Empowering communities one neighborhood at a time

Comcast Foundation

F

or Charisse R. Lillie, a visit with Project H.O.M.E.
and other Comcast-supported organizations

is always an opportunity to learn about the needs

Mission
Comcast’s Community
Investment strategy has three
focus areas: expanding digital
literacy, promoting community
service, and building tomorrow’s
leaders. Comcast invests in
communities throughout the
country with in-kind support, such
as public service announcements
and corporate volunteerism, and
financial support from the corporation and Comcast Foundation.

of communities in the company’s footprint.
“When you walk into a community center and
see children who don’t have computers in their
homes smiling and chatting as they type and
point to screens in a fully-equipped technology
lab we’ve supported, it’s inspiring,” said Lillie, Vice
President of Community Investment at Comcast
and President of the Comcast Foundation. “I can
see the difference we are making.”

Charisse R. Lillie visits a Comcast-funded
technology lab at Project H.O.M.E.
in Philadelphia.

History
In June 1999, Comcast founded
the Comcast Foundation to
provide charitable support to
qualified non-profit organizations.
Since its inception, the Comcast
Foundation has donated more
than $123 million to organizations
in the communities nationwide
that Comcast serves.
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Leadership
Charisse R. Lillie,
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Tracy Baumgartner,
Executive Director

More information
www.comcastcorporation.com

With the acquisition two years ago of
NBCUniversal, Comcast became an enterprise
of more than 125,000 people, as well as a
company uniquely positioned to steer both
technological and media innovation. But what
remains the same is the Comcast culture—a
culture of caring about investing in communities
and developing an educated workforce that is
civically engaged.

To achieve that goal, Comcast, through the
Comcast Foundation and other means of
giving, focuses its community investment
efforts in three primary areas: expanding
digital literacy, promoting community service,
and building tomorrow’s leaders.

When Ralph Roberts founded Comcast in
1963, the concept was to bring television to
people who couldn’t receive television signals
because they lived too far away from a TV
station, or in a market that was too small.
While that concept has evolved dramatically
in the nearly 50 years since, it is still rooted in
the notion of leveling the playing field so that
everyone has equal access to technology and
the tools to help them succeed in life.

“Nearly one-third of all Americans—many
who are poor—are on the wrong side of
the digital divide. They have limited computer
literacy skills, if they have any at all, and they
don’t have broadband access at home,” Lillie
said. “Without access to these 21st-century
tools, improving the quality of their lives can be
beyond their reach.”

Connecting communities
to technology
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Fast Facts
In 2012, the Comcast Foundation
provided $16 million in grants
to hundreds of non-profit
organizations and other
charitable partners across the
country. In addition, Comcast
in 2012 donated more than
$211 million in airtime for public
service announcements, as well
as other in-kind support, to
community partners nationwide.

DIGITAL LITERACY
n

n

Comcast supports one out
of every two Boys and Girls
Clubs in America through
Club Tech and other initiatives.
Comcast Digital Connector
youth have provided more
than 100,000 hours of
volunteer service to bridge
the digital divide in their
communities.

For that reason, bridging the digital divide is the
cornerstone of Comcast’s philanthropic and
community outreach. In 2011, the company
launched Internet Essentials, the nation’s most
comprehensive broadband adoption effort.
Working with 4,000 school districts and other
agencies nationwide, Comcast in just over
a year helped connect more than 100,000
families—that’s 400,000 people—to the
Internet. Many of them now have first-time
online access to employment, healthcare,
and other critical information.
The program’s success
draws in part upon the
thousands of local and
national partnerships
formed over the years
with Comcast and the
Comcast Foundation.
Founded in 1999, the
Comcast Foundation
has provided more
than $123 million
to organizations and
programs that align
with the company’s
philanthropic mission.

“It’s not uncommon
for a local Boys &
Girls Club, where we
fund Club Tech, to also

Nearly 500,000 young
people improve their
computer skills each year
through Club Tech programs
at local Boys & Girls Clubs.

be a host for the Digital
Connectors program, and a
partner for Comcast Cares Day.”
—Charisse R. Lillie,
President

For instance, through a program called Club
Tech, Comcast provides support to about
2,000 local Boys & Girls Clubs of America—
including 12 in Philadelphia—to boost the digital
skills of hundreds of thousands of children
ever y year. Likewise, through a company
program named Comcast Digital Connectors,
youth in underser ved communities are
becoming more digitally literate, while at the
same time learning the value of giving back
by sharing their new skills with their communities. For example, in Philadelphia, Comcast
has partnered with Project H.O.M.E. and the
People’s Emergency Center to host the Digital
Connectors program.
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“We want to have a comprehensive impact
on the communities we serve,” Lillie said. “It’s
not uncommon for a local Boys & Girls Club,
where we fund Club Tech, to also be a host for
the Digital Connectors program, and a partner
for Comcast Cares Day.”

Comcast “Big” Jaclyn McAdams
reunites with her “Little,” Ariana,
outside the Comcast Center during
the 2012 Big Brothers Big Sisters
Beyond School Walls program.
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Fast Facts
COMMUNITY SERVICE
n

n

More than 437,000 volunteers have participated
in Comcast Cares Day,
and the Foundation has
donated more than $12
million to local partner
organizations.
Comcast employees pledged
more than $5.6 million in
the company’s most recent
United Way campaign.
The Comcast Foundation
additionally provided $1.6
million in matching grants.

Promoting
community service
Comcast Cares Day is the company’s annual day
of service, and the nation’s largest single-day
volunteer effort. It is also another reflection of
the company culture Ralph Roberts worked
so hard to create from day one. “Ralph has
always believed that investing in our employees
and their community involvement is just as
important as investing in technology,” Lillie said.
At just one site last April, 500 Comcast volunteers descended on Philadelphia’s Frankford

High School to refurbish the cafeteria and paint
murals, providing students with an inspirational
environment to return to on Monday morning.
In addition to Comcast Cares Day, employees
express the importance of giving back to
the communities they serve by supporting
the company’s annual United Way campaign.
In the past two years, about 50 percent
of company employees participated in the
campaign—and raised more than $10 million
in employee pledges.

TOMORROW’S LEADERS
n

n

n

Comcast’s Leaders and
Achievers Scholarship
Program has awarded
more than $17 million
in scholarships to 17,000
students since 2001.
Comcast has the largest
workplace mentoring
program in the country,
with about 300 employees
participating in Big
Brothers Big Sisters’
Beyond School Walls.

Another Foundation-suppor ted
initiative that continues to expand is
Beyond School Walls, a one-to-one
mentoring program run with Big
Brothers Big Sisters of America.
Launched in 2008 with 45 “Littles”
from Philadelphia’s Fairhill Elementary School, the program is now in
place in 13 cities served by Comcast,
and includes close to 300 Comcast
employee “Bigs” meeting regularly at their
Comcast offices with “Littles” from nearby
neighborhood schools.

Since 2008, Comcast has
helped prepare more
than 5,600 City Year corps
members for careers during
the annual Human Resources
Development Days.

Scenes from Comcast Cares Day, the nation’s largest single-day
corporate volunteer effort
(Top) Comcast volunteers celebrate the completion of a school
playground mural.
(Middle) Comcast employees and partners paint a mural at
Philadelphia’s Frankford High School.
(Bottom) Comcast volunteers improve a community garden at one
of more than 660 sites during Comcast Cares Day.
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FOR MORE
INFORMATION:

Building
tomorrow’s leaders

COMCAST FOUNDATION

While Comcast has forged several partnerships
with national organizations like Big Brothers
Big Sisters of America and United Way, the key
to success is the involvement of both partners
at the local level. One of our largest national
partners is City Year, which takes aim at the
nation’s dropout crisis by recruiting young
people to work for a year with at-risk students
in urban schools.

www.comcastcorporation.com
www.facebook.com/wepowerdreams
www.twitter.com/comcastdreambig

In 2001, the Comcast Foundation funded a
leadership development program in Detroit
to help City Year corps members better serve
their local communities. Building upon that
success, Comcast expanded the relationship
in 2003, and today Comcast supports City
Year by sponsoring teams in 11 cities across
the country—including this year at Grover
Washington Middle School in Philadelphia’s
Olney neighborhood.
You might see Comcast’s City Year teams hard
at work serving students at inner-city schools,
performing their morning exercises in front of
the Comcast Center in Philadelphia, or volunteering side-by-side with Comcast employees
as part of Comcast Cares Day. Or flip on your
television and you might see a public service
announcement recruiting new corps members
for City Year teams across the country as part
of the $3 million Comcast donated in airtime
to City Year in 2011 alone.

230 South Broad Street
Suite 402
Philadelphia, PA 19102
P: 215-790-9700
F: 215-790-9704
E: info@dvg.org
www.dvg.org

“Whether through City Year or Digital
Connectors, the Comcast Foundation, through
its partnerships and signature programs,
demonstrates a strong commitment to serving
diverse communities and populations across
the country,” said Maria G. Arias, Comcast’s
Executive Director of Diversity & Inclusion.
By expanding digital literacy, encouraging
employee volunteer ism, and prepar ing
today’s youth to become tomorrow’s leaders,
Comcast and the Comcast Foundation aim to
strengthen the workforce in general and build
a smarter society.
“Together with our local and national partners,”
Lillie said,“we’re empowering our communities,
one neighborhood at a time.”

“Whether through City Year
or Digital Connectors, the
Comcast Foundation, through
its partnerships and signature
programs, demonstrates a
strong commitment to serving
diverse communities and populations across the country.”
— Maria G. Arias,
Comcast’s Executive
Director of Diversity
& Inclusion

Philadelphia City Year corps
members participate in their
morning PT drills in front of
Comcast Center.
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