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Proven Ways to Market, Promote, 

and Sell Backlist Titles
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Agenda
1. Backlist Review

2. Better Buying for Backlist
ÅAccessing Publisher Resources  
ÅBookwebBacklist Purchasing Analysis  
ÅAbove the TreelineAnalytics 

3. Promoting and Merchandising Backlist for Increased Sales
ÅPartner with schools and nonprofits
Å¦ǘƛƭƛȊŜ ȅƻǳǊ ǎǘƻǊŜΩǎ άǎǘƻǊȅέ
ÅSocial media
ÅThemed displays
ÅDeepen a section
ÅAnd more!
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Backlist Review
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Backlist Stats

Above the TreelineReports: 

Average Inventory Levels:
Å60% Backlist
Å40% Frontlist

Average Sales:
Å70% Backlist
Å30% Frontlist
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NPD Group Inc. Reports 
YTD Sales Thru 8/27/17: 

Å 57% Backlist
Å 43% Frontlist
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Better Buying for Backlist
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Accessing Publisher Resources

BookWeb.org:  .ƻƻƪ .ǳȅŜǊΩǎ IŀƴŘōƻƻƪ

BookWeb.org:  {ǘƻǊŜ .ǳȅŜǊΩǎ CƻǊƳ 

BookWeb.org: Indies First

Regional Communications

Publisher Reps

Edelweiss

Above the Treeline 7

http://www.bookweb.org/resources/bbh
http://bookweb.org/store-buyers
http://www.bookweb.org/indies-first-2017


Finding Publisher Offers in Edelweiss
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1.  Bestsellers 2017 YTD
2.  Choose a Publisher
3.  Pub date at least a year ago

Above the Treeline: Setting the Parameters
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Above the Treeline: Search Results


