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DISCLAIMER:  Neither this guide nor this presentation presumes to be a comprehensive 
summary of the Copyright Act. It does not attempt to deal with all the laws covered by the 
legislation, nor does it provide definite answers to all of the legal questions. It is intended to be 
a guide to understanding the nature of copyright for the users of any and all church music, and 
to help church musicians protect themselves and their churches from infringing the legal rights 
of copyright owners. A complete copy of the United States Copyright Law may be obtained 
online at http://www4.law.cornell.edu/uscode/17/ or by writing:  The Copyright Office, 
Library of Congress, Washington, DC 20559. 
 
 
 
 



1. What does “Copyright” mean? 
Our nation’s founders determined that it was in the public interest that the creative works of a 
person’s mind and spirit should belong, for a limited time, to the creator. The protection of these 
works is called “copyright.” The United States Copyright Law grants the copyright owner 
exclusive rights to their creative work for a specific period of time or term. The term of copyright 
protection for works published prior to 1978 is 95 years from the date of publication. For works 
published after 1977, the term is equal to the life of the author/creator plus 70 years. By law, the 
copyright owner is the only one who has the right to reproduce their work. If any other party 
wants to reproduce the material in any manner, permission must be obtained from the copyright 
owner. Copyrighted creative works such as musical compositions are often referred to as 
“intellectual property.” That is exactly how they should be treated—as the property of the 
copyright owner. 
 
 
2. What are the Copyright Owner’s exclusive rights? (Citing elements of Christian 
Copyright Solutions [CCS]:  “Copyrights 101”) 
• To reproduce the copyrighted work in any form, including but not limited to:  printed copies, 
digital files, recordings, tapes, CDs, videos, motion pictures, or any duplicating process which 
later comes into being. Only the owner of a copyrighted work is allowed to reproduce or copy 
that work. Examples:  Photocopying lyrics, rehearsal CDs, creating a copy of a video. 
 
•To make arrangements and adaptations of the copyrighted work. Only the owner of a 
copyrighted work is allowed to create new works that are “based” on a pre-existing work. U.S. 
copyright law describes this derivative work as:  “…a work based upon one or more preexisting 
works, such as a translation, musical arrangement, dramatization, fictionalization, motion 
picture version, sound recording, are reproduction, abridgement, condensation, or any other 
form in which a work may be recast, transformed, or adapted.” Examples:  Arrangements, of 
songs, adaptations of plays into movies. 
 
•To distribute and/or sell printed or recorded copies of the work. Only the owner of that work 
can make that work available to the public by sale, rental, lease, lending or gifting. There is a 
“first sale” doctrine that limits the work’s owner’s control to the “first sale” of a copy. This means 
that if you buy a CD, you are allowed to then re-sell that CD without getting the permission of 
the work’s owner. Examples:  Giving CDs of worship service, podcasts of worship services. 
 
•To synchronize the copyrighted work with visual images:  slides (traditional or digital), 
video or film. 
 
•Distribution:  Only the owner of that work can make that work available to the public by 
sale, rental, lease, lending or gifting. There is a “first sale” doctrine that limits the work’s 
owner’s control to the “first sale” of a copy. This means that if you but a CD, you are allowed to 
then re-sell that CD without getting the permission of the work’s owner. Examples:  Giving CDs 
of worship service, podcasts of worship services. 
 
•To perform the copyrighted work. The owner of a work controls if and when that work will 
be performed publicly. U.S. copyright law defines a public performance as an instance of music 
being performed “in a place open to the public or at any place where a substantial number of 
persons outside of a normal circle of a family and its social acquaintances is gathered.” That is 
the legal definition and most church performances, with the exception of during a religious 



service, fit the criteria. Public performances extend to more than just in-person performances. 
Playing music on TV, radio and the Internet also are under the control of the work’s owner. 
Examples:  Concerts, music played at church social events, on-hold music. 
 
•To display the copyrighted work. The owner of a work controls if and when that work will be 
displayed publicly. This right is similar to the performance right but it is for visual works such 
as photos or videos. The criteria for a public display are the same as those for public 
performances detailed above. Examples:  Hanging art in church lobby, displaying a photograph 
on screens during worship services.  
 
•Digital Recording Performance:  The owner of a sound recording controls if and when that 
work will be transmitted digitally. This is a relatively new right that was added in “The Digital 
Performance Right in Sound Recordings Act of 1995. Examples:  Webcasting sound recording 
in a worship services, internet radio.  
 
•To license others to do any of the above. 
 
 
3. Who owns and controls the legal right to make copies? 
The copyright owner. This may be the original creator (author or composer), a publisher, or an 
agent who has been assigned the right to license use of the work by the copyright owner. 
 
 
4. How do I find out who the copyright owner is? 
The copyright owner’s name is listed in the copyright notice. Copyright notices should appear 
on all reproductions of copyrighted works. On printed music the notice is generally found on 
the bottom of the first page of music. On recordings the notice can usually be found on the 
packaging. The copyright notice will contain the word “copyright” and/or the symbol © 
(musical compositions and printed material or (p)/℗ (for sound recordings), flowed by the year 
of first publication, and the name of the copyright owner. 
 
 
5. Must I get permission to… 
•Make photocopies of copyrighted music? 
•Print bulletins/Orders of Service, songbooks or songsheets containing copyrighted works for 
use in church services, related study groups, or related home groups as long as they are not 
sold? 
•Make a transparency, a (traditional or digital) slide or an electronic file of a copyrighted work 
for projection? 
•Make a photocopy of a copyrighted work for my accompanist in order to sing a solo? 
•Make audio recordings of worship services? 
•Make videos of worship services or special musical presentations, such as youth, children’s, 
and holiday presentations? 
…YES, you must request permission by securing licenses from the copyright owner prior to 
making any of the copies or duplications described above. 
 
 
 



6. What if I am faced with a special situation? 
If you want to: 
•Include copyrighted lyrics in your bulletin/Order or Service; 
•Arrange a copyrighted song for four baritones and kazoo; or 
•Make any use of copyrighted music in any way, 
the magic word is… 
ASK. 
Copyright owners as a whole wish to see their music used by the widest possible audience. You 
may or may not receive permission, but when you use someone else’s property you must have 
the property owner’s consent. 
 
 
7. What if there isn’t enough time to write? 
Call (e-mail may not be the swiftest way here), many publishers routinely grant permissions 
over the phone, but try to plan ahead. 
 
 
8. What about existing photocopies or tapes in our church music library? 
To protect yourself and your organization you should destroy all unauthorized photocopies, 
tapes, videos, etc., and replace them with legal editions. Possession of illegal copies puts you in 
a position of being a potential copyright infringer. 
 
 
9. Is it permissible to perform copyrighted sacred/religious works in church services 
without first obtaining permission from the copyright owner? 
Yes, the “religious services exemption” in the Copyright Law permits the performance of 
copyrighted sacred/religious works in the course of services at places of worship or at religious 
assemblies. However, performance licenses bust be obtained from the copyright owner for any 
musical performance outside of a specific “worship service” including concerts and special 
musical programs. 
 
 
10. Can I make an original recording of a copyrighted song? 
Yes, but you must contact the copyright owner and obtain a “mechanical license.” You will be 
charged a fee, the amount of which is determined by the “statutory rate” as set forth in the 
Copyright Law (The current statutory mechanical royalty rate for physical recordings [such as 
CDs] and permanent digital downloads is 9.1¢ for recordings of a song 5 minutes or less, and 
1.75¢ per minute or fraction thereof for those over 5 minutes). This includes recordings of church 
services, concerts, musicals, or any programs that include copyrighted music. 
 
 
11. Can I make a recording using a pre-recorded instrumental accompaniment track? 
No, not without permission. Two separate licenses are necessary in this situation:  The first is 
from the copyright owner of the work to be recorded; the second is from the publisher of the 
accompaniment track. Many times these will be one and the same. Fees are usually required for 
each permission. 
 
 



12. What if I can’t find the owner of a copyrighted work or song? Can I go ahead and use 
it without permission? 
No. For assistance in locating copyright owners and publishers, visit the MPA Directory of 
Music Publishers (mpa.org). This website also very conveniently has links to Copyright 
Permission forms and Educational Materials (all in PDF file format), including: 
•Creating Authorized Orchestral Pops Arrangements—A Guide for Orchestras, Venues, 
Conductors and Arrangers; 
•Inquiry Form on Out-of-Print Copyrighted Music—Use this form to inquire about fees and 
legal authorization to photocopy out-of-print music; 
•Request for Permission to Arrange—Use this form to request authorization to arrange a piece 
of copyrighted music; and 
•Standard Music Notation Practice—This brochure outlines fundamentals of Standard Music 
Notation (A joint publication of the Music Publishers’ Association and the Music Educators 
National Conference). 
 
 
13. Is there one source I can contact to obtain permission to use many congregationally 
sung compositions (from Christian traditions)? 
Yes, Christian Copyright Leasing, Inc. (CCLI) provides such a license. Contact CCLI at 
www.ccli.com or 1(800)234-2446 or 17201 NE Sacramento Street, Portland, OR 97230. The CMPA 
endorses CCLI and has cooperated in making this license available to churches. 
 
Additionally, One License also provides such a license. Contact One License at onelicense.net or 
1(800)ONE-1501 or 7343 S. Mason Ave., Chicago, IL 60638.  
 
IMPORTANT:  Neither the CCLI License nor the One License grant the right to photocopy or 
duplicate any choral music, cantatas, musicals, handbell music, keyboard arrangements, vocal 
solos, or instrumental works. Both Licenses grant duplicating rights for congregational music 
only. 
 
(More about CCLI and One License later…) 
 
 
14. Can I make copies of out-of-print items? 
No, not without permission. Many publishers are agreeable, under special circumstances, to 
allow reprinting our-of-print items, but again, permission must be secured from the copyright 
owner prior to any duplication. 
 
 
15. What is “Public Domain?” 
“Public Domain” simply means that the term of the copyright protection has expired and 
anyone is free to use those works in any way. The absence of a copyright notice is one indication 
that a song may be in the Public Domain. 
 
 
16. What is “Fair Use?” 
“Fair Use” is generally not applicable to churches. Fair Use permits portions of copyrighted 
works to be legally reproduced for purposes of criticism, comment, news reporting, classroom 
teaching, scholarship, and research. Fair Use does not apply to a performance. 



17. Can I make copies of accompaniment recordings for my choir members to take home 
and rehearse with? 
No. You must obtain permission from the copyright owner and the recording publisher (if they 
are not one and the same) to duplicate a recording for any purpose. 
 
 
18. What are the penalties for making unauthorized copies? 
The law provides for the owner of a copyright to recover damages ranging from $500 to $100,000 
per copyright infringed. If willful infringement for commercial advantage and private financial 
gain is proved, criminal fines of up to $250,000 and/or five years’ imprisonment may apply. 
 
 
19. Can I make audio or video recordings of our church service? 
Not without permission. If you have a CCLI License, you are allowed to make a limited number 
of recordings for your congregation. See your License for more details. 
 
 
20. What about MIDI Files, Interactive Video, CD-ROMs, The Internet, and all the new 
technology used today? 
Carefully read the labels and notices on all of these to see what you can and cannot do without 
permission from the copyright owner. When in doubt, ASK the copyright owner. 
 
 
21. REGARDING ONE OF THE HOT BUTTON ISSUES REGARDING COPYRIGHT IN 
RECENT YEARS: 
A couple years ago, on the UUMN Member Forum, an inquiry was made as to the paucity of 
Orders of Service and other documentation of former General Assemblies on the UUA Website. 
The member was checking out musical examples featured at GA services, with the additional 
possible benefit of finding material which could be used at their home church. Old Orders of 
Service are scarce, leaving one to sit or try to skip through hours of video to find a few musical 
selections. In the available online Orders of Service, the only information provided was titles of 
musical selections, without composer or arranger attribution, nor any further copyright 
information provided. In fact, no information is given as to the performance forces necessary for 
any music, nor any information for ordering. 
 
It is routine at this person’s church to list composer, arranger, and performers, even when 
projecting song lyrics, and in the case of hymns from StLT or StJ, adding hymn number text 
author, and copyright information. 
 
Another UUMN member chimed into the thread to state that, at their church, they had begun 
projecting the Order(s) of Service, including hymns (using only hymn numbers). Although they 
had copies of both StJ and StLT, no hymnals are used at their church. They then expressed 
concern as to whether what they were doing was in fact a copyright infringement. 
 
After a quick bit of research, I personally posted the following: 
 
 
 
 



COPYRIGHT ISSUES RELATED TO WORSHIP (From the UUA Website) 
 
This resource covers the basic legalities of using copyrighted materials (hymns, readings, etc.) 
during worship services. For information on reproducing Unitarian Universalist Association 
(UUA)-copyrighted materials please see Copyright Permissions in our Publications section. 
 
Projecting lyrics:  Many of our congregations and their musicians ask us about the legality of 
projecting the lyrics to hymns in their worship services. At the UUA, we understand that 
copyright law is subject to interpretation, rather than cut-and-dry (sic), so we've solicited legal 
counsel to help us provide appropriate and fair guidelines. (Please note that our advice may 
differ from what's reflected on the websites of other religious organizations.) 
 
Our legal counsel is that congregations may project the lyrics to any hymn as long as the 
congregation owns a single copy of the hymnal. Furthermore, the projection does not have to be 
from the purchased copy; it’s permissible to project a photocopy or scanned copy or retyped 
lyrics. However, those projected lyrics or music may not be included in a videostream. 
 
 
The Caveat: 
US Copyright Law, Religious Services Exception: 
“Performance of a musical work of a religious nature in the course of services at a place of 
worship or other religious assembly does not require permission to be granted from the 
copyright holder.” 
 
This does not cover copying music or projecting the words of songs on a screen. 
 
Infringement Penalties: 
•Law allows for $500 to $100,000 civil penalty per copyright infringement. 
•If the violation is willful and private financial gain is proved, criminal fines of up to $250,000 
and five years imprisonment. 
Hence, these are problem areas for all churches: 
•Copying sheet music. 
•Projecting song lyrics on a screen. 
•Showing videos to groups within the church. 
•Recording church services for broadcast or for tape ministries. 
 
Regarding projected song lyrics on a screen: 
•Creating a PowerPoint slide or a transparency for an overhead projector is an infringement if 
the work is copyrighted. 
•Projecting a lawfully purchased piece of sheet music using an opaque projector is not an 
infringement. 
 
A possible solution? 
Christian Copyright Licensing International (us.ccli.com) 
•CCLI sells annual licenses to churches to give them legal authorization to use more than 
450,000 songs for congregational use. This now includes a license for streaming. 
•Covers putting song lyrics in bulletins, on screens and recording worship services for shut-ins, 
missionaries, etc. 
•Cost varies based on size of congregation, ranging from $46 to $940. 



•For an average-size congregation (100-199), the annual license is $156. 
 
The hazards: 
Many UU hymns, and songs, and almost certainly UU song lyrics, may not necessarily be 
covered under CCLI. Moreover, the streaming license covers in-house performances and 
recordings of songs from the list (the vast majority Christian), and does not cover professional 
recordings of music, music for choirs, ensembles, accompanists, or instrumentalists. 
 
 
Another possible solution? 
One License (onelicense.net) 
•Supports congregational singing 
•”Through […] Member Publishers, these licenses allow communities to reprint or project music 
for the congregation, to podcast or stream services containing this music, or to copy practice 
tracks for rehearsal purposes.” 
•”One License distributes royalties equitably to composers, authors, and publishers” 
•Available:  Reprint Licenses, Podcast/Streaming Licenses, and Practice Track Licenses 
•Reprint Licenses can be Annual, Event (up to seven days), and Single-Use (one-time events) 
•Podcast Licenses priced at 50% of Annual License cost, for unlimited podcasting/streaming 
•Practice-Track Licenses allow:  Duplication of Member Publisher-issued demo recordings; 
Duplication of commercial CDs or mp3s purchased from a Member Publisher or record 
company; Self-recorded versions of covered songs for your ensemble; burning of CDs and 
emailing of mp3s; and Storage of recordings on a secure intranet. 
•Any titles used with the licenses need to be reported weekly online. 
•Cost varies based on size of congregation, ranging from $115 (+$65 for Podcast/Streaming 
License) to between $1,695 and $2,330 for a megachurch. 
•For an average-size congregation (101-200), the annual license is $290 (+$100 for 
Podcast/Streaming License). 
 
The hazards: 
Again, many UU hymns, songs, and almost certainly UU song lyrics, may not necessarily be 
covered under One License. And again, this license does not cover professional music 
recordings, music for choirs, ensembles, accompanists, or instrumentalists. 
 
 
Still a better solution? 
Christian Copyright Solutions (CCS) 
•CCS offers “simple licensing solutions for over 25 million songs.” 
•PERFORMmusic Facilities License (1-199 congregation, $229; 200-499, $329; 500-1,999, $599) 
•WORSHIPcast Streaming License (1-199 congregation, $259; 200-499, $399; 500-1,999, $799) 
•ONSITE + ONLINE Bundle License (1-199 congregation, $464.20; 200-499, $680.20; 500-1,999, 
$1,283.20) 
•Worth checking out to see if they can assist with aspects of your rights-based inquiries! 
•Considerably more licensing song solutions than CCLI–not perfect, but better. 
 
The hazards: 
Again, many UU hymns, songs, and almost certainly UU song lyrics, may not necessarily be 
covered under One License. Unfortunately, this license cannot be used if stream takes place 
over Facebook, YouTube, Google Hangouts, WebEx, or Zoom. 



The advice: 
Despite what the UUA may assert, in accordance with full and true US Copyright Law, it is 
still a violation, unless permission has been requested of and received from the owner of the 
Copyright to the hymn or song lyrics in question. Be careful, and proceed at your own 
church’s risk. The UUA’s posted legal counsel cannot and should not be taken as legal advice. 

Even the UUA issues its own disclaimer:   
 
“The answers here are for informational purposes, and do not substitute for legal advice. 
Copyright law is quite complicated and tremendously nuanced. Change one seemingly 
minor element in a given scenario and the law may be applied differently. 
 
Further, the UUA staff are not copyright experts. We encourage you to consult specific 
copyright holders and attorneys for information that applies to your precise situation. 
Those things said, we hope you find these general guidelines helpful.” 
 
I hope the above can be of some guidance to you and your church, as well as any others 
wondering the same. We will again be discussing many of the complicated and confusing 
nuances of this above issues and all other Copyright-associated subjects, at UUMN in August. 
 
Sincerest regards, 
 
John Ector 
Director, Alegría Singers 
First Unitarian Church of San Jose (CA) 
Director, Mission College Chorus 
Santa Clara, CA 
 
 
Jed Levine has since posted to UUMN leadership that we need something like the above on the 
UUMN website, maintained at as contemporary and up-to-date status as possible, within the 
complexities and changing nature of copyright law. To this date (now over two years down the 
road), it does not appear as if any significant changes have been made. 
 
And if none of the above has any bearing, regard and listen to the words of our own Steve 
Finner (posted 12/29/17): 
 

John:  Thanks much for this most comprehensive summary of the situation. As the retired 
copyright guru of UUMN, I would only add that our own UUMN website has copyright 
resources which include the websites of the Church Music Publishers Association and 
the United Church of Christ, both of which are unequivocally clear that projecting 
copyrighted lyrics, and/or music without the permission of the copyright holder is a 
violation of copyright. The issue for our congregations is do they want to run the small 
risk of a lawsuit by following the advice of the UUA or take a more conservative view 
and not project and therefore run that risk. I recommend the latter. More than one lawyer 
has opined that a suit could join the UUA as well as the congregation on the theory that 
the congregation was relying on the advice of the UUA (which also has deeper pockets), 
and/or the congregation could move to join the UUA on the ground of "detrimental 
reliance". 
 



Steve Finner 
Minister of Music Emeritus, St. Johnsbury UU Congregation  



Here is our official AUUMM website posting on the subject: 
 
Copyright Tips and Resources 

The composition, arranging and recording of music is considered intellectual 
property. This property is protected by copyright law. We respect this by: 
 

•Using purchased music for choirs and instrumentalists. Purchasing music 
provides income for the composers and arrangers, without whom we 
would have no music to perform. 
•Obtaining permission from performers prior to video taping or recording. 
•Obtaining license from copyright holder before distributing or 
broadcasting videos or audio recordings and abiding by general practices 
of the music industry regarding performance royalties 

 
Copyright practices are subject to change. Further information is available at the 
following: 
 

•UUA Worship Web “Copyright Issues Related to Worship” - 
http://www.uua.org/worship/143066.shtml 
•“Guide to Copyright Information” published by the Church Music 
Publishers Association - http://cmpamusic.org/copyrights/ 
•“Copyright and The Church”, published by the United Church of Christ 
- http://www.ucc.org/music-arts/copyright-and-the-church.html 

 
As a congregational musician, you may also be interested in music as a 
“producer.” This includes activities such as posting audio or video recordings of 
your choir on a website, or making arrangements of copyrighted music. For 
copyright information about making arrangements and recordings, four helpful 
websites are: 
 

•The Harry Fox Agency pages on licensing and copyright - 
https://www.harryfox.com/#/faq 
•Broadcast Music Incorporated - http://www.bmi.com/licensing/ 
•The American Society of Composers, Authors and Publishers - 
http://www.ascap.com/licensing/ 
•Church Copyright License (CCLI) - https://us.ccli.com/ 
• One License -  onelicense.net 
• Christian Copyright Solutions (CCS) - christiancopyrightsolutions.com 
 

 
The last three (particularly the last) can possible very helpful if you plan on 
streaming, pod casting, or posting music to a website. Generally speaking, issues 
around production are more complex than those regarding the use of music in 
worship services. 

 



Performing (and Livestreaming) Worship 
Music in Quarantine 

 
 

Copyright Issues With Livestreaming Worship Services 
During COVID-19 Pandemic 

10 April 2020 
Jane Tucker, Vandeventer Black LLP 

(https://www.jdsupra.com/legalnews/copyright-issues-with-livestreaming-84327/). 
Accessed 13 August 2020 

 
 
Religious organizations around the world are searching for ways to continue offering religious 
services in light of the COVID-19 prohibitions against physically gathering in places of worship. 
This is particularly true right now as people seek to worship during Easter, Passover, and 
Ramadan, all of which occur in April.  Not being able to gather and worship in person for the 
foreseeable future has forced religious organizations to quickly adapt to other ways of 
worshipping, including livestreaming or rebroadcasting their services.  
 
The U.S. Copyright Act exempts musical works that are performed in the course of religious 
services from the prohibition against performing copyrighted works without the author’s 
permission.  That exemption, however, is limited to performance during a religious service.  The 
exemption does not cover livestreaming, rebroadcasting or recording copyrighted works.  The 
movement by many religious organizations to livestream or rebroadcast their services and 
including in those services musical recordings may be unlawful in the absence of obtaining the 
proper music licenses.  
 
The penalties for copyright infringement can be harsh.  Copyright owners who timely register 
their works are entitled to recover statutory damages ranging from $750 to $30,000 per work, or 
up to $150,000 per work for instances of willful infringement.  Copyright owners who have not 
registered their works are still entitled to recover monetary damages upon proof of the 
same.  The fact that the use of the copyrighted work was done without intent to infringe on the 
author’s rights is not a defense.  
 
Therefore, in order to avoid a cease and desist notice, a temporary takedown notice, or legal 
action for copyright infringement, a religious organization should ensure that it has the proper 
music licenses for all the different forms of religious services being offered during the COVID-
19 crisis, as well as in the post-COVID-19  world.      

 
 
 
 



Religious Institutions v. COVID-19: Why Religious 
Institutions Should Think Twice Before Live Streaming 

April 2020 
Arndt, Andrea L. . Green, Caleb, Dickinson Wright PLLC 

(https://www.dickinson-wright.com/news-alerts/religious-institutions-v-covid19). 
Accessed 13 August 2020 

 
 

Religious Institutions Turning to Live Streaming in the Face of COVID-19 
 
In a few short weeks, the widespread transmission of COVID-19 (the “coronavirus”) has caused 
institutions and governments alike to make sweeping changes to combat the further spread of 
the virus. In response, organizations are adopting measures to ensure the health and safety of 
the general public. For example, recently, California, Michigan, and New York issued shelter-
in-place orders, mandating that state residents remain in their homes. Meanwhile, several other 
states are currently proposing and considering similar crowd bans, nonessential business 
restrictions, and additional measures to assist in facilitating social distancing and further 
reducing transmission of the coronavirus. Religious institutions such as churches and places of 
worship are not exempt from these evolving changes caused by the COVID-19 pandemic. As a 
result, religious institutions are scrambling to find alternatives to in-person gatherings, 
including live streaming services. However, by adopting streaming services, these religious 
institutions may be unintentionally exposing themselves to intellectual property liability. 
 
Nowadays, it is easier than ever to share content with audiences throughout the world without 
physical presence. The Internet has ushered in various ways for religious institutions to share 
various content with worldwide audiences. Through social media and live streaming services, 
such as Facebook Live, Periscope, YouTube, and podcasting services, religious groups can share 
their messages beyond the walls of their houses of worship and reach thousands of 
individuals  in the comfort of their homes. It is no surprise then that these institutions are live 
streaming services as an alternative to in-person gathering in the face of the coronavirus 
pandemic. However, by using online tools to combat the spread of the coronavirus, religious 
institutions may be exposing themselves to copyright infringement liability. Religious 
institutions typically do not need to pay for licenses to play or perform copyrighted music 
during a worship service; however, this exception does not apply when copyrighted music is 
recorded or streamed online. Accordingly, religious institutions will need to consult with legal 
counsel to secure the proper licensing for the visual and musical content they share across a 
variety of digital platforms. 
 
Several religious institutions have been subjected to copyright infringement lawsuits for 
improper streaming and recordings. A clear example of the potential risks and liabilities for 
copyright infringement occurred in late 2011 when music composer Yesh Music filed a 
complaint against First Baptist Church of Smyrna, Tennessee, seeking a judgment exceeding 
$150,000. The church performed two of Yesh’s musical compositions in a worship service live-
streamed from its website. More recently, Yesh filed a similar $3 million lawsuit against 
renowned pastor Joel Osteen and Lakewood Church in Houston, Texas for streaming Yesh’s 
song “Signaling Through the Flames” during a worship gathering. 
 
 



U.S. COPYRIGHT LAW 
 
U.S. Copyright laws protect authors of original literary, musical, and artisticworks and prohibit 
others from reproducing, distributing, transmitting, or publicly performing these works without 
the author’s permission. Copyright protected works include hymnals, sheet music, musical 
compositions, lyrics, and even photos. Unlike other laws, copyright laws are laws of strict 
liability. In other words, the fact that a church did not know that it was infringing the copyright 
law is not a valid defense to copyright liability. 
 
Compliance with U.S. Copyright laws is critical for religious institutions not only because 
violating such laws are unlawful, but also because violations can trigger stiff penalties. 
Copyright owners who timely register their works are entitled to recover statutory damages 
ranging from $750 to $30,000 per work, or up to $150,000 per work for instances of willful 
infringement. Even if they failed to timely register their works, copyright owners can still collect 
actual damages from infringing reproductions or recover profits religious institution receives 
for selling or collecting donations for any recordings containing their protected works. 
 
LIMITATIONS TO THE COPYRIGHT RELIGIOUS SERVICE EXEMPTION (RSE) 
 
While U.S. Copyright laws include an exemption for religious institutions playing or performing 
copyrighted works during a religious service, they do not excuse religious institutions from 
certain forms of musical and literary rebroadcasting and recordings. Specifically, the U.S. 
Copyright Act provides a limited exception for the performance of nondramatic literary or 
musical works of a religious nature in the course of services at a place of worship. Federal courts 
have interpreted the exemption for religious institutions narrowly, holding that it applies in 
only “a place of worship” and does not provide protection for online live streaming or recording 
copyrighted works. Accordingly, unauthorized live streaming or rebroadcasting a recording of 
protected works in a service can be unlawful because it may constitute reproduction outside of 
the place of worship. Similarly, the use of copyright-protected photos or visual aids during a 
rebroadcasted worship service, or a music performance during a worship service, may exceed 
the scope of the religious service exemption. 
 
The religious copyright exemption is also limited to “religious assemblies” and may not apply 
to all aspects of a religious institution. Reproduction or public performance of copyrighted 
works during concerts, school events, workshops, or other nontraditional religious assemblies 
are also considered infringing acts that will trigger penalties under U.S. Copyright laws. 
 
EXPECTED INCREASE IN COPYRIGHT LAWSUITS 
 
The number of copyright infringement lawsuits is estimated to increase in the coming years as 
Congress considers passing the Copyright Alternative in Small-Claims Enforcement Act of 2019 
(CASE). The purpose of CASE is to give creators of protected works practical and affordable 
means to enforce their intellectual property rights (e.g., their copyrights). If the law passes, it 
will allow for the creation of a small claims board at the U.S. Copyright Office that will 
adjudicate copyright disputes and allow for recovery of damages up to $30,000. This board will 
create a more affordable mechanism for copyright owners to enforce their rights and will likely 
result in an increased number of copyright lawsuits. Frankly, many religious institutions do not 
have the resources to combat a copyright lawsuit. Accordingly, it is important to ensure that 
religious institutions are operating within the scope of U.S. Copyright law. 



CONCLUSION & RECOMMENDATION 
 
As religious institutions consider live streaming as an alternative to mass gatherings in the face 
of the coronavirus, they can protect themselves from incidental copyright liability by securing 
the proper licenses and permissions to use copyrighted works. Not all religious institutions have 
the same needs, and the evolving regulations regarding coronavirus may influence each 
differently. To avoid the penalties of noncompliance and liability for copyright infringement, 
church leaders and decision-makers should consult with legal counsel before live streaming and 
recording their religious services. A licensed attorney can provide an informed recommendation 
and secure the proper licensing that is tailored to religious activities in the face of the COVID-
19 pandemic. 

 
 

Q&A: Did My Church Infringe on Copyright When Using 
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What church leaders must understand about copyright law when doing church online. 
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I pastor a small, rural church. This past week, due to the social separation recommendations 
made in response to the COVID-19 (coronavirus) outbreak, my family developed and streamed 
a worship service from my home using Facebook Live. We used worship music and lyrics from 
YouTube. 
 
After the live event, the video of our worship service was automatically posted to our church’s 
Facebook page. Not long afterward, I received threatening, system-generated emails saying that 
my video contained music that might fall under copyright laws. This was unsettling because the 
videos I used were publicly available on YouTube, which, I assumed, fell under “fair use” 
consideration. I also have licensing from Christian Copyright Licensing International (CCLI). 
During the service, I read our licensing number to make it clear that we weren’t doing anything 
illegal. 
 
I feel like I tried to do what is right, but I still worry that I could be in trouble for copyright 
infringement. Did my worship service break any laws? 
 
I am afraid you have violated copyright law in numerous ways. I will attempt to explain my 
main concerns. 
 
Overall, the exception from copyright law for music performed in a religious worship service 
does not apply to streaming worship services. Note the following important points: 
 
CCLI basic licensing does not cover online streaming. The church must purchase a license 
specifically for streaming that is separate and apart of the CCLI basic license. 



A church may not broadcast (on the internet or otherwise) the performance of copyrighted 
music without a license from the copyright owner. 
 
A church may not broadcast the lyrics to a copyrighted song without a license from the 
copyright owner. 
 
A church may not record the performance of copyrighted music without a license from the 
copyright owner. 
 
A church may not make copies of its recordings of copyrighted music without a license from the 
copyright owner. 
 
A church may not rebroadcast music/videos created by others without a license from the 
copyright owner. 
 
A church may not download music/videos created by others to rebroadcast them. 
 
Facebook has specific requirements for its Facebook Live broadcasts that also must be met. 
 
The easiest solution to keep from breaking copyright law is to omit music from the streamed 
service. The church already owns the copyright to its sermons, prayers, and announcements. 
While there are several sources for obtaining streaming licenses, the most common ones used 
by churches are CCLI, Christian Video Licensing International (CVLI), Christian Copyright 
Solutions (CCS), and One License. But keep in mind: Each of the licensing services has 
limitations and does not cover everything that the church might want to include in a stream of 
a worship service. Ask a lot of questions and carefully study your agreement to know what kind 
of licensing you are—and aren’t—purchasing. 
 
It’s essential that you get this right. If you still have questions, consult an attorney with 

experience helping churches navigate copyright law. 
 
 

Presenting on Zoom These Days? How to Avoid Legal 
Problems 
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Balough Law Offices, LLC 
(https://www.balough.com/presenting-on-zoom-these-days-how-to-avoid-legal-problems/). 
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Ready to spice up your online presentation with some music, a film clip, a cartoon, or a picture? 
Maybe you are a fitness coach conducting exercise classes online rather than at a gym and want 
some lively music to accompany your instruction? 
 
Before using that music, video, or other creative work, you need to know whether you have the 
legal right to do so. Performing, displaying, or streaming music, audio-visual, or other 



copyrighted works might violate the U.S. Copyright Act, exposing you to a potential 
infringement claim by the owner. 
 
In addition, most of the popular platforms—such as Zoom, Google Hangouts, and WebEx—
include in their terms of service an obligation that you use the service and put up content only 
in a way that does not violate or infringe on any rights of a third party, including copyright and 
other intellectual property rights. Violation could result in your being banned from the service. 
Even if you incorporated music as part of your training when the sessions were in person, you 
do not necessarily have the right to use music on, for example, Zoom. The venue where you 
conducted in-person classes might have a license with ASCAP or BMI allowing you to use in 
that venue music by the artists ASCAP or BMI represents. However, the venue’s license might 
not cover your online sessions, leaving you open to an action by ASCAP, BMI, or the work’s 
owner. 
 
For those Zoom or WebEx presentations, you must make sure you have permission to use any 
copyrighted materials or that your use is a “fair use,” which is a defense to the use of copyrighted 
materials. Four factors are used to determine fair use. They are: 
 
The purpose and character of the use, including whether the use is of a commercial nature or is 
for nonprofit educational purposes 
 
The nature of the copyrighted work, such as whether the work is fiction or non-fiction, published 
or unpublished 
 
The amount of the work used in relation to the copyrighted work as a whole 
 
The effect of the use upon the potential market for or value of the copyrighted work 
 
Whether or not your use is a fair use is a fact-specific inquiry, for which you should consult legal 
counsel. 
 
But you notice that your children as part of their stay-at-home remote learning have access to 
copyrighted materials, so why shouldn’t you have the same access for your business 
presentation? The answer is that the TEACH Act enables educators to use copyrighted materials 
under certain circumstances. Those requirements include that the instructor must be with an 
accredited, non-profit educational institution; the use must be part of mediated instructional 
activities; the use must be limited to a specific number of students enrolled in the class; and the 
use must be for either a live or asynchronous class session. 
 
Creators of copyrighted works legitimately want to protect their creations, and the law gives 
them that right. Improperly using a copyrighted work exposes you to significant risks and 
penalties. You should take care not to violate others’ rights as you transition more services to 
online platforms. 
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(https://zoom.us/docs/en-us/dmca-policy.html). 
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January, 2019 
 
Zoom respects copyright ownership.  
 
Under the DMCA (Title 17, United States Code, Section 512(c)), a copyright owner or their agent 
may submit a notice to Zoom using the process below. If you believe your copyright is being 
infringed, please notify Zoom and provide the following information: 
 
1. An electronic or physical signature of the person authorized to act on behalf of the owner of 
the copyright interest; 
 
2. Identification of the work claimed to be infringed, or a description of the copyrighted work 
claimed to have been infringed; 
 
3. Identification of the location of the infringing material, for example, a description of where 
the allegedly infringing material was seen (meeting number, date and time); 
 
4. The reporting party’s address, telephone number, and email address; 
 
5. A written statement by the reporting party that they have a good faith belief that the disputed 
use is not authorized by the copyright owner, its agent, or the law; 
 
6. A statement by the reporting party, made under penalty of perjury, that the information 
provided is accurate and that the reporting party is the copyright owner or authorized to act on 
the copyright owner's behalf. 
 
How to Notify Zoom 
 
Zoom’s Copyright Agent for notice of claims of copyright infringement can be reached as 
follows: 
 
Email : copyright@zoom.us 
 
Regular mail : 
Zoom, Copyright Agent 
55 Almaden Blvd #600 
San Jose, CA 95113 
 
Counter Notices 
 
In the event content is removed pursuant to this process, Zoom will provide Customer with 
information on how to file a counter-notice. 



Privacy :  Notices and counter-notices are legal notices distinct from regular Service activities or 
communications. As such,  they are not subject to Zoom’s Privacy Policy. This means Zoom 
may disclose to the alleged infringer, publish or share them with third parties at our discretion, 
and Zoom may produce them pursuant to a legal discovery request. 
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Copyright 
 
 
Overview 
 
The first rule of copyright 
 
Creators should only upload videos that they have made or that they're authorized to use. 
That means they should not upload videos they didn't make, or use content in their videos that 
someone else owns the copyright to, such as music tracks, snippets of copyrighted programs, 
or videos made by other users, without necessary authorizations. 
 
 
Fair Use 
 
What is Fair Use? 
 
Fair Use is a U.S. law that allows the reuse of copyright-protected material under certain 
circumstances without getting permission from the copyright owner. However, Fair Use is 
determined on a case by case basis, and different countries have different rules about when it’s 
okay to use material without the copyright owner’s permission. In the U.S., works of 
commentary, criticism, research, teaching, or news reporting might be considered fair use, but 
it can depend on the situation. 
 
We created the YouTube Audio Library to help Creators re-use content safely by providing 
free high-quality music and sound effects. 
 
 
Making claims 
 
How can rights holders make copyright claims? 
 
Everyone has access to YouTube’s Copyright Management Tools, which gives rights holders 
control of their copyrighted material on YouTube. We work with rights holders to match them 
to appropriate features based on the scale of their copyrighted content on YouTube, and the 



resources they’ve dedicated to responsibly manage their content online. Our Copyright 
Management Suite provides a number of ways rights holders can make copyright claims. 
 
 
Webform 
 
The simplest way to have unauthorized copies of copyrighted content removed is by manually 
submitting a copyright notification through our DMCA (Digital Millennium Copyright Act) 
webform. This tool is best for most users - it is open to everyone, and available in every 
language. 
 
 
Copyright Match Tool 
 
The Copyright Match Tool uses the power of Content ID matching technology to find re-
uploads of videos on YouTube. Available to over 1,000,000 channels, it identifies near-full 
reuploads of a Creator’s original videos on other YouTube channels and allows the Creator to 
choose an action to take: they can request the removal of the video, message the uploader of 
the video, or simply archive the match if they do not want to take any action. Any user with a 
demonstrated history of successful DMCA takedowns via our webform can apply for access 
using our public form. 
 
 
Content ID 
 
Content ID is our solution for those with the most complex rights management needs. It is our 
digital fingerprinting system that allows rightholders to upload content they have exclusive 
rights to as reference files, and then scans videos uploaded to YouTube for matches of that 
content. When a user uploads content, Content ID scans against the database for matching 
videos. If there is a match, then an action is taken based on the predefined rules or policies that 
a content owner sets themselves: 
 
Block a whole video from being viewed. Creators do not receive a copyright strike if the 
content owner blocks a video. 
 
Monetize the video by running ads against it; in some cases sharing revenue with the 
uploader. 
 
Track the video's viewership statistics. 
 
In most cases, this means that rights holders don’t need to submit copyright takedowns for 
these videos and instead have the opportunity to monetize and run ads in exchange for the 
videos being live. 
 
 
Enforcing copyright 
 
What action does YouTube take for copyright infringement? 
 



If a copyright owner submits a valid DMCA complaint through our webform, we take down 
that video and apply a copyright strike. If a user gets three copyright strikes in 90 days, their 
account, along with any associated channels, will be terminated. We also have tools to help 
Creators resolve their copyright strikes - including waiting for it to expire after 90 days, 
requesting a retraction, or submitting a counter notification. 
 
Content ID works differently. If a match between a reference file and a new upload is made, a 
“claim” is made. Based on the preference selected by the Content ID owner, we’ll apply a 
policy to track, monetize, or block, but will not issue a copyright strike. 
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Copyright 
 

 
The FAQs in this section provide some information about copyrights, including how you can 
protect your own copyrighted works and avoid infringing the copyrights of other people when 
posting to Facebook, as well as how Facebook addresses reports of copyright infringement. If 
you believe someone is using your copyrighted work without your permission, you can fill 
out this form. 
 
Please note that laws in different countries may vary. For more information on copyright law, 
you can visit the website of the U.S. Copyright Office or the World Intellectual Property 
Organization (WIPO). Facebook can’t provide you with legal advice, so you may want to speak 
with an attorney if you have more questions about copyright. 
 
 
Learn More About Copyright 
 
What is copyright and what does it protect? 
 
In most countries, copyright is a legal right that protects original works of authorship. Typically, 
if you create an original work, you have a copyright from the moment you create it.  
 
Copyright covers a wide variety of types of works, including:  
 
Visual or audiovisual works: videos, movies, TV shows and broadcasts, video games, paintings, 
photographs 
 
Audio works: songs, musical compositions, sound recordings, spoken word recordings  
 
Literary works: books, plays, manuscripts, articles, musical scores  
 



Please note, only an original work is eligible for copyright protection. To be original enough for 
copyright protection, a work needs to be created by the author themselves and have some 
minimal amount of creativity.  
 
Generally, names, titles, slogans or short phrases aren't considered to be original enough to 
qualify for copyright protection. For example, the symbol “+” is likely not subject to copyright, 
but a painting full of shapes and colors arranged in a unique pattern is likely protected by 
copyright.  
 
Copyright generally doesn’t protect facts or ideas, but it may protect the original words or 
images that express a fact or idea. This means that you may be able to express the same idea or 
fact as another author, as long as you don’t copy that author’s way of expressing that idea or 
fact. For example, a playwright may not be able to copyright the idea of a man waking up to 
repeat the same day over and over again, but the script for a play or movie expressing that idea 
could be subject to copyright.  
 
 
How do I know if I own the copyright in a work? 
 
In general, the person who creates an original work owns the copyright. For example, if you 
create a painting, you likely own the copyright in that painting. Similarly, if you take a photo, 
you likely own the copyright in that photo.  
 
There may be situations where you might think you have a copyright in an original work, but 
you may not. For example: 
 
If you appear in a photo or video, that doesn’t necessarily mean you have a copyright in that 
photo or video. (learn more about what to do If you think a photo or video on Facebook might 
violate your privacy.)  
 
If you take a photograph of a sculpture, that doesn’t mean you have the right to prevent someone 
else from also taking a photograph of the same sculpture.  
 
If you create a work as part of your regular job responsibilities, you might not be the owner of 
the copyright in that work. Instead, there are circumstances where the law will consider your 
employer to be the “author” of that work for copyright purposes.  
 
If you’re not sure about the extent of your copyright in an original work, you may want to 
contact an attorney to advise you on your rights. 
 
 
What rights do I have as a copyright owner? 
 
As a copyright owner, you have certain rights under the law. These include the right to stop 
others from copying or distributing your work, or from creating new works based on your work. 
Copyright infringement generally occurs when a person engages in one of these activities 
without the copyright owner’s permission.  
 



For example, when someone uploads your photo or video, they make a copy of that photo or 
video. The same is true if someone uses a song in the soundtrack to a video, even if they paid 
for a copy of that song on another service. 
 
If you own a copyright, you have the right to grant permission to use your copyrighted work as 
well as the right to prevent other people from using your copyrighted work without permission. 
 
 
How long does copyright protection last? 
 
Copyright protection doesn’t last forever. Eventually, a work loses copyright protection and 
becomes part of the “public domain.” Once a work is in the public domain, it’s freely available 
for anyone to use. 
 
A central purpose of copyright law is to encourage people to make creative works. For this 
reason, the public domain ensures copyright owners obtain certain rights only for a limited 
amount of time. This balance between copyright law and the public domain gives the author an 
incentive to create, but also gives other people the ability to use the work without permission 
after the copyright expires.  
 
There are many factors that determine when a work becomes part of the public domain. Some 
of these factors include when and where the work was first published, the type of work and the 
publisher. For example the Berne Convention, an international treaty about copyright, states 
that the copyright for most types of works must last at least 50 years after the author’s death. 
Countries, however, are free to set longer copyright terms within their own laws. 
 
 
What’s the difference between copyright and trademark? 
 
The law in most countries recognizes copyrights as well as trademarks. Copyright law and 
trademark law serve two different purposes. 
 
Copyright is meant to foster creativity and to provide incentives to create original works of 
authorship for the benefit of the public. Copyright protects original works like photos, videos, 
movies and music. It’s also important to note that, in the U.S., the Digital Millennium Copyright 
Act (DMCA) applies only to copyrights and doesn’t apply to trademarks. 
 
Trademark law is meant to prevent consumer harm because it prohibits someone other than the 
rights owner from using a trademark (for example, a brand’s logo) in a way that may confuse 
consumers. Trademark law protects brand names, slogans, logos or other symbols that help 
consumers identify the source of goods or services.  
 
 
Copyright and Posting Content on Facebook 
 
How can I make sure the content I post to Facebook doesn't violate copyright law? 
 
Under Facebook's Terms of Service and Community Standards, you can only post content to 
Facebook that doesn’t violate someone else's intellectual property rights. The best way to help 



make sure that what you post to Facebook doesn’t violate copyright law is to only post content 
that you’ve created yourself. It's possible to infringe someone else's copyright when you post 
their content on Facebook, even if you: 
 
Bought or downloaded the content (ex: a song from iTunes) 
 
Recorded the content onto your own recording device (ex: a song playing in the background 
during a party, concert, sporting event, wedding, etc.) 
Gave credit to the copyright owner 
 
Included a disclaimer that you didn’t intend to infringe copyright 
 
Didn’t intend to profit from it 
 
Modified the work or added your own original material to it 
 
Found the content available on the internet 
 
Saw that others posted the same content as well 
 
Think the use is a fair use 
 
 
Before you post content on Facebook, you may want to ask: 
 
Did I create all of the content myself? 
 
Do I have permission to use all of the content included in my post? 
 
Does my use of the content fall within an exception to copyright infringement? 
 
Is the content protected by copyright (ex: is it a short phrase, idea or public domain work?) 
 
It’s generally a good idea to get written permission from the author of the work before posting 
content on Facebook. You might be able to use someone else’s content on Facebook if you’ve 
gotten permission from them, such as through obtaining a license. You also may be able to use 
someone else's content if it's in the public domain, is covered by fair use, or there is another 
exception to copyright. 
 
Learn more about copyright and what copyright laws protect.  
 
 
What are fair use and other exceptions to copyright? 
 
Laws across the globe recognize that strict application of copyright laws in certain cases may be 
unfair or may inappropriately stifle creativity or stop people from creating original works, 
which would harm the public. These laws allow people to use, under certain circumstances, 
someone else's copyrighted work. Common examples include use for the purpose of criticism, 
commentary, parody, satire, news reporting, teaching, education and research.  



The United States and some other countries follow the “fair use” doctrine, while other countries, 
including those in the European Union, provide other exceptions or limitations to copyright. 
These exceptions or limitations permit users to use copyrighted material where appropriate. 
You may want to seek legal advice if you have questions about the possibility to use someone 
else’s copyrighted work within the limits set by the law.  
 
 
Fair Use 
 
Though it can be difficult to know whether a particular use of copyrighted work is a fair use, 
the law offers some factors you can consider: 
 
The purpose and character of the use, including whether such use is of a commercial nature or 
is for nonprofit educational purposes: 
 
Does the use transform or change the original work by adding new meaning, context or 
expression? For example, using a fashion photograph to discuss the amount of photo editing 
used in the photograph is more likely to be fair use than simply posting the photograph without 
comment. Parodies may be fair use if they imitate a work in a way that criticizes or comments 
on the original work. 
 
Is the use commercial or purely personal? Commercial, or for-profit uses are less likely to be 
considered fair use. 
 
The nature of the copyrighted work: 
 
The use of factual works like maps or databases is more likely to be fair use than the use of 
highly creative works like poems or science-fiction movies. 
 
The amount and substance of the portion used in relation to the copyrighted work as a whole: 
 
The use of small portions of a copyrighted work is more likely to be fair use than copying an 
entire work. But even if only a small portion is used, it is less likely to be fair use if that portion 
used is the most important piece — the “heart” of the work. 
 
The effect of the use upon the potential market for or value of the copyrighted work: 
 
Will the use replace the original work such that people stop buying or viewing the copyrighted 
work? If so, this is less likely to be fair use. 
 
To learn more about fair use in the U.S., you can visit the U.S. Copyright Office Fair Use Index. 
 
 
Exceptions to Copyright 
 
The application of exceptions and limitations to copyright may vary from country to country. 
Generally, in countries that rely on exceptions and limitations, the use of copyrighted works 
should not unreasonably harm a rights holder’s interests. 
 



In the EU, each Member State must ensure that users are able to rely on the following exceptions 
when making content available: quotation, criticism, review, caricature, parody or pastiche. To 
learn more about copyright law in the EU, you can visit the EUIPO website. 
 
 
Can I still violate another person’s copyright on Facebook if I didn’t intend to infringe? 
 
It's possible to infringe someone else's copyright, even if you don't intend to do so. In most cases, 
you shouldn’t use someone else’s copyrighted work if you don’t have permission.  
 
Keep in mind that your use of someone else’s content may infringe their copyright, even if you: 
 
Gave credit to the copyright owner 
 
Included a disclaimer that you don’t intend to infringe copyright 
 
Think that the use is a fair use 
 
Didn’t intend to profit from it 
 
Bought or downloaded the content (ex: a copy of a DVD or a song from iTunes) 
 
Modified the work or added your own original material to it 
 
Found the content available on the internet 
 
Recorded the content onto your own recording device (ex: from a movie, concert or sporting 
event) 
 
Saw that others have posted the same content as well 
 
Learn more about copyright and what copyright laws protect. 
 
 
A video I posted on Facebook was removed immediately. What happened, and what are my 
options? 
 
If you tried to post a video and it was immediately removed, it may have been identified as 
potentially containing someone else’s copyrighted content. This could include video, audio or 
both. 
 
If your video was removed for copyright reasons, you'll receive an email and a notification about 
the removal. Please use the information you receive to learn more about your options, such as 
confirming that you have the right to use the copyrighted work and you still wish to post the 
content. 
 
If you don't see an email from us regarding the removal, please make sure that you are checking 
the email address that is associated with your Facebook account. You can find your primary 



address under your account settings. If you still have not received an email from us, you also 
may want to review your Facebook notification settings as well as your email's spam folder. 
 
 
Content I posted on Facebook was removed because it was reported for intellectual property 
infringement. What are my next steps? 
 
When we receive a report from a rights owner claiming that content you posted on Facebook 
infringes their intellectual property rights, we may need to promptly remove that content from 
Facebook without contacting you first.  
 
If we remove content you posted because of an intellectual property report submitted through 
our online form, you’ll receive a notification from Facebook that may include the name and 
email address of the rights owner who made the report and/or other details of the report. If you 
believe the content shouldn’t have been removed, you can follow up with the rights owner 
directly to try to resolve the issue.  
 
If you're an admin on a Page, and content another admin posted on the Page was removed due 
to an intellectual property report, you'll receive a notification with information about the content 
that was removed, as well as the name of the other admin who posted it.  
 
Appealing the removal of content 
 
If your content was removed because of a copyright report, you can submit an appeal. You'll 
receive instructions about how to appeal in the message we send you. Similarly, if the content 
was removed under the notice and counter-notice procedures of the United States Digital 
Millennium Copyright Act (DMCA), you may be able to file a DMCA counter-notification. 
Again, instructions will be available for you in the message we send you. Learn more about our 
appeals process. 
 
 
What happens if I repeatedly post content on Facebook that violates someone else’s intellectual 
property? 
 
By using Facebook, you have agreed to our Terms of Service. Our Terms prohibit people from 
taking any action on Facebook that infringes or violates someone else's intellectual property 
rights or otherwise violates the law. 
 
Repeat Infringer Policy 
 
If you repeatedly post content that infringes someone else’s intellectual property rights, such as 
copyrights or trademarks, your account may be disabled or your Page or Group removed under 
Facebook’s repeat infringer policy.  
 
Under this policy, your ability to post photos or videos may be limited, and you could also lose 
access to certain features or functionality on Facebook. The actions taken under the policy may 
depend on the nature of the reported content and where it was posted.  
 



If something you posted is restored due to an appeal or because a rights owner withdrew their 
report, we’ll take that restoration into account under our repeat infringer policy. 
 
Learn more about what you can do if you believe your account was disabled by mistake. 
 
 
How does Facebook process United States Digital Millennium Copyright Act (DMCA) counter-
notifications? 
 
Facebook complies with the notice-and-takedown procedures set out in section 512(c) of the 
United States Digital Millennium Copyright Act (DMCA), which applies to content reported 
and removed for violating U.S. copyrights.  
 
If your content is removed under the DMCA, you'll receive instructions about how to file a 
counter-notification in the message we send you. You should only submit a counter-notification 
if the content was removed because of a mistake or misidentification. Please note that if your 
content was removed for reasons unrelated to a copyright report, you may not receive a 
response from us.  
 
When we receive a valid DMCA counter-notification, we forward it to the party that reported 
the content. The information they receive includes your contact information, which they can use 
to contact you.  
 
If we provide your counter-notification to the party that reported the content, and they don't 
notify us that they have filed a court action seeking an order to keep the content down, we will 
restore or cease disabling eligible content under the DMCA. This process can take up to 14 
business days. Please note, in rare instances, we may not be able to restore content due to 
technical limitations. If this happens, we’ll send you an update letting you know you may repost 
the content at your discretion.  
 
Content that is restored based on a valid DMCA counter-notification will not be counted against 
you under our repeat infringer policy. 
 
 
Reporting Copyright Infringement on Facebook 
 
How do I report copyright infringement on Facebook? 
 
If you believe content on Facebook is infringing on your copyright, you can take one or more of 
the following actions:  
 
�  You can report it to us by filling out this form. 
 
�  You can contact our designated agent. If you contact our designated agent, please be sure to 
include a complete copyright claim in your report. 
 
�  You may be able to resolve the issue without contacting Facebook, by sending a message to 
the person who posted the content.  
 



Please note: 
 
�  Only the copyright owner or their authorized representative may file a report of copyright 
infringement. If you believe something on Facebook infringes someone else’s copyright, you 
may want to let the rights owner know. 
�  We regularly provide the rights owner’s name, your email and the details of your report to 
the person who posted the content you are reporting. In the case that you are an authorized 
representative submitting a report, we provide the name of the organization or client that owns 
the right in question. For this reason, you may wish to provide a valid generic business or 
professional email. 
 
 
What should I consider before submitting a report of intellectual property infringement to 
Facebook? 
 
Before you submit a report, please consider whether the content you want to report may be a 
permissible use of your copyright or trademark. If you’re not sure whether the content you’re 
reporting infringes your intellectual property rights (ex: because it may be a fair use), you may 
want to seek legal guidance.  
 
Please note that submitting a report of intellectual property infringement is a serious matter 
with potential legal consequences. Intentionally submitting misleading or otherwise fraudulent 
reports of copyright or trademark infringement may lead to Facebook taking action, including 
termination of your account. 
 
For copyright, it’s important to note that intentionally submitting a misleading or fraudulent 
report may also lead to liability for damages under section 512(f) of the United States Digital 
Millennium Copyright Act (DMCA) or similar laws in other countries. 
 
 
Can I report an infringement of someone else’s intellectual property on Facebook? 
 
Only an intellectual property rights owner or their authorized representative may report a 
suspected infringement. If you believe content on Facebook infringes someone else’s copyright 
or trademark rights, you may want to let the rights owner know.  
 
 
How do I contact Facebook's Digital Millennium Copyright Act (DMCA) designated agent? 
 
The fastest and easiest way to send a DMCA report of copyright infringement to our designated 
agent is to fill out our online form. 
 
If you wish to reach our designated agent through other (and slower) methods, you can contact: 
 
Facebook, Inc. 
Attn: Facebook Designated Agent 
1601 Willow Road 
Menlo Park, California 94025 



650.543.4800 (phone) 
ip@fb.com  
 
Please keep in mind that if you submit a report to our designated agent by any means other than 
through our online form, you must include a complete copyright claim. 
 
 
What information do I need to include in a copyright report to Facebook? 
 
The fastest and easiest way to submit a claim of copyright infringement to us is to use our online 
form. Whether you submit your report through our online form or another method, Facebook 
needs the following information to be able to process your report: 
 
Your complete contact information (full name, mailing address and phone number)*  
 
A description of the copyrighted work that you claim has been infringed  
 
A description of the content on our site that you claim infringes your copyright  
 
Information reasonably sufficient to permit us to locate the material on our site. The easiest way 
to do this is by providing web addresses (URLs) leading directly to the allegedly infringing 
content.  
 
A declaration that:  
 
You have a good faith belief that use of the copyrighted content described above, in the manner 
you have complained of, is not authorized by the copyright owner, its agent, or the law.  
The information in your notice is accurate.  
 
Under penalty of perjury, you are the owner or authorized to act on behalf of the owner of an 
exclusive copyright that is allegedly infringed.  
 
Your electronic signature or physical signature. 
 
*Please note that we regularly provide your name, contact information and the contents of your 
report to the person who posted the content you are reporting. If you are an authorized 
representative submitting a report, we provide the name of the organization or client that owns 
the right in question. For this reason, you may wish to provide a professional or business email 
address. 
 
 
Facebook removed content as a result of my copyright report. What information is sent to the 
person who posted that content? 
 
When we receive a copyright report through our online form and remove the reported content, 
we regularly provide the person who posted the content with the following information: 
 
Report number 
 



Rights owner’s name 
 
Email address provided by the reporting party 
 
Details of the report 
 
Instructions on how to submit an appeal 
 
The person whose content was removed may contact you with the information you provide. For 
this reason, you may want to provide a valid generic business or professional email address. 
 
In rare cases (such as when we are contacted by fax, mail or email), we are only able to provide 
the report number and a description of the removed content. We may provide additional 
information if it’s requested by the person who posted the reported content. 
 
 
What happens when I submit a copyright report to Facebook? 
 
If you submitted a copyright report to us through our form or via email, you'll receive an 
automated message that contains information about your report, including a unique report 
number. You should save this number in case you need to contact us about your report.  
 
Sometimes, we might respond to your report and ask for more information. If you receive a 
message from our team you should respond directly to that message. Your response will be 
received by our team so they can continue to look into your report. 
 
Please note that we regularly provide the person who posted the content with the following 
information about your report:  
 
�  Report number 
 
�  Rights owner’s name 
 
�  Email address provided by the reporting party 
 
�  Details of the report 
 
�  Instructions on how to submit an appeal 
 
The person whose content was removed may contact you with the information you provide. For 
this reason, you may want to provide a valid generic business or professional email address in 
your report. 
 
 
How do I report an advertisement for intellectual property infringement on Facebook?  
 
To report an advertisement on Facebook: 
 



Click  next to the ad you want to report. 
 
Click Report Ad and follow the on-screen instructions. 
 
You can also report an ad that you believe infringes your intellectual property rights by using 
this form. If you submit a report, please include a direct link to the ad. If you don’t have a direct 
link to the ad, you can attach a screenshot to your report. 
 
Our Commerce and Ads IP Tool also allows participating intellectual property rights owners to 
search ads and other content, and to report content that they believe infringes their intellectual 
property rights. Learn more about the Commerce and Ads IP tool including how to apply. 
 
 
How do I report a third-party app on Facebook that I think infringes my intellectual property? 
 
Some apps you may find on Facebook are created and operated by third-party developers. 
Facebook doesn’t control the content made available through these apps. 
 
If you believe an app developer isn’t following the Facebook Terms of Service, we suggest 
contacting the developer directly with your concerns. If you still have issues after contacting the 
developer, let us know. 
 
 
How do I withdraw an intellectual property report that I’ve already submitted to Facebook? 
 
If you submitted an intellectual property report, but then reached an agreement with the person 
who posted the content, or if you reported content by mistake, you can withdraw your 
intellectual property report.  
 
The best way to do that is to email us at ip@fb.com and reference your original report number.  
Once we receive your notice withdrawing your report, we’ll restore the content if it has already 
been removed and send you an email confirmation. We may be unable to restore the content in 
certain instances, including due to technical limitations or if the content was removed for other 
reasons unrelated to your intellectual property report. 
 
 
What tools does Facebook provide to help me protect my intellectual property in my videos? 
 
In addition to our other measures, including our online reporting forms and our repeat infringer 
policy, we use systems that flag content posted to Facebook that may contain copyrighted 
content owned by someone else. 
 
We use Audible Magic to help prevent unauthorized videos from being posted to Facebook. 
Audible Magic allows content owners to fingerprint their media files for copyright management. 
Videos uploaded to Facebook are then run through Audible Magic at the time of upload. If a 
match is detected, the upload is stopped and the user is notified. To learn more about Audible 
Magic, you can visit their website at www.audiblemagic.com. 



We also have Rights Manager, our own rights management technology, for Facebook. Rights 
Manager allows copyright owners to upload and maintain a reference library of video content 
they want to monitor and protect, including live video streams. You may be able to use Rights 
Manager to take a number of actions on a video that matches your content, including: 
 
Block: A blocked video is not viewable by anyone other than the person who posted it. If a 
blocked video is posted on a Page, it is not viewable by anyone other than administrators of that 
Page. You may be able to block a video worldwide or in specific countries where you own rights. 
 
Claim Ad Earnings: You may be able to claim money earned from a video that contains ad 
breaks. Your claim may apply to money earned from all views on a video or only views in 
specific countries where you own rights.  
 
Apply Attribution: You may be able to insert a banner below a video linking it to your own 
content. You may be able to apply this banner worldwide or only in specific countries where 
you own rights.  
 
Report: You can use Rights Manager to send a copyright report to Facebook, which may result 
in the reported video being removed. 
 
To learn more about Rights Manager, you can visit https://rightsmanager.fb.com. 
 
 
What tools does Facebook provide to help me enforce my intellectual property rights in 
advertisements and sale posts? 
 
If you see an infringement of your intellectual property rights in Facebook Marketplace, 
Facebook group sale posts, or in an advertisement on Facebook, you can always report it to us. 
 
Additionally, if you own a registered trademark, you may be eligible for our Commerce & Ads 
IP Tool, which provides an interface that allows you to: 
 
Search across the text and title of ads, Marketplace posts and group sale posts. 
 
Review the results and identify any content you believe infringes your intellectual property 
rights and 
 
Report that content directly to Facebook. 
 
The Commerce & Ads IP Tool also allows you to sort and filter search results to target the 
content you wish to review, and to report that content individually or in bulk for counterfeit, 
trademark or copyright reasons. To apply for the Commerce & Ads IP Tool, please fill out 
this application. 
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Helpful links within the Music Industry  – for your convenience 
 
 
Music Publishing 
 
Association of Independent Music Publishers 
http://www.aimp.org 
 
International Confederation of Music 
Publishers 
http://www.icmp-ciem.org 

Music Publishers Association 
http://www.mpa.org 
 
National Music Publishers’ Association 
https://www.nmpa.org 

 
 
 
Performing Rights Organizations 
 
ASCAP 
http://www.ascap.com 
 
 

BMI 
http://www.bmi.com 
 
SESAC 

http://www.sesac.com 
 

Music Licensing 
 
Christian Copyright Solutions 
christiancopyrightsolutions.com 
 
Christian Copyright Licensing International 
http://www.ccli.com 
 
OneLicense.net 
https://www.onelicense.net 

Harry Fox Agency 
http://www.harryfox.com 
 
Music Services 
http://musicservices.org 
 
 

 
 
US Government 
 
Latest Enforced Edition of Compendium of U.S. 
Copyright Office Practices (Third Edition) 
https://www.copyright.gov/comp3/docs/c
ompendium.pdf 
 
Federal Legislative Information 
http://thomas.loc.gov 
 
Office of the US Trade Representative 
http://www.ustr.gov 
 
Strategy Targeting Organized Piracy (STOP!) 
http://www.stopfakes.gov 

US Copyright Office 
http://www.copyright.gov 
 
US House of Representatives 
http://www.house.gov 
 
US Senate 
http://www.senate.gov 
 
 
 
 

 



 
International 
 
International Confederation of Music 
Publishers 
http://www.icmp-ciem.org 
 
International Intellectual Property Alliance 
http://www.IIPA.com 

Mechanical-Copyright Protection Society 
http://mcps.co.uk 
 
 
 

 
 
 
 
 
 
Songwriting 
 
Nashville Songwriters Association 
International 
http://www.nashvillesongwriters.com 
 

Songwriters Guild 
http://www.songwritersguild.com/ 
Songwriters Hall of Fame 
http://www.songwritershalloffame.org 

General Copyright 
 
Copyright Alliance 
http://www.copyrightalliance.org 

The Copyright Society 
http://www.csusa.org 

 
 
Industry Resources 
 
Music United 
http://www.musicunited.org 
 
National Academy of Recording Arts & 
Sciences 
http://www.grammy.com 

Pro Music 
http://pro-music.org 
 
Recording Industry Association of 
America 
http://www/riaa.com 

 
 


