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Through partner support, we are able to expand 
our programs and resources to significantly 
increase the Institute’s impact on healthcare 
organizations, patients, families and caregivers.  

Patient Experience Conference is much more 
than an annual event for our participants; it is 
an opportunity for dialogue and learning from 
others about the state of patient experience 
– how it works, why we need it and who can 
help. It is a time for coming together, sharing 
ideas, making new friends and professional 
connections.

Exhibitors benefit from exposure to an engaged 
community of patient experience leaders eager 
to discover resources available to assist in their 
organization’s journey to improve experiences 
for patients, their families and caregivers.

O V E R V I E W  /  VA L U E

The Beryl Institute engages partner organizations to support 
our efforts as the global community of practice dedicated to 
improving the patient experience through collaboration and 
shared knowledge.



C O M M U N I T Y  D E M O G R A P H I C S

CONFERENCE GROWTH
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Patient Experience 
Conference continues  
to grow throughout  
the years.

With 800 participants in 2015, this 
community gathering encompasses an 
energetic group of caregivers and nurses, 
physicians and support staff, patients 
and families, resource providers and 
many others who are all on their patient 
experience journey. 

Our conference participants are a true 
representation of our member profile with 
titles in the following areas:
 
• Executive Leadership

• Physician/Nurse Leadership

• Patient Experience/Satisfaction

• Service Excellence

• Patient and Family Advocacy

• Marketing/Community Outreach

• Quality/Safety

• Operations

• HR/Organization Development

• Clinical Education/Staff Development

• Patient and Family Advisors

• Long-Term Care

• Pediatric

*While the Institute’s initial growth began 
in the acute care space, we continue to 
see rapid interest across the continuum 
of care from physician practices, clinics, 
outpatient services and long-term care. 
We anticipate greater involvement in all of 
these communities in 2016 and beyond.

Other
University
Non-Hospital Healthcare

Vendor
Academic Medical Center
Hospital/Health System

72.45%

10.86%

8.99%

2.06% 2.71%
2.93%

Based on The Beryl Institute’s overall community profile.
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Presenting 

$50,000
Diamond 

$25,000
Platinum 

$12,000
Gold 

$7,500
Silver 

$5,000

BENEFITS OF EXHIBITING

Complimentary Conference Registrations1 4 3 2 1 1

Complimentary Exhibitor Only Pass2 2 2 2 1 1

Complimentary Memberships  
to The Beryl Institute3

10 5 2 0 0

Presence in Conference Commons 10’ x 20’ Booth 10’ x 10’ Booth
6’ Table, 

Upgraded 
Location

6’ Table 6’ Table 

Ad in Conference Program Back Page Full Page Half Page Quarter Page N/A

Tabletop Signage Acknowledgment at Meal Thursday Dinner/
Reception Thursday Lunch Thursday or Friday 

Breakfast Snack N/A

Company Name, Logo and Link Inclusion  
on Conference Page of the Institute Website

• • • • •

Company Name and Link  
Inclusion on Event Mobile App

• • • • •

Acknowledgement in Issue of Patient Experience Monthly - the 
Institute’s monthly publication reaching over 40,000 healthcare 

professionals
• • • • •

Logo on Event Signage throughout Venue • • • • •

Recognition at Opening and Closing Sessions • • • • •

Inclusion in Exhibitor Reception • • • • •

Distribution of One Sheet of Collateral  
in Participant Welcome Packet

• • • •

Access to Conference Participant List  
for One-time Mail & E-mail4 Deployments

• • • •

One Promotional Item to be  
included in Participant Welcome Bag

• • •

Permanent Recognition on Patient Experience Conference 2016 
Site and Conference Recap Page

• • •

Company Logo Projected during  
Networking Dinner/Reception

• •

One Minute Organization Intro/Participant Welcome at 
Networking Dinner/Reception

• •

Company Logo Placed on Select Lounge Furniture at Networking 
Dinner/Reception

• •

Opportunity to Provide One Parting Gift  
to Participants as they Leave Networking Dinner/Reception

•

Company Logo on Conference Participant Bag •

Logo on Participant Lanyards •

Logo/Message on Sheraton Room Keys •

*All exhibitor packages are per event. 10% discount applied for exhibitors at two or more annual events. By committing early, you are 
holding current rates.



A D D - O N  O P T I O N S

WIFI $5,000

Patient and Family Supporter $5,000

Community Gatherings $5,000

Poster Session $3,000

Networking Dinner/Reception Photo Booth $3,000

Morning Yoga $2,000

Display Ad on Daily Event Email Recap 
(4 available per day - Wed, Thurs, Fri)

$750 
per insertion

Additional Exhibitor-only Pass $500
  

WIFI: Provide participants with the ability to connect 
wirelessly at the conference. Use your company 
name as the login password and all participants will 
know who to thank for access to wireless internet.

PATIENT AND FAMILY SUPPORTER: Show your 
support of involving patient and family voice by 
funding five patient and family member conference 
registrations. Your company name and logo will be 
recognized in the conference program and on the 
conference website.

COMMUNITY GATHERINGS: To take place during 
pre-conference, these gatherings are targeted to 
areas of practice and allow time to explore specific 
topics in depth. Your company name will appear 
on all marketing materials, including the onsite 
program and onsite signage, and you may distribute 
one sheet of collateral on the tabletops. You will 
also have the opportunity to make a 2-3 minute 
introduction/organizational overview sometime 
during the program. One exhibitor per gathering, 
the community gatherings include:

• Patient Advocacy – The Patient Advocacy 
Community is focused on the continued 
dialogue on the important issues of patient 
advocacy, patient’s rights and ethics in patient 
care.

• Pediatric – This community brings together 
individuals and leaders committed to improving 
the patient and family experience in pediatrics 
and provides a collaborative space and venue 
for sharing ideas, practices, challenges and 
opportunities.

• Physician – Physicians have an important voice 
in the patient experience conversation and 
this community offers peer support, shared 

information and professional connection as they 
address this issue.

POSTER SESSION: Patient Experience Conference 
provides participants a space to showcase and 
highlight their patient experience studies, research 
and best practices. This is an opportunity for your 
company name and logo to be recognized on all 
marketing materials, including the onsite program 
and onsite signage.

NETWORKING DINNER/RECEPTION PHOTO 
BOOTH: A photo booth provides a fun and 
memorable activity for conference participants. Your 
logo will appear on each photo frame given to the 
participants. 

MORNING YOGA: Participants are invited to relax 
in a 60-minute yoga session. Your company name 
and logo will be recognized on the room location 
signage and program. 

DISPLAY AD ON DAILY EVENT EMAIL RECAP:  
Enhance your company exposure by advertising 
in the daily conference recap emails. Your 
advertisement will reach our community of over 
30,000 members and guests. You will receive one 
banner ad, which is 160 x 160 pixels, that can be 
linked to your website.  Daily conference recap 
email has 4 advertisements available each day - 
Wednesday, Thursday and Friday.

1 Value per complimentary conference registration = $1000.

2  Additional exhibitor-only passes can be purchased for $500 
each. This provides access to meals, networking events and 
exhibitor areas. 

3 Value per membership in The Beryl Institute = $250 individual; 
$1,000 - $1,500 organizational. 4 individual memberships can 
be traded for one organizational membership. Memberships 
can be gifted to clients/prospects or used by your organization. 

4 E-mail addresses only available for participants who opt-in for 
exhibitor email communication during registration process.
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Registration

General Session

Breakout Sessions
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Registration

Additional Breakout
Sessions



As an exhibitor, I felt the 
participants were engaged and 
genuinely interested in our 
products and services. Generally, 
the interactions were significant. 
The Beryl Institute staff also 
performed admirably, keeping the 
schedule moving and maintaining 
a pleasant disposition throughout.

Don Prisby 
TruthPoint 

The conference was the perfect size 
to be worth traveling to attend AND 
make great connections. It had a 
great personal feel. It was like a 
gathering of friends more than  
a conference.

Cherri Dei-Rogers
SONIFIhealth

I enjoyed that the entire 
conference was so close together. 
Exhibitors were directly outside 
the keynote room and breakout 
sessions were directly around  
the corner.

Tony Frierdich 
Swank Healthcare 

I am so grateful I’ve found a new 
community full of such knowledge 
and willing to share. I could tell 
there was much planning and 
purposeful programming to send 
us off and send us home inspired. 
Patient experience has never been 
more important. Thank you for 
putting on such a great conference.

Francesca Ripple
Mayo Clinic

This was my first time here and 
it was AMAZING! I finally found 
like I met “my people.” I can’t 
say anything but good things 
about the conference. Super 
well organized, great people and 
learned so much! Thank you!!!!

Sara Cutts
Osceola Medical Center

Overall, the conference was 
exceptional and was beyond my 
expectations. I would say that 
it is the best conference I have 
attended. plus everyone was so 
approachable and willing to help. 
It felt like a safe place! It was great 
feeling and I will recommend it to 
all my colleagues. 

Angelica Barajas 
Sea Mar Community Health 
Centers 

It was great to be in a location 
where the individuals you are 
surrounded by all share the same 
passion to enhance the patient 
experience. It was very powerful, 
energetic and personal! Thank you 
for a great conference. 

Debbie Young 
Sutter Medical Foundation 

Again, I’m revitalized in my role 
and enthusiasm for my work. 
The experience is what matters! 
The conference recharges those 
of us who work in this field each 
and every day with all the joys 
and obstacles. The Beryl Institute 
knows how to convene a caring 
community of professionals 
who will help work together to 
influence patient, family and 
resident experience for the better.

Peggy Niemer
Kenwood & Wells LLC

My greatest takeaway is the 
confidence to know, deeply know, 
that this work matters in ways we 
have yet to see or comprehend.

Kathy Leicester
Virginia Mason Medical Center 

All the keynote speakers were 
great! Very inspiring and 
motivating. This was my first 
conference and it was AMAZING. 
It really gave validity to what my 
team and I have been trying to 
do, and it was just an awesome 
resource of people and ideas.

 Lucy White
Touchpoint Support Services

I met people across the entire 
hospital spectrum and had great 
exposure to a wide range of Patient 
Experience structure. 

Jim Smith
Boston Children’s Hospital

Awesome speakers, content and 
networking. I always leave with 
new ideas, confirmation of ideas 
and new networking contacts. 
Patient Experience Conference is 
the premier patient experience 
event with exceptional, top tier 
keynote speakers and breakout 
sessions from those who have 
accomplished some semblance 
of success. The networking is 
rewarding in that this is a  
“sharing” community. 

Mike Ross
Southern Illinois Healthcare

Our commitment is to create a dynamic space for 
members to convene, engage and contribute to 
elevating, expanding and enriching the global 
dialogue on improving the patient experience. Our 
community of practice reminds our members and 
guests that they are not alone. The Beryl Institute 
community exerts encouragement, accountability 
and teamwork. We believe there is unyielding 
power in our growing community, unwavering 
purpose in our expanding movement and 
unlimited potential in our emerging field.

T E S T I M O N I A L S



PATIENT EXPERIENCE CONFERENCE 2016
will be hosted at the Sheraton Hotel in Dallas, Texas.

For more information, visit 
www.theberylinstitute.org

FOR SALES AND EXHIBITOR OPPORTUNITIES:

Natalie McKay
Marketing and Membership Coordinator

natalie.mckay@theberylinstitute.org
Phone: 1-866-488-2379 x701
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