
Experts in 
insurance  
and benefits.  
Experts in you.



Extraordinary 
people deserve 
extraordinary 
benefits.



“The Meltzer Group stepped up to make the  
process seamless for our employees.”

– E. Michael Greene, Human Resources Officer, City of Laurel
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We couldn’t agree more.  
Why?  Consider the impact on your business:   
Enhanced employee satisfaction. Greater productivity. Increased profitability.

These outcomes all start with the simple understanding that your people are your most 
valuable business asset.

For us, the measure of extraordinary is not the promise of the proposed plan but, rather, the 
experience of your employees—how we engage and educate them, advocate for their interests 
and protect their futures. 

Simply stated, we are driven to deliver and constantly ask how can we improve in service, 
product offerings, and creating extraordinary benefits for extraordinary people.

That is the Meltzer way.



Insurance and 
benefits are 
commodities.  
Your advisor 
shouldn’t be.



“The Meltzer team is not just willing to provide 
service...they exceed expectations, and do so on  
a regular basis.”

– Sherry Clinton, Director of Human Resources, The Bernstein Companies
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Our greatest differentiator is not what we do but how we do it.
We are relationship based, outcome driven and accountable to you. We work harder and 
smarter than our industry peers to exceed your expectations. It’s why we’ve achieved a  
98.6% client retention rate year over year.

We are aggressive in our solutions, responsible for their implementation and 
answerable for the result. Everything we do is in the service of making you and your 
employees feel listened to, protected, cared for and appreciated.

To that end, we never stop working to  

  earn your trust, your satisfaction  
       and your business.



Our business 
may be complex, 
but our mind- 
set is simple.  



“We always feel like we are getting special attention, 
and I know from others who do business with them 
that they treat all of their clients this way.”

– Harvey M. Goodman, President, Goodman-Gable-Gould/Adjusters International  
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The way we do business is all about 
 the way we do business 
  with you and your employees.
It’s not just the tangible elements—the plans, policies or other physical evidence— 
that demonstrate how we fulfill our promise. It’s the intangibles—the passion for the work we 
do, the practices of our people and the partnerships they build with you—that communicate 
something larger about our values and our value.

It’s our service attitude…our get it done drive…our got you covered mentality— 
and all ring loud and true in everything we do.

Answers to questions? We have them. Guidance through employee benefit issues? 
We’re always here to help—24/7—with information and insights. Compliance concerns? 
We’re there with active monitoring and actionable advice.

We look at every moment spent with you as 
 an opportunity to share knowledge— 
        and gain some.



Even the best 
laid plans need 
help from the 
best possible 
partner.
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Being a partner means actively seeking to make life 
better for everyone we serve—starting with you. 

We set the standard for client service and vendor relationships, leadership across chosen markets, 
and charitable actions in the community.  Why is this relevant to you? It underscores the 
intentionality and difference of how we operate, what our people do for you and the outcomes 
they achieve with you—improving the bottom line, attracting and retaining the best talent, 
mitigating risk, protecting property and people, and securing financial futures.

Our success is not measured in profit, points or publicity. 

  Making your business better 
   is the only metric that matters.
It is best reflected in how we support and serve your employees, invest our resources and 
relationships in you and put our energy and expertise to work every day so you can focus on 
what’s most important—the business of your business. 

Being a partner means going above and beyond what’s expected.  It means being active 
in the communities in which we live and work. Whether volunteering at local children’s charities 
or working late nights to solve a client problem—each act, big or small, community related or 
client focused, is in the spirit of giving and is something we take seriously.



Local feel, 
national 
resources. 



Since 2001, we have been an NFP subsidiary.  With full access to the resources of one of 
the largest insurance brokers and financial consultants, we’re able to leverage NFP’s global 
partnerships, key vendor relationships, extensive library of services and best-of-breed technology 
platforms for the benefit of our clients.

as of 10/05/2015
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360° of  
extraordinary.



+

Life Insurance

Property
and Casualty

Retirement Plan
Consulting

Health Benefits and
Wellness Programs

Wealth
Management

Health Benefits and
Wellness Programs

Wealth
Management

Our Services
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TMG Headquarters TMG Offices NFP OfficesTMG Clients

Our Footprint



“They have consistently displayed the highest degree 
of professionalism, repeatedly demonstrating that  
they are in tune with the latest trends in the industry.”

– Lisa J. Rosethal, Director of Human Resources, Shulman, Rogers, Gandal, Pordy & Ecker, P.A.

Our commitment to clients and community  
is the secret of our success and why we ‘re recognized as #1 in corporate1 

philanthropy by the Business Journals.

1 Washington Business Journal, 11/20/15 15



Corporate Headquarters

6500 Rock Spring Drive 
Suite 500 
Bethesda, MD 20817

888-536-6477
www.meltzer.com

Experts in insurance and benefits. Experts in you.

Please be advised that all investments are subject to market and other risk factors, which could result in loss of principal.

Securities offered through Kestra Investment Services, LLC, member FINRA/SIPC. Investment advisory services offered through Kestra Advisory Services, LLC (Kestra AS),  

an affiliate of Kestra IS. Kestra IS and Kestra AS are not affiliated with NFP or The Meltzer Group.


