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o Industry and consumer heedsa S 'ga" i;ei-' :_' parau\/e S
measure for dayllght at the fenf pfahe, mamly rns S

daylight and is embedded a';' ure of ins
darkness. This DPR will start tH"e pro ’ ss for con:
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NFRC Dayllghtmg Potentlal Task Group?
A new way to explaln natu raI Ilghtlng'beneﬁts énd c: "';.'-fr ris

1 Task Group Objectlve,

- dTo brmg forth a standardl,zed v' aII fenestratran pr-oducts that

n expresses the overall Dayl-@# g 'paot.of the f,enestratlon on the . :' _"' S
mterlor space as deflned byt e St i P e R S L
Nedd:"
U Establish a new, S|mp]e prod N, enestrationthat ' -~ -
provides the consumer wnth n E,Q-Eﬂfi_ar i '_, £
provided byarated Eroduct T . B oot

One method has proven te'be the bestp"ﬂ; T

Apply VT_ ... (as defined in NFRC203) as the foundation and Proxy for a new
annualized performance rating applied to a product’s label.
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Daylight Potential® =~ =0 0 il st
" anew way to explain natural lighting befefits and corparisons
: 0 : dne i et A L ":-""r']_‘.n" :
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What is NFRC 203’s VT, g RatiNG? s - - o
- Existing Certified Product Rating for a product'steal =t = /' .. e o
~ Visible Light Transmittance (VT) used fqr-TD[_)'p%' B ] -
*\/T3nna S Different from normal VT = don’t comp&jﬁ o
" Ve Provides a product’s yearly-averqge;V'i'sLi:@B_
Transmittance. R ettt - ““’?
Rating accounts for annyal Ciear sky. suny path using 1;&%&5 dal

points multiplied by Zonal Time Weighting Factors (ZT-)'ré';ﬂséEti[]g.' h A
frequency with which the sun existsitaroughaeut the yearin 30 differentsky
- pF N

Z0nes. : =

Represents a product’s annual average clear sky Visible Transmittance for
9:00 AM to 5:00 PM Day
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Vertical Fenestration ﬁroducts wnII be analy;e.d ;forvjhe kS
four cardinal orientations (N, S, E; W) - =
Skylights will be analyzed for a Horizontal orientation.
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LBL ‘worklist for caltulatmg Daylrghtlng Potenthl

- - . 4 -'I h';'r'

WA Ve i F I-:_|"..'.;-...'-u. :- _:': -

2. Determine how much time Sun spend hi __ ':- nce angle Elther c0n51der]une s
21 and December21 in Denver for. eachde‘g,gepl surfac eiﬁzlmﬁl;h fﬁgrhaps N E, S, W), .
which would result I8 sets of ZT, or cop#r full year for 4 se d

J_ E:'-'--".-u- :-'I'-'-—
£ B ¢

provide data

3. Multiply VT at each proflle angle W|th either 4 or 8 set{ﬁ'li daEfor tha‘lng
above) and sum them up for a set of 4 or 8 composite VTs. Charlie and his team to
provide
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_Daylighting Potentlal R§y|ng
-Optiohal Label Proposal i

World's Best

Window Co.
Series "2000"
Casement
Vinyl Clad Wood Frame
Couble GlazingsArgon Fill < Low E
XY Z7-X-1-00001-00001

ENERGY PERFORMANCE RATINGS T

U-Facter (U5 /I-P) Sdlar Heat Gain Coeflicient
|

AD[ITIDHAL PERFORMANCE RA'I'IHGS |

|
ILLERS ILLFRAERS

analichres siipulale s thal Bese mings confonn o applicable NFRC procedioes lord denmining whole

g pesformance. HERG mings ae deienmnied for a feed set of ervamnsmeninl condibons and a

speclicpmoded 5= HFRG doos nol recomimend any produd and does ndl wasranl the sulablily of any

prodied for avy spediic use, Conzult momafachees’s et for other product pedosmance informaion.
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summary

- Market study goal is F ’
demand for rating and how'NFR
the market |

e Cost study goal is to build budget and
resource plan pending market study-findings




_ .proposed solutlon ? The tech _' ',

R T T ; ,r
and SpECIfIC(JtIOI‘)S) A TR <
Q: Who is my customer? | % e s

Q: Who else would’be mterested in ':' ;a.dnuctgf
Q: What features will this product include?"




potential rating will aIIow consumers '
art|f|C|aI lighting in a room, along w'fh*‘ 1y

and skyllght products ' T L : ) __,___-.-:j I. 2 g :1-_ e
: Jﬁ H_# “_ A oK i‘“l,l.,‘“ e .:. ;
A: The primary goal is to prowde a:ca% for homeowners, engin E
code officials, and designers,'describing ho w fenestration lig 1
interior space throughthe caotrfse of the day. . The tecI;msa_l&oluimn is-to

provide a dynamic rating using Watts or lumens whichiaee’'more
understandable to customers. The rating will represent North and South
orientations.
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