
Amplifying Mission through 
Social Media Engagement:  

NCBP’s, Your Bar’s, and Yours 



Introduction
Sameena Safdar
● Founder & CEO of Amplify Your Voice
● Lawyer by practice and training 
● 20 years in legal technology sales and 

marketing
● Now I help companies and individuals 

amplify their brands through social media  
● Mom, proud DC resident, evangelist of 

innovation, diversity, equity & inclusion, 
authenticity & well-being, personal 
branding, social media, #nomanels, and 
lover of all GIFs



Agenda

1. Why should I participate? 
a. Why engagement by leaders is crucial 
b. What’s in it for my bar association – and me?
c. Current state of NCBP engagement

2. Teach me how to do this!
3. Hands-On: practicing what you’ve learned
4. Next steps



Easiest volunteering you’ll do!

Minimal 
(10 minutes)

Moderate 
(15 

minutes)

High 
(25 

minutes)

• Comment 2 
times

• Comment 3 
times

• Reshare one 
post with 
curation

• Comment 5 times
• Reshare a post 

with curation
• Share one 

original post



You - leaders and volunteers to NCBP - 
have a unique powerful role to play



Social Media —  Isn’t That What NCBP Does, 
Not Me?



It’s one you can easily do – without 
spending money or leaving your desk chair.

AND, it will benefit you personally too!



Guess what? People are busy and don’t 
have the time or inclination for more 

meetings or events.



You have to show people WHY

● Why should they attend an event? 
● Why should they join NCBP?
● Why should they attend your bar 

event?
● Why should they hire you?
● Why take a meeting with you?
● Why even connect with you?



You know this. You have to get and keep 
clients (external AND internal) and 

maintain relationships.

Guess what? Adding a one-line comment 
on social media is ONLINE business 

development. 

In far less than .1 billable hours



You have social media power NCBP, your bar 
association, and your own organization does not! 

● Posts by 
individuals have 
much higher 
engagement than 
the same post by 
an organization

● You expose your 
organization’s 
posts to an 
entirely new 
network!



Are you sure this social media thing works?



Social Media —  Help Yourself Too!
Mere one-line 
comments: 
● Put yourself in your 

clients’ and 
prospects’ feeds

● Curates content for 
the clients & 
colleagues who 
follow you

● Amplifies things 
important to you



Other Benefits of Amplifying NCBP online
● Show Your Leadership & Lead 

by Example

● Boost Your Visibility & Gain 

Opportunities

● Drive Relationships

● Connect More Deeply & Feel 

More Engaged

● Be Authentically Seen



Questions about Why Should I Do This?



What are NCBP’s mission and values - are any yours? 

Strategic Priorities:
● Providing relevant bar 

leader programming
● Increasing engagement 

& building community
● Growing our 

membership
● Expanding partnerships
● Creating & modeling the 

“next gen” bar
● Creating a sustainable 

financial model

Core Values:
● Leadership
● Inclusion, 

accessibility and 
belonging

● Collaboration
● Innovation
● Well-being of the 

legal profession

NCBP Mission: Empowering, connecting, & inspiring 
bar leaders and organizations



Analysis of NCBP’s current engagement/presence 

Followers:
LinkedIn: 277 followers; Facebook: 498 followers; Twitter/X: 
1,102 followers

Posts: 1-2 times/week on each platform

● Great job sharing events beforehand but missing 
opportunity to share afterwards

● Amplifying some members but could do more
● Low engagement - only from a few members/leaders



Part II: How to Amplify NCBP Content



But how? Authenticity is key 



Comment, Don’t Just Like!
Why?

● Amplifies & boosts visibility for the 
NCBP (via the algorithm)

● Deepens your relationship with 
others by engaging

● Makes that person more likely to 
comment on your posts

● MOST IMPORTANTLY - puts you in 
the conversation, shares your 
brand, AND expands your network



Share your brand through easy comments

● Don’t overthink
● One sentence is 

enough!
● Try quoting a section 

of the post or 
underlying article 
that resonates.



Sample comments
● “This webinar is right on point with what 

XYZ clients are worried about. I’ll be 
attending this one!”

● “This really resonated with me: INSERT 
QUOTE.”

● “I’ve so enjoyed working with Jane Doe - 
she’s taught me a lot about well-being.”



Comments drive visibility



Comments drive visibility also for you!



Practice Time!

● Gather with a few people sitting next to you.
● Everyone should open the LinkedIn app or 

navigate to it on their device.
● In the top search bar, search for NCBP, go to the 

page, and open the posts subtab 
● Select a recent post and discuss a comment you 

each could add to that post. (Remember - it only 
needs to be one line, but substantive)

● Each person should post a comment from your 
own device.



It is time to learn how to post



Four Steps to Creating an Ideal Post
1. You only need 2 lines of text (but more is 

fine)!
2. Use a headline/compelling first sentence
3. Last 2 Lines:

a. Blank line

b. 3-5 hashtags 
4. Tag speakers or host in post (or instead in the 

comments) 



Sample Posts BEFORE AN EVENT 



What to Do DURING AN EVENT

1. Grab a photo (of anything!)
2. Write down 3 takeaways or 

insights



What to Do AFTER an Event

1. Comment on NCBP’s post
2. Repost (but curate!)
3. Add your own post with:

● a photo (of the speakers, venue, 
or program) 

● 3 insights



What to do after: comment on org’s post



Resharing Content - impt for leaders



Create your own post

Include your three 
insights



Practice Time!
● Gather with a few people sitting next to you and 

discuss one post you could make about this Mid-Year 
Meeting. 

● Remember to:
○ Write at least 2 lines of text
○ Use plenty of white space
○ Tag NCBP
○ Use 3-5 hashtags (one should be conference 

hashtag)
● At least one person publishes a post but all others 

comment on any post published



Next Steps this week

1. Write down insights from 
sessions and take at least 1 
photo this week

2. Publish a post about this 
meeting

3. Comment on NCBP’s posts
4. Connect with people you 

meet on social media
5. Block off 15 minutes on your 

calendar weekly for social 
media



Easiest volunteering you’ll do!

Minimal 
(10 minutes)

Moderate 
(15 

minutes)

High 
(25 

minutes)

• Comment 2 
times

• Comment 3 
times

• Reshare one 
post with 
curation

• Comment 5 times
• Reshare a post 

with curation
• Share one 

original post



Be the catalyst – put yourself in 
conversations and build relationships 
while amplifying your organizations



Need more help?

● Social Media Audit & 
Consulting

● Social Selling for your 
Leadership Team

● DEI Networking & 
Brand-Building Coaching

● Outsourced Social Media 
Sameena Safdar
CEO/Founder


