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In April of 2007, the United States Government
Accountability Office (“GAO”) issued a report to the
Ranking Member, Committee on Financial Services,
House of Representatives entitled TITLE
INSURANCE: Actions Needed to Improve
Oversight of the Title Industry and Better Protect
Consumers (GAO-07-0401). The April 2007 Report
was in response to a request by the Committee for
further study of the title insurance industry after the
issuance of two earlier Reports, GAO-06-568
and GAO-06-569T, both entitled TITLE
INSURANCE: Preliminary Views and Issues for
Further Study. The Report raised questions about
the extent of competition and the reasonableness of
the prices that consumers pay for title insurance.
One of the several findings of the 2007 Report was an
absence of pertinent data required for a more detailed
analysis of the relationship between prices paid for
title insurance by the consumer and the underlying
costs incurred by title insurers and title agents.
“Understanding title agents’ costs and how these
costs relate to title insurance premiums that
consumers pay is important because title agents do or
coordinate most of the work necessary for issuing
title insurance policies, and they retain most of the
premium”, the Report stated in Appendix II.
The National Association of Insurance
Commissioners (“NAIC”) was provided with a draft
copy of the 2007 GAO Report in advance of its
publication. A letter dated March 21, 2007 to the
GAO from then Executive Vice President and CEO
of NAIC, Catherine J. Weatherford, was annexed to
the Report as Appendix IV. That letter states, “The
GAO raises certain issues in the area of consumer
protection, recognizes shortcomings in consumer
protection, and presents some interesting
recommendations that are worthy of exploration.”
She advised the GAO that the NAIC looked forward

to working to “improve consumer education,
consumer protections and price transparency” with
regard to title insurance, and work they did.
The members of the NAIC are the elected or
appointed state government insurance regulators
from the 50 states. Created in 1871 to address the
regulation of multistate insurers, their stated mission
is to assist state insurance regulators, individually and
collectively, in serving the public interest and
achieving the following fundamental insurance
regulatory goals in a responsive, efficient and cost
effective manner, consistent with the wishes of its
members: Protect the public interest; Promote
competitive markets; Facilitate the fair and equitable
treatment of insurance consumers; Promote the
reliability, solvency and financial solidity of
insurance institutions; and Support and improve
state regulation of insurance.
In furtherance of their mission, the NAIC Title
Insurance (C) Task Force appointed a Title
Statistical Plan Working Group to develop a
nationwide title statistical plan that would include, if
feasible, title agent data. The Statistical Plan
Working Group, chaired by Paula Sisneros, Director
of Compliance and Regulatory Enforcement for the
Colorado Division of Insurance, drafted a proposed
Title Insurance Agent Statistical Report (“TASP”)
that was presented to and approved by the Task
Force on August 6, 2010. Implementation of the
TASP data call and confidentiality issues regarding
collected data are now being addressed.
The American Land Title Association (“ALTA”)
participated in the process by providing comments
and suggestions intended to result in the collected
data being meaningful and appropriate. In addition
to collecting income and expense information, ALTA
addressed how a title agents’ value may be more
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accurately determined. In a letter to Ms. Sisneros dated August 10,
2010, Kurt Pfotenhauer, ALTA CEO said:
While the title statistical plan is a helpful roadmap to determining
the income and expenses of title agencies, its key weakness is that
it does not provide useful information about the title insurance
product. We will continue to look for ways in which the value of
the title search, exam and curative work that title agents perform
to identify and correct errors and fraud and therefore prevent
loss can be better explained and demonstrated. If the errors and
fraud that are detected were otherwise unidentified and
uncorrected, consumers and policyholders would otherwise face
a loss that results in a claim on their title insurance policy. Title
agents’ protect consumers and insurer solvency.

fundamentally flawed without some measure of these savings. It
would be like calculating the cost/benefit of Kevlar vests
without counting how many bullets were stopped.
While the implementation of a national data call will result in title
agents being required to collect and report data in new and different
ways from the past, and concerns are being raised as to the ultimate
use of that data, the title industry has also focused on the opportunity
presented. “Though the collection and reporting of agent data would
be an enormous change for our industry, if done correctly, it is
also an opportunity to silence some of our critics,” ALTA CEO
Pfotenhauer has said. “The collection of data will go a long way in
telling our regulators, and ultimately our customers, the value our
industry provides to the transfer of property.”

Another commenter, Joseph L. Piernock, President of Corporate
Development Services, Inc., a firm specializing in the business
valuation and analysis of title businesses, suggested in a letter dated
August 4, 2010:

For a review of the approved TASP draft, please visit the NAIC web
site at:
http://www.naic.org/committees_c_title_stat_plan.htm

Title insurance is fundamentally different than property or
casualty insurance. The primary goal of the title industry is not
to efficiently pay claims, but to fix gaps and errors before they
lead to claims. The Public is unaware that the industry spends
significant resources behind the scenes to make sure that bad
things do not happen. Any cost/benefit analysis would be

LAWRENCE C. BELL is Regional Underwriting Counsel,
Northeast/Mid-Atlantic Region, for Stewart Title Guaranty
Company. Any opinions or views expressed herein are solely those of
the author and not his employer or the NJLTA.

Mission

The ADVOCATE’s

Statement

To be a voice of our Members reaching out to each other to strengthen our common goals
To honor our own who exemplify all that is good about the industry

To nurture the relationship between the New Jersey Land Title Association and the industry
To provide a resource for education and best practices in the industry
And to be a witness to our professionalism and high standards.
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P R E S I D E N T ’ S C O R N E R W I T H D A N M AY
In my last Advocate article I wrote about reflecting on the path each one of us has traveled to reach this point in our
professional careers. Please know I originally prepared an article on another topic but if you can bear with me on this
I would greatly appreciate your time. I will always be grateful to Scott Penque, Lydia Fowler, and Steve Wilson for
providing me with the opportunity to grow professionally in various aspects of the Title Industry. With that said and
with all due respect to those just mentioned, there is one individual who profoundly impacted my life both
personally and professionally. I need to share with all of you a person who will forever be near and dear to my heart
and who undoubtedly has left the title industry a better place for all of us. This past week I learned of the passing of
Michael Fasano, my long time friend and mentor.
Affectionately known as ‘Mickey’ by his colleagues, Mickey was an extraordinary individual who cherished his faith,
family and friends. As a Marine and veteran of the Korean War, Mickey approached his abstracting career with the
same regiment and attention to detail as instilled in him by the Marine Corp. Mickey started his abstracting career
by working for the State of New Jersey, Department of Transportation and traveling from county to county working
on very labor intensive highway acquisitions. After thirty years of working for the DOT Mickey opted to start his
own abstracting company.
I had the privilege to meet Mickey in 1984 in the Bergen County Record Room. Those of you who are familiar with
Bergen County know the respect and admiration all shared for this unique individual. Mickey carried a large frame,
who some say is intimidating in itself, but his expressionless stare over the top rim of his classes could intimidate any
seasoned Marine but most of all his ability to recite from memory by Book and Page restrictions or easements, left
many standing in their tracks shaking their heads in amazement. Having the opportunity to learn and work alongside
this individual for ten years was truly a gift. Mickey instilled in me the importance of detail; to plot with a compass
and triangles; to be able to search the most complex transactions. Mickey was truly the best of the best….. The best
family man a family could have... The best friend a friend could have. Those who knew Mickey can tell you his
presence was always felt in the record room. Whether helping a fellow abstractor or guiding a visitor to what they
were searching for, Mickey’s kindness was second to none.
Mickey was from a time and era that he was proud of; a time when original Deeds and Mortgages were transcribed by
long hand, bound into a books then placed in the record room. A time when the abstractors wore white lab coats
while handling the books... a time when the searchers would rent a television with rabbit ears from the local
hardware store to watch the World Series. This of course during a time before baseball teams had lights and the
games were played during the day. There are those who could tell you of Mickey’s deep boisterous laugh that would
carry through the searching vault similar to an echo thru a canyon. This man was loved by many and will surely
be missed.
For me it seems like yesterday that Mickey and I would meet at the court house at 5:30 AM (yes, that is not a
misprint 5:30 AM) to prepare our work for the day. We had our routine every morning. Mickey would grab the pot
from our ‘Mr. Coffee’ coffee maker that was so over used that the glass was stained, but I have to admit… that coffee
was good. Mickey would announce “I’ll make the coffee” (that seemed just a little too loud for that early in the
morning) but then again the Marine was ready and raring to go at that hour. I was to prepare the daily rundowns. We
enjoyed our coffee and our day was started by 6:00AM. We were so busy at that time that before I knew it there was a
shout over the Mortgage balcony “hey kid I’ll buy if you fly” and off I would go to get us lunch. Undoubtedly our
lunch conversation with Mickey, Sonny Penque and Jim Worrall would be a debate relating to baseball. Mickey
loved his baseball... The topic… the greatest New York Centerfielders... Mickey pleaded his case for Joe DiMaggio...
Jim Worrell stood strong that no one was better than Willie Mays and Sonny threw Duke Snyder in the mix but he
never seemed to get the votes. We would eventually agree to disagree and back to work we went... Three O’clock
rolled around quickly and that bold voice could be heard from the depths of the surrogate’s office “hey kid, is the
coffee hot” ….that was my cue to make a fresh pot of joe…… Our day ended at 7 PM; They were long days back then,
but Mickey’s schedule of work needed to be completed by day’s end come hell or high water and nobody would tell
that old Marine otherwise. Sacrificing quality for quantity was unacceptable and paying attention to detail was
paramount. This is what has made me who I am today and I am forever grateful. Those were great times and I will
forever miss them...
Mick... you will be missed and not just by your family but by all of those you have inspired in the Bergen County
record room. Your influence on my career has led me to be President of this Association of which I am very proud,
but I am prouder to have known you. My friend... I am sure we will meet again someday... I’ll make the coffee...

Danny

PS... Most of you have a Mickey Fasano in your career and can relate to this article. I encourage you to reach out and
say thank you. I know I will always be thankful for Mickey’s influence in my life…

4|

eR E C O R D I N G A N D Y O U….” P E R F E C T T O G E T H E R ”
By: M. Claire French, Monmouth County Clerk
Electronic recording of all Land Documents is alive and well and operating in most of the counties in
New Jersey.
We in Monmouth County financed the development of an electronic portal that allows submitters to record
documents electronically and took the lead several years ago in this ground breaking technology on behalf of
who would soon become our many other County Partners.
While e-Recording has become the new standard in recording land records, this award winning Portal has
many features that set it apart for the benefit of both users and submitters.
I did a survey years ago of my fellow Registers and County Clerks in New Jersey. I asked at that time, which
was early 2000’s, how many documents they received by mail or in person that had to be returned because
of errors.
The answers ranged from 15 to 25 % of all submissions. In 2003 that meant that most offices had to have staff
review documents, look for errors, then write letters to submitters to re-record their documents. In my office
it sometimes was 250 documents a day. This took an enormous amount of time and effort on the part of our
staff and more importantly it delayed the recording of important documents such as deeds and mortgages,
sometimes for months.
Because of the volume of land transactions at that time our offices were struggling to keep up with record
breaking numbers of submissions.
In my office we sometimes had three shifts of workers each day trying to deal with a real estate market that was
booming. We, like most of New Jersey at that time were almost three months behind in recording. We
needed help!
The introduction of the portal, www.njrecording.com, was the answer to our problems. What was unique
about it was the fact that it was designed for all 21 Counties in New Jersey. One system, one portal, controlled
by the County Clerks that was offered free of charge to all submitters. Whether you were a small law firm, a
major bank, a consolidator, a title company, all were welcome to use the portal to streamline the business we all
share. The list of partner counties grew quickly and as recently as late October of this year Middlesex County
became the latest county to join with the other 12 partner counties. The portal now allows most of the State
of New Jersey to use the same technology and offers the same benefits to its users. This new tool serves all our
interests; after all we are all in the same business.
And it is just that. We are all part of the same business and have an obligation to work together for our
common goal serving the public interest. It has often been said that the basis of the American economy
depends on the system of proving your ownership of property in a safe and secure process.
The Constitution of the State New Jersey gives this great responsibility to the County Clerks and Registers as
“Keeper of the Records”.
The public and all parties to land transactions need to know that the records are kept in secure facilities, with
public access to view up to date recordings. They should be secure,searchable and verifiable.
The eRecording portal allows all that with a less than one percent margin of error. The benefit to title
companies includes allowing them to record and verify within minutes, and to track the specific stage a
document is at currently. It allows Banks to remarket mortgages quickly, and it allows the public to view all
documents in most of our counties on the internet as well as in our offices.
What do you need to be able to record a document electronically? Just a personal computer and an
internet connection.
What does this shared system portal mean for the future? In my office I currently have over 1000 registered
submitters using the portal for recording for all their transactions. Hundreds of sets of documents are
recorded each day in just minutes. No paper involved, mistakes on submissions are corrected electronically and
no delays. Every recording is completed and correct. In the future we look forward to this technology
eliminating any backlogs. Bring on the business… we will be ready for you.
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S H A R E D S E RV I C E S D S M S E L E C T R O N I C R E C O R D I N G
P O RTA L M A P O F P A RT I C I PAT I N G C O U N T I E S

A S K T H E E X P E RT

Dear Expert,

I have a proposed sale of real estate, occupied by husband & wife, where a Pre-Nuptial Agreement exists. The
“Pre-Nup” clearly states that prior to the marriage, what's his is his & what's hers is hers (she has much less
than him). I have been told that she was advised to obtain legal counsel, however, I don’t know if she did.
What is your opinion? Your faithful reader.

Dear Reader,

You have not told me who is in title so I need to answer this in light of several potential variations. If both
husband and wife are in title, then both must sign the deed. That’s the easy version. If, however, husband/wife
is alone in title, then (assuming that it was acquired after 1980, when Dower and Curtesy were abolished)
wife/husband has no interest in the property other than a principal matrimonial possessory interest. That, of
course, must be terminated. The common way of terminating this possessory interest is to join in the deed . . .
but it can also be terminated by abandonment. Abandonment can be established by sufficient evidence that
the sellers have moved out, their furniture is gone, etc. I would not recommend relying on the “Pre-Nup” for
several reasons. First, there is always the potential issue of “adequate and full” disclosure, which is essential for
the validity of such an agreement. Secondly, the agreement presumably addresses “ownership” rights or
interests. The possessory interest may not be a right within that classification but, rather, a statutory right to
have possession, even if owning “nothing”. In any event, I would not rely on the Agreement to cut proceeds
checks but, rather, make them payable to both husband and wife, leaving them to split it any way they desire.
You must, however, check with your underwriter to see what policy they follow with regards to reliance on
abandonment. Your Expert.

O H C A P TA I N M Y C A P TA I N !
By: Joe Grabas and Nancy Koch
After working through the demands of the RESPA Reforms that went into effect on January 1, 2010 and
settling into a system that was meant to provide Clarity and Transparency to the settlement process, the title
and settlement services industry finds that a new and much bigger ship looms on the horizon. Its name is the
Consumer Financial Protection Bureau, and it is to be captained by no less than a Harvard Law School
Professor and one of the “New Sheriffs of Wall Street.”
The Consumer Financial Protection Bureau (CFPB) was created as part of the Restoring American Financial
Stability Act of 2010 (RAFSA) which was signed into law by President Obama on July 21st of this year.
RAFSA is a 2300 page law with 16 Titles. One opinion of RAFSA was stated by James E. Hyland, former
Capitol Hill staffer and current DC lobbyist with the Pennsylvania Avenue Group, who suggested that this
Bill took “all the crazy ideas floating around Washington for years and smashed them together.”
The CFPB’s stated purpose is to make financial products fair, transparent and competitive while educating
the consumer. One of its main functions is collecting, investigating and responding to consumer complaints,
i.e. enforcement. The CFPB will have the authority to impose civil penalties for any violation of a law, rule or
final order or condition imposed by the Bureau and will be able to engage State Attorneys General to investigate
and prosecute violations. The penalties begin at $5,000.00 per day and can go as high as $1,000,000.00 per
day during the violation. Under RAFSA the CFPB is expected to set up a new Consumer Hotline for lending
(and settlement) complaints which can then be directed to state regulators for action as appropriate.
The good news is that through the efforts of the American Land Title Association, the business of Title
Insurance was eliminated from the activities covered by the Bill. The bad news is that the business of Real
Estate Settlements remains squarely in the CFPB’s sights. In fact, the CFPB is charged with taking over
responsibility for RESPA regulation and enforcement from HUD.
The process of creating the CFPB has already begun. Harvard Law Professor Elizabeth Warren was appointed
a Special Advisor by President Obama to oversee development of the CFPB. It is reported that she is on the
short list of people being considered for the Directorship of this new $800 million government Agency. She
has announced that the CFPB will be operational by July of 2011. While appearing on the Daily Show she
stated that a set of rules is necessary to make it “safe to buy a mortgage and safe to take out a credit card.” It is
said that she wants to create a nimble consumer watchdog for the 21st century.
Ms. Warren recently met with consumer groups, mortgage-industry officials and other housing representatives
to discuss new unified and simplified disclosure forms for lending. This set of new forms would replace the
GFE forms most recently mandated under RESPA Reform. Treasury Secretary Geithner who squarely
supports these efforts said, "Simplifying these forms is a prime example of where we can and will accelerate our
efforts to deliver real benefits to consumers as soon as possible." Section 1032(f) of RAFSA mandates a
Combined Mortgage Loan Disclosure Document that will incorporate both RESPA and TILA.
While Settlement Services are not specifically defined under the Act, they are considered a financial product
which is the focus of this law. As such, it is not impossible that the Settlement Services Industry will face an
entirely new set of regulations that determines how settlements will be conducted in the future.
One concern that has been voiced is that compliance with a new set of regulations may result in tighter credit
going forward. No matter what form it takes, it is clear that the Settlement Industry is in for more changes as
RAFSA is implemented and the CFPB takes on its mission. How those changes will play out are anyone’s
guess at this point in time. Barney Frank, one of the co-sponsors of the Bill has already suggested that certain
“corrections” to the Act may be necessary. The American Land Title Association has offered the expertise of
its RESPA Implementation Task Force to help the CFPB chart its course.
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JOE PERCONTI, ONE

OF

OUR FINEST

The title industry has lost one of its long time members and a good friend, Joe Perconti. On Friday,
October 8th, at the young age of 67, Joe passed away. Joe was a member of the New Jersey Land
Title Association and the American Land Title Association. He was known for his title expertise
and shared this knowledge at Upsala College where he taught classes in land titles. Joe was also the
President and Owner of High Mountain Title Agency and the former President of Valley National
Title Services and Commonwealth All Service Title Agency. He began his career in the title
industry in 1963 with Commonwealth Land Title Insurance Company in Paterson, NJ.
Joe was actively involved in his community, including exempt member of the North Haledon
Volunteer Fire Company No. 1, life member of the Fidelians of America, and a former member and
President of U.N.I.C.O. National North Haledon Chapter (and was honored at the Chapter's 50th
Anniversary), C.Y.O. basketball coach (through St. Paul’s R.C. Church) and was former member of
the Board of Education for Neumann Preparatory High School in Wayne, NJ.
But he will be remembered most for his big warm smile and decent nature. He was a real Title
Guy and a true gentleman.
He is survived by his beloved wife of 46 years, Mary-Sue, his son the Hon. Joseph C. Perconti
and his wife Cynthia of Boonton Township, NJ and his loving daughter Elizabeth A. Buck and her
husband Bryce of North Haledon, NJ. He is also survived by his four grandchildren, Olivia H. and
Garrett J. Perconti and Brendan J. and Ryan J. Buck; and Katie, his beloved Golden Retriever.
Our sincerest sympathies go out to his family and all that knew him.

D I D Y O U K N O W...
The NJLTA Agency Section has a group on FaceBook? You can connect to important information about the
industry and network with your friends and colleagues, too. Join the “NJLTA Agency Section” group today! Visit
FaceBook and search NJLTA in the groups section.
Please join our FaceBook group at “2011 NJLTA Business and Education Convention”. You will receive up to
date information on the convention at Crystal Springs in Hamburg, NJ. “Who Says You Can’t Go Home?”
Congratulations to Danny May on his new position as Vice President, Agency Representative for First American
Title Insurance Company in Freehold. In his spare time he serves as the 2010-2011 president of the NJLTA!
And more congratulations and best wishes to:
Scott Sumner, who was formerly with Chicago Title, and Sue Wenzel, previously with First American, have joined
Westcor Land Title Insurance Company. Scott is the company’s State Counsel, while Sue is its State Agency
Representative.
Terry Gupko Swope, who was formerly with Lawyers Title, has joined North American Title as NJ and PA
State Manager.
Ron Maas, Esq., formerly with RESPRO, has joined North American Title as Mid Atlantic Regional Counsel.
Chris Marra, formerly with Fidelity National Title is in Business Development for Westcor.
Susan Ney, formerly with Fidelity National Title is now Administrative Coordinator for Westcor.
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DOCTORED DODGER S DIVORCE DOCUMENT
S P O T L I G H T S VA LU E O F N O TA R I Z AT I O N
Reprinted from National Notary Association Bulletin, October 2010
The bitter divorce trial between power couple Frank and Jamie McCourt has captured headlines because
the prize in the proceedings is ownership of the Los Angeles Dodgers Major League Baseball team.
But testimony from a family attorney underscores the importance of notarization and demonstrates
the tangle that can occur when the highest standards of professional care and ethical conduct are
not followed.
Attorney Larry Silverstein admitted under oath that he altered a post-nuptial agreement after it
was signed and notarized. The one-word change would give Frank McCourt sole ownership of the
Dodgers. The fact that the agreement had been notarized helped establish a timeline for events and
shined the light on the attorney’s actions, which he claimed were intended to correct an honest mistake.
But the whole point of following proper procedure as well as legal and ethical standards is to make sure
our actions can stand up to scrutiny and imbue transactions with greater trustworthiness and reliability.
If a material change is made to a contract or agreement that has already been signed and notarized, the
document would have to be re-signed and notarized again. Re-notarization would be important to ensure
that both parties were signing the agreement willingly without duress and that they understood what
they were signing.

N J LTA B U S I N E S S A N D E D U C AT I O N
CONVENTION COMES TO NEW JER SEY
After spending the last 10 years traveling up and down the east coast, the New Jersey Land Title Association
is bringing the 2011 Business and Education Convention back home!
You don’t want to miss this spectacular event that will take place May 22, 2011 through May 24, 2011 at the
amazing Grand Cascades Lodge located at the Crystal Springs Resort. Nestled in the rolling farmland of the
Garden State’s picturesque northwest, this 4000+ acre world class resort is one of New Jersey’s finest.
Guests will be in awe of the impressive indoor tropical Biosphere Pool Complex, find rest and renewal at the
glamorous Reflections Spa, experience a delight for the senses at the award winning Wine Cellar, and find
strolling through the many gardens a true pleasure.
We have planned a convention that is packed with exciting guest speakers and will be building continuing
education classes around their presentations. This is an opportunity to hear from some nationally known
experts and at the same time receive six continuing education credits!
The exhibitor hall will be bustling with energy as our convention sponsors display their products and
services. On Monday and Tuesday mornings, attendees will be offered a buffet breakfast in the hall, presenting
an opportunity to browse the exhibits after their meal is complete.
This year, the NJLTA will host its first Annual Charity Golf Outing on Sunday May 22, 2011. “SWING
FOR A CURE” will take place at the renowned Wild Turkey Golf Course located on the property of
Crystal Springs Resort. Our chosen charity is the Juvenile Diabetes Research Foundation. The money we
raise will go directly to the Foundation to provide much needed funding for research. “SWING FOR A
CURE” is open to all industry professionals, including those that have chosen not to attend the convention.
On Tuesday evening the Association will host the annual Gala Dinner. This is an opportunity to recognize
all of those members that have dedicated so much time to our industry as well as induct our new officers for
both the NJLTA and the Agency Section. This is a black tie optional event that will include a sit down
dinner, open bar and orchestra music! Break out your finest threads and get ready to join the party!
Let’s recap ~ Ice Breaker BBQ with open bar and music on the evening of arrival, 2 buffet breakfasts, six
continuing education credits, exciting guest speakers, Gala Banquet with open bar, dinner and dancing, golf
awards at breakfast day 2, all being held at a world class resort right in our own backyard! The registration fee
for this event is $275.00 per member! PLUS, the agency section has agreed to provide one registration rebate
of $250.00 per agency to each member that attends!! This is NOT a misprint! You can attend the
convention for a registration fee that will ultimately cost only $25.00!! You cannot afford to let this
opportunity pass… watch for registration packages in early January! (Golf and hotel fees are separate)
Whether you attend every year, used to attend, or have never attended in the past, please save the dates for
what promises to be a convention to be remembered. “Who Says You Can’t Go Home?”
Sign up on Facebook and get the most up to date convention information at “2011 New Jersey Land Title
Business and Education Convention.”
All inquiries regarding sponsorship or registration can be directed to Amy Holder – amy.holder@fnf.com.
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A mind once stretched by
a new idea never regains
its original dimensions.
Anonymous

THE AGENCY PER SPECTIVE
By: George A. Stickel, Esq.
BEWARE THE TASP
For those title agents not yet aware of the latest threat to our economic
survival, beware the TASP. In recent years the National Association of
Insurance Commissioners (NAIC) concluded that they did not have enough
information to manage. They sought ways to gather new data. And from
whom do they now seek this additional information? Why not title insurance
agents?
NAIC has crafted the Title Agent Statistical Plan, commonly known as
TASP. The recently adopted draft form, required to be completed by all
agencies, contains over 100 lines of mandated information. Included are the
number of title searches ordered, the number of requests received for title
insurance and non-insurance deals, settlement income, premium remitted,
income from cancelled orders, and investment income. There are also
separate lines for all expenses including payroll, employee benefits, marketing
and sales expenses, escrow shortages, unreimbursed claim losses, E & O
premium, etc., etc. And the draft demands that this information be provided
quarterly. Imagine what it will cost you to provide this information. There
will be the expense of updated software, not to mention the man-hours in
capturing the data and justifying the numbers in the event of an audit.
Underwriters already provide statistical data to the State, so they are not
impacted by these new agency requirements. It is we, the agents, who need to
be concerned. However, underwriters and the New Jersey Land Title
Association are fearful that any information the Agency Section may provide
to you about TASP, beyond mere education, could be considered an
Anti-Trust violation. Therefore, the Agency Section can offer no suggestions
as to how to react to this threat. Each individual agency must decide upon its
own response and course of action.
Make no mistake. Insurance Commissioners will collect and use this data to
demand justification for agency splits. Regulators have a difficult time
conceptualizing that title insurance is a unique product. Unlike the other
forms of insurance they regulate, our business model, when practiced
effectively, emphasizes claims avoidance and our premium includes costs
associated therewith.
Keep in mind that this new reporting requirement, in its present form, will
likely apply to all agencies, regardless of size. (How much does it cost the
State to collect the $12.00 they bill me each year for the Department of
Labor’s “Combined Assessment Bill and Rate Computation”, whatever that
is.) New Jersey does not have a reputation for kindness to small business. If it
costs taxpayers $3.00 for state regulators to collect $1.00 in revenue our
legislators will find some way to justify the expense.
TASP has not yet been adopted in New Jersey. However, our own New
Jersey Commissioner of Banking and Insurance, Hon. Thomas B. Considine,
is a member of the TASP committee at NAIC. It is therefore not a question
of whether this burdensome requirement will be coming to New Jersey, it is
merely a question of when and in what form.
Some encouraging news came out of a TASP meeting with the New Jersey
Department of Banking and Insurance and representatives of our industry on
October 19, 2010. It seems that the earliest this data may be collected would
be for the year 2012 and New Jersey reporting may be on an annual basis,
rather than quarterly. Perhaps of most importance, the State seems willing to
review input from our industry regarding the data as it applies to our State,
rather than just adopt the national TASP formula.
As a member of the Agency Section you should be proud of your agency
representatives on the State TASP committee. They serve you well in helping
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NJDOBI to better understand our industry. Current agency members are
Mike Grant, Bill DeAscentis, Steve Johnson and George Watson. If you see
or talk to them you might consider thanking them for their considerable service.
HUD-1.01? LET’S TRY IT AGAIN,
AND MAYBE GET IT RIGHT THIS TIME
Are you all becoming familiar with the new three page HUD-1 form? Well,
don’t get too comfortable, as its days may be numbered.
On September 17, 2010, President Obama by-passed Senate confirmation
procedures by appointing Harvard Law professor, Elizabeth Warren, as a
White House assistant charged with establishing the Consumer Financial
Protection Bureau, an agency Ms. Warren proposed several years ago. The
mandate of this Bureau is to create comprehensive oversight for the American
consumer in matters relating to finance. Mortgage lending is one of the areas
to be regulated by this Bureau and the Department of Housing and Urban
Development will no longer control RESPA rules.
It is telling that the first meeting taken by Ms. Warren following her
appointment addressed the simplification of mortgage disclosure forms. It is
likely that this new Bureau will create its own set of RESPA rules and perhaps
change the new HUD-1 in whole or in part. We can only hope any revised
rules and forms are more consumer friendly than what is currently in use. (Is
it too much to ask that the numbers in the title insurance section of the
HUD-1 actually add-up to something comprehensible?)
ATTEND THE NJLTA CONVENTION FOR $25.00!!!!
The Agency Section Board, again this year, has decided to offer a $250.00
credit for any agency registering for and attending the next New Jersey Land
Title Association annual convention. The 2011 Business and Education
convention is scheduled for May 22, 23 and 24, 2011 at the Crystal Springs
Resort in Hamburg, New Jersey. With the registration fee set at $275.00, the
agent’s net out of pocket registration will be only $25.00. Crystal Springs
Resort is an “all-suite” hotel and has offered the NJLTA a group rate of
$209.00/night. So, for less than $450.00 an agent can spend two nights at a
luxury resort, earn 6 continuing education credits, and enjoy two full
breakfast buffets and two dinners (including the annual banquet with music
and dancing) with two open bars. And for a mere $150.00 additional you
may choose to bring your spouse. If you can’t stand the thought of spending a
night away from your home and family, consider being a day-tripper. You can
register for the convention at $275.00 and for a net of $25.00 (after your
$250.00 agency rebate) you get to enjoy breakfast, lunch and dinner and earn
6 credits all day on Monday and without renting a room. Mark your calendar
to attend when the New Jersey Land Title Association convention comes
home to New Jersey.
FACEBOOK? WHAT’S FACEBOOK.
The NJLTA Agency Section can now be accessed via Facebook. That’s all I
know about that topic.
JOE GRABAS IN INDECENT PURPLE SHORTS
A sold out crowd of 160 agents and their employees from 42 different
agencies registered for the Agency Section’s free education seminar on
September 22, 2010 at the Holiday Inn in East Windsor. 40 “no shows” (and
you know who you are) missed the opportunity to hear about upcoming
challenges to our industry, such as TASP and President Obama’s reform of
consumer protection. Most of the seminar was devoted to title searching
issues. Who knew Joe Grabas searched titles in New Brunswick during his
Rutgers years wearing indecent purple shorts or that Tom Rafferty’s head can
be captured by satellite imagery from 10,000 feet? See what you are missing
by not attending? And, as for you “no shows”, please understand that you

cost the Agency Section a considerable penalty by not attending as the
hotel requires a guarantee in advance. Even more inconsiderate is the fact
that there were many members on the waiting list who would have been
happy to sit in your seat and earn your credits, if you had only made a
phone call to cancel. Going forward the Agency Section has found it
necessary to implement a cancellation fee of $50.00 for each registrant
failing to attend without notice.
The next two free Agency Section education seminars are on Tuesday,
January 25, 2011 (sponsored and presented by First American Title
Insurance Company) and Wednesday, March 23, 2011 (sponsored and
presented by Stewart Title), both at 4:00PM at the Holiday Inn in East
Windsor. Please do not register unless you definitely plan to attend.
Incidentally, the Agency Section Board holds its meetings at 2:30PM
before each of the seminars. Please come out early to see the Board in
action and then stay for the education credits. As always, your input is
welcome.
The views expressed in this article are solely those of the author and do not
reflect the opinion of the New Jersey Land Title Association, the Agency
Section Board, or the Editorial Board of The Advocate.
George A. Stickel, Esq. is a Third Generation, 40 year veteran of the title
industry. He is President of Stickel Title Agency in Pennington, NJ. George
is a member of the NJLTA Agency Section Management Board and a
contributing writer to The Advocate.

T E L L U S Y O U R S T O RY !
Enter the Advocate Op Ed Essay Contest Today!
What’s it all about? Inquiring minds want to know how you got into this unique, interesting
and sometimes baffling industry known as the title industry. Was it through family connections?
A chance meeting? Is your story intriguing enough to share? Is it good enough to win one of
these great prizes?
• 2011 Business & Education Convention Registration for Two valued at over $425
• Golf/Spa Gift Certificate valued at $150
• And other great prizes!
Find out by following these simple rules:
• Write a 500 word or less essay about how you got into the title business
• Submit it in Microsoft Word to AdvocateNJLTA@gmail.com by January 31, 2010
• Must be a member of the NJLTA or an employee of an Active Member or Agency
Member to be eligible (No members of the editorial board or family members are eligible)
Note:
• The decision of the Editorial Board is final
• The editorial board has a right to edit and print any and all submissions as it chooses
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N J LTA S E E K S C E RT I F I E D
T IT LE PROFESSIONAL APPLICANTS
Are you a Certified Title Professional (CTP)? Have you considered applying?
The New Jersey Land Title Association has developed a Professional Designation Program for its members, in
an attempt to recognize those individuals who have exhibited a proficiency in the knowledge of title insurance
and a dedication to the New Jersey Land Title Association and to the profession.
The idea for the CTP designation was first conceived in 1990. After considerable efforts a program was
devised that would reward members of the NJLTA, not just for their knowledge and time in the title industry,
but also for their willingness to work for the Association and the greater good of the title insurance profession.
In June of 1991, the first five CTP designations were awarded at the NJLTA Annual Convention in Atlantic
City, New Jersey.
There are many individuals in the New Jersey title industry who deserve the recognition and prestige that a
Professional Designation would bring. You may be one of those people.
A copy of both the application for the Certified Title Professional designation and the Rules and Regulations
governing the program may be viewed at www.njlta.org. These items may also be obtained from the
Association by contacting the Association’s office at Monmouth Executive Center, 100 Willowbrook Road,
Building 1, Freehold, New Jersey 07728. The Association’s telephone number is (732) 683-9660.

N J LTA S E E K S
S C H O L A R S H I P C A N D I D AT E S
It’s that time of year again! The New Jersey Land Title Association takes great
pleasure in announcing that they are accepting applications for the 2011 John R.
Weigel Scholarship Award. Named in honor of the Association’s Director Emeritus
John R. Weigel, who served the title insurance industry with distinction for over 20
years, this award is intended to provide financial assistance for the pursuit of higher
education by members of the Association, their spouses and/or children.
The Association will award one scholarship in the amount of $8,000.00, payable over
a four (4) year period, provided the scholarship winner satisfies continuing eligibility
requirements. All benefits are payable on a semester basis in semi-annual installments
of $1,000.00.
Eligibility for this scholarship award is limited to: (1) individuals who are currently
employed by an Active or Agency Section Member of the New Jersey Land Title
Association and have a minimum of three years’ experience in the title insurance
industry, (2) their spouses and/or (3) their children. Applicants will be evaluated on
academic achievement, extracurricular activities, public service, and similar relevant
factors. The decision to award this scholarship will be in the sole discretion of the
New Jersey Land Title Association.
A copy of both the application for the Scholarship and the Rules and Regulations
governing the program may be viewed at www.njlta.org. These items may also be
obtained from the Association by contacting the Association’s office at Monmouth
Executive Center, 100 Willowbrook Road, Building 1, Freehold, New Jersey 07728.
The Association’s telephone number is (732) 683-9660.
All applications must be submitted to the Association’s office by March 1, 2011. The
winner of the award is expected to be announced by April 15, 2011.
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BERGEN
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Still the name that accuracy and reliability are known by.
Charles Jones® has been the name people have trusted for precise and dependable judgment searches for nearly a century. Now combine our
unmatched level of personal service with the cutting-edge automation technology of Signature Information Solutions®, and what do you get?
The best of both worlds. Signature is the only source that delivers these services:
• Charles Jones Name Searches
• Charles Jones Corporate and UCC Searches
• Charles Jones Flood and Tideland Searches
Charles Jones and Signature. Because it’s just not valid without Signature.
Home of Charles Jones & Data Trace NJ/PA products and services

Charles Jones and Signature Information Solutions are registered trademarks of Signature Information Solutions LLC. Data Trace is a trademark of Data Trace Information Services LLC. ©2010 Signature Information Solutions LLC. All rights reserved.

D AT E S T O R E M E M B E R
JANUARY

Continuing Education– New Jersey Land Title Institute – RESPA
4th

Continuing Education – Grabas Institute for Continuing Education
Lasers, Orange Vests & Corner Markers: Basic Principles of Field Surveying
Ramada Inn – East Hanover, New Jersey

9th – 10th

Research Abstracter/Agent Committee Meeting
American Land Title Association
The Case Marina Resort, Key West, Florida

13th

Continuing Education – Grabas Institute for Continuing Education
Title Masters: A Title Agent Symposium
Crowne Plaza – Edison, New Jersey

19th

Board of Governors Meeting
New Jersey Land Title Association
NJLTA – 100 Willowbrook Road – Freehold, New Jersey

25th

Agency Section Meeting – FREE CE SEMINAR
New Jersey Land Title Association
Holiday Inn – East Windsor, New Jersey

25th – 26th

Title Agents Exec Conference Winter 2011
American Land Title Association
Ritz-Carlton New Orleans, New Orleans, Louisiana

FEBRUARY

Continuing Education – New Jersey Land Title Institute – Love, Sex, Death and Title
15th

Continuing Education – Grabas Institute for Continuing Education
The Georgia of the North: African American Land Ownership and Discrimination in NJ
Ramada – East Hanover, New Jersey

24th

Continuing Education – Grabas Institute for Continuing Education
The Georgia of the North: African American Land Ownership and Discrimination in NJ
Wyndham – Mt. Laurel, New Jersey

8th

Continuing Education – Grabas Institute for Continuing Education
Condos, Co-Ops & 99 Year Leases
Atlantic City, New Jersey

13th – 16th

2011 Federal Conference
American Land Title Association
The Liaison Capitol Hill Hotel, Washington, DC

15th

Board of Governors Meeting
New Jersey Land Title Association
NJLTA – 100 Willowbrook Road – Freehold, New Jersey

15th

Continuing Education – Grabas Institute for Continuing Education
What’s In a Name? Judgments, Liens, UCC’s & Name Searches
Ramada – East Hanover, New Jersey

23rd

Agency Section Meeting – FREE CE SEMINAR
New Jersey Land Title Association
Holiday Inn – East Windsor, New Jersey

12th

Continuing Education – Grabas Institute for Continuing Education
Gaps, gores & Overlaps: Surveys that Reveal Title Defects
Crowne Plaza - Edison, New Jersey

28th

Continuing Education – Grabas Institute for Continuing Education
Condos, Co-Ops & 99 Year Leases
Atlantic City, New Jersey

22nd

First Annual NJLTA Charity Golf Outing
To Benefit the Juvenile Diabetes Research Foundation
Wild Turkey Golf Course
Hamburg, NJ

22nd -24th

NJLTA Annual Business & Education Convention
Crystal Springs Resort, Hamburg, NJ

MARCH

APRIL

MAY
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