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What is a Consultant Pharmacist?
Consultant Pharmacists are defined by their common commitment to enhance the
quality of care for all older persons through the appropriate use of medication and
promotion of healthy aging.
A “consultant” or “senior care” pharmacist is a medication therapy management
expert who provides advice on the use of medications by older adults whether they
live in the community or in long-term care facilities.
How can a consultant pharmacist help?

Consultant Pharmacists practice in a

A consultant pharmacist can:

wide variety of settings, including:

• Identify medication-related
problems that can cause, aggravate,
or contribute to common
geriatric problems
• Make it easier for seniors to take
their medication properly by
labeling, packaging, and organizing
prescription drugs better
• Understand the role of the caregiver,

The elderly consume
approximately 34% of
total prescriptions.

• Nursing homes
• Subacute care
• Assisted living facilities
• Retail pharmacies
• Psychiatric hospitals, prisons,

On average, individuals
65-69 years old take
nearly 14 prescriptions
per year, individuals
aged 80-84 take an
average of 18 prescriptions per year.

and surgi-centers
• Hospice programs
• In home and community-based care

the financial challenges that seniors
can face, and the importance of
choosing appropriate care
• Advocate healthy living and disease

Adverse drug events
(ADEs) contribute approximately $3.5 billion
additional dollars to US
healthcare costs. Older
adults have the highest
rate of ADEs

prevention for seniors
ASCP members work not only in a variety of settings, but also in various business models.
While some work for facilities, group purchasing organizations, and pharmaceutical companies, many are independent business owners who operate their own consulting practices.

The Consultant Pharmacist® is the only journal dedicated
to providing vital practice information for these innovative
professionals specializing in long-term and senior care pharmacy.
The American Society of Consultant Pharmacists (ASCP) is the international professional association representing
consultant and senior care pharmacists, providing leadership, education, advocacy, and resources to advance the
practice of senior care pharmacy.
ASCP provides leadership, education, advocacy, and resources to advance the practice of senior care pharmacy. ASCP
was founded in 1969 to represent the interests of its members and promote safe and effective medication therapy for the
nation’s seniors. The organization has grown dramatically over the past quarter century and its membership continues to
diversify. ASCP has numerous chapters and affiliate organizations across the USA and Canada. ASCP’s membership is
located in all 50 states, Puerto Rico and 18 countries.

28% of hospitalizations
among seniors are
due to adverse drug
reactions

Learn more at
www.ascp.com

The Consultant Pharmacist®
The Consultant Pharmacist® is ASCP’s award-winning journal,
devoted exclusively to vital, timely information related to the
practice of geriatric medication management. The journal
is overseen by an editorial board, and submissions go
through a rigorous review procedure, which ensures that
articles published meet the highest standards for senior care
pharmacy practice. All members of ASCP receive the journal.

Indexing by the National Library of Medicine
and MEDLINE establishes The Consultant
Pharmacist® as a top biomedical journal and one
that can be accessed by researchers and health
professionals internationally.
✓ An overwhelming number—more than 75%—of
readers in a 2015 study read some of the ads in
The Consultant Pharmacist.*
✓ 43% thought the ads were helpful
✓ 64% said they took some action after reading
an advertisement, whether discussing it with a
colleague, actually buying the product, or making
recommendations to a physician.
✓ Half or more of the respondents usually
recommend a drug for diabetes, depression,
hypertension and GERD/peptic ulcer, anxiety, lipid
disorders, and COPD.
✓ 64% were interested or very interested in industrysponsored updates on new medications.
✓ Print is the most important overall mode of access
to The Consultant Pharmacist: 73% of members
find print important.

Sections of The Consultant Pharmacist®
Clinical Reviews: Literature reviews on a particular
disease or condition. Focuses on diagnosis,
treatment, and prevention.
Research and Reports: Manuscripts containing
original data from research regarding healthcare
concerns of older adults.
Clinical Notes: Short case reports of previously
unknown adverse drug reactions or other clinical
experiences related to drug therapy.
Case Studies: Discussion of complex or multifaceted
patient problems including identifying and resolving
complicated medication related problems.
Student Forum: Short clinical articles on timely
and interesting topics with specific relevance to
medication use in the elderly.
Consultant Pharmacist Forum: Commentaries
on contemporary topics by pharmacists and other
healthcare professionals who are caring for older
individuals.
Policy Currents: Analysis of government affairs issues
relevant to pharmacy practice.

✓ Of the top 10 pharmacy journals, The Consultant
Pharmacist was the standout: it was read by 76%
of members and 42% of nonmembers.

In Practice: Cutting-edge information on trending
topics and emerging issues.

*Readership survey report for The Consultant Pharmacist, October 20, 2015,
Kaufman Wills Fusting & Company

All sections are not in every issue.

Contact Ron Gordon at 973-214-4374 rgordon@americanmedicalcomm.com

In Business: Feature articles on how to improve
business practices, including health trends and tips.

The Consultant Pharmacist®
2018 Advertising Rates & Deadlines
Advertising Deadlines

Monthly circulation: 8,000
Issues: January - December 2018
4-Color
1x
6x
12x
24x
Full Page		 $6,015 5,979 5,763 5,368
1/2 Page horizontal		$4,660 4,589 4,480 4,223

Issue

Space
Close

Materials
Due

Inserts Due

January

12/8/17

12/15/17

12/22/17

February

1/8/18

1/15/18

1/19/18

Agency Discount: 15%. All rates noted are gross.

March

2/8/18

2/15/18

2/20/18

April

3/8/18

3/15/18

3/20/18

Black & White Pages $4,017/page
Full page, non-premium positions. Please Note: Counted
toward frequency discounts at a 2:1 formula.

May

4/8/18

4/16/18

4/20/18

June

5/8/18

5/15/18

5/21/18

July

6/8/18

6/15/18

6/20/18

Premium Positions
Positions may be requested opposite any regular column
or feature within the journal, except where the advertiser’s
product or service directly relates to the editorial matter
discussed.
Cover 4: Earned B&W rate plus 50%
Cover 2: Earned B&W rate plus 25%
Opposite TOC: Earned B&W rate plus 15%

August

7/9/18

7/16/18

7/20/18

September

8/9/18

8/15/18

8/20/18

October

9/8/18

9/14/18

9/20/18

November

10/7/18

10/15/18

10/23/18

December

11/8/18

11/15/18

11/20/18

Special Meeting Issue with Bonus Circulation
The October issue is our special meeting issue with bonus
distribution at the Annual Meeting.
ASCP Corporate Partnership Benefits
Many of ASCP’s Corporate Partners are eligible for
additional benefits and special pricing. Corporate partners
should inquire with your advertising representative.
Mail Dates
Issues are typically mailed on the 10th of each month of issue.

Publisher’s Protective Clause

The publisher reserves the unrestricted right to accept or reject any
advertising. Advertisers and advertising agencies assume liability for
all content of their advertisement and assume responsibility for any
claims arising from such advertisement that may be brought against the
American Society of Consultant Pharmacists. If The Consultant Pharmacist®
unintentionally or inadvertently fails to publish an advertisement, the insertion
order is invalidated; the earned frequency discount will not be affected.
Payment must be made within 30 days of invoice date. Recognized
advertising agencies will receive a 15% commission on gross rate.
Invoices not paid within 60 days forfeit commission. There is no
cash discount. Any discrepancies must be submitted in writing to
ASCP within 20 days of receipt of invoice in order for adjustments to
be considered. ASCP reserves the right to require prepayment on
accounts that have invoices outstanding of 90 days or more.
Cancellation of Advertising: No cancellations will be accepted after
closing dates. All cancellations prior to closing must be made in writing.

Mechanical Requirements
Digital Advertisement Submission
Requirements
Materials for publication must be submitted
as high-resolution, press-ready PDF files (XLA
compliant). Native files are not accepted. Files
must be set up for trim size and allow for bleed.
Files may be supplied on CD or DVD. Art must
be CMYK and scanned at 300 DPI. Match print
with SWOP-standard color bars required.
Trim Size: 8-1/8” x 10-7/8”
Page Unit

Live Area

Bleed

Spread
14-1/4” x 9-7/8” 16-3/4” x 11-1/8”
Full page
7-1/8” x 9-7/8” 8-3/8” x 11-1/8”
1/2 horizontal 7” x 4-7/8”
Not Available

Insert Requirements

Binding: Perfect Bound

Surcharge for Inserts: $300 non-commissionable production and handling charge.

Ship Supplied Inserts:
Dartmouth Printing Company, Attn: Dale Ricker
69 Lynne Road, Hanover, NH 03755
Phone: 603-653-7263

Trimming: All inserts jog to the head. Allow1/8”
margin for live matter on all edges. Keep live
type 3/8” from top, bottom, and outside edges
and 5/8” from binding edge.
Stock Weights Acceptable: Insert stock weight:
80 lb. Maximum, 50 lb. minimum coated offset.
Quantity: 8,500
BRCs: Should measure minimum 4-1/16” x 4”;
contact the production manager for additional
specifications.

Contact Ron Gordon at 973-214-4374 rgordon@americanmedicalcomm.com

Send all ad materials to:
Patti Thompson, Production Manager
1321 Duke Street | Alexandria, VA 22314-3563
Phone: 703-739-1300 x135 Fax: 703-739-1321
Email: pthompson@ascp.com

The Consultant Pharmacist®
Increase Your Visibility
Ride Alongs
Gain immediate, exclusive IMPACT with your information in the
hands of readers as they open the clear polybag surrounding their
monthly issue of The Consultant Pharmacist®. Your Ride Along is
mailed to the entire membership of ASCP, and may be multipage
printed material, a CD, a DVD, or other promotional material suitable
for mailing. This foremost premium position is open to all advertisers
on a first-come, first-served basis.

Cover Tips
Educational Supplements
Supplements with Continuing Pharmacy Education (CPE)
• Single-sponsor supplements with CPE credits are available for
sponsorship within any issue of The Consultant Pharmacist®.
• Content must meet the principles of ASCP and The Consultant
Pharmacist®. Educational supplements are peer reviewed and
accredited by the Accreditation Council for Pharmacy Education.
• As part of The Consultant Pharmacist®, they will be indexed by
the National Library of Medicine’s MEDLINE.
2018 Supplement Ideas
Use your own custom educational content or sponsor an ASCP
supplement or insert, such as:
• Annual Meeting Wrap Up
• Disease State Supplements (Available any month)
» Diabetes
» COPD
» Wound Care
» Pain Management
» Specialty Pharmacy
» Psych
» Transitions of Care
• 2018 ASCP Forum Wrap Up
Ride Along Specifications
• Outserts must be reviewed prior to acceptance. Allow 3 weeks for review.
• Maximum size 8-1/8” x 10-7/8”. Weight may not exceed 3.3 ounces.
• CD, DVD products must be packaged in a flat disk holder. Hard cases/
clamshells cannot be accepted.
• 	Product promotions may not be attached to continuing education
products.
• 	Outsert materials are due to the printer at the same time that inserts
are due (call for quantities).
Contact Ron Gordon at 973-214-4374 rgordon@americanmedicalcomm.com

Cover Tip
Advertisement Here

DIGITAL SOLUTIONS
ASCP NOW Electronic Newsletter
Timely online messaging allows your company to communicate one-toone with ASCP members in the ASCP NOW. This flagship e-newsletter
serves the vital interests of ASCP members and is a must-read publication.
ASCP NOW (frequency 24X) 4 ad locations per deployment
COST PER AD LOCATION
$18,000 net /24 issues
$3,105 net /3 issues per quarter
$10,800 net /12 issues
$1,150 net /single issue

Contact your rep for
additional opportunities
available in other ASCP
e-communications

All rates are net, we do not offer an agency discount.
Average Opt-In Rate: 5,819/issue
Average Open Rate: 31%

ASCP.com Online Advertising
ASCP has created more chances to connect with your target market
by opening select areas of ascp.com for advertising. ASCP.com now
offers more standard size ads throughout the site, including 728x90
leaderboards and 300x250 boom boxes. Gain high visibility on our
most viewed pages. Positions are limited to a first-come, first-serve
basis.
Leaderboard | $4,000 net/month | 728 x 90 pixels
50,000 average impressions per month
Floating ad unit, staying on screen as users navigate page,
assuring high impact and visibility.

Big Box | $3,050 net/month | 300 x 250 pixels
35,000 average impressions per month

Custom eBlasts
ASCP allows up to two custom client e-blasts per month to the full
distribution of 5,819 e-mail addresses. Be one of the limited number
of industry partners to reach our readers with your custom message.
eBlast | $2,500 per deployment
Client-provided HTML file. No limit on amount of content.

Sponsored Webinars and White Papers
Do you have a free webinar or any other educational content you
would like to use to reach ASCP members? Promote your upcoming
webinar, white paper, or original content to reach ASCP members
through a variety of means, including an advertisement in the ASCP
NOW and one eBlast* to all ASCP members. Please inquire for
further details. (Limit 2 per month.)
Webinars | $2,500

White Papers | $2,500

*Sponsored Webinar/White Paper e-blasts are text onlyy. Max word count is 350.
ASCP reserves the unrestricted right to accept or reject any advertising.

Contact Ron Gordon at 973-214-4374 rgordon@americanmedicalcomm.com

Advertisement spaces are not shown to scale.

Get Closer to ASCP Members

SPECIAL EVENTS
ASCP Meetings—Reach at our Annual Events
Program Guides:
ASCP will have program guides at both the ASCP Forum
taking place May 2018, and ASCP Annual Meeting,
November 1-4, 2018 in National Harbor, MD.
At the 2018 ASCP Forum, attendees will learn from
the nation’s top professionals about the latest changes
in the post-acute care industry, and how to use them
to their advantage while making their business fit
the patient need. The Forum is designed for ALL
stakeholders involved in care transitions, including all
executive level post-acute care providers.
The 2018 ASCP Annual Meeting & Exhibition is
the ideal marketing and promotional opportunity
that ensures your company a seat at the ‘senior
care marketing’ table. Promote your company with
a placement in the essential guide distributed to all
meeting attendees.

KISSIMMEE

MESSAGE FROM THE CEO

2017

Frank Grosso, RPh, ASCP Executive Director & CEO

ANNUAL MEETING & EXHIBITION
NOVEMBER 2-5, 2017

Welcome to Las Vegas! We have a lot
to celebrate at this year’s 46th Annual
Meeting & Exhibition, including the 50th
Anniversary of Medicare and Medicaid.
Since the birth of Medicare 50 years
ago, opportunities for consultants have
blossomed and evolved. As many of you
remember, in the 1980’s, long-term care
pharmacy emerged and the Balanced
Budget Act “BBA” and “OBRA 87” solidified
the consultant’s role in long-term care, in
the 90’s it was PPS Prospective Payment,
and pharmacy consolidation, and then
in the 2000’s we saw the emergence
of the Affordable Health Care Act and
Part D. Today we have a whole new era
ahead of us. Emerging models of care

based on bundled payments, value-based
reimbursement, and “gain sharing” open
another set of doors for consultants.
Recent mergers and Medicare proposed
rules that focus on patient care and
medication management further illustrate
the opportunities for pharmacists in our
industry. Couple that with the fact that now
more than 55 million Americans are covered
by Medicare—that’s quite the customer
base and quite an opportunity.

population. Take the
time to network with
other professionals,
meet new contacts,
and learn from not
only our speakers
but from each other.

Pricing (4-color)
Full Page
$5,275
$3,915
1/2 Page Horizontal
Black & White Pages*
$3,710
*Full Page (non-premium positions)
Special Premium Positions Available:
Opposite TOC
$6,025
Cover 2
$6,770
Cover 3
$6,025
Cover 4
$7,135

Save on Placements in the Journal & Program Guide
If an advertiser places the same ad in both the program
guide and the October issue of The Consultant
®
, they will receive a 20% discount off of the
Pharmacist
Need LTC software
that can
juggle like you do?
program book ad.

I look forward to seeing you in the sessions
and in the exhibit hall. Look for me at the
Halloween party… I’ll be the one in the
glasses and mustache.

Forum Program Guide Closing Date
IOs due March 27, 2018
Materials due April 3, 2018

At this year’s Annual Meeting, I hope you’ll
walk away energized and ready to take
advantage of the opportunities arising
from these changes. I’m confident you’ll
leave with updated clinical knowledge and
tools to better serve the growing senior

ascp.com/annual2017
Save 20% by registering before Sept 1!
@ASCPharm #SenioRx17

The Program Guides contain schedules, maps,
ASCP Forum Wrap Up session and speaker information,
general meeting information, CPE Code tracking, and
more. It also includes an Exhibit Guide which includes a
floorplan, list of exhibitors, product theater information,
and more.

Today, many pharmacies handle LTC as well as retail business,
441

Annual Meeting Program Guide Closing Date
IOs due September 5, 2018
Materials due September 12, 2018

creating a need for adaptable software that can manage all aspects
of your pharmacy. QS/1®’s PrimeCare® has the versatility to handle

all of your day-to-day operations and the workflow tools you need
to improve your productivity and profitability. Customizable to

TABLE OF CONTENTS
TCPfeatureAM17.indd 1

7/25/17 8:40 PM

4.

President’s Welcome

7.

General Information

10. Hotel & Convention Center
Maps
12. City Guide

11:45 am - 12:45 pm
Communicating Value When Consultant
Pharmacists Are From Mars & Providers Are From
Venus
ACPE UAN: 0203-0000-15-071-L04-P
1.00 contact hour
Activity Type: Knowledge-based
Location: Champagne 2

Keynote:
Brian J. Isetts, BSc, PhD, BCPS,
FAPhA, FASCP
Associate Professor, Department
of Pharmaceutical Care and Health
Systems
University of Minnesota, College
of Pharmacy

10:00 am - 11:30 am
Exhibit Hall Open
Location: Vendome
10:00 am - 11:30 am
Robert J. Miller Research and Education
Poster Session
Location: Rivoli/Vendome
Sponsored by the ASCP Foundation.
10:00 am - 11:30 am
Residency Showcase
Location: Vendome
See page 26 for more information.

Richard G. Stefanacci, DO, MGH, MBA,
AGSF, CMD
Chief Medical Officer
The Access Group
Providers are increasingly focused on managing risk while
consultant pharmacist are concentrating on delivery
of individualized quality medication management –
sometimes it may seem providers and pharmacist have
different objectives, speaking different languages. This
session will clearly articulate the focus of each, finding
a winning common bond. Providers through new care
models are taking on risk via ACOs, Bundled Payment
participants and readmission penalties. Success, here
will be achieved through providers engaging consultant
pharmacist in improving patient care around these
accountable outcomes. This session will provide a
foundation for that success for patients, providers and
pharmacist.

40. Saturday
46. Sunday

24. ASCP Foundation Supporters 31. Information for State
Pharmacy Licenses
25. Foundation Poster Session

49. Workshops

61. Exhibitors by Booth Number

and Poster Tour

32. Schedule-at-a-Glance

25. Student Supporters

34. CPE Code Tracking

26. Student Schedule

36. Schedule of Events

28. Product Theater Overview

36. Thursday

17. 2015 Award Recipients

30. Continuing Pharmacy
Education

37. Friday

51. Alphabetical List of
Exhibitors
62. Exhibitor Floor Plan
63. Speaker Disclosures

Speakers:
Nicole J. Brandt, PharmD, MBA, CGP,
BCPP, FASCP
EXHIBITORS
Professor, Geriatric Pharmacotherapy, Pharmacy Practice
and Science
University of Maryland School of Pharmacy
River City Pharma
Booth: 235
Naushira Pandya, MD, CMD, FACP
8695 Seward Road
Professor and Chair, Department of Geriatrics Fairfield, OH 45011
www.rxrivercity.com
Nova Southeastern University College of Osteopathic
Medicine
Established in 2012, River City Pharma
started providing customers with industryNimalie D. Stone, MD
leading customer service, competitive pricing,
Medical Epidemiologist for Long-term Care, Division
of
outstanding
reliability and free next-day
Healthcare Quality Promotion
shipping. River City Pharma is a sales, marketing
Centers for Disease Control and Prevention
and distribution company that delivers
pharmaceuticals and personalized solutions to
Attend this session to learn what the Centers for more
Diseasethan 16,000 independent, chain and longterm care pharmacies. River City Pharma services
Control and Prevention (CDC) are doing to improve
itscare
customers by utilizing our market-leading
antibiotic stewardship in the post-acute long-term
telemarketers approach and by utilizing our
(PA-LTC) setting. Don’t miss this opportunity to hear
proprietary call-center technology.
directly from a CDC leading expert involved with both the
National Strategic Plan and recent White House Forum
Rx Care Assurance
on Antibiotic Stewardship. You will help ASCP kick-off
Booth: 343
8939
the initiative with antibiotic stewardship strategies
andF Street
Omaha, NE 68116
approaches for long term care pharmacists.
www.rxcareassurance.com

Our unrivaled knowledge of care facilities to
expertly match facility needs with the capabilities
of our network of pharmacy partners, then
implement a comprehensive quality assurance
program to ensure these relationships deliver long
term growth for member pharmacies and on-going
satisfaction for facilities. Our prestige medication
carts compliment the surroundings of facilities
served.
Rx Relief
Booth: 609
740 West Alluvial Avenue
Fresno, CA 93711
rxrelief.com
Rx relief is a Professional Placement Company
specializing in pharmacists and technicians. At Rx
relief, we’re known for our responsiveness to our
clients, and the respect with which we treat our
pharmacy professionals. Rx relief has established
ASCP’S 46TH ANNUAL Meeting and Exhibition | October 30 - November 1, 2015 | Lasthe
Vegas,
NV link
41 between pharmacy professionals
critical
and employers by studying the needs of each to
develop strategies targeted at solving today’s
shortage of skilled pharmacy professionals.
Consider Rx relief as “your career consultant”
or “your knowledgable partner when it’s skilled
pharmacy professionals you need.”
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RxSafe, LLC
Booth: 633
800 North Twin Oaks Valley Road
San Marcos, CA 92069
rxsafe.com

Rx Systems (www.RxSystems.com) is a family
owned, customer service oriented, full service
manufacturer of pharmacy adherence packaging
and supplies! We produce stock and customized
pill cards, including DOSIS, plus prescription
labels, pre-pack automation, medication carts,
prescription bags, vials, and counter supplies. Our
broad range of products allows us to serve every
size pharmacy. Since 1979 we have specialized
in customizing these products to help pharmacies
expand their markets. Our supplies save
pharmacies money and the packaging systems we
provide help them grow! We are headquartered
in St. Charles, MO and have locations in Arizona,
Pennsylvania, and Texas to serve our pharmacies
better!

RxSafe is the leader in automated, high-density
robotic storage and retrieval technologies for all
types of pharmacies. Our flagship RxSafe inventory
control systems enable pharmacies to take control
of their inventory management and prescription
fulfillment processes, enhance patent safety, and
increase profitability. RxSafe recently introduced
the RxASP compliance packaging technology to
enable pharmacies to custom package patient
medications.

Rxinsider
Booth: 127
1300 Division Rd, Ste 103
West Warwick, RI 2893
www.rxinsider.com

S&S Technology, through our MedCart division,
has developed the MedCab automated medication
cabinet powered by MedCare 3.0 software
specifically created for Acute Care and Rural
Hospitals. Using hardware we have installed in
hundreds of locations over the last decade coupled
with MedCab 3.0 software developed over the
last three years with doctors, pharmacist, and
our own software engineers, we have created
an automated medication dispensing system for
the rest of us. The same or better functionality
as Pyxis® and Omnicell® at a fraction of the cost
supported by a service contact that provides
service for our partners instead of a revenue
stream for the supplier.

RxPertise
Booth: 408
25A Vreeland Road, Suite 200
Florham Park, NJ 7932
www.rxpertise.com
RxPertise™ Consulting Software, an MHA
solution, is our proven and acclaimed Medication
Regimen Review software. Our latest version
8.9 is available in two formats û Standard
and Enterprise. Our Enterprise version is a
server-based solution ideal for larger, multi-site
practices that wish to have more consistent,
reportable data.

Visit us at ASCP
Booth 510

Whatever your challenge, QS/1 has a solution.

To learn more about our adaptable pharmacy software visit
www.qs1solutions.com/adapts, call 866.710.1592 or scan the code below.

©2015 J M SMITH CORPORATION. QS/1 and PrimeCare are registered trademarks of the J M Smith Corporation.

Rx Systems
Booth: 501
121 Point West Boulevard
St. Charles, MO 63301
www.RxSystems.com

RXinsider is a technology and multimedia
company. We educate LTC and independent
pharmacy professionals on product and service
suppliers through our B2B ECOSYSTEM of
multimedia channels, including: web, print,
social, mobile, SEO, email and LIVE trade
shows. Our mission is to provide practical and
profitable technologies that enhance the careers
of professionals throughout their continuum of
practice. Our five business units include: B2B
Solutions, Job/Career Solutions, Continuing
Education Solutions, Credential Portfolios, and
Academic Software.

many hats you wear.

64. Speaker Index

11:45 am - 12:45 pm
Pharmacists’ Engagement in Antibiotic
Stewardship in the Post Acute - Long Term Care
2 ASCP’S 46TH ANNUAL Meeting and Exhibition | October 30 - November 1, 2015 | Las Vegas, NV
Setting: What Opportunities Does the Future Hold
for You?
ACPE UAN: 0203-0000-15-072-L03-P
1.00 contact hour
Activity Type: Knowledge-based
Location: Champagne 3-4

SATURDAY, OC TOBER 31

The purpose of this session is to explore opportunities for
pharmacists to positively impact the three-part national
aim—reduced costs, enhanced patient experience, and
improved health for older adults—in post-acute care
settings. Value-based financing highlighted in the CMS
Payment Taxonomy Framework is sharpening the focus
on accountable medication use. Examples of state and
national initiatives to improve medication effectiveness
and safety will be presented to build the use case for
pharmacist integration in pay-for-value healthcare
delivery and financing.

Speakers:
Gregory Milanich, RPh, FASCP
AVP, Pharmacy Services
HCR ManorCare

30. Continuing Education
Credit Procedures

15. ASCP Leadership

SCHEDULE OF EVENTS
14. Sponsors and Press
Affiliates
SATURDAY, OCTOBER 31, 2015

8:45 am - 9:45 am
Peter P. Lamy Memorial Lecture: New Frontiers in
Accountable Medication Use
ACPE UAN: 0203-0000-15-069-L04-P
1.00 contact hour
Activity Type: Knowledge-based
Location: Concorde Ballroom

22. PAC & Advocacy Fund
Donors

meet your unique needs, QS/1’s PrimeCare easily adapts to the

Mechanical Requirements
Specs for the Program Guide are the same as
The Consultant Pharmacist®. See opposite page.

S&S Technology
Booth: 117
10625 Telge Road
Houston, TX 77095
www.medcart.com

Salix Pharmaceuticals
Booth: 507
8510 Colonnade Center Drive
Raleigh, NC 27615
www.salix.com
Salix Pharmaceuticals is a specialty
pharmaceutical company dedicated to acquiring,
developing and commercializing brand name,
prescription pharmaceutical products used in
the treatment of a variety of gastrointestinal
diseases. Salix’s strategy is to identify and
acquire late-stage proprietary pharmaceutical
products having an existing base of safety
and efficacy data in humans for the treatment
of gastrointestinal disease, and to apply the
Company’s regulatory, product development, and
sales and marketing expertise to commercialize
these products.

ASCP’S 46TH ANNUAL Meeting and Exhibition | October 30 - November 1, 2015 | Las Vegas, NV

Contact Ron Gordon at 973-214-4374 rgordon@americanmedicalcomm.com

Send all ad materials to:
Patti Thompson, Production Manager
1321 Duke Street | Alexandria, VA 22314-3563
Phone: 703-739-1300 x135
Fax: 703-739-1321
Email: pthompson@ascp.com
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