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This issue we
have a special
focus on sound
and vision ahead
of our Annual
Conference in
Sheffield on
September 11th
& 12th.
This year the theme is:
Sound & Vision Librarianship — Going
Beyond Words & Pictures.

Warm regards,

Catherine Dhanjal, Managing Editor

From time to time, MmIT offers space to
suppliers who are developing and marketing
products of potential interest to information
services. Neither the journal nor the MMIT
Group endorse any of the services covered
in these pages. Articles published reflect
the opinions of the authors and are not
necessarily those of the editorial board
or MMIT Group. While every reasonable
effort is made to ensure that the contents
of the articles, editorial and advertising are
accurate, no responsibility can be accepted
by the editorial board or MMIT Group for
errors, misrepresentations or any resulting
effects. Acceptance of an advertisement does
not imply endorsement of the advertiser’s
product(s) by the editorial board or MMIT.
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MMIT Group Annual
Conference 2014
“Sound & Vision
Librarianship”
MMIT Group are delighted to
announce that we will be holding
our Annual Conference at the
University of Sheffield Conference
Centre on September 11th and
12th 2014.

curating audio and video materials
in the digital age.
Delegates will get to engage in a
series of workshops and seminars
on sound and vision themes and
the conference will also showcase
current research and innovations
in these areas through lightning
sessions and presentations from
researching practitioners.
The three keynote speakers have
been confirmed as:
•
Richard Ranft, British Library
Sound Archive on ‘The BL’s
role in working with sound
and vision resources’
•
Liz McGettigan, Solus on ‘The
use of Augmented Reality
to drive audience growth
and innovative customer
experience’
•
iTunesU
More information will be available
soon in the Journal and via our social
media outlets and regular email
communications to Group members

The conference theme is ‘Sound
and Vision Librarianship: Going
Beyond Words & Pictures’ and
hopes to address the implications
and practices of managing and
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Tony Thompson retires
After many years of hard work for
MMIT Group and the MmIT Journal,
Anthony (Tony) Thompson
officially retired from the Group in
December 2013.
Latterly the chairman of the
Journal editorial board, Tony’s
long association with MmIT
Journal and MMIT Group began
back in 1973 with the inaugural
issue, when it was known as The
Audiovisual Librarian (AVL) and
was a joint publication of the
Aslib Audiovisual Group and the
Audiovisual Group of the Library
Association (LA).
Tony himself became managing
editor of the Journal in 1990 when,
fittingly, he was a multimedia
consultant — and edited
the Journal until 2001. Many
enhancements and innovations
were made along the way,
including the introduction of
desktop publishing software to
the process.
After the new editor, Lyndon
Pugh, joined in 2001, Tony
continued his involvement,
now as chairman of the editorial
board. He continued this role
when Catherine Dhanjal became
the new managing editor in
2010 and he was instrumental
in driving further improvements
to the Journal, including a new
landscape A4 layout much better
suited to screen readability.
As well as working closely with

MMIT Group chairman, Leo Appleton (left) officially accepted Tony’s resignation
at the December 2013 AGM and thanked him for his long involvement with
the Journal and the Group — and his unflagging energy and enthusiasm in
helping to ensure the future of the Group and Journal through his own efforts &
in encouraging newcomers to join the Group and committee. Tony’s talents also
include drawing out the skills and interests of new joiners.
the Journal, Tony also invested his
time and energy as chairman of
the Group prior to Leo Appleton’s
appointment. His enthusiasm and
drive was instrumental in ensuring
the longevity of the Group for
many years to come.
After 40 years of close
involvement with the Group and
Journal, Tony retired in 2013.
We look forward to his after
dinner speech at MMIT Group’s
Annual Conference in September
2014 when he’ll be speaking and
entertaining us on the topic
of the move to digital and
electronic resources management
and curation.
Tony can be contacted on:
aht@phonecoop.coop

Read more in our previous articles by
Tony for MmIT Journal:
‘From AVL to MmIT — a brief history
of our journal and of multimedia
development in libraries’ (19731983)
Vol 38 No 2 pp 20-25
‘From AVL to MmIT - the second part
of our brief history’ (1985-1991)
Vol 38 No 3 pp 24-29
‘From AVL to MmIT — 1992 to 2000
— a brief history of the journal &
multimedia development in libraries’
Vol 38 No 4 pp16-20
‘From AVL to MmIT — 10 years of
physical change 2001 to 2012’
Vol 39 No 1 pp 19-23
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Spark imagination with Raspberry Pi

a great introduction to the Pi and the sort of things
that can be accomplished

By Robinson, Andrew and Cook, Mike
with contributions from Evans, Jonathan
and McManus, Sean.

Chichester, UK: Wiley, 2014.
ISBN: 978-1-118-55543-9
Price: £14.99 (paperback) or £9.99 (eBook)
Discount: MmIT & Cilip members are able
to receive a 30 percent discount off the
RRP for Raspberry Pi Projects by Andrew
Robinson & Mike Cook (ISBN 978-1-11855543-9) when purchased from www.
wiley.com before 30 September 2014.
Just enter the promo code VBG93 when
prompted
Multimedia Information & Technology Volume 40 Number 1

The book starts with an introduction to
the Pi, including how to wire it and get an
operating system installed and booted.
The projects detailed then start with a
simple insult generator that can be used to
introduce the novice reader to programming
concepts and interacting with users.
Various software-only games are then
detailed before moving onto projects
combining software with simple electronics
to test a player’s reactions and creating a toy
to read tweets.
From here the projects progress onto more
complex systems to monitor a birdbox or test
the reader’s DIY skills building an electronic
harmonograph.
As a software developer I found the very
early chapters to be quite repetitive, going
into too much detail about very basic
programming concepts. Having said that
though, these chapters should be considered

in the context for which the Pi was originally
designed — introducing children and
novices to development and the use of
computers to produce output rather than to
simply consume other people’s media. In this
context these chapters are set at the right
level ensuring that the novice user is given
enough support in their first Pi projects and
preventing them from being discouraged by
unnecessary and unexplained complications.
On the other hand I have next to no
electronics experience and found the later
chapters to be slightly lacking in repetition,
meaning that some of the concepts were
not as reinforced as I would have liked.
Again though it is worth considering these
chapters in the context of their intended
audience, which I believe is either school
children who are likely to have learned about
electronics much more recently than I have,
or the older hobbyist who is likely to spend
the time actually implementing the projects
detailed in the book which will definitely help
reinforce unfamiliar concepts.

that the projects could be extended and
even suggests similar projects that the reader
might be interested in completing on
their own.

the Pi was originally conceived to help children
and novice computer users to produce output
Overall the book is a great introduction
to using the Pi and to the sort of things that
can be accomplished. I feel that it manages
the difficult task of catering to each of the
different audiences without labouring
the simple concepts or skipping over the
complex ones. I would definitely recommend
the book to anyone who has a Pi but has
not yet worked out what they want to do
with it.

Photo: © Meg380 | Dreamstime Stock Photos
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For those who have lived in a cave for the
past couple of years, the Raspberry Pi is a
very cheap computer small enough to fit
in your hand. Although originally intended
to spark school children’s imagination in
experimenting with computers they have
become much more than this with people of
all ages keen to see what these little bundles
of electronics can do.
Raspberry Pi Projects aims to cater for all of
these possible users ranging from children
who have never used Linux or written
any computer software through to more
seasoned programmers who want to learn
about electronics and integrating computers
into their own projects.

people of all ages are keen to see what these little
bundles of electronics can do
Each chapter in the book introduces
another project and builds a completed
system from scratch. Some of the chapters
were less clear than I would have liked in
setting out their eventual aims. However,
each stage of a project tended to be well
described and clear in the way that they build
on the previous sections.
This book is not meant to detail everything
that can be done with a Pi. Instead it aims
to sow seeds in the reader’s imagination
and to that end each chapter ends with a
section designed to suggest possible ways

Dr Rich Bruin,
Software Developer,
OCLC

February 2014

4

reviews
Digging deeper - encouraging better search strategies in students
This book updates a previous book published
in 2009, by the same authors, on teaching
students about the Invisible Web. The book is
in three parts.
The first considers how to define the
Invisible Web, and reviews studies of
information seeking behaviour, mostly those
that surveyed students and academic staff
since 2004.
The second part discusses the results
of empirical research. This comprised:
1) a survey of the education and library
communities that used social networking to
obtain more than 1000 responses;
2) views of expert informants on the Invisible
Web.

By Devine, Jane and Egger-Sider, Francine.
London: Facet Publishing, 2014

ISBN: 978-1-85604-838-5
(Originally published by Neal Schuman for
the American Library Association)
Price: £49.95
Price for Cilip members: £39.96
From www.facetpublishing.co.uk

many people just do not search very competently
The second part also discusses how to
use the Invisible Web in teaching and there
is a chapter that describes some teaching
resources.
The third part continues to describe some
tools for exploring the Invisible Web and the
concluding chapter examines the future of
the Invisible Web, and searching in general.

Chapter One: what is the Invisible Web?
Chapter One expands the definition used in
the 2009 book, which is based on technology,
to cover cognitive factors that make the
web partly invisible to searchers. Technical
reasons why there is an Invisible Web include
the databases that may be invisible, or at
least partly invisible to search engines,
private webs belonging to businesses, or
sites that are not linked to by other sites. Now
personalisation, and filtering may effectively
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make part of the web invisible to searchers,
and search engine optimisation may also
have this effect.
The cognitive Invisible Web relates to
habitual searching methods, inability to
question the relevancy ratings used to
provide results lists, and the fact that many
people just do not search very competently.
Is this a problem? Should we be doing
something about it?
Solving the Invisible Web problem clearly
engages the computer scientists, the
literature suggests that librarians are also
interested in the Invisible (or deep, or hidden)
web when teaching students.

Chapter Two: information seeking
Chapter Two first examines the studies of
information seeking, and helpfully provides
tables of the national and state, or single
institution studies with details of the sample
size and methodology.

librarians are also interested in the Invisible (or
deep, or hidden) web when teaching students
The authors do not critique the
methodologies used, as the intention
appears to be to draw out common themes,
which are themselves displayed in tables.
Ideally, readers need to use both sets of
tables together, to be more reassured about
the quality of the evidence, but as a rough
guide, the layout probably works.
The chapter continues to a discussion
of the advances in Google that have
contributed to narrowing the Invisible Web
— but Google, through personalisation,
also contributes to making web searching
different for different people. Similarly social
networking sites may lead to some walled

gardens with resources or links only made
available to “friends”.
And then there is mobile technology,
where the Invisible Web may be reduced if
library subscription databases are accessible,
but, equally, the Invisible Web may be
enlarged if optimisation for the mobile
device means a reduction, for example, in the
number of search results displayed.

Chapter Three: essential Invisible Web
Chapter Three explains why the authors
believe that the Invisible Web should be
taught to students, and they cite in support
the views of the experts they contacted —
who were identified from publications that
also supported the views of the authors.
No major surprises there. Thankfully, we
have some other views from the findings of
the 2011 survey conducted by the authors.
This survey (12 questions in total) covered
the definition of the Invisible Web, use
in personal research by the respondents,
teaching about the Invisible Web, and
approaches educators used with students.

searching on mobile devices and Google’s
personalisation affect the search results
The interesting findings for me that
emerged from the survey were the best time
to start students looking beyond Google
(school), and that two thirds of respondent
omitted the question that asked whether
they thought learning about the Invisible
Web helps students with their research
(in fact only just over a quarter of the
respondents agreed).
Clearly, there is some divergence
of opinion as the authors themselves
acknowledge (although they state that
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“That group needs to be persuaded as to
its value. For those already convinced there
needs to be more help to make it easier to
introduce the Invisible Web into teaching”).
One difficulty may be that many find the
term a distraction, and others may have other
teaching priorities.

Chapter Four: search techniques
Chapter Four discusses some of the research
that identifies problems students have with
searching, and most students, on the basis
of the large Project Information Literacy
Progress Report study, find getting started
difficult, as defining a topic, or narrowing
down a topic or deciding whether results are
relevant are all noted as common problems.

the Invisible Web consists of three layers... dig
deep to get to the specialist results such as plants
database, findthatfile and HathiTrust digital library
Photo: © Madrabothair | Dreamstime.com

The authors illustrate the differences
between a search of “Invisible Web” on
Google and on a library database and
suggest that students should be encouraged
to use the authoritative databases as a
shortcut to their evaluation of search results.
As set out in their first book, the authors
present an approach to the learning and
teaching of the Invisible Web in stages
(stage one: web searching basics, stage two:
presenting the Invisible Web).

Chapter Five: teaching resources

Chapter Six: digging through the layers

Chapter Five outlines some of the teaching
resources that are available. The list is varied
(including graphics, YouTube tutorials) and
long enough, hopefully, to suit most needs
and to avoid the problem of disappearing
web resources.

Chapter Six sets out a model of the layers of
the Invisible Web. The first layer is assumed
to be a basic research toolkit (general
purpose, everyday resources), the second
layer is for specialised research (subscription
databases, subject themed search

Multimedia Information & Technology Volume 40 Number 1

common search problems include topic definition
and deciding on relevancy of results
engines, journal article collections, social
bookmarking sites, specialised graphics
and media). The third layer is even more
specialised, and the authors include in this

layer resources such as the e-print network,
plants database, findthatfile, HathiTrust
digital library and the Social Science
Research Network.

Chapter Seven: future gazing
Chapter Seven looks to the future. As the
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the facility to carry out natural language searches
would increase use of databases exponentially
authors acknowledge, “if a student could
ask a database app using natural language
rather than rigid keyword strings to locate
ten articles on a particular topic and have
the results pop up on a mobile device,
the use of these databases might go up
exponentially”.
Perhaps searchers are now more willing
to use “ask an expert” search tools (but not,
apparently, “ask a librarian” search services.
The authors propose that role of librarian
as “coach” but go into no details on how
this could be implemented in either public
or academic libraries. The impact of social
media and personalisation is hard to judge.
For those librarians teaching students,
there are plenty of resources in this book
to illustrate what the Invisible Web is, and
some of the specialised resources in the

Multimedia Information & Technology Volume 40 Number 1

Invisible Web that students could be using.
I wasn’t convinced that the authors had
made a strong case for the necessity of
teaching students about the Invisible Web,
but that is not necessarily a failing on their
part.
The problem is a lack of evidence to
demonstrate to students that database
searching, for example, saves them time
and potentially provides more relevant,
high quality evidence. I suppose that the
earlier JISC funded JUSTEIS and JUBILEE
projects just missed their search time limits,
but these projects did manage to provide
evidence that librarians working with faculty
on information skills, information literacy
programmes did produce better results than
librarians working alone, or faculty working
alone on information skills training1.
The research team interviewed over 1000
students, and found that students graded
the success of their searching on their
ability to find relevant resources quickly,
and the emphasis was definitely on speed.
The subject domain, and the attitudes of
academic staff make a difference (although
academic staff were often unaware of the
messages that they were giving students)2.
As a general guide, this book provides
a very good start for librarians seeking to
guide students beyond Google. But please
liaise with faculty and teachers before you
make too many plans!

Dr
Christine
Christine
Urquhart,
Urquhart,
Senior
Department
Lecturer,
of
Department
Informationof
Studies,
Information
AberystwythStudies,
University
Aberystwyth University
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Paragon Hard Disc Manager 12
Business Edition

Paragon Hard Disc Manager 12 Business
Edition offers an integrated set of tools
specifically designed to address problems
you might encounter with a hard drive.
Its functionality is intended to enable all
kinds of tasks that you may need to carry
out from basic creation and formatting of
partitions to backing-up or copying a disc
and even facilitating the migration of an
operating system, programs and data from
one disc to another.
The program in essence is a set of utilities

based on Windows and enables you to run,
without difficulty, a diversity of everyday jobs
of varying complexity.

Enabling access to wizards
The program’s start-up window is its
Advanced Interface in Disc View mode (Fig.1).
It is known as The Launcher and is designed
to enable access to wizards and to envisage
the organization of your hard drives and the
operations milieu. The illustration overleaf
shows The Launcher and its graphical

representation of my WinXP-based PC,
partitioned in Paragon.

an integrated set of tools specifically designed
to address problems you might encounter with a
hard drive...
There is also an Express View
which essentially hides the graphical
representation, but also limits your selection
of operations, though the most important

Image: © Vladimir Pavlović | Dreamstime.com

Stop press: Hard Disk Manager 14, the
latest edition, is now available
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modules are included.
The Main Menu runs along the top and
gives access to all of the available functions.
Below this a set of buttons forms two
differing types of access. The first set of
three, in grey in Fig.1, only come into play
when there are ‘pending operations’. This
is actually a security device as the program
will not immediately undertake an operation
on demand, but places it in a Pending
Operations List to give you the chance to
review any operation and then enable it
through these three ‘virtual operations’
buttons.

an excellent interface, though the opulence of its
toolset may be a little rich for the amateur
The next six buttons make up the Toolbar
and provide rapid access to those operations
most often in use: Back-up, Resize, Copy HD,
Migrate OS, Save Logs and Help.
Express Mode switches to the reduced,
alternative view. The left-hand side of the
window shows common tasks with their
drop-down menus while the main window
in disc view shows a representation of the
disc selected and both a partition list for that
disc and a disc map layout of all physical and
logical discs.
At the very bottom of the window is a
legend bar showing with coloured squares
how the program distinguishes between
types of file systems: NTFS, FAT32 and FAT16,
Linux Ext2, Linux Ext3 and Linux Ext4 and
Apple HFS.

Control at your fingertips
That’s enough to give you a clear view of
how simple it is to find your way around
this program and with the help of the

Multimedia Information & Technology Volume 40 Number 1
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Our view

extraordinarily comprehensive package of
tools and well-designed wizards, you will
discover how they can simplify and speed
up everyday tasks that you may have found
daunting.
It is hugely useful to be able to control
and manage, easily and quickly, data and
such tasks as backing-up, copying and
partitioning, using just one piece of software.

Having tried all of the standard functions
over a few weeks, I can safely say that this
has proven to be a convenient and speedy
program. Although it may very well be aimed
at high-end users, it is also comfortable for
the less experienced.
It has an excellent interface, though the
opulence of its toolset may be a little rich for
the amateur.
Installation was straightforward with no
hitches.
Finally, the package comes with a
thoroughly detailed Help menu. General
guidelines apart, this also includes specific
directions for Windows and for executing a
variety of actions in typical circumstances.
These really are a great help, especially for
anyone not familiar with the potential of
software such as Paragon.
All in all, a very good package indeed and
thoroughly recommended.

Partitioning tools

Image: © Goodluz | Dreamstime.com

It is in partitioning tools where Paragon Hard
Disk Manager 12 probably excels more than
anywhere else in the program (though that is
not to deny it credit in other areas).
Included functions are backing-up, burning
to CD, creating, deleting, formatting, moving,
resizing, restoring and wiping and you can
apply all of these actions to complete drives
as well.
The data wiping tool can eliminate data
beyond retrieval.

Backing-up
Backing-up too is a thoroughly thought out
process for which a number of wizards offer
intelligent choices.
Backing up can be applied independently
to discs or partitions, to media data as a
file-based back-up and similarly to other
document files and of course as a file-based
back-up for other files or folders.
File-based backups can also be created for
email accounts, address books and databases
from MS Outlook, Outlook Express and
Windows Mail. Backing-up can be differential
or incremental too and any backup target is
usable, including local partitions, external
storage resources such as portable hard
drives, CD, DVD and Blu-ray discs and
network shares, as well as a secured hidden

Multimedia Information & Technology Volume 40 Number 1

partition (Backup Capsule) which can be
created within Paragon.

Recovery system
There is another facility which is more than
worthy of mention and that is the included
recovery system. This allows recovery media
to be built on flash memory, CD or DVD,

from the recovery environment built into
the installation media. This will enable you
to recover a failed system by booting and
running utilities under DOS or Linux and
thus access your hard disk for maintenance
or recovery purposes. A Windows recovery
environment is also available from www.
paragon-software.com.

More information available from:
www.paragon-software.com
Guide price: £69
System requirements for Windows
installation:
CPU: Intel Pentium or its equivalent, with 300
MHz or higher processor clock speed
RAM: 256 MB required
Disk space: 390 MB
Internet Explorer 5.0 or higher
SVGA video adapter and monitor
Ken Cheetham,
Student Support
Disabilities Unit,
Cardiff Metropolitan
University
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features

The eBooks opportunity for blind and partially sighted readers
Jon Hardisty, collection and
technical services manager for
the RNIB National Library Service
explains how the RNIB engages
with libraries to help increase the
accessibility of their services. He
highlights the opportunities
which eBooks offer blind and
partially sighted readers
Introduction
There are almost two million people in the UK living with
sight loss. One in five people aged over 75 experiences
it. Sight loss has an impact on almost every aspect of life,
including the ability to carry on reading.

eBooks in UK public libraries
An RNIB internal review in April 2013 showed that digital
text lending is available from 150 public library authorities.
The recommendations made by Sieghart (2013) show that
e-lending will be a vital component of the public library
service of the future. This can make libraries a more viable
way of meeting the reading needs of blind and partially
sighted people.
(See more in MmIT Volume 39, Number 4, November 2013
in our focus on eBooks).
Accessible eBook services have the potential to transform
access to books for people with sight problems or other print
impairments, giving them the same book at the same time as
everyone else. Books in electronic format are inherently more

accessible than print, as they enable the user to adapt the
content to their individual needs. However, it is essential that
libraries procure accessible eBook platforms and content if
this potential is to be realised.

one in five people aged over 75 [in the UK] experiences sight loss
There is excellent guidance available from JISC Techdis
(2013) about what to consider including:
•
Logging on to the service
•
Searching for and selecting a titles
•
Accessing the eBook content
•
Navigating within the eBook

although blind and partially sighted people were able to
independently gain access to eBooks, the complexity of the processes
required much effort and, usually, a great deal of support from
library staff

Multimedia Information & Technology Volume 40 Number 1
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Blind and partially sighted people read in various formats:
giant print, braille and audio from third sector specialist
suppliers and large print and audio from public libraries. The
availability of books in these formats has been limited.
In 2012 RNIB commissioned research to measure the
impact of eBooks on the availability of accessible versions of
the most popular books in the UK. Without eBooks, only 17
percent of 2011’s most popular books were fully accessible,
but this rose to 76 percent when accessible eBooks were
included (RNIB, 2013).
Alongside other members of Share the Vision (STV) (www.
share-the-vision.org.uk), RNIB engages with libraries to
help increase the accessibility of their services. As e-lending
becomes more prevalent, ensuring that eBook services are
accessible is becoming an important component of this work.
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Exporting text
Implications.

In 2011 RNIB carried out a user survey of eBooks services
in public libraries (Gilks, 2011). The research revealed that
although blind and partially sighted people were able to
independently gain access to eBooks, the complexity of the
processes required much effort and, usually, a great deal of
support from library staff.
One user commented:
“I tried hard for more than an hour. I couldn’t do it. I’m a
reasonably experienced computer user, and I could not reach
the library online service or the eBook catalogue of titles to
borrow. My sighted husband tried, and was successful, but
said he wasn’t surprised I couldn’t get there.”
Overall, the experience for readers was initially frustrating,
but with perseverance and help from library staff, most
participants thought that eBooks are a potentially useful
addition to the range of books they access.
The user survey highlighted the need for work to improve
the accessibility of eBook services for people with sight loss
and to provide public libraries with the expertise to support
users navigating the service.

Working with blind and partially sighted readers and
eBooks
To find out more about the problems and opportunities, RNIB
worked with Manchester libraries to deliver a programme of
workshops, aiming first to introduce the benefits of eReaders
to people with sight loss and then demonstrate how to
download an eBook using the library’s Overdrive service.

RNIB believes that all libraries should work with customers including
blind and partially sighted people to identify barriers to access and
ensure that potential benefits are realised
The aim of the first workshop was to introduce blind and
partially sighted people to the different types of eReaders
available and their accessibility strengths and weaknesses.
Users experienced handling them, adjusting the font size and
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listening to the text-to-speech features, where available. They
valued the opportunity to try out different devices and one
attendee was surprised to learn he could enlarge the text size
of the iPad he already owned.
The second workshop aimed to show small groups of blind
and partially sighted readers how to download an eBook. This
process was broken into four parts:
•
Downloading Overdrive software
•
Choosing a book
•
Downloading the book
•
Playing the book

2.
3.
4.
5.
6.

reading needs and facilitate access to public libraries and
other relevant services
Use Reading Sight for information about accessible
reading and reading services
Provide local collections of large print and audio books
Have a strategy in place for provision of access
technology throughout your library service
Designate a “champion” for the reading needs of blind
and partially sighted people
Participate in Make a Noise in Libraries fortnight, run
annually by RNIB.

The workshops highlighted a range of opportunities, benefits
and potential difficulties of developing, promoting and
delivering these kinds of workshops. RNIB believes that all
libraries should work with disabled customers, including
blind and partially sighted people, to identify barriers to
access and ensure that potential benefits are realised. Further
information and tips about developing eBook content and
reader sessions can be found on the Reading Sight website
(Library ebooks online, 2014).
RNIB has since met with several UK eBook service suppliers
to raise their awareness of accessibility issues, and is currently
conducting a trial of the Overdrive platform with a focus
group of RNIB customers. This will give more feedback about
accessibility and usability.

Six Steps to accessible services
There are also many blind and partially sighted people
who want to use library services but for various reasons
can’t benefit from eBooks or don’t want to use them. Public
libraries have an obligation to provide accessible services to
all people with sight loss as members of the local community.
Many libraries are doing an excellent job, but standards of
provision vary widely. With this in mind, Share the Vision and
the Society of Chief Librarians developed the Six Steps with
support from RNIB. They call on all public libraries to take the
following six steps as a minimum:
1. Use Your Reading Choices (a tool to help blind and
partially sighted people find the books they need) with
every blind or partially sighted customer to assess their

Image: © Tyler Olson | Dreamstime.com

•
•
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Amazon’s Kindle Fire tablet (pictured above with Amazon’s CEO Jeff
Bezos) offers increased accessibility including an electronic braille
display and increased font size with the magnification function
More information about the Six Steps is also available on
Reading Sight (Six Steps, 2014).
In 2012, RNIB asked blind and partially sighted readers to
go into local libraries and find out how the Six Steps were
being implemented (Gilks, 2012).
Although provision was still varied, on the whole readers
were pleased with the availability of services like large print
collections and access technology on PCs.
New technology, however, was found to cause problems:
three quarters of those who reported that their library had
self service machines were unable to use them
independently.
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Conclusion
In 2012, RNIB and STV made a joint response to the Sieghart
review panel highlighting the benefits of eBook lending
for people with sight loss. The introduction to the review
includes a prominent statement about how eBook lending
“revolutionises the reading experience of the partially sighted
reader”.
For this opportunity to be realised, it is crucial that
e-lending models and services are inclusive. Libraries can
achieve this by talking to customers with disabilities, testing
eBooks alongside them, and procuring accessible platforms
and content. By following the Six Steps, they can find ways
to apply this model to other services and procurement
processes and begin to develop a wholly inclusive offer.
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Sound Canvas: engaging audiences through body movement
Graham Peet, curator of The Public
gallery in West Bromwich, explains
how the work was developed,
what it offers disabled visitors and
how the underlying technology
ensures it can meet the artist’s
goal of being accessible, fun and
engaging

their own individual experience simply by using movement.
People with hearing loss can experience it through the
lighting effects, blind people are attracted to the combination
of sound and the tactile.
Sound Canvas is intended to change over time. New
familiar sounds will be added to provide new experiences for
visitors over the next three years.
Here are some of the great comments from the visitor book:

•
•
•
•
•
•
•
•

Love it at 90 years of age
Super cool
Amazing
Fabulous
Feels like I’m being laughed at, it’s fun though
It was funny. I want one!
It scared me at first but LOL!
My son loves it

Image: Sound Canvas by artist Zoe Partington | Photographer: Graham Peet

Disabled artist Zoe Partington was commissioned by The
Public and DASH (Disability Arts in Shropshire) to create a
permanent piece of art for the The Public gallery in West
Bromwich.
The commission was part of DASH’s project IN ‘Disability art
in the mainstream’. This programme is specifically designed
to facilitate galleries to commission work by disabled artists.

people with hearing loss can experience Sound Canvas through the
lighting effects, blind people are attracted to the combination of
sound and the tactile
In November 2013 Sound Canvas was commended at the
Jodi Awards for Innovation in digital accessibility for all.

Making art accessible and fun
Zoe lost her sight at the age of 24 and has worked in a
creative way in disability arts for the last 20 years. Responding
to DASH’s call for submissions, Zoe wanted to play with
familiar sounds to engage audiences in an accessible, fun
and imaginative way.
Sound Canvas can be triggered by everyone, with or with
a disability, as it is affected by body movement so you don’t
need to press a button or do any complicated interaction.
The idea is to draw people in to play with sounds that
are familiar, like laughter. In doing so visitors are making
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The technology
Zoe gathered around her a group of technologists to realise
her ‘vision’.
Sound artist Andrej Bako designed the audio aspect of the
project using Max MSP, a sophisticated visual programming
language for music and multimedia. The programme
controlled the way eight proximity sensors reacted to the
presence of people. The programme played audio tracks and
controlled lights in different ways depending on the position
and movement of the viewer.
The lights were provided by Cloud One in Birmingham.
They are i-Pix Satellite, programmed by custom DMX
programme.

Sound Vision: the artist’s perspective
I have always been very intrigued by the viewer’s perception
of art since studying and engaging in the theoretical and
interpretive side of how people see. I am also quite fascinated
by how galleries and curators may wish us to view an art work
and how we learn the rules to see visual information and the
meanings behind what we see.

This all made perfect sense until I lost my sight and at that
point I began to think about how we see things in a very
different way depending on your level of sight loss. I spent
many years observing and engaging with art works with the
limited sight that I have and this has influenced how I create
my own ideas.
The commission from Dash and The Public provided a
much needed opportunity to continue to develop my ideas.
Sound Canvas is in many ways a pilot — but has also come
out of many experiments and trials and watching audiences
engage with art. I was keen to produce something that
audiences could play with, to allow them to create their own
art or have an individual experience using the sound and
the lights.
I wanted the piece to also be reflective of the space and
express joy, delight and wonder but also have a range of
sounds that may make the viewer feel they could partly
control what happens if they took the time. During the works
my understanding of the technology and how it could be
developed much further began to expand but as always we
had a time limited window to realise the piece and a tight
budget.
The sounds for the piece in West Bromwich were recordings
of local people’s laughter which I was keen to embed in
this piece. We then used about 40 files of laughter to create
different sounds along the eight-sensor unit.

features

answer more questions, juggle my limited understanding of
technology and investigate specialists who could technically
provide the right advice and support. I sourced a sound
specialist, Andrej Bako, who seemed to understand my
intentions and was happy to assist. I had looked at many ways
of projecting the sound and using various bits of technology
but none of them seemed quite right.
The next challenge was the lights and the marriage
between the lights and the sound. I was keen that the pattern
of sound was reflected in the lights but needed more time

Sound Canvas is now being toured to various galleries in
the Midlands.

Image: shows Zoe Partington, artist

Image: © Photoeuphoria | Dreamstime Stock Photos.
Picture posed by model.

Sound Canvas draws people in to play with sounds that are familiar,
like laughter
Each structure was made of light beech coloured wood
to match the aesthetic of the gallery space and give not
only a sound, which obviously can’t be seen, but also a solid
element to house the equipment and the lighting units. There
were many challenges, how do I make the sounds trigger in
the space successfully? How would audience members who
may not hear sound engage with the piece? Was just sound
too subtle for some viewers who were not use to sound
installations?
Once I had a concept then I found myself having to
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and budget to realise this in the way that I wished. I’d also not
thought about the ventilation of the lights and the heat they
generate or the robust nature of needing lights that could or
would with stand heavy use. So in many ways it was back to
the drawing board for the designs and size of the eight units
required to house the sensors and the lights and speakers.

Image: Sound Canvas by artist Zoe Partington | Photographer: Graham Peet

visitors’ own actions create the interactivity in the exhibit
After many days of worrying and considering the mounting
costs I finally made a decision and we went ahead with what
could be achieved in the time frame to ensure we met the
galleries deadlines. Graham Peet, the exhibitions manager,
had been key to helping me make the right decisions and
sharing his knowledge of the audiences in the venue.
Creating a piece like this has a multitude of complex parts
and challenges. The most important element of this project
was to listen to everyone supporting me and use their
technical expertise and practical experience of art works in
gallery spaces to achieve the best outcome within the set
parameters.

The curator’s perspective
We were very keen to commission an interactive artwork
for a particular area in the gallery. We knew that it was
important in our gallery that visitors were clear that it was
their own actions that created the interactivity. It gave
them a sense of control as well as pleasure in triggering the
cascade of laughter. The balance between fun and clarity
that Zoe and her collaborators achieved proved perfect for
The Public.
The fascinating thing about working with Zoe was to see
her transforming an idea that was in her head into a finished
and very successful artwork — without actually having to
programme or physically build anything herself.
It was also very important to us that the visitors would
be able to continue to ‘interact’ with the work. We have
achieved this by making the sounds something that will
be updated over time. Visitors will be asked to send new
sounds in to create the new sound canvas of the future.
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Postscript
Since Sound Canvas was honoured at the Jodi awards
Sandwell Council has closed The Public and so Sound
Canvas is now being toured to various galleries in the
Midlands. It will be at Hive, 5 Belmont, Shrewsbury SY1 1TE
from February 17th to April 9th 2014.
Graham can be contacted on: gpeet@me.com
A video of Sound Canvas can be viewed at:
www.youtube.com/watch?v=8AgfORJsLvQ

You can also see more about Sound Canvas on Pinterest at:
www.pinterest.com/dasharts/sound-canvas/
Website: www.thepublic.com/exhibitions/sound-canvas
DASH is a Disability Arts development organisation, which works
locally, nationally and internationally with disabled people in
partnership with arts and cultural organisations to develop
Disability Arts practice
See our previous feature on the Jodi Awards in:
‘The Jodi Awards: good practice in digital media”’, MmIT Journal
(iv) 2013
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Lights, camera, instruction! Making movies for your library
Andy Tattersall, information
specialist at ScHARR at the
University of Sheffield explains
how using video in library and
information services can help to
spread the word about what you
offer, answer frequently asked
questions or offer advice on
technology use for students
or academics
Introduction
We all know about the power of YouTube, we have all seen
it, that way of getting information, humour and marketing
amongst other things across the globe in seconds. We see
polished film trailers alongside homemade videos of children
and animals falling down, whilst the real hidden gem of
YouTube and other such platforms is that they teach you
useful things.

video is now becoming the dominant medium on the web
Teaching useful things is a key part of a librarian’s role:
•
How to search a database?
•
How to appraise information?
•
How to use a piece of software?
•
How to stay safe online?, so on and so forth.

Key considerations
So why are so few library and information services out
there using such platforms as YouTube or nicer, less trolled
platforms like Vimeo? There are several issues for libraries and
information services and they can be broken down into these
key areas:
•
Time
•
Money
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•
•
•
•
•

Content
Audience
Knowhow
Technology
Confidence.

Before we address these issues there are also two strands
of video we need to look at: pieces to camera video and
screencasts.
Most instructional videos will be recorded as screencasts,
whilst more confident members of the library community will

deliver a piece to camera.
Screencasts require less preparation as you do not need
good lighting, someone to hold the camera or to worry about
people walking into shot. That said, you can record pieces to
camera quite simply using your smartphone these days and
have them published online within minutes.
The evidence, although not immediately apparent to
those of us who have grown up watching a textual-based
web dominate for so long, is that video is now becoming the
dominant medium on the web.
As said earlier we have seen a multitude of videos go viral
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featuring talented cats, Gangnam dances and smiling babies,
and given that library and information videos are not likely
to knock these off their perch, they are no doubt valuable to
those who care.
In 2011 Cisco predicted that video would make up over 50

percent of all consumer internet traffic by 2012, and would
make up for over 70 percent of all mobile data traffic by 2016.
So what about those earlier concerns, how can we best
tackle them? There is no silver bullet or one size fits all
solution to this, but at least I can try to alleviate your fears.

features

Time
Of course, time is very precious for library and information
professionals, everyone needs your help and support and
therefore your time. Yet how many times in your working
week do you get the same enquiry? How often have you
thought to yourself ‘Google it’?. Without wanting to sound as
though you should outsource such enquiries, you could use
video to maximise the time you can spend on more complex
enquiries.

Cisco predicts video will account for over 70 percent of mobile data
traffic by 2016
Make instructional screencast videos using free software
like the superb Screencast-o-matic or the Windows standard
Live Movie Maker or even get your service to invest in better
packages with quality editing options like Camtasia.
By making videos that show your users how to search
a database or renew a book you are not making yourself
detached or redundant, you are freeing up more time for
other problems that need solving and opening your service
up to home-based users. There will always be enquiries that
will require face to face communication and support, your
users will always want your help

Money

Image: © Refugeek | Dreamstime.com

Money for libraries has been a very sensitive topic in recent
years and we know they are under increasing pressure to
make do with less resources. Making videos feels like a big
thing, that it could be expensive, that it will eat up money
better spent elsewhere. Yet video is good money spent
elsewhere if you use it correctly.

you can record pieces to camera quite simply using your smartphone
these days and have them published online within minutes
There are plenty of free things you can do to make
screencasts and videos for your service. Firstly, use the camera
on your smartphone to record a welcome video for your

Multimedia Information & Technology Volume 40 Number 1
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service or just to announce yourself. If you are an outreach
and liaison librarian you can simply reach out to users by
making a little film saying hello and what you can do to help.

how you use video for your library and information service depends
largely on your confidence and imagination
Make a video walking around your library showing the
various resources you have at hand. Obviously these will not
be Oscar-winning recordings, but as long as the sound is
clear and you have good lighting you can make something
quite effective.
Myself and my colleague Claire Beecroft have made video
trailers for conference presentations using our phone, it is
simple, quick and effective.
Here is one we recorded for Internet Librarian International
2012 about using video: http://vimeo.com/51912696
You can make screencasts using simple tools like Screenr
and Screencast-O-Matic for free and then download them to
edit with various free editing packages starting with Windows
Live Movie Maker or iMovie on the Mac.
You will find dozens of good quality free video editing tools
on the web by searching around, obviously they are limited
compared to professional packages such as Adobe Premiere
and Sony Vegas but will still help polish and produce your
video.

Content
I have touched on some of the ways you can use video to
create content for your library and information service, but
the reality is that much of it depends on your confidence and
imagination.
There are dozens of innovative and humorous library
videos from the United States. The video Librarian Lays
Down the Law http://bit.ly/1gV3wmh, although fictitious and
humorous, is about the Dewey catalogue system and has had
over 180,000 views.
A good place to start is to think about any processes and
enquiries you get on a regular basis. If you maintain a list of
FAQs start there.
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video can be used for more than capturing images of cute animals...
try it in a library context e.g. to answer frequently asked questions
Once you have identified a few, think about how you
can script them into short instructional videos and start
recording them.

Capturing the video
The main three things to remember are that:
1. You do not have to capture the recording first time
2. You need to capture the audio clearly
3. Your video needs to be kept short, ideally less than three

minutes.
Think about what your service offers and turn it into
a promotional video, even consider having a colleague
present a live tour of your library. You can make videos
explaining anything from how you use self service machines
to copyright legislation.
Once you have started collating content you can build
collections and channels within such platforms such as
YouTube, it can help filter content that is most relevant to
your users.
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The good news is that there are plenty of free outlets to
host your content on, especially YouTube and Vimeo, whilst
getting into the communities is made easier if you know of
any online groups you can post your content on.

you don’t need expensive software or video cameras... don’t
underestimate the quality of video you can produce with free
software and tools you already have
Use Facebook and Twitter to promote your videos to a wide
audience. Your video does not have to be watched thousands
of times, just a few dozen times can reap rewards for your
service as it helps your users and builds the profile of your
organisation.

Knowhow, technology and confidence

Image: © Wavebreakmedia Ltd | Dreamstime.com

These are very much part and parcel of helping build a video
profile for your library and information service. Hopefully
this short article will have demystified and encouraged some
people to go out and attempt to make their first videos. The
key thing you need to remember is that you can have several
attempts at making a video, it does not have to be perfect
first time. If you are happy with your first attempt move on
and make another one.

try recording short instructional videos for your library users

Audience
Anyone working in frontline services will always know who
their customers are, whether they be students, members of
the public, children, doctors, academics or others.
Try to break down the services you offer to them, what
communications do you currently use? If you are you using
social media, think about the channels you can use to get
your content to your clients.

Multimedia Information & Technology Volume 40 Number 1

Videos can date very quickly, as with traditional learning
resources, so do not get too hung up on it being totally
perfect. If you wanted an example of the kind of videos you
could try, take a look at the ScHARR Library YouTube Channel
which I set up in 2009: www.youtube.com/user/scharrvids,
and there are countless other videos online that can also
inspire your own.
Technology can be as simple or as complicated as you wish.
As I touched on earlier, start simple, use your smartphone
and simple screencasting software like Screencast-O-Matic
and editing software like Windows Live Movie Maker. Don’t
underestimate the quality of video you can produce with free
software and tools you already have.

If you can identify some funding even better, £1000 could
go a long way and buy you a simple video camera, tripod and
external microphone for capturing better quality audio.
You can purchase a copy of Camtasia for around £200 and
make your videos even better with titles, music and nice edits.
As for getting your video recordings up and running, you
will find several tutorials on how to capture video and edit it
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on YouTube, so try not to lose precious time reading manuals
if there is a quicker and more effective option online.

Next steps

Image: Andy Tattersall in a ScHARR video

By taking these steps forward you will find your confidence
increases naturally and more ideas about what you can record
can be applied. Obviously remembering some key points
along the way:
1. Your audio needs to be clear
2. Your video should be as short as it reasonably can be, aim
for under 3 minutes
3. Your use of images/music must be compliant with
copyright law.
There are growing numbers of Creative Commons licensed
music and images you can apply to your videos for no charge
depending on the correct attribution. Google ‘CC Search’ for
access to this fantastic resource.

keep videos to three minutes or less and upload to YouTube or Vimeo
The evidence is clear that video has become the dominant
medium on the web. We may have millions of pages of text,
but the hours of video online is staggering and given the
growing evidence our of shortening attention spans even
more important.
YouTube recently reported that one hour of content is
uploaded per second. so it is a good time to start using video
within your library and information service — regardless
of the setting there is so much that video can do — the
possibilities are endless!
Andy can be contacted on a.tattersall@sheffield.ac.uk
ScHARR Library YouTube page www.youtube.com/user/scharrvids
See our previous feature on video:
Belsky, Leah ‘Breaking down learning barriers with video.’ MmIT
Journal. (i) 2013
Product review: Camtasia Studio 8. MmIT Journal (i) 2013
Previous presentations:
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At MMIT Group’s AGM in December, Andy Tattersall, spoke
on ‘No LIS is an Island’. You can read the blog post about his
presentation at http://mmitblog.wordpress.com/2014/01/03/nolis-is-an-island-mmit-group-agm-december-2013/
Software for screencasting
www.techsmith.com/jing.html
www.screencast-o-matic.com/
www.screenr.com/
Software for video editing
www.techsmith.com/camtasia.html
www.apple.com/support/imovie/
http://windows.microsoft.com/is-IS/windows-live/movie-makerget-started
Useful phone Apps to make videos, take images and share
socially
http://socialcam.com/
http://instagram.com/

https://itunes.apple.com/gb/app/pop-camera/
id486367216?mt=8
https://itunes.apple.com/gb/app/imovie/id377298193?mt=8
Music and image resources for your videos
http://support.google.com/youtube/bin/answer.py?hl=enGB&answer=94316
http://search.creativecommons.org/
http://creativecommons.org/weblog/entry/33421
References:
Cisco Visual Networking Index: Global Mobile Data Traffic
Forecast Update, 2011–2016
www.cisco.com/en/US/solutions/collateral/ns341/ns525/ns537/
ns705/ns827/white_paper_c11-520862.html
YouTube Launches OneHourPerSecond to Visualize how much
Video is Uploaded each Second
http://thenextweb.com/google/2012/01/23/youtube-launchesonehourpersecond-com-to-visualize-how-much-video-isuploaded-each-second/
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British cinema from 1944-1973... the coming of age

Introduction
I believe that this period in British film history is highly
significant.To the casual observer it may seem odd to
pick these dates, why not, you may think 1950-1970 —
that’s a neat and and obvious time frame.
I have studied movies in great depth and can clearly
see that British cinema began to grow up and become
modern in 1944 with the film This Happy Breed.
Even today David Lean’s production has a freshness
and intelligence which is quite remarkable after 70
years. This can almost be considered the prototype for
the modern television soap opera which began in 1960
with Coronation Street, joined in 1985 by EastEnders. Not
surprisingly it was the most successful British film at the
Box Office back in 1944.

1920s to 40s
Prior to 1944 a lot of awful propaganda war films had
been produced in the 1940s featuring Nazis who were
comic rather than chilling and in the 1930s hundreds of
cheaply made, forgotten and now unavailable films were
produced.
In 1927 the Cinematographic Films Act demanded
that British cinemas show a high proportion of Britishmade films, these became known by the term “Quota
Quickies”. The result of this was a lot of poorly made
films made on a miniscule budget and like most movies
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from British studios in the 1930s they have a far away
look completely divorced from any modern feel.
Certainly some great movies were made in the 1930s,
the Will Hay comedies, still available on DVD for example,
with Oh! Mr Porter (1937) the best and some of the
Alexander Korda productions. However even Korda’s
highly praised The Private Life of Henry VIII, starring
Charles Laughton, a huge financial success back then,
looks decidedly decrepit now.

British cinema began to grow up and become modern in 1944
with David Lean’s film This Happy Breed
Film production soared soon after 1944 and films to
a great extent lost their the creakiness so evident in the
past. The studios ramped up production and began to
produce the Ealing Studios comedies from 1947 (Hue
And Cry) through to 1955 (The LadyKillers).

Successful series of the 1950s
Also made then were the Gainsborough melodrama
cycle such as The Wicked Lady (1945); from 1953 the
Norman Wisdom - Rank comedies which lasted until
1966 and the Doctor films which began with Doctor In
The House in 1954 and ended in 1970 with Doctor In
Trouble.
However, the most important “Series” films in terms
of popularity and profitability were the Carry On films
established in 1958 with Carry On Sergeant and lasting
until 1978 and the James Bond franchise which began in
1962 with Dr. No and are still going strong.
A popular misconception amongst the more highbrow
critics is that the British film industry was geared up
to produce safe, middle class cinema. Think about
this just for a minute — if their efforts were aimed at a
middle class audience (then a tiny sector of the market),
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Andy Coleby, author of British
Films 1944-1973 Another
World explains what makes a
good film, why British cinema
from 1944-1973 deserves
special recognition and what
today’s modern television
owes to the filmmakers of
earlier times

focus on sound & vision: British cinema’s golden years

Rank and the British New Wave films
It is also fashionable to knock The Rank Organisation, which
seriously
dominated film
production and
exhibition until
the 1970s.
Watch
This Happy
Breed(1946),
Great
Expectations
(1946), Hell
Drivers (1957),
North West
Frontier (1959),
the sadly underrated The 39
Steps (1959 ),
Victim (1961)
and the Ealing
Studios output
(controlled by
Rank) and this
gives the lie
to the theory
that Rank just
produced
mindless
assembly line
pap.
Also produced
in this era were
the “British New
Wave” films,
which even
now can stand
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proudly with anything produced from any part of the rest of
the world at the time.
Beginning with Room At The Top (1959) and continuing
through to Saturday Night and Sunday Morning (1960) and A
Kind Of Loving (1962), these are very important documents
depicting how society was changing and are deeply

perceptive. They are also wonderful entertainment.

1973: the end of film industry innocence
I also believe that the end date 1973 is the year when
innocence began to be lost in the film industry in Britain
and That’ll Be The Day produced in that year is highly
significant.
It is a blend of
old fashioned
nostalgia and
a has a flavour
of British New
Wave films and
yet has a cynical
and bitter air
that was to
dominate British
films thereafter.
Another
example of the
innocence that
was to vanish
is featured in
the overlooked
drama The
Belstone Fox.
Backed by
the Rank
Organisation,
it is a strangely
uncommercial
venture which
has the feel
of something
made by the
Governmentbacked Ealing
Studios
influenced set
up Group 3 in
the 1950s!
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the industry would have rapidly gone bankrupt. Is it really
thought that, for example, that the Carry On series was
designed for such a small part of the population?

features

focus on sound & vision: British cinema’s golden years

features

A new look at what makes a good film
My book British Films 1944-1973 Another World attempts to
look again at the idea of what makes a good film.
It is patronising to dismiss films such as Doctor In Love (the
biggest grossing film at the UK Box Office in 1960) and what is
probably Norman Wisdom’s best comedy, On The Beat (1962).
By forgetting these productions, critics are effectively saying
that popular taste is to be dismissed. They have every right to
look down on them, but forget the crucial reason why people
go to the cinema — to be entertained!
I started writing this book many years ago after I discovered
that the many film guides that I referred to listed dozens of
films as classics and yet I was puzzled as so many left me quite
cold. Subsequently when critics made lists of the best British
films it was almost like a cartel had been established.

... you may even see a film in an entirely new light because of
someone elses’s contrary opinion
Every list would contain the usual suspects: The Third Man,
Kind Hearts and Coronets, The Servant, The Red Shoes, The
Go-Between and Lawrence of Arabia would appear time and
time again.

Entertainment vs intelligence
Of course everyone has their own favourite, special films
which may mean more to them than simply something to
enjoy. I decided that I had just as much right as anyone else
to choose films that I considered worthwhile. A mistake
many critics make is to praise a film to the skies because it is
intelligent.This is a truly admirable quality, but to my mind
must come second place to entertainment.
When I sit down to watch a film I have the highest hopes
that I will find it enjoyable, alas over three quarters of the time
I am left frustrated and disappointed, I can clearly see serious
flaws in film after film, but am powerless to to correct them!
In my way I am just as critical as the more famous critics, as
of the 1,500 plus films that I examined carefully for my book,
I selected just 100 and included a further 200 plus in an
appendix at the back of the book.
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As I mention in the foreword to my book, I believe that
the function of any critic is to stimulate opinions first and
foremost. Even if or because you violently disagree it means
that you have thought about how the film has affected you
and you may even see a film in an entirely new light because
of someone elses’s contrary opinion.
Happy viewing !

“British Films 1944-1973 Another World” showcases 100 British
films that, while they may not be cultural institutions, still hold
their firm place in the movie world’s history books. As well as
reviews of the films, information is available on the cast, filming
locations, production studio, format and even facts on what else
was popular on TV and in the music world at the time of each
film’s release.

Andy can be contacted on andyjcoleby@btinternet.com

Buy the book from Amazon at: http://amzn.to/1hqxl1A
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mobile apps made easy

features

Cracking the code for mobile app marketing
Paramount to a company’s
success in an integrated,
global economy is the ability
to comprehend and implement
the most innovative marketing
strategies available, with the
goal of achieving effective
and affordable outreach of
marketing content.
Kurt Stuchell, CEO and founder
of appBoz LLC, explains how his
company is working to ensure this happens by targeting
specific geographical locations and demographics while
offering best of class mobile marketing technology
which is accessible and affordable to almost any
organisation in the world

2013 was the first year when mobile-based internet searches
surpassed traditional PC-based searches
many predesigned dynamic platforms and templates at a very
affordable price.

Intuitive end user experience
The development process is familiar and intuitive, mirroring
any other online shopping experience. The end user selects
an already designed or blank template, customises and
brands the app with their own logos and graphics, and
places it in their shopping cart for checkout — no payment

Introduction
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appBoz brings native iPhone, iPad, Android and Kindle app
development to the masses without a whisper of coding
language. Our business model is an online system, which
enables individual developers who lack technical skills and
businesses with budget restraints to create, maintain and
distribute a wide variety of innovative Apple, Android and
Kindle approved mobile apps.
Businesses have become aware of the impending need to
market themselves on mobile devices. In fact, 2013 was the
first year when mobile-based internet searches surpassed
traditional PC-based searches. However, there are several
obstacles that hinder mobile app marketing for most
organisations: a general lack of understanding how to create
apps and cost.
At appBoz we believe we have found the solution to
both these constraints by using simple, robust user-based
interfaces while integrating innovative marketing strategies.
appBoz incorporates technology such as geofencing, QR
scanners, GPS-based coupons, social media integration and
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Panhandle Plains Historical Museum (PPHM): iPhone and Android app mini case study
Situation
• Medium to large museum exploring social media content and distribution
• In relatively early stages of growth, intent on achieving increases in views of social media content
• Lacking a sound and well thought out social media marketing plan in order to achieve growth and sustainability .
Challenges
• Assisting PPHM to develop innovative mobile app marketing technology to increase social media exposure.
i.e. Facebook, Twitter, blogs, Flickr...
• Develop seamless integration between existing social media content and user friendly experience.
Actions
• The actions taken to address these challenges were:
• Provide an in-depth analysis of current social media strategies and plans, both strength and weaknesses
• Identify potential areas of growth to increase social media exposure
• Assist PPHM with innovative marketing strategies when apps are complete.
Images: supplied by appBoz

Results
• Individual downloads of apps far exceeded expectations
• Click through from apps to social media far exceeded expectations, subsequently increased social media exposure
• Usage of mobile app technology proved to be an effective platform to reach new demographics in mobile marketing.
www.panhandleplains.org

is necessary until the appBoz customer is satisfied with what
they have created.
Upon payment, the developer is free to upload the apps to
Apple and Google for approval. With one login, developers
can manage and create unlimited apps — perfect for
people with more than one business or restaurant, or large
companies with smaller divisions or just one organisation.

Geofence technology
appBoz features one of the latest advancements in mobile
app marketing, geofence. This dimension gives businesses
and organisations the option to include notifications based
on users’ geographical location.
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appBoz features one of the latest advancements in mobile app
marketing, geofence... a perfect way to disseminate information on
walking or driving tours of historical sites or other points of interest
By simply adding the longitude and latitude of a business
location and defining a radius that will determine the
“fenced” area, we can create a trigger for information and
updates to be automatically sent to a mobile device as it
resides or passes through the targeted area. The app must
be downloaded, but does not have to be open to receive
notifications.
For example, a local pizza shop could send an update to

mobile users within their delivery area to announce new
food specials. Users with the app installed will receive the
notification and have the opportunity to make a delivery
order, reservation and pay — all directly through the app. If a
business has multiple locations, specials and announcements
can be customised for each.
Geofencing is also a perfect way to disseminate information
on walking or driving tours of historical sites or other points
of interest.
Spatial marketing technology will have significant impact
on the way that organisations market and ‘push’ media and
content to the end users of their apps. This technology is
already a functioning component of appBoz.com and we
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believe this strategy to be the future of mobile marketing.

Social media integration
Apps created through appBoz also feature complete social
integration for a business or organisation. Facebook, Twitter,
Instagram, Pinterest and blog posts are seamlessly integrated
into an app, practically in real-time.

[many] websites are not mobile ready... users struggle with small
text, tiny buttons and hard-to-read log-in boxes viewed on a nonmobile site
This gives end users instant access to bundled social media
in the palm of their hands, making it easier for customers or
clients to find an organisation and start following. With this
feature, users no longer have to visit each platform separately,
increasing a brand’s reach and equity.

Text to mobile website conversion

features

Conclusion
In the past, due to cost constraints, marketing
content and media using mobile apps and
mobile ready websites was limited for most
businesses and organisations. More often
than not, apps could only be developed by
businesses with large marketing budgets
or with a technology staff savvy enough to
invent them or convert a website to mobile
ready — it just wasn’t practical for most small
businesses or nonprofit organisations.
appBoz has developed a web-based system
that incorporates cutting-edge technology
that now makes innovative app development
and website mobile conversions easy,
effective and most importantly, affordable.
Kurt can be contacted on info@appboz.com
http://appboz.com
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With the increase in mobile surfing, many businesses and
organisations realise that their websites are not mobile ready.
Users struggle with small text, tiny buttons and hard-to-read
log-in boxes viewed on a non-mobile site.
Without a mobile ready website, chances are mobile users
will not interact with a website. appBoz is the first company
to offer text to mobile website conversions. By texting the
URL of the website to be converted by appBoz, the client will
receive a link to view the mobile-ready website directly to
their mobile device (this will not affect the desktop website).
Another option is to email the link to appBoz to receive an
interactive side-by-side of a ‘Before’ and ‘After’ comparison
of the website. This is very helpful for customers who wish
to view and interact with the mobile ready site on a desktop
simulator (available on a variety of mobile device simulations)
before purchasing.
If a client decides to complete the conversion process,
appBoz will email one line of code that is placed in the header
of the website. When mobile devices visit the website it
will automatically convert - it is that simple. Literally most
websites can be converted within an hour.
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features

Index to Multimedia Information & Technology Volume 39 2013
Compiled by Olwen Terris
The index covers feature articles and book, product
and multimedia reviews. Shorter items in News and
Technology Roundup are not indexed.
Multimedia and book titles are given in italics. Titles
of articles are cited within single quotation marks. The
numbers in parentheses following the page numbers
indicate the volume number.

Numbers

3D Modelling and Simulation, Paris 31-3 (iii)

A

Cover photo: © Rolffimages | Dreamstime.com

Allen, Katherine ‘Meeting Real Challenges:
Internet Librarian International Conference’ 34-5 (iii)
Appleton, Leo (MmIT 2013 conference report) 9-10 (i)
Armitage, Tom & Carol Blackwood ‘Digimap: Feeding the
Demand for Maps & Geospatial Data’ 28-30 (iii)
Awards
IET Innovation Awards 24-6 (iv)
Jodi Awards 31-2 (iv)

B

Bardill, Alana (book review) 4-7 (iv)
Belsky, Leah `Breaking Down Learning Barriers With Video’
12-13 (i)
Bett 2013 27-9 (iv)
BFI
BFI DVD Releases
From the Sea to the Land Beyond
		
(Woolcock) 6 (i)
Steel: a Century of Steelmaking on
		
Film 5 (i)
Underground (Asquith) 4 (ii)
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Blackwood, Carol & Tom Armitage `Digimap: Feeding the
Demand for Maps & Geospatial Data’ 28-30 (iii)
Brack, Matthew ‘The “Digitisation Doctor”: Addressing the
Digitisation Divide’ 22-4 (iii)
`Breaking Down Learning Barriers With Video’
(Belsky) 12-13 (i)
‘Bringing the Best to Bett 2014’ (French) 27-8 (iv)
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Identity and Access Management (IAM) 10-14 (iii)
Internet Librarian International Conference 2013
		 34-5 (iii)
MmIT Conference 2013 9-10 (i)
Warwickshire County Council, elearning for Google
		 Apps 14-15 (i)
Computation (book review) 4-5 (iii
Conferences
Cloudbusting, MmIT Conference 2013 9-10, 11 (i), 3 (ii)
Internet Librarian International Conference 2013
		 34-5 (iii), 30 (iv)
OCLC 4th European Conference, data aggregation
		 32-3 (ii)
Publishing Trends and Contexts 1013 10-11 (iv)
Curran, Kevin
book review 6 (iii)
Technology Roundup 34-5 (i), 34-5 (ii), 36-7 (iii), 33-5 (iv)

D

‘Bringing the History of Paris Alive with 3D Visualisation’
(Tayoubi) 31-3 (iii)
British Film Institute see BFI
Brooks, Barry ‘The IET Innovation Awards: Celebrating the
Most Gifted Minds in Technology’ 24-6 (iv)
‘Building Textal — the Text Analysis App’ (Terras) 21-3 (iv)

C

Camtasia Studio 8 (product review) 7-8 (i)
Canon PowerShot SX50HS (product review) 7-9 (iii)
‘Car Crash e-Lending: Help is on the Way?’ (Leech) 15-18 (iv)
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Casey, Graeme ‘Titanic Belfast: Ambitious IT for an Ambitious
Attraction’ 28-9 (ii)
Central St Martins College of Art & Design 28-9 (i)
‘Challenging Perceptions: a Physical
Library With Only eBooks’
(McAdams) 14-16 (ii)
Cheetham, Ken (product reviews)
7-8 (i), 7 (ii). 7-9 (iii), 8-9 (iv)
Cloud computing
Google cloud-based apps,
University of Sheffield 16 (i)

Data aggregation, 4th OCLC European Conference,
Strasbourg 32-3 (ii)
Data Points (Yau) (book review) 6 (iii)
Digimap: Feeding the Demand for Maps & Geospatial Data’
(Armitage & Blackwood) 28-30 (iii)
Digital publishing, Victoria & Albert Museum 30-1 (ii)
‘The ‘Digitisation Doctor’: Addressing the Digitisation Divide’
(Brack) 22-4 (iii)
Duggan, Fionnulala ‘Libraries Now and in the Future the Shift to Digital’ 10-11 (ii)
DVDs from the BFI see BFI DVD Releases

E
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eBooks
`The eBook Phenomenon...& the ‘Small Language’
		 Problem’ (Wilson) 26-27 (i)
‘eBooks: the Public Libraries Consortium Experience,
		 LibrariesWest’ (Scown) 21-2 (ii)
`eBooks in Libraries: a Global Question of Survival?’
		 (Wilson) 9 (ii)
e-resources at the University of San Antonio Libraries
		 14-16 (ii)
e-services in Indian academic libraries 17-20 (ii)
eTextbooks in higher education 10-11 (ii)
libraries, Sweden 26-7 (i), 10-11 (iv)
Plymouth University 12-13 (ii)
public libraries, UK 15-18 (iv)
EDINA, Digimap 28-30 (iii)
Edwards, Christine ‘Managers’ Information Seeking
Behaviour and Use: a Challenge for Information
		 Providers in the NHS’ 19-21 (iii)
`Eole, an Innovative French Digital Library for the Print
Impaired’ (Uzan) 12-14 (iv)
‘Enhancing MOOCs: Better Learner Experience and
Engagement’ (Little) 23-7 (ii)
Etymotic Research hf3 Noise-Isolating Headset
(product review) 7 (ii)

F

Farmer, Jacob ‘Secure Access to University Resources at
Indiana University’ 15-16 (iii)
French, Debbie ‘Bringing the Best to Bett 2014’ 27-8 (iv)
‘From AVL to MmIT — 10 Years of Physical Change 2001-2012’
(Thompson) 19-23 (i)

G

Gardener, Olaug (Ollie), Noddlepad 17-18 (i)

Gee, Phil ‘Plymouth University Students switch on to eBooks’
12-13 (ii) Google
Google apps for business,
		 Warwickshire County
		
Council 14-15 (i)
Google Glass (product review)
		
34 (ii)
Google Edu Apps, University of
		
Sheffield 16 (i)

H

Higher education, online degree
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courses 19-20 (iv)
Hugill, Andrew ‘Jobs of the Future: Creativity and Technology
Working Together’ 17-18 (iii)

I

‘Identity and Access Management Explained’ (Walters)
10-14 (iii)
‘The IET Innovation Awards: Celebrating the Most Gifted
Minds in Technology’ (Brooks) 24-6 (iv)
Image libraries, Institution of Civil Engineers 25-7 (iii)
India, e-services in Indian academic libraries 17-20 (ii)
Indiana University, secure access to resources 15-16 (iii)
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K

Kaltura Video Building Block on Blackboard 12-13 (i)

L

French digital library for the blind New text analysis app Olympus Recorder under scrutiny
Public libraries and e-lending Swedish eBook developments Young people’s information seeking behaviour
Multimedia Information & Technology Volume 39 Number 2

Information seeking
for NHS managers 19-21 (iii)
young people (book review) 4-7 (iv)
‘The Institution of Civil Engineers Launches Online Image
Library’ (Morgan) 25-7 (iii)
Institution of Engineering and Technology see IET
Internet Librarian International conference 2013
34-5 (iii), 30 (iv)

J

May 2013

e-Services in Indian Academic
		 Libraries’ 17-20 (ii)
‘Jobs of the Future: Creativity and
Technology Working
		 Together’ (Hugill)
		 17-18 (iii)
Jodi Awards 31-2 (iv)
JournalTOCs: Free Resource for
Researchers now also in
		 Premium’ (Macleod) 24-5 (i)

Leech, Helen ‘Car Crash e-Lending: Help is on the Way?’
15-18 (iv)
‘Libraries Now and the Future — the Shift to Digital’ (Duggan)
10-11 (ii)
LibrariesWest, eBooks 21-2 (ii)
Library Management Systems (LMS), Staffordshire University
11 (i)
Little, Bob ‘Enhancing MOOCs: Better Learner Experience and
Engagement’ 23-7 (ii)

M

Cover image: © Ruslana Stovner | Dreamstime Stock Photos

Cover image: © Ruslana Stovner | Dreamstime Stock Photos

Volume 39 Number 4 November 2013

1

McAdams, Jeff ‘Challenging Perceptions: a Physical Library
With Only eBooks’ 14-16 (ii)
McLeman, David `A New Learning Culture in the Cloud at
Warwickshire Council’ 14-15 (i)
Macleod, Roddy `JournalTOCs: Free Resource for Researchers
now also in Premium’ 24-25 (i)
Management information systems, Synergy in Schools 29 (iv)
‘Managers’ Information Seeking Behaviour and Use: a
Challenge for Information Providers in the NHS’
		 (Edwards) 19-21 (iii)
Maps, EDINA’s Digimap 28-30 (iii)
Massive Open Online Course (MOOC) see MOOC
‘Meeting Real Challenges: Internet Librarian International’
(Allen) 34-5 (iii)
MmIT/MMIT see Multimedia Information & Technology
MOOCs 23-7 (ii)

Jange, Suresh ‘Virtual Learning &
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R

Rafferty, Pauline (book review)
		
5-6 (ii)

S

Morgan, Carol ‘The Institution of Civil Engineers Launches
Online Image Library’ 25-7 (iii)
Multimedia Information & Technology
Cloudbusting, annual conference 9-10, 11 (i)
MmIT Journal, history of 19-23 (i)

N

National University of Ireland, Galway
Open source online video management 12-13 (i)
`A New Learning Culture in the Cloud at Warwickshire
Council’ (David McLeman) 14-15 (i)
NHS, library services to NHS managers 19-21 (iii)
Noddlepod 17-18 (i)

Images: anniversary images created using www.wordle.net

O

OCLC 4th European Conference, data aggregation 32-3 (ii)
Olympus Linear PCM Recorder LS-14 (product review) 8-9 (iv)
Open Access (Suber), (book review) 5-6 (ii)
Open source
catalogue and LMS, Staffordshire University 11-12 (i)
online video management — National University of
		 Ireland — Galway 12-13 (i)

P

Parkes, David `Staffordshire University Implements an Open
Source LMS/ILS’ 11 (i)
Peer-to-Peer Learning, Noddlepod 17-18 (i)
‘Plymouth University Students Switch on to eBooks’
(Gee) 12-13 (ii)
Pong Research Mobile Phone cases (product review) 8 (ii)
Print impaired people, Eole digital library 12-14 (iv)

Scown, Jon ‘eBooks: the Public
Libraries Consortium
		 Experience, LibrariesWest’ 21-2 (ii)
Screen Capture & Video Editing , Camtasia Studio 8
(product review) 7-8 (i)
‘Secure Access to University Resources at Indiana University’
(Farmer) 15-16 (iii)
Security
‘Secure Access to University Resources at Indiana
		 University’ (Farmer) 15-16 (iii)
Smartcomm, AV systems for Central St Martins College of Art
& Design 28-9 (i)
Smith, Louise (ILL conference report) 30 (iv)
`Staffordshire University Implements an Open Source LMS/
ILS’ (Parkes) 11 (i)
Stone, Julie ‘University of Derby: Online Degree Courses’
19-20 (iv)
Sweden, eBooks in libraries 26-7 (i), 10-11 (iv)
Synergy in Schools, online management information system
29 (iv)

T

Tattersall, Andy `Welcome to the University of Google … in
Sheffield’ 16 (i)
Tayoubi, Mehdi ‘Bringing the History of Paris Alive with 3D
Visualisation’ 31-3 (iii)
Terras, Melissa ‘Building Textal — the Text Analysis App’
21-3 (iv)
Text analysis, Textal app 21-3 (iv)
Thompson, Anthony Hugh `From AVL to MmIT — 10 Years of
Physical Change 2001-2012’ 19-23 (i)
‘Titanic Belfast: Ambitious IT For an Ambitious Attraction’
(Casey) 28-9 (ii)

features

Web Science (Tetlow) (book review) 4-5 (iii)
Understanding Young People’s Information Seeking Habits
(Jamshid Beheshti & Andrew Large, eds.)
		 (book review) 4-7 (iv)
`University of Derby: Online Degree Courses’ (Stone) 19-20 (iv)
University of Sheffield, adoption of Google Edu Apps 16 (i)
Urquhart, Christine (book review) 4-5 (iii)
Uzan, Laurette `Eole, an Innovative French Digital Library
for the Print Impaired’ 12-14 (iv)

V

‘The Victoria & Albert Museum (V&A) Takes to the Digital
Stage’ (Wakeman) 30-1 (ii)
‘Virtual Learning & e-Services in Indian Academic Libraries’
(Jange) 17-20 (ii)
Visualisation
3D visualisation of Paris 31-3 (iii)
(data graphics) (book review) 6 (iii)
text analysis, Textal app 22-3 (iv)

W

Wakeman, Linda ‘The Victoria and Albert Museum (V&A)
Takes to the Digital Stage’ 30-1 (ii)
Walters, Richard ‘Identity and Access Management
Explained’ 10-14 (iii)
Warwickshire County Council Cloud Skills Academy, 14-15 (i)
`Welcome to the University of Google … in Sheffield’
(Tattersall) 16 (i)
Wellcome Library, digital collections 22-4 (iii)
Wilson, Tom
`The eBook Phenomenon...& the ‘Small Language’
		 Problem’ 26-7 (i)
`eBooks in Libraries: a Global Question of Survival?’ 9 (ii)

U

Understanding Information and Computation: From Einstein to
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technology
roundup
Many institutions worldwide are investigating braincomputer interfaces of various types.
Recently the University of Washington demonstrated the
playing of a computer game through the mind. They used
transcranial magnetic stimulation.
Samsung is experimenting with a mind-control tablet.
Technology firm Interaxon is marketing a “brain sensing
headband” named ‘Muse’ that it hopes will allow people to
control devices with their minds.
A team of MIT researchers in 2013 demonstrated how they
can implant responses in the brains of mice by manipulating
neurons using a technique called optogenetics.
Researchers at the University of Minnesota in Minneapolis
created a brain-computer interface — a system that allows
the brain to communicate directly with a quadcopter, simply
by thinking about specific movements. Quite impressively,
the specially designed interface is non-invasive, which means
it does not require any implanted devices. Instead, users
don an electro-encephalography (EEG) cap with 64 attached
electrodes that pick up signals from the brain.
Eventually of course, any of these technologies can be used
to control home appliances.
www.interaxon.ca/muse/
http://web.mit.edu/newsoffice/topic/optogenetics.html
http://discover.umn.edu/news/science-technology/braincomputer-interface-allows-mind-control-robots
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Picture by researcher Bryan Djunaedi

Controlling home appliances with
our minds

Image shows: Univesity of Washington brain experiment. EEG signals being recorded from Subject 1 (the “Sender”) as the subject watches the
computer game (the game screen is to the left and not shown in the picture). The larger screen displays EEG signals processed by the BCI2000
software. The smaller laptop screen placed further away is from the live Skype session and shows Subject 2 in the TMS lab across campus.
Researcher Dev Sarma monitors the experiment.
http://homes.cs.washington.edu/~rao/brain2brain/index.html
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Running Windows and Android on
the same laptop

We discovered last year that the PC was beaten in sales by
tablets. Sony is just the latest to stop making PCs. The PC
market therefore needs to try new approaches.
One pretty cool move is to sell hybrid tablets which run
both Windows 8 and Android.
Asus have indeed just created the world’s first quadmode, dual-OS laptop and tablet convertible that allows
users to switch between Windows and Android in either
laptop or tablet modes in just four seconds — and with just
a single push of the Instant Switch button or a virtual key
on the tablet. With a powerful Intel Core i7 processor at its
heart, Transformer Book Duet runs up to twice as fast as
existing tablets based on ARM processors. It comes with their
SonicMaster technology and two speakers for immersive
entertainment.

computer has a market. I am tempted however. I like the
fact I could get more out the battery if I wished to switch to
Android. It is possible that some apps designed for smaller
screens look strange on this larger screen but there are ways
to get around that.
The hope for Intel and all the other companies working on
dual-OS systems is that moving to this type of strategy could
turn things around in the computer industry.
www.asus.com/uk/News/fjcjkCr99U1Uy9Y0
As this issue went to press there were rumours that the new
product would be cancelled due to pressure from Google.
Read more at: www.technobuffalo.com/2014/03/07/asusforced-to-cancel-transformer-book-duet-td300-after-googlepressure-says-report/

Tethercell — remote control app
One of the coolest products I have seen in a while is
Tethercell. It is a new type of smart battery.
You simply stick a AAA battery inside Tethercell’s AA-sized
enclosure, and pop it into one of the battery slots on another
device e.g. an MP3 player.
Tethercell then allows an iPhone or Android phone to
serve as a remote control for the battery-powered device.
It connects to the phone via Bluetooth, and uses an app to
provide or kill power to each device.
So if you stick one in a child’s device then you could set a
limit on how long they can play that device. When the timer
is up, the app sends a signal to the device to kill it. The child
should have no idea what is doing it.
You only need to insert one Tethercell battery into each
device no matter how many AA batteries are needed.

Image: © http://tetherboard.com/

Image: © Asus. Shown: ITransformer Book Duet TD300

http://tetherboard.com/

It also comes with a front-facing HD camera with a built-in
digital mic for video chats. The tablet display has 128GB of
SSD storage which can be supplemented by a 64GB Micro SD
card, while the keyboard dock houses a 1TB hard disk drive.
The dock is also home to USB 3.0 and USB 2.0 ports, a LAN
port, and HDMI 1.4 output with 1080p support.
It is a little early to see whether this type of dual boot
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I stumbled across the AEG retro series of phones at Mobile
World Congress 2014 in Barcelona.
Here you can see a number of their retro newly design
series of quirky phones. My favourite is the Black AEG Eclipse
15. It just has such a unique elliptical shape which is bound to
catch your eye.
Its glossy chrome finish, blue backlit keypad and 1.6 inch
LCD display add to the intriguing design. The handset’s
innovative magnetic connection makes it easy to pick up
and replace — not only is it beautiful to look at but it is also a
pleasure to hold.
This revolutionary design won the IF Product Design Award
2012. The AEG Eclipse comes in a black and a white version
with chrome surround and is a stunning yet subtle addition to
the interior design of any room.
The Eclipse 10 is a model without answering machine. The
Eclipse 15 adds a digital answering machine with recording
time up to 30 minutes. It also comes in a wooden version.
www.aegtelephones.eu/products/retro-line

Image: © AEG. www.aegtelephones.eu

Available from outlets including Amazon at around £96

The smartest of the smartwatches

We are seeing more wrist-wrapped devices with increased
processing and power in addition to many more sensors for
reading heart rate, bio data, steps taken, estimated calories
burned, quality of sleep and more.
The vast majority of smartwatches to date have been bulky
and look more like a piece of technology than a fashion item.
That’s going to change as companies focus more on design
and making devices that are more discrete. None more so
than Samsung and their three new Gear watches.
Essentially all wearables need to connect to a paired
smartphone, to function. The new Gears transmit over
Bluetooth 4.0 Low Energy and is compatible with 17 phones.

The original Gear only worked with the Note 3.
The Galaxy Gear, for instance, sends an alert when an email
arrives and allows you read a paragraph or so, but you have
to go to your phone to actually read the entire note and
respond. Many others operate in the same manner.
To achieve mass adoption however, they really need
to become a useful feature in helping us deal with the chores
of daily life and the never ending stream of messages
and demands.
The killer feature for smartwatches will be enabling users
to effortlessly deal with incoming notifications, something no
watch can yet deliver on.
Google added a new notification API to Android 4.3
that allows apps to take action on a notification. Google is
also seeking to tackle the main problems with smartwatches
to date, which are usefulness and battery life. Watch
this space…
www.samsung.com/uk/consumer/mobile-devices/galaxy-gear/

Image: ©Samsung. Shows Gear 2

Cordless home phones from
another planet
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coming soon...

coming soon...
May 2014: mobile in libraries
Plus our regular items:
Features
News
Reviews
Technology roundup

Your articles, photographs, reviews, thoughts and suggestions for the journal are always welcome,
just contact Catherine Dhanjal on catherine.dhanjal@theansweruk.com or call +44 (0)800 998 7990.

MMIT Group’s Annual Conference
Theme: “Sound & Vision Librarianship:
Going Beyond Words & Pictures”
Image: © Martina Misar-tummeltshammer | Dreamstime Stock Photos

11th-12th September 2014
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