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VGM revenues reach record high

By Paul Tash
Montana Tavern Times
Driven by growth in six of the
seven largest counties, video gaming machine (VGM) revenues
totaled about $16.2 million in the
first quarter of Fiscal Year 2020,
the highest ever in a single quarter,
according to preliminary figures
recently released by the state’s
Gambling Control Division.
The record first quarter represents a 3.4 percent increase over
the first quarter of FY19, which
totaled $15.7 million, and just a
fraction more than the previous
quarter (4Q FY19), which registered $16.1 million. The previous

two quarters are also the first time
that two successive quarters totaled
over $16 million.
Industry leaders credited constantly improving game technology, continued consumer confidence, and strong promotional
efforts as reasons for the record
performance.
The gains were widespread –
six of the seven largest counties
showed growth in the first quarter
this year over last. Gallatin County
enjoyed the largest increase of 7.6
percent, growing to $1,108,000
from $1,030,000, while
Yellowstone was up 6.6 percent to
$3,205,000 from $3,007,000.
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Fourth-quarter results for the
other largest counties are:
• Silver Bow, up 4.8 percent to
$910,000 from $868,000;
• Cascade, up 3.4 percent to
$1,623,000 from $1,569,000;
• Lewis and Clark, up
3.4 percent to $1,198,000
from $1,159,000;
• Flathead, up 1.1
percent to $1,577,000 from
$1,560,000;
• And Missoula, down
2.1 percent to $1,518,000
from $1,551,000.
Fourth-quarter results for

MTA seeks alcohol solutions
See REVENUES Page 8

Tavern proposals create
‘workable’ compromise

By Paul Tash
Montana Tavern Times
The Montana Tavern
Association (MTA) vowed to continue its “good faith” effort to
work with industry partners to
develop “workable solutions” to
issues within the alcohol industry,
most notably the retailing of beer
by breweries, at its Board of
Directors meeting Nov. 5 in Great
Falls.
The Montana Alcohol
Coalition, comprised of several
alcohol-industry organizations and
government regulators, was
formed after the 2015 Legislature
to develop new policy to guide
Montana’s changing alcohol system, which is dealing with an
increase in breweries and distilleries. However, the Coalition has
been unable to agree on substan-

tive policy changes to regulate the
retail sale of beer by breweries.
A September meeting of the
Economic Affairs Interim
Committee (EAIC) supplied more
heat to the situation when Rep.
Mark Noland, R-Bigfork, urged
the Coalition to “bring something
to the table” for the 2021 legislative session.
“If you can’t fix it,’ Noland
said, “we will.”
MTA government affairs consultant John Iverson noted at the
board meeting the MTA is one of
few in the group to offer any specific proposals to solve the issue.
In fact, four separate proposals
have been presented, Iverson said,
including ones to:
• Allow a husband and wife to
own a brewery and a liquor
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Red Lodge all in on SWIG

By Paul Tash, Montana Tavern Times
As the Montana Tavern Association works to promote its unique freedrink mobile app across Montana, progressive tavern owners in one rural
town are proving that the concept works.
Red Lodge taverns have recorded the highest number of free-drink
redemptions through the SWIG406 app of any community in the state. In
fact, the Bull ‘N’ Bear Saloon in Red Lodge is top redeeming tavern in
Montana, while the Snag Bar and Snow Creek Saloon just down the street
are in the top 10.
SWIG406 is driving customers to participating bars, which is what it’s
designed to do, said Jim Johnson, owner of the Bull ‘N Bear Saloon.
Johnson has participated in the app program since its inception in the
summer of 2018, and though he originally joined the program to support
the MTA, his reasons for participation “now go far beyond that.”
“The number one reason is that it has put butts on my bar stools,” he
See APP Page 7
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What snow? CSTA dinner a hit

November 2019

Paul Tash
Montana Tavern Times
Despite another early season snow storm,
Carbon-Stillwater Tavern Association hosted a festive crowd for last month’s fundraising dinner in
downtown Red Lodge.
Over 200 tavern owners and friends gathered
Oct. 26 in the ballroom above the Bull ‘n Bear
Saloon to eat, drink and raise a great deal of money
for local charities. Those causes include such charities as the local volunteer fire department, Little
League sponsorships, and the Wounded Warrior
Project that assists wounded military veterans.
In his prayer before dinner, Bull ‘n Bear proprietor Jim Johnson, who also is an ordained pastor,
said it is a "privilege" to be in the hospitality industry, which in many ways works as God wants, "welcoming strangers, being good neighbors helping
those in need, and giving respite to the tired and
hungry."
Raising funds for charity certainly fits that sentiment, and the CSTA accomplished the goal in a variety of ways. A large silent auction featured a variety
of items, from liquor baskets to jewelry to paintings,
and a 50/50 drawing was held, as well.
The evening also
included an emotional tribute to local tavern owner
Carol Roberts, known as
“Mama Blue,” who owned
the Blue Ribbon Bar with
husband Rocky Roberts.
She died unexpectedly in
June. The local association
honored Roberts posthumously with its Employee
of the Year award. In
announcing the honor,
Johnson called Roberts
Carol Roberts
“truly one of the real great
people in the hospitality industry.”
“She was the ultimate bartender, always greeting
people with a smile and a happy hello,” Johnson
said. “She made you feel at home when you were in
the Blue Ribbon.”
Rocky, who emceed the night’s festivities with
Jimmy Howard of the Fort at Rockvale, accepted the
award to a standing ovation.
The dinner also included an 11-seat fundraiser.
Those lucky enough to draw a seat at the table were
the Cascade County Tavern Association, Bugz
Casino, Bone Daddy’s, Dry Creek Saloon, New
Atlas Bar, Belfry Bar, Statewide Liquor, 1st
Interstate Bank, Carbon County Wine & Spirits, and
Katie Pfifer. In addition, the Belfry Bar won a second seat as winner of a raffle.
Before the proceedings went too far, Cindy
Propp representing Town Pump bought the seat from
the Cascade
County Tavern
Association for
$400. It would
prove to be a fortuitous move, as
Propp was the last
person sitting and
won first place
and $1,500. She
immediately
donated all the
winnings back to
the CarbonStillwater Tavern
Association.
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ABOVE, Leslie Zier,
Cindy Propp and
Jayne Laurence
enjoy themselves at
the Carbon-Stillwater
Tavern Association
dinner Oct. 26 in Red
Lodge. Left, Libby
Lane (standing)
poses with Gordy
and RaAnn Roma
after selling them
some raffle tickets.
Below, Monty Ostrum
(left) and Annie
Garcia (glasses)
throw dice in a charity Cee-lo game as
Larry Stern (right)
manages the action.

AT LEFT, Richard Martin, Melissa Gustafson
and Storm Heaton share a laugh while perusing the silent auction items.
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Privilege to serve you for 24 years
Tavern
Times

By Paul Tash
Editor and Publisher
Montana Tavern Times
Echoing the words of Jim
Johnson at the CarbonStillwater Tavern Association's
charity dinner last month, it's a
privilege to be associated with
Montana's hospitality industry.
For 24 years, the Montana
Tavern Times has worked side
by side with many industry representatives and partners to
provide a trade journal that tavern owners and all those
involved in our business can be
proud of. We're proud of the
work we do, but we understand
that the Tavern Times depends
on our loyal advertisers and the
many individuals and organizations across the state that support us all year long.
We've mentioned before a
survey commissioned by the
Montana Tavern Association a
few years ago that showed 91
percent of liquor-license holders
in Montana receive their industry news from the Montana
Tavern Times.
That amazing statistic
underscores the importance of
the Times to the industry, and
reinforces the long held belief

I

Paul Tash

that the Times is the avenue for
advertisers to reach licensees
in Montana.
The study’s finding means
that our advertisers get their
money’s worth and then some.
That fact is important because
the Tavern Times would not
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Write us

The Montana Tavern Times welcomes letters to the editor. Letters
must include the writer’s name and address. The word limit is 300.
Mail to Montana Tavern Times, P.O. Box 4307, Butte MT 59702, or
email us at paul@tashcommunications.com. The Times reserves the
right not to print letters it finds objectionable.

t’s heartening to
know our advertisers believe that
marketing in the
Times consistently
is a worthy investment.

exist if it weren’t for our advertisers you see every month.
The Times does not receive
any funding from any trade
organization – it is independently operated and must survive on its own.
It’s satisfying and hearten-

ing to know that our advertisers
believe marketing their products and services in the Times
consistently is a worthy investment, not only in good times
but also in times of economic
instability. The Times remains
healthy because our advertisers have never lost faith in our
ability to reach the folks our
advertisers need to reach.
Thank you to all of our
advertisers large and small.
And we appreciate the wellwishes from friends and supporters that appear in this
issue, especially from the local
tavern associations.
In return for our advertisers’
support, the Times works hard
to provide advertisers a great
bang for the buck. The Times –
with a monthly circulation of
about 4,000 that includes all
licensed liquor, gaming, and
beer-and-wine businesses in
the state – consistently reaches
a unique audience that no
other publication does.
We deliver to that audience
a smorgasbord of industryrelated news from the industry’s perspective, which you

Tavern Timetable
Nov. 21
Dec. 11
Jan. 8

See TIMES Page 6

— UPCOMING EVENTS —

Lottery Commission meeting, Lottery HQ, Helena
Cascade Co charity dinner, Heritage Inn, Great Falls
MTA Board meeting, Great Northern, Helena

— STANDING DATES —

2nd Tues. of month
1st & 3rd Wed. month
2nd Mon. of month
Quarterly (call)
1st Thurs. of month
2nd Wed. of month
2nd Wed. of month
2nd Tues. of month
1st Tues. of quarter
3rd Thurs. of month
Last Tues. of month
2nd Thurs of month
2nd Thur. of month
2nd Tues. of month
Last Wed. of month
1st Mon. of month
2nd Tues. of month
1st Thurs. of month

Carbon/Stillwater TA 328-4807
Cascade Co. TA 453-9567
Central Montana TA 366-9633
Flathead Co. TA 270-8069
Hi-Line TA 265-9551
North Lake Co. TA 844-3372
Lincoln Co. TA 293-4493
Miles City TA 234-3164
Missoula Co. TA 728-0030
Park County TA 222-0665
Ravalli Co. TA 821-1853
Richland Co. TA 433-4354
Sheridan-Richland-Daniels 474-2358
Silver Bow TA 560-7375
Southwest Montana TA 835-2150
Toole Co. TA 434-2442
Tri-County LBA 475-3125
Yellowstone TA 855-0778
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Here’s how to research gaming laws

A

By Mike Fanning
Assistant Attorney General
You have a hundred problems a day,
A pile of paperwork and bills
to pay.
To stay safe and on track,
And keep GCD off your
back,
Study the regs and the
MCA.

Licensees, location managers and even operators’
employees are expected to
understand Montana’s gambling
statutes and rules. How can a
gambling licensee (who is not a
lawyer) learn the essentials of
gambling law? Although no article can cover every situation
and some issues are best left to

careful operator must know
both the statutes
and rules – both of
which are easily
found online.

Mike Fanning
experienced legal counsel, this
article introduces some basic
legal resources you need to be
familiar with to run your gam-

bling operation in full compliance with the law. That said,
remember to hire an expert if
you get in over your head.

In gambling and most other
regulated industries, the
Legislature has enacted broad
statutes (laws). The specifics of
those statutes are filled-in by
administrative rules, also called
regulations.
A careful operator must
know both the statutes and
rules – both of which are easily
found online. Visit
https://dojmt.gov/gaming and
look for the “Laws & Rules”
page, which will take you to the
proper links for the applicable
statutes and rules.
Statutes are found in the
Montana Code Annotated, often
called MCA for short. The MCA
is well-organized by topical
titles which are divided into

Resolve to create a business-exit strategy
By Joel Silverman
owners would consider their business as
Silverman Law Office
their most valuable asset.
Most of us don’t start our businesses
The majority of business owners I speak
with the end in mind. We usually start a
with are either in the former category, or
business on a hope and a prayer of being
they come to me for help and simply state,
successful enough to be profitable, and
“I am finally ready to retire.” The problem
hopefully the business can support our fam- with the “ready” scenario is that you have
ilies and our lifestyles. What we very rarely
usually become disenchanted with your
plan for is our exit strategy from our busibusiness and are now putting in the least
ness, especially when we are starting out.
amount of effort into your business as posNot having an exit strategy is a
serious issue. Studies have
shown that 88 percent of business owners have no exit strategy and between 20-30 percent
of businesses will sell. You must
have an exit strategy because
the odds are that it will take you
more than a year to sell your
business.
There are two main examples of what happens when a
business owner does not have
an exit strategy. The first example is the owner passes away
without an exit strategy in their
Joel Silverman
business. The second example
is the person who waits until they are
sible. This is a major problem, because now
“ready” to sell their business.
your business isn’t doing as well as it
You have to first ask yourself, who are
should be, and you usually want out of the
you hurting by not having an exit strategy?
business as quick as possible. Are you
If you pass away without an exit strategy,
going to get top dollar for your business if it
then your family is going to be straddled
isn’t doing as well as it should? Are you
with running a business or trying to liquidate going to get top dollar if you are desperate
the business in a hurried fashion. When
to get out of your business? The answer to
your family tries to sell the business in a
both of these questions is a resounding
hurried fashion, they are surely not going to “no!”
With the new year approaching, now is
get top dollar for the business. Also, the
the time to set a goal to create an exit stratodds are that you don’t have a business,
but a high paying job, so that your business egy by the end of the first quarter of 2020.
cannot survive without you. This scenario is How do you go about developing an exit
devastating to a family when most business strategy? Start by setting an appointment

T

See LAWS Page 6

with your attorney, accountant and insurance agent. Let them all know that you
want to develop an exit strategy for your
business and when you want that strategy
finalized. The next step is to understand
what your family’s financial needs are for
the rest of your lives. Once you have a plan
in place, you can begin to execute with the
peace of mind that you are moving in the
right direction and moving with purpose.
Remember, if you don’t have a
strategy for exiting your business, then you are hoping for a
positive outcome. If you believe
that hoping for a positive outcome is a good way to exit your
business, then I would highly
recommend that you also
employ the strategy of building
wealth by buying lottery tickets
(this can work, but not very
often). The only way to create
an effective exit strategy is to
plan carefully with your team of
trusted advisors. I encourage
everyone to make exit planning
part of your New Year’s
Resolution. Your family is depending on you
and so are your employees.
Want to learn from other restaurateurs,
bar owners and hoteliers? Watch the interviews of many successful businesspeople
at the Montana Business Vlog on YouTube.
If you have any topics or questions to be
covered in future articles, or if you would
like to receive our monthly newsletter, then
please email me at joel@mttaxlaw.com.

he only way to
create an effective exit strategy is
to plan carefully
with your team of
trusted advisors.

Joel Silverman is founder of
Silverman Law Office with offices in
Helena and Bozeman. He can be reached
at (406) 204-5813.
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chapters which are further
divided into parts. Gambling
statutes are found in Title 23.
That title is named Parks,
Recreation, Sports and
Gambling. The types of gambling covered by the Gambling
Control Division are found in
Title 23, part 5.

If you guessed horseracing
and lottery (both of which are
not regulated by GCD) are also
found in Title 23, you were correct. Horseracing is found in
Title 23, part 4 and State
Lottery is found in Title 23, part
7.
Within the Gambling Code
itself, you will find all the common forms of gambling organized by topic: General
Provisions, Calcutta Pools,
Card Games Act, and so on. If
you would like to offer a raffle,
you would simply page to Title
23, part 5, chapter 4 and you
will find all the statutes the
Legislature has given us to
control raffles.

Times

from Page 4

won’t find any place else.

The Times also offers
extensive coverage of such
vital organizations as the
Montana Tavern Association,
the Gaming Industry
Association and the Gaming
Advisory Council. It supplies

Opinion/Editorial
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But the research cannot
stop there. To fully understand
gambling law, you also must
consult the administrative rules.
The collection of rules that govern activities of all sorts is
called the Administrative Rules
of Montana. They are often
referred to as ARMs.
Administrative rules are also
called regulations – they refer
to the same thing, just a different term.
After the Legislature passes
a statute, an agency like GCD
may develop rules to interpret
and administer the statute. Like
the old saying, “The Devil is in
the details.” How rules are written is a topic all by itself. For
this article, it is enough to know
that most statutes have a companion rule that gives further
direction.
Let’s take our raffle example. Suppose you read the
statute, section 23-5-413, and
see that § 23-5-413(1)(b) (the §
symbol means section) mentions rules on recordkeeping.
You want to keep the proper
raffle records, so your next stop
is review of the ARMs.
Just like the MCAs (laws or

statutes), the ARMs (rules or
regulations) are well-organized
and are broken down by branch
of government or agency. All
rules for the Department of
Justice are in Title 23. The
many units within DOJ are
given separate chapters in Title
23: GCD is chapter 16. Each
chapter is further broken down
into topical subchapters.
Back to our example
research topic, raffles are
placed in subchapter 26. It is
easy to locate the recordkeeping requirements in §
23.16.2602(6). That rule contains a list, (a) - (h), of the
records raffle sponsors must
keep. With that information, you
will be able to maintain raffle
records in full compliance the
law.
It is vital every licensee
have some understanding of
the MCAs and ARMs related to
gambling regulation. We have
many resources and guides
available on our website to simplify the process of reading
through gambling statutes and
rules, but there may be
answers to some questions that
are hard to locate. Any time a

licensee has a question about
the law, a form, a tax, or, really,
anything related to gambling in
Montana, you are encouraged
to contact GCD.
Investigators and auditors
are very experienced and
knowledgeable and can handle
just about any routine gambling
question. Sometimes, a particularly thorny question might get
referred to the Helena office.
Whether a matter for the field
or for headquarters, we welcome your calls. Division
employees cannot give you
legal advice like your own hired
lawyer, but everyone from the
Division Administrator on down
will do their best to assist you.
You can reach us by calling our
office at (406) 444-1971 or
emailing gcd@mt.gov.

opinions and positions of the
foremost authorities in the
industry, and provides regular
features on tavern owners
themselves.
In addition, the Times
strives to deliver information
that tavern owners can use to
help them improve their businesses.
In order to provide this kind
of information, the Times relies
on a long list of supporters who

provide information, insight and
expertise. As always, gratitude
goes to the many industry leaders, government officials and
others who share their time and
expertise to help us understand
the issues of the day, so we
can relate them to our readers.
We're especially grateful to
MTA government affairs consultant John Iverson, GIA
Executive Director Neil
Peterson, and MCMOA lobbyist

Ronda Wiggers for their industry insight, and just as importantly, their friendship.

–––

*This article is not an Attorney
General’s Opinion or legal advice.
The views expressed in this article are meant to help nonlawyers
understand general regulatory
concepts gambling licensees may
face as they operate their businesses. You are encouraged to
seek legal counsel for specific
legal issues.

And thank you to Executive
Director Margaret Herriges and
the MTA office staff for all their
help throughout the year.

We’re looking forward to the
next year, our 25th, and the
opportunity to work with so
many friends in an industry with
so much going for it.
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license;
• Create a brew-pub endorsement, much like a gaming or catering endorsement, for liquor licenses
and beer and wine licenses;
• Allow a person to own a bar
and brewery, but not in the same
legal entity, or;
• Allow a person to own a
brewery and a bar in the same
legal entity.
Each of the proposals, Iverson
said, provide brewers more retail
availability at reasonable cost,
while maintaining the state’s quota
system designed to protect public
health and welfare. The MTA also
could support an increase in the
quota on retail beer and wine
licenses as part of a revised alcohol policy, he said.
“We have been more than reasonable to accommodate the
changing alcohol environment,”
he said. “We’re acting in good
faith.”
Dax Cetraro, past MTA president, said continued effort in “educating the legislators” is necessary
so they understand “the quota system isn’t the problem.” Nearly a
third of breweries in the state have
joined the quota system by purchasing a liquor license, he said,
and several are MTA members.
The MTA, Iverson added, is
committed to work with the
Coalition to develop “workable
solutions” that provide economic
opportunities for all involved.
The MTA is also working with
the Alcohol Beverage Control
Division (ABCD) on its proposed
changes to rules governing penalties for gambling and liquor law
violations, Iverson said. The proposed rules include substantial
increases on fines in some
instances.
“We certainly need to address
these issues,” Iverson said.

Iverson said the tavern association and other industry representatives will also be continuing to
work on refining rules regarding
concession agreements.
Legislation last session attempted
to deal with some of the issues,
including limitations on how many
agreements can be paired with an
existing license, but industry representatives agreed that the complexities of the overall process
deserved further review and consideration in the interim. The tavern industry is proposing changes
to ease the misuse and abuse of
concession agreements.
On another topic, Iverson
noted that the new auction system
for new licenses, which replaced a
lottery system in 2017, has been
“a big success,” despite some

early rule confusion.
The auctions, he said, have
eliminated the opportunity for
“speculators” to abuse the old lottery system.
“It’s been an excellent move.”

Sports-betting rules

The Montana Lottery continues
to develop rules for sports betting,
which was approved by the 2019
Legislature following U.S.
Supreme Court ruling in May 2018
that struck down a federal law prohibiting sports gambling and gave
states the go-ahead to legalize betting on sports.
The legislation allowed the
Lottery to provide sports betting
only in licensed gaming establishments. Despite some opposition
from a Billings investment firm
that told a rules hearing last month
that the new law does not specify
that sports-betting operators need a
liquor license, the rules drew general support from the MTA. State
law requires an appropriate alcohol
license to operate gambling activities, which would limit sports betting to generally bars, taverns and
restaurant with those licenses. That
restriction was the intent of the legislation, the Lottery and industry
representatives said at the hearing.
The Lottery said the new
sports-betting rules clarify that a
liquor license is needed to operate
sports betting. The Lottery said by
keeping sports wagering in bars,
taverns and restaurants, the Lottery
"will ensure a sufficient number of
locations to offer sports wagering
and help limit any adverse impacts
of an overabundance of locations."
Alcoholic beverage licenses are
distributed based on population.
The MTA supports the proposed rules, Iverson said, and he
expects the rules “to be adopted as
proposed” following a Montana
Lottery Commission meeting later
this month.
The Lottery is using “beaconbased technology” to ensure betting occurs only in licensed establishments. It also is developing
new sports-betting kiosks, which
will be the heart of the system, and
is planning to have them available
by year’s end.
The Lottery system may not
appeal to “avid sports bettors,”
Iverson said, because the odds and
betting opportunities won’t necessarily align with major sports
books, based mostly in Las Vegas.
The state Legislature overwhelmingly passed another sportsbetting bill, which would have
allowed Montana’s gaming industry to run true sports betting based
on Vegas sports-book odds, but
Gov. Steve Bullock vetoed that
measure.
Industry reps expect legislation
in 2021 to again provide for industry-operated sports betting.

App
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said. “SWIG406 has given me the
opportunity to make customers out
of people who might not have
stopped had it not been for the
app’s free drink. SWIG406 gives
people a reason to stop in my
place.”
Early app adoption in Red
Lodge is due in part to the proactive support from the
Carbon/Stillwater Tavern
Association. In addition,
local tavern owners have
supported the app by conducting additional staff
training and promoting the
app at local events.
Area tavern owners see
the potential for the
SWIG406 app to grow
new and repeat business,
said Carl Lauritzen, owner
of the Snag Bar.
Jim
“Every person who
comes into the bar and redeems a
free drink always buys another,”
he said. “It’s a win-win. We love
the app and are excited for other
bars to get involved in it.”
The level of participation level
in Red Lodge is so strong that it
will join Helena as the two targeted areas of a new MTA promotional campaign in the next two
months to promote the app further.
The campaign will involve some
print advertising and much social
media advertising.
SWIG406 is a subscription-

based app that allows users to
receive one free drink per month
at participating bars for just $5.
The app also allows bars to promote their own events, such as live
music, happy hours, and food specials, to attract customers. The app
can be downloaded for free from
the App Store on iPhones and
Google Play on Android phones.
And it doesn’t cost taverns a dime
to participate.
Another goal of SWIG406 is
to promote Montana-made beer
and spirits, the MTA says. Johnson
said he enjoys supporting Montana
brewers and distillers –
especially when app
subscribers “come to
our local bars to enjoy
their beverages.”
“It's an exciting
time to be part of
SWIG406,” said MTA
Executive Director
Margaret Herriges. “If
you are not yet part of
Johnson
the SWIG406 mobile
phone app, please remember that
MTA members can join for free.
All it takes is your logo and about
10 minutes of training and ‘filling
in the blanks.’”
Tavern owners interested in
participating in SWIG406 can contact Herriges at (406) 442-5040 or
margaret@mttaverns.org.
"I feel we are on the brink of
big, positive things happening,”
she added. “Once we fine tune our
marketing strategy for Helena and
Red Lodge, we will be expanding
our focus to other Montana towns
and cities.”
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the next largest counties
include:
• Hill (county seat – Havre),
down 3.7 percent to $247,000
from $257,000;
• Lincoln (county seat –
Libby), down 2.1 percent to
$301,000 from $308,000;
• Park (county seat –
Livingston), up 3 percent to
$275,000 from $267,000;
• Ravalli (county seat –
Hamilton) up 7.6 percent to
$413,000 from $384,000;
• Richland (county seat –
Sidney) up 7.1 percent to
$374,000 from $349,000;
• Roosevelt (county seat –
Wolf Point) up 6.6 percent to
$320,000 from $300,000.
Overall, the state reported
30 of the state’s 56 counties
enjoyed revenue increases and
21 experienced decreases. The
GCD didn’t release VGM data
for the remaining five counties,
which had one or no gaming
operator. See the accompanying
tables for gaming revenue
specifics on other counties and
cities.
After a record year in 2008,
VGM revenues began to plummet, falling by more than 20
percent from 2008 to 2011,
when an economic recession, a
smoking ban and other factors
hammered the industry.
Revenues fell to $49.4 million
in 2011 before slowly rebounding in fits and starts to reach
nearly the same level this year
as in 2008.
Industry reps point out that
although gaming revenues have
climbed back close to levels
they were over a decade ago,
that climb just means revenues
now equate to zero growth in
that time. The precipitous 20082011 decline and subsequent
slow recovery has been compounded as expenses have continued to rise, leaving the industry dealing with today's expenses and revenues at 2008 levels.
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Tavern-friendly brewers growing
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Ed Kemmick
Montana Tavern Times
Tim O’Leary, co-founder and
owner of the KettleHouse Brewing
Company in Missoula, is proud of
what he’s accomplished, but he is
also able to joke about what it all
means.
“The reason we have three
breweries is that I failed to plan for
success,” he said.
O’Leary provided some
insight into his business at the
2019 MTA Convention in Sidney
in September. KettleHouse has
been a trade show participant at
the MTA Convention for several
years.
O’Leary and his wife, Suzy
Rizza, started KettleHouse in 1995
in a small building off Higgins
Avenue, close to downtown on the
south side of the Clark Fork River.
After his brewery became the first
one in modern state history to start
canning beer, in 2006, he quickly
ran out of room.
That led to expansion No. 1, in
2009, into an old warehouse building along the railroad tracks on the
north side of town. But the
KettleHouse continued to boom,
thanks mainly to the success of its
flagship beer, Cold Smoke.
“Once we put it in a can, we
just couldn’t keep up,” O’Leary
said. The native of Helena was
even forced to stop distributing his
beer in his hometown, much to his
mother’s chagrin, because he
couldn’t make enough product.
That led to the next expansion
– yet another brewery, this one in
Bonner, on the banks of the Clark
Fork east of Missoula. That facility
opened in 2017, shortly after
which the business’s partnership
with Logjam Presents resulted in
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Ed Kemmick photos

KETTLEHOUSE Brewing Co.
founder Tim O'Leary, above
right, and company president
Zeb Harrington hoist a couple of
their famous beers at the MTA
Trade Show in Sidney. At left
are Lewis and Clark Brewing
Company’s Danya Bonner (left),
sales rep, and Michelle Harvey,
office manager.
the opening, next door to the brewery, of the popular KettleHouse
Amphitheater.
O’Leary started attending MTA
trade shows in 2001 or 2002, as a
member of what was then the
Montana State Brewers
Association, and KettleHouse has
been represented at the trade show
for the past 15 years. He and company president Zeb Harrington
were manning the KettleHouse
booth in Sidney this year.
O’Leary credited the MTA, and
its support of the “closely held

license” business model, for
paving the way for him to meet the
growing demand for his beer.
“It’s really been that tool that’s
kept us growing,” he said.
O’Leary said it’s also important for craft brewers to keep in
touch with tavern owners to figure

out which mix of beverages is
popular at any given time. And
then there’s the camaraderie.
“I just enjoy getting to see
some old friends” at the convention, he said. “I think it’s better if
we all sit down and have beers
together.”
Another craft brewer that has
been setting up at the trade show
for many years, including the
recent gathering in Sidney, is the
Lewis and Clark Brewing
Company of Helena. Owner Max
Pigman wasn’t on hand this year,
but his popular booth was attended
by sales rep Danya Bonner and
officer manager Michelle Harvey.
Lewis and Clark has also been
booming. Pigman bought the old
Sleeping Giant Brewery in a foreclosure sale in 2002, changed the
name to Lewis and Clark in 2003
and then expanded into a new
location in 2011.
Continued growth soon led to
another expansion, added on to the
new building. Lewis and Clark
now has 6,000 square feet on two
stories, indoor seating for 525 people and room for 600 more on the
outdoor patio, and with plenty of
room for increased brewing production in the future.
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November is Package Liquor Store month

Montana Tavern Times
American Beverage Licensees
(ABL) and independent licensed
beverage retailers nationwide are
joining together to celebrate the
10th Annual Package Liquor Store
Month in November. This celebration recognizes the hard work,
commitment to responsibility, and
role played by independent package store owners in communities
across the United States.
America’s off-premise beverage retailers play an important role
within the greater economy at the
local, state and federal level. As
noted in ABL’s 2018 Economic

Impact Study of America’s Beer,
Wine & Spirits Retailers, offpremise retailers have a direct economic impact in excess of $42.04
billion annually. These retailers
further account for more than
565,000 jobs and $18.67 billion in
wages and benefits – along with
generating $7.12 billion in state
and local taxes and an additional
$9.18 billion in federal taxes.
America’s package stores –
some of the nation’s last independently-owned “Main Street” businesses – serve as the face of the
beverage industry for consumers
within the framework of the Three-

MILODRAGOVICH, DALE, STEINBRENNER
Attorneys

P.C.

Liquor License Transfers, Gaming Applications,
Real Estate, Business Sales, and Estate Planning

GERALD W. STEINBRENNER

(406) 728-1455
Fax (406) 549-7077
E-Mail: fishlaw@bigskylawyers.com

P.O. Box 4947
620 High Park Way
Missoula MT 59806-4947

GERALD W. STEINBRENNER
www.bigskylawyers.com

Tier System, as they are the last to
handle beer, wine and spirits products before they reaches consumers. Beverage alcohol brands
are built by these businesses, and
for many consumers, the local
package store provides opportunities to sample and learn about new
flavors, styles and varieties of beverage alcohol from an ever-evolving marketplace. This focus on
customer service and consumer
education often comes from trusted experts and includes how best
to enjoy and share these products
responsibly.
“The American package store
plays an important role within the
communities where they operate,”
said ABL President J.J. Moran of
Four Winds Liquor & Lounge in
Cheyenne, Wyoming. “Not only
do they conduct safe and responsible face-to-face sales to adult consumers – thus leading by example
when it comes to preventing
underage access to alcohol – but
they also serve as some of the last

remaining independent businesses
in cities and towns across this great
country. And it’s these businesses
that continue to have a positive
impact by creating jobs, supporting
local youth sports and civic organizations, leading disaster relief
efforts, and offering unparalleled
product choices to millions of customers.”
Package stores also play a vital
role in preventing counterfeit or
tainted alcohol from reaching consumers. Working with licensed
wholesalers and suppliers in the
three-tier system, customers are
confident that the products they
purchase in their local package
store are safe and authentic.
This November, ABL encourages tavern owners to show their
support for independent retailers
and the 10th Annual Package
Liquor Store Month by posting a
picture of their neighborhood package store to Facebook, Instagram
or Twitter using the hashtag
#PLSMonth.

MTA talks app, ‘21 convention
November 2019

By Paul Tash
Montana Tavern Times
The Montana Tavern
Association agreed to refocus promotional efforts for SWIG406, its
free-drink app, and awarded its
2021 convention to Helena at its
Board of Directors meeting Nov. 5
in Great Falls.
The marketing efforts for
SWIG406 in the next few months
will target Helena and Red Lodge,
two areas that have shown strong
support for the mobile app since its
inception last year (see related
story on Page 1). SWIG406 allows
subscribers to get one free drink a
month at participating bars for just
$5.
The campaign, developed in
coordination with a Helena marketing firm, will include print
media and social media efforts
with new video, said Chad
Bachmeier, chairman of the MTA’s
Public Relations Committee. The
goal is to increase subscribers in
those areas, as well as attract more
taverns to participate, he added.
Though the number of
subscribers and of those who
simply download the app is
increasing, the goal is to
double subscribers in the
next year statewide. The app
has the potential to drive
“real revenue” to participating bars, Bachmeier said.
The board also awarded
the 2021 convention to
Helena, with the Tri-County
Licensed Beverage
Association organizing and
hosting the event. The convention was last held in the
Capital City in 2015. Next
year’s convention is in
Butte, and Butte-Silver Bow
Tavern Association’s Ray
Ueland said preparations are
going well.
“On behalf of the ButteSilver Bow Tavern
Association, I encourage you
to attend,” Ueland said. “It’ll
be an old-fashioned Butte convention.”
Giving the national directors’
report, Steve Morris said the
American Beverage Licensees
(ABL) recently updated its
Economic Impact information,
which includes national, state and
local data from the alcohol retail
business, including total revenues,
employment, wages, and paid
taxes. He encouraged tavern owners to show their local legislators
the information that shows the
major impact “this business provides for our state and our local
communities.”
The information is available on
the ABL website, and tavern own-
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JOHN IVERSON, MTA’s goverment affairs consultant, reports to the Board of Directors Nov. 5 in
Great Falls. Listening are, from left, Tommy
Heisler, Mary Jane Heisler and Margaret Herriges.

ers can contact the MTA office at
406-442-5040 for log-in information.
In other business, the MTA
Executive Director Margaret
Herriges said the MTA:
• Will participate in the sale of
Special Olympic raffle tickets at
participating bars;
• Is encouraging tavern owners
to contact NXGEN, the MTAendorsed credit-card processing
company;
• Is researching the possibility
of providing a social media service
to help individual bars market
themselves.
The next board meeting is Jan.
8 in Helena.

Paul Tash photos

Below left, Chad Bachmeier provides information
on the SWIG406 app. Below right, Tom Heisler
gives the Board a brief history of Montana’s quota
system.
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Town Pump aids state food banks
November 2019

Montana Tavern Times
The Town Pump
Charitable Foundation is
matching $750,000 in contributions during its 18th annual
fundraising campaign for food
banks across Montana.
A record-setting 85 food
banks are participating in the
statewide “Be A Friend in
Deed, Helping Those in Need”
campaign this year. The campaign has raised about $33
million for Montana food
banks in 17 years, including
about $6.25 million in matching grants from the Town
Pump Charitable Foundation.
Organizers of the campaign,
which runs through Nov. 30,
hope to raise over $3 million for the food banks
this year.
The money is frequently used to purchase
perishable food items such as milk, bread, fruit
and vegetables. Also, the funds are becoming
more crucial in helping many food bank organizations simply stay open through payment of
rent, utilities, and space for storage, refrigeration
and freezing.
“Unfortunately, more and more Montana
families don’t have enough to eat,” said Bill

• Karaoke 7 nights a week 9 p.m. to 2 a.m.
• Newest Poker, Keno and Line Games
Queen of Hearts
• Packaged Liquor To-Go
Card Club
• Great Drink Prices
Best Live Poker Action in Town
in the Queen of Hearts Card Room.
crystalloungebillings.com

101 North 28th Street • Billings, Montana • 406-259-0010

Montana Tavern Times – 15

McGladdery, of the Town Pump Charitable
Foundation. “Please join Town Pump and our
dedicated food bank partners in making a difference in the lives of our hungry neighbors by
donating today at our businesses or directly to
the food banks.”
Donations for the campaign are being collected at all Town Pump convenience stores;
Lucky Lil’s, Montana Lil’s and Magic Diamond
casinos; and other Town Pump facilities.
Donations also can be sent directly to participating food banks.
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O N YO U R 2 4 t h A N N I V E R S A RY !

Our hearty congratulations the Montana Tavern
Times on the occasion of its 24th anniversary.
We are proud that the Tavern Times
is one of the leading tavern-industry
newspapers in the United States.
Keep up the good work!
John Hayes

Executive Secretary, CCTA
Hayes Insurance Agency

Travis Woltermann
Golden Route Operations
Billings

Ronda Wiggers

Lobbyist, Montana Coin
Machine Operators Association

Blaine Bowman, Sales Mgr.

Art LaGaly

Sales/Marketing Dir.
Fleetwood Gaming
Billings

Brad Martens,
Kevin Head
THE
RHINO

Brock Lohman - 406-599-0457

Congratulations,
Montana Tavern Times!
Neil Peterson, Exec. Dir.

GIA
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Congratulations on 24
great years serving the
Montana Tavern Industry
When we need news of our industry,
there is only one place to turn
and that is to our own publication, the

Montana Tavern Times.

Keep up the good work - we applaud you!

Yellowstone County
Tavern Association

Happy
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24th Anniversary

Montana
Tavern
Times
from the

Tri-County
Beverage
Association

Lewis & Clark • Jefferson • Broadwater

Congratulations!

Montana Tavern Times!

Congrats!

Montana Tavern Times

The Central Montana Tavern Assoc.
wants to thank
you for 24
years of

dedicated

reporting

on the issues

important to the

MTA and Montana

tavern owners.
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Best Wishes to the
Montana Tavern Times
on the occasion of your

24th Anniversary!
from staff
and members of the
Montana Tavern Association
Your partners in industry
communication.
United in serving our
organization as we
meet the challenges
of the future.

Montana Tavern Association
920 E. Lyndale, Helena, MT 59601
(406) 442-5040

Congratulations,

Montana Tavern Times,

24th
on your

Anniversary!
from the Butte-Silver Bow
Tavern Association

And thank you
to all those who
attended our
very successful
charity dinner
last month!
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It’s time to celebrate!

Montana
Tavern
Times
Congratulations to the

on your

24th Anniversary!

From all the
members of the
Gallatin County
Tavern
Association

Cascade County
Tavern Association
Montana Tavern Times
is thankful to have a great relationship with the

over the past 24 years.

With the busy schedules operators keep, it is nice
to read the Tavern Times to see what is going on
in our industry across the state and nation.

Thanks a million!
Happy Birthday
from all of us.
Here's hoping you
have many more
successful years

The Carbon-Stillwater
Tavern Association
is proud to wish the

Montana Tavern Times
a happy 24th anniversary.

Here’s to another 24 years
as a valuable partner to the MTA,
the Carbon-Stillwater Association
and all our members.
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Liquor Biz

Corngate affecting beer-growing initiative

By Paul F. Vang
It’s November, in the heat of
the football season, Veterans Day,
and Thanksgiving, but Bud Light’s
Super Bowl “corngate” ads keep
on giving, especially to those of us
who keep track of the beverage
business.
Here’s the latest.
Major players in the beer business are launching a new campaign
to grow beer, and to better compete
against wine and spirits. According
to an Ad Age (adage.com) report,
the campaign, called Beer Growth
Initiative, is backed by three trade
groups, representing distributors,
big brewers and craft brewers.
They recently started testing a
campaign called “Beers to
That,” promoting beer as a beverage for multiple occasions, not
just watching sports.
One brewing company,
MillerCoors, is not participating
in the initiative, as part of a continuing protest against what the
company calls “unfair attack
ads” by Anheuser-Busch InBev.
In case you’ve been in outer
space for the last 10 months,
MillerCoors is referring to a
series of Bud Light ads,
launched during the last Super
Bowl, lambasting MillerCoors
for using corn syrup in the brewing of beer. MillerCoors doesn’t
deny that corn syrup is used, but
asserts that the brewing process
uses up the corn syrup and that no
corn syrup is present in the final
product.
MillerCoors issued a statement
to Ad Age, saying, “We were happy
to have participated in the early
stages of the category health initiative, because we believe deeply in
its value. We look forward to reengaging in that work whenever
the country’s largest brewer stops
denigrating ingredients used by
almost every brewer, including
themselves.”
In a competing statement, AB
InBev said, “MillerCoors is resisting consumer demands for transparency in the ingredients used to
brew beer, but those demands are
here to stay. We will continue to
focus on giving consumers what
they want.”
Meanwhile, back at the federal
courthouses, a Seventh Circuit
three-judge panel ruled that a lower
court judge must rewrite an injunction he issued to MillerCoors over
Bud Light ads about corn syrup.
According to the Law360
report, the panel ruled that the trial
judge made procedural errors in an
injunction that limited the claims
that AB InBev can make in its ads

and created jurisdictional problems
when the judge tried to modify it
in September.
The latest wrinkle, according to
Beer Business Daily, is that AB
InBev claims in various legal filings, that MillerCoors has come
into possession of the recipes for
Bud Light and Michelob Extra. AB
InBev claims that MillerCoors got
trade secrets through a brewer who
used to work at an AB InBev facility in Georgia and who maintained
relationships with current employees.
In a legal filing, AB InBev

charges MillerCoors with four
counts of violating federal and
state trade secrets laws.
MillerCoors had a reply, of
course. A company spokesman,
Adam Collins, told Beer Business
Daily that, “Anheuser-Busch has
lost three major federal rulings in
this case and now they are simply
trying to distract from the basic
fact that they intentionally misled
American consumers.”
“If the ingredients are a secret,
why did they spend tens of millions of dollars telling the entire
world what’s in Bud Light? And
why are the ingredients printed on
Bud Light’s packaging in giant letters?”
And the beat goes on.

Pot hangover

Constellation Brands got a lot
of publicity, good and bad, when it
made a big investment in the
Canadian pot producer, Canopy
Growth. Now, according to a
Financial Times report,
Constellation is slashing the book
value of its 38 percent share of
Canopy. Canopy’s shares are down
around 55 percent over the last 12
months. This translated to a $500
million loss on Constellations
books.
FT comments, “In hindsight,

Constellation should have stuck
with what it knew best: booze.”
On the bright side, according to
Beer Business Daily, Constellation’s
Mexican beer brands grew 7.4 percent in the last quarter. Leading the
growth was Modelo Especial,
Corona Premier, and Corona
Refresca.
Still coming from the Corona
group is Corona Seltzer, with flavors such as Blackberry Lime,
Cherry, Mango, and Tropical Lime.

Brewers back water act

Next month, the Supreme
Court will hear
arguments in a
major environment
case concerning the
Clean Water Act,
and the Trump
Administration’s
attempts to reverse
many provisions of
the Clean Water
Act.
CNBC reports
that sixty craft
breweries filed a
brief in the case
arguing that weakening the federal
regulations could
hurt their business.
Lori White,
who operates a craft brewery in
North Carolina, is among the signers of a friend-of-the-court brief
that asserts that weakening clean
water regulations could harm the
country’s, and thus, the breweries’
water supply.
The brief points out the obvious: Beer is mostly water.
The quality and consistency of
the water supply is crucial to the
brewers, and small changes matter.
Some examples of changes include
sulfates, which can make beer taste
acidic. Chlorine will make beer
taste like aspirin. Bacteria can
spoil a whole batch of beer.
The craft industry has a substantial footprint, with about 7,300
craft breweries, employing over
150,000 people, and which grew
by 4 percent last year, even while
the overall beer market contracted.
Added costs for filtration and testing are among the added costs of a
polluted water supply.
Another North Carolina
summed up their position, “The
most local aspect you can say of a
beer, including the grains or the
hops, is the water. Water is the
backbone of beer.”

Wine and climate change

The cabernet sauvignon grape
is at the heart of the Napa Valley

wine industry, and by extension,
the country’s wine industry.
A Mother Jones report highlights the challenges of growing
cabernet sauvignon grapes in a
warming climate. The grapes have
thrived in Napa’s cool, foggy
nights and warm days that result in
wines with intense flavors.
As the climate warms, there are
fewer foggy nights and grapes are
ripening earlier, and some experts
predict that at some point in the
next 20 to 30 years, cabernet sauvignon grapes will no longer thrive
in Napa.
Grape farmers are getting ready
to experiment with other grape
varieties that can thrive in a changing reality. Dan Petroski, a Napa
winemaker, pointed out an empty
field in which new grape varieties
will be tested.
“If we truly believe that statement that wine is made in a vineyard, then we should be the best
vineyard farmers in the world.”

Whisky Pods?

The last few years some young
people have gotten publicity, as
well as darned sick, from gobbling
down Tide Pods.
Now the latest, and it’s not a
joke, is Whisky Pods.
According to a www.inc.com
report, Whisky Pods are a brainchild of Glenlivet Scotch whisky.
The basic concept of a whisky
pod is 23 milliliters of Glenlivet
contained in a seaweed-based
pouch. Pop it in your mouth and
bite down, and you get an instant
burst of flavor.
With a bit of satire, the reporter
sums it up, “With these things,
there’s no savoring, no bathing in
the aroma. Just a quick burst and
that’s that. That’s the modern
world, I suppose.”

New beer costly, if legal

We likely won’t be able to get
this in Montana, as we’re among
the states where it’s illegal. But,
this is what we’re missing.
According to WWLP.com, a
Massachusetts TV station, Sam
Adams (Boston Beer) announced
the release of Utopias beer, a brew
that is barrel-aged and hand bottled, and contains 28 percent alcohol by volume.
If you have to ask the price,
you can’t afford it, but in case
you’re curious, it’ll sell for $210 a
bottle.
I’ll be taking a trip this month
to North Dakota, which is among
the states that allows Utopias, but
even if a local bottle shop has it, at
$210 a crack I’ll take a pass.
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MTT • Buy • Sell • Trade
BUSINESSES FOR SALE

BUSINESSES FOR SALE

SPENCER’S HI-WAY BAR – HINGHAM, MT
Great family business on the Hi-Line. This business has it all! From a
great restaurant and bar to a car/truck wash, RV Park with shower
house, cabin and a very comfortable home with 2 apartments included
in the basement. $450,000. Call Ken Nelson, 406-439-0595.
Lost Village – Roberts, Montana
Newly remodeled kitchen & bathrooms, features all beverage license
outdoor beer garden, stage, modest
living quarters. 13 miles from Red
Lodge Ski resort and entrance to
Yellowstone Park. $285,000.

Turnkey, newly remodeled and updated, 5,140 sf building in Kalispell.
Includes new FF&E, plus an all-beverage license with gaming and catering.
$1,400,000. Seller will sell building
with/without the FF&E, as well as the
all-beverage license w/gaming. Call
Tom, 406-862-1000, 5 Star Realty.
Friendliest bar in town!
Turn-key bar and casino for sale in
historic Fort Benton, MT. Newly
remodeled, full liquor license with
gaming. Friendliest bar in town!
Owners ready to retire. Call 406-7880721.

Billings casino with full bev. license.
Great location. $865k. 406-697-6393.

Upper Level

Just $4.50 per line
1-406-494-0100
paul@tashcommunications.com

BUSINESSES FOR SALE

BUSINESSES FOR SALE

Turnkey well established and maintainted bar with full liquor license and
gaming on a very busy corner in
Dillon, MT. Building has three 1bdrm, 1-bath apartments for extra
income. $395,000. Call 406-9251625. Available with above listing –
connected building with beautiful
commercial kitchen with two newly
remoldeled upscale apartments. Will
sell separately or together.

Profitable, long-standing established
casino in Kalispell, includes beer/
wine license with gaming. Two rentals
in place for added income. Property
on prime corner with great highway
frontage, visibility & high traffic.
New parking lot, new roof, new paint
in and out. $1,334,000. Will sell business and beer/wine license w/gaming
separately. Call Tom 406-862-1000, 5
Star Realty.

Brewery and Bar
Why not start your own brewery in
the K-Bar & Grill steakhouse in
Whitehall, MT. Brewery, full liquor
license, casino and steakhouse all in
one building! Call Bill, 406-4906063, for details and pictures.

Restaurant beer and wine license
seating 61-100.

Billings all-beverage license with
gaming.

Billings bar and grill – All-beverage license with gaming, land and
building, all furniture fixtures and
equipment, including some poker
and keno machines. Absolutely
turn key, great west end location.
$1,250,000.

New on market – Billings casino,
all-beverage license, package liquor,
includes real estate, awsome newer
building with patio, all furniture fixtures and equipment. $1,150,000.
Bob Pulley, broker
406-670-7947

Street View

DOT MERRILL, Broker
Blue Moon Saloon,
BHHSMT - Ennis
Cameron, MT
The historic restaurant, bar, store, 406-570-9067
dotrealestatemt@gmail.com
cabins and campground is being
offered turn-key ready! Located
in Cameron, MT, the Blue Moon
is a place where locals gather,
enjoying Friday night prime rib, Saturday night dances or just relaxing as they share a brew. Six cabins (remodeled 2016), employee
housing, onsite laundromat and more. Close to Yellowstone!
EQUIPMENT FOR SALE

Perfect Fry model PFA3750, excellent
condition, $6,500 or best offer. Call
406-788-0721.

Lower Level

LICENSES WANTED

Seeking to purchase a Floatable AllBeverage Liquor License with or
without gaming. (406) 541-9700.

One block from Cart Wheel

Cart Wheel Casino & Liquor Store – 1900 10th Ave S – Great Falls

Rare Opportunity – Turn-key casino and liquor store. High roadway traffic at about 40,000 vehicles per day. And only one block from the growing University of Providence. Room to expand and perfectly situated to create a local college sports bar. Montana legal sports betting coming
soon. Sale includes land, building, liquor license, FF&E. Act now! Call for private tour. $1,345,000.
Dawn McKenney, Realtor ®
Keller Williams Realty
406-868-3209
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LICENSES FOR SALE
ALL-BEV IN MISSOULA!
Very rare all-beverage liquor
license w/gaming and catering
endorsements for the city of
Missoula. Available for immediate
purchase at $725,000. Call Robert
Grant, PureWest Christie's Real
Estate, for further details and to submit your offers. This won't last
long! Call ASAP. 406-404-6594

LICENSES FOR SALE
Floatable All-Beverage
Liquor License
Gaming included in Havre, MT
Call or text for details.
Kacie Mack, REALTOR®
Lodestar Land & Home
406-930-2541

MT floating all-beverage liquor
license for sale. Keri Willhite, Regent
Realty, 406-649-7150

LICENSES FOR SALE

On-premise beer and wine license –
gaming available – for sale in
Whitefish, Montana. Priced to sell at
$125,000 or make an offer. The operation’s location has been sold, we are
not interested in moving the license to
new location, and would like a sale to
be completed early in 2019. Call Jeff
at 406-868-4284.

Just $4.50 per line
1-406-494-0100
paul@tashcommunications.com

LICENSES FOR SALE

PRICE REDUCED!
All-beverage liquor license with
gaming & catering available in
Great Falls. $225,000 OBO. Owner
motivated to sell. Call 907-2526493 or email goode@alaska.net.
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