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Sports betting coming
by year’s end, Lottery says

By Ed Kemmick
Montana Tavern Times
Sports wagering, which will
take place in licensed locations and
be operated by the Montana
Lottery, should be available on a “limited rollout” by the end of this
calendar year.
That was the word
from Montana Lottery
Director Angela Wong,
during an informational
session during the MTA
convention in Sidney.
Speaking in midSeptember, Wong said
Angela
administrative rules governing sports wagering would probably be published within the next
few weeks, followed by 30 days of
public comment.
Sports wagering was authorized
by the 2019 Montana Legislature,
allowing lottery based wagering on

professional and collegiate sports.
In addition to drafting rules for
sports wagering, Wong said, the
Montana Lottery has also been
working on how it will conduct the
licensing, how it will offer
training for selling locations and the general public, and how it will fashion
a marketing campaign.
Each licensed location
would have a terminal,
location-based equipment
and a large monitor.
Players, wherever they
are, will be able to go a
Wong website or use a mobile
app to see lines and stats,
and to look at upcoming games, but
wagering will take place only
through terminals in licensed establishments.
Players will be able to pay with
cash or debit cards, or they could
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JOHN PERINO smiles after receiving the Durkee Award during the
Awards Banquet at the MTA Convention last month in Sidney.

Butte’s Perino honored
with Durkee Award

By Ed Kemmick, Montana Tavern Times
The second week of September was a pretty special one for John
Perino, owner of the Pair-A-Dice Bar in Butte.
First, accompanied by fellow tavern owners Jack and Judy Fisher,
Perino took a passenger train to the MTA convention in Sidney, catching
the train in Shelby and then shuttling in from Williston, N.D., where they
had disembarked. It was the first time Perino had been on a passenger
train since he was a 10-year-old Boy Scout.
Then, in Sidney, he found out he was this year’s winner of the Durkee

Candidates speak and mingle with MTA members
See BETTING Page 7

By Ed Kemmick
Montana Tavern Times
Four gubernatorial candidates and three
attorney general candidates, as well as other
statewide and local candidates, attended this
year’s Montana Tavern Association convention
in Sidney.
Four of the candidates spoke during a candiChange service requested:

date forum at the convention, and the others did
their mingling earlier in the convention.
Lt. Gov. Mike Cooney, who is running for
governor in 2020, spoke at the annual dinner the
night before the candidate forum, and state
Senate President Scott Sales, who is running for
secretary of state, missed the forum but won the
MTA poker tournament Tuesday evening.
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See PERINO Page 7

Also on hand during earlier parts of the convention were two attorney general candidates,
former speaker of the Montana House Austin
Knudsen and Deputy Attorney General Jon
Bennion.
The politicians who did make the forum
were Atty. Gen. Tim Fox, who’s running for

See CANDIDATES Page 8
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Butte bar owners meet for charity

October 2019

Paul Tash
Montana Tavern Times
Over 200 enthusiastic partygoers gathered to have fun and
raise money for local charities at
the Butte Silver Bow Tavern
Association’s annual dinner and
fundraiser Sept. 23 in the Star
Lanes banquet room.
The dinner raises money for
local charities, and attendees had
their choice of several fundraising
activities. Tables with dozens of
silent auction items surrounded the
large room, and volunteers pushed
the traditional 50/50 tickets.
Two raffle boards were also
circulated about, one that gave
away a pistol, and the other that
gave away a cool grand in cash. A
live auction featured bidding on a
variety of items, including a
unique Montana Centennial Cattle
Drive package that
included an authentic
leather duster, belt buckle, and a bottle of
whiskey with a label
designed by comic book
artist Stan Lynde.
Following the live auction, the 11-seat Calcutta
took center stage and
provided a chance for
more participants to win
some cash.
Those landing seats
at the Calcutta were Trish
and Zeke Blakely, Mark
Rule and Co., Over-theTop Roofing, Toole
County TA, Pair-A-Dice,
Lee’s Office City,
Escapology, Gilligan’s
Smoke Shop, Jay’s
Refrigeration, Kimmi’s
Casino, and Dax Cetraro,
who won the 11th seat raffle.
Lee’s Office Supply took home
top prize and $1,500, while Mark
Rule and Co. accounted for second
place and $900, and Over-the-Top
Roofing nailed down third and
$500. The rest of the finalists took
home $200.
Following tradition, the ButteSilver Bow Tavern Association
honored a local member at its dinner. This year the award went to
Town Pump for its “outstanding
contributions” to, and support of,
the local MTA chapter. Town
Pump’s Mike Kenneally accepted
the award, telling the crowd that
the Butte-Silver Bow Tavern
Association “was a great organization” and that Town Pump is
“proud to be a part of it.”
Proceeds allow the local tavern
association to donate to several
worthy causes, including a popular
program that provides a free ride
home from any Butte tavern for
anyone who has had too much to
drink to drive.
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TOWN PUMP’S Mike
Kenneally, top, receives an
award from emcee Ron
Davis for the company’s
“outstanding contributions”
to the Butte-Silver Bow
Tavern Association during
the association’s charity
dinner Sept. 23. Tom
Heisler and Mike Cetraro,
left middle, enjoy the festivities, while brother and sister Emily and Matthew
McLaughlin of Mac’s
Tavern, right middle,
peruse the silent auction
items. Alysia Guzman and
Bob Duffy, left, talk Julie
Lynch into buying a square
on the $1,000 raffle board.
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Liquor Control busy making rules
Tavern
Times

tax filing frequency for registered foreign
By Becky Schlauch
winery account holders. Those that sold
ABCD Administrator
1,000 liters or less of wine annually will
We have been very busy since the
report and pay wine taxes once a year, as
Legislative session ended in April. There
opposed to monthly, and those that sold
were 7 bills passed that directly impacted
more than 1,000 liters in the previous year
our division, and all of them require some
will continue to file annually. We have some
administrative rules.
House Bill 35, which was effective immediately, helped clean
up some items with Senate Bill 5
from the special session last fall
regarding competitive bids. It
clarified that licenses could be
transferred after one year of use,
that financial institutions can
foreclose on a license issued
through a competitive bid, and
that existing RBW licenses have
the same location transferability
as other on-premises licenses
that were part of previously combined quota areas. Most of the
leg work was already done, but
Becky Schlauch
the department is drafting a
handful of clarifying rules and
system changes that need to happen for
hopes to have them noticed before the end
this change. As a reminder, if you are a
of the year.
licensed retailer that purchases beer, table
The fourth group of licenses are out for
bid right now. The bidding will close on Oct. wine or hard cider directly from an out-of18 and include all-beverage floater licenses state winery or brewery, you are required to
file a monthly return of those purchases to
in Missoula and Bozeman, as well as beer
our department. If you have any questions
licenses in Bozeman, Belgrade, Helena,
on that, please reach out to the licensing
Hamilton and Polson. So, if you’re interestspecialist for your area to get those
ed, check those out on our website.
answered.
HB84, effective Oct. 1, revises the wine

T

HB613, effective July 1, created a limited nontransferable all-beverage license for
continuing care retirement communities.
These are not subject to quota limitations
and require certain licensure from the
Department of Public Health & Human
Services, as well. We are currently drafting
our rules for this license type and
hope to get those noticed up
soon. We haven’t yet received
any applications for this license,
but we know there is interest.

he fourth group
of licenses are
out for bid right
now. The bidding
will close on Oct.
18 ....
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HB727 statutorily allows concession agreements and gives
the department the ability to
regulate concessionaires as well
as licensees. The other thing it
does, starting Oct. 1, is allow for
a license to be issued without a
premise. Both items will require
rules, and the department is
working on those now.

SB119, which was effective
immediately, allowed for
licensees licensed under both Title 16 and
Title 23 to have access control systems with
department and law enforcement notification. We have a notification form on our
website, and I would encourage you to get
one submitted right away if you utilize this
type of access control system. The rules
have been drafted and are tentatively
scheduled for a hearing on Oct. 15.

Tavern Timetable
Sept. 30
Oct. 26
Nov. 5

See SCHLAUCH Page 6

— UPCOMING EVENTS —

DOR rules hearing, Mitchell Building, Helena
Carbon County TA dinner, Bull ‘n’ Bear, Red Lodge
MTA Board meeting, TBD, Great Falls

— STANDING DATES —

2nd Tues. of month
1st & 3rd Wed. month
2nd Mon. of month
Quarterly (call)
1st Thurs. of month
2nd Wed. of month
2nd Wed. of month
2nd Tues. of month
1st Tues. of quarter
3rd Thurs. of month
Last Tues. of month
2nd Thurs of month
2nd Thur. of month
2nd Tues. of month
Last Wed. of month
1st Mon. of month
2nd Tues. of month
1st Thurs. of month

Carbon/Stillwater TA 328-4807
Cascade Co. TA 453-9567
Central Montana TA 366-9633
Flathead Co. TA 270-8069
Hi-Line TA 265-9551
North Lake Co. TA 844-3372
Lincoln Co. TA 293-4493
Miles City TA 234-3164
Missoula Co. TA 728-0030
Park County TA 222-0665
Ravalli Co. TA 821-1853
Richland Co. TA 433-4354
Sheridan-Richland-Daniels 474-2358
Silver Bow TA 560-7375
Southwest Montana TA 835-2150
Toole Co. TA 434-2442
Tri-County LBA 475-3125
Yellowstone TA 855-0778

October 2019
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Website now has searchable database

• Testing for devices connected to video
By Anne Gerken
gambling machines.
GCD Communications
For the complete notice, visit our webLike golden leaves bearing the flags of
site at dojmt.gov/gaming.
autumn’s arrival, pumpkin spice flavoring,
and tailgating at football games, it’s
time to take note of some upcoming changes and point out a couple of new resources available to
the public this fall. In addition to
rule changes soon to take effect,
a new feature is now available
on the TAP website: a searchable database of all gambling
licensees. Additionally, a paper
and PDF version of Taxes &
VGM Meter Guidelines will soon
be circulated.
The recent proposed administrative rule package, posted
early in September, is expected
to have an effective date of Oct.
Anne Gerken
19. The rule changes address
Next, while on the Internet exploring
the following topics:
resources on the GCD website, take a peek
• Antique gambling devices and their
at our newest feature on TAP. We rolled out
definition;
• Gambling operator applications accept- a “Gambling Licensee” search function similar to the Alcoholic Beverage License
ed without a premises;
search.
• Sports pools – in terms of who can
This feature is on the TAP home page
offer them and related requirements;
(tap.dor.mt.gov) under the Gambling Control
• Shake-a-day rule clarification, and;

section and is available to the public without
a login. People can quickly search by city,
county, name, license type, or license number. The search results will return the information found on gambling licenses, including the permitted gambling activities, such as video
gambling machines, poker
tables, etc. Other license types
are searchable, as well, such as
card dealers or card room contractors, if you want to check
before hiring someone or see
the expiration of their license.
Coming soon is a new rack
card: a guide that should help
licensees avoid discrepancy in
comparisons of their own video
gambling machine records to
the GCD’s tax estimate. The
rack card will focus on methods
of entering and recording
meters on TAP and other related tips. Keep
an eye on the website for details. Staff will
soon be distributing these to assist in next
quarter’s VGM taxes and meter submissions.
If you have any questions or feedback,
please contact our office by calling (406)
444-1971 or emailing gcd@mt.gov.

By Joel Silverman
Silverman Law Office
I want everyone to repeat after me, “I
love numbers and numbers love me!” One
of my favorite sayings is from the Rich Dad
in the book “Rich Dad, Poor Dad” by Robert
Kiyosaki: “The things that get measured are
the things that get done” and
“What gets measured gets managed.”

reviews because that tells them whether
they are winning the game. The big key for
us as owners is to figure out what the metrics are that we need to use to challenge
our “A” players.
One restaurant owner, whom I admire
very deeply for her unbelievable ability to
manage her team, figured out that
the extras ordered at the table
are the key to having raving
customers. She figured out her
sweet spot per table was based
on a number of drinks, appetizers and desserts per table. She
receives a weekly report on her
team, which shows her the number of extras that are ordered,
per table, for the week.
What happens when one of
her team players does not meet
the required number of extras,
on average, per table for the
week? Well, the shift supervisor
for that employee has to figure
out what happened and report to her why
the shortfall happened. This means that the
manager has to do their job, managing their
team.
This system gives constant feedback to
the team members, and the managers have
to provide reports to the owner. This keeps
the owner from having to chase down the

P

eople can
quickly search
by city, county,
name, license type,
or license number.

Use measurable metric to find A players

How well do you know your
numbers and how often do you
look at them? Are you an
“owner” or an “operator”? These
two questions go hand-in-hand.
An operator is too busy running
the business themselves, and
never has time to check the
pulse of the business. The business is just an extension of the
operator and always has a cap
on its growth.

An “owner” has their finger
on the pulse of the business and
focusses on more than just how the business operates. Owners are more focused
on the performance of the business and its
team or employees. Let me give you an
example.

Most of us are operators. We work in
the business and often times give little
attention as to how the business is operat-

ing on the whole. We look at the profit and
want to just make sure we have money in
the bank, but we never really learn the true
value that we bring to our clients/customers.
We have not created key performance indicators for our business or our team.
An owner looks at who their ideal client

T

he best team
members, or ‘A’
players, are those
people who like a
challenge and like
to improve.

Joel Silverman

is and what they want. Then, the owner figures out how to give it to them in an efficient manner. To do so, the owner hires
people through a very specific method and
trains the team members, specifying the
expectations that are being placed on them.
The best team members, or “A” players,
are those people who like a challenge and
like to improve. A Players like scores and

See SILVERMAN Page 7

Montana Tavern Times – 6

Schlauch

from Page 4

SB182 doesn’t impact retail
licensees directly, but it
changed the definition of a
microdistillery from 25,000 gallons to 200,000 proof gallons
and the department will need to
update a few of our rules with
the new numbers. That rule
package is with the ones for
HB 84 on Sept. 30.
The last bill is SB358, which
was effective immediately and
makes changes to resort-area
designations and resort all-beverage licenses. It allows for
delivery to guests of the shortterm rental accommodation
units by the resort licensees
and allows for the larger resorts
(those over 1,000 acres and
valuation of at least $30 million)
to obtain up to 10 resort licenses regardless of the number of

accommodation units they
have. The department is working on those rules, but we hope
to have them noticed before
the end of the year.
We do have a set of rules
that were noticed June 28 that
became effective on Aug. 10
for catering and industry trade
shows. One of the important
changes to know if you cater is
that catering reports are now
required to be filed electronically. If you have any questions on
how to do that, work with your
licensing specialist – they’d be
happy to help you.
The next rule set makes
changes to our progressive
penalty schedule. We have
heard complaints that it’s too
harsh. For example, if a licensee receives four penalties,
regardless of what they are,
they face revocation, even
though all violations don’t have
the same potential for public

MILODRAGOVICH, DALE, STEINBRENNER
Attorneys

P.C.

Liquor License Transfers, Gaming Applications,
Real Estate, Business Sales, and Estate Planning

GERALD W. STEINBRENNER

(406) 728-1455
Fax (406) 549-7077
E-Mail: fishlaw@bigskylawyers.com

P.O. Box 4947
620 High Park Way
Missoula MT 59806-4947

GERALD W. STEINBRENNER
www.bigskylawyers.com

harm. We listened and we
agree that not all violations
should be treated the same. We
are now moving away from the
current structure and proposing
one that takes the potential for
public harm into consideration
and places a dollar value and a
point value on each type of violation. A licensee would not be
subject to suspensions or revocations until they reach a certain number of points, and
those violations with lower
potential for public harm won’t
count for as many points as
those with higher potential for
public harm. That rule hearing
is scheduled for Sept. 30 at
1:30.
Along with that, we are looking at implementing a more
informal resolution process
where a licensee could resolve
the matter with the department
before a proposed department
action is issued. This process
would eliminate the need to
jump through the hoops of
requesting a hearing for a
licensee who doesn’t intend to
go to hearing.
The ABCD is also working
on hiring an outreach coordinator. We are hoping that the
coordinator will be able to get
out and visit with folks and edu-

October 2019

cate them to help avoid violations. If there is someone interested in a license, they would
work with them ahead of time
and make sure they understand
all the laws and rules that
would affect them. When there
are legislative changes, the
coordinator will work closely
with affected licensees to help
them understand the changes.
When new licenses are issued,
the coordinator would contact
the new licenses early on to
make sure they do things correctly. When we see patterns
with violations happening, the
coordinator would work with
other staff to make sure the
department has done our job in
educating licensees. If there
are other topics you think this
position could help with, please
let us know and we will add it to
the list.
In addition to being busy
with legislative implementation,
our growth in distribution continues. Cases shipped out of the
warehouse were up 2.97 percent over the prior fiscal year,
and this year started out with
our highest month on record.
Thank you for your continued partnership and please
reach out to the department
with any questions or concerns.

October 2019

It was the 66th convention, really

The 64th annual MTA Convention and Trade Show in Sidney
was a big success. So, as it turns out, was the 66th annual MTA
Convention, also held in Sidney.
If you’re scratching your head over that, so was MTA
Executive Director Margaret Herriges when she recently did the
math in preparation for the Sidney convention.
As she said during the business meeting at the convention,
she was going over the list of previous conventions and realized
that this year’s gathering was the 66th, not the 64th, as advertised.
She jokingly asked MTA members present whether there had
been two conventions so forgettable that they were purged from
the records. She also asked whether the MTA should stick with
the old, incorrect numbers or get straight with the math. And if
the latter, she said, should the change be announced?
Members voted on the spot to simply make the change and
leave it unannounced. So, it’s official: Sidney hosted the 66th
annual convention.

Silverman

from Page 5

managers for reports about the
operations of the restaurant.
Imagine that, your management
team coming to you to tell you
where the shortfall was and
why it happened, rather than
you chasing them down to find
out why performance was not
meeting expectations. Your
team is given the power to
identify and solve the problems
based on something as simple
as the number of deserts, or
appetizers or drinks ordered.
I know this example will not
be the metrics that work for
most of you, but the example
still applies to all of us on one
level. Business is still business,
and we are all the same at the
root of all of our businesses.
We all need to know metrics to
be able to set standards for our

Betting

from Page 1

create a mobile account, but credit
cards won’t be allowed. Licensed
locations will collect a six percent
commission on wagers.
Asked if the sports wagering
would be offered in the same kiosk
currently used for playing the lottery, Wong said that initially, there
will be two terminals, but eventually the lottery and sports wagering
would be operated out of a single
terminal. There will be a one-time
fee for licensed locations, followed
by an annual fee expected to be
$250.
Asked how large payoffs will
be handled, Wong said the state is
proposing to use the same system
as the Montana Lottery, with

team and to know whether we
are running a business that is
growing or dying. It is up to
you, as the owner or manager,
to set the metrics that you need
to create and ensure the profitability of the business. Without
profitability, you cannot pay
your employees and create a
full team of happy employees.
Want to learn from other
restaurateurs, bar owners and
hoteliers? Watch the interviews
of many successful business
people at the Montana
Business Vlog on YouTube. If
you have any topics or questions to be covered in future
articles, or if you would like to
receive our monthly newsletter,
then please email me at
joel@mttaxlaw.com.
Joel Silverman is founder
of Silverman Law Office with
offices in Helena and
Bozeman. He can be reached
at (406) 204-5813.

claims run through a claims center
in Helena.
More information is available
through the Montana Lottery website, www.montanalottery.com.

Perino
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Award, the MTA’s highest honor.
“I think the award is very
nice,” he said. “I don’t know if I
deserve it.”
Perino was nominated for the
Durkee Award by MTA members
Tom Heisler Sr. and Ralph Ferraro.
In his nomination letter,
Heisler said Perino, who has
owned the Pair-A-Dice for 36
years, was elected president of the
Silver Bow Tavern Association in
1996 and was instrumental in
starting that association’s annual
dinner, which he continued to
organize for the next 15 years.
Perino has also represented the
Silver Bow Tavern Association as
a director on the MTA board for
more than 20 years.
“John has been a big help
working on numerous fundraising
projects for his local association
and the Montana Tavern
Association,” Heisler said in the
letter. “Tavern dinners across the
Big Sky State are no stranger to
John Perino. He’s been to all of
them at one time or another.”
On top of that, Heisler continued, Perino worked hand in hand
with Marie Durkee on convention
preparations and also worked
closely with Butte legislators over
the years.

Perino worked for a vending
company for 15 years before buying the Pair-A-Dice in 1983.
He said he bought the bar
because “the price was right. I just
knew the bar and hung out there.
The guy wanted to sell it.” Perino
originally had a partner in the deal,
but he bought him out six months
after the sale.
He remembers working seven
days a week in the early years,
when he had three other employees. He has five workers now,
including Julie, who runs the bar
and is very dependable.
Perino described the Pair-ADice as “just a regular bar, kind of
a regular bar-tavern.” The biggest
changes he’s seen over the years
involved the introduction of gaming, and then the ban on indoor
smoking.
The most difficult aspect of his
job has been finding the right mix
of dedicated employees. With such
a small staff, he said, if anyone
had to miss a shift, it was sometimes hard to find someone else to
fill it. The best part of the job?
That’s easy.
“I met a lot of people,” Perino
said. “A lot of my best friends are
my customers.”
Perino said he’s a big fan of
the MTA, which he joined in 1985.
“You meet a lot of people and
talk to them about the bar business,” he said, “swap stories and
learn more about it.”
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from Page 1
governor; state Sen. Al Olszewski,
also running for governor; state
Rep. Casey Schreiner, still another
governor candidate; and state Rep.
Kim Dudik, who is running for
attorney general.
Fox delivered relatively brief
remarks, saying that during his
time as attorney general, his office
has been fair, responsive and open,
and as governor he pledged to be
open and willing to talk to anyone
in the industry.
He said he would also continue
doing what he has done as AG,
“making sure government doesn’t
get in the way of what you do to
make a living.”
“Ultimately, I’m a known commodity to you,” Fox said. “I know
you. You know I’m a fair person,
that I’m open … that I have a
record of results as attorney general.”
Olszewski said he is a strong
backer of the three-tier system of
liquor distribution. Why?
“Because I was educated by
you and by the distributors and
learned very quickly that this is a
good system.” He said he believes
the state should “stick with the
best system we’ve got and honor it
and defend it. And if we’re going
to change it, everybody’s got to be
in agreement, not just one faction.”
He said he’s also fought back
every time there was a move to
raise taxes on gaming. “You’re not
there to be their golden calf or
their cows,” he said. “You’re independent business owners.”
Because of his stances in the
Legislature, Olszewski said, he’s is
not looked at as a champion of
microbreweries and microdistilleries. But he has voted consistently during his time in Helena and
will continue to do so, he said.
Schreiner, who was the
Democratic leader in the House
last session, told the tavern owners
that “we don’t give you enough
credit for what you do for our
state, so thank you.”
If elected governor, Schreiner
said, “I will continue to be a partner” with the MTA.
“I take what you all do seriously,” he continued. “We will not be
signing bills that pull the rug out
from under all of you. I know what
you put into your establishments.
The licenses you pay for are your
nest egg, they are your future. We
will not mess with those.”
On the issue of taxes, he said,
“I don’t think we should go to you
guys every time we need more
money.”
As one last commitment, he
said, “We’re going to do something about the sting operations in

SEVERAL CANDIDATES
attended the MTA Convention
in Sidney last month. Those
included, top row, Rep. Casey
Schreiner (running for governor)
and Rep. Kim Dudik (attorney
general); second row, Atty. Gen.
Tim Fox (governor), talking with
MTA member Brad Martin, and
Lt. Gov. Mike Cooney (governor); third row, Sen. Al
Olszewski (governor) and Sen.
Scott Sales (secretary of state);
and bottom photo, Deputy
Attorney General Jon Bennion
(attorney general).

Ed Kemmick photos

Montana that are trying to make
criminals out of our business owners.” He said the state should do
more to educate servers, and that
“little mistakes” shouldn’t jeopardize someone’s livelihood.
Iverson introduced Dudik by
calling her a “tireless advocate for
horseracing” and a “badass” for
going back to work in the last
lLegislature just several days after
giving birth to her fourth child.
Dudik said she did work hard
to bring horseracing back to
Missoula, and while ultimately
unsuccessful, she still expects it to
come back soon. One of her big
goals as attorney general, she said,
will be to reform the criminal justice system, particularly in terms of
drug offenses.
“It’s hard to have good workers
when everyone’s addicted to meth
or when they’re getting DUIs or
are having heroin or opioids that
are impacting their lives,” she said.
She pledged to work closely

with and to listen to tavern owners.
“I recognize the importance
you have in our communities,” she
said. “You provide jobs, you provide money back to our community organizations. As your attorney
general, I will work to protect your
rights.”
Dudik said the Gambling
Advisory Council “works great”

and doesn’t need to be tinkered
with. As for taxes on the tavern
industry, she said, “I do not think
your tax system needs to change,
or the tax rates.”
In his remarks at the banquet
Tuesday night, Cooney began by
saying, “Your industry keeps our
office busier than any other, so
thanks for that.”
On a more serious note, he
said, “We look to you as job creators. The jobs you create are particularly important to the state of
Montana.”
He ended by urging tavern
owners to get involved as advocates and promoters of a complete
census count in 2020, saying that
every person counted is basically
worth about $2,000 a year in federal funding for the state.
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City Bar’s Ron Ray is top worker
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Ed Kemmick
Montana Tavern Times
Thirty years ago, when he was
just 20, Ron Ray took his first job
as a bartender, at the City Bar and
Casino in Great Falls.
He still has the same job, a testament to his steadfastness and a
pretty good indication of how
much he enjoys working at the
City Bar, which has been in business for 80 years.
“It’s a real nice place to work,”
Ray said. “It’s like a family.”
And for the family that owns
the bar, the feeling is mutual. Ray
was nominated for the MTA
Worker of the Year Award by Brad
Watson, who owns the City Bar
with his wife, Barb, and Ray was
announced as the 2019 award winner at the MTA convention in
Sidney. The Worker of the Year
Award is sponsored by the
Montana Tavern Times.
“He never misses a shift and is
always available if needed for anything,” Watson said in the nomination letter. “Ron is someone I can
rely on when I’m gone, as I know
the bar is in safe hands.”
Ray couldn’t make it to Sidney,
but he’ll be presented with a special plaque, adorned with a bartender’s jigger, when the Cascade
County Tavern Association has its
annual dinner in December. He’ll
also receive $200 in cash – the traditional $100 from Montana
Tavern Times plus $100 from an
anonymous donor this year.
Margaret Herriges, executive

director of the MTA, said the
donor told her he gave the extra
money because without employees
like Ray, tavern owners could not
be successful.
“I feel very lucky to have a
great employee for such a long
time,” Watson continued in the

nomination letter, “and I consider
him an asset to the company and a
friend.”
Ray said the Watsons hired
him 30 years ago because they
were looking for “somebody who
didn’t know anything about bartending, so they could mold them.”

Ed Kemmick
Montana Tavern Times
Use of SWIG406, the MTA
mobile app that allows users to get
one free drink a month at participating bars, grew steadily over the
past year.
At a meeting of the Public
Relations and Membership
Committee during the annual
Convention and Trade Show, MTA
Executive Director Margaret
Herriges passed out a spreadsheet
showing there were 1,062 app
users in July, compared to 655 last
November, while the number of
subscribers rose to 231 from 149
in the same period.
“It shows you that, yes indeed,
we are growing,” Herriges said.
“We’re definitely growing.”
She was also enthusiastic about
her work with Anna Strange, a
Helena marketing consultant who
has developed a series of promotional ideas for SWIG406. Those

include digital advertising, event
sponsorship, print advertising, free,
earned media placements and community engagement.
The promotional plan will start
to be implemented with a
holiday campaign in
November and
December.
Herriges said the
MTA has already
taken out a full-page
ad in The Local, a
quarterly publication
in Helena that will be
doing features on Helenaarea happy hours. The MTA
also spent $700 to produce a oneminute promotional video that will
be distributed on social media.
Some of their initial efforts
have been focused on Red Lodge,
Herriges said, with the result that
three Red Lodge taverns – the Bull

’N Bear, Snag Bar and Snow
Creek Saloon – are among the top
four bars statewide in terms of the
number of SWIG406 drinks
redeemed since the promotion

Facebook photo

RON RAY of the City Bar and Casino in Great Falls was chosen
2019 MTA Worker of the Year last month at the MTA convention.

Asked how long it was before
he began to consider bartending as
a career, Ray said, “Actually, right
off the bat I thought it could be. It
was that kind of place. It was just
comfortable, and they paid me
well.” In fact, he said, he had been
working as a bag boy at the local
country club, and “my wages went
up $4 an hour” the day the
Watsons hired him.
Ray said Brad and Barb
Watson come in to run the business every day, and their children,
Tanner and Paige, also work parttime at the City Bar. The tavern
was started in 1939 by Brad’s
grandfather.
“It’s just a real good neighborhood bar,” Ray said. “We have a
really good lunch that we do
Monday through Saturday. And it’s
a real respectable place. We all
wear white shirts and ties, and
have since the bar opened.”
Asked if there was anything
about the job he didn’t like, Ray
acknowledged that people sometimes get upset when he tells them
he can’t serve them any more alcohol, and some people, inevitably,
offer him “negative feedback.”
“You’ve just got to have Teflon
skin and let it roll off,” he said.
But those minor inconveniences are far outweighed by all the
good people he works with and the
many regulars who have become
his friends.
“I’ve raised a family of five
kids and bought a house,” Ray
said. “It’s been a good job.”

Drink app growing, promotions coming

began in May 2018.
The key going forward is to
increase the number of subscriptions for the app, since that’s how
the MTA profits from the venture.
“Our goal is not just to get more
people to download the app,”
Herriges said. “It’s specifically to

get more subscriptions.”
Dax Cetaro, 2018-19 MTA
president, is also a fan of the app.
“For me, it’s a cheap, easy promotion,” he said.
The MTA is also exploring
the possibility of profiting off the
app by trademarking it and selling it to other cities and states.
Herriges said people in Austin,
Texas, have already expressed
interest in having such an app.
Turning to another issue,
Herriges said the MTA is not
promoting or partnering with
any music-licensing agencies,
but is only informing members
of licensing discounts available
through BMI.
She and others at the meeting
agreed that all the agencies should
have more and better communications with licensees, and Herriges
promised to bring members’ concerns to the attention of the agencies.
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Heisler to lead
association
toward results
in coming year

Ed Kemmick
Montana Tavern Times
Montana Tavern Association
Treasurer Mary Jane Heisler,
speaking at the business meeting
during the association’s convention
in Sidney, had some good news on
membership numbers.
Since this past March, she said,
the MTA added 57 new members.
As Heisler explained it, 2018 was
the year for cleaning up the MTA’s
books and operations, 2019 was a
building and growth year, and
2020 will be the year for results.
The big goal for 2020 will be
to increase the association’s membership to 800.
A little later in the meeting,
Heisler was elected as the MTA’s
new president, with Tom Heisler
III as first vice president and
Katrina Stevens as second vice
president. Ron Morris was elected
secretary-treasurer and Wally
Ardisson as sergeant-at-arms.
MTA government affairs consultant John Iverson gave a report
on the 2019 Legislature, saying
that taverns were “treated fairly
last session,” but with some potential challenges on the horizon.
Iverson said the MTA has managed to work fairly amicably with
craft manufacturers, and will be
reaching out to them, and others,
during the interim to work together
to resolve some of the discord in
the industry.
The MTA will also review and
comment on proposed changes to
state regulations governing penalties for gambling and liquor law
violations and will be working
closely with the Department of
Revenue about rules and regulations regarding concession agreements, Iverson said.
MTA Executive Director
Margaret Herriges gave a brief
overview of SWIG406, the MTA
mobile app that allows users to get
one free drink a month at participating bars. Although the promotion
was rolled out last year, Herriges
said, “We’re doing the research we
didn’t do to begin with,” figuring
out who their target audience is and
how best to reach them.
She said others grew up with
social media and know how to use
it, and the MTA has to catch up.
“We need to learn to talk about
ourselves and community involvement,” she said.

MARY JANE HEISLER poses in front of the MTA
banner last month after the association’s business
meeting last month in Sidney. MTA membership

Later in the meeting, during
her director’s report, Herriges
talked about the success of
NXGEN, the MTA-endorsed credit-card processing company, and
about the discount that MTA members will get from BMI, the musiclicensing company.
A report from the Time and
Place Committee said next year’s
convention will be in Butte, where
association members have made it
their goal to make that convention
the biggest one ever. Herriges said
a keynote speaker has already
agreed to come to Butte next year
to offer a national perspective on
the impact of marijuana legalization on the hospitality industry.

Ed Kemmic photos

elected Heisler president at the meeting. Heisler,
from Great Falls, is following outgoing President
Dax Cetraro, below, of Helena.

Because of timing conflicts at
the Copper King Inn, the only
venue in Butte big enough to host
the MTA Convention and Trade
Show, next year’s gathering will be
held a little later, Sept. 21-23.
Butte tavern owner John
Perino, winner of this year’s
Durkee Award, warned people who
want to play in the MTA golf tournament next year that “you might
want to use your orange balls
because of snow.”
Outgoing MTA President Dax
Cetraro saluted the work done by
Iverson, Herriges and the rest of
the staff, and he had some fond
words for the association.
“The beautiful thing about our
organization,” he said, “is that we
can agree to disagree and still be
friends.”
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Liquor Biz

Corngate may finally be coming to an end

By Paul F. Vang
A federal judge ordered
Anheuser-Busch InBev to stop
using Bud Light packaging that
implies that rival brews from
MillerCoors contain corn syrup.
The order extends an injunction
issued in May that barred AB
InBev from making those claims in
television, billboard and print
advertising.
According to a report at stltoday.com, the online version of the
St. Louis Post-Dispatch, Bud Light
packages say “No Corn Syrup” in
bold letters and invites consumers
to visit a website where it lists its
ingredients. Bud Light is brewed
with water, barley, rice, and hops.
MillerCoors uses corn syrup in
the fermentation process for both
Miller Lite and Coors Light,
though the final product doesn’t
contain corn syrup. The company
maintains that AB InBev’s campaign is illegal, as well as bad for
the industry.
In the decision, U.S. District
Judge William Conley said AB
InBev can continue to use the
packaging until it runs out or until
March 2020, whichever comes
first. MillerCoors had asked that
AB InBev cover the corn syrup
icon with a sticker. AB InBev
responded that the stickers would
cost $76 million, a figure that
Judge Conley considered “absurdly
high.”
An AB InBev spokesman said
the company would continue to
defend its position in court. The
Post-Dispatch story concludes by
noting that AB InBev also uses
corn syrup in the brewing of
Natural Light, Busch Light, and
Rolling Rock.

Trademark spat

In other legal news, a federal
judge denied an AB InBev request
to dismiss a suit from the outdoor
clothing and gear company,
Patagonia, accusing AB InBev of
illegally appropriating the brand
name when it launched a
“Patagonia beer” under a shadow
business name of Patagonia
Brewing Company, that featured
labels on bottles similar to
Patagonia’s (the clothing and gear
company, that is) labels.
According to courthousenews
.com, AB InBev moved to dismiss
the suit arguing that the Patagonia
trademarks were not sufficiently
famous to qualify for federal trademark protections.
Federal judge Virginia A.
Phillips disagreed, in a 20-page
order saying that Patagonia had
sufficiently shown that its logos

are both “famous and distinctive.”
Members of AB InBev’s legal
team declined comment, though a
spokesman for the brewing company said that an Argentina brewer
brought Cerveza Patagonia beer to
the U.S. over 10 years ago and that
AB InBev purchased the rights to
the name.

Walla Walla wine pest

A grapevine pest that has
plagued both the American and
European wine industry has now
been found in the Walla Walla area
in Washington.
According to a report in
www.winesearcher.com, the pest
has been in the state since 1910,
but this is the first
time in Walla
Walla.
Phylloxera are a
tiny insect, related
to aphids, that feeds
on roots and leaves
of grapevines that
then often result in
secondary fungal
infections that
severely damage
the plant. European
grape varieties that
are universally used
for wine making are
subject to the phylloxera attacks. The
standard remedy is
to graft grape
branches to native American grape
roots. Of course, that also means
tearing out vineyards and then
replanting with grape stock grafted
to American grape roots.
Until now, the sandy, dry soil
of the Walla Walla region, combined with cold winter weather,
had kept phylloxera out of the
area.
The phylloxera is likely another symptom of climate change.
Andrew Walker, a professor of viticulture at UC Davis said that Walla
Walla had previously avoided the
pest because it was too cold, “But
they haven’t had a hard freeze for
a while.”
Phylloxera almost wiped out
the wine industry in France in the
1800s before the solution was discovered.
In a follow-up story in
winemag.com, grape experts indicate that the phylloxera discovery
will be a slow-moving problem,
such as the next 20 to 40 years,
and that grape growers will have
ample time to deal with the problem. The Washington Winegrowers
Association is emphasizing best
practices to limit the spread of the
pest.

Still, one grower lamented,
“We have some 40-year old vines.
I’d like to see them at the end of
my career be 80, but I don’t know
if that’s going to happen now.”

White Claw seltzers

White Claw seltzers are booming and taking a big chunk out of
the beer market, according to a
Washington Post report.
White Claw has succeeded in
marketing White Claw as a millennial life style product. A Merrill
Lynch analyst said it appeals to
younger drinkers who want to
party beachside and look good
doing it. “It’s the whole low-carb,
keto-friendly CrossFit life.”

Pernod’s latest acquisition is
Castle Brands, a company known
for super premium bands, such as
Jefferson’s bourbon and Gosling
rum, one of several acquisitions to
get back into American spirits after
selling off Wild Turkey to Campari
ten years ago. Earlier purchases
include Rabbit Hole bourbon of
Kentucky, and Smooth Ambler of
West Virginia, in addition to brands
from Germany, Brazil, Canada and
Italy.
Pernod has grouped the new
acquisitions into a new division,
which is growing at the rate of 12
percent per year, faster than
Jameson’s Irish whiskey, though
Jameson is a much larger brand.
Bloomberg’s report notes that
Pernod Ricard is in a good position to bet on small liquor
brands. The company is having
strong growth in profits and its
debt to profit ratio is the lowest
in recent memory.

Distillery strike

Nielsen numbers back up the
story. In the polling company’s
September report, regular beer
numbers were generally flat,
except for Mexican imports, which
are growing at a rate of 8.5 percent. Hard seltzers are growing at
triple digit (175 %) rates. Of the
top ten growth brands, five were
seltzers, three of which are White
Claw.
In a separate report, thedailybeast.com reports that White Claw
is outselling Budweiser, as well as
every craft beer brand.
For tracking purposes, the hard
seltzers are grouped in with beer,
as by and large, the seltzers are
brewed, similar to beer, even if the
final product is much different. The
Daily Beast report concludes, “So
hang on, beer. Hard seltzers are
just getting started.”

Wine and whiskey

Pernod Ricard, the French wine
and spirits giant, owner of brands
such as Jameson, Aberlour, Chivas
Regal, Havana Club, Absolut,
Beefeater and Mumm Champagne,
is now quietly buying up American
bourbons, according to a
Bloomberg report.

Workers at Scotch whisky
distilleries owned by Diageo
voted to go on strike after failing
to reach a collective bargaining
agreement with Diageo.
The strike vote, evidently,
was what was needed, as,
according to a
finance.yahoo.com report, the
next day Diageo reached an
agreement with the company’s
unions. A two-year deal gives
workers a 3 percent pay increase in
the first year and a cost of living
increase and incentive bonuses in
the second year.

AB InBev IPO

The Financial Times reports
that Anheuser-Busch InBev is
renewing plans for an IPO of its
Asian subsidiary through the Hong
Kong Stock Exchange. The company earlier pulled its plan following
a seeming lack of interest by big
investors.
At the time the IPO was cancelled, AB InBev sold its
Australian operations to Asahi of
Japan.

In a separate report, the
Washington Post speculated that
with the Australian sale, the Asian
unit should be a more attractive
package to offer to investors. Still,
the WaPo report suggests that “AB
InBev needs this deal to happen,
and has a vested interest in the
shares performing well after they
list.” Still, the report suggests that
investors should be aware of the
risk of overpaying for expensive
assets and act with caution.

Understand alcohol storage rules
October 2019
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By Ed Kemmick
Montana Tavern Times
John Iverson has some advice
for Montana tavern owners: if you
are storing alcohol anywhere other
than the site identified on the floor
plan you filed
with the state,
get it out of
there now; if
you don’t
know for sure
where alcohol
can be stored,
now is the time to
find out and correct
any errors.
Iverson, the government affairs
consultant for the Montana Tavern
Association, delivered that advice
during a meeting of the Legislative
and Gambling Committee at the

association’s annual convention in
Sidney in September.
Iverson said the issue of alcohol storage suddenly became a
subject of intense scrutiny after the
Yellowstone Club, an ultra-exclusive ski resort
in Gallatin
County, was
busted by the
state for several liquor-law
violations,
including the
illegal storage
of alcohol.
“I would
encourage you to take a look at
your establishments and make sure
you’re in compliance,” Iverson
said. “It’s a hot topic right now.”
If a tavern owner is out of

Montana Tavern Times
Representatives of Revo
Insurance Alliance, the MTA’s
endorsed hospitality insurance
provider, gave a short overview of
liquor liability coverage during the
annual convention in Sidney.
Lee Kessler, an account executive with Revo, said the basic message is this: tavern owners could
be liable for the activities of anyone who comes into their establishments and goes out and injures or
kills someone.
The good news, he said, is that
Revo has been involved in insuring
the hospitality industry for 30
years and knows how best to make
sure business owners stay out of
trouble, and what to do if something does go wrong.
Kessler said Revo has an
exclusive contract with Gold Bear
Insurance in Montana and works
hard to leverage the best possible
rates out of the insurance companies they deal with. It really helps
keep rates down to bring so many
bars under the Golden Bear
umbrella, he said.
“Our job is to pair you up with
the best company possible” and
obtain the cheapest rates, he said.
“That’s what we love to do.”
Kyle Maple, director of operations for Revo, said it has been difficult over the past five or six years
because there have been some
large claims that had to be dealt
with. But slowly, over the past

couple of years, things have been
leveling out, he said.
Maple said rates vary greatly
depending on too many variables
for him to give a simple answer.
The factors they look at include
sales levels and how those break
down between alcohol, food,
games and entertainment. Rates
will also vary depending on
whether you have a door man or a
bouncer.
Revo also helps businesses that
cater special events.

Insurance reps offer
liquor liability options

compliance, Iverson said, immedisubcommittee will review the draft
ately stop storing alcohol anyline by line and send its suggeswhere that is not
tions and recommenlisted on the
dations to the state.
floor plan, and
MTA members can
then file an
also ask for a copy
amended floor
of the draft and forplan with the
ward their thoughts
state, indicating
to the association.
where else on
Iverson also
the premises
delivered an update
liquor will be
on the outdoor
stored.
smoking setbacks.
On a related
Lastly, Iverson
note, Iverson
said the MTA will
said, the
keep a close eye on
Department of
the use of concesRevenue has
sion agreements and
JOHN IVERSON
drafted a new set
stated that this is an
of rules regarding point-based
area of the industry that needs
penalties for violations of state
work, perhaps in the 2021 legislaliquor and gaming laws. An MTA
tive session.

Montana Tavern Times – 16

October 2019

Social media
has potential
for taverns

By Ed Kemmick
Montana Tavern Times
Mobile Conquesting. GeoFraming. Native Ads. Facebook
and Instagram Targeting. Keyword
Targeting and Retargeting.
Kaitlyn Vitt, a digital sales specialist with Cherry Creek Media,
acknowledged that a discussion of
social media marketing can be
“pretty overwhelming.” Her
remarks were directed at tavern
owners attending a learning session
on “Marketing Your Business in a
Digital Age,” during the annual
convention in Sidney.
It’s the job of companies like
Cherry Creek Media to help businesses navigate the bewildering
world of digital marketing. Vitt
said she and her company are there
to help tavern owners and other
businesspeople successfully use
digital marketing without having to
learn all the ins and outs of a complex new environment.
The subjects referred in the
opening sentencing of this story
were among a dozen spokes on “a
wheel of products,” Vitt said, any
one or all of which can be used to
bring customers into your business.
Facebook and Instagram,
which is owned by Facebook, are
the keys to a lot of effective marketing, Vitt said, because both collect so much data on their users,
data that can then be used by businesses to reach a targeted audience,
and to deliver specific, tailored
content to that audience.
Mobile Conquesting, for example, involves using location, demographics and behaviors to target
people with ads – both display and
video – on their mobile devices.
Behavior Targeting means that ads
are delivered to specific consumers
based on their previous online
behavior, across all their devices.

Chips ‘n’ putts

SEN. SCOTT SALES took time out from his
campaign for governor to enter, and win, the
poker tournament at the MTA Convention in
Digital ad campaigns can show
how many impressions ran each
month, what the click-through rate
was, how many view-throughs
there were and how well each type
of ad worked, Vitt said
And Cherry Creek tracks
through-rates and conversions –
what people did after seeing an ad,
whether they bought a product or
visited a business – not just
impressions or clicks, Vitt said.
They also continually optimize
each ad campaign, buy across multiple ad exchanges and use only
brand-safe premium inventory,
meaning your ad won’t be seen
alongside objectionable material or
by an underage audience, Vitt said.

• Karaoke 7 nights a week 9 p.m. to 2 a.m.
• Newest Poker, Keno and Line Games
Queen of Hearts
• Packaged Liquor To-Go
Card Club
• Great Drink Prices
Best Live Poker Action in Town
in the Queen of Hearts Card Room.
crystalloungebillings.com

101 North 28th Street • Billings, Montana • 406-259-0010
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Sidney last month. At right, Brad Martin of the
Rhino in Missoula lines up a soggy putt during
the convention’s golf tournament.
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MTT • Buy • Sell • Trade
BUSINESSES FOR SALE

Upper Level

BUSINESSES FOR SALE

BUSINESSES FOR SALE

Street View

Lower Level

Just $4.50 per line
1-406-494-0100
paul@tashcommunications.com

BUSINESSES FOR SALE

One block from Cart Wheel

Cart Wheel Casino & Liquor Store – 1900 10th Ave S – Great Falls

Rare Opportunity – Turn-key casino and liquor store. High roadway traffic at about 40,000 vehicles per day. And only one block from the growing University of Providence. Room to expand and perfectly situated to create a local college sports bar. Montana legal sports betting coming
soon. Sale includes land, building, liquor license, FF&E. Act now! Call for private tour. $1,360,000.
Dawn McKenney, Realtor ®
Keller Williams Realty
406-868-3209

Lost Village – Roberts, Montana
Newly remodeled kitchen & bathrooms, features all beverage license
outdoor beer garden, stage, modest
living quarters. 13 miles from Red
Lodge Ski resort and entrance to
Yellowstone Park. $285,000.

Turnkey bar in Dillon, MT. Wellestablished and maintained. 2,950 sf.
Full-beverage liquor license with
gaming and food endorsements and
with contiguous 2,950 sf building
w/restaurant and two apartments.
Also, three 1-bd, 1-bath apartments
with 90%-plus occupancy. $375,000.
Call 406-925-1625.

Restaurant beer and wine license
seating 61-100.

Billings all-beverage license with
gaming.

Billings bar and grill – All-beverage license with gaming, land and
building, all furniture fixtures and
equipment, including some poker
and keno machines. Absolutely
turn key, great west end location.
$1,250,000.

New on market – Billings casino,
all-beverage license, package liquor,
includes real estate, awsome newer
building with patio, all furniture fixtures and equipment. $1,150,000.

One of Montana’s highest-rated steakhouse/restaurants with successful &
profitable 8 yr. proven track record.
Beer/wine license. Corvallis, MT.
Call Matthew Locati 406-381-3909.
Gallatin Real Estate
Turn-key, newly remodeled and updated, 5,140 sf building in Kalispell.
Includes new FF&E, plus an all-beverage license with gaming and catering.
$1,400,000. Seller will sell building
with/without the FF&E, as well as the
all-beverage license w/gaming. Call
Tom, 406-862-1000, 5 Star Realty.
Location, Location, Location!
Brewski’s Sports Bar & Casino in
Hamilton with a city all-beverage
liquor & casino license included.
Rare find! Call Matthew Locati 406381-3909.

Bob Pulley, broker
406-670-7947

Profitable, long-standing established
casino in Kalispell, includes beer/
wine license with gaming. Two rentals
in place for added income. Property
on prime corner with great highway
frontage, visibility & high traffic.
New parking lot, new roof, new paint
in and out. $1,334,000. Will sell business and beer/wine license w/gaming
separately. Call Tom 406-862-1000, 5
Star Realty.

DOT MERRILL, Broker
Blue Moon Saloon,
BHHSMT - Ennis
Cameron, MT
The historic restaurant, bar, store, 406-570-9067
dotrealestatemt@gmail.com
cabins and campground is being
offered turn-key ready! Located
in Cameron, MT, the Blue Moon
is a place where locals gather,
enjoying Friday night prime rib, Saturday night dances or just relaxing as they share a brew. Six cabins (remodeled 2016), employee
housing, onsite laundromat and more. Close to Yellowstone!
Brewery and Bar
Why not start your own brewery in
the K-Bar & Grill steakhouse in
Whitehall, MT. Brewery, full liquor
license, casino and steakhouse all in
one building! Call Bill, 406-4906063, for details and pictures.

Friendliest bar in town!
Turn-key bar and casino for sale in
historic Fort Benton, MT. Newly
remodeled, full liquor license with
gaming. Friendliest bar in town!
Owners ready to retire. Call 406-7880721.

CANCEL MY AD!

"I sold my poker table and chairs through a classified
ad in the Montana Tavern Times!"
– Kurt, Missoula
Classified ads
in the Montana
Tavern Times work
because they are highly read. Need to sell a
business? A license?
Want to raise some quick
cash by selling your used equipment? Try the
Tavern Times classifieds. Just ask Kurt.
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MTT • Buy • Sell • Trade
LICENSES FOR SALE
ALL-BEV IN MISSOULA!
Very rare all-beverage liquor
license w/gaming and catering
endorsements for the city of
Missoula. Available for immediate
purchase at $725,000. Call Robert
Grant, PureWest Christie's Real
Estate, for further details and to submit your offers. This won't last
long! Call ASAP. 406-404-6594

LICENSES FOR SALE
Floatable All-Beverage
Liquor License
Gaming included in Havre, MT
Call or text for details.
Kacie Mack, REALTOR®
Lodestar Land & Home
406-930-2541

MT floating all-beverage liquor
license for sale. Keri Willhite, Regent
Realty, 406-649-7150

LICENSES FOR SALE

On-premise beer and wine license –
gaming available – for sale in
Whitefish, Montana. Priced to sell at
$125,000 or make an offer. The operation’s location has been sold, we are
not interested in moving the license to
new location, and would like a sale to
be completed early in 2019. Call Jeff
at 406-868-4284.

Just $4.50 per line
1-406-494-0100
paul@tashcommunications.com

LICENSES FOR SALE

PRICE REDUCED!
All-beverage liquor license with
gaming & catering available in
Great Falls. $225,000 OBO. Owner
motivated to sell. Call 907-2526493 or email goode@alaska.net.

EQUIPMENT FOR SALE

Perfect Fry model PFA3750, excellent
condition, $6,500 or best offer.
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