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By Vincent O’Brien
President of ACLEA and
Assistant Director at Minnesota CLE.

Allow me this opportunity to dearly
thank members and staff for what I
gained during my time on the Executive Committee and as President—
I am clearly wiser as a person and better as a CLE professional for this
experience. The personal relationships begun or deepened through
interactions with the committee and with the ACLEA membership will
be with me for the rest of my life.
Thanks very, very much!

(continued on page 3)
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President’s Letter..continued

(continued from page 1)

This final column looks at both sides of the law of unintended
consequences and leadership. One of the epiphanies gained
through my ACLEA experience is that strategies are more
important than actions even though they guide and inform
them. Two years ago, Lisa Deane of the State Bar of Arizona
and I were charged with working on a complex problem.
We used a system of problem-solving called “knowledgebased governance” to analyze the problem—identifying:
stakeholders and their thoughts/needs/preferences, current
realities/evolving dynamics relevant to the decision, our
capacity/strategic position, and any ethical implications.
(This process was developed by Glenn H. Tecker with Tecker
Consultants, who spoke and taught at our New Mexico
Meeting.) Our information gathering took a couple of phone
calls, and we created and exchanged a few documents.
We were able to define the mega-issue and its sub-issues.
Even though it was just the two of us, it was very helpful
to collaborate, combine, and accept as valid each other’s
differing views. Next, we went through a part of the process
Glenn calls “dialogue and deliberation.” That helped us
identify choices covering a broad range of possible actions,
including doing nothing. Throughout the process, we
tried to make informed decisions about advantages and
disadvantages of each possible action. The process and
our collaboration surprised me (maybe Lisa too) in that
we learned how to work together and the importance of
thoroughness. We revisited our strategies over a couple years
as factors changed and developed. It was remarkable. Like
the Shoemaker’s elves, our process worked to accomplish
a great deal by informing our actions, yet that process was
never itself revealed.
Keeping this process alive and fresh, regardless of the
nomenclature, is more important than achieving isolated and
specific results. I am soon going to learn that once someone
leaves the team, that process needs to be reinvigorated with
new decision-makers. I’m moving down the road, carrying
aspects of what I can define of that process with me forever on
new paths. As far as ACLEA goes it really is okay to have some
of the same issues debated every couple of years in perpetuity
as long as that discussion guides strategy.

many seek legal advice. The rules of ethics are relaxed when
you have been up for 72 hours and are exhausted working
fires or medicals for the third night in a row, and sometimes
you gravitate towards the most practical solution. So it was
a dozen or so years ago when the chief at that time—a man
I continue to admire, a wise man, acted quickly to terminate
a person he didn’t get along with. He had some basis for
his actions even though the person had a spotless record
of 17 years. Rather than choosing any number of strategies
and actions that could have addressed the issue in a less
drastic manner, he chose to force termination/resignation.
Shortly after he acted, he asked me for advice. The other
fellow was also my friend (they both still are) and he came to
me for advice as well. What a conundrum with such severe
consequences. The chief did not like the way the firefighter
irritated him with constant challenges to every leadership
decision (this happens with regularity in fire stations). I
did my own investigation of all of the facts involved. The
termination became a resignation, and long since they both
have moved on. The firefighter found work delivering caskets
and, unfettered by management, he has been happy at his
job for the first time in his life. The chief retired and it’s fair
and accurate to say that he is beloved by almost all he served
over the years. The sad thing is that when conversation runs
into the night and meanders to those landscapes I mentioned
earlier, the kindly chief loses the twinkle in his eye and speaks
out of shades of regret. I sense very deeply that even though
he can and does feel very good about almost all aspects of
how he has lived and his tremendous work as a leader—he
has a Dostoevsky-like regret that will always be there.
One never really knows when or how these issues will pop up;
it could be at any time, day or night. I suspect they are most
often disguised as somewhat trivial. When you look at yourself
in the mirror at the end of the day, or when the talk runs late
and is liberated by libations, you are a whole lot better off
if you ran your decisions through an appropriate crucible of
strategic thinking. In the graying light of that landscape where
decisions are re-examined, there is some comfort in knowing
that one’s decisions have been the product of a process of
deliberation, as opposed to the rash results of decisions made
absent the benefit of careful, deliberative thought.

There are some odd occurrences associated with watching
leadership on the landscapes of evaluation and judgment.
On the Fire Department that I have been a part of for 18 years;
we are all very close as a result of what we do. Just as I ask
people who are carpenters for advice on repairing drywall,
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The Nominating Committee’s
2011 Report to ACLEA
Lalla Shishkevish
Director of the D.C. Bar Continuing Legal
Education Program

The 2011 Nominating Committee is pleased to submit its
report to the ACLEA Executive Committee. I would like to
thank the members of the Nominating Committee who did
an excellent job throughout the process; they are Lisa Deane,
Susan Blair, Donna Passons, and Alan Treleaven.
The Committee’s Procedures:
The Nominating Committee began its process by reviewing
pertinent sections of ACLEA’s by-laws and policies and
procedures manual. We used the list of current and recent
SIG and committee co-chairs to begin our search for
potential Director-at-Large candidates. Committee members
submitted additional names to be considered. During an
initial meeting by conference call on February 14, 2011, the
Committee:
•
•
•

•
•
•

Discussed the nominating process and positions to be
filled during the 2011 election;
Discussed the officer positions to be filled;
Discussed two possible scenarios for Director-at-Large
positions: 1) nominations to fill the three expiring
Director-at-Large positions; or 2) nominations to fill four
positions (three positions for expiring two-year terms
plus one position for an unexpired one-year term) if we
nominate one of the Directors-at-Large whose term does
not expire;
Reviewed the demographics of the current Executive
Committee;
Discussed the need for organizational diversity in ACLEA’s
leadership and other relevant factors; and
Discussed the confidentiality of our deliberations.

After the committee’s call, Roger Curlin and Donita Douglas
confirmed their willingness to move up to the next officer
positions, President-elect and Secretary, respectively.
Director-at-Large Karen Lee agreed to accept the nomination
for Treasurer.
In addition, committee members received data (prepared by
ACLEA staff) relating to each potential candidate’s history of
participation in ACLEA. Each member of the Committee then
individually ranked his or her top fifteen potential candidates.
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These rankings were compiled into a list of names that the
Committee reviewed by email. The committee then met by
conference call on March 31 and again on April 22 to discuss
the final list of candidates. During the call, the Committee:
•
•

Agreed to nominate six candidates to stand for election
for the four vacant Director-at-Large positions; and
Discussed potential candidates, exploring what each
would bring to the Executive Committee.

The Committee then unanimously agreed to a preliminary
slate of nominees to recommend to the Executive Committee,
upon condition that each designated person accepts the
nomination to run. I contacted the potential nominees in the
order of preference agreed upon by the Committee until the
six Director-at-Large nominees had accepted.
Committee Recommendations:
The Nominating Committee recommended to the Executive
Committee the following individuals to stand for election as
officers:
•
•
•

Roger Curlin III, Carlton Fields—President-Elect;
Donita Bourns Douglas, Oklahoma Bar Association—
Secretary; and
Karen Lee, Oregon State Bar—Treasurer.

The Nominating Committee recommended to the Executive
Committee the following ACLEA members (listed in last name
alphabetical order) to stand for election as Directors-at-Large
to fill the three vacant two-year terms and one vacant oneyear term:
•
•
•
•
•
•

Sean Carter, Lawpsided Seminars;
Una Doyle, The College of Law (New South Wales,
Australia);
Jeanne Heaton, Illinois State Bar Association;
Raymond Lee, The Continuing Legal Education Society of
British Columbia;
Daniel McCarroll, University of Missouri-Kansas City
School of Law; and
Diane J. Morrison, State Bar of Texas.

The members of the 2011 Nominating Committee include
H. Lalla Shishkevish, Chair, Susan Blair, Lisa Deane, Donna
Passons, and Alan Treleaven.

Marketing by the Numbers
Michael Taylor
Director of Marketing
for California Continuing
Education of the Bar (CEB)

Michael has been a direct marketing practitioner for the
past 20 years, and has worked for school, legal, and medical
publishers. Michael is very happy to answer any questions you
have about this or previous articles. He can be reached at
510-302-2127 or Michael.Taylor@CEB.UCLA.edu.

There has been quite a bit of discussion about surveys in In
the Loop recently, so I thought it might be a good idea to
model the design, administration, and use of surveys for In the
Loop.

We’d very much appreciate it if you could take the time to
answer the survey so that we can bring you a newsletter that
discusses topics you will find both interesting and useful in
conducting your business.

When writing my articles, I am always wondering about the
answers to these questions:

Thank you!

•
•
•

Does anyone read my articles?
Does anyone read In the Loop?
If so, does the newsletter’s content match up with their
needs?
These are impossible questions to answer without going
straight to the readership, or perhaps to the potential
readership.
Therefore, the In the Loop staff has decided to ask you these
questions:
•
•
•

How often, if ever, do you read In the Loop?
Do you find the articles useful?
Is the length of the articles too long, too short, or just
right?
• Are there topics that you do not see that you wish you
would see?
• Who are you?
• Do you pass the articles on to other people in your
organization when you think they might benefit from
them?
ACLEA will be sending you an invitation to answer the
survey within the next few weeks. Aside from answering
the questions, you might like to review how the survey is
structured and how the questions are asked.
Once the responses are in, we’ll publish them in the following
issue of In the Loop, along with an explanation of the
statistical validity, and comments on which actions we should
take as a result of hearing your input.

Interested in Becoming a
Mentor? Want to Be a Mentee?
Take part in ACLEA’s Mentoring Program—one of ACLEA’s many
professional development offerings. Anyone with at least three years’
experience in ACLEA is welcome to be a Mentor; and anyone who has
less than three years’ experience in CLE is welcome to be a Mentee.
If you’re interested in participating in the program as a Mentor OR
Mentee, please fill out the mentoring form available on the ACLEA
Website at http://www.aclea.org/Resources/MentoringProgram/
tabid/84/Default.aspx.
We’ll hook you up with a Mentor or Mentee and suggest some
guidelines for how we think you might benefit from the program.
We’ll try to pair you up based on common characteristics that you
indicate on the registration form.
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CLE Impact of the NYSBA Task Force Report
on the Future of the Profession
Victor J. Rubino
President, Practising Law Institute (PLI)

Sandra R. Geller
Executive Vice President, Practising Law Institute (PLI)

We have been asked to comment on the NYSBA Task Force
Report on the Future of the Profession as the report affects
CLE. The 112-page report, which was produced under the
aegis of a 50-plus member task force, is a valuable addition
to the increasing body of reports, studies, conferences, and
recommendations concerning the legal profession. This body
of material started with the eponymous MacCrate Report
and continued with the Carnegie Report, the Best Practices
Study, A Legal Education Renaissance by John O. Sonsteng,
the ACLEA—ALI-ABA Summit (hereinafter referred to as “the
Summit”), and conferences at New York Law School, Harvard
Law School, and Georgetown Law.
The key areas affecting CLE are:
1.

Model Competencies

2.

Assessment Tools

3.

Transition Training

4.

the Impact of Technology

5.

the Role of the Regulators

This article provides brief comments on each area, but
suggests that the entire report is worth reading and digesting.
It is available at http://www.nysba.org/AM/Template.
cfm?Section=Home&Content ID=48353&Template=/CM/
ContentDisplay.cfm.
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1.	Model Competencies — Starting with the 1992 MacCrate
Report, there has been an effort to distill what skills
and competencies a “practice-ready” lawyer needs to
master. The NYSBA Task Force Report adds another
important voice to define the skills and values needed by
lawyers. It supports the Summit-recommended Model
Competencies Project, which calls for collaboration
among law schools, the practicing bar, legal employers,
bar associations, bar admissions boards, MCLE
regulators, CLE providers, and in-house professional
development directors. The importance to CLE is obvious,
and these competencies help frame and provide a
roadmap for what CLE providers should consider in their
curricula. Some areas (such as trial skills) are easier to
conceive of than “judgment,” for example, but these
competencies are a start.
2.	Assessment Tools — Assuming there is some general
agreement on what competencies are needed by lawyers,
the NYSBA Task Force Report encourages development
of assessment tools but states that “CLE providers
are quite ill positioned to provide meaningful, useful
feedback.” We disagree with this blanket statement, as
providers do have means of assessment; the success
of NITA, for example, is based on the ability, in these
courses, to obtain feedback on trial and related skills. We
agree, however, that assessment needs to become more
prevalent in CLE courses.

CLE Impact of the NYSBA Task Force Report...continued

3.

Transition Training — There is a section devoted to
Educating and Training New Lawyers. The NYSBA Task
Force Report correctly points out that this transition
period is “often deficient”; that CLE Bridge-the-Gap
programs are “inadequate”; and that there is no
mechanism in place to assess their effectiveness.
Mentoring is also discussed in the report, and mandatory
mentoring programs implemented in Georgia, Utah, and
South Carolina are outlined. The report suggests a study
to address questions about mandatory mentoring and
how it would work. Its connection (or lack of connection)
to CLE is unclear at this time. Unfortunately, not much
else specifically addresses transitional training, per
se. See further comments under “Role of Regulation,”
below; we believe regulation has an important impact on
transitional training.

4.	Role of Technology — The NYSBA Task Force Report,
by contrast, has a fairly complete review of the impact
of technology on law practice. It covers the mundane
(e-mail) to the ethereal (cloud computing) and everything
in between, including administrative systems, knowledge
management, project management, e-discovery, mobile
computing, and virtual law offices. There is a wealth of
potential training indicated here, and much of it should
be provided in the transitional stage as well as in law
school. This is particularly true for the many newly minted
lawyers who do not go to large law firms where such
training is available as needed.

5.	Role of Regulation — The above four areas are all
affected by MCLE rules; while the NYSBA Task Force
Report deals only with New York, there are many
similar mandatory schemes in other states. On the
negative side, it is clear that many competencies (e.g.,
business acumen) are not granted credit; nor is there
any assessment criteria imposed; and technology does
not appear to be dealt with as a separate grouping
of practice skills. This all comes home to roost in the
mandated Bridge-the-Gap courses, which leave many
gaps. To the credit of this report, there is a call to review
the CLE requirements; this is also Recommendation
Eight of the Summit report. The problem is that many of
the conferences devoted to the topic of lawyer training
invite only MCLE administrators and not the decisionmakers in each state. Hopefully, these and similar reports
will help to motivate decision-makers to participate more
fully in these discussions.
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Member Moment
Mindy Thomas-Fulks
Assistant CLE Director,
Tennessee Bar Association

Mindy earned her bachelors degree from Middle Tennessee
State University. Prior to coming to the TBA she worked as
a program coordinator and facilitator for several alternative
sentencing programs in Middle Tennessee counties. Mindy
has also spent 14 years in Central America and has worked as
an interpreter in Davidson and Williamson counties.

Professionally—

Technologically speaking—

I love CLE and getting creative with new programming ideas.
Webcasts and curriculum development are the areas I spend
most of my time. The Tennessee Bar Association is a very
supportive organization when it comes to trying new methods
and new approaches in CLE. The best day at the office is when
you don’t have time to drink your coffee hot or eat lunch—
which is a great diet plan!

Never leave home without: IPad—my new favorite toy—it
makes working feel less like working.

Current job: Assistant CLE Director
Recent victory: Our first un-conference CLE program was held
in February. We tried this approach on a program that needs
some extra TLC. The un-conference approach worked the
magic we needed for this program and we are looking forward
to further development.
Latest challenge: Getting our CLE Committee and members
interested in educational games.
In my pre-CLE life, I was: I spent several years as a SpanishEnglish interpreter for the Courts in Tennessee.
Language skills came with living in Costa Rica for 14 years.
I am still active in supporting local Hispanic community on
the weekends and some evenings with teaching classes for
offenders of DUI, Domestic Violence, Drugs & Alcohol, and
interpreting for a local organization that provides services for
sexual assault victims under the age of five.
What brought me to CLE: I enjoy being part of the legal
community and I have always been interested in curriculum
development—CLE is the perfect match.

Favorite software: Excel—one of those programs that you
either love or hate. I love making charts, using it for planning,
and organizing data.
On my wish list:
Must see website: http://gamification.co/

Personally—
Recent good read: I have two daughters
(five and three years-old) and I
frequently insert notes about good
behavior and obedience in all
their storybooks. So, in case
you missed it: Mary
did—in fact—ask her mother
permission to take her
little lamb to school…
Favorite pastime: Napping
Date you never miss: Two weeks after a CLE compliance
deadline! When you can finally breathe and look out the
window.
Dream vacation: Any place that has no phone service or
Internet connection sounds like a dream!
Words to live by: It never hurts to ask.
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Event Marketing 2.0
Six Proven Strategies To Pack The
Seats At Your Events

speaker names and biographies, key benefits of attending, or
other important details.

By the In the Loop Newsletter Editorial Commitee

Developing your SOP can be as simple as creating a formal
checklist like this:

The post-recession environment has created a host of new
challenges for marketers, and even though the economy
continues to improve, it is clear that consumer spending
habits have permanently changed. Registrations may be up
but many organizations face a new wave of customers who
prefer to hold onto their money as long as possible. This is
making it harder to predict what resources are necessary
to achieve success, as well as how to measure that success
in terms of programs’ performance. However, the changing
landscape is also providing the opportunity to take a step
back and analyze marketing procedures that may have been
in place for some time—so as to make any necessary changes.
In this article, we’ll take a look at six proven strategies to
pack the seats at your next CLE function, and how you can
incorporate these strategies directly into your organization’s
marketing program.
1. Develop A New Standard Operating Plan
While technologies like “social media” and “mobile
advertising” increasingly are being lauded as the hottest new
weapons in a marketer’s arsenal, the principal tool that can
be used to boost event attendance is a formal SOP (Standard
Operating Plan.) In fact, a truly good SOP will provide you
with the framework to efficiently incorporate social media,
email, and other technologies into your campaigns as needed.
Of course, having a formal SOP doesn’t
mean that you can’t deviate from it—it
simply provides you with a predefined
set of actions that take place (think
dominos falling), as if automatic, when
a program is ready to go to market.
When developing your SOP, it is
important to identify which program
elements you will focus on at various
points throughout the advertising cycle. Much in the style
of “breaking news,” a continually developing stream of
information flowing will raise interest and demonstrate
that you’re communicating important new developments
to your customers. For example, one week you might focus
on a program agenda and provide brief information about a
program, while subsequent announcements could highlight

•
•
•
•
•
•

Eight weeks out: program ad copy is approved and
finalized
Eight weeks out: program is posted on website and sent
out individually via blast email (overall program is focus)
Six weeks out: program is sent out individually via
mailing(s) (speakers are the main focus)
Four, three and two weeks out: program is sent out as
part of weekly blast emails (overall program is focus)
Two weeks out: individual blast email sent out (key
benefits of the program is the focus)
One week out: program is sent out via blast email (overall
program is highlighted)

2. Gain An Understanding Of What Campaign
Success Looks Like
While customer list management is a cornerstone of any
successful marketing plan, it is equally essential to have
an understanding of the average participation rate you can
expect when using your lists. For this reason, it is important
to maintain a database or spreadsheet tracking the response
rates you achieve over a given period of time (generally a
month). For example, your tracking spreadsheet might look
something like this:

Naturally, there are other areas that merit tracking (day of
week you send the email, length of program, day of week of
the program, etc.), but this model provides general insight
into how a given audience reacts “normally” to program
advertisements. In addition, understanding how new
programs measure up against these statistics enables you to
maximize the resources you have at your disposal—including
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Event Marketing 2.0...continued

helping to determine the amount of funding a given program
may need to achieve the results desired.
For example, if your SOP states that your first method of
promotion for a family law program is sending a blast email
and that email results in a 24% click rate but a registration
rate of only 2%, the program could be flagged for additional
review and/or revision. However, if that same email
generated a 34% click rate and a 12% registration rate, you
might determine that it has greater revenue potential than
the average program and devote additional resources to
advertising it.
3. Want To Send A Color Brochure?
Try Email + Black & White Paper
While large, full-color postal mailings can provide a
noticeable image boost for an event, the same result can be
achieved with a classy postcard or black and white self-mailer
that directly follows a carefully designed full-color blast email
campaign. In fact, if your blast email campaign is designed
with portability in mind, certain key design elements can
be carried over into a black and white mailing, allowing you
to spend less while reaching more people with an equally
compelling offering. The brand equity achieved from the
initial blast email will already have resonated with the target
audience, and your black and white follow-up piece will
continue the dialogue you started electronically.
4. Use Your Biggest Events To Attract Prospects
For a membership-based CLE provider, the fastest way to
increase event attendance is to increase membership. One
of the easiest ways to accomplish this is to make high profile
events as open and accommodating to non-members as
possible. After all, if your largest events showcase your
organization at its best, it makes sense to maximize your
expenditure of resources by also making those events your
largest membership recruitment opportunities.
Similarly, it is often good practice to invite key members of the
press or peripheral non-competing organizations to attend
your best events for free. Not only will this introduce your
organization to a wider variety of potential supporters, it will
also pave the way for marketing partnerships, and perhaps
even for reducing expenses by conducting future events in the
same facility as other organizations that don’t compete but
provide distinct advantages (like partnering with attorney and
CPA events.)
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5. Leverage Sponsor Brand Equity
Another innovative way to boost your event marketing is
to partner with event sponsors/exhibitors to leverage their
industry position against your brand. While this may not work
for every event, it can provide you with the opportunity to
reach new people without spending any money. Specifically,
most organizations that would be interested in setting up a
table or booth at your next event will also have a prospect
database.
Providing these organizations with some pre-event
information (i.e. “Come see us at the ABCDE seminar on
Event Marketing on Saturday”) to send to their database not
only leverages their industry position against your brand, but
it also shows that those brands find value in your events and
your organization.
6. Create An RSS Feed For Your Customers
As large law firms and other organizations become
increasingly sophisticated in their use of technology, it is also
necessary for CLE organizations to identify innovative ways to
meet their needs. Perhaps one of the easiest ways to achieve
this is by implementing an RSS (Really Simple Syndication)
feed on your web site.
While traditional marketing efforts require marketers to send
information directly to individuals, RSS feeds are specifically
formatted lists containing information about your programs
that can be easily incorporated into most large firm intranets
or individual email programs like Microsoft Outlook. While
this technology may sound complicated, it is actually an easy
way for you to publish information about seminars (title,
date, fees, credits, registration information, etc.) directly from
your database. Once it is initially set up, RSS will keep your
customers automatically informed whenever you update a
program—without direct marketing tactics or expenses.

Want to Contribute to
In the Loop?
See the “Contributor Guidelines” on the ACLEA website, which tell
you everything you need to know. Go to http://www.aclea.org/
Resources/ContributorGuidelinesITL/tabid/114/Default.aspx.

Thank You to Sponsors and Exhibitors
for ACLEA Boston!
ABA Law Practice Management Section

Casemaker

Lindsay Dawson
321 N Clark St.
Chicago, IL 60654
lindsay.dawson@americanbar.org

Linda Franklin
3401 Montcrest Rd.
Columbia, SC 29201
lfranklin@lawriter.net

ABA Law Practice Management Section (LPM) is the
resource legal professionals need to successfully manage
a law practice. LPM supplies practicing attorneys and legal
professionals alike with information and resources in the
areas of marketing, management, technology, and finance.

Casemaker offers federated searches of case law, codes,
statutes, and CLE materials, hyperlinked and integrated
including presentation and management of video streaming.

Affinity-HMU Consulting

Stuart Teicher and Sean Carter
2 Winchester Dr, Ste 201
East Brunswick, NJ 08816
stuart@clenetshows.com

Paul Unger
1405 Dublin Rd., Suite 100
Columbus, OH 43016
punger@affinityconsulting.com
Affinity Consulting has been helping our clients automate
their law practices for over ten years. The needs of our clients
continuously drive the content within our CLE seminar
portfolio to be targeted to the most immediate needs of
the legal community. We provide relevant, practical and
entertaining CLE seminars in plain English focused on law
practice management and legal technologies. Whenever
possible, actual technology is demonstrated live. We have a
catalog of 50+ topics we speak on – all of which have already
received CLE approval in one or more states.
BeaconLive
Scott Bradshaw
6 Eastman Place, Ste 300
Melrose, MA 02176
sbradshaw@beaconlive.com

CLE Netshows

CLE Netshows provides cutting edge online CLE content to
premiere providers who seek to distinguish themselves in a
crowded marketplace. It’s the shows!
Copper Conferencing
BJ Bates
12202 Airport Way, Suite 140
Brownfield, CO 80021
sales@copperconferencing.com
Have you met BJ? Talk to BJ about your ACLEA-approved
audio and web conferencing solution with exclusive pricing
just for ACLEA members. At Copper Conferencing we work
with you to find a conferencing solution that fits your business
needs. And, our easy-to-use online customer portal gives you
24/7 access to recordings, reports, billing codes, and much
more. Contact BJ at 866.903.7521 or
sales@copperconferencing.com.

BeaconLive partners with its customers to produce
professional webinars, webcasts, and on demand solutions,
specializing in continuing education. Beyond providing state
of the art technology, your dedicated professional services
team facilitates all the details of your events to ensure
flawless execution. BeaconLive becomes you partner and
extension of your team.
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Sponsors and Exhibitors...continued

CRM Culture

The Galan Law Firm, P.C.

Steve Roch
685 S. Arthur Ave. #9
Louisville, CO 80027
steve.roch@crmculture.com

Tommy Galan
1580 74th Street
Brooklyn, NY 11228
galanlaw@aol.com

CRM Culture brings a revolutionary software application to
the world of continuing legal education. CRM for CLE was
built specifically for the thought leaders in continuing legal
education bringing you the experts’ choice in seminar and
CLE management. And now, this process is available to you in
a single, affordable, all-in-one package.

Improv(ed) legal skills is an interactive continuing legal
education experience where attorneys learn how the
techniques of improvisation will give them an edge in
communication, public speaking, dealing with the unexpected
and more.
InReach Legal

CrowdCompass, Inc.
Billy McGee
2024 SE Clinton St, Ste 202
Portland, OR 97202
billy@crowdcompass.com
CrowdCompass creates conference and tradeshow mobile
applications. By combining event guides, maps, QR code
scanning, messaging, and social networking in native
apps for iPhone, iPad, Blackberry, and Android devices.
CrowdCompass enables event organizers to produce better
connected, less wasteful, and more successful events.
Fastcase
Nina Steinbrecker
1155 15th St NW, Ste 1000
Washington, DC 20005
csteinbrecker@fastcase.com
Using patented software that combines the best of legal
research with the best of web search, Fastcase helps members
find the most useful cases, statutes, and CLE books fast. Follow
us on Twitter @fastcase or visit www.fastcase.com.
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Heather Eilers
5700 South Mopac Ste. C310
Austin, TX 78749
heilers@inreachce.com
InReach is the leading provider of continuing education
management solutions. The first and most widely used
solution for bringing accredited CE online, InReach
technology, services, and experience have helped hundreds
of organizations expand their continuing education programs
beyond in-person events. Over the last ten years, the legal
community has successfully leveraged InReach to produce,
manage, distribute, and profit from successful distance
learning programs—with minimal effort, cost, or risk. Today,
InReach is the leading provider of CLE management solutions
and services in the US. For more information contact us at
(888) 892-7676 or visit us at www.inreachce.com.

Sponsors and Exhibitors...continued

Internet for Lawyers

Lexum

Carole Levitt
1024 Cristanos Dr.
Bernalillo, NM 87004
clevitt@netforlawyers.com

Pierre-Paul Lemyre
4200 Boulevard St. Laurent
Montreal, Quebec HZW 2RZ Canada
lemyrep@lexum.com

For over ten years, Internet For Lawyers (IFL) has been
teaching lawyers how to become Cybersleuths by using free
and low-cost investigative Internet resources, from Google,
to social networking sites, public record sites, and more.
IFL’s turn-key CLE seminars, always evaluated by lawyers
as the most useful and entertaining seminar they’ve ever
attended, also cover technology tools and tips for lawyers,
and one hour of ethics can be added to any all-day seminar.
Company principals Carole Levitt, JD, MLS and Mark Rosch
are recognized experts in the field of using the Internet and
technology in the practice of law and are ABA authors. They
have partnered with many bar associations to conduct allday seminars and also shorter seminars at the bars’ annual
meetings and solo and small firm conferences. Carole and
Mark have also spoken at various technology conferences
(e.g., the ABA Tech Show and Legal Tech), law firms,
government agencies, and corporations. Carole and Mark
have written for Los Angeles Lawyer, Law Technology News,
Texas Reporter, Legal Information Alert, LLRX.com, and
FindLaw.com, etc., and have been interviewed by numerous
publications, such as New York Times, & USA Today, The Wall
Street Journal, California Lawyer, Lawyer’s Weekly USA, and
Law.com. Carole and Mark have authored many books for
the ABA: Find Info Like a Pro: Mining the Internet’s Public
Records for Investigative Research, V. 2 (2011), Find Info Like
a Pro: Mining the Internet’s Publicly Available Resources for
Investigative Research, V.1 (2010), Google For Lawyers (2010)
and two editions of The Lawyer’s Guide to Fact Finding on the
Internet (2003 and 2006), as well as eleven editions of
The Cybersleuth’s Guide to the Internet (2000-2011).

Lexum is the main provider of freely accessible Canadian
legal information on the internet. It specializes in the legal
technologies and legal publishing. The team is comprises of
40 professions with backgrounds in law, computer sciences,
and information sciences.
Madison Commercial Real Estate Services
Keren Peters
1125 Ocean Ave.
Lakewood, NJ 08701
kpeters@madisoncres.com
Madison Learning Center (MLC) provides complimentary
seminars to Bar Associations for their real estate and tax
sections on Title Insurance and Closings, Real Estate Financial
Due Diligence, CAM Audits, Advanced 1031 Exchanges,
Distressed Asset Acquisitions, Cost Segregation, etc. There
is no sales information in our pure-content seminars. Our
presenters are highly-experienced attorneys or CPAs and
foremost experts in their field. Courses are approved for 1, 2
or 3 CLE credits. With 10 or more attendees, we do not charge
Bar Associations for our courses or travel expenses, but Bar
Associations may charge what they wish for these valuable
seminars. To schedule a seminar, contact Lainie Goldberg at
732-333-2783 or Keren Peters at 848-525-8200 or via email
at education@madisonlearningcenter.com.
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Sponsors and Exhibitors...continued

Marc Garfinkle Seminars, LLC
Mark Garfinkle
2070 Millburn Avenue, Suite #1
Maplewood, NJ 07040
marc.garfinkle@gmail.com
Marc Garfinkle, author of “$olo Contendere: How to Go Directly
from Law School into the Practice of Law - Without Getting a
Job,” went solo in San Francisco right out of law school over
thirty years ago. Now on the East coast, he is still a practicing
trial lawyer and law professor. Today Marc Garfinkle Seminars,
LLC offers CLE and training for attorneys and law students,
with programs about going solo, “bridging the gap,” and
legal ethics. We will build a program around your needs.
Educational and entertaining, our seminars, workshops and
CLE stand out for their freshness and honesty.

CLE presentation, usually held during or following lunches or
dinners, in which Mark tells the stories of seven trial lawyers
who are 70 or older, who tried more than 100 jury trials and
continue to try cases before juries. It is a highly entertaining
and educational program. Mark’s CLEs have been approved
for CLE ethics and professionalism credits.
Peach New Media
Johnson Cook
3300 Highlands Parkway, Ste 290
Smyrna, GA 30082
jcook@peachnewmedia.com
Peach New Media believes in Knowledge Made Simple. The
leader in innovation for online CLE: providing Webinars,
Webcasts, Knowledge Communities for CLE providers. Stop
by and meet the Peaches!

Mark Curriden’s CLE
Mark Curriden
3888 Everwood Lane
Addison, TX 75001
mark.curriden@gmail.com
Mark is a lawyer, national legal journalist and bestselling
author who speaks at bar associations, judicial conferences,
law schools and law firm retreats across the country. Mark
offers four CLE presentations: (1) Contempt of Court, which
tells the truth life story of the first two African-American
lawyers to take a case to the Supreme Court of the United
States. They represented a young black man in 1906 in
Tennessee falsely accused of rape, railroaded through the
criminal justice system and sentenced to death -- all in three
weeks. In doing so, these lawyers made legal history. And
the case led to the creation of the ABA’s initial Canon of
Ethics and Professionalism in 1908. (2) Media Training, which
highlights the ethics, legalities and practicalities of using
the news media to promote a lawyers practice, clients and
promotes the administration of justice. The bottom line is that
more and more lawyers and clients want to use the media
to communicate their message and their legal arguments
to the public. (3) Writing Workshop, which guides lawyers
and judges interested in writing articles, Op-Eds, Blogs and
even books. The Workshop teaches lawyers how to think
about writing, how to be a successful writer, and how to be
published. (4) Lions of the Trial Bar is a fascinating one-hour
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ReelTime CLE
Chris Osborn, JD and Michael Kahn, JD, LPC
PO Box 5602
Charlotte, NC 28299-5602
info@reeltimecle.com
ReelTime CLE’s unique, interactive format, built around
engaging film clips from such films as Michael Clayton,
Changing Lanes and The Dark Knight, is designed to make
getting ethics CLE credit a more enjoyable experience, to
promote greater awareness of the underlying causes of
ethical and professional misconduct, and to help attorneys
identify and implement practical steps toward maintaining
high ethical standards amidst the everyday and extraordinary
challenges they face. Contact Chris or Michael at (704) 9628023, or the above email, or stop by our booth to discuss
bringing ReelTime CLE to your jurisdiction or organization.
You’ll never see ethics quite the same…

Sponsors and Exhibitors...continued

Robert Musante’s Seminars

William Bernhardt Writing Programs

Robert Musante
PO Box 529
Alamo, CA 94507
musante@killerdepo.com

William Bernhardt
2612 Murray Dr.
Midwest City, OK 73110
willbern@gmail.com

Robert Musante’s Seminars presents seven deposition crossexamination seminars. Relevant to every litigator in any type
of lawsuit, these seminars have earned rave reviews from
more than 40,000 litigators in 42 states, Eighty litigation
firms, eleven offices of state attorneys general, and sixty CLE
organizations have sponsored these uniquely valuable and
remarkably entertaining programs.

Award-winning attorney and New York Times bestselling
author William Bernhardt offers two acclaimed CLE
programs: Superior Legal Writing: Winning With Words, and
Superior Legal Drafting: Putting Words to Work.

The Sharper Lawyer
Cynthia Sharp
1503 Champlain Dr.
Voorhees, NJ 08043
sharptalk@me.com
The Sharper Lawyer (TSL) is a Professional CLE and
Attorney Coaching Entity. Cynthia Sharp, Esquire (founder
of TSL) is available to deliver live programs to law firms,
bar associations, and other legal organizations. Uniquely,
attorneys attending her courses will improve business
development, client relationship, and law firm management
skills while earning required CLE Ethics Credits. As a
practicing attorney, Cynthia spent 28 years building a
successful law firm during the course of which she became
a noted CLE lecturer having taught thousands of attorneys
and other professionals throughout the country over a period
spanning 20 years. TSL is fully accredited as a CLE provider
in Pennsylvania. Each course will be tailored to meet the
regulatory requirements of any jurisdiction.
Check out www.thesharperlawyer.com for a complete list of
available courses, vide brochure and testimonials. Better yet,
give Cindy a call at 609-923-1017.
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A Note from the
Departing Co-Editors

IN THE

It’s with heavy hearts that we prepare to roll off the roster of In the
Loop with this last issue of our term as co-editors. Congratulations
to Boston in its well-deserved receipt of the beloved Stanley Cup;
our Beantown co-editor Maryanne Jensen (2010-2012), staying on
as team captain, will be flanked this Fall by new co-editors Linda
Kruschke (2011-2013) of the Oregon State Bar and Christine
Hunter (2011-2013) of the Legal Education Society of Alberta.
We note with pleasure that your association’s newsletter, like
your association itself, remains as international as the
National Hockey League.
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Dad had knee surgery recently. Dad is 80 and has worked hard on the
farm all his life, and he doesn’t get around quite like he used to. For the
second time in a couple of years, he hit his knee while climbing around on a
combine and tore a tendon loose. Last time it was his right knee; this time
it was his left. My wife, Christi, said, “You might know it would be his good
knee.” I suggested that good was relative. Last time, he ended up having
four surgeries, and things got a little dicey, so his doctor and his family
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Be Revolutionary in

BOSTON

ACLEA’S 47TH ANNUAL MEETING

The Westin Copley Place • July 30—August 2, 2011
Join us as we start a CLE Revolution in Boston!
Come to ACLEA’s 47th Annual Meeting and you’ll attend great programs, experience unique session formats and
learn how to put into practice the dozens of innovative ideas you’re sure to bring home with you.
Renew old acquaintances and build new relationships as we enjoy the best this fantastic city has to offer at
The Westin Copley Place.
We can’t wait to see you in Boston!

PROGRAM HIGHLIGHTS
•
•

•

ACLEA’s first “UnConference” on July 30th.
Multiple sessions focusing on using mobile devices
to market your products, deliver your content and
improve your customer experience.
A fast-paced “Best of CLE” session with thirty of
your peers sharing their best CLE tips, tricks and
great ideas.

•
•
•

Finding new audiences for your existing products.
Managing your culture, your people (including your
board) and your projects.
Sessions on Quality Control, Game Theory, Adult
Learning, Stupid CLE Tricks and more!
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