Banking on Building Stronger,
More Vibrant Communities:

The PNC Foundation

P

NC has developed a unique approach
to its corporate giving by investing in an

issue that is important to communities PNC

Mission

serves, while developing signature programs

PNC partners with communitybased nonprofit organizations
to enhance educational
opportunities for children
and to promote the growth
of targeted communities.

that bear a distinctive PNC mark. It’s called

SIGNATURE PROGRAMS
PNC Grow Up Great, a 10-year,
$100 million program to help
improve the school readiness of
children from birth to age five.
PNC Arts Alive, a 5-year, $5
million initiative designed
to support the visual and
performing arts

Leadership
J. William Mills, III,
President, Philadelphia/
South Jersey Region
Regina E. Canfield, Senior
Vice President, Director
of Client and Community
Relations, Philadelphia/
South Jersey Region

More information
www.pnc.com
www.pncgrowupgreat.com
www. pncartsalive.com

“branded philanthropy,” an approach that
allows PNC to achieve high impact in the
community, while being identified strongly

Bill Mills

and uniquely with the company’s grantmaking initiatives. It’s smart
and strategic philanthropy that works well for PNC’s employees, its
customers and the communities in which it does business.

While branded philanthropy is not the only
way PNC gives to the community (there are
many other non-PNC-developed programs
that are funded through the foundation
and Financial Services Group), it is the most
focused, long-lasting and targeted way they
give. Moreover, PNC enhances each approach
with the positive partnerships it builds with
grantees, making the company’s community
investments even more valuable.

Focusing on Early
Childhood Education
Bill Mills, president of PNC’s Philadelphia and
Southern New Jersey market, said the best
example of PNC’s branded philanthropy is PNC
Grow Up Great (and its Spanish equivalent PNC
Crezca con Exito)—a 10-year, $100-million to
early childhood education.

“Today it is the most comprehensive corporatebased school readiness program in the nation
committed to helping produce stronger,
smarter and healthier children, families and
communities,” said Mills. “Since we’ve been
involved, we helped bring focus to one of our
nation’s most critical education issues, and I’m
proud to say we’re the first major corporation
to focus on this sector of education.”
Mills explained that this program is a longterm investment for PNC, and it has a number
of elements that truly shows that it’s strategic
philanthropy. “We make grants locally to
community-based organizations that are
working to improve early education in our
region. We’re also invested in advocacy and
public awareness campaigns that promote
the value of early education,” said Mills. He
said PNC had a role in helping to influence
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PNC has distributed more
than $15 million in Grow Up
Great grants to Head Start
and other initiatives that
support early childhood
education.
PNC Grow Up Great has
partnered with nationally
renowned early education
experts Family Communications, Inc. and Sesame
Workshop to develop
tools and resources that
show parents how to turn
everyday moments into fun
learning opportunities.
Between March 2004–2009
PNC’s employees volunteered a total of over
100,000 hours on behalf of
PNC Grow Up Great.
In support of their
volunteer effort, over
110 employees received
grants totaling more than
$117,000 for distribution to
local preschool centers.
The program has received
numerous awards, including:
Large Company Excellence
Award, Committee Encouraging Corporate Philanthropy (2008); Sesame Workshop Corporate Honoree
(2007); and Corporate
Friends of Children Award,
Child Welfare League of
America (2007).

the Pennsylvania State Legislature that funding
pre-K and early education was crucial. PNC
was also involved in the recent advocacy
efforts to maintain early education funding in a
very restricted and shrinking state budget.

Donating Thousands
of PNC Volunteer Hours

to the children.” Canfield said “the volunteer
hours mean as much to the centers as PNC
funding.”
Mills explained that everyone who works
for PNC is invested in Grow Up Great at
different levels. PNC chairman and CEO Jim
Rohr has even served as co-chair of a high-

PNC complements its community investments
with employee involvement and engagement.
“Our employees volunteer so they really
understand the value of quality early education
programs, and they feel invested personally,”
Mills emphasized.
PNC encourages volunteerism by giving each
full-time employee 40
hours of paid time off
“It’s not just
each year to volunteer
for approved Grow
about writing checks—our
Up Great activities and
employees volunteer so they
preschool centers.

PNC volunteers donated and
sorted 30,000 school supplies
for Head Start centers.

ly influential program
created by the Penn“One
of
most
sylvania Department of
of quality early education
successful programs
Education called “Preprograms and they feel invested
we’ve funded in this
K Counts,” a publicregion under PNC
personally.”
private partnership that
Grow Up Great is a
— Bill Mills
funds block grants to
President
Head Start program
help school districts that
in North Philadelphia,”
serve a high percentsaid Jean Canfield,
age of low-income, at-risk children create or
senior vice president and director of client and
improve pre-K programs.
community relations for PNC in the Philadelphia
and South Jersey region. “It’s a great example
Tailoring Programs to
of how PNC Grow Up Great can really have an
Local Needs
effect in a community.” PNC helped this Head
Start create and fund a math training program
The program is not limited to the Philadelphia
for their pre-K teachers. The teachers said it’s
and New Jersey markets. PNC Grow Up Great
made a huge difference in how they teach.
is found in every PNC market. “One of the
nice things is that, although our geography
“PNC employees also have spent thousands of
goes from Virginia to Connecticut and New
volunteer hours at many of our partner centers
Jersey to Missouri, we tailor our programs
throughout the region—building libraries and
to meet the local needs,” said Mills. “We look
filling them with new books, painting schools,
at our whole market like it’s a pasture, but
organizing drives for school supplies and even
the pasture has fences. Inside the fences we
coats, hats and mittens that are then donated
can be very creative. We have done things

really understand the value
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PNC Arts Alive launched in
2009 as a pilot program in
the Philadelphia and South
Jersey market.
The inaugural PNC Arts Alive
grant portfolio was comprised of 23 organizations — 19
arts groups and four service
partners.
Second year grants supported
21 arts organizations and six
service partners — seven of the
grantees are from South Jersey.
Grantees cover a full range
of disciplines including classical
music, dance, film, performing
and visual arts.

COntact
PNC Foundation
Philadelphia/Southern
New Jersey
Rebecca Quinn-Wolf
Vice President,
Community Relations Manager
Office of the Regional President
1600 Market Street, 3rd Floor
Philadelphia, PA 19103
P: 215-585-5152
F: 215-585-5044
E: Rebecca.Quinn-Wolf@pnc.com

180 degrees differently from other locations
because it’s appropriate for the market.”
Canfield explained how that local decision
making works. “We have contributions
committees in each market and a director
like me,” she said. “We’re accountable to the
regional president and the committees; we
take our recommendations to them and they
review, approve and provide input and ideas
about how to invest locally.”

Helping Arts Groups
Grow their Audiences
A more recently launched signature initiative
in the Philadelphia and Southern New Jersey
market is PNC Arts Alive, a fiveyear, $5-million grant program that
challenges visual and performing
arts organizations to put forth
their best, most original thinking in
expanding audience participation
and engagement.

them engage new and diverse audiences with
the opportunity to experience their respective
art forms. They include:
n Ticket subsidies that help fill houses while
providing arts access to broader, more
diverse audiences.
n Free public events that engage new audiences
and introduce the arts in unexpected ways.
n Innovative
programs that capture the
attention and interest of the next generation
of arts supporters—high school and collegeaged students.
n	Outreach programs that target diverse,
low- to moderate-income children, students
and families, giving them access they would
otherwise never have.

“We’re always looking for a way to
support the business environment
and communities where
we operate,” said Mills.
“A great example of that
is our locally branded
program PNC Arts Alive.”
PNC Arts Alive was created
at a time when consumers
were
thinking
twice
about their discretionary
spending and when financial support for arts
organizations from all funding sources was
being cut back.

230 South Broad Street
Suite 402
Philadelphia, PA 19102

The PNC Foundation is awarding grants to arts
organizations that are coming forward with
creative ideas in their proposals—solid plans
that show how a PNC Arts Alive grant will help

P: 215-790-9700
F: 215-790-9704
E: info@dvg.org
www.dvg.org
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(Above) 2010 PNC Arts
Alive grantees, PNC Center,
Philadelphia.
(Left) Bill Mills reading to preschoolers at Children’s Village
Childcare Center in their new
PNC Grow Up Great Library.

Mills concluded,“We believe that an investment
in the arts enriches lives and builds stronger,
more vibrant communities. An investment
in the region’s cultural community helps to
improve the economy in many different ways.
The stronger the economy and the people, the
stronger PNC will be. We think that’s strategic
philanthropy.”
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