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In late May, your ACLEA executive committee met for a weekend to
begin creating a new strategic plan. If you have gone through the
process, you will understand that it always seems like a daunting task
with elusive results. This time was different; I left with such a feeling of
accomplishment. While it was an exhausting endeavor, we managed
to create a solid, cohesive vision of where the executive committee
should steer our organization. Through the creation of the vision, we
developed the parameters of a strategic plan that was responsive to the
voices of members, is both aspirational and doable, and can move the
(continued on page 3)
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organization forward. Hats off and a high five to Lynn Chard
(ICLE) for facilitating the process.
I think the success in the process rested in the pre-meeting
work that Lynn coordinated. As you may recall, a number
of surveys were sent out this spring to solicit your ideas and
perspective (to those who provided feedback, thank you).
The information from those surveys, conference evaluations,
demographic information, SIG and committee reports, and
phone conversations with current and lapsed members
offered us an enormous amount of information about the
needs, the wants, and the ideas of our members. With this
information synthesized, we were able to roll up our sleeves
and get to work. After about 12 hours of brainstorming,
mulling, discussing, and evaluating how to apply what we
learned from all the information, we came up with an outline.
We are now at the next important step: building the plan. For
us to build a guide that is useful, we will need to flesh out the
ideas over the next few months. And, of course, that is where
you come in. As a member-driven organization, it is crucial to
ACLEA to have your input and ideas. The executive committee
will be reaching out through SIG and committee chairs and
interested members to prepare the plan.
The vision we developed, and from which the strategic
plan will be derived, reflects our commitment to a global
community of professionals who focus on best practices in
delivering continuing legal education. Key to this vision is
the sense of community we share, whether through face-toface interactions at our annual and mid-year meetings, or
through an online community we are dedicated to building.
And, core to our community is the value and importance of

our volunteer base in all we do. As such, the plan will have a
focus on maximizing the engagement of our volunteers and the
recognition of the contributions they make to the organization.
So that we can continue to serve our community, it is vital to
ensure best financial practices. Strategies to provide financial
stability will be developed. We want our membership to report
that ACLEA is the core organization that helps them face new
challenges and a changing environment, adds value to their
own CLE offerings, builds their own skills, makes essential
professional connections, and gives back to the profession. The
aim will be to maximize the number of ACLEA members who
report that they “have never been more pleased” with their
ACLEA membership.
You can help ensure ACLEA is your go-to source for CLE and
professional development needs by stepping in and being
involved or staying connected if you already are active. If
you are interested in joining the group of people tasked with
establishing the plan’s objectives, please let me know. The more
heads we put together the better off we will be.
As with prior In the Loop editions, and our reminder that we each
bring an ingredient to making the perfect ACLEA experience, I
conclude with directions for my favorite treat, Buckeyes.
It has been such an honor to serve on the executive committee
for the past five years and I appreciate the opportunity to serve as
president this past year. The organization is a network of bright,
engaging, creative professionals, and it serves as my go-to choice
for help and support. Thank you for the part you play in making it
such an important resource.

BUCKEYES
Ingredients:

Directions:

1 cup sifted powdered sugar
½ cup creamy peanut butter
3T butter or margarine, softened
1 pound dipping chocolate

1.
2.
3.
4.
5.
6.
7.

Stir together sugar, peanut butter, and butter until combined.
Shape into 1” balls; place on a baking sheet and freeze 15 minutes.
Melt chocolate.
Using a wooden toothpick, spear each ball and dip it into melted
chocolate; set on parchment paper.
Drizzle chocolate over the holes left by the toothpicks.
Let stand to dry.
Eat, or freeze them for later. Makes about 30-40 Buckeyes.
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How to Deal with Some of the 99 Problems You Will
Eventually Face in CLE Programming: Part 1
Karen D. Lee
Oregon State Bar
Karen is Director of CLE Seminars for the Oregon State Bar.
She is also a member of ACLEA’s Executive Committee.

Timothy M. Morrow
Minnesota CLE
Tim is a Program Attorney for Minnesota CLE.
He also serves on ACLEA’s Best Program Awards Subcommitee.

WORST PROBLEM
TM: So, Karen, you’re a programming veteran. What’s the
worst problem you’ve run into at a program?
KL: You know, it’s actually kind of difficult for me to pinpoint
one thing that was “the worst.” We’ve all had lots of different
things happen at programs that disrupt schedules and create
extra work, but most of the time we are able to deal with
the issues at hand. If I can back up to the planning process, I
would say the worst problem in program planning is dealing
with the speaker who decides he or she doesn’t need to follow
the guidelines we’ve established for conducting a smooth
running CLE program.
We had this happen recently, with a presenter who was part
of a panel that was presenting four hours of a two-day 15hour program. He argued about the formatting process for
the course materials, criticized the materials submitted by
his fellow panelists, harassed CLE staff about the changes
he wanted made, and decided to reschedule the breaks on
the day his panel was to present. Rescheduling the breaks
would have reduced the number of MCLE credits that had
been approved, but he insisted that his reading of MCLE rules
was correct and the MCLE Department was wrong about
calculating the credits. The program planner told him in
no uncertain (but very polite) terms that we needed to stick
to the schedule because of the pre-approved credits and
audience expectations regarding the published schedule.
In response, the speaker emailed his panelists with a little
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diatribe and then recommended a particular manner of action
against the bar. It isn’t a family-friendly word…(whisper).
TM: Wow, that’s strong.
KL: Yes, but the panelists ignored his comments and CLE staff
remained firm with our planning process and procedures and
kept the show running as intended. As it turned out, he didn’t
perform well as a speaker and received the worst evaluation
scores and comments out of everyone on the entire two-day
program. Had we caved in to his demands, the entire program
could have been adversely affected.
TM: I don’t want to jinx myself here, but considering the
number of programs we do and the number of people we
work with, we have been fortunate in that we haven’t run into
a lot of problems. I think part of the reason is that we have our
own conference center so we’re in control of our own space
more than we would be at a hotel or convention center. But
no matter how carefully you plan some things are still out of
your control. For instance, we had a speaker collapse at our
IP Institute last year. About halfway through his presentation
the speaker told the audience that he wasn’t feeling well and
that he had to sit down. He then passed out. Fortunately,
one of our staff members was in the room serving as a room
monitor. Thinking the speaker was having a heart attack, he
ran to the front desk and called 911. Paramedics arrived within
five minutes. Meanwhile, one of the attendees, suspecting
the speaker had low blood sugar, gave him some orange
juice. His wife contacted us from the hospital later in the day

CLE Programming: Part 1...continued

Karen Lee and Tim Morrow sat down recently to discuss how their organizations have dealt with some
of the problems that come up when organizing CLE programs. This is the first in a four-part series as
we follow their conversation, gaining tips and tricks from a couple of CLE programming stars!

to tell us that he was doing fine. Apparently, his blood sugar
spiked and then dropped too low, which caused him to pass
out. He later told us that he had skipped breakfast and lunch,
but had consumed three espressos (never a good idea). The
lesson for us was that it’s important to have a staff member
monitor breakout sessions, not just for A/V problems, but for
potentially more serious issues as well.
Speaking of A/V problems, what issues have you run
into there?
A/V & TECHNOLOGY PROBLEMS
KL: I would have to say that most of our A/V problems
have been self-inflicted! Usually when we are at a hotel or
convention center, professional staff deal with our A/V needs,
and they are champs at problem solving. But occasionally you
have to resort to a little self-help. One time I was stumped
by why the feed from the laptop wasn’t making it to the data
projector. After checking all the connections I discovered
that one of those small prongs on the projector socket was
bent sideways. Fortunately, I was able to bend it enough to
align with the VGA cable plug and complete the connection.
On other occasions our seminar laptops had been loaned
out to other department for projects and the passwords had
been changed so we couldn’t start anything or the settings
were not returned to the ones we need during the seminar
for webcasting, running PowerPoint, etc. After experiencing
some harrowing moments off-site, trying frantically to restore
information, we’ve learned to check our computers after they

have been returned to us and before the seminar. My mother
always told me return things to the way they were when I
received them; apparently not everyone had received my
mother’s guidance.
TM: Our most common A/V problem is when speakers show
up at the last minute with a PowerPoint presentation on a
flash drive and something doesn’t work—embedded audio or
video clips, usually. We really try hard to get speakers to send
us their presentations ahead of time so we can review them.
It’s so much easier to troubleshoot A/V issues the day before
rather than two minutes before and in front of an auditorium
full of people.
KL: I totally agree. And if we do have advance notice that
there will be a heavy reliance on multiple A/V formats in one
presentation (PPT, video clips, etc.) or the speaker is new to
using the technology, we invite them to do a dry run at our
conference center to become familiar with the equipment
and see how things will work. I realize it isn’t always possible
to mimic the seminar setting, but even using an empty office
and the laptop can help the presenter prepare and give a
smoother presentation.

Look for Part 2 of this series, in which Karen and Tim discuss
missing speakers in the next issue of In the Loop!
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E-book Publishing—
Grab a File Extension and Get in the Game!
By Maryanne G. Jensen
Massachusetts CLE
Maryanne Jensen is MCLE’s Director of Publications. Back in the day, she practiced law.

It is hard to believe that e-readers and e-books have been
around for only five years, given all the anti-trust litigation, digital
rights management debates, product positioning, and general
publishing industry éclat they have caused. From the moment
it was released in 2007, the first-generation, black and white
Kindle, with its snappy ad campaign and catchy little earworm
of a commercial jingle, ”Fly Me Away”, shook things up a bit in
the publishing industry. Enter the Nook, the Kobo, Sony’s Reader
Touch Edition, and a host of fly-by-night competitors. (Have you
even heard of Aluratek Libre and Augen the Book?) Who could
have predicted that a gadget that then cost about $200 could
play a role in creating commercial real estate wastelands where
behemoth “big box” booksellers once had thrived?
The age of the dedicated e-reader has passed. It’s already taken
flight from discount table to dustbin. With the introduction of
the media tablet, the e-reading consumer can now devour his or
her bestseller a finger swipe away from the latest stock market
quotes, email, games, and TED Talks on YouTube. And it doesn’t
look as though tablets will be on the discount table anytime
soon. In its newly-released special report, “iPad and Beyond:
The Future of the Tablet Market,” the technology research firm
Gartner, Inc. forecasts what consumers can expect from the
tablet as the market continues to evolve. The report, which can
be found at http://www.gartner.com/technology/research/
ipad-media-tablet/future-of-tablet-market.jsp, predicts that
tablet sales worldwide will total 118.9 million units in 2012; that’s
roughly double 2011 sales. With a 61 percent share of the tablet
market, Apple will continue to take the lead through 2012. The
release of Microsoft-based devices and an expected international
release of the Kindle Fire notwithstanding, Apple is expected to
rule the market through the forecast period.
Media tablets are taking e-book to new heights. The Fourth
Annual eBook Survey of Publishers, released this June and
conducted by Publishers Weekly magazine and the digital
publishing services provider Aptara, Inc. highlights remarkable
changes in the e-book reader industry as tablets have emerged.
Over one-third of the publishers surveyed are seeing e-book sales
account for more than ten percent of their total returns; a one
hundred percent increase over 2011. No longer an incidental line
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item on publishers’ balance sheets, e-book sales are emerging as
solid contributors to publishers’ gross sales.
But it is still too soon for publishers to send their print collections
to the recycling bin; the consumer mindset is still in the
traditional print book mode. Despite the fact that four out of five
of the top publishers are now in the e-book business, with the
majority publishing more than one-half of their entire catalogs
as e-books, the e-book is still largely perceived as a delivery
mechanism for content designed for print. Only eleven percent
of the publishers surveyed in the Publishers Weekly report
publish content specifically for the e-book format. Moreover, a
report released on May 18, 2012 by the Association of American
Publishers noted that 3.4 million e-books were sold in 2011, up
more than 300 percent from 2010. Despite these sales, revenue
from electronic book sales in 2011 was still (for now, at least)
far behind print books—$21.5 million for e-books versus $335.9
million for the dog-eared, dusty old paper page-turner. That ratio
is bound to flatten as the tablet market continues to grow.
Given the recent flap in the e-book and tablet industries, it may
seem as though mainstream publishing is driving the growing
market shift to e-books. Such is not the case: According to a
report released April 20, 2011 by the technology forecasting
firm Simba Information, the scholarly and professional book
publishing segment, publishers of medical, legal, scientific/
technical and business books, actually held seventy-six percent of
the e-book market in the U.S. by the beginning of 2011. Given the
growing acceptance of tablets by the professions and the evergrowing number of lawyer-friendly apps that facilitate everything
from case citation to transcription to file management, has there
ever been a better time for CLE publishers to add e-books to their
product mix?
In April 2012, Rick Slee, Assistant Director/Continuing Legal
Education at the Ohio State Bar Bar Association, took an
informal survey of ACLEA members regarding e-book collection
development efforts. Rick wanted to know who is converting
content, how they are doing it, and what challenges they are
encountering. He has kindly shared the responses for In the Loop.

E-book Publishing...continued

But first—some definitions:
• EPUB was developed by the
International Digital Publishing Forum
(IDPF) as a distribution and interchange
format standard for digital publications
and documents based on Web
Standards. On its website, at www.idpf.
org, IDPF describes EPUB as defining “a
means of representing, packaging and encoding structured
and semantically enhanced Web content — including
XHTML, CSS, SVG, images, and other resources — for
distribution in a single-file format.”
•

MOBI refers to “Mobipocket eBook files.” These files, which
have a .mobi extension, are used for viewing content on
mobile devices, such as smartphones. MOBI files can
be read by Mobipocket Reader and can be created by
Mobipocket Creator, which are free programs.

•

Calibre is one of several free programs (Stanza Desktop is
another) that open MOBI files.

•

Sigil is a multi-platform e-book editor, which uses WYSIWYG
(“what you see is what you get”). It supports the import of
EPUB and HTML files, images, style sheets, and fonts.

•

MIF is a file extension for an interchange format file
format used by Adobe FrameMaker. MIF files contain
representations of the text, graphics formatting, and layout
construction in grouped ASCII statements. Because it is textbased, an MIF file can be read and parsed easily.

Massachusetts CLE (MCLE | New England) reports that it does
all of its conversion in-house, using MSWord as its publishing
platform and Sigil to build the EPUB files (using HTML exported
from MSWord). They have selected Calibre to convert the EPUB
files to MOBI files. Production Director Annette Turcotte notes:
“We didn’t do any specialized training - just did a little trial and
error at first until we got a process down; now we just train staff
in-house, as needed.”
Missouri CLE creates e-books in MSWord and then converts them
to PDF. Publications Director Kent Hopper notes: “Our e-books
are in PDF only, and we do this in house. Our staff is self-taught.”
Kent highly recommends the “MSWord > Sigil > Calibre” model
as well: “Trying to get clean EPUB files out of InDesign or Quark
is a nightmare and will take more time than just coding straight
up HTML by hand. And I’ve tried.”
Not so for Minnesota CLE, which reports using InDesign to
format its publications. From InDesign, the publication can be an
STML document with the touch of a button and some clean-up.

Mark E. Rosch and Carole A. Levitt are about to release the
12th edition of their popular title, The Cybersleuth’s Guide to
the Internet, in MOBI and EPUB e-book versions, having first
created and edited the book in MSWord. Carole remarks: “We’ve
decided to outsource the project because of all of the URLs,
internal linking/cross-references, and potential formatting/
placement issues with the hundreds of illustrations in the book.
We contacted four vendors and the one we chose was the most
responsive, lowest cost, and was willing to create a test file/ebook for the file of our current edition so we could see how the
illustrations would look. They looked great.” (The vendor they
selected is: Convert A Book, LLC cj@convertabook.com. They
also note that BiblioVault (http://www.bibliovault.org), which
works primarily with university presses and non-profits, came
with good recommendations.) Carole reports that she and Mark
are experimenting with EPUB and MOBI file creation for smaller
projects. They start with a PDF from an MSWord file, save the
PDF as an HTML file, and then use Calibre to create their MOBI
and/or EPUB files. Carole remarked on the ease of working
with Calibre: “It only took about 10-15 minutes to get going with
Calibre. There’s probably a bunch more it can do, but as for
generating the files it wasn’t too hard to figure out.”
Pennsylvania Bar Institute publishes in Adobe FrameMaker. They
convert from FrameMaker MIF files into EPUB and MOBI files.
Notes PBI’s Publications Director Pam Smith: “We believe it’s
more cost-effective for us to outsource—at least for now. We use
Absolute Service, Inc. in Towson, MD. For a low per-page fee, we
get a file in both formats for each book. We had to tweak ASI’s
initial converted files to address some formatting and linking
issues, but now all is working well.”
Ohio State Bar Association’s Senior Publications Editor Kerschie
Byerly reports that her organization looked into both Sigil
and Calibre, and opted to use them over InDesign and Quark.
Kerschie remarks: “We use Sigil and Calibre to create an EPUB
file and convert it to MOBI format. But the conversion is still not
completely clean, making it necessary to go back through the file
to make the html corrections.”
As Rick’s survey suggests, there are several ways to convert your
intellectual property to e-books in order to expand your product
line and start a new revenue stream for your organization. The
availability of freeware and the industry’s adoption of a reliable
publishing standard make the process relatively pain-free.
Thanks to Rick Slee and all the respondents who shared
information on their operations and processes. If you have any
comments on this article, or if you would like to share your own
journey on the road to virtual publishing, please send an email to
In the Loop’s editorial staff. Let’s keep the conversation going.
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Marketing SIG as Mentor: Adapting to Change
Alongside My ACLEA Colleagues
Lara Talkington
TexasBarBooks
Lara Talkington is the marketing coordinator for TexasBarBooks at the State Bar of Texas.
Her work includes marketing and public relations for the department. Lara’s marketing experience includes
positions at New York Life and 3M. Lara holds a B.A. in Liberal Arts from Texas State University where she
double-majored in History and Anthropology.

When I first joined ACLEA several years ago, I wasn’t quite
sure about how my organization would benefit from my
participating in the Marketing SIG. At the time, the focus
was on marketing lists and the hot new marketing channel:
e-blasts! As an employee of one of the biggest state bars
in the country, I had access to the best marketing lists, the
membership records, and an excellent e-blast tool built right
into the back-end of our website. I was even able to track
sales. It was extremely difficult to gather lists back then, and
my group was very fortunate to have access to tools.
Alas, in the last few years, we have learned much more about
the dreaded opt-outs, which has made maintaining the
integrity of the lists and strictly targeting communications
by topic a higher priority. Thank goodness the Marketing
SIG was there to help me through that! I was able to attend
some excellent workshops and discussions about targeting
communications. The tips I picked up from Marketing SIG
members, as well as some changes made back at the office,
reduced our opt-outs dramatically.
We were even able to start directly tracking purchases, as well
as hits on our website, revealing who bought the advertised
product, as well as who decided to check out another product.
I’ll leave explanations of how search engine optimization
(SEO) works to the tech experts, but it’s exciting to see how
these tools work in our favor. As our own search habits have
changed, we’ve made those changes to our site. Just as I
would Google an item I was looking to purchase, I can only
assume our customer would do the same.
The use of technology in marketing was alive and well way
back when we only advertised using print and e-blasts, and
we all knew that this was only going to continue. I never
imagined how dramatic, powerful, and sometimes surreal
these changes would look. Smartphone, anyone? iPad,
maybe?
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In the early days of the Smartphone, there was much talk
about pushing ads to the user’s phone. Fortunately my fellow
ACLEA marketers recognized that as a bad idea, although,
as we all know, some businesses do not. But wait. There’s
another way: Apps! And don’t think that’s gotten by anyone
at ACLEA. Several members have produced or are working
on their own apps. The good thing about an app is that you’re
not forcing your potential customer to look at something he
or she doesn’t want to see. An app provides a service, and
that service may eventually lead to the sale of some other
standard products and will certainly place the provider’s
name firmly in the mind of the user.
As each new technology became available, the Marketing
SIG has been on it. Webcasts? Check. Twitter? Check. Blogs?
Check. Facebook? Check. But with these social networking
tools, the SIG has encouraged us to use them to build a
community and provide a service, rather than try to turn them
into direct sales. After all, we share an industry that provides
very smart people a necessary service. And that service is
education, a noble cause. We’re not snake-oil salesmen.
In my time as Marketing SIG co-chair, we found that
marketing and technology have become so closely intertwined
that, at the 48th Mid-Year Meeting in New Orleans we held a
combined SIG lunch with the two special interest groups. This
joint lunch session brought together people working in both
fields, exchanging ideas that are being tested back home.
What I’ve attempted to describe here is my own experience
as a Marketing SIG member and how the group has adapted
to the times and new technology, ideas, work habits, and
expectations of our customers. Participation in the Marketing
SIG is time well-spent. Becoming active in the SIG, perhaps
in a leadership role, helps to ensure that the SIG will continue
to be dynamic and relevant, for current members as well as
future ones.

How I Got Here:
From Christmas Creativity to Graphic Design
Robin Wilms
Legal Education Society of Alberta

ARE YOU ONE OF THOSE PEOPLE WHO HAS KNOWN
FROM CHILDHOOD WHAT YOU WANTED TO DO IN LIFE?
Many of my childhood memories are filled with “making
things.” Be it Christmas decorations out of light bulbs or
working through one of my many lettering and calligraphy
books, I was constantly entertained by arts and crafts. As I got
older, colouring books were replaced with acrylic paints and
worn out light bulbs were exchanged for my Grandfather’s
Minolta film camera. I have always loved being creative.
WHEN YOU WERE IN COLLEGE, DID YOU KNOW WHAT
YOU WANTED TO DO IN LIFE?
Born and raised in Winnipeg, I took my undergrad at the
University of Manitoba. I began with a view to pursuing
a career in spatial design and was accepted into the
Architecture program after my first year of studies. However,
in the eleventh hour (and as a result of an enlightening
conversation with one of my highly esteemed professors) I
decided to enroll in the School of Fine Arts. I dabbled in art
history, illustration, and photography until one day it dawned
on me that I could combine my love for creativity with my keen
interest in business and commerce. Graphic design became
my road and I continue to be inspired and excited by the
power of visual communication.

WHAT LIES AHEAD FOR YOU?
I am a person who is looking to continually evolve and grow.
Although currently on a maternity leave with my three month
old son, Henry, I look at education as something that should
never cease. I look forward to taking on new professional
challenges and one day pursuing a graduate degree in visual
communications. Technology and the ways in which we
communicate with one another are of constant interest to
me and I look forward to further integrating these methods
with CLE.
WHAT ASPECT OF YOUR ROLE AS COMMUNICATIONS
DESIGNER DO YOU ENJOY MOST?
Whether working with our Educational Resources team on a
marketing plan for a lineup of new publications, or with the
Live Events team on new directional signage and promotional
materials for a conference, or on projects pertaining to the
other teams within our office, as part of the Communications
Team I am able to work closely with nearly everyone. I
consider myself lucky that my role affords me the opportunity
to become so deeply woven into the fabric of our organization.

HOW DID YOU END UP AT LESA?
I am currently the Communications Designer at the Legal
Education Society of Alberta.
In the summer of 2009 my husband’s career brought us to
Edmonton. Within a few short weeks of setting up camp in
our new city I received an email from a relative in Calgary who
works within the legal profession. She had seen the LESA job
posting online and thought I would be interested. She was
right and I have been there ever since!
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ACLEA Nominating Committee Report
We, the Nominating Committee for the 2012 ballot, have consensus and suggest the following names in
accordance with the bylaws and policies and procedures manual for the following positions:
For the position of President-Elect

Donita Bourns Douglas

For the Position of Secretary

Karen D. Lee

For the Position of Treasurer

Jennifer L.C. Flynn

For the two open Director At-Large
Positions (alphabetically)

Peter Berge
Lucas Boling
Una Doyle
Sarah Kelly

Furthermore we feel these people are very strong candidates to help ACLEA move forward as an
association and we were very pleased with the character of all the potential candidates.
Respectfully submitted,
Vince O’Brien, Chair
Jill Clawson Castleman
Roger Curlin, III
Lisa Deane
Mary Lynne McInnis
Donna Passons
Rob Seto
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Join Us For An Adventure In The

MILE HIGH CITY

As We Take Continuing Legal Education To New Heights!

48TH ANNUAL ACLEA MEETING

Westin Denver Downtown • Denver Colorado • July 28—31, 2012

DENVER MEETING HIGHLIGHTS
PLENARY
Content-Driven Marketing

PROGRAMMING
CLE Gamification in Action

EXECUTIVE LEADERSHIP
Delegation Dynamics

PUBLICATIONS
Hot Topics Roundtable

IN-HOUSE
Living in the Material World:
Surviving as a Non-Billable Department

TECHNOLOGY
Build Your Own App in < 60 Minutes

MARKETING
What CLE Providers Can Learn from
Made-for-TV & Explainer Videos

SPECIAL EVENTS
SIG Breakfast & Lunch Meetings
Exciting Networking Excursion

Member Moment: Danielle Simmons
Danielle Simmons
Massachusetts CLE
“I have a chalkboard in my kitchen where I post a new thought-provoking quote each week.
It is a great and simple way to reflect and grow, professionally and personally.”

Professionally—

Technologically Speaking—

Current Job: Program Attorney at Massachusetts Continuing
Legal Education, Inc. (“MCLE”) (… and a new mom!). I focus
on designing programs for MCLE’s business and commercial,
employment, real estate, and environmental law curriculum.

I Never Leave Home Without: My iPhone (What did we do
before smart phones were pervasive?! I vaguely recall there
being pay phones for emergency use once upon a time…)
My Favorite Software: Microsoft Office.

Recent Victory: Transitioning back to work after a 12-week
maternity leave.

On My Wish List: An iPad.

Latest Challenge: Balancing a full professional life with
being a new mom. Both roles are highly rewarding—and very
different!

Must-See Website(s): http://www.mcle.org. I am very proud
of the creative, timely, quality CLE produced by Massachusetts
Continuing Legal Education, Inc.!

In My Pre-CLE Life, I Was: A commercial real estate attorney
at two large Boston law firms.

Personally—

What Brought Me to CLE: I always wanted to be involved
in education and had attended law school with that goal
in mind. Working as a program attorney at MCLE enabled
me to realize that goal while drawing upon the experiential
knowledge I gained in practice. I currently focus on MCLE’s
business and commercial, employment, real estate, and
environmental law curriculum, which segued nicely from
my prior practice experience. As my practice experience
focused on real estate, designing CLE programs for that
curriculum area is a natural fit. Many of the commercial real
estate transactions I worked on were part of larger corporate
transactions, which gave me a bird’s eye view of that practice
area as well. While I was in law school, I also worked for the
Massachusetts Commission Against Discrimination, which
provided a great foundation in employment law. Designing
cutting-edge, practical CLE in each of these practice areas is
an incredibly fun, rewarding, and interesting job!
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Recent Good Read: Angela’s Ashes by Frank McCourt.
Favorite Pastime: Spending time with my daughter and
husband, reading (especially anything about American or
English history), gardening, and studying (and implementing)
interior design concepts.
Date(s) I Never Miss: October 31st—Halloween,
my favorite holiday!
My Dream Vacation: A trip progressing through Ireland,
Scotland, and England—staying only in castles!
Words I Live By:
“You must do the thing you think you cannot do.”
—Eleanor Roosevelt
“Never put off till tomorrow what you can do today.”
—Thomas Jefferson
“By failing to prepare, you are preparing to fail.”
—Benjamin Franklin

What CLE Providers and Lawyers Can Learn
from Clowns: A Book Review
By Tommy Galan
The Galan Law Firm, PC

Angels Can Fly (Modern Clown User Guide), by Alan Clay, is an
uncommon resource for continuing legal education providers.
We can learn a lot from this author’s ideas of what keeps
clowning current.
Coming from a background of both stage performance
and law, I’m always looking for interesting disciplines that
support one another. An argument can certainly be made
that a performer can benefit from taking lessons in law
and business, but I found Angels Can Fly to be an incredibly
interesting read from the perspective of a continuing legal
education provider and attorney.
The book is structured in short sections that captivate the
reader with simple, yet universal, messages. Author Alan
Clay offers inspiring lessons found in chapters titled “Go Your
Own Path,” “Breath,” “Play,” “Explore,” “Observe,” “Interact,”
“Learning,” “Trust,” “Growth,” “Laughter,” “Emotions,” “Body,”
“Mind,” “Mistakes,” “Communication,” “Audience,” “Rapport,”
“Spontaneity,” “Teaching,” “Story,” “Expectations,” “Risk,”
“Failure,” “Acceptance,” “Creativity,” and many more.

The concepts taught in Angels Can Fly reach past the
boundaries of the art of the clown, and clearly speak
toward their application in performance and life in general.
Ultimately, we are all performers. Of course the CLE presenter
is on a stage when teaching, and the courtroom is the trial
lawyer’s stage. But all of us, as humans, perform in every area
of life, whether we are presenting ourselves to a new client,
a board of directors, or even to a spouse or child. To look at
performance through the lens of another discipline is cross
training for the mind and Angels Can Fly does exactly that. It
is undeniable that as performers on the stage of life we would
all benefit from learning how other disciplines master the art
of communication, rapport, spontaneity, and creativity.
I highly recommend Angels Can Fly as an engaging and
entertaining view into a topic that might not normally be
explored by an attorney or CLE provider.

Angels Can Fly engages its reader by expanding each lesson
past the words of the author’s voice. Alan Clay includes
anecdotes of famous clown performers from around the world
that build upon each lesson. Each story is written by the guest
so as to create a dynamic feel from multiple perspectives.
Clay also builds on his message by featuring the mechanics
of actual physical exercises that he teaches in the classroom.
Finally, the author invites the reader into the imaginary
world of a group of fictional street performers inspired by his
own experiences. Each story eloquently demonstrates the
chapter’s lessons using fun and entertaining characters.
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Mile High Thanks to the Exhibitors and Sponsors
of ACLEA Denver 2012!
Affinity Consulting Group, LLC

Business Acumen for Attorneys

Paul Unger / Alison Lukan
1405 Dublin Rd., Suite 100
Columbus, OH 43205

Jennifer Geier
1638 R St NW, Suite 117
Washington, DC 20009

punger@affinityconsulting.com

jg@comesalive.com

For over 12 years, Affinity Consulting has been providing
relevant, practical and entertaining CLE in Plain English,
focusing on legal technology and law practice management.
We offer these seminars as live CLE events and via
Groupcasts/Simulcasts. Whether it is a couple of sessions,
a keynote address, or a 3-day technology conference, we
can help you organize and provide this important content
to your members. Some popular topics include Suddenly
Solo—Technology You Need to Hit the Ground Running,
iPad for Litigators, iPad for Lawyers, Litigation & Courtroom
Technology, Your Office... Don’t Leave Home Without it!,
Paperless Office, Time Management with Technology, Word for
Lawyers, PowerPoint for Lawyers, Excel for Lawyers, Acrobat for
Lawyers, Ethical & Malpractice Pitfalls of Everyday Law Office
Computing... and many more. Paul Unger, Esq. and Barron
Henley, Esq. are always among the highest rated speakers at
legal technology conferences. For more information, contact
us at (614) 340-3444.

“Accounting and Finance for Attorneys” is a professional CLE
course to give lawyers the tools they need to appropriately
and accurately assess the financial statements of their firms
and clients. Our curriculum has been used in top finance firms
such as Goldman Sachs, PricewaterhouseCooper, Deloitte,
Morgan Stanley, KPMG just to name a few. Each course
will be tailored to meet the regulatory requirements for any
jurisdiction.

BeaconLive

CLE Netshows
Stuart Teicher and Sean Carter
2 Winchester Dr, Ste 201
East Brunswick, NJ 08816
stuart.tpg@gmail.com
CLE Netshows provides cutting edge online CLE content to
premiere providers who seek to distinguish themselves in a
crowded marketplace. It’s the shows!
Copper Services

Shelley Trudeau
9 Eastman Place, Ste 300B
Melrose, MA 01879
strudeau@beaconlive.com
Founded in 2007, BeaconLive has become a leader in
delivering Webinars, Webcasts and Online Events for the the
Legal industry, specializing in Continuing Education delivery.
Beyond providing proprietary state-of-the-art technology,
BeaconLive delivers high-touch full event service support
throughout the lifecycle of an event. More information about
BeaconLive can be sought at http://www.beaconlive.com, or
866.638.2907.
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Susan Purifoy / BJ Bates
12202 Airport Way, Suite 140
Brownfield, CO 80021
sales@copperconferencing.com
Copper Services connects business professionals to
collaborations services, event management services,
and business content. Our full line of audio and webinar
conferencing services are enhanced by Conduct, a single
technology to promote, register, notify, and remind
participants to attend events. Copper customers host their
webinars, articles, reports, videos, and other content on
Convey, the business knowledge base. Both Conduct and
Convey accept credit card payments allowing the user to
generate revenue from their events and content.

Sponsors and Exhibitors ...continued

CLEOptions/Casemaker
Jim Carder
PO Box 2195
Evergreen, CO 80437
jim.carder@acpen.com
CLEOptions is a Distance Education Delivery company
specializing in Information to Help the Attorney Succeed!
We offer live interactive, video webcasts featuring National
topics and providers shared through the network and linked
to primary law. Casemaker delivers access to its powerful
Primary law Library as a member benefit through 25
state bars. Casemaker also offers a variety of meaningful
legal practice tools, like a Digest and Citator, based on its
Casemaker Library of State and Federal Cases, Codes, and
Statutes.

Destination Colorado
95 Holland St.
Lakewood, CO 80226
janie.mccullough@destinationcolorado.com
Destination Colorado is your statewide resource to meetings
in Colorado, representing more than 100 meeting sites and
services in every region of Colorado. Our members include
CVB’s, lodging properties, resorts, conference centers,
destination management companies, ground transportation
companies, restaurants, and more. We represent city locations
like Denver, Boulder, and Colorado Springs, and mountain
regions like Vail, Aspen/Snowmass, Steamboat Springs,
Durango, and Breckinridge. Visit www.destinationcolorado.
com to learn about our destinations and the meeting sites
and services in each region.
InReach Legal
Heather Eilers
5700 South Mopac Ste. C310
Austin, TX 78749
heilers@inreachce.com
InReach is the leading provider of continuing education
management solutions. The first and most widely used
solution for bringing accredited CLE online, InReach

technology, services, and experience have helped hundreds
of organizations expand their continuing education programs
beyond in-person events. Over the last ten years, the legal
community has successfully leveraged InReach to produce,
manage, distribute, and profit from successful distance
learning programs—with minimal effort, cost, or risk. Today,
InReach is the leading provider of CLE management solutions
and services in the US. For more information contact us at
(888) 892-7676 or visit us at www.inreachce.com.
Internet For Lawyers
Carole Levitt
1024 Cristanos Dr.
Bernalillo, NM 87004
clevitt@netforlawyers.com
For over ten years, Internet For Lawyers (IFL) has been
teaching lawyers how to become Cybersleuths by using
free and low-cost investigative Internet resources, such
as Google, social networking sites, public record sites,
and more. IFL’s turn-key CLE seminars, always evaluated
by lawyers as the most useful and entertaining seminar
they’ve ever attended, cover technology tools and tips for
lawyers, and one hour of ethics can be added to any all-day
seminar. Company principals Carole Levitt, JD, MLS and
Mark Rosch are recognized experts in the field of using the
Internet and technology in the practice of law and are ABA
authors. They have partnered with many bar associations to
conduct all-day seminars and also shorter seminars at the
bars’ annual meetings and solo and small firm conferences.
Carole and Mark have also spoken at various technology
conferences (e.g., the ABA Tech Show and Legal Tech), law
firms, government agencies, and corporations. Carole and
Mark have written for Los Angeles Lawyer, Law Technology
News, Texas Reporter, Legal Information Alert, LLRX.com, and
FindLaw.com, etc., and have been interviewed by numerous
publications, such as New York Times, & USA Today, The Wall
Street Journal, California Lawyer, Lawyer’s Weekly USA, and
Law.com. Carole and Mark have authored many books for
the ABA: Find Info Like a Pro: Mining the Internet’s Public
Records for Investigative Research, V.2 (2011), Find Info Like
a Pro: Mining the Internet’s Publicly Available Resources for
Investigative Research, V.1 (2010), Google For Lawyers (2010)
and two editions of The Lawyer’s Guide to Fact Finding on the
Internet (2003 and 2006), as well as eleven editions of The
Cybersleuth’s Guide to the Internet (2000-2011).
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Sponsors and Exhibitors ...continued

LawReviewCLE

Periaktos Productions LLC

John Holloway
2200 Kings Highway, 3L-40
Port Richie, FL 33980

Anna Marie Thatcher, JD
3213 West Main St, Ste 272
Rapid City, SD 57702

jholloway@lawreviewcle.com

productions@periaktos.com

Description coming soon online!

Periaktos Productions is the DRAMATIC difference in
CLE… presenting webcast of “CLE Theatre” programs
and webcasts of “CLE Movies” that focus on Ethics and
Professionalism. (Clarence Darrow: Crimes, Causes and the
Courtroom, Thurgood Marshall’s Coming!, Maxims, Monarchy
and Sir Thomas More, Impeach Justice Douglas!, What Can
Lawyers Learn from Actors?, Lincoln on Professionalism
and Ben Franklin on Ethics.) Custom webcasts and firm/
group packages available! We are national presenters with
innovative programs that educate, entertain, and enlighten!
Check out our website http://periaktos.bizvision.com and visit
with us at our booth at ACLEA in Denver!

Lexum
Isabelle Moncion
4200 Blvd St Laurent #910
Montreal, Quebec H2W 2R2 Canada
moncioni@lexum.com
We are the leading legal technology firm north of the
border and we are now bringing the advanced software and
applications we developed specifically for CLE clients to the
United States. LexView is an end-user interface for e-book
publishing, providing extended browsing and searching
features directly on your website. Stop by our booth for a
demo and don’t forget to ask about our full-screen mode (a
client favorite!)

ReelTime CLE
Chris Osborn, JD and Michael Kahn, JD, LPC
PO Box 5602
Charlotte, NC 28299-5602

Movie Magic/The Rosen Law Firm

info@reeltimecle.com

Steve Rosen
1000 SW Broadway, Ste. 1220
Portland, OR 97205

ReelTime CLE’s unique, interactive format is built around
engaging film clips from such films as Michael Clayton,
Changing Lanes, Flash of Genius and The Dark Knight. It is
designed to make getting ethics CLE credit a more enjoyable
experience, to promote greater awareness of the underlying
causes of ethical and professional misconduct, and to help
attorneys identify and implement practical steps toward
maintaining high ethical standards amidst the everyday and
extraordinary challenges they face. Contact Chris or Michael
at (704) 962-8023, or the above email, or stop by our booth
to discuss bringing ReelTime CLE to your jurisdiction or
organization. You’ll never see ethics quite the same…

rosen@rosenlawfirm.com
Using terrific clips from Hollywood movies, Movie Magic
teaches the best tactics and strategies for motion practice,
opening statement, direct and cross examination of both
lay and expert witnesses, closing argument, and argument
on appeal. Reviewed during the program are the ethical
rules and case law of the sponsor’s state that govern issues
including ex parte contact with employees of adverse parties,
preparation of witnesses, and instructions from clients.
Twice selected as an American Bar Association Presidential
Showcase program, the program is presented by Steve
Rosen, a trial later for 35 years, who is recognized in The Best
Lawyers in America and in Portland (Oregon) Top Lawyers,
and is AV Preeminent rated by Martindale-Hubbell. An active
trial attorney, Steve has presented Movie Magic in 42 states
for the American, state, and local bar associations; the United
States Fifth Circuit Court of Appeals; offices of the District
Attorney; law schools, and the U.S. Air Force JAG Corps. Movie
Magic is flexible in length, having been accredited for up to 6
hours of CLE credit, including 2 hours of CLE credit.
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Sponsors and Exhibitors ...continued

The Sharper Lawyer

Vail Marriott Mountain Resort

Cynthia Sharp
PO Box 1783
Voorhees, NJ 08043

Christy McDougall
715 W Lionshead Circle
Vail, CO 81657

cindy@thesharperlawyer.com
The Sharper Lawyer (“TSL”) is a Professional CLE Provider and
Attorney Coaching Entity. Cynthia Sharp, Esquire, the founder
of TSL, is available to deliver live programs to law firms,
bar associations and other legal organizations. Attorneys
attending her courses will improve business development,
client relationship and law firm management skills while
earning required CLE Ethics Credits. As a practicing attorney,
Cynthia spent close to 30 years building a successful law
firm. During that time, she became a noted CLE lecturer and
has taught thousands of attorneys and other professionals
throughout the country. TSL is fully accredited as a CLE
provider in Pennsylvania. Each course will be tailored to meet
the regulatory requirements of any jurisdiction.
Snowmass Tourism
Jim O’Leary
PO Box 5010
Snowmass Village, CO 81615
Joleary@snowmasstourism.com
Snowmass, Colorado, the leading legal destination in the
Rocky Mountains! With over $1 billion recently invested in
Snowmass, including the Viceroy Snowmass and the new
Westin Snowmass, opening in December 2012, Snowmass
is the perfect locale for your CLE meeting, bar association
convention, or firm retreat.
Todd S. Winegar
PO Box 383
Salt Lake City, UT 84110
twine7@gmail.com
“Trials of the Century” CLE speaker.

christy.mcdougall@marriott.com
The Vail Marriott Mountain Resort has the elegance and
charm of a European Chateau with the Rocky Mountains as a
backdrop. Situated only steps from Vail Mountain and Vail’s
iconic village with over 100 restaurants, shops and pubs. We
offer 344 well-appointed guest rooms including 27 suites that
were designed with comfort and luxury in mind. Our meeting
space is state of the art with over 21,000 sq. ft. comfortably
hosting groups of 10 people to 1,000 people. Vail Marriott
Mountain Resort—your host in the beautiful Rocky Mountains.
ViaTech Publishing Solutions
Julie Carlson Sladcik
1440 5th Ave.
Bay Shore, NY 11706
jcsladcik@viatechpub.com
ViaTech provides the single storefront solution to global
publishing. ViaTech is the one company with the footprint and
breadth of services to provide legal publications solutions in
print and eBook format, on demand.
Visit Vail Valley / Vail Valley Partnership
Danielle McNair
The Chamber & Tourism Bureau
PO Box 1130
Vail, CO 81658
dmcnair@visitvailvalley.com
Home to Vail and Beaver Creek, the Vail Valley offers a wide
array of unique off-site venues, superior guest service and
team building opportunities. Designed after the alpine
villages of Europe, our pedestrian villages offer an extensive
selection of convenient condominiums, charming alpine
lodges and convention hotels that allow us to accommodate
groups of up to 2,000. There are over 350 shops and
restaurants, all accessible by the complimentary in-town
transportation. With non-stop service from across the country,
getting here becomes even easier when your attendees
discover the convenience of flying directly into Eagle County
Airport. That’s what we call: YOUR NEXT MEETING.
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Sponsors and Exhibitors ...continued

V12 Group Inc.
Amy Danziger Shapiro
219 Head House Court
Philadelphia, PA 19147
ashapiro@v12groupinc.com
V12 Group is a Database Management and Marketing Services
firm, focused on helping clients manage and deliver relevant
digital and direct marketing communications that improve
campaign performance and increase return on investment
(ROI).

What’s Your Story?
ACLEA members are one eclectic bunch!
The In the Loop newsletter committee would like to share your story
with our colleagues. Would you tell us how you came to work in
CLE? We will be pleased to profile your path in a future issue of In
the Loop. If you are willing to share your story, please send us a brief
e-mail indicating your interest, and we’ll follow up with an interview.
In the Loop Newsletter Editorial Committee
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