Yellow Pages
2015 Sustainability Report Card for
Telephone Directory Publishers

Find out which phone book publishers are using sustainable
publishing practices:
Do They Provide Opt-Out Options?
Do They Practice Sustainable Production?
Do They Offer Support for Recycling Programs?
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The Product Stewardship Institute
The Product Stewardship Institute (PSI) is a national, membership-based nonprofit committed to reducing the
health, safety, and environmental impacts of consumer products across their lifecycle with a strong focus on
sustainable end-of-life management. Headquartered in Boston, Massachusetts, we take a unique product stewardship approach to solving waste management problems by mediating stakeholder dialogues and encouraging
producer responsibility. With a membership base comprised of 47 state governments and hundreds of local government agencies, as well as partnerships with more than 110 companies, organizations, academic institutions
and non-U.S. governments, we work to design, implement, evaluate, strengthen, and promote both legislative
and voluntary product stewardship initiatives across North America.
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Project Contact
For more information, please contact Scott Cassel, PSI Chief Executive Officer and Founder, at
scott@productstewardship.us or (617) 236-4822.

Why We Developed this Sustainability Report Card
The purpose of this report is to establish best practices for sustainable phone book production, distribution, and
end-of-life management, and benchmark the achievements of yellow pages companies against these standards.
This 2015 Sustainability Report Card, PSI’s second, expands upon the 2014 Report Card by including:
 information from publishers’ websites (as of June 2015) and the Local Search Association’s (LSA’s) 2014
Sustainability Report, in addition to print directories and direct communications with industry representatives,
 a detailed, transparent breakdown of each publisher’s grade, and
 an in-depth look at how phone books can be sustainable.

PSI is an equal opportunity employer and provider. People with disability who require these materials in a different format or other special accommodations should contact Amanda Nicholson at
amanda@productstewardship.us or at (617) 236-4833.
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Introduction
Background
Yellow pages telephone directories generate clutter, while straining environmental resources and burdening taxpayerfunded recycling programs. While consumers increasingly turn to online search engines and digital directories for
phone numbers, yellow pages publishers continue to produce and deliver printed phone books to U.S. residences—
sometimes multiple times per year. Virgin paper production for phone books in the U.S. uses an estimated 4.68 million trees worth of wood fiber annually – that’s a forest the size of 14 football fields. Yet, in 2009 (the last year the U.S.
Environmental Protection Agency (US EPA) provided data on phone book recycling), only 37% of all phone books were
recycled. Instead, 410,000 tons of directories went to landfills or incinerators —at a cost of about $60 million to local
governments (and taxpayers) nationwide.
In 2007, the Product Stewardship Institute (PSI) engaged phone directory publishers in a series of meetings to develop
best practices that would help them reduce their environmental, social, and economic footprint. Due to this collaborative effort, the phone book industry group, Local Search Association (LSA), responded by developing an opt-out system, and later, at PSI’s request, improved the system to make it more user-friendly. LSA also adopted several additional elements of the sustainability platform developed during these meetings. After several years of successful collaboration, however, the industry’s efforts lagged, and ultimately fell short of government expectations. In 2010, Seattle legislated a city-wide phone book opt-out system. In 2011, San Francisco passed the nation’s first yellow pages optin ordinance.
In 2012, however, the 9th U.S. Circuit Court of Appeals struck down Seattle’s ordinance, ruling that phone books are
protected as free speech. As a result, San Francisco suspended its opt-in ordinance and directory publishers ended
their sustainability discussions with PSI.
PSI produced its first Sustainability Report Card for Telephone Directories in 2014 as part of a wider paper reduction
project funded by the Merck Family Fund. The 2014 Report Card highlighted some publishers’ successful sustainability
efforts, and encouraged more work toward this goal.
This year, the Merck Family Fund granted PSI an opportunity to publish a second edition to further promote paper
source reduction. This 2015 Report Card provides further detail about the phone book industry’s sustainability practices. It highlights the companies using best practices, while urging publishers to be more transparent, accountable,
and committed to sustainable production, thereby reducing industry contributions to greenhouse gas emissions and
climate change.
PSI commends the industry for its efforts to increase sustainability. We applaud yellow pages publishers for implementing a user-friendly opt-out system and, more recently, accepting third-party opt-requests from Catalog Choice—a
one-stop opt-out website. But there is much more that directory publishers can do to reduce their environmental,
economic, and social impact. Several publishers have already taken steps in this direction by using recycled-content
paper and contributing financially to enhance the recycling infrastructure in their communities.
We hope this Report Card will help all yellow pages publishers recognize that they have the ability-- indeed a social
responsibility-- to do more to reduce paper waste. With this 2015 edition, we encourage
publishers to improve opt-out reliability, use post-consumer recycled content paper, and
assume greater financial responsibility for directory recycling.
3

4

Introduction
About this Report Card
The Report Card covers three primary areas of sustainability, or Sustainability Indicators:
(1) Support for consumer opt-outs
(2) Sustainable production
(3) Support for recycling
We scored each publisher on a 100-point scale for each of the three sustainability categories. We then tallied their
scores into a final grade for each publisher. PSI made every effort to score the directory publishers fairly, based on
available information.
While the industry has taken positive strides with their opt-out system, our findings show that phone book publishers’ overall progress toward sustainability is mixed. While there are clear leaders in certain areas of sustainability,
most publishers showed a troubling lack of transparency or willingness to discuss environmental impact.
PSI’s findings are based on an online survey we distributed to 13 telephone directory publishers that BIA Kelley Reports (2007, 2011, and 2013) named as market-share leaders. Two publishers—Names and Numbers and Local
Edge—responded to our survey email and follow-up phone inquiries. Repeated attempts to reach other publishers
proved unsuccessful. Dex Media and Hibü/Yellowbook redirected us to LSA’s 2014 Sustainability Report, which we
used as a reference document for this Report Card. Unfortunately, we could not verify many of the environmental
claims in the LSA report. LSA and the individual publishers denied our requests for more information.
Lacking primary source data, we distributed a second survey to PSI members and partners around the country. The
37 responses to this survey provided additional data about paper sourcing, opt-out systems, and recycling information printed in several of the directories. We were able to locate print directories published by YP, Hibü/
Yellowbook, Dex Media, Berry Media, and User-Friendly Phone Book, and incorporated information from these directories in each of these publishers’ grades.
PSI also conducted a detailed review of information published on each directory’s website. We identified publishers that provided an opt-out link on their website, and compiled a list of additional claims about sustainable production and recycling. While 8 of the 13 publishers provided some information about their sustainability practices
on their website, few provided the necessary information to substantiate their claims.
Finally, we consulted with environmental groups leading the charge for sustainable paper production, to develop a
ranking system for sustainable publishing practices. We incorporated information from these groups into our recommended Best Practices and grading matrix.
PSI’s 2015 Report Card highlights phone book publishing industry leaders and identifies steps publishers can take to
better serve communities and promote environmental sustainability.
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Grading Scheme
A: 80-100
B: 65-79
C: 50-64
D: 15-49
F: 0-14

Final Grades
Consumer
Opt-Out

Sustainable
Production

Support for
Recycling

Final Grade

A

B-

C

The Berry Company

B+

D+

A-

Dex Media

C+

B+

B-

B-

B-

B-

C

B-

C+

B
B
BBC+

Local Edge

B-

B-

D

C

Hagadone Directories

C-

C

D-

D+

Valley Yellow Pages

C-

D+

D-

Haines Local Search

B+

N/A*

D

Pinnacle Publishing

D+

N/A

D-

Sunshine Pages

D+

N/A

D-

D+
D
DD-

D

N/A

D

D-

D+

N/A

N/A

D-

Names and Numbers

YP Real Yellow Pages
Hibü/Yellowbook

User-Friendly Phone Book
Ziplocal
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*N/A = no data provided
The following pages detail the three Sustainability Indicators that make up each publisher’s final score, followed by
explanations for the grades assigned. We also identify steps publishers can take to improve their grades.
Although the same three sustainability categories were used in PSI’s 2014 Report Card, we incorporated additional
sources of data in this second edition, including information from company websites and the LSA 2014 Sustainability
Report. Changes in publishers’ grades between 2014 and 2015 reflect improvements in performance and/or data
collected from additional sources.
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#1: Opt-Out
What Does It Take To Be Truly Sustainable?
Why does it matter?
Each year, more Americans turn to the Internet for their daily needs, including the information traditionally found
in telephone directories. Today, many people find these bulky books, once a valuable resource, to be an inconvenient waste of paper. An increasing number of people favor a system in which phone books are distributed only to
those who request them, known as a yellow pages “opt-in” system. Advocates for opt-in systems say they are the
most effective way to stop waste. Yellow pages publishers have repeatedly opposed such systems, instead setting
up voluntary opt-out programs residents can access online. These are not as effective as opt-in systems, but optout programs do decrease the number of unwanted books and reduce waste.
We have documented numerous anecdotes about opt-out requests that were not honored, even after multiple
attempts from residents to opt out of phone book deliveries. Publishers who are committed to sustainability inform residents that they can opt out by displaying that information prominently on the covers of their directories
and on their company’s website. They make it convenient for residents to opt out of phone books and other unwanted mailings by providing an online opt-out form and collaborating with Catalog Choice, a “one stop” website
that lets residents opt out and then follow up if the book comes anyway. Finally, to demonstrate full accountability,
publishers should track opt-out requests and have systems to make sure requests are honored.

Best Practices
To reduce waste and promote sustainability to the highest degree possible, publishers should:
 develop an opt-in program, so that printed yellow pages are distributed only to consumers who request
them.
To reduce waste and promote sustainability through opt-out programs, publishers should:
 provide opt-out information prominently on the covers of their printed phone books,
 allow online opt-outs using a simple form that does not ask customers for personal information or require
a phone call,
 place opt-out information prominently on the home page of their directory’s website,
 implement systems to track opt-out requests and ensure that they are honored, and
 develop a simple opt-out renewal system to ensure that residents are not unnecessarily reinstated on distribution lists.
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#1: Opt-Out
What Does It Take To Be Truly Sustainable?
How do publishers measure up?
Leadership & Highlights
Today, all major yellow pages publishers in the United States offer some form of opt-out program for phone directory recipients, and participate in Catalog Choice’s opt-out program. Publishers YP, Hibu/Yellowbook, Dex Media, and The Berry Company display information on the cover of some of their print directories to make residents
aware of their opt-out options. Dex Media, Yellowbook, Valley Yellow Pages, Names and Numbers, Hagadone
Directories, and Haines Local Search provide opt-out links on their websites. Seven of the 13 publishers in this
report provide links from their website to the National Yellow Pages Consumer Choice & Opt-Out Site, a multidirectory opt-out system managed by the Local Search Association. Two directories – Local Edge and Names and
Numbers – indicated that they have instituted a system to track opt-out fulfillments.
What is missing?
Unfortunately, even as more publishers are adopting opt-out programs, many provide little information to residents about how to access them. Only two publishers consistently provided opt-out information on the front
covers of all of their directories, and seven publishers did not include any information about opt-out on their
company’s homepage.
Furthermore, there is little evidence that companies are tracking opt-out requests, complaints, and fulfillments.
Documented cases across the country demonstrate that many opt-out requests are not being honored. While the
National Yellow Pages Consumer Choice & Opt-Out Site is easy to use, it does not appear to track data that would
indicate whether opt-out requests were fulfilled, such as the number of resident complaints. Nor does the site
offer verifiable data on the number of opt-out requests received. Finally, despite decreasing use of print directories, there are no U.S. publishers using an opt-in approach to yellow pages distribution.

Report Card: Opt-Out Grade (100 pts)
Publishers were graded on whether they had implemented opt-out systems, and whether they provided information about their opt-out program in their print directories and on their websites as of June 2015. Fewer points
were awarded if opt-out information was available but limited in some way (e.g., not printed on the cover, or
listed on a website other than the directory’s homepage). Additional points were given to publishers who accepted third-party opt-outs through Catalog Choice; two publishers received fewer points for creating a less userfriendly opt-out system. Finally, publishers received points for implementing systems to ensure that opt-out requests are honored. Points were awarded to publishers that tracked both the number of opt-out requests and
either the number of requests fulfilled or the number of complaints due to non-fulfilled requests.
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#2: Sustainable
Production
What Does It Take To Be Truly Sustainable?
Why does it matter?
Each year, producing telephone directories requires wood fiber equivalent to an estimated 4.6 million trees. If directory
publishers used recycled content and credible forestry certified paper, they would limit their contribution to forest degradation, biodiversity loss, climate change, and water and air pollution, and support conservation. Printing inks may contain heavy metals and volatile organic compounds that are toxic to the environment and human health; vegetablebased, 100% non-petroleum inks offer an alternative. Finally, pulp processors require energy to produce paper from
both virgin materials and recycled content. Paper mills that use renewable energy sources and energy-reduction techniques limit the environmental impacts of greenhouse gas emissions and other pollutants.

Best Practices
Yellow pages producers can decrease the environmental impact of their directories by implementing the following practices, as certified by a third-party source:
 using paper that contains a high percentage of post-consumer recycled content,
 using paper that is certified by a forestry management system (Forest Stewardship Council (FSC) preferred),
1
 avoiding use of paper from controversial sources,
 using 100% non-petroleum based inks,
 printing smaller books to reduce paper use, and
2
 sourcing from paper mills that use renewable energy and processes to reduce energy use.

How do publishers measure up?
Leadership & Highlights
LSA’s 2014 Sustainability Report highlights the industry’s decreased paper use and increased use of recycled paper and
sustainably sourced inks. Several publishers, including Valley Yellow Pages, Hibü/Yellowbook, YP, Dex Media, Local Edge,
and Hagadone Directories are taking additional steps to encourage sustainable procurement and processing.
Valley Yellow Pages leads the field in transparency as
the only publisher to publicly list its paper supplier,
and indicates that 100% of fibers used for its directories are from “sustainably managed forests,” although
no forestry management system is listed. Hibü/
Yellowbook similarly indicates that paper fibers used
manufacturer its directories come from sustainably
managed forests. YP, Dex Media, Local Edge, and Hagadone Directories indicate that they use recycled
content paper in printed directories. Many publishers
indicate they use soy-based inks.
1

A note about forestry certification: Forest certification is a valuable way to ensure that the source of paper products is sustainable. According to the World Wildlife Fund, FSC certification is
preferred over other certifications that permit some sourcing
from non-certified forests. According to the Environmental Paper
Network’s Global Paper Vision, FSC certification is the only system that meets all goals of socially responsible forest management and restoration practices, and is the most respected
among organizations tracking this issue. For this reason, claims
that directory paper is sourced from “sustainable forestry” without specification of FSC certification do not necessarily indicate
support for the most sustainable production practices.

The Environmental Paper Network defines “controversial sources” as including endangered forests (see “Ecological Attributes of Endangered Forests”, Wye Group
Report,2002), and sources deemed unacceptable by FSC under the Controlled Wood Program, including fiber sources from High Conservation Value forests, illegally
harvested wood, genetically modified trees, forests being converted to plantations, or where there is a risk of violations of
traditional or civil rights.
2
While many virgin paper mills incinerate wood residues from logging and organic byproducts of manufacturing for energy as
standard practice, leadership on renewable energy employs wind, solar and other technologies.
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#2: Sustainable
Production
What Does It Take To Be Truly Sustainable?
What is missing?
While a number of publishers provide some information about their sustainable sourcing and production practices,
almost all claims are unsubstantiated and, unfortunately, cannot be verified from the information provided.
Though several publishers indicate they use sustainable
A note about paper byproducts: While many publishers
forestry practices, no company specifies FSC or any other
highlight the use of “lumber industry byproducts” or
organization as its certifier.
While most publishers claim that they use paper byproducts and soy-based ink, they do not indicate that the
paper byproducts are sustainably sourced, nor do they
specify that their ink is 100% petroleum-free. Most claims
about recycled-content paper are not clear about what
percentage of content is recycled, and whether the content is derived from pre- or post-consumer sources.

“woodchips” as a demonstration of sustainable production,
these byproducts of the logging industry may, as with all
paper, be sustainably or unsustainably sourced. Wood
chips, for example, may be derived from small trees in unsustainably managed forests, or from processing larger
trees from a responsibly managed forest. Without verified
information from publishers, it is impossible to determine
whether the paper byproducts used are truly sustainable.

Report Card: Sustainable Production Grade (100 pts)
The Sustainable Production category is split into three subcategories: Paper Stewardship, Ink Use, and Paper Reduction.
Under Paper Stewardship, the greatest number of points was assigned to publishers who used a high percentage of
recycled-content paper (40-60 points, depending on percentage); alternatively, publishers who used FSC certified
paper received 55 points. Publishers that claimed to use recycled-content paper or credible forestry management
certified paper without providing further information received 30 points (see Grading Matrix below for details). No
points were awarded for using paper byproduct because it is not necessarily an environmentally sustainable practice.
Publishers who used soy or vegetable-based non-toxic ink for their directories but did not list a percentage were
awarded 15 points, while 20 points would be awarded to any publisher using third-party certified 100% nonpetroleum-based ink. Publishers were also awarded 20 points if they reduced paper use or directory weight.
Publishers were awarded honorable mention for reducing their use of fossil fuels in phone book production by using wind and hydro-electric energy. Although we commend them for their commitment to sustainable energy, we
could not award points for these initiatives because there was not enough data available to compare the energy
use of various publishing companies.
Publishers that were unwilling to engage in conversations about sustainability, and did not address the issue of sustainable production on their websites, were graded “N/A” (not available).
For more information about paper sustainability, a variety of resources are available on
the Environmental Paper Network website.
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#3: Support for Recycling
What Does It Take To Be Truly Sustainable?
Why does it matter?
Telephone directories are fully recyclable, yet in 2009 (the last year that the US EPA reported on directory recycling, independent of other newsprint), only 37% of directories nationwide were recycled.3 Public awareness campaigns and community events can increase directory recycling rates and decrease the lifecycle environmental impact of print yellow pages. There is a cost to local governments to manage phone books that are delivered,
whether they are ultimately recycled or disposed. By providing financial support to recycling systems, publishers
can reduce the large financial burden on local government while keeping phone books out of the waste stream.

Best Practices
To support recycling yellow pages directories, publishers should:
 display recycling information prominently on the covers of print directories,
 provide recycling information prominently on the home page of their directory’s website,
 support recycling through public awareness campaigns and community take-back events, and
 provide financial support to local governments for phonebook recycling.

How do publishers measure up?
Leadership & Highlights
Eight of the publishers profiled in this report card provided recycling information on their website. Two-thirds of
the print directories reviewed contained some form of recycling information. A few yellow pages publishers, such
as Berry Yellow Pages and Names and Numbers, are demonstrating leadership in their support of phone book recycling. Berry Yellow Pages partners with community recyclers to promote recycling through their Think Yellow Go
Green program. Names and Numbers partners with the City of Lubbock, KS and other communities to collect phone
books for recycling at schools and other organizations.
What is missing?
While some publishers make recycling information clearly available to residents, others provide information only in
difficult-to-find pages of their website and print directories, or not at all. While some publishers work with local
leaders to provide recycling in towns where recycling facilities are limited, most do little or nothing to financially
support directory recycling.

Report Card: Support for Recycling Grade (100 pts)
Publishers were scored on financial contributions to recycling infrastructure and awareness, and on whether they
provided recycling information in their directories and on their websites. Publishers were awarded a up to 40
points for supporting recycling infrastructure, and 15 points for contributing to recycling awareness.
Publishers that were unwilling to engage in conversations about sustainability and did not address the issue of support for recycling on their websites were graded “N/A” (not available) to show there was insufficient data.
3

Since 2010, US EPA has stopped conducting a separate analysis for phone books and, instead, included phone books in an overall category called
“newspapers/mechanical papers.” In 2012, 70% of these papers were recycled. LSA uses this higher rate to claim recycling of yellow pages dramatically increased from 37% to 70% in just three years. In its 2014 Sustainability Report, LSA claims that “Yellow Pages are recycled at
one of the highest rates of any material in the country.” Without further data from US EPA or LSA to substantiate a recycling
rate for phone books separate from the wider category of newspapers/mechanical papers, we must conclude that the recycling rate for phone books is close to 37%.
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Grading Matrix
Opt-Out (100 Points Possible)
Provides opt-out option on book?

Provides opt-out option on website?
Accepts opt-out requests from third parties, e.g., Catalog Choice
Tracks opt-out requests and complaints/fulfillments?

Grading Scheme
A: 80-100
B: 65-79
C: 50-64
D: 15-49
F: 0-14

11

Yes, on front cover = 30
Yes, not on front cover = 25
Yes, on some books = 20
Prominent, on homepage = 35
Yes, not on homepage = 30
15
20

Sustainable Production (100 Points Possible)
Paper Stewardship (60 Points Possible)
(note: the subcategories for paper stewardship are not cumulative; publishers were given the highest
grade possible based on the “best” paper used)
Uses recycled content paper?
51% - 100%: Verified = 60, Unverified = 50
30% - 50%: Verified = 50, Unverified = 40
10% - 29%: Verified = 40, Unverified = 30
Uses FSC certified paper?
FSC = 55
Unlisted percent recycled content or unlisted 3rd-party certifier?
Ink Use (20 Points Possible)
Uses soy-based ink?

30
Certified 100% non-petroleum based = 20

Unlisted percent = 15
Paper Reduction (20 Points Possible)
Reduction in paper use/book weight?

20

Honorable Mention: Reduced energy use
Support for Recycling (100 Points Possible)
Provides financial contribution to recycling infrastructure & outreach?
Provides recycling information in book?
Provides recycling information on website?
TOTAL

11

Contributions to recycling
infrastructure: Up to 40
Contributions to outreach: 15
Yes = 35
Some Books = 25
25
300 points possible

Publisher Sustainability Profiles

Names and Numbers

12

B

Opt-Out (100 Points Possible)

95

Provides opt-out option on book?

Yes (not front cover)

25

Provides opt-out option on website?

Yes (on homepage)

35

Accepts opt-out requests from third parYes
ties, e.g. Catalog Choice
Tracks opt-out requests and complaints/
Yes
fulfillments?
Sustainable Production (100 Points Possible)
Paper Stewardship
Ink Use
Paper Reduction

TOTAL (300 Points Possible)

20
65

Uses recycled content paper (10-25%, unverified) and paper byproduct.
Soy-based, not certified 100% petroleum
free
Reduction in paper use/book weight

Support for Recycling (100 Points Possible)
Provides financial contribution to recycling
infrastructure & outreach?
Provides recycling information in book?
Provides recycling information on website?

15

30
15
20
55

Yes (community events)

30

No
Yes

0
25
215 pts.

Opt-Out (95/100)
Names and Numbers merits an honorable mention for responding directly to our survey with information about
its sustainability practices, which provides transparency. The company provides opt-out information on its homepage and on the inside (first page) of its directories. It shows accountability to residents by tracking opt-out requests and complaints (in early 2015 it has received approximately 4,000 requests and 4 complaints), and accepts
third-party opt-out requests from Catalog Choice.

Sustainable Production (65/100)
Names and Numbers directories contain 10 to 25% post-consumer recycled content paper and use soy-based ink,
although neither claim is supported by third-party verification. The company has switched to lower-weight paper
to reduce paper usage.

Support for Recycling (55/100)
Names and Numbers provides recycling information on its website, although not on its directories. Names and
Numbers organizes an annual three-month recycling event in Lubbock, TX to raise awareness and provide opportunities for phone book recycling. It also has worked with local communities to implement phone book recycling
programs in schools and other community spaces. Names and Numbers is a leader in this field; however, it could
improve its score by supporting recycling infrastructure in all of the communities it serves.
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Publisher Sustainability Profiles

13

The Berry Company B
Opt-Out (100 Points Possible)

75

Provides opt-out option on book?

Yes (front cover)

30

Provides opt-out option on website?

Yes (not on homepage)

30

Accepts opt-out requests from third parYes
ties, e.g. Catalog Choice
Tracks opt-out requests and complaints/
No data
fulfillments?
Sustainable Production (100 Points Possible)
Paper Stewardship
Ink Use
Paper Reduction

TOTAL (300 Points Possible)

0
45

Uses recycled content paper (percent unknown)
Soy-based, not certified 100% petroleum
free
No data

Support for Recycling (100 Points Possible)
Provides financial contribution to recycling
infrastructure & outreach?
Provides recycling information in book?
Provides recycling information on website?

15

30
15
0
90

Yes (community events)

30

Yes
Yes

35
25
210 pts.

Opt-Out (75/100)
The Berry Company provides opt-out information on the front cover of its directories. It accepts third-party optout requests from Catalog Choice and provides an opt-out link on the company website, although not on the directory’s homepage. There is no indication that it tracks opt-out requests or fulfillments.

Sustainable Production (45/100)
The Berry Company uses recycled content paper; however, this claim is unverified and the company does not list
the percentage of recycled content it uses. There is no evidence of any actions by the company to reduce paper
use. The company uses soy-based ink, but doesn’t identify the percentage.

Support for Recycling (90/100)
The Berry Company has shown leadership in recycling support and promotion. Its “Think Yellow Go Green” program provides directory drop-off sites for one month each year in communities in Alaska, Connecticut, Hawaii,
Maryland, and Nebraska. Recycling information is also included in print directories. The Berry Company could
improve its score by supporting recycling infrastructure in all of the communities it serves.

13

Publisher Sustainability Profiles

14

Dex Media BOpt-Out (100 Points Possible)

60

Provides opt-out option on book?

Yes (some books, front cover)

20

Provides opt-out option on website?

Yes (on homepage)

35

Accepts opt-out requests from third
Yes (not all cities)
parties, e.g. Catalog Choice
Tracks opt-out requests and comNo data
plaints/fulfillments?
Sustainable Production (100 Points Possible)
Paper Stewardship

5
0
75
40

Ink Use

Uses recycled content paper (40%, unverified) and paper byproduct
Soy-based, not certified 100% petroleum free

Paper Reduction

Reduction in paper use/book weight

20

Support for Recycling (100 Points Possible)
Provides financial contribution to recycling infrastructure & outreach?
Provides recycling information in
book?
Provides recycling information on website?
TOTAL (300 Points Possible)

15
65

Yes (outreach only)

15

Yes (some books)

25

Yes

25
200 pts.

Opt-Out (60/100)
Dex Media provides opt-out information on the homepage of its website and on the covers of some, but not all, of
its directories. There is no indication that the company tracks opt-out requests to guarantee they are fulfilled. Dex
Media accepts opt-out requests from Catalog Choice through individual city directories (i.e., residents must locate
their specific Dex Media phonebook in the Catalog Choice database, which can make it harder to find). Dex Media
also promotes opt-out at community events.

Sustainable Production (75/100)
According to LSA, Dex Media reduced paper use by more than 55% between 2011 and 2013 by increasing page
margins and reducing paper thickness. Dex Media directories also use up to 40% post-consumer recycled content
paper and biodegradable ink, although neither claim is supported by third-party verification.

Support for Recycling (65/100)
Dex Media promotes recycling on its website and includes a recycling guide in many of its directories. According to
LSA, Dex Media has donated recycling awareness magnets for collection containers and recycled cloth bags at food
banks and community events. There is no evidence that Dex Media provides any financial support for recycling infrastructure.
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Publisher Sustainability Profiles

15

YP Real Yellow Pages BOpt-Out (100 Points Possible)

65

Provides opt-out option on book?

Yes (some books, front cover)

20

Provides opt-out option on website?

Yes (not homepage)

30

Accepts opt-out requests from third
Yes
parties, e.g. Catalog Choice
Tracks opt-out requests and comNo data
plaints/fulfillments?
Sustainable Production (100 Points Possible)
Paper Stewardship

15
0
65
30

Ink Use

Uses recycled content paper (percent unknown), sustainable paper and paper byproduct (3rd party certifier unknown)
Soy-based, not certified 100% petroleum free

Paper Reduction

Reduction in paper use/book weight

20

Support for Recycling (100 Points Possible)
Provides financial contribution to recycling infrastructure & outreach?
Provides recycling information in
book?
Provides recycling information on
website?
TOTAL (300 Points Possible)

15
65

Yes (awareness events)

15

Yes (some books)

25

Yes

25
195 pts.

Opt-Out (65/100)
YP provides opt-out information on the front cover of some, but not all, of its directories. Opt-out information is
listed on the company website, but not on its homepage. The company accepts third-party opt-out requests
through Catalog Choice. There is no indication that YP tracks opt-out requests to guarantee they are fulfilled.
Catalog Choice, however, has received 20 complaints about YP’s opt-out program in the past two years, 14 of
which have been resolved.

Sustainable Production (65/100)
The YP website claims its directory paper “comes from lumber industry byproducts, recycled paper products, and
sustainable forestry.” However, the company does not specify what percentage of its directories are recycled content, nor does it provide any evidence that its paper is certified by a third-party forest certification program. YP
claims to have reduced paper use in its directories, and uses soy-based inks “when possible.”

Support for Recycling (65/100)
YP has promoted recycling for the past several years by sponsoring and participating in Earth Day, tree-planting,
and other community events for phone book and electronic waste recycling. The company also provides recycling
information on its website and some of its directories. There is no evidence that YP provides any financial support for recycling infrastructure.
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Hibü/Yellowbook C+
Opt-Out (100 Points Possible)
Provides opt-out option on book?

Yes (some books, front cover)

57
20

Provides opt-out option on website?

Yes (Yellowbook homepage, not Hibu)

32

Accepts opt-out requests from third
Listed, but does not allow direct opt-out
parties, e.g. Catalog Choice
(redirects to yellowpagesoptout.com)
Tracks opt-out requests and comNo data
plaints/fulfillments?
Sustainable Production (100 Points Possible)
Paper Stewardship

5
0
65
30

Ink Use

Uses recycled content paper (percent unknown), sustainable paper and paper byproduct (3rd party certifier unknown)
Soy-based, not certified 100% petroleum free

Paper Reduction

Reduction in paper use/book weight

20

15

Honorable Mention: Reduced energy use in Production (hydro-electric) (points cannot be awarded because no way to compare energy use with other publishers)
Support for Recycling (100 Points Possible)
60
Provides financial contribution to recycling infrastructure & outreach?
Provides recycling information in book?

No data

0

Yes

35

Provides recycling information on website?
TOTAL (300 Points Possible)

Yes

25
182 pts.

Opt-Out (57/100)
Hibü/Yellowbook provides opt-out information on the cover of some, but not all, of its telephone directories. Opt-out
information is listed on the Yellowbook website homepage, although not on its Hibü page. It does not allow opt-out directly through third-party Catalog Choice, but redirects Catalog Choice users to the LSA Opt-Out Site. There is no indication that the company tracks opt-out requests to guarantee they are fulfilled. Catalog Choice, however, has received 47
complaints about Hibü/Yellowbook’s opt-out program in the past two years, 14 of which have been resolved. Hibü/
Yellowbook merits an honorable mention for promoting LSA’s Opt-Out Site through local governments since 2011.

Sustainable Production (65/100)
On its website, Hibü/Yellowbook indicates that it has reduced paper use in its directories. The company claims to use
recycled content paper, but does not list a percentage or otherwise verify this claim. Similarly, it claims to use
“sustainably sourced paper,” but does not identify a third-party certifier. The company uses soy-based inks, but it is unknown whether these inks are 100% petroleum-free. Hibü/Yellowbook claims to use “hydro-electric energy to power
production;” however, no further information is given to substantiate this statement.

Support for Recycling (60/100)
Hibü/Yellowbook provides recycling information in its books and promotes recycling on its website. There is no evidence that Hibü/Yellowbook provides any financial support for recycling infrastructure or
outreach.
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Local Edge

17

C

Opt-Out (100 Points Possible)

65

Provides opt-out option on book?

Yes (front cover)

Provides opt-out option on website?

No

0

Accepts opt-out requests from third parYes
ties, e.g. Catalog Choice
Tracks opt-out requests and complaints/
Yes
fulfillments?
Sustainable Production (100 Points Possible)

15

Paper Stewardship
Ink Use
Paper Reduction

TOTAL (300 Points Possible)

20
65

Uses recycled content paper (100%, unverified)
Soy-based, not certified 100% petroleum
free
No data

Support for Recycling (100 Points Possible)
Provides financial contribution to recycling
infrastructure & outreach?
Provides recycling information in book?
Provides recycling information on website?

30

50
15
0
35

No data
Yes
No

0
35
0
165 pts.

Opt-Out (65/100)
Local Edge merits an honorable mention for responding directly to our survey with information about its sustainability practices, which provides transparency. Although it does not promote opt-out on its website, it does provide opt-out information on the front cover of its directories, and tracks opt-out complaints to ensure they are
achieving a high fulfillment rate. Local Edge accepts third-party opt-out requests through Catalog Choice.

Sustainable Production (65/100)
Local Edge indicates that it uses 100% recycled content paper and soy-based ink in its directories, although neither claim is supported by third-party verification. No data were available on paper reduction.

Support for Recycling (35/100)
Although its website does not promote recycling or other sustainability practices, Local Edge does provide recycling information on its directories. There is no evidence that Local Edge provides any financial support for recycling infrastructure or otherwise promotes recycling in the communities it serves.
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Hagadone Directories D+
Opt-Out (100 Points Possible)

50

Provides opt-out option on book?

No data

Provides opt-out option on website?

Yes (Black Book directory homepage, links
from Hagadone)
Yes

Accepts opt-out requests from third parties, e.g. Catalog Choice
Tracks opt-out requests and complaints/
No data
fulfillments?
Sustainable Production (100 Points Possible)
Paper Stewardship
Ink Use
Paper Reduction

TOTAL (300 Points Possible)

35
15
0
55

Uses recycled content paper (40%, unverified) and paper by-product
Soy-based, not certified 100% petroleum
free
No data

Support for Recycling (100 Points Possible)
Provides financial contribution to recycling
infrastructure & outreach?
Provides recycling information in book?
Provides recycling information on website?

0

40
15
0
25

No data
No data
Yes (Black Book directory website, links
from Hagadone)

0
0
25
130 pts.

Opt-Out (50/100)
Hagadone Directories provides an opt-out link on its Black Book directory website, which is linked to the company’s homepage. It accepts third-party opt-out requests through Catalog Choice. There is no indication that
Hagadone tracks opt-out requests to guarantee they are fulfilled.

Sustainable Production (55/100)
Hagadone’s Black Book directory website states, “Our paper typically is comprised of 40% post-consumer, deinked, recycled fiber with the remainder provided by the residue of making squared boards out of trees in the
lumber-making process.” The company does not provide any external verification to substantiate these claims.
Hagadone uses soy-based ink, although the percentage is unknown. There is no evidence of any actions by the
company to reduce paper use.

Support for Recycling (25/100)
Hagadone provides recycling information on the “opt-out” webpage for its Black Book directory. It is unknown
whether it promotes recycling on its directories, and there is no evidence that it provides any financial support
for recycling infrastructure or outreach.
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Valley Yellow Pages D+
Opt-Out (100 Points Possible)
Provides opt-out option on book?

50
No data

Provides opt-out option on website?

Yes (on homepage)

35

Accepts opt-out requests from third parties,
e.g. Catalog Choice
Tracks opt-out requests and complaints/
fulfillments?
Sustainable Production (100 Points Possible)

Yes

15

Paper Stewardship

Sustainable paper and paper by-product
(3rd party certifier unknown)

30

Ink Use

Soy-based, not certified 100% petroleum
free

15

Paper Reduction

No data

0

No data

0
45

0

Honorable Mention: Reduced energy use in Production (Wind Power) (points cannot be awarded because no way to compare energy use with other publishers)
Support for Recycling (100 Points Possible)
25
Provides financial contribution to recycling
infrastructure & outreach?

No data

0

Provides recycling information in book?

No data

0

Provides recycling information on website?

Yes

TOTAL (300 Points Possible)

25
120 pts.

Opt-Out (50/100)
Valley Yellow Pages provides opt-out information on its website homepage, and accepts third-party opt-out requests
through Catalog Choice. It is unknown whether Valley Yellow Pages provides opt-out information on its directories.
Catalog Choice, however, has received 4,748 opt-out requests for Valley Yellow Pages in the past two years, and 3 nonfulfillment complaints, 1 of which has been resolved. There is no indication that the company independently tracks optout requests to guarantee they are fulfilled.

Sustainable Production (45/100)
According to its website, Valley Yellow Pages directories, printed by RR Donnelley, are made from paper byproducts and
wood chips sourced from sustainably managed forests; however, as no third-party sustainable forestry certifier is specified, we are unable to verify this claim. The website also claims that the company uses 100% soy and vegetable-based
ink, but it doesn’t provide a verifiable certification. There is no evidence of any actions by the company to reduce paper
use. Valley Yellow Pages deserves an honorable mention for reducing the use of fossil fuels and using windmills and
green energy to generate power for phone book production.

Support for Recycling (25/100)
Valley Yellow Pages promotes recycling on its website. It is unknown whether it promotes
recycling on its directories, and there is no evidence that it provides any financial support
for recycling infrastructure or outreach.
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Haines Local Search

20

D

Opt-Out (100 Points Possible)

77

Provides opt-out option on book?

Yes (front cover)

30

Provides opt-out option on website?

Yes (Yellow One website, not Haines)

32

Accepts opt-out requests from third parYes
ties, e.g. Catalog Choice
Tracks opt-out requests and complaints/
No data
fulfillments?
Sustainable Production (100 Points Possible)

15
0
0

Paper Stewardship

No data

0

Ink Use

No data

0

Paper Reduction

No data

0

Support for Recycling (100 Points Possible)
Provides financial contribution to recycling
infrastructure & outreach?
Provides recycling information in book?
Provides recycling information on website?
TOTAL (300 Points Possible)

35
No data

0

Yes
No

35
0
112 pts.

Opt-Out (77/100)
Haines Local Search provides opt-out information on the cover of its print directories and on the homepage
of its Yellow One website, although not the Haines website. Haines also accepts third-party opt-out requests through Catalog Choice. There is no indication that the company tracks opt-out requests to guarantee they are fulfilled.

Sustainable Production (0/100)
Haines did not provide any information about sustainable paper and ink sourcing, or any actions to reduce
paper use. There were no data available on the Haines or Yellow One websites regarding sustainable production.

Support for Recycling (35/100)
Haines provides recycling information on its directories, but not on the company’s website. There is no
evidence that Haines provides any financial support for recycling infrastructure or outreach.
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Pinnacle Publishing DOpt-Out (100 Points Possible)

45

Provides opt-out option on book?

No data

Provides opt-out option on website?

Yes (on homepage)

Accepts opt-out requests from third parYes
ties, e.g. Catalog Choice
Tracks opt-out requests and complaints/
No data
fulfillments?
Sustainable Production (100 Points Possible)

0
30
15
0
0

Paper Stewardship

No data

0

Ink Use

No data

0

Paper Reduction

No data

0

Support for Recycling (100 Points Possible)
Provides financial contribution to recycling
infrastructure & outreach?
Provides recycling information in book?
Provides recycling information on website?
TOTAL (300 Points Possible)

25
No data

0

No data
Yes

0
25
70 pts.

Opt-Out (45/100)
Pinnacle Publishing provides an opt-out link on its website, although not on the directory’s homepage. It accepts
third-party opt-out requests from Catalog Choice. It is unknown whether Pinnacle Publishing provides opt-out information on its directories, and there is no indication that the company tracks opt-out requests to guarantee they are
fulfilled.

Sustainable Production (0/100)
Pinnacle Publishing did not provide any information about sustainable paper and ink sourcing, or any actions to reduce paper use. There were no data available on the Pinnacle Publishing website regarding sustainable production.

Support for Recycling (25/100)
Pinnacle Publishing provides recycling information on its website. It is unknown whether it promotes recycling on its
directories, and there is no evidence that it provides financial contributions to recycling infrastructure or outreach.
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Sunshine Pages DOpt-Out (100 Points Possible)

45

Provides opt-out option on book?

No data

Provides opt-out option on website?

Yes (not on homepage)

Accepts opt-out requests from third parYes
ties, e.g. Catalog Choice
Tracks opt-out requests and complaints/
No data
fulfillments?
Sustainable Production (100 Points Possible)

0
30
15
0
0

Paper Stewardship

No data

0

Ink Use

No data

0

Paper Reduction

No data

0

Support for Recycling (100 Points Possible)
Provides financial contribution to recycling
infrastructure & outreach?
Provides recycling information in book?
Provides recycling information on website?
TOTAL (300 Points Possible)

25
No data

0

No data
Yes

0
25
70 pts.

Opt-Out (45/100)
Sunshine Pages provides opt-out information on its website, although not on its homepage, and accepts third-party
opt-out requests through Catalog Choice. It is unknown whether Sunshine Pages provides opt-out information on
its directories, and there is no indication that the company tracks opt-out requests to guarantee they are fulfilled.

Sustainable Production (0/100)
Sunshine Pages did not provide any information about sustainable paper and ink sourcing, or any actions to reduce
paper use. There were no data available on the Sunshine Media website regarding sustainable production.

Support for Recycling (25/100)
Sunshine Media provides recycling information on its website. It is unknown whether it promotes recycling on its
directories, and there is no evidence that it provides financial contributions to recycling infrastructure or outreach.
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User-Friendly Phone Book
Opt-Out (100 Points Possible)

23

D15

Provides opt-out option on book?

No

0

Provides opt-out option on website?

No

0

Accepts opt-out requests from third parYes
ties, e.g. Catalog Choice
Tracks opt-out requests and complaints/
No data
fulfillments?
Sustainable Production (100 Points Possible)

15
0
0

Paper Stewardship

No data

0

Ink Use

No data

0

Paper Reduction

No data

0

Support for Recycling (100 Points Possible)
Provides financial contribution to recycling
infrastructure & outreach?
Provides recycling information in book?
Provides recycling information on website?
TOTAL (300 Points Possible)

35
No data

0

Yes
No

35
0
50 pts.

Opt-Out (15/100)
User-Friendly Phone Book allows third-party opt-out requests through Catalog Choice. The company does not provide opt-out information on its website or directories, and there is no indication that it tracks opt-out requests to
guarantee they are fulfilled.

Sustainable Production (0/100)
User-Friendly Phone Book did not provide any information about sustainable paper and ink sourcing, or any actions
to reduce paper use. There were no data available on the company’s website regarding sustainable production.

Support for Recycling (35/100)
User-Friendly Phone Book provides recycling information in its print directories, but not on its website. There is no
evidence that the company provides financial contributions to recycling infrastructure or outreach.
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Ziplocal DOpt-Out (100 Points Possible)

45

Provides opt-out option on book?

No data

Provides opt-out option on website?

Yes (not on homepage)

Accepts opt-out requests from third parYes
ties, e.g. Catalog Choice
Tracks opt-out requests and complaints/
No data
fulfillments?
Sustainable Production (100 Points Possible)

0
30
15
0
0

Paper Stewardship

No data

0

Ink Use

No data

0

Paper Reduction

No data

0

Support for Recycling (100 Points Possible)
Provides financial contribution to recycling
infrastructure & outreach?
Provides recycling information in book?
Provides recycling information on website?
TOTAL (300 Points Possible)

0
No data

0

No data
No

0
0
45 pts.

Opt-Out (45/100)
Ziplocal accepts third-party opt-out requests from Catalog Choice and also provides an opt-out form on its website,
although not on the directory’s homepage. It is unclear whether it tracks opt-out requests or provides opt-out information on its directories. They have received two complaints of unfulfilled opt-out requests from Catalog Choice in
the past two years, one of which has been resolved.

Sustainable Production (0/100)
Ziplocal did not provide any information about sustainable paper and ink sourcing, or any actions to reduce paper
use. There were no data available on the company’s website regarding sustainable production.

Support for Recycling (0/100)
Ziplocal does not provide any recycling information on its website. It is unknown whether it promotes recycling on
its directories, and there is no evidence that it provides financial contributions to recycling infrastructure or outreach
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