15 UNDER 35
awards luncheon
NOVEMBER 3, 2017 | BLUE WATER GRILL

Generously supported by

#15toFollow #PRSANY #PR

WELCOME TO

prsa & prsa-ny
Every 15 Under 35 Award recipient will receive a one-year
membership in PRSA and PRSA-NY provided through the
generous support of our Sapphire Sponsor, Business Wire.

ABOUT PRSA
Chartered in 1947, the Public Relations Society of America (PRSA) is
the largest and foremost organization of public relations pros in the
world. Its more than 22,000 professional members are joined by
more than 10,000 university and college students who participate in
the related Public Relations Student Society of America (PRSSA).
PRSA provides professional development and networking
opportunities, sets standards of excellence, and upholds principles
of ethics for its members. The organization also advocates for greater
understanding and adoption of public relations services, and acts
as one of the industry’s leading voices on pivotal business and
professional issues.

ABOUT PRSA-NY
Organized in 1947, the New York Chapter of the Public Relations
Society of America (PRSA-NY) was responsible for helping to found
its parent organization. Today, with more than 600 active members
working in business and industry, counseling firms, government,
associations, hospitals, schools, professional services firms and
nonprofit organizations, the chapter is the third largest local section
in the country. Its broad range of services and educational programs
have made PRSA-NY the industry go-to organization for knowledge
and networking for communications professionals throughout the
metro area.

program
15 UNDER 35 AWARDS

NOON
12:30 PM

ARRIVAL AND NETWORKING
luncheon orders taken by wait staff
WELCOME REMARKS + CONGRATULATORY TOAST
Rob Bratskeir, PRSA-NY Board Member, 15-Under-35 Program Co-Chair
Executive Vice President, 360PR+
Kellie Jelencovich, PRSA-NY Board Member, 15-Under-35 Program Co-Chair
Account Supervisor, MSL

12:40 PM

KEYNOTE PRESENTATION:
Sara Skirboll, Shopping & Trends Expert
RetailMeNot
Introduction by Alan Marcus, PRSA-NY Board Member
Senior VP, SHIFT Communications
first course service

1:00 PM

PRESENTATION OF AWARDS
Olga Gonzalez, President, PRSA-NY
CEO & Founder, Pietra PR
Sharon Fenster, President-Elect, PRSA-NY
President, Fenster Communications
Sarah Shepard
Regional Vice President, Business Wire
second course service

1:20 PM

EXPRESSIONS OF APPRECIATION
Rob Bratskeir
dessert service

keynote speaker
SARA SKIRBOLL
SHOPPING & TRENDS EXPERT
RETAIL ME NOT
Sara Skirboll is Shopping & Trends Expert for savings
destination RetailMeNot, based at the company’s headquarters
in Austin, Texas. Backed by a team of data analysts, and
principal editor of the RetailMeNot Best Time to Buy Report,
Sara is an authority for media and consumers on what and
when to buy. She regularly shares her insights on Today, The
View, Rachael Ray, NBC Nightly News, MSNBC, and numerous
network affiliates coast-to-coast. Previously, Sara worked at
Bratskeir & Company, Blue Sky Communications and Creative
Media Marketing, all based in New York City.

award
recipients

award recipients
MELISSA BARATTA
SENIOR VICE PRESIDENT
AFFECT
Melissa Baratta is a Senior Vice President at Affect, where she works to
position healthcare and technology companies as thought leaders in
their industries. An expert in stakeholder communications, she is adept
at helping her clients fully leverage the value of PR, marketing and
social media to raise their brand profiles and communicate with key
audiences. Previously, Melissa was a managing director for Ricochet Public
Relations. She has served on the board of directors for the NY chapter
of the International Association of Business Communicators, and is
currently on the leadership team for the Metro chapter of the Healthcare
Businesswomen’s Association.

AL CHEN
CO-FOUNDER, COOPERATIZE
CO-FOUNDER, KEYCUTS EXCEL CONSULTING
Al Chen joined Google in 2007 as a financial analyst, crafting deal models
for some of the company’s top distribution and mobile partnerships. In
2010, he joined the Google TV Ads team as an account manager, working
with traditional media agencies and Fortune 500 companies across travel,
finance, and auto. Upon leaving Google, Al co-founded a micro-influencer
marketing platform called Cooperatize that connects travel brands and
destinations with the world’s top digital influencers. He has spoken at the
PRSA International Conference, The Houston Travel Media Summit and
the Digital Media Travel Summit.

MELISSA DUREN CONNER
PARTNER, MANAGING DIRECTOR
JENNIFER BETT COMMUNICATIONS
Melissa Duren Conner is a media relations expert with experience across
numerous categories. A graduate of Fordham University, Melissa joined
HL Group to help launch TOMS. In 2010, she joined Starworks Group to
oversee the 10th Anniversary of INTERMIX and PR operations for global
men’s and women’s brands. She then served in-house at Theory before
being recruited to launch Joe Fresh in the U.S, serving as P.R. Director. In
July 2014, Melissa joined Jennifer Bett Communications as Managing
Director and Partner to help build a media relations agency that services
brands at the forefront of the modern economy.
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NATAN EDELSBURG
CHIEF OPERATING OFFICER
MUCK RACK
Natan Edelsburg is Chief Operating Officer at Muck Rack, a digital PR and
journalism platform, where he oversees the business side of the company.
He is also Senior Supervising Producer of The Shorty Awards, which honor
the best in social media. Natan is Muck Rack’s longest-tenured employee,
and has helped bring on major customers including Mastercard,
NBCUniversal, BuzzFeed and Goldman Sachs. He serves as Chair of
PRSA’s Tri-State District, and as Director of Finance and a board member
of the New York chapter of PRSA. Additionally, Natan is Executive Editor &
Cofounder of Found Remote, a news site about the future of TV.

CYNTHIA INACIO
VICE PRESIDENT
KING + COMPANY
Cynthia Inacio serves as Vice President at King + Company, where she
directs and executes initiatives within the nonprofit and consumer sectors,
specializing in community outreach and engagement with national and
regional media and industry influencers. She has worked in numerous
categories during her eight-year career, including sports, fashion, lifestyle,
beauty, food and health/wellness. An expert in entertainment and
celebrity marketing, Cynthia has overseen red carpet events such as the
annual Muse Awards for New York Women in Film & Television. Cynthia
is known by colleagues and clients alike for her meticulous attention to
detail, and results-first approach.

MEREDITH LEJEUNE
OWNER
THOUGHT BUBBLE COMMUNICATIONS
Meredith LeJeune is a multi-award-winning public relations professional
who has developed and executed numerous high-impact media relations
and social media campaigns. A 12-year industry veteran, LeJeune has
served on the boards of journalism and public relations organizations
including the Hampton Roads chapter of PRSA, Hampton Roads Black
Media Professionals and a local chapter of the National Association of
Black Journalists. She is founder of Thought Bubble Communications,
where she frequently partners with other agencies to develop and launch
national marketing and public relations campaigns for leading brands
such as The National Black MBA Association, Coca-Cola and Toyota.
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MICHELE MENDELSON
ACCOUNT SUPERVISOR
KWITTKEN
Michele Mendelson leads Kwittken’s special situations and issues
management practice area, and specializes in strategic counsel, editorial
services and media relations. Since joining Kwittken in 2013, she has led
several of the agency’s B2B and B2C accounts across various sectors
including technology, consumer and healthcare, for brands including
American Express, Windstream and Stryker, among others. Previously,
Michele worked at Veeco Instruments Inc., a process equipment
technology firm, where she supported the company's marketing
communications and investor relations departments. She graduated from
Penn State University with Bachelor’s degrees in Public Relations and
Psychology.

STEPHANIE MEYERING
ACCOUNT SUPERVISOR, COMMUNICATIONS
KELLEN
Stephanie Meyering works with companies and trade associations to
implement integrated strategic communications programs comprised
of traditional public relations, event marketing, social media and issues
management. She works to “promote, protect, and defend” clients
in a broad range of industries, including food and nutrition, enterprise
technology and youth consumer products. Stephanie has spoken at
national and international conferences on behalf of her company and its
clients, and has been a key member of the Kellen PR team for more than
six years. She is a member of the New York Chapter of the Public Relations
Society of America and the SUNY Oswego Alumni Association.

KERRY O’GRADY
CLINICAL ASSISTANT PROFESSOR, PUBLIC RELATIONS AND
CORPORATE COMMUNICATIONS, NEW YORK UNIVERSITY
Kerry O’Grady is a Clinical Assistant Professor at the NYU School of
Professional Studies - Division of Programs in Business, serving as a
full-time instructor across NYU’s M.S. in Public Relations and Corporate
Communication and M.S. in Integrated Marketing programs. She previously
served as Associate Director, Integrated Marketing for Women's Health
magazine, Senior Manager, Integrated Marketing at Parents, FamilyFun, and
American Baby magazines (Meredith Corp.), among other positions. A widelyregarded media expert, Kerry has been featured in The Washington Post, The
New York Post, The Telegraph and other outlets. She holds a B.A. (summa
cum laude) in Journalism and English from UMass-Amherst and an M.S. in
Public Relations & Corporate Communication (with distinction) from NYUSPS.
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JAMES O’MALLEY
SVP, NORTH AMERICA ANALYTICS LEAD
PORTER NOVELLI
James O’Malley leads Porter Novelli’s North American analytics team,
using data to uncover audience insights, shape communications plans
and evaluate the effectiveness of public relations. He maximizes clients’
investments through data strategies based on nearly a decade of
experience developing and implementing the right mix of people, process
and platforms to segment audiences and measure impact. In addition to
his naming to the 15-Under-35 list, James won the 2014 PRWeek Award
for Best Use of Analytics, and was named a PR News 2012 Rising Star.
He has been published in PRWeek and featured in the book Social Media
Metrics Secrets.

ALEX PETERSON
SENIOR VICE PRESIDENT
GCI HEALTH
Alex Peterson has more than a decade of experience in marketing
communications, public relations and business development. She
is expert in leading marketing, strategic communications, branding,
reputation and business optimization programs for companies across the
health and healthcare spectrum. She joined GCI Health to lead the firm’s
corporate offering, play a pivotal role in the its new business activities,
provide counsel and hands-on support to teams and clients working
in corporate, product and internal communications and employee
engagement, investor relations and financial communications, executive
visibility and thought leadership, and content development.

MARIA RAMIREZ
PUBLIC RELATIONS MANAGER
FIDELIS CARE
Maria Ramirez has more than a decade of experience in integrated
marketing communications, multicultural marketing, brand reputation
and strategic planning for CPG, beauty and non-profit brands. She
earned a Masters of Science in Corporate Communications and
Public Relations from New York University and holds a bachelor’s
degree in Communications from Pace University. Maria served on the
Cosmopolitan Magazine Millennial Advisory Board and for the Hispanic
Public Relations New York Chapter as Professional Development Director.
She has spoken at Advertising Week, the Personal Care Products Council
Conference and other industry events. Born in Ecuador, Maria is fluent in
spoken and written Spanish.
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ELLIOT SCHIMEL
CEO
MISSION CONTROL MARKETING
Elliot Schimel is CEO of Mission Control Marketing, which takes a holistic,
channel-agnostic approach to marketing, partnering with mid-sized
companies to build strategy and execution, leveraging channels best
suited to business needs and budget. He has extensive experience
advising brands on their strategic marketing and communications
campaigns, across dozens of industries. An industry-first research initiative
that Elliot led this year, in partnership with Researchscape, surveyed
executives at midsize and large companies about their usage of marketing
channels and their impact on the vendor-selection process. He served as
a judge on the inaugural PR jury at The One Show, the largest advertising
awards show in North America.

BRIAN SHIVER
SENIOR DIRECTOR, SPECIAL SITUATIONS TEAM,
STRATEGIC COMMS. SEGMENT
FTI CONSULTING
Brian Shiver is a senior director in the strategic communications
segment at FTI Consulting, working across its mergers & acquisitions,
crisis communications and shareholder activism and proxy advisory
specialty teams. During his nearly 10 years in public relations, Brian’s
work has spanned corporate positioning, transaction communications,
shareholder activism/proxy contests, IPOs, litigation, bankruptcy support,
crisis communications and other areas. He is a founding member of his
segment’s Diversity Ambassador Program, and a senior member of its
Philanthropy Committee. Previously, Brian was a vice president at Sard
Verbinnen. He holds a B.S. in International Relations from Hobart and
William Smith Colleges.

EMILY SIMMONS
MANAGING ACCOUNT SUPERVISOR
KETCHUM
Emily Simmons works with enterprise technology clients to develop and
execute integrated communications programs that help achieve their
business objectives. Outside of Ketchum, she serves as the vice president
of programming for PRSA-NY, where she’s responsible for organizing
educational events that help the New York communications community
stay ahead of the latest trends. An avid traveler, Emily’s next adventure
will take her to Tanzania, Zanzibar and Dubai in December. She graduated
with distinction from the Pennsylvania State University with a B.A. in
advertising and public relations, and minors in business and psychology.
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appreciations
JUDGING PANEL
Grace Leong, APR (Chair)
Hunter Public Relations
Liz Beck, APR
Cohn & Wolfe
Bill Doescher
The Doescher Group
Lea-Ann Germinder, APR, Fellow PRSA
Germinder & Associates
Jeanne Salvatore
Insurance Information Institute
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Helen Anoushian
Ketchum

MARKETING AND PROMOTION
Helen Shelton
Finn & Partners
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