,”
Wiggers said.
Industry groups have consistently opposed efforts to legalize
blackjack, citing the high costs to
run the game correctly, its small
profit margins, and the difficulties
in regulating it to ensure a fair game.
“Overall, the 2019 Legislature
listened to the concerns of the
industry on gambling issues,”
Wiggers said. “They did so while
also resisting increasing taxes and
implementing more regulation on
our businesses.”
Following is a wrap-up of the
main industry-related bills that
were introduced in the 2019
Montana Legislature. Bills passed
by the Legislature are sent to the
governor, who can sign them into
law, veto them, or not do either,
allowing them to become law after
10 days.

ALCOHOL BILLS
Breweries and distilleries

The Montana legislators early
in the session rejected a couple of
efforts to extend retail sales for
breweries and distilleries.
A House panel in February
tabled one bill that would have
extended the hours breweries can
serve beer in their sample rooms
from 8 p.m. until 10 p.m. and
another that would have allowed
distilleries to serve twice the
amount of alcohol in their tap
rooms, from 2 to 4 ounces per day.
The Montana Tavern
Association opposed both bills,
arguing that continued expansion
of retail options for breweries and
distilleries would further violate
the design of the three-tier system,

May 2019
a system that maintains a fair and
regulated alcohol system in
Montana. Manufacturers, retailers,
distributors and the public benefit
from the marketplace established
under the three-tier system.
Although taverns, breweries
and distilleries remain at odds over
guidelines of on-premise sale of
Montana-crafted beer and spirits,
Iverson told the Montana Tavern
Times the MTA is “committed to
work with our industry partners to
find common-sense resolution to
conflicts, when possible.”

Auctions and quota areas

GAMBLING BILLS
Player tracking

HB 579, allowing for automated player tracking systems in individual casinos beginning in
January 2020, passed both chambers after a Senate committee
revived bill. The bill, also sponsored by Buttrey, awaited action
by the governor at press time.
The MTA has historically
opposed player tracking, based on
grounds that player information
could be shared between larger
casino chains to the detriment of
independent casinos, but the final
bill text states “the data collected
from a system may not be shared
between licensed locations” to
address these concerns.

Rep. Ed Buttrey’s House Bill
35 has been passed by the House
and Senate and sent
to Gov. Steve
Heads or Tails
Bullock for action.
SB 25, the industry
The bill outlines
developed with the
bill
the new bidding
Gaming Advisory
process for all types
Council, met little resistof beverage licenses
ance in the Legislature
when one is made
and was signed by Gov.
available in a quota
Bullock March 18. Sen.
area. It also redeMark Blasdel (Rfines quota boundKalispell) sponsored the
aries to prevent new
bill.
licensees moving a
Among other things,
license from a small
Rep.
Buttrey
the
measure
declares
town to a bigger city
that Heads or Tails, a
in what used to be
game which has particithe same quota area,
pants decide on the outas seen in districts
come of a coin flip by
such as Belgrade and
putting their hands on
Bozeman and
their heads or behinds
Helena and East
until one winner that has
Helena. Existing
guessed every flip corlicenses will be
rectly remains, will be
grandfathered in to
legal for all non-profits
remain in whichever
to host, and at least 50
quota area their tavpercent of profits from
ern addresses are in,
the game must go to the
regardless of where
hosting non-profit.
new boundaries may
Sen. Blasdel
Licensed
gambling estabbe drawn.
lishments can host the game, but
Concession agreements as per the language in the bill, “the
activity must be managed by the
Rep. Buttrey also sponsored
sponsoring non-profit organization
HB 727, which after a final House
and all marketing or promotional
vote of 72-24 April 18, passed
materials must clearly identify the
both chambers and awaited action
sponsor.”
by the governor at press time.
“There are a number of these
The final text of the bill allows
non-profit fundraisers that happen
for potential alcohol and/or gamin taverns across the state, but it
bling licensees to be approved for
wasn’t a legal activity,” Iverson
eligible licenses without a premise
told a House committee in
ready to go. The bill says licensees
February. “We wanted to see this
must apply for a premise within
allowed so that the nonprofits that
six months of license approval,
throw their events at our establishand get DOJ approval within one
ments can do so in a legal fashyear.
ion.”
The original bill text also
SB 25 also updates definitions
included a section detailing the
of “antique gambling device,” clarspecifications of viable concession
ifies laws regarding such, and proagreements, but after some controvides a legal framework for sports
versy from within the industry
pool and sports tab games.
associations, it has been modified
only to read “the department may
Access-control systems
allow entities licensed under 16-4The access control system leg104 or 16-4-201 to enter into conislation, SB 119, sponsored by
cession agreements with unliSen. Blasdel, allows gambling
censed entities to serve alcoholic
and/or alcohol licensees to keep
beverages.”
doors locked during business hours

until a customer or law enforcement presses a button to be let in,
allowing casino and bar managers
enhanced security. Law enforcement officials, including the GCD
and police officers, must be let in
immediately according to the language in the bill, and licensees
must first fill out an application
from the Dept. of Justice and
obtain approval from both the DOJ
and GCD before access control
system use is allowed.

Dice games

HB 368 legalized the dice
game cee-lo (also called “see-low,”
“four-five-six,” “three dice game,”
and “pair and a point”). The bill,
sponsored by Rep. Ryan Lynch (DButte), is a response to A raid on
the Butte Country Club, where
individuals were caught by a state
investigator playing the game with
a large amount of cash at stake just
before Thanksgiving last year. The
club was fined $2,000 and prohibited from operating their video
gaming machines for one week.
HB 368 includes language that
makes it illegal for the venue sponsoring the game to provide a bank
or profit from the pot.

Blackjack

Rep. Wylie Galt (RMartinsdale) saw the unlikely resurrection of HB 385 after it had
been tabled in a Senate committee
in early April, but the amended bill
failed again later in the Senate on a
40-9 vote.
The bill sought to allow nonprofit organizations to host blackjack in a model similar to North
Dakota’s. The MTA, GIA and GCD
all opposed the bill, as they did
with Galt’s 2017 version of the bill.
“We just don’t have the kind of
volume (in Montana) that a Las
Vegas-based casino does,” Iverson
said earlier in the session. “The
margins are extremely thin,
(Montana) can’t afford to cover the
infrastructure, and there’s not going
to be enough revenue produced for
the state to cover regulation.”

Historical horse racing

Blasdel sponsored SB 183, a
measure that initially sought to
allow historical horse racing, a
kind of video gaming machine that
compiles data from thousands of
already-completed horse races to
determine wins or losses. The bill
has passed both chambers, but
appears much differently than it
did initially. The final form allows
for the Board of Horseracing to
assemble a more complete proposal over the next two years to be
presented at the 2021 legislative
session for possible approval.
The change came after industry
groups said the bill’s implementation was too vague.
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We wish our tavern friends the best during

~ National Tavern Month ~
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and the rest of the year. Your partners in success!
Congratulations!

Bar and Casino Owners

Congratulations!
To our friends in the
Montana tavern industry!

Billings (406) 294-0223

Billings
#3

Conrad
#33

Baker
#42

Montana
Liquor

Ennis
#85

Belgrade
#76

Bridger
#91

The Liquor
Store

Choteau
#34

Westside
Liquor Store

Anaconda
#14
110 Main St
Anaconda

15 South Main
Baker

7001 Jackrabbit
Belgrade

Big Timber
#17
Hwy 10 East
Big Timber

1420 Grand Ave
Billings

1019 1st Ave N
Billings

114 S Main
Bridger

17 St NW
Choteau

412 S Main St
Conrad

Hwy 287 N
Ennis

120 South Merrill
Glendive

623 1st Ave NW
Great Falls

Congratulations,
Montana tavern owners!
Thank you
for your business!
East Helena
#83
108 S. Lane Ave.
East Helena

Laurel
#65
215 E Main
Laurel

Lewistown
#115

Plentywood
#53

Sheridan
#105

Medicine
Lake #90

Roundup
#44

Sidney
Liquor #50

215 W Main
Lewistown

207 Main St
Medicine Lake

Miles City
Liquors #13
11 S 6th St
Miles City

Missoula
#171
110 W. Spruce
Missoula

101 N Jefferson
Plentywood

404 Main St
Roundup

St. Regis
#185
Old US Hwy 10
St. Regis

Shelby
#29
327 Main St
Shelby

108 1/2 Main
Sheridan

809 East Main
Sidney

Whitefish
Liquor
239 Baker Ave
Whitefish
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Revenue

from Page 1

revenues remain about 3 percent
below the industry’s high mark of
$16 million recorded in the second
quarter of FY08.
Three of the seven largest
counties showed strong growth in
the third quarter this year over last,
while one tallied a small decrease
and three others remained relatively flat. While Yellowstone enjoyed
the largest increase of 9.9 percent,
growing to $3,308,000 from
$3,007,000, Gallatin County
wasn’t far behind at 9.4 percent,
growing to $1,039,000 from
$950,000. Silver Bow also enjoyed
a strong third quarter, posting a 6.4
percent gain to $909,000 from
$854,000.
Third-quarter results for the
other largest counties are:
• Cascade, down 1.9 percent to
$1,590,000 from $1,620,000;
• Lewis and Clark, down .2
percent to $1,094,000 from

$1,095,000;
• Flathead, up .5 percent to
$1,386,000 from $1,379,000;
• And Missoula, down .5 percent to $1,514,000 from
$1,521,000;
Third-quarter results for the
next largest counties include:
• Hill (county seat – Havre),
down 2.1 percent to $251,000

from $257,000;
• Lincoln (county seat –
Libby), down 4.1 percent to
$258,000 from $267,000;
• Park (county seat –
Livingston), up 2.3 percent to
$228,000 from $222,000;
• Ravalli County (county seat
– Hamilton) down 2.5 percent to
$338,000 from $390,000;

• Richland (county seat –
Sidney) up 2.5 percent to $338,000
from $330,000;
• Roosevelt (county seat – Wolf
Point) up 2.4 percent to $291,000
from $284,000.
Overall, 26 of the state’s 56
counties reported revenue increases. See tables for revenue specifics
on other counties and cities.
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Liquor Biz

Corngate buzz resides; Patagonia sues AB

By Paul F. Vang
For better or worse, the kerfuffle among Bud Light, Miller Lite
and Coors Light about use of corn
syrup in the brewing process is settling down a bit as the action
moves to courtrooms.
Bud Light, made by brewing
giant Anheuser-Busch, or the company’s lawyers, to be precise,
urged a federal judge to not issue
any kind of injunction against further airing of ads regarding use of
corn syrup.
As reported in Law 360, AB
InBev told a judge that their advertising campaign shouldn’t be ruled
false advertising, because it accurately informs consumers that the
competition uses corn syrup during
the brewing process.
MillerCoors concedes that it
uses corn syrup to make Miller
Lite and Coors Light, but that
yeasts burn up the corn syrup during brewing. Further, they argue
that the Bud Light ads falsely
imply that the beers contain the
more controversial high fructose
corn syrup.
In a battle of press releases, AB
InBev said, “Bud Light will continue leading the beer industry in
providing consumers with ingredient transparency…”
MillerCoors responded, “We
are looking forward to making our
case in court to stop AnheuserBusch from confusing consumers
by fearmongering over a common
beer ingredient.”
Meanwhile, CNBC reported
that in an exchange of text messages, Pete Marin, a MillerCoors
communications executive said,
“This is going to be a lot of fun.
You gave us a gift in some ways so
thank you.”
Gemma Hart, AB InBev’s
counterpart to Marino, responded,
“You’re welcome,” adding a prayer
hands emoji.

Meanwhile, the monthly
Nielsen beer ratings indicates a
pox on both houses as MillerCoors
beer volumes for March declined
4.4 percent. Coors Light was down
6 percent and Miller Lite down
1.75 percent. Bud Light was down
7.3 percent and Budweiser down
7.2 percent.

Wine deal done

As reported last month, a deal
was near for E & J Gallo to pick
up a number of Constellation wine
brands.
That’s now a done deal, and for
Gallo it’s a big deal, according to
modbee.com, the online service of
the Modesto Bee of Modesto, CA.
Constellation, which used to
bill itself as the world’s largest
wine company, sold off a total of
34 wine brands, described as mainly $11-and-under wine brands, to
concentrate on higher priced
wines, in addition to their spirits
and beer lines and their venture
into the Canadian cannabis business.
Tomas Gomez-Arias, dean of
the business school at California
State University-Stanislaus, commented that the brands Gallo is
buying “actually play into Gallo’s
strength … they are the No. 1 family wine company in the world.
They know what they are doing.”
The article points out that
Gallo brings a lot of marketing

savvy along with expertise in the
wine-making process, from vineyards to their own bottle-making
plant. The deal also includes some
premium wines along with lowerend labels. The deal even includes
some New York State wines from
Constellation’s own back yard.
Brothers Ernest and Julio
Gallo founded Gallo in 1933. It’s
still a family-owned company, and
prior to the Constellation deal, had
some 100 brands: mostly wine, but
also brandy, gin and vodka. With
the new brands, Gallo will account
for around 22 percent of U.S. wine
volumes.

Constellation moves

In other Constellation news,
Constellation closed two Ballast
Point Brewing locations and cancelled plans to build a new branch
in San Francisco.
As reported by vinepair.com,
Cat Wolinsky commented that
Constellation regrets spending $1
billion to acquire the San Diego
brewing company. She concludes
that craft beer consumers want
what’s fresh, local and new and
the San Diego brewery has lost
some of its “hop-dusted sparkle.”
As for mezcal, Constellation
acquired a minority interest in
Mezcal El Silencio, a Los
Angeles-based mezcal brand.
So, what’s the difference
between mezcal and tequila? I had
to look it up, but both mezcal and
tequila are distilled spirits made
from agave, though different techniques are used to extract the
plant’s juices.
Tequila is made from a specific type of agave, blue Weber
agave, and is mainly produced in
the state of Jalisco.
Mezcal can be produced anywhere in Mexico, using some 30
types of agave, though most of it
is produced in the state of Oaxaca
(pronounced Wa-hoc-a).
According to a story in Town
and Country magazine, mezcal is
a growing market, with U.S. sales
increasing from 50,000 cases in
2009 to 360,000 cases in 2019,
though that’s still tiny compared to
tequila, which sold 17.2 million
cases in 2017.

Patagonia sues AB

Patagonia, the outdoor clothing
and gear company, is suing
Anheuser-Busch InBev in federal
court for poaching on their territory.
AB InBev recently launched a
new brand of beer brewed in
Colorado by a facility named
Patagonia Brewing Company,

using a label featuring the word
“Patagonia” backed by a silhouette
of a mountain range.
The story was widely reported,
but according to a story in fastcompany.com, Patagonia (the
clothing and gear company)
asserts that, “In launching its
Patagonia beer, AB deliberately
has attempted to take advantage of
the tremendous goodwill that
Patagonia Inc., and Patagonia
Provisions, Inc., have cultivated in
their brand, and the hard-earned
reputation that Patagonia Inc. has
built over the last 40 years as a
company dedicated to environmental conservation.” The filing
also notes that AB InBev’s beer
label uses a mountain silhouette
similar to Patagonia’s label used
for decades on millions of products.
Patagonia Inc. previously
began marketing its own beer in
2016, working with a Portland
brewer to produce Long Root Ale
and a Belgian style ale, Long Root
Wit.
Patagonia also complains that
AB has been marketing its new
beer by setting up pop-up booths
at ski resorts, and giving out beanies, t-shirts and scarves bearing
AB’s “Patagonia” label. In short,
AB has done everything possible
to make it appear as though this
“Patagonia” beer is sold by
Patagonia.
Incidentally, I wagered a pint
or two of Montana craft beer with
an outdoor writer friend that
Patagonia Inc. would win this suit.
It struck me as strange that AB
InBev, which has always vigorously guarded their brand names,
would launch a new beer brand
without expecting some legal
action from Patagonia, Inc.

Beer maker ‘lost its way’

Danish brewing company,
Carlsberg, has marketed their
beers as “probably the best beer in
the world,” but is now conceding
that their claim is overrated.
As reported in thetakeout.com,
Carlsberg is beginning a major
overhaul of both its marketing
strategy and its brewing process,
admitting that they’ve been producing substandard beer for some
time and not competing successfully in a market of quality, affordable pilsners.
“We lost our way,” said
Carlsberg’s UK marketing vice
president, Liam Newton. “We
started to focus on the wrong
things and perhaps preoccupied
with being the biggest rather than
the best.”

Taffer says: No freakin’ excuses!

May 2019

By Jorie Tash
Montana Tavern Times
TV personality Jon Taffer, host
and bar rescuer of Paramount’s
popular TV show “Bar Rescue,”
had plenty to say about “the BS
excuses that hold (bar owners)
back.”
“It’s the economy, Congress,
the president,” he said. “Excuses
are the common denominator of
failure.”
Taffer provided a keynote
address during Nightclub and Bar
Show in Las Vegas in March. The
Montana Tavern Times was on
hand to cover the Show.
“Bar Rescue” features host
Taffer helping failing bar and
restaurant owners fix their businesses by teaching owners and
managers how to up their guest
counts and revenues, revamping
the design of the facilities, updating menus, and firing incompetent
staff as he sees fit. According to
Taffer, the show has produced 189
episodes and attracts 91 million
unique viewers in the United
States, and “it’s 100 percent real,
on my mother’s freakin’ grave!”
In keeping with the keynote’s
theme, Taffer introduced the six
most common excuses he hears
from failing business owners and
explained how to overcome them
to maximize revenue:
● Fear;
● Lack of knowledge;
● Lack of time;
● Circumstances;
● Ego, and;
● False notions of scarcity.
He then explained how easily
disproven those excuses really are.
“If someone complains about
‘not knowing enough,’ it means
they’re too freakin’ lazy to learn!”
he said. “If they say there isn’t
enough time, I say, ‘if it was
important to you, you would have
made time.’ If they blame their
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revenue, and how to bring more in.
After all, “bad numbers can always
be fixed by more numbers,”
according to Taffer.
Focusing on increasing guest
count instead of focusing solely on
increasing revenue will yield better
results and higher sales, he said.
He challenged attending owners
and managers to make a real effort
to increase guest counts by 40 percent in six months; if they aren’t
able to make it to 40 percent,
they’ve still increased guest
counts, and subsequently revenue.
As far as hiring goes, Taffer
supports hiring for personality over
hiring for experience.
“Hire someone with a great
personality and no experience,” he
said, “and in two weeks you’ll
have a great general manager.”

Don’t train, teach

He emphasized the importance
of “teaching” vs. “training.” The
first implies a manager
has hired someone with
potential and a good attitude, and is teaching
them about the specifics
JON TAFFER, host of “Bar Rescue,” delivered a
of their new position, he
keynote speech at the Nightclub & Bar Show in
said, while the second
March in Las Vegas.
implies someone has
failure on circumstances, it means
from potential
been hired who requires
they can’t cope with reality – there
guests.
behavior modification.
will always be ‘circumstances’ that
“We live and die
“Don’t train, teach,”
will affect your business.”
by the reactions we
he said. “You shouldn’t
“These excuses are killing us,
create; our business
need to train, or you’re
and they’ll do nothing but hold
is reactions,” he
hiring the wrong people.”
Jon
Taffer
you back,” Taffer said, or more
said.
Taffer concluded his
accurately, shouted.
Marketing and promotions,
keynote by encouraging attendees
entrees and customer service, all
to “go home and fire someone”
must provoke reactions, he said, or who has proven incompetent as a
Combat failures
customers will go somewhere that
To combat failures caused by
means of taking control of their
has succeeded in getting them to
excuses, Taffer explained how
business. He again reminded attenreact.
business owners need to rethink
dees to avoid excuses, and comHe
also
encouraged
attendees
how they approach the customer
mended them for wanting to
to manage guest counts and sales
and reminded them that “it’s a
improve their businesses.
separately,
so
owners
and
manprocess, not a result.” He empha“You’re already the winners in
agers can get a complete idea of
sized the importance of reactions
the industry.”

• Karaoke 7 nights a week 9 p.m. to 2 a.m.
• Newest Poker, Keno and Line Games
Queen of Hearts
• Packaged Liquor To-Go
Card Club
• Great Drink Prices
Best Live Poker Action in Town
in the Queen of Hearts Card Room.
crystalloungebillings.com

101 North 28th Street • Billings, Montana • 406-259-0010

CMTA members ride in for charity
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By Paul Tash
Montana Tavern Times
The Central Montana Tavern
Association's eighth annual Spirits
Festival fundraiser drew a good
crowd eager to participate in the
evening’s charitable activities April
24 at Lewistown’s Eagles Club.
With a “Rides and Rods”
theme, the affair featured a “racy
atmosphere” featuring a vintage
Harley Davidson motorcycle and
other appropriate decorations.
Appreciative party-goers feasted
on a delicious barbecue buffet and
quenched their thirst with a myriad
of options from several alcohol
vendors.
A silent auction, raffles, and
other fundraisers offered ample
opportunities for folks to donate
money and win cash and prizes.
Five lucky souls were chosen to
participate in a “hatcutta” with
George Maruska taking home the
top prize of $1,416 and Amy
MacBlane winning $944.
Emcee Frank Carr welcomed
the festive crowd and thanked the
local tavern owners and supporters
for their contributions, allowing
the local association to donate
thousands of dollars to local
emergency services groups.
The CMTA has donated
about $44,000 to emergency
service organizations since
2013.
“It’s a good cause,” Carr
said. “And we’re raising
good money.”
The Fergus Co. Sheriff's
Association provided free
rides home for guests who
did not want to drive.
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FRANK CARR, above right,
introduces Katie Yurashak to
the crowd attending the
Central Montana Tavern
Association Spirit Festival
April 24 in Lewistown.Bertie
and Gerry Brown, right,
peruse silent auction items,
while Angie Lazarre, below
right, is ready to make a bid.

AMY MACBLANE, in pink hat
above left, is excited to win
some money during a drawing.
Steve Olp, far left, of Dryhills
Distillery, discusses his products with Kristy Dauch and
Katherine Sears, who enjoys a
taste.

May 2019

Montana Tavern Times – 17

Montana Tavern Times – 18

May 2019

MTT • Buy • Sell • Trade
BUSINESSES FOR SALE

Upper Level

BUSINESSES FOR SALE

BUSINESSES FOR SALE

Street View

Lower Level

Cart Wheel Casino & Liquor Store – 1900 10th Ave S – Great Falls

Turn-key casino & liquor store. High roadway traffic – approx. 40,000 vehicles per day. The growing
University of Providence is one block away. Room to expand with live poker & new Montana laws allowing
sports betting & live dice games. Sale includes land, building, liquor license, FF&E. $1,465,000.
Dawn McKenney, Realtor ®
Keller Williams Realty
406-868-3209

DAVE'S 2019 TIPS
FOR SELLING YOUR BAR
My advice is simple. You’ve
undoubtedly worked very hard
in your bar/restaurant over the
years. Pick someone who works
at least as hard, and totally
understands the hospitality business! Contact me for a free consultation, and I’ll explain how
I’ll market your property.
Club Bar, Ronan, Mt.
PRICE CUT - now $349,000!
Knotty Pine, Dillon, Mt.
$389,999!

Bozeman Real Estate Group
Dave Everett Realtor®
406-600-0647
Dave@BozemanRealEstate.group

Location, Location, Location!
Brewski’s Sports Bar & Casino in
Hamilton with a city all-beverage
liquor & casino license included.
Rare find! Call Matthew Locati 406381-3909.

One of Montana’s highest-rated steakhouse/restaurants with successful &
profitable 8 yr. proven track record.
Beer/wine license. Corvallis, MT.
Call Matthew Locati 406-381-3909.
Gallatin Real Estate

K-Bar Grill and Steakhouse,
13 W Legion St., Whitehall
The only restaurant in town open
for breakfast, lunch and dinner,
7 days a week! Private area for
gaming machines and another
private area for 2 pool tables. Turn-key business ready for a new
owner. Walk right in and keep the business as is or add your own
menu and bar ideas. $335,000

CANCEL MY AD!

paul@tashcommunications.com

BUSINESSES FOR SALE

State of Montana
Agency Liquor Store for sale
Store located in a Yellowstone
National Park (YNP) gateway resort
town. YNP had over 4.1 million visitors in 2017. Contact Joel Silverman,
406-449-4829 or joel@mttaxlaw.com.

LICENSES FOR SALE

I currently possess a beer/wine license
(with gaming) in Billings, MT. I want
to trade this license (and CASH) for a
full liquor license (with gaming) in
Billings. Call Dennis at 715-760-1061.
Billings all-beverage liquor license
with gaming.
– Bob Pulley, broker, 670-7947

Floatable all beverage liquor license
with gaming. Price negotiable. Call
406-789-2208.
Billing beer and wine license with
gaming.
– Bob Pulley, broker, 670-7947

Floatable All-Beverage
Liquor License
Gaming included in Havre, MT
Call or text for details.
Kacie Mack, REALTOR®
Lodestar Land & Home
406-930-2541

Restaurant Beer/Wine license in
Hamilton. Call 406-546-9995.
PRICE REDUCED!
All-beverage liquor license with
gaming & catering available in
Great Falls, as is entire alcohol
inventory. $225,000 OBO. Owner
motivated to sell. Call 907-2526493 or email goode@alaska.net.

EQUIPMENT FOR SALE

"I sold my poker table and chairs through a classified
ad in the Montana Tavern Times!"
– Kurt, Missoula

Classified ad
in the Montana
Tavern Times work
because they are
highly read. Need to
sell a business? A
license? Want to raise
some quick cash by selling your used equipment? Try the Tavern Times
classifieds. Just ask Kurt.

Just $4.50 per line
1-406-494-0100

Classified ads
get FAST results!
Contact us
at 406 491-0100

Everything in bar for sale at reasonable price. Appliances, fixtures,
and furnishings; long front bar
with double stainless steel sinks,
one single sink and washbowl.
Back bar includes under-thecounter shelves with 2 cabinets on
each end. Three coolers: one
standing, one under the counter
and one draft cooler. Also one ice
machine, two fridges, one
microwave, two large pizza ovens,
glass plates, silverware, bar glasses and mugs, pool table and sticks,
six table and chairs, and six overthe-bar ceiling lights. Call for
price! I'll make you a real bargain
if you take it all. Call 406-3232347.
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