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VIEWPOINT

The Rise of the Enterprise Market
Robert Bell,
Executive Director, World Teleport Association

W

hen you are inside an indus
try, everything happens in
slow motion. When you are
outside an industry looking in, the same
rate of change can be dazzling.
This fact was brought home to me
during a recent conversation about
broadband. My colleague was complaining about the painfully slow pace of
deployment and adoption of broadband.
When will we have the 20, 50 or 100
megabits to the office and home that
people have been talking about forever?
But wait, I said, broadband is
undergoing the fastest adoption of any
technology in history. Fewer than 1% of
South Koreans were on the Internet in
1995, but that nation now leads the
world with a 71% penetration rate for
broadband. The US ranks only 19th in
the world in broadband adoption, but a
Pew study found that US adoption
increased by 40% from March 2005 to
March 2006 - from 60 to 84 million - twice
the growth rate of the previous year.
Progress just feels slow because
hype always outruns reality. Hey, as a
child of the 1950s, I thought that by the
21st Century I would at least be driving
a flying car if not going to the moon on
vacation.

Changing Patterns
Something similar is going on in the
satellite communications business - or
as I should probably start referring to it,
in the satellite-fiber-wireless hybrid
business. As recently as five years ago,
the business appeared stuck in a pattern
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than would never
change. Television
was its dominant
customer, responsible for as much
as 90% of revenues. Enterprise
and government
business made up
about 10% and
telephony barely
registered as a
percentage.
I was
showing off my
knowledge of this
business mix while
moderating a panel
session at SATELLITE 2007 when the
panelists brought me up short. Their
unanimous position was that those days
were gone. According to Jay Yass, vice
president, network services marketing
for Intelsat, video was only about half of
their business, while enterprise and
government made up the other half.
Okay, I said, but Intelsat’s history as a
former international monopoly is unique.
Everybody knows that, prior to the
PanAmSat acquisition, the company was
a very small player in video.
True, said Jay, but PanAmSat’s mix
of business still had a comfortable
balance of enterprise/government
network traffic and video traffic. Other
panelists, from Errol Olivier, former
president of CapRock Communications,
to Stefan Jucken of ND SatCom agreed.
Thanks to the success of Internet
Protocol as a unifying standard, and a

lot of good work on IP optimization and
acceleration, satellite was finally taking
its rightful place in the network
manager’s toolkit.
Good news for the industry, bad
news for me. All of the questions I had
planned to ask the panel about breaking
into the enterprise market were now
irrelevant. Forty minutes to go and no
tricks up my sleeve. So I winged it.
Thanks to great panelists, we gave the
audience an insightful and wide-ranging
discussion of the topic.

Carrying More Data
Than Video
If only I had had available the
results of WTA’s Inside the Top Operators of 2006 report. Every year, the
World Teleport Association publishes
rankings of the Global Top 20 (compaSATMAGAZINE.COM
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in five respondents said they generated more
than 25% of revenues from TV/radio. Enterprise
video, audio and network services, as well as
Internet backbone and VoIP services, were
second to TV/radio in the total volume of
business identified by respondents.

nies by revenue including independent
teleport operators, carriers and technology companies), the Independent Top 20
(companies by revenue excluding
satellite carriers) and the Fast 20 (based
on year-over-year revenue growth,
including independents, carriers and
technology companies). We produce
these rankings by surveying teleport
operators in many nations on their
revenues, revenue growth, facilities,
services and business results. The
rankings make good headlines. But we
also put the information to use by
publishing an annual “snapshot” of the
industry, called Inside the Top Operators
of 2006, based on the operators’
facilities, services, mix of business and
experience with prices.
Had I known then what I know
now, I would have been able to report
that more Top Operators said they
offered IP and enterprise data services
than said they carried video. Only one
June 2007

WTA will publish Inside the Top Operators
of 2006 on June 5, the opening day of ISCe 2007.
It will be available free to members and for sale to
non-members. June 5 is also the day when WTA
and GVF team up to offer the Day 1 program at
ISCe 2007, titled “Profiting from Hybrid Networks.” It explores how innovative users and
service providers are integrating satellite into a
broad range of fixed, mobile and wireless applications, wherever satellite can extend capabilities,
lower costs and build profits.
And, since I now know what I know, I
hope to resist the temptation to plant foot firmly
in mouth when it comes to our fast-changing
industry.
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