IssN 1499-90X

Multimedia Information & Technology

Volume 36 Number 4 November 2010

VLEs in HE
History in an hour
Interactives at St Fagans
Local collections online
Social networking

Multimedia Information & Technology Volume 36 Number 4

November 2010

1

This issue presents
the findings
from our Group
membership
survey along with
your suggestions
for future Group
activity. We would
also welcome
any further input from members and
journal readers.
Warm regards,

Catherine Dhanjal, Managing Editor

From time to time, MmIT offers space to
suppliers who are developing and marketing
products of potential interest to information
services.Neither the journal nor the MMIT
Group endorse any of the services covered
in these pages. Articles published reflect
the opinions of the authors and are not
necessarily those of the editorial board
or MMIT Group. While every reasonable
effort is made to ensure that the contents
of the articles, editorial and advertising are
accurate, no responsibility can be accepted
by the editorial board or MMIT Group for
errors, misrepresentations or any resulting
effects. Acceptance of an advertisement does
not imply endorsement of the advertiser’s
product(s) by the editorial board or MMIT.

Lucky winners
The final winners of the
print version of the journal
following our survey are:
Angella Parker & Universitat
Oberta de Catallunya
Changing font
The font from the February
issue onwards will be a shade
darker in response to reader
feedback

MmIT is published quarterly by
the Multimedia Information &
Technology Group of Cilip, and
appears in print and electronic
formats in February, May,
August and November. Copy
deadlines are six weeks prior
to publication.
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New elearning advice
documents from JISC

Armistice Anniversary
11th November marked the 92nd
anniversary of the Armistice, the
historic agreement that ended
the First World War. The National
Archives holds a huge number of
records relating to the Great War,
from army records and trench
maps to military strategy and War
Office discussions.
The National Archives’ First World
War research signpost is a brief guide
to help you gain a general overview
of the main sources of information
that exist on the First World War, and
where to find them. Person guides are
also available to aid your research if
you are looking for a soldier, nurse or
Royal Air Force officer, for example.
Digitised soldiers’ service and

pension records are available on
Ancestry.co.uk. You will also find
medal index cards to download
from the NA website, along with
selected war diaries which describe
the movements of army units.
With both websites, searching the
records is free but a small charge
applies to downloading records.
Individual experiences of those
who served in the First World War are
brought alive with our Voices of the
Armistice podcasts. They highlight
some of the unusual and interesting
stories that can be found in military
records at The National Archives.

The war diaries also offer
interesting material; as does the
interactive education exhibition.
Voices of the Armistice www.
nationalarchives.gov.uk/armistice/
War Diaries www.nationalarchives.
gov.uk/ documentsonline/wardiaries.asp
Research Signposts www.
nationalarchives.gov.uk/records/
looking-for-subject/firstworldwar.htm
Interactive Education Exhibition
www.nationalarchives.gov.uk/
education/greatwar/default.htm

JISC Digital Media has released 10
new advice documents. The elearning
-related series covers such diverse
topics as mobile learning, audio
feedback and considerations for the
delivery of digital media online, as
well as offering how-to guides on
topics such as adding multimedia
to PDF files.
1 Introduction to elearning
2 Designing Learning Experiences
3 Common Methods for Viewing,
Using and Producing Digital
Media Resources
4 Considering the Delivery of
Digital Media Online
5 Organising Digital Media
Content in a VLE
6 Mobile Learning for Education
7 Providing Live Support to your
Community over the Web
8 Audio Feedback
9 Telling it like it is - a HowTo Guide on Creating Audio
Feedback
10 Using Multimedia in a PDF
The introduction to elearning
covers tools and terms such as VLE,
PLE and learning objects as well as
a brief overview of key technologies
such as Moodle and WebCT. Further
modules cover advice on using
video and audio and embedding
multimedia in PDFs.
http://bit.ly/bkO3sY
See our feature article on VLEs in HE
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Netherlands Fontys
University chooses Serials
Solutions for access to
library materials
Fontys University of Applied
Sciences in the Netherlands
has adopted Serials Solutions’
Summon™ web-scale discovery
service, along with 360 Link
open URL resolver and 360
Resource Manager for e-resource
management.
The Summon service and 360
Link will provide the university with
a simple and easy way to discover
and access the material in its
collection. Librarians will also now
have ability to more effortlessly
track and manage the library’s
digital collection.
The Summon™ service was
selected by Fontys’ library because
it is easy to use, and provides
students with a single-search box to
access the library’s vast breadth of
resources, no matter where they are
physically located. In addition, with
the integration of 360 Link, users
will have easy access to the fulltext items contained within Fontys’
library’s databases and e-resources.
Serials Solutions says Fontys
has taken a significant step in
dynamically managing its
resources and making its collection
more accessible.
www.serialssolutions.com
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sAGE site for researchers

An innovative easy to use, free,
secure, accessible communications
platform for people of all ages to
share messages, photos, memories,
weblinks and more has won the
first ever BCS Digital Inclusion
Achievement Award supported by
Race Online 2012.
Finerday.com, Mobilelite
developed the technology and
collected the Award at November’s
UK IT Industry Awards organised and
run by BCS, The Chartered Institute
for IT and Computing magazine.
The platform works across all
hardware, including the set top
box and was designed to appeal
to all generations, bridging the
intergenerational digital divide.
The platform also delivers valuable
personalised care and e-services.

SAGE, leading independent
academic and professional
publisher, has launched a
new social networking site.,
Communicationspace: a
multidimensional, online
network for scholars and research
communities in media and
communication studies. The site is
open to anyone studying or
researching in media studies, mass
communication, journalism, new
media, game studies, interpersonal
communication and the many
other communication studies fields.
SAGE also launched a second
social network this month for
criminology and criminal justice
researchers: crimspace.
http://thecommunicationspace.com
www.crimspace.com

Photo: © Hugo Maes | Dreamstime.com

www.finerday.com
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Secondary schools are
blasted with news
Channel 4 Learning’s Clipbank has
launched ‘News Blast’ - claimed to
be a UK ‘first’ in bringing daily video
news to the secondary classroom
In November 2010 it broadcast
its new daily video news service
specifically for secondary school
students. News Blast, a daily
60-second bulletin, is a joint project
between Espresso Education
(Channel 4 Learning’s parent
company) and ITN Productions.
News Blast is designed to engage
students in the world around them,
adding relevance to the curriculum
in ‘bite-size’ bits of video. It is
updated on the Clipbank subscriber’s
home page every morning at 8.00am
during term time. Each bulletin
contains four headlines and is
accompanied by a transcript. And,
the News Blast never disappears –
students and teachers can access
stories at a later date through the
News Blast archive.
Containing the latest news for
that morning, the fast-paced bulletin
is ideal for showing in assemblies,
form tutor time, PSHE or Citizenship
lessons, pre- or post-school clubs or
on screens located around the school.
The first day of News Blast featured:
• “PARCEL BOMBS”
Explosive packages ‘travelled on
passenger planes’
• “ASH ERUPTION”
Indonesian volcano erupts again

Photo: © James Steidl | Dreamstime.com

Intergenerational comms

forcing evacuation
• “LAUNCH DELAY”
Space Shuttle will now blast off
later this week
• “SCARY MONEY”
Britons spend huge amounts of
cash on Halloween
Espresso says News Blast is the
perfect companion to News Bites,
Clipbank’s weekly video news
service. While News Blast features
a quick overview of news that will
unfold throughout the day, News
Bites is a presenter-led review of the
issues or topics in more depth. News

Blast covers more ‘general interest’
stories, while News Bites stories have
even stronger ties to secondary
subjects and the curriculum.
Clipbank is the unique learning
service for secondary schools that
offers a weekly updated library of
thousands of video clips across 16
subjects. In addition to clips, Clipbank
provides multimedia activities, web
links and tools, planning & curriculum
support for teachers and home access
for students and teachers.
www.facebook.com/clipbank
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BFI finds French roots

Special features
• Presented in both High Definition
and Standard Definition
• Alternative ‘international’
soundtrack (revised by Tati to
include more English dialogue)
• Feature commentary by Philip Kemp
• Rare audio interview with Jacques
Tati recorded at the NFT in 1968,
accompanied by stills and images
from the BFI’s collections
• Original theatrical trailer (DVD only)
• Au-delà de Playtime (DVD only, 2002,

Two of the BFI’s best-selling titles,
Jacques Tati’s Les Vacances de
Monsieur Hulot (Mr Hulot’s Holiday)
and Playtime (previously released
on VHS and DVD) were released
in November on new Dual Format
Editions, which include both DVD and
Blu-ray discs.
The films have been lovingly
remastered in High Definition and
the lavish selection of extras on
each release includes never-before
released alternative versions of the
films, amongst which is the rarely
seen original 1953 theatrical version
of Les Vacances de Monsieur Hulot.

Les Vacances de Monsieur Hulot
(1953/1978)
Les Vacances
de Monsieur
Hulot brought
Jacques Tati
international
acclaim and
also launched
his on-screen
alter ego: the
courteous,
well-meaning, eternally accidentprone Monsieur Hulot with whom
Tati would from now on be
inseparably associated.
The film is set in a sleepy French
coastal resort, which is seasonally
disrupted by holidaymakers in
energetic pursuit of fun. At the centre
of the chaos is the eccentric Hulot,
struggling at all times to maintain

appearances, but somehow entirely
divorced from his immediate
surroundings.
Tati’s beautifully orchestrated
comic ‘ballet’ is a seamless
succession of gently mocking studies
of human absurdity.

Special features
• Presented in High Definition and
Standard Definition
• Fully restored version of Jacques
Tati’s definitive 1978 final cut
• Alternative ‘international’
soundtrack (revised to include
more English dialogue)
• Original theatrical release version
(1953, 95 mins)
• Original theatrical trailer (DVD only)
• Richard Lester interview (DVD
only, 2004, 36 mins): the acclaimed
filmmaker discusses Les Vacances
de M. Hulot with film historian Philip
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6 mins): documentary about the
making and unmaking of Playtime
• Script-girl (DVD only, 2003, 12 mins):
Continuity Supervisor Sylvette
Baudrot on working with Tati
• Tati Story (DVD only, 21 mins, c.
2003): short biographical film
• Illustrated booklet with a newly
commissioned essay by David
Furnham and Kevin Brownlow’s
memories of interviewing Tati
Each title has an RRP of £19.99. .

Kemp
• Illustrated booklet with a newly
commissioned essay by film
historian Philip Kemp

Playtime (1967)
Playtime,
regarded by
many as Tati’s
masterpiece,
is a surreal
comic vision
of modern
life in which
Monsieur
Hulot –
accompanied by a cast of tourists
and well-heeled Parisians – turns
unintentional anarchist when set
loose in an unrecognisable Paris of
steel skyscrapers, chrome-plated
shopping malls and futuristic
night spots.
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All images: BFI. NB. Permission granted solely for reproduction in publicity in connection with the BFI DVD & Blu-ray release of Les Vacances de M. Hulot and Playtime

BFI news

best of the blog

best of the blog
The 2nd Koha Open day, held at the
King’s Fund in September was a great
mix of those already using the Koha
Library Management System and
those just dipping toes into the open
source water. It was gratifying to see
such an enthusiastic group from a
bunch of different libraries.
Both the King’s Fund and the
Complementary and Alternative
Medicine Library and Information
Service (CAMLIS) gave
presentations covering their
experiences in selecting Koha
(Gerhard Bissels – CAMLIS),
migrating from another LMS
(Matthew Hale – King’s Fund),
improving the acquisitions module,
(Andrea Chandler – CAMLIS),
cataloguing (Julia Florin – King’s
Fund) and customising the OPAC
(Meghan Jones – King’s Fund).
Afterwards, everyone got a chance
to try things out on a live installation
and see the administrator interface

BLOG

up close.
While Koha has a healthy
community around it and technical
help is usually just an email away,
there’s no substitute for a chance
to try out a live system and talk to
people who are already set up either
with in-house support or working
with local suppliers.
Open source is becoming
more and more of a viable choice
for libraries looking for a more
flexible solution and events like
this are contributing greatly by
increasing people’s awareness
of and confidence in open
source systems.

Illustration: © Ruslan Gilmanshin | Fotolia.com

A report from the 2nd Koha
Open Day

open source is becoming more and
more of a viable choice for libraries
looking for a more flexible solution
If you are interested in finding out
about future Koha events join the UK
Koha list. You can see Koha in action
at the CAMLIS, King’s Fund and The
Tavistock and Portman websites.

Subscribe
Subscribe
to the MMIT
to theblog
MMIT blog
To keep To
upkeep
withup
thewith
latest
thenews
latestand
news
announcements,
and announcements,
you can subscribe
you can
to
the MMIT
subscribe
blog either
to the
by Rss or by email.
Visit www.mmitblog.wordpress.com
MMIT blog either by Rss or byfor
more info.
email. Visit www.mmitblog.
wordpress.com for more info.
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Twapper Keeper now
open source
Great news. Twapper Keeper, the
Twitter archiving platform, has gone
open source. A version that can be
installed on your own server is now
available via their Google Project
page. A hosted version is also available.
As well as being free and open
source, you can also access Twapper
Keeper APIs and export data in
a variety of formats.You can find

out more at both the blog and
community site.
Twapper Keeper was created by
John O’Brien and is supported by
JISC. The name is kindly explained on
the blog too.

Start pages – how library portals
became sociable
It’s great to see more libraries
using start pages in different and
creative ways. I’d previously feared

personalised start pages might
have had their day, usurped by new
browser features and dedicated
social media tools like HootSuite and
TweetDeck. Instead they seem to
have found a niche within libraries,
providing new ways to communicate
with users and manage increasingly
complex social media presences.
One of the main benefits is that
start pages provide library staff
with an easy way to manage RSS
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Hyperlinks

Dublin City Public Libraries
on Netvibes

Trafford Healthcare NHS Trust on
WordPress

feeds, multiple social networking
identities and other web content and
share this with users. CILIP’s use of
Netvibes to manage the Defining Our
Professional Futures project was a
good example of this in action.
Public and NHS libraries are putting
start pages to good use already as a
way of sharing information with users
and as flexible homepage option on
public PCs. Eddie Byrne’s presentation
about Dublin City Public Libraries’
experiences using Pageflakes and
Netvibes , gives a good overview of
implementing a start page.

2.0 site has a great summary of the
top-three, but there are many other
options available.
There are some lesser known start
page platforms providing unique
takes that are also worth considering.
3×3 is a pretty basic, fast-loading
landing page service. Symbaloo is
also an interesting new development
with good potential for library use.
Netvibes continues to roll out new
versions (and a new motto to match),
including the Netvibes2go mobile
version and the Wasabi edition.
Protopage is another one. As well
as dedicated start page options,
blogging platforms are becoming
more flexible and can be used as
customisable library portals. I’m still
looking for something that works like
HootSuite but more start page than
dashboard but new developments
are surfacing regularly.
Check out the NHS Library
Web Portals directory, set up by
Catherine Ebenezer from Tees, Esk
and Wear Valleys NHS Foundation
Trust, for more examples of start
pages in action.

more libraries are using start pages in
different and creative ways
For those who haven’t used
them before, start pages are a
personalised home page for your
browser customised using widgets.
There are some comprehensive
introductory guides available. The
most common tools are iGoogle,
Netvibes and Pageflakes (though
Pageflakes has fallen behind a bit
for various reasons). The Library
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A report back from the 2nd Koha
Open Day
http://mmitblog.wordpress.
com/2010/09/14/a-report-back-fromthe-2nd-koha-open-day/
King’s Fund
www.kingsfund.org.uk/
http://kingsfund.koha-ptfs.eu/
www.kingsfund.org.uk/library/index.
html
Koha Library Management System
http://koha-community.org/
Complementary and Alternative
Medicine Library and Information
Service (CAMLIS)
www.cam.nhs.uk/
Koha Community
http://koha-community.org/support/
koha-mailing-lists/
UK Koha list
www.jiscmail.ac.uk/cgi-bin/
webadmin?A0=LIsTavistock and Portman
http://tavi.koha-ptfs.eu/
Twapper Keeper
http://your.twapperkeeper.com/
Twapper Keeper goes Open Source
http://ukwebfocus.wordpress.
com/2010/09/09/twapper-keeper-goesopen-source/
Twapper Keeper Google
Project page
http://code.google.com/p/
yourtwapperkeeper/
Twapper Keeper blog
http://twapperkeeper.wordpress.com/

Twapper Keeper community site
http://community.twapperkeeper.com/
twapperkeeper
Twapper Keeper
http://twapperkeeper.com/index.php
How Twapper Keeper got its name
http://twapperkeeper.wordpress.com
Start pages – how library portals
became sociable
http://mmitblog.wordpress.com/2010/
08/05/start-pages-library-portals/
HootSuite
http://hootsuite.com/
TweetDeck
http://www.tweetdeck.com/
Defining Our Professional Futures project
www.netvibes.com/cilipfuture
Public libraries
www.netvibes.com/cilipfuture
NHS libraries
http://sites.google.com/site/
nhslibrarywebportals/
Eddie Byrne’s presentation
www.slideshare.net/ebyrne41/usinga-personalised-start-page-service-todeliver-a-public-library-portal
Dublin City Public Libraries
www.netvibes.com/
dublincitypubliclibraries#Home
Introductory guides
www.makeuseof.com/tag/ways-tobuild-your-custom-browser-start-page/
iGoogle
www.google.com/ig
Netvibes
www.netvibes.com/en
Pageflakes
www.pageflakes.com

Pageflakes falls behind
http://philbradley.typepad.com/phil_
bradleys_weblog/2009/01/pageflakes10-fatal-mistakes.html
Summary of the top three
www.library20.org/profiles/blogs/startpages-as-library-virtual
3×3
http://www.3x3links.com/index.html
Symbaloo
www.symbaloo.com/
Netvibes new motto
http://blog.netvibes.com/dashboardeverything-the-answer-to-the-realtime-web/
Netvibes2go mobile version
http://blog.netvibes.com/dashboardeverything-the-answer-to-the-realtime-web/
Wasabi edition
http://blog.netvibes.com/the-nextnetvibes-wasabi-edition/
Protopage
www.protopage.com/
NHS Library web portals
http://sites.google.com/site/
nhslibrarywebportals/
Tees, Esk and Wear Valleys NHS
Foundation Trust
www.netvibes.com/tewv-lis#Home

Kate Lomax
is eLearning
Repository Project
Manager at
The London
Deanery
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MMIT Group’s membership survey
Anthony Hugh Thompson, chair
of the MMIT Group analyses
the membership survey that
the Group carried out. We had a
fantastic response to our survey:
245 of you completed the whole
survey with an additional 43
answering some of the questions.
Thank you to all who responded to
the survey which has provided us
with valuable feedback which is enabling us to review what
the Group currently offers and how it can be improved.

Demographics of our Group members
The table below shows where 70 percent of respondents work,
with the remaining 30 percent being scattered across a wide
range of organisation types.

Institution
type
University / H.E. College Library
Public Library
F.E. / 6th Form College Library
Industrial / Commercial Library
School Library
NHS Trust / Health Authority Library

% of
No.of
respondents respondents
30.6%

88

15.3%

44

7.3%

21

6.0%

17 or 18

5.2%

15

5.2%

15

• 90 percent of those who answered the survey are from the UK
with the remainder divided amongst 14 other countries.
• 53.8 percent of respondents are between 45 and 60 with over
80 percent being over 35. Survey respondents varied from the
18-24 category to the over 60 category.

Multimedia Information & Technology Volume 36 Number 4

services they work with.

around a quarter of respondents are involved with
photographic images
Multimedia resources used and job roles
We were interested in the types of multimedia resource
that Group members are involved with, as multimedia has
changed substantially during the lifetime of the Group. The results
have been sorted into order, highest to lowest. The percentages
are of the total number of respondents to that question.
Internet/websites
Databases
Online catalogues
Online journals
DVDs
eBooks
CD-ROMs
Digital images
Podcasts and downloads
Digital library
Videos
Audio recordings
Photographic image
Microfiche
Microfilm
Film
Other (please specify)
None of these

88.54%

255

80.21%

231

65.97%

190

63.54%

183

51.74%

149

48.26%

139

45.83%

132

36.11%

104

32.64%

94

30.56%

88

30.56%

88

27.43%

79

24.65%

71

13.89%

40

12.85%

37

11.11%

32

2.78%

8

2.08%

6

We also wanted to gain a better understanding of the
nature of members’ jobs and asked about the type of IT

Library management systems
Website development
Social networking websites
RSS and alert services
Information literacy training
Authentication systems
Link resolvers
Reference management software
Mash-ups
Other (please specify)
None of these

75.69%

218

45.49%

131

37.85%

109

37.50%

108

34.38%

99

25.69%

74

18.75%

54

15.97%

46

7.64%

22

6.25%

18

4.86%

14

Reasons for joining MMIT
When asked about reasons for joining the Group, the highest
percentage (almost 80 percent), cited keeping up-to-date with
the world of multimedia and IT. The percentages below are of
the total number of respondents to that question.
To keep up to date with the world of
77.78%
multimedia & IT
To help continue my professional
48.61%
development
25.69%
Multimedia became part of my job
To improve efficiency through sharing 25.69%
best practice
To be in a group of like-minded
24.65%
professionals
21.53%
To find out about useful events
To increase my credibility and learn more 21.53%
about best practice in this area
8.33%
I was new to multimedia
To help grow my role/aim for promotion 8.33%
3.82%
Other (please specify)

224
140
74
74
71
62
62
24
24
11
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MMIT Group’s membership survey
Group services

MMIT is considering launching new services and we asked those
surveyed to indicate how interesting these services would be to
them.

We were also keen to find out what members thought of
current Group services and potential services.
Most of the services MMIT provides are known to the great
majority of respondents, particularly the journal with 93.8
percent. The blog, not surprisingly as it is relatively new, is
known by only 26.5 percent.
The results showed that the journal and website are currently
the most popular member benefits as below.

Technology guides
Best Practice guides
CPD accredited courses
Group Visits
Awards

Very/fairly useful
74.7%

192

54.9%

141

48.6%

125

29.2%

75

12.5%

32

the journal and website are the best known of the
member services provided
Very/fairly useful plus of limited use
Journal
Website
News
Events
Blog

91.0%

234

75.1%

193

61.1%

157

61.9%

159

28.8%

74

Those surveyed were questioned about all the services
provided by MMIT and asked to rate the value for money they
felt their membership represents.
Value for money was thought to be ‘Excellent’ or
‘Good’ by 62.6 percent; adding in ‘Acceptable’ takes that
up to 96.5 percent.
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228

88.5%

222

55.4%

139

52.6%

132

28.7%

72

Also notable is that for awards, ‘Of no interest’ scored a
significant 36.7 percent (92).

respondents expressed interest in new services such
as social networking and receiving information via
RSS feeds - perhaps via MySpace (above) or Kindle
(below)

We also asked whether there any other services that members
think MMIT should provide. The results showed that one in three
were interested in RSS feeds, followed by social networking and
podcasts.
RSS feeds from MmIT news and blog
Information via social networking sites:
Podcasts
Bursary / sponsorship (eg for attending
a conference or course)
No, none come to mind

31.05%

77

21.77%

54

17.74%

44

16.53%

41

45.56%

113

Photo: © Amazon.com, Inc. or its affiliates | Kindle for iPhone

Journal
Website
News
Events
Blog

90.9%

In the free text comments for this, two people suggested an IT
advisor or mentoring service.
The committee is now considering how best to implement the
suggestions made and would welcome any further comments
from those who did not respond to the survey.
Tony can be contacted on
anthonyhugh.thompson@phonecoop.coop
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M-Libraries 2: a virtual library in
everyone’s pocket

Edited by Ally, Mohamed and Needham,
Gill. London, UK: Facet Publishing; 2010.
273p. ISBN: 9781856046961
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Following the Proceedings of the Second
International M-Libraries Conference held in
Vancouver, M Ally and G Needham bring this
new collection of research and case studies,
building on the predecessor of this publication
which was M-Libraries: libraries on the move to
provide virtual access.
This book has wide-ranging coverage of
delivering information in a mobile platform,
and with the increasing interest in Web 2.0
technologies, this work should find an equally
wide-ranging audience. Although most
obviously designed for librarians, it will also be
of interest to academics or anyone researching
the shifting paradigm in library services. Whilst
it might be of greatest use to people at the
start of the m-library journey, anyone with an
interest in this rapidly developing area will find
food for thought.
When people talk about mobile libraries,
they tend to mean a lorry or a van that has
been kitted out as a roving branch library.
However with a growing number of people
logging on to the internet from their ‘Kindle’
and mobile phones, libraries are investigating
ways to deliver their services to mobile phones
and other small-screen devices so their
customers can access them anytime, anywhere.
This can be as simple as sending text message
alerts about reservations becoming available
or overdue books, or as complex as a library’s
digital reading room, which allows readers
to access full eBooks and journal articles
through their library’s subscriptions on any
mobile device. These services have collectively
become known as ‘m-libraries’ (Needham,
Ally 2008).
M-Libraries, a shortening of the phrase
“mobile libraries” are libraries that cater to the
requirement of the masses to have information
on the move by using mobile platforms like
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mobile phones, BlackBerries, smartphones,
tablets and now the iPad.
This new collection of contributions from
authorities in the field serves to demonstrate
the ingenuity and creativity of developers and
service providers in this area, ranging from
the innovative application of basic mobile
phone technology to provide information
services in remote parts of the globe lacking
internet access, to the development of new
tools and technologies which harness the full

functionality of popular mobile phones.
Key topics include:
• Enhancing library access through the use of
mobile technology
• The university library digital reading room
• Mobile access for workplace and
language training
• The role of an agent supplying content on
mobile devices
• Cyberlearning and reference services via
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The collection
demonstrates the
emergence of an
evidence base
for m-libraries,
with a number
of contributions
presenting the
results of user
surveys and studies
of user behaviour.
Most libraries are
starting to consider
the challenges
which new mobile devices pose to traditional
models of service delivery and how to
respond and adapt. M-Libraries provides timely
and helpful advice on some of the key issues.
The excellent blend of contextual background
information together with practical examples
and advice makes it a useful addition to any
collection.
However, this book draws the attention
of the reader away from the most obvious
disadvantages that may come from
using libraries.
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mobile devices
• Podcasting as an outreach tool
• Service models for information therapy
services delivered to mobiles
• Bibliographic ontology and eBooks
• Health literacy and healthy action in the
connected age
• A collaborative approach to support flexible,
blended and technology-enhanced learning
• Mobilising the development of
information skills for students on the
move and in the workplace.

•
•
•
•
•
•
•
•
•

Disadvantages of m-libraries’ access devices:
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Small screens of mobile phones and PDAs
Limited storage capacities in PDAs
Lack of common operating system
Lack of common hardware platform makes it
difficult to develop content for all
Still difficult to use moving graphics
Limited potential for expansion with
some devices
Devices can become out of date quickly
Wireless bandwidth is limited and may
degrade with a larger number of users
Difficulties with printing, unless connected
to a network

• Developing m-library services is usually
expensive and resource intensive. It
requires technical expertise from staff who
understand how the library management
system produces notifications, as well as staff
or consultants who can help to set up an
interface.
In conclusion I would like to add that this is a
very resourceful book for anyone trying to get
to grips with m-libraries and how they might
work, if one were to go ahead and put the plan
into action.

Reference
1 Ally, M. (2008) M-Libraries: libraries on the move to
provide virtual access.

Aldalin Lyngdoh,
BMA Library,
Tavistock Square,
London, WC1H 9JP
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Olwen Terris reviews Lei Zeng, M and
Qin, J. Metadata. New York: Neal-Schuman
Publishers; London: Facet Publishing, 2008.
ISBN 978-1-85604-655-8. £44.95 (£35.96
Cilip members)
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Dr Marcia Lei Leng is professor of Library and
Information Science at Kent State University,
Ohio and Dr Jian Qin is associate professor
at the School of Library and Information
Studies, Syracuse University, New York. Their
experiences as teachers, researchers and
consultants have influenced the structure and
content of the text.
Their textbook covers the theory and
practice of metadata application design,
implementation and evaluation. Divided
into four large sections - Fundamentals
of Metadata, Metadata Building Blocks,
Metadata Services and Metadata Outlook in
Research - it covers topics including current
standards, schemas, metadata services, quality
measurement, interoperability and research.
Each chapter concludes with suggested
reading and exercises. The Appendices
include lists of standards, value-encoding
schemes, a glossary, an extensive bibliography
(to 2007) and an index.
There is conflicting information on
whom the book is aimed at - all options
are kept open. The back cover tells the
prospective purchaser that the book
works equally well in the classroom and
for self-guided study, that modules can
be studied alone or systematically, and
the whole is ‘a comprehensive primer for
advanced undergraduates, graduates or
continuing education courses on metadata’.
The introduction, however, states that the
approach adopted is suited to ‘learners of
all kinds and skill levels’. In this reviewer’s
judgment, the text is very much aimed at the
advanced student or practitioner, those who
have familiarity with the technical language of
the discipline, and the confidence, knowledge
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Proliferation of data: managing and retrieving electronic resources

and will to assimilate its highly detailed and
theoretical approach.
The reader needs to be dedicated; rich
in acronyms, abstract nouns, and long
unpunctuated sentences, the book is not an
easy read. The style is impersonal, the authors
seemingly not interested in allowing their
personalities to shine through the mass of
information, tables and figures which they
have to impart. Truisms abound – ‘intelligent
decisions are integral to the successful
implementation of the project’ is typical
of many.
This book, in common with many others
on the subject, is concerned with definitions.
The definition of ‘metadata’ adopted here

moves from the generally accepted ‘data
about data’ to ‘structural information that
describes, explains, locates or otherwise
makes it easier to retrieve, use or manage
an information resource’. This seems to me
to describe ‘traditional’ cataloguing well,
but the authors do not share this view and
state that metadata differs crucially from
cataloguing in that metadata works with
resources beyond the traditional formats.
Long-established framework and content
standards such as MARC and AACR2 are
deemed to be unsuitable for electronic
resource description; rights management and
administrative management (e.g. who created
the resource and when), for example, are
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cited as two important areas where metadata
triumphs. It has always been possible within
a traditional catalogue record to record
this kind of information if you wanted to technology might make it easier, it doesn’t
make it possible. MARC and AACR2 are also
thought to be overly complicated. Attempts
to deal with this problem have resulted in
the development of the Metadata Object
Description Schema (MODS) where XML
coding with elements and sub elements is
substituted for MARC coding, yet they look
remarkably similar, MODS appearing to be a
re-packaging of the basic MARC.

the often-difficult task of bringing together the
cataloguer, the systems designer and actual and
potential users...
Readers will find a detailed account of
metadata-related standards (e.g. the VRA Core
Categories), schemas (e.g. the National Library
of Medicine Metadata Schema), encoding
metadata in HTML and an account of current
research. Multimedia is poorly served: the
section ‘Metadata for Multimedia Objects’ is
devoted largely to a description of MPEG-7.
What the reader will not find is guidance on
how to research, structure and make readable
the information which is the metadata. The
authors do not tell you how to catalogue
or index and the quality of metadata is
addressed only by outlining research into
the mechanical means to monitor it; we are
simply told ‘we ignore metadata quality issues
at our own peril’.

a highly detailed and theoretical approach
The authors’ approach is largely descriptive
not evaluative. An opinion on the merits and
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demerits of individual
schemas or services is
rarely ventured. The onus
to balance one against
another is put upon the
reader in the exercises at
the end of each chapter;
for example ‘Write a
short essay (1-2 pages)
about your observations
of this standard based
on your own relative
experience of creating
metadata records using
this schema. Compare
with other schema
(s) experience, where
applicable’. I wonder
rhetorically whether
many readers would take
up the challenge.
A problem throughout
the text is the scant
assessment of user needs
and it is significant that
there is no entry under
‘user’ in the index. The
successful design of
databases, the schemas,
the interoperability
between systems,
the relevance of the
metadata itself can only
evolve through close
collaboration and shared understanding
with the end-user of the information the
technology is there to shape. A half-page
states that communication is
very important but the authors offer no
guidance as to the management of the
often difficult task of bringing together the

unrewarding - one exercise
being ‘define metadata
in your own words’ (as
opposed, one assumes, to
defining it in somebody
else’s words), and one quiz
question ‘extensibilities
require metadata systems
to allow the addition of
new elements and/or subelements to existing ones in
the schema. True or False’.
The book is thorough and
learned but lacking in that
deeper intelligence which
comes from a strong sense
of historical perspective
and a desire to question
convention, analyse
motive and make new
connections. It describes
what it sets out to do well,
focusing on concepts,
principles and applications,
but limits its horizons in not
developing user needs and
quality of content as
far as it should. As a
reference book it has value,
but as a practical guide to
teaching about metadata
I would not add it to my
shopping list.
cataloguer, the systems designer and actual
and potential users.
The book has its own companion website
at www.neal-schuman.com/metadata
which consists of the contents and reading
list together with quizzes and exercises.
Investigating the practical exercises was

Olwen
Dr Christine
Terris, Urquhart,
Project
SeniorResearcher
Lecturer ,
forDepartment
the British of
Universities
Information
Film
Studies,
& Aberystwyth
Video CouncilUniversity
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Digital cameras: top tips

This review has not set out to look at the most
recent cameras available, but to show some
workable alternatives and some differences
between them. The ‘oldest’ of the cameras
compared here have been on the market
since September 2009, the most recent being
announced in February/March 2010.
Table 1 (above right): Comparison of pixel density
and sensor size
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Should we be in the market for a digital
camera for professional or semi-professional
use, it would of course be a good idea to take a
hard look at what that market might offer, but
before doing so it is even more advisable to
analyse just what we want to achieve and what
we can afford. I will not discuss price here as in
every case this will fluctuate markedly during
the life of each product. There is no point in
spending money on attributes that won’t be
used, or in saving money if the budget we
allow won’t cover essential requirements. We
should be aware of market pressures and
avoid being unduly influenced by what might
merely be a question of fashion or ‘must-have’.
Do we really believe that we need a digital
SLR (single lens reflex) with a full-frame (35mm
equivalent) sensor and 20-odd million pixels,
together with its accompanying, massive,
weighty, zoom lens? Conversely, we won’t
depend on our mobile-phone cameras for high
resolution photographs reproducible
as A2 prints.
The two oldest of my own cameras
(produced in 1961: I have owned older
examples) use 35mm film and have just three
essential ‘menus’ on three controls: shutter
speed dial, aperture ring and focusing ring.
Neither has an exposure meter, so there is no
need for an ISO setting. One of the problems
for many of today’s users of digital cameras is
the plethora of menu options, so many that
they might in fact constitute an unhealthy
excess. So many in fact that it is quite a job for
some users to remember where a particular
menu item lies buried and a potentially huge
problem for users with cameras of different
types with differing menu set-ups. This issue
relates to ease of camera handling, which is
also governed by camera-build and where
the controls are placed, how they are laid out

Pixel density
Sensor area
Sensor size
Total MP

Canon
EOS 550D

Canon
PowerShot
G11

Nikon
D3000

Olympus
E-600

Panasonic
Lumix
DMC-G2

Pentax
K-x

Sony
Alpha
DSLR-A500

5.4 MP/cm2

23.0 MP/cm2

2.7 MP/cm2

5.1 MP/cm2

5.1 MP/cm2

3.3 MP/cm2

3.4 MP/cm2

3.32cm2

0.43cm2

3.73cm2

2.43cm2

2.43cm2

3.72cm2

3.66cm2

22.3 x 14.9mm 7.6 x 5.7mm

23.6 x 15.8mm 18.0 x 13.5mm 18.0 x 13.5mm 23.6 x 15.8mm 23.5 x 15.6mm

18.7

10.8

10.4

and how big or small they are. Is the camera
too heavy or too light? Is it constructed from
polycarbonate or magnesium? Will it survive
a fall? Is it too big for my hands or too small?
These factors are not detailed model by model
here, but are mentioned as indicators of the
importance of trying out all the models that
you otherwise think may suit your pocket and
your purpose.
The cameras selected for consideration and
some comparison here are the Canon EOS
550D, Canon Powershot G11, Nikon D3000,
Olympus E600, Panasonic Lumix G2, Pentax
K-x and Sony Alpha 500. All are single lens
reflex (SLR) except the G11, a compact with an
additional 1.4x tele-converter lens available,
and the Lumix which is not an SLR, but does
have interchangeable lenses. SLRs generally
have a wide range of interchangeable lenses
available to them and this is usually seen
as a huge advantage, but it often leads to
unnecessary and therefore wasteful purchases
– the ‘must-have’ syndrome strikes. The range
selected covers all the major players in the
market place.
The continuing debate about pixel
number is fairly readily resolved by looking not
at the total mega pixels, but looking
at the pixel density – how many MPs per
square centimetre – and relating this to

13.1

13.1

12.9

12.9

the sensor size, as these are not all the same.
The table above will give some indication
of these figures.
Look, for example, at the ratings for the
Canon G11 and the Nikon D3000. The pixel
count (total MP) is very similar, but the Nikon’s
sensor area is almost 8.7 times as large. This
means that its actual photo detectors or
‘sites’ can each be very much larger than
those on the G11. This, in turn, leads to lower
amplification of the signal being required
and therefore lower amplification of its
accompanying noise. Simply put, a higher pixel
count alone will not give greater quality, nor
can it be argued from the example that this
Nikon’s image quality is 8 times better than that
from the G11. That simply is not true.
Capture is associated with storage and
excepting the Olympus, which has opted for
Compact Flash and xD Picture cards, all models
use SD and SDHC cards, the latter being the
current favourite. The Sony also uses its own
memory stick, while the G11 pushes the boat
out with its acceptance of SD, SDHC, MMC,
MMCplus and HCMMCplus cards. None has
built-in storage. Storage in turn relates to file
types and again there is nothing to choose
between these models in principle, as they all
can produce RAW files, the uncompressed file
format, as well as JPEGs. Maximum resolution
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varies between them as this depends on pixel
count on the sensor and the image ratio.
12MP distributed over an image ratio of 4:3
will give a maximum resolution of 4000 x
3000, reducing to 3:2 at 4000 x 2667: the EOS
offers just three resolutions over one image
ratio, the Lumix thirteen over four ratios. This
latter might be a big advantage if you know
that you often need to apply different image
formats in your work. Although you can crop
an image to any format in editing software,
this may mean your losing a desirable part
of an image, or possibly distorting an image
by altering its proportions to fit. On the other
hand you just might get lost in deciding
which image ratio to choose.
One of the golden rules of successful
photography that remains applicable today
relates to exposure control – underexposure
is fatal: if a detail isn’t recorded it can’t be
reproduced, no matter how good our
processing. This means that as well as our
knowledge of exposure control, our camera
will need a reliable metering system for
us to depend on. I would place this at the
forefront of camera attributes for most uses
and users. While I can habitually calculate
correct exposure for a given situation without
mechanical or digital aids, I am not going
to depend on that ability (acquired through
familiarity) in all circumstances and certainly
wouldn’t recommend it to anyone lacking the
experience. There is little to choose between
the cameras listed by way of exposure
metering – they all do it of course and some
are a little more refined than others. The G11
for example offers ISO ratings from 80 to 3200
and Auto, which covers most eventualities,
while the EOS runs the greatest range, from
100 to 12800 and Auto. Those with the
knowledge could do their own calculations
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when using any model. More important would
be the meter’s accuracy, but that is not tested
here, though it can of course be determined
in camera, compensation being made for
apparent inaccuracies. Each camera offers a
range of compensation methods and a range
of settings for determining exposure, including
Auto, Aperture Priority (user chooses aperture,
camera sets shutter speed) and Shutter Priority
(yes, you guessed it).
One important aspect of choosing a camera,
often overlooked even by some professionals,
is the system in which it is to be used. No, I
don’t mean the camera system, but that of
processing, whether film or digital. A lot can
be achieved in either darkroom or lightroom
that would allow a camera with a lesser
specification to cover our requirements and
this is particularly true in the digital world,
where post-processing is actually simpler
and speedier. Much will be accomplished by
a better understanding of the principles of
photography itself – I am constantly frustrated
by learners who come to photography classes,
wanting to know how better to use their
cameras, but not wishing to learn the principles
by which the system operates. Understanding
the system allows us to better apply our tools
and to more readily decide which of those
menu items to use or to ignore or to switch
off. Switch on your flash only when you need
it – save battery power and the environment.
Do you really need to have a ‘shutter sound’
playing on your digital? What would that have
to do with improving your photography?
Why would you need ‘Personal Colour
Settings’ when accurate colour recording can
be converted to anything you like in postprocessing? Perhaps some of the available
budget might be spent on a photography
class? Whilst any discussion of post-processing

is germane, I trust that it is obvious that there is
no intention to argue that any post-processing
can necessarily cover or recover faults in our
camera work.
Users may be very choosy about the
viewfinder system in place. Many simple
compacts have an LCD screen, but no other
viewfinder and that may not be satisfactory in
some instances. SLRs usually have both and
the viewfinder used at eye level may be most
convenient for accurate focusing, especially if
the viewfinder is large and employs Live View,
allowing the image to be greatly magnified.
However, I find that I prefer to use the LCD
screen, particularly when having to view from
an awkward angle such as from a very low
level when it might be impossible or very
uncomfortable to crouch with my eye to a
viewfinder. This is made more practical when
the LCD screen is articulated rather than fixed
in place. This also allows the screen to be
turned in to the camera for protection when
not in use. Using the LCD also allows you to
see on-screen information, not always clearly
visible in a viewfinder due to the smaller size
of the display. Electronic viewfinders such as
seen in camcorders are also appearing in still
cameras including the Panasonic, but need to
be very good indeed to give the same degree
of control over vision and focusing.
Other attributes of a camera’s usefulness
and its cost to you are considerations about
the availability or even inclusion of extras
such as additional or supplementary lenses,
a mains power supply, standard or nonstandard batteries and battery charger – is
there a rechargeable alternative? Are all the
necessary connections provided to connect
to your computer? Is the user guide provided
in portable print form, or is it a PDF file on the
software disc and you have to print all 285

pages yourself? Is image stabilization built in?
You can’t add it later and it is not included in
the D3000 or 550D listed here, but a slightly
later model will almost certainly have it. Auto
focus and manual focus are common to all as is
built-in flash and all models take external flash
units too.
It is a matter of record that I have opted for
the Canon G11, largely for its portability, as I use
it extensively for landscape work when hiking
which is how I spend my holidays. It has to be
easily and securely packed in my rucksack or
day sack and take up as little room and weight
as possible. I also use it on a tripod as a small
format studio camera for documents, small
objects, portraits and etcetera and find the
articulated screen very appropriate to the work
I do. The G11’s optics and sensor must be very
good as I have been able to print to A2 with
no artefacts visible and that’s important to me
for exhibition quality prints. Images Magazine
from Fnac in France this summer described the
G11 as ‘King of the compacts... incorporating
the best of Canon’s know-how with a high
sensitivity sensor allied to a processor offering
probably the best quality image of this type.
For the experts’. High praise indeed.
However, I should point out that while I
certainly recommend the G11, I am not saying
that it or any other model here is better than
the rest: the G11 is simply best for me. It is,
in other words, a personal choice and yours
should be too.

Ken Cheetham,
Student Support
Disabilities Unit,
University of Wales
Institute, Cardiff
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What can you learn in an hour?
Librarian, digital publisher and
history graduate, Rupert Colley,
explains how he came up with
the idea for History In An Hour, a
series of eBooks and iPhone, iPad
and iTouch apps that students or
commuters can read in just sixty
minutes of their time
It was over 10 years ago that I first had
the idea for History In An Hour, a book
series to help the reader learn the basic facts of a given subject
area taking just 60 minutes of their time.
I have a degree in history but, I confess, I didn’t actually show
much interest in my subject in my immediate post-graduate
years. But then, a decade later, during a holiday in Spain, I
suddenly wanted to know about the Spanish Civil War. Not too
much - just a bit. Just enough so I could have a decent grasp of
what the conflict was about.
And that’s when it started – a revival in my overwhelming
interest in history – especially military history and anything that
involved conflict. But I wanted to know an awful lot in a short
space of time. My thirst for knowledge included the Russian
Revolution, the American Civil War, the Anglo Saxons, the
Tudors... There was no rhyme or reason to the era or location.
So in the late 1990s, I started writing Roman Britain In An Hour.
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But I never finished it and, anyway, I was too busy reading and
absorbing history than wanting to write about it.
Employed as a public librarian, I had, and still have immediate
access to a wealth of history books. But I couldn’t resist buying
my own. And over the years I’ve accumulated a sizeable library
of history books. Most of them are fairly thick. Only a few of them
have I read cover to cover.
Many years on and I have read much about Soviet history and
a fair whack about the Second World War - but not much else,
yet I still wanted to know about those other areas of history.

The concept goes digital
My full time public library job gives me a day off in the middle of
the week. So last September, when my daughter started school,
I suddenly found, after many years, that I had a day to myself. I
needed a project... And that’s when my thoughts returned to the
forgotten idea of History In An Hour, or In One Hour, or In Sixty
Minutes. Even deciding on the name took a while.

Employed as a public librarian, I had, and still have
immediate access to a wealth of history books
Ten years on from my original idea, and we are in an era
of digital publishing, self-publishing and the rise of eBooks. I
wanted to be part of it. If I wanted to know about history topics
in an hour how many others did too? Students? Commuters? Or

features

just the plain curious. What if I could
capture the essence of a subject
not just in an eBook on the PC, but
deliver it by mobile phone too?
What also sparked off my renewed
interest was the publication of
Andrew Roberts’ new book, The
Storm of War - A New History of the
Second World War. At 608 pages
long, much was made in the press
reviews of how well Roberts had
managed to compress six years of
catastrophic conflict into one volume. I read it, made notes as I
went along, and enjoyed it - it’s well written and very readable.
I mentioned the book to a relative who also enjoys history
but has no time to read. He certainly did not have the time, he
reckoned, to read a book of 600 pages. “But it’s the whole of the
war, intelligently written, in just one book,” I argued. But no, he
wouldn’t have it.

I’m a great fan of Wikipedia but it doesn’t read easily
as a straight narrative
What about, I said, if you read about the war in just one hour.
“Just One Hour.” “Yeah, sure,” he said, “but then I might as well
just read the Wikipedia entry”.
Now I’m a great fan of Wikipedia but it doesn’t read easily as
a straight narrative (take World War Two as an example), there
are hundreds of embedded links leading you off into potentially
thousands of different avenues.
So the remit was easy – to write attractive prose starting at the
beginning and finishing at the end. No diversions, just a simple,
straight narrative.
So in mid-September 2009 I put pen to paper and wrote a few
words about Hitler’s invasion of Poland. And that was the start.
I’d worked out on Day One that I had about 10,000 words to
play with. If your average adult can read three words a second,
then they can read 180 words per minute. Therefore logic
follows that if they carry on reading, and don’t stop to make a
cup of coffee, make tomorrow’s pack lunches, nip to the loo,
watch Family Guy, then in sixty minutes, they’d be able to read
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precisely 10,800 words.
So, with so little to play with, I
immediately made up some rules.
These later became the basis of my
editorial guidelines, (vital when I
started to bring other writers
on board).
• Facts, nothing but facts, but written,
hopefully, in a manner that engages
the reader.
• No opinions, no judgements, no
quotations from historians.
• Just the basic facts - nothing else.
• I did allow quotes from the time. One can’t write about World
War Two without quoting Churchill - it simply can’t be done!

Self-publishing an eBook
One month later it was done – World War Two In An Hour. I asked
a friend who’s a whizz on PhotoShop to help me with a cover.
I supplied her with the image I wanted, the text and an idea of
layout. Then I sprinkled images throughout the text using only
photographs I found on Wiki Commons, because there you can
find a massive library of public domain images.
And so I had my first eBook ready to go – but how to sell it?
My first avenue was the hugely fast-growing self-publishing site,
SmashWords www.smashwords.com run by Mark Coker, a man
who was not prepared to accept rejection slips from publishers
anymore and decided to do something about it.

how to market? one way is to use the ubiquitous
Twitter
But I knew I needed my own site. I registered my domain
and having paid only a few pounds was the proud owner of
historyinanhour.com. I set up a few basic pages including a ‘Buy
Now’ page, which is administered by PayLoadz.com. And I wrote
a short piece about Pearl Harbor and posted it on the blog.
Satisfied, the site went live on December 7, Pearl Harbor day.

Developing an iPhone app
About the same time my wife was at the Online Information
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show at Olympia and got chatting to Mike Hyman from
Headfast. His Collca collca.com/e-publishing division was
developing new iPhone App services. He was looking for highly
relevant eBook partners to develop an app to sell on Apple’s
iTunes store.
Meanwhile I had written a second eBook and had it up for
sale on both my site and SmashWords: The Cold War In An Hour.
And it was this title that Collca used pilot the first app. We
added some extra pages – brief biographical outlines of the ‘key
players’, a timeline, a few lines about History In An Hour, myself
and Collca.
As an integral part of creating The Cold War In An Hour, Collca
developed Condor - a software and data framework that
streamlines the whole design and production process. Using
Condor means that we can develop iPad, iPhone and iPod
Touch apps quickly and economically.

once you have established a presence on Twitter and
learnt how to use it and enjoy it, you can then cheat
After much tweaking, The Cold War In An Hour was finally
released as an iPhone and iPad app in the iTunes store in early
April 2010. The other titles followed – World War Two In An Hour,
Nazi Germany In An Hour and The World Cup In An Hour. One of
these titles outsells the other three put together. But which one?
Answer below.

Marketing: get 1,000 Twitter followers in six months
So I had the product, the means to sell them, but how to market?
That’s the hardest part and I’m still coming to grips with it. But one
way is to use the ubiquitous Twitter. I signed up on December 14th
2009 and nervously posted my first ‘tweet’. I felt like a gatecrasher
at a party of the ‘in crowd’. It took seven months to get from 0 to
1,000 followers, by which time I felt very much part of the in crowd.
I signed-up; and wrote my 160 character bio (yes, it’s 160
characters for the bio) and within it added the link to my own site,
http://historyinanhour.com
Think carefully about your 160-character bio - don’t try to be
too clever, overly sincere. But you can change it. Use a picture
of yourself or your company logo - anything but not the default
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Twitter image. Also use a background of your own - don’t use any
of the Twitter designs.
You search by profile, or by using the hashtag, eg <#History>
People use hashtag when they want to emphasise a word or
phrase within their 140 character tweet.
Then follow those who have tweeted something you find
interesting about – in my example history or eBooks. Twitter does
highlight topics that are trending at the moment but as they tend
to be about Justin Bieber, or what’s on TV, etc, it’s usually of little
relevance.
You can search people by their bio, eg <history teacher>.
Disadvantage - it’ll return a list of 25 and, at the bottom, click to see
more. But it won’t say “page 1 of x pages” so you never know how
many pages you’ve got.
RT (retweet) other people’s tweets - they see it in their mentions
and it gives them a nice feeling, and they’ll probably start to follow
you. Equally when someone RT’s one of your tweets, you’ll see it in
your mentions.
If you tweet don’t use all your 140 characters if you can help it because someone RT’ing it (Re-Tweeting) may want to add their
own message to your original tweet, for example, an endorsement
of your tweet - like “Great article by this person” - which took up 28
characters.
Just because you get a follower you don’t have to follow them
back so you can ignore the
spammy ones, the ones that
offer you instant money,
and the dodgy-looking
marketers who have 24,000
followers. They all follow
each other, inflating their
number of followers but to
no great purpose.
Day One - follow 30
people. About 10 will follow
you back. Give the others
about five days to follow
then, if they don’t, unfollow
them. You don’t want a
profile that shows that you
follow 100 people and only
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have six followers of your own.
Don’t go beyond a 1.5 to 1 ratio,
so for every follower you, in turn,
follow 1.5 people.
Link to pages in your site within
tweets but to save having to use
too many characters on a long URL,
use a URL shortening service like
Bit.Ly so that a URL like:
http://by140w.bay140.mail.dead.
com/default.aspx?wa=wsig (56
chars) becomes:
http://bit.ly/6BDn7 (19 chars).
You can then also monitor that
bit.ly URL and see how many times it’s been linked on, when, and
from where, and whether it’s been RT’d.
There are thousands of Twitter services. One I use is a ‘Tweet
Later’ service called Social Oomph. It means I can write my tweet
now and schedule it to send at 4am. Why? Because of catching
maximum traffic in the USA.
Once you have established a presence on Twitter and learnt how
to use it and enjoy it, you can then cheat. Yes - cheat. You can buy
a service like TweetAdder and automate much of the above. You
can search for words, phrases or people and then save them. Then
TweetAdder will follow them for you - say 50 or 100 or 200 per day.
Then, if these people you are now following haven’t followed you
back in say 3 or 5 or 7 days, whatever you decide, it’ll automatically
UNfollow them for you. You can set your ratio between followers
and following as described above.
TweetAdder will also automatically send a welcome message (if
you tell it) to each new follower, like “Hey, thanks for the follow, I’m
deeply moved and honoured. See my cash-for-life scheme: http://
bit.ly/2iHskoPf “. I have seen them like this but of course, you don’t
have to be so gushing or insincere.
And that, very briefly, is Twitter.
Then you can use the others - Google Buzz, Ning, Tumblr,
LinkedIn, Posterous, Blogger, FriendFeed, Xanga, etc, etc and
theoretically, you could have an account on all of them. If you do
go down that route, then use a service like Ping.fm to “ping” or
update all these at the same time. For example if I’ve just written
“My friend Katie wants to know if ping works” on Ping.fm, it will
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update Facebook, Twitter and any other accounts
you’ve joined.
And what online business can survive without Google?
Make Google your friend and you’re halfway there. There is a
whole industry devoted to SEO (Search Engine Optimisation)
and as much as I have learnt, I still feel like a complete novice.
For a (very) small business without a marketing budget, social
media and SEO will continue to be a vital marketing tool.

Future plans: the education market
History In An Hour is still only eight months old. The website
does well, with visitor numbers rising steadily. We did
particularly well for visitors immediately after The World Cup
In An Hour was mentioned by BBC News Online. I update
the History In an Hour blog regularly, and have a number
of contributors who post blog articles. I have an interviews
section and have published interviews with some big name
historians including Roger Moorhouse author of critically
acclaimed Berlin At War: Life And Death In Hitler’s Capital, 1939-45
and have secured agreement for an interview from Andrew
Roberts, author of Storm of War: a new History of the Second
World War. I now have a growing list of authors for future titles,
including an Imperial War
Museum historian. At the
time of writing this article, I
am about to publish Black
History In An Hour to coincide
with the start of Black History
Month in the UK and 1066 In
an Hour by Kaye Jones.
Nazi Germany In An
Hour outsells all the other
titles, and currently the
iPhone Apps outsell the
eBooks, across the whole
series. Teachers in the
UK and abroad often
contact me with positive
feedback and the GCSE
and undergraduate market
is potentially a large one

for the eBooks,
but distribution
is proving a
challenge.
Curriculum support
and revision is
something I would
love to explore
further. It could be
interesting to pilot
one of the eBook
titles perhaps by
working with a
partner already
supplying the
education market.
There are so
many ideas I would
like to develop
in future, and
central is expanding the series and the concept to include
new titles and topics and commissioning good authors. For
all eBook publishers, pricing and distribution models are
changing continually, as publishers experiment and I need to
understand the market, including the challenge of DRM (digital
rights management) and multi-user licensing. The eBooks
are on Barnes and Noble, but not yet on the Amazon Kindle
store. Beyond the iPhone App there are existing and emerging
Android platforms to consider too.
It took a digital publishing revolution for my original idea of a
straightforward treatment of history topics in an hour to come
to fruition. Many claim that the mobile/tablet is the new PC (and
newspaper and book!) It’s all about portability and convenience.
For the student, the commuter, or the just plain curious, this is
history for busy people.
Rupert Colley can be contacted at rupert@historyinanhour.com
http://historyinanhour.com
http://twitter.com/historyinanhour
The eBooks can also be downloaded from Barnes and Noble
and Smashwords
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Primary research resource for British & Irish archaeology
Isabel Holroyd & Dan Hull provide an outline of
biab online’s major service upgrade charting key
developments in the service’s abstracts and indexing
service for British and Irish archaeology. A more detailed
article will follow at a later date
The abstracts and indexing service for British and Irish
archaeology has emerged from a significant development
project to offer not only a vastly expanded data set, but also
new facilities for users to create accounts and save and export
records. Underpinning all of this is a brand new data-model that
can allow the dataset to grow alongside, and as part of, the stilldeveloping online information world.
For the upgrade, the team behind the biab online project
created an entirely new data-model for the dataset. The
model was designed to better reflect developments in online
information and to map to standards such as Functional
Requirements for Bibliographic Records (FRBR) and Resource
Description and Access (RDA). The system was developed using
Ruby on Rails, with solr for indexing. As a result, there are now
far more powerful browse and search options available and
the data can be mined to a far more specific degree. Users
can create their own accounts, save search results, export
records in a variety of formats and gradually build up an online
bibliography as their research develops.
Because researchers increasingly use systems like Zotero and
Mendeley to store and query their references, and produce
bespoke bibliographies to accompany their theses and
publications, the new biab online enables users to export this
information into such programs using BibTex. Users can also
export in Harvard reference format or biab reference format – in
either PDF or HTML – and create their own bibliographies.
The aim of the project has been to bring the service’s
functionality in line with developing standards and consolidate
its holdings in the way that most benefits users. The new service
contains almost 200,000 references to the archaeology of
Britain and Ireland – over 55,000 more than before this upgrade
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– due in part to the inclusion of grey literature records from
the Archaeological Investigations Project (AIP). This is a key
data addition for archaeologists, as sites and finds can appear
in grey literature reports some time before they are formally
published in the literature. Being able to search these alongside
the standard lists of journal articles, edited volumes and books
significantly speeds up the research process, and enables
researchers to draw on a much wider range of material. The
body of formally published literature itself sees an estimated
two and a half thousand new books and articles produced on
the archaeology of Britain and Ireland every year. Keeping up
with the latest literature on a specialist subject area can be
tough. Embarking on a brand new subject area can be even
tougher, with an apparent mountain of literature to climb at the
start. An abstracts and indexing service focussed on a specific
area of expertise is a key research resource and can underpin
work across the board – including that of academics, field
archaeologists, interested volunteers and indeed anyone else
who needs a reliable, focussed and up-to-date `in’.
To give an idea of the historic and present-day content of
the service’s dataset – the service provides ongoing current
awareness coverage of new publications alongside and
ever-growing archive of previous work covering the history
of archaeology in these islands. So it has a function as the
discipline’s archive, including not only the entire bibliographic
output of the Council for British Archaeology (CBA) from 1947
onwards but also three Antiquarian bibliographies that were
digitised and imported into the data-structure during the 1990s.
As long ago as 1947, the CBA recognised that there was a need
to record the emerging literature. With the increasing amount
of archaeological work being carried out in the immediate postwar period, it created the Archaeological Bulletin for the British
Isles, which quickly became the Archaeological Bibliography
for Great Britain and Ireland, a compendium of publications
produced that year to help keep the archaeological community
up-to-date. During the 1960s this service became British
Archaeological Abstracts. Fast-forward to 1997, and the British

and Irish Archaeological Bibliography was born, evolving again
in 2004 to become biab online, a free, online web resource
maintained by the CBA and supported by all of the major
heritage agencies in Britain and Ireland. The service continues
to create new references to recent publications each year
within the new system. Now that archaeological literature is
increasingly available online – either free, on a ‘pay per view’
basis, or via a subscription – biab online also enables users to
search for references and then click straight through to the full
publication on the web where that’s available. biab online is
a key element in a growing suite of research support services
for the archaeology sector provided by the CBA often in
collaboration with other key bodies.
Now that the upgrade is live, work begins on creating
facilities to provide web services and to automatically ingest
existing bibliographic records from publishers and other
professional sources. The hope is to develop over time a truly
comprehensive, interoperable, open resource for all work
pertaining to the archaeology of the UK and Ireland. Further
reports on the detail of the project, and its future development,
are planned.
biab online is a service of The Council for British Archaeology
www.biab.ac.uk;
www.britarch.ac.uk
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Social networking fires up academic librarians
Jon Fletcher, liaison librarian at
Nottingham Trent University
presents highlights of the MMIT
Group’s summer event on
social networking in academic
institutions from Liverpool to
Leicester and London
Another event, another jaunt around
a strange city following a little blue
dot on Google Maps to locate the
venue. This afternoon event was held in the Aldham Robert’s
LRC at Liverpool John Moore University, with a group of
interested parties gathering to discuss social networking in
their own institutions as well as to compare and contrast
progress notes.
First up: Gareth Johnson (University of Leicester) with
‘The thing on the doorstep: networking socially at Leicester’.
Relating his experiences via a video at www.youtube.com/
watch?v=mcRbOxNX2UE, he described how the library blog
– started at first as an unofficial exercise – has now become
officially accepted, being referred to by his Pro Vice-Chancellor
and referenced as part of the library’s three-year digital policy
document. Rather newer is the library’s Facebook page, which
has 1,200 fans and is maintained by information librarians.
However, with this site not being as actively used as Gareth
would like, he prefers the example of their ‘Graduate School
Reading Room’, which has less than 100 fans but is updated
daily or twice daily by the Research Forum Facilitator with news
about courses and items of interest to graduates. His advice:
post often to keep up interest levels.
He also went on to talk about the University of Leicester’s
experience of using Twitter, which – though it only reaches
those keen enough to use it – has engaged in a useful way with
a “self-selected group of enthusiasts” and linked into this wider
community. Some use is also made of wikis, which help share
information and engage staff. Summing up, Gareth related
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that he had learnt that use of such tools helps to humanise the
library and present a friendlier image, and urged everyone to try
Facebook and Twitter if they hadn’t yet set up library accounts.
Sometimes institutions can have worries about a ‘loss of control’
and about what is posted, but – as long as you use common
sense – the bad is unlikely to happen and what will happen will
be beneficial to your service.
Zelda Chatten (University of Liverpool) was next, talking
about ‘Social networking for the unsociable: the University of
Liverpool experience’. Possessing the same subject role, job title
and team title as me, I perhaps wasn’t surprised when many of
the things which they had thought about had also occurred to
NTU. Liverpool’s library began to use subject blogs (with varying
success in engagement) in 2006 before setting up a Facebook
page in 2007, moving onto having a Twitter presence for their
Welcome Week in 2009. Indeed, the Twitter presence was
promoted throughout the inductions as a method of asking the
library staff questions. Should institutions be wary of accepting
this, it is worth pointing out that many universities have such
services now, and that the slight risks involved (which no-one
can recall having transpired) are far outweighed by the benefits
of interaction.

Twitter: post often to keep up interest levels
Zelda saw these developments positively; despite some staff
worrying that students would feel that the library was out of
place on Facebook, this is now a vibrant page with comments
from students about a range of issues. The library also created a
tool for searching the library catalogue which was put straight
into FB (not without some problems; whenever FB update
the site this has to be re-loaded) as well as including some
other tools which are freely available (e.g. a JSTOR and COPAC
searchbox).
Recommendations for using Twitter were just as interesting
– by optimising TweetDeck (a service which constantly updates

with news you are interested in
as well as allowing you to search
for mentions of selected topics
automatically) they can find useful
items to retweet and see who is
writing about them, responding
if necessary. Given that this is a
far quicker way of disseminating
information than via the library
website, it has increased the flow
of information as well as allowing
users who might not engage with
the website to ask questions. And
by using feeds cleverly (e.g. blog feeds are directed to Twitter,
etc) the information burden is reduced. Stats are difficult to
pull out – you’ll not know how many people read your posts
unless they click a link which you’ve made trackable, and there
will always be lurkers – but it has raised the profile of the library.
A lively Q+A session resulted in a discussion about the most
manageable way to upkeep this service – aside from keeping
an eye out for useful retweets, having a bank of staff who can
contribute useful information to be tweeted (as the University of
Warwick try to do) would always be the ideal.

a ‘CampusM’ app built for LSE (free to download)
which their staff and students to find their friends
and use university services
A break was held, followed by Dave Puplett (London
School of Economics) presenting about the LSE library and
social networking. Making very efficient usage of Prezi, his
slides (see http://prezi.com/_4yxg2rr9iqs/lse-library-socialnetworking/) outlined that his motivation to experiment with
social networking was much the same as others: to see if there
were additional ways of communicating with users, as well as
wishing to keep in line with the offerings made available in

November 2010

20

academic focus: social networking

other institutions. LSE’s library began by using Twitter on a small
scale – as an instant service update about their new cataloguing
system with about 100 followers – which was then transferred to
a feed about the library itself. Whilst LSE don’t actively promote
this feed (it is mentioned only once, on the library catalogue)
they have a fair number of followers, and they are finding this
a worthwhile method of service promotion. There was some
debate about whether traffic should be one way (library to user)
or two way, and I would certainly be interested in looking at
ways in which two way communication could be encouraged.
They also have a Facebook page (with a widget enabling books

Use of social networking helps to humanise the
library and present a friendlier image
to be renewed), some Flickr posts of old photos of the library
(done to catch people’s attention), a mass of Delicious tags
and – interestingly – a ‘CampusM’ app built for LSE (free to
download) which their staff and students to find their friends
and use university services.
Wherever possible Dave recommends the use of services
such as Google Analytics to track usage stats, though he too
accepts that social networking sites make it difficult to gather
stats due to the fact that they often can’t be found. Still, he
recommends getting these stats when you can, as it is important
to track these statistics.
The final presentation of the day came from the University of
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Huddersfield’s Andrew Walsh, entitled ‘Library or @hudlib?’, who
outlined many of the points covered earlier in relation to his
institution. Like Dave, he is of the opinion
that if people are talking about your
library on social networking sites then it’s
better to know what they’re saying than
to ignore it – furthermore, if you engage
with users then they’re likely to teach
you something. Huddersfield’s Facebook
page is not promoted at all, offers some
services such as the ability to search the
library catalogue from within Facebook
and makes available useful updates for
those who are signed up to the page.
Talking about the assumption that the
library shouldn’t be in Facebook, Andrew asserted that – whilst
the library might not be involved in all the social aspects of
‘the Facebook party’ it can at least be the barman at the party
who gives a useful service; it won’t be “the sad uncle on the
dancefloor” whose presence is an embarrassment. He too likes
to follow what is being said about his library, as he finds this to
give useful feedback.

the library created a tool for searching the library
catalogue which was put straight into Facebook
Twitter at Huddersfield’s library is interesting, in that they have
two streams – one for the main library and one which advertises
items which have been put into the institutional repository.
Academics seem to like the latter, as they often retweet news
of their own publications to their own followers. Furthermore,
most pages in the library homepage had an embedded Twitter
feed linked from the main stream, providing users with up-todate news. And, of course, Huddersfield have various blogs
which are kept not only to communicate with external users but
also for staff purposes; they also invite comments from users
about how useful they found library books (rated from 0-5) as
well as allowing comments to be posted about videos they
stream onto YouTube.
Andrew stopped part of the way through his presentation
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to ask how many of those attending (about 20) had library
Facebook pages or Twitter accounts. Few did – reasons
generally cited were that institutions could be wary about
handing over ’control of their brand’, about what students
could write and about what could happen as a result.
However, all who attended agreed that, as long as comments
were properly monitored and responded to, the risks were
far outweighed by the potential benefits. This is not a debate
about the potentials of Technology X or Application Y; it’s
instead about assessing what the potential usefulness of a
resource is, realising how many of your potential users can
be found in this space and then doing your best to engage
with them in the manner in which they wish to communicate.
Thinking like this also prepares a service to migrate platforms
should Technology X or Service Y cease to exist.
To end his presentation, Andrew introduced further an
application which Dave had previously mentioned named
Foursquare (http://foursquare.com/). Something of a mashup,
it pinpoints locations on Google Maps, invites comments
about them and introduces an element of competition and
gaming into the proceedings – those who visit a location
earn points for doing so, and the ‘Mayor’ of a location is the
one who has visited it the most times. With a kindred service
GoWalla (http://gowalla.com/) also active for the previous year,
Andrew likes the idea of using these services to pinpoint library
areas, which can then be found (though this can also be done
via other functions) on Augmented Reality browsers – tags can
be applied which users can pick up simply by pointing their
phone at an area of space, and libraries can make available
to them virtual information. Huddersfield hope to merge all
of these into an application they hope to build (a decision is
pending) called Lemon Tree, which will let users earn points for
things like taking out library books, using library services and
going to the information desk.
Overall, this was a very interesting and timely microcosmic
look at what academic libraries are doing in the realm of social
networking. Progress to date seems to be patchy in the sector as
a whole, though there is doubtless more that can be done, and
there are certainly librarians who are up for the challenge.
Jon Fletcher can be contacted on: jon.fletcher@ntu.ac.uk
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Going where your users are: embedding library resources into
VLE course pages
Introduction
While trends in higher education (HE) libraries come and go,
embedding information skills into the daily practice of students
and staff has been a constant goal. Whether the VLE survives
long-term or is replaced by Web 2.0 tools/Personal Learning
Environments (Davis, 2009; cf. Power, 2009 and Kate, 2009), there
is no doubt that VLEs have shaped the educational experience
of a vast number of students in the UK, and that their provision
has enabled many academic staff to offer a more standardised
educational experience. However, it is still commonplace for
librarians involved in liaison activities to have a fragmented
involvement in VLE resources; material made available on online
student course pages – where students find many of their main
resources for study – is often beyond the authorial access of
librarians. This article – written from my experiences as a liaison
librarian for science and technology – highlights some of the
benefits of being actively embedded in student course pages, as
well as relating how this was achieved and offering some advice
for best practice. With the focus of this article proving to be of
interest in other recent publications (Daly, 2010, Simone, 2010
& Turner and Myer, 2010), it is hoped that this will provide some
useful reflection as well some practical advice if required.

Key resources to improve profile and practice
Having had access to all student course pages within my
subject remit since January 2009, I have been keen to provide
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embedded access to key resources whilst avoiding duplication
of effort. The Nottingham Trent University Online Workspace
(NOW) bears prominent links to our library catalogue and our
federated search service (Metalib) on its landing page; other
links may also be found which connect to the main library
web page hosting most of our information. However, students
often head straight to their course pages, and might not know
about the links to our services on the NOW landing page. My
motivation was therefore to create subject-specific resources
which can be put into course pages (see pg 23) – not only do
these offer links to the catalogue and Metalib, but they also offer
a recorded audio welcome from myself, information about key
subject databases, inter-library loans and SCONUL access details,
referencing and plagiarism advice (with a guide to RefWorks)
as well as further help and training information. These links
(highlighting key library resources) were chosen by liaising with
academics to ascertain key subject requirements, as well as
using my own experience of what should constitute essential
student knowledge.

article encompasses my experience as a liaison
librarian for science and technology

embedding information skills into the daily practice
of students and staff... a constant goal
Since I gained permission to put a block of library resources
into all Science and Technology course pages, the remote use
and face-to-face benefits have been clear, both for my target
audience and for myself as a professional. The resources are
available 24/7 to those who need them, and - with students
more likely to log onto NOW than to the university website there is an increased chance that library services will be used.
Students are also far more likely to use the full range of library
services if they are accessible from a one-stop-shop alongside
their other course materials. Having access to these course
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Jon Fletcher, liaison librarian at
Nottingham Trent University,
gives an account of his
experiences of embedding
library resources within Virtual
Learning Environment (VLE)
student course pages

pages means that I can make specific resources available
to students; if I am preparing a session for students, all the
resources, handouts and information will go into their course
page, which means that they can access these themselves
without the necessity for paper hand-outs (which may need
to be resupplied should students mislay them). I find this
access particularly useful when giving sessions with hands-on
exercises, as I can post the answers for students and they can
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practice these in their own time if wished. Students who missed
a session can also access these resources – the argument is
sometimes cited that posting resources results in students not
attending sessions, though attendance is far better enforced by
other means (e.g. registers). Not only do students often use my
links on how to contact the library and how to email through
for extra help when needed, but an additional benefit (though
hard to quantify) is that lecturers also see my resources in their
course pages; I have had several staff say that they now have
a better idea of library resources due to finding my materials.
Furthermore, academics often do not attend sessions with their
students, and it is very beneficial for them to know about these
resources so they themselves know how to point students
towards them.

Managing your generic subject resources
Planning and upkeep is key to any information architecture
strategy, and it is essential that the resources developed are
easy to distribute, maintain and update when necessary.
Nottingham Trent University uses a VLE from Desire2Learn,
which allows resources to be authored in my own personal
course page and then exported to other locations; this was a
satisfactory population method for my 2008-2009 pilot, though
in 2009-10 I wanted to develop and restructure my offerings
to improve what I made available. This meant revising and
manually replacing my resource links, which represented a time
commitment I wanted to avoid in the future.

staff and academics now have a better idea of
library resources due to finding my materials
The solution was to use a learning object repository, which
allowed me to store my resources and dynamically link these to
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course pages; a block of resources could then be exported to
unlimited course pages and – when changes need to be made
– these changes are reflected instantly, with all pages being
updated. NOW has its own learning object repository (SHARE,
2010), though other institutions may have their own or can use
systems such as JorumOpen (Jorum, 2010). The importance
of these repositories cannot be understated – no matter how
perfectly one plans, it is always possible that something might
need to be added, altered or amended in the course of a year,
and this has allowed me to update my resources as required.
With lecturers encouraged to rollover my resource blocks
from one year’s course pages to the next (or to download the
resources straight from the Learning Repository), embedding a
dynamic link once should be sufficient to keep a course page
resourced by myself from year to year.

sustainability is a key issue which must be given
careful consideration from the very start
The thorny question of who will upload the resources to
course pages does need to be confronted – will this be done
for all course pages or key course pages (e.g. research methods),
and will academics or librarians do this? This will be a matter for
each individual/institution to consider, though I have moved
from personally trying to put a link to my generic resource
blocks into each course page (which was very labour intensive
and unsustainable) to informing academics that these resources
can be downloaded, whilst also putting key resources into
learning rooms as needed. Sustainability is a key issue which
must be given careful consideration from the very start.

Five steps
to success:
outlining the
process
For those
considering
the approach I
have outlined
in this article,
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the process may
be summarised as
follows:
(1) Consult
• What would
students and
academics find
useful? What form
should services
take? Where
would they like
these resources?
(2) Get Permission/Access
• Resources can be embedded by academics, but personal
access is preferred owing to the flexibility it offers for teaching.
Have your remit outlined so you have an idea of a process
(ideally this is formally ratified).
• You may need to ‘sell’ what you want to do, why you need this
access and outline a code of conduct.
(3) Embed resources in a sustainable fashion
• Get an idea of timescale, workload and commitment; make
sure this is communicated to interested parties.
• Avoid overlap of effort – take a team/institutional approach.
• Build in sustainability – resources must be futureproofed, easy
to upkeep, update and maintain.
(4) Review and improve
• Make adjustments as needed, based on statistics and user
feedback – it is unlikely that you will perfect this the first time!

Future intentions
Whatever the future holds for VLEs, it is clear that libraries
benefit greatly from being able to deliver their message in areas
of the VLE where users are likely to work and study. Should
(hypothetically) my institution decide to move towards a
different format for delivering online educational resources, I am
satisfied that I am embedded enough that I would simply adapt
my resources into whatever the new environment is.
By having access to the spaces in which the students I liaise
with study, I am able to provide an enhanced service in terms
of resource provision, and this has further allowed my teaching
practice to become much more ambitious in terms of materials
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academic focus: library resources and VLEs

Photo: © Nottingham Trent University |
students in lab

academic focus: library resources and VLEs
provided. This
model will not
be suitable for
reaching all
students (i.e.
researchers)
and users of a
library service,
though it is a
valuable learning
and teaching
approach. With student and staff feedback being positive in
relation to this provision, I will be continuing in this model in the
future, and would recommend this to other librarians involved in
information skills provision.
Jon Fletcher can be contacted on: jon.fletcher@ntu.ac.uk
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There is such a thing as a free VLE
Ray Lawrence, director at HowToMoodle, explains the
benefits of open source VLE, Moodle
Moodle is software that enables you to create courses, content,
activities and communities online along with tracking and
assessment tools. It is often referred to as a course management
system (CMS), virtual learning environment (VLE) or learning
management system and it allows users to produce internetbased courses by creating a Moodle website for this purpose.
Its recent surge in popularity has mirrored the increasing use
of the Internet as a computing platform and Web 2.0, the “new
generation of web-based services that allow people to interact,
collaborate and share information1”.
There are no licence fees as Moodle is open source software
which means that it is free to download and free to use. Users
are also free to modify or extend Moodle to suit the needs
of their organisation. It is distributed under the GNU General
Public License. In essence “this means Moodle is copyrighted,
but that you have additional freedoms. You are allowed to
copy, use and modify Moodle provided that you agree to:
provide the source to others; not modify or remove the original
license and copyrights, and apply this same licence to any
derivative work2”. It needs to be installed on a web server at
the organisation’s premises or a web hosting company and
is accessed by end users using their web browser such as
Internet Explorer or Firefox.
Moodle is designed to be flexible and has a host of features
available to users who can tailor it to the exact needs of their
organisation. Modules on Moodle include: assignments;
calendars; content; forums and chat; monitoring activity; option
to add newsfeeds to the site; questionnaires; quizzes and
choices; resource links; and wikis.
Features on Moodle can also provide a better mechanism
for communicating than some of our existing tools, with IT
commentators recently reflecting that “that workhorse of
internal communication – email – is looking decidedly more
tired as more effective and more efficient communication and

collaboration tools devised in the consumer realm work their
way into corporate life1”. Features in Moodle such as forums
and wikis can help “build richly collaborative communities
of learning around their subject matter (in the social
constructionist tradition) while others prefer to use Moodle as
a way to deliver content to students (such as standard SCORM
packages) and assess learning using assignments or quizzes3”.
SCORM-compliant or other ‘packages’ of content can be
uploaded into Moodle, with no overall limit for size other than
the server’s own limit. Learning activity management systems
can also be integrated with Moodle.
Uses vary from totally online courses to using it as part
of a blended learning package. It can be used for a small
number of users up to very large deployments such as for
The Open University. Features such as wikis and forums
also help learners to think, reflect and collaborate on what
they’ve found particularly beneficial or enlightening on the
course. IBM’s 2008 paper, The enterprise of the future, based on
interviews with CEOs across the world, recommended that in
order to improve their workforces’ ability to adapt to change
that organisations should consider measures including
embedding collaborative tools such as wikis into work
processes that involve individuals distributed across multiple
locations and elevate collaboration to a core competency by
incorporating it into performance management, learning and
recognition efforts.
HowToMoodle offers consultancy and training for organisations
who wish to use or have already implemented Moodle.
www.howtomoodle.com
ray@howtomoodle.com
References: 1 –Swabey, P. ’10 outstanding applications of Web 2.0
in business’. October 2008. Information Age
2 – http://docs.moodle.org/en/about_moodle. [18/11/10]
3 - http://moodle.org/about/. [18/11/10]
A section of this article first appeared in e.learning age magazine
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Social networking, the Swindon Collection

We had been aware for some time in
Swindon that we were falling behind
other library authorities in our use of
social networking (SN) websites to promote our services. This
situation had arisen because our access to SN sites had been
blocked by an upgrade to the Council’s web-filtering software.
It was a frustrating time because before the block came in we
had already set up an experimental Facebook profile and were
just waiting for official approval before making it live. It took nine
months of relentless pressure from our managers to persuade
the Council’s IT department to remove the block. Without
waiting for official sanction or any formal debate as to how
best to proceed, we moved quickly and spontaneously. We had
two members of staff who were quite IT-savvy and were very
conscious of the potential value of social networking. Deciding
to concentrate chiefly on promoting our own specialist area
of the service, rather than including the whole of Swindon
Libraries, it was clear to us that our USP was the Swindon
Collection, our local studies archive.
Although we had the prototype Facebook account more or
less ready to go, nine months on we were aware that Twitter
had probably superseded it as a way for organisations to keep
patrons informed, so we launched our Twitter account in June
2009, followed almost simultaneously by Facebook. Our original
intent had been to open a Flickr account as well, but as we
had planned to use this for images of general library events
and displays, and we were now concentrating on the Swindon
Collection, a rethink was required. Almost as an afterthought
it was suggested that we could put up some scans of local
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photographs and ephemera from the Collection. We had
sufficient images scanned and ready to enable us to create an
album of local images on Flickr, and this went live on 22nd
June 2009.
Image: 57 ‘choice’ leeches 1870

Paul Gahan, online resources
librarian at Swindon Libraries
outlines Swindon’s experiences
of using social networking to
promote its services, in particular
unlocking the local studies
archive for easier acccess

it was clear to us that our USP was the Swindon
Collection, our local studies archive
Several things happened more or less simultaneously: Phil
Bradley started following us on Twitter the instant we created
the account, and very quickly contacted us, wishing us well and
passing on some advice and links relevant to social networking
in libraries. It was incredibly reassuring to know we had at least
got something right. Here was a name in the library world we
had heard of and we had made contact in exactly the way we
intended; his kind words of support were like a shot in the arm.
Almost immediately we started getting traffic on our Flickr
gallery - more than we had expected; far, far more than we
had expected; and while most of our Twitter followers were
known to us at first, these were names which did not ring any
bells. Members of the public began making use of many of the
interactive features of Flickr by adding comments and tags,
identifying details and dates in our images which we had missed
or were unsure of, and posting their own images captured today
from the same spot as our historic shots, with fascinating results.
We were also fortunate in having several local collectors and
historians who, when they saw what we were doing, were very
happy to allow us to scan items from their private collections
and include them in our Flickr gallery with appropriate
acknowledgements and copyright warnings, and a significant
number of local people donated pictures when they became
aware of this project. As a result many unique images have
been added to our collection, in all over 1000 pictures, many
previously unseen, have effectively been donated.
We were acutely aware that we could run into serious trouble
over copyright by posting the pictures so publicly. Considerable

effort was expended from the outset in verifying ownership of
any images we used. We were fortunate in so much of our early
collection originating from either the GWR Works itself, or the
GWR Mechanics Institute; with guidance from OPSI we were
able to ascertain that all GWR material would have reverted to
Crown Copyright upon Nationalisation in 1948, which would
then have expired after 50 years. Imperial Tobacco generously
allowed us to use images from the Wills Tobacco Factory staff
magazine, which we hold from 1922-1974. Wherever we were
able to establish copyright we sought written permission from
the holder to post the images on Flickr. The inclusion of a few
speculative images taken from early Trade Directories proved
very popular, as did some extremely obscure items of ephemera
from our collection; a handwritten receipt for 57 ‘choice’ leeches
from 1870 has proved one of the enduring images in our gallery.

we put up some scans of local photographs and
ephemera from the Collection on Flickr
Having launched the gallery with very little planning and been
surprised by the volume of traffic it was generating, we quickly
developed a regular pattern of adding a few images daily, trying
to vary the subject matter and period, with various members
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of our Information Team being allocated different parts of the
archive to scan and establish copyright. We tried to include as
varied and eclectic a selection as possible, and as many aspects
of Swindon’s history as we could. We also varied the formats,
including maps, tickets, engravings posters and other items as
well as photographs.
We quickly realised the advantages of the ‘groups’ feature on
Flickr, and the ease of the ‘tagging’, ‘geotagging’ and ‘sets’.
• Each image is ‘tagged’ with all relevant keywords. These terms,
along with the title and description, are fully searchable,

creating a powerful historical database. We have tagged all
surnames, years, road and place names, and much more.
• Every image is ‘geo-tagged’ - that is, cross-referenced to
Flickr’s mapping system. Users can browse by location to see
what we have uploaded for any area.
• All images can be usefully grouped into themed ‘sets’, which
can be tied in with the national history curriculum, so we have
created sets for Victorian Swindon, 1st & 2nd World War and
Suffragettes amongst many others.
• Every image is marked with a “date taken” allowing you to
browse images by decade, year, month or even an exact date.

Phil Bradley’s kind words of support were like a shot
in the arm

Image: scan from the GWR magazine, 1917

One of the key features of social networking is the way the
different sites all interact with each other, for instance if one of
our patrons brings us an interesting new image to scan, we can
add it to our Flickr gallery, and at the same time ‘tweet’ news
of the image and also mention it on our Facebook wall, this
ensures that we instantly get a significant number of views of
the image.
We were encouraged, although somewhat intimidated, by
the great looming presence of the Library of Congress’ 9000
images (their user profile states “yes, we really are THE Library
Of Congress”). We searched in vain for other British library
authorities who were doing what we were doing, but while
many had a presence on Flickr, only a very few seemed to be
doing anything similar. There are of course any number of
reasons for this; many authorities already have Local Studies
image galleries on their own websites, or other well advanced
digitisation projects; but given the ease of use, cost, ($24.95)
universal accessibility and interactivity we were a bit surprised
more use hadn’t been made of it by other Local Studies Libraries.
We started a Local Studies group on Flickr, which to date has
25 members, some private individuals, but also several library
authorities, including Blue Mountains library in Australia. Other
high profile libraries using Flickr include LSE, The Smithsonian
Institution, and The National Maritime Museum.
The daily stats from Flickr made it clear this is where we
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Photo: Daniel Gooch on the Footplate of an
Iron Duke c1878

local studies archives use Web 2.0

should concentrate any future efforts. We were recording several
hundred views daily with very little effort on our part, and were
soon regularly exceeding 1000 views a day. An article about the
gallery in the Swindon Advertiser resulted in our record views,
over 4000 for the day.
There are several reasons why Swindon’s history was such an
apt subject for a photo gallery. As the New York Herald Tribune
stated in 1927 “somewhere in the breast of every normal homo
sapiens there stretches a chord which vibrates only to the sight
of a fine locomotive”; steam trains are particularly photogenic
subjects, and boy, do we have steam trains in our archive!
(One of my colleagues refers to it as “railway porn”). In addition,
Swindon barely existed before 1843, so with photography
becoming increasingly widespread from almost exactly that
date onwards, it is possible to capture virtually the whole
history of the town in photographs, from obscure hilltop village,
through to the vibrant industrial heart of Brunel’s Great Western
Railway and on to the massive post-war expansion.
The most obvious benefit of all the hard work was the
positive publicity the project generated towards the Swindon
Collection. For many years our Local Studies collection had been
hidden away in locked rooms and basements, accessible only
by appointment. Many of our own staff were largely unaware
of our hidden treasures. Moving into Swindon’s new purposebuilt Central Library in 2008 gave us the opportunity to move
virtually the entire collection to the public shelves, and it proved
a real eye opener for many people; but we were still conscious
that we could do more to promote this part of the service. The
image archive in particular remained largely invisible, hidden
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away in filing cabinets and completely inaccessible to many
disabled users; social networking seemed a simple way to
widen the customer base. The Twitter and Facebook accounts
probably generated roughly the level of interest we expected
(96 Facebook fans by July 2010, 480 followers on Twitter), but
on Flickr we have received over 300,000 views of our 2,500
uploads, and some of the other usage statistics provided by the
site are invaluable, especially referrer details. Not surprisingly the
bulk of the traffic comes from Flickr itself, a huge advantage we
would not have gained if we had created our own standalone
image database. Only around 3-4 percent originates from
Google, although being able to identify specific. search terms is
extremely useful.
We try whenever possible to identify individuals in
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photographs, and here again the public have helped us,
identifying sometimes whole classes in early school photos.
Consequently the gallery has started to attract serious interest
from family historians, often from very far afield. In response to
this interest one of our team has systematically scanned and
uploaded images (from our archive of GWR magazines) of all
the Swindon GWR workers killed in the First World War, in many
cases also tracking down their military record and burial details,
which we were able to include after the Commonwealth War
Graves Commission granted their approval. The benefit of this
resource for family historians in the future will, we believe, be
significant, and the feedback from members of the public who
have found images of relatives this way has been enormously
satisfying:
“What a wonderful surprise! It’s a fantastic result to find the
photograph of [our relative], he’s quite a distinctive looking
chap isn’t he. To finally be able to put a face to the man is
quite something. We have his medals and a lovely letter from
his platoon commander giving the details of his death. They
will be displayed alongside his photograph. It’s a fantastic
initiative you have undertaken and a true service to the town congratulations indeed.”
Inspired by our example Swindon Museum contacted
us some months ago and we were able to advise them on
setting up a sister account for their extensive historic postcard
collection, using the same format for metadata as our
Swindonlocal gallery; this is now up and running. Recently we
have also been asked for advice by Lydiard House and Park in
Swindon, who have another important image collection which
they are interested in digitising through Flickr. So if everything
goes to plan we should soon have three significant collections
complementing each other and providing an important and
unique collection of Swindon images, readily accessible and
easily searched by local and family historians.
Of course we are aware that in the great scheme of things
we are a very small library authority and our image collection is
miniscule compared with many, and I’ve no doubt some people
may think we have effectively ‘given away the family jewels’
by posting high resolution scans so openly, but the income
stream from image rights before our Flickr gallery was created
was negligible, and the collection to all intents and purposes
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invisible. In many ways we have preempted the call made by
MLA in March 2010 in their prospectus Sharper Investment for
Changing Times, for museums libraries and archives “to make
a wider public impact as efficiently as possible, concentrating
less on sustaining costly buildings and storing unseen objects,
and more on opening up fantastic collections … for learning
and enjoyment”.

we quickly realised the advantages of the ‘groups’
feature on Flickr, and the ease of the ‘tagging’,
‘geotagging’ and ‘sets’
Our gallery has been created at a cost of $25 per annum using
only existing staff and equipment. The goodwill and publicity
that has been generated by the gallery has been inestimable.
After the initial success of the gallery we held an event in one
of our branches encouraging people to bring in old family
photographs they may no longer want, or may need help
identifying and either donate the originals to the collection or
allow us to scan their copies and add them to our Flickr gallery;
about 200 images were added to the collection as a result, and
the event may well become a model which we can repeat in
other branches. Arkell’s Brewery, the oldest business in Swindon,
have been happy to grant us access to their fascinating archive
of photographs, many of which have been scanned and added
to our gallery. Our managers are delighted that such a high
impact project has been delivered at such a low cost, and
other departments in the council have become aware that
the piles of old photographs they were about to send to the
skip actually have a value and purpose to us just as they are
becoming irrelevent to them. Any lingering doubts about the
project were finally erased by the announcement in July 2010
that Buckingham Palace was
launching a British Monarchy
photostream on Flickr: if it’s good
enough for the Windsors…
Swindon Local Studies on: www.flickr.com/
swindonlocal; http://twitter.com/SwindonLocal;
Facebook http://tinyurl.com/swindonlocalfb
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Photo: Swindon Central Library 2008

Image: Arrest sheet for Swindon-born Suffragette Edith New, for “willfully breaking two panes of glass at no10
Downing St”, 1908
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New online KS4 Citizenship/PSHE resources from the Museum
of London
The Museum of London has
recently produced three
new resources to help KS4
Citizenship/PSHE students
understand money and
finance. These include an
interactive game and two
interactive whiteboard
resources. Rhiannon Looseley,
online learning manager for
the Museum of London reports
The resources were developed as part of a project supported by
the Citi Foundation. The project has already produced a series
of lectures, a schools session at Museum of London Docklands
for KS4 pupils and an interactive in the Museum of London
Docklands’ galleries. The resources can all be accessed from
www.museumoflondon.org.uk/English/Learning/citi.htm.

we introduce some key themes around the history of
finance and economic understanding
These online resources have been created primarily to support
the school session. For the first time, the Museum has produced
resources using SMART Notebook collaborative learning
software. A pre-visit presentation introduces some of the key
concepts that will be covered in the session. The presentation
can also be used as a standalone resource to introduce some
key themes around the history of finance and economic
understanding. A post-visit quiz will then help students to
consolidate what they have learnt from their visit.
In addition to the whiteboard resources, an interactive
game that will help students learn to manage their money is
also available. ‘Starting out’ (www.museumoflondon.org.uk/
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startingout) puts the player in a scenario where they have just
left school and are about to start a new life in London. They
make some important decisions at the start about what to do,
what kind of accommodation to live in and then move on to
a three-month cycle of decision making relating to where to
buy food, how much money to save, where and whether to
buy clothes, what to do for fun. All the way through they can
check their balance and at the end of each month they receive a
statement showing how much money they have left.

Producing the SMART Notebook resources
The Museum of London made the decision to test the use of
Notebook software because Smartboards are so prevalent in
British schools. We felt that teachers would be familiar with
the software and that it would provide a means of
offering resources which teachers can download
straight to their whiteboards and edit and adapt for
the needs of their classes. In the future we hope to
investigate making the resources available on other
websites that we know teachers already spend
time on but this comes with its own considerations
(more on this later).
The Museum’s Clore Learning Centre which
opened in 2009 is equipped with a Smartboard
in every learning space so we already had access
to the Notebook software. I had, however, as yet
had little experience of creating resources with
it. We were fortunate to be able to ask one of our
regular freelancers to spend some time exploring
the software and she was able to create resources
which reached a balance between informative
slides and questions and interactivity to keep
students actively engaged with their learning.
We found the software initially quite different to
what we were used to and it took us some time to
get used to using it. We were impressed, however,
with the range of tools that SMART make available.

teachers can download the resources straight to
their whiteboards and edit and adapt for the needs
of their classes

It was tempting to use a lot of the Adobe Flash-based games
and tools but we soon discovered that this made for very large
filesizes. The software also does not compress images, so for
the sake of filesize, but also of protecting the organisation’s
intellectual property, it is important to insert only web-quality
images (i.e. 72dpi and up to 500 pixels wide).
We felt that in some cases the tools were more geared
towards a primary audience but we were able to pick and
choose and in some cases add elements to them which enabled
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The Museum of London has created an an engaging
and valuable learning experience for KS4 students as
well as primary school students
What is certainly important to remember is that the software
was created with classroom-based teachers in mind. As such,
information providers like heritage organisations and libraries
need to remember to be creative in their approach to providing
resources created using the Notebook software to produce
standalone, arms-length resources. In an ordinary classroom
environment, a teacher might create a resource which supports
a lesson which he/she has planned. There will undoubtedly be
other elements to the lesson that will give it context. For our
purposes, however, once we put the resources into the public
domain, we have no control over the context in which they
are used. An example can be found in the interactive activities
that can be created with the software. We found these activities
often limited the response to a student’s answer to whether it
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was right or wrong. We felt we wanted to expand on this by
explaining why the question was wrong, or perhaps by adding
detail once they had chosen correctly, something a teacher
might do verbally in class. We got round this by providing
pull-out tabs to provide more information. Filesize is another
example of this issue because to distribute our resources on
the web, they need to be of a filesize that makes them easy
to download. This is less of an issue for a classroom teacher
producing resources in school.

Resources on other websites
As mentioned earlier, we are also currently exploring the
possibility of sharing these resources and others that are
similar on other websites where teachers might already look
for resources. We felt that we could provide access to our
knowledge and collections to a much wider audience if we
were to put the resources onto websites that teachers already
visit regularly, rather than expecting them to know that such
resources were available on our website.
Other organisations considering the same thing may wish
to think carefully about the terms and conditions of sharing
the resources on these sites. Many sites require you to grant
them a royalty-free, perpetual, irrevocable
license and often list a set of actions that
they or their users could perform under this
license. You may be asked to waive your moral
rights to the work and to indemnify the site
against any exception people may take to
your resources. Your organisation may feel
that the benefits of sharing your resources
on other sites outweigh the risks but it is
important that time is taken to consider these
risks before making that decision. It is also
worth ascertaining whether you are able to
update, alter or remove your resources once
they have been uploaded. If it is possible to
edit them, is your organisation able to commit
to continuing to maintain these resources
indefinitely? It is worth making contact with
the sites concerned to discuss their terms and
conditions with them.

Publicising the resources
The support from Citi for this project has meant that we are
fortunate enough to have a more substantial marketing budget
for this project than we have for other projects. As such, we
are experimenting with three forms of online marketing which
we hope will both prove lucrative in terms of visits to our site,
but also allow us to learn lessons about what works best for
the future. These are Google AdWords, an advert on TES online
and two adverts on specific curriculum pages on www.freeteaching-resources.co.uk. It is too early to report, at the time of
writing, on the success of these campaigns but the Museum
hopes to be able to drive considerable amounts of traffic
towards the resource.
www.museumoflondon.org.uk
http://twitter.com/MuseumofLondon
www.mymuseumoflondon.org.uk/blogs
www.museumoflondon.org.uk/english/learning/citi.htm
www.museumoflondon.org.uk/startingout

Photo: © Dennis Owusu-ansah | Dreamstime.com

us to make what we hope is an engaging and valuable learning
experience for KS4 students as well.

features
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St Fagans open air museum embraces interactives
Dafydd James, head of new
media, Amgueddfa Cymru –
National Museum Wales and
Sian Lile, interpreter Oriel 1,
at St Fagans: National History
Museum examine the use of
computer interactives in a gallery
setting with particular emphasis
on the interactive photo album
‘St Fagans Family Album’
situated in Oriel 1 gallery at St
Fagans: National History Museum, Cardiff
St Fagans: National History Museum is an open-air museum near
Cardiff which opened to the public in 1948; since then over 40
original buildings from different historical periods have been
re-erected in the 100-acre park land, among them houses, a
Victorian school, farmhouses and a medieval church. St Fagans is
the most popular heritage attraction in Wales with over 600,000
visitors a year and is one of Amgueddfa Cymru — National
Museum Wales’s seven museums.

the Material Culture gallery was quite a
traditional gallery — object-heavy and
lacking in interpretation
The Museum’s indoor galleries were initially built
in the early 1970s, consisting of a Material Culture
gallery, an Agricultural gallery and a Costume gallery.
The Material Culture gallery was quite a traditional
gallery — object-heavy and lacking in interpretation.
It displayed objects reflecting Welsh domestic, social
and cultural life: medical and ecclesiastical items,
collections relating to music, folklore and customs,
toys and games. An evaluation of the galleries carried
out in 2005 found that many people were unaware
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that the Material Culture gallery existed and most visitors talked
about the galleries as an independent and separate experience
from the historical buildings. Many visitors found that the gallery
was too dark and the labels difficult to read. A large number of
people thought that more activities should be run, especially for
children and 64 percent of those that asked referred to the need
for interactive exhibits.
Following on from this questionnaire, reports from focus
groups and other research, the Museum developed an
interactive, accessible and experimental gallery that aimed to
link the indoor displays to the open air Museum. ‘Oriel 1’ opened
in 2007 with the overarching theme Perthyn, (the Welsh for
‘belonging’) and considers Welsh identity today, exploring who
we are and where we belong, while demonstrating that culture
and traditions are constantly evolving. Objects are displayed
thematically rather than chronologically with the gallery divided
up into four different zones: voices, beliefs, family and nation,
with a separate area for temporary exhibitions and an activities
space that is used for showing films, giving talks or activities
for families and informal and formal learning groups. There are

numerous activities held in the gallery which link directly with
the gallery and the site, these include art workshops for children,
a toddler group, quilting group for adults, school sessions and
numerous talks and lectures. Community-curated displays were
embedded as a means of bring the Museum’s collections and
activities to the reach of ‘new’ or under-represented groups.
Numerous links to the outside buildings have been made

we developed an interactive, accessible and
experimental gallery that aimed to link the indoor
displays to the open air Museum
within the gallery; some of the objects displayed correspond
directly with specific structures, for instance an original late
medieval painted mural is displayed — which is an incentive
to visit the re-erected church itself in the Museum grounds to
see how the originals have been reproduced. The use of trails,
activities and a Family Album with interactive touchscreens
gives visitors the opportunity to ‘dig deeper’ and find out about
the historical context and social history behind some
of the re-erected buildings. Research noted that young
children were the main influence in determining the
amount of time families spent in the gallery spaces,
which led to the design as a space that is much more
family friendly with a dressing-up area, drawing and
colouring table for children. The interactives also make
it much more welcoming and accessible for young
people, whilst providing greater knowledge about the
objects for adults.

Technical installation of the Oriel 1 interactives
The technical aspect of the gallery had to be easily
updatable, so our solution was to deliver the content
over the Museum’s existing IT networks. Consultation
with curatorial departments and exhibition designers
resulted in the development of 15 interactive
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interactive photo albums
touchscreens for the gallery, as well as video feeds and sound
triggers. The bilingual web content management system
developed in-house for the National Museum’s website was
used to deliver the content to the gallery. Updates are simple: by
logging on to the system it is possible for curators and editors to
modify content and the amendments appear upon boot-up of
the computers and touchscreens.

use of trails, activities and a Family Album...
interactive touchscreens give visitors the opportunity
to ‘dig deeper’
The system required expertise from multiple Museum
departments: the ICT department to set up the networks,
New Media to create the software and install the web server,
Exhibitions for the layout, contractors for the AV install and
Curatorial and Learning for the content development. Being
involved in the design from concept has meant that our staff
have an in-depth knowledge of the system, which is crucial in
determining problems with the gallery. Since opening there
have been some issues with hardware maintenance, network
updates and control systems, requiring input from a number
of people — which can be difficult in a multi-site organisation.
Any problems with technical aspects should be resolved as soon
as possible as an ‘out of order’ sign can do much to devalue an
exhibit, though this can sometimes prove difficult in practice.
Our experiences of developing Oriel 1 have informed
the installation of other gallery projects. We try to use web
technology wherever applicable, though this is dependant
on network access, computer equipment available and
the timescale of the exhibition. With digital media devices
developing so quickly, the expectations of some of our
users are far surpassing what we can offer in the gallery.
Therefore we are concentrating some of our effort on
developing the infrastructure to support personal devices
in museum spaces.

A family album
St Fagans’ Family Album is one of the most popular interactives
in the gallery and gives a wealth of information about nine of
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the buildings in the Museum, telling stories about how the
buildings were used and the people who inhabited them.
Much of the interactive is image-based so it is accessible to all
users, inviting discussion between users and gallery staff about
the historical buildings and creating interesting links between
indoor gallery and open-air museum.
The aim of the Family Album, along with several other
interactives, was to increase access to a large audio-visual
archive, including our own collections and those of other
national institutions. The design was straightforward to realise
as we were only displaying images with supporting captions,
so there was no need to layer information or implement a
complicated navigation. To add a certain feel to the application
we decided to animate a page effect to browse a collection (or
an ‘album’).
The interactive, though aesthetically pleasing, is simply a
slideshow of images. Perhaps its design gets in the way of
the information, for instance the text is not as legible due to a
handwriting style font used and the animated pages slow down
the process of viewing the collections. In an age where the
speed at which you access information is crucial, these issues
could frustrate some users. Also, it doesn’t differentiate and only
provides one level of information with no ability to dig deeper if
required. Accessing these collections online could give the user
an opportunity to find out more or directly engage in a dialogue
with the content providers. The relationship between the gallery
and the internet is being considered for future iterations of
the interactive.

being involved in the design from concept has meant
that our staff have an in-depth knowledge of the
system, which is crucial in determining problems
Feedback from gallery visitors has enabled Museum staff to
correct some of the captions to family photographs, improving
interaction between the Museum and the visitor and also help
us to update the Museum’s archive. Both staff and users have
also contributed ideas to the design of the Family Album for
later versions, as well as inform changes in its usability. The
same system has been used in exhibitions at the National Slate

features

...the Family Album... ease of use... personal stories
without the need for much interpretation
Museum and Big Pit: National Coal Museum to share collections
from their respective photographic archives.
Much of the popularity of the Family Album is down to its
ease of use — the image archives tell us personal stories without
the need for much interpretation, while also putting other
collections that are on-site in context. There are vast archives
in the Museum that are not always on display to the public, so
providing access via digital media is a cost-effective way for
them to be communicated.
With the implementation of a ten-year strategy to turn St
Fagans: National History Museum into the home of Welsh
history we will be creating even more indoor spaces and
introducing Wales’s national archaeology collections to
St Fagans from National Museum Cardiff, resulting in the
development of more gallery interactives and the use of mobile
technology. Our experiences of developing and evaluating
audio-visual elements for Oriel 1 will inform our future use of
digital media in museum spaces.
St Fagans http://www.museumwales.ac.uk/en/stfagans/Oriel1
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public libraries embrace blogs

Bovvered? Blogging in public libraries...
Sarah Hammond shares
selected findings from her
research into the blogging
activities of UK public libraries
which she investigated as part
of her MA in Librarianship in
2008/09
In aiming to discover the level of
engagement of UK public libraries
with Library 2.0, I specifically focussed on blogging in order to
narrow the focus of the research to a scope that was achievable
given the time constraints. I also felt that blogs are perhaps the
most versatile Web 2.0 tool at libraries’ disposal, so that taking a
snapshot of blog activity would give a pretty good idea of their
wider engagement with Web 2.0 tools. So I tried to find as many
UK public library blogs as I could. Further to this I wanted to
explore the attitudes and behaviours of public librarians towards
the use of Library 2.0 in their libraries which I did with an online
survey.
The literature suggested that public libraries are lagging
behind other sectors in engagement with Library 2.0, and
blogging specifically; very few peer-reviewed studies had been
conducted up to 2009 but there is a move towards deriving and
utilising standardised methods for blog evaluation to determine
success.

Attitudes to Library 2.0: why aren’t UK public libraries
blogging?
In order to find out, I conducted an online survey, 498 people
responded and a wide range of attitudes and behaviours were
discovered.
The trends that emerged may not come as a great surprise:
• technological barriers presented by IT departments
• barriers presented by prevailing organisational culture
• apathy of library staff, lack of engagement
• a feeling that social networking has no relevance to what a

Multimedia Information & Technology Volume 36 Number 4

library should be doing
• a lack of time to devote to content creation
• use of other methods of communication deemed more
appropriate
The survey responses gathered for this study did seem to fall
into both extremes of this debate: that public libraries should
definitely be engaging with Library 2.0, that they definitely
should not, and every shade in between. Many respondents
felt that their library had something of value to be added to
the internet via a blog or any other social networking tool.
Many felt organisational resistance to blogging, from other
staff and from management. Others felt their enthusiasm
met with ambivalence and apathy rather than out-andout hostility. Many respondents said they felt that their IT
departments were resistant to librarians engaging with Library
2.0, a commonly-used phrase referred to the IT department
as “gatekeepers” in a derogatory sense. This attitude tended
to prevail in the US respondents. Herring et al. (2005) posited
blogs as bridging genre, removing the necessity to be so reliant
on the IT department to create content and Farkas (2007) has
recommended blogging as a means of taking control from
webmasters for the information the library puts out about itself
and delivering into the hands of the librarians themselves.
The UK respondents complained more about the library
as an organisation blocking their online activities. A study
carried out by a UK internet company, Huddle, found that
many local government employees were keen to use social
software for professional reasons but that their access to such
sites was blocked by the IT department and the higher levels
of management driving policy (Huddle, cited on TechCrunch,
2008). One respondent to this survey replied to the initial email
sent out inviting participation by bemoaning the fact that their
access to SurveyMonkey was blocked on work computers.

Benefits of blogging

features

benefits result from blogging and this was also found in some of
the responses to the survey: people felt up-to-date with issues in
the library and information science world, they felt that reflective
writing forced them to think more about what they did in their
roles and that they could prove their worth by simply pointing
to the ready-made archive. It was also felt that they had access
to the rest of the biblioblogosphere for ideas on what to do in
their libraries, a sharing of ideas was valued. Some respondents
said they felt they were more in touch with other branches in
their public library authority because they read their blogs.
A follow-up article from Sarah will appear in a future issue
of MmIT discussing current and future developments and
examining some of the excellent blogs now appearing.
http://schammond.wordpress.com
http://delicious.com/Public_biblioblogosphere
http://delicious.com/publiclibrary2.0
This article first appeared on the UKOLN Cultural Heritage blog in
July 2010 http://blogs.ukoln.ac.uk/cultural-heritage/
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technology roundup

When technology reaches the point that meets user
requirements, consumers no longer seek the best technology.
They seek the most convenient one, the one with the most
satisfactory user experience, the lowest cost, and highest
reliability. Human-computer interaction (HCI) is a discipline
concerned with the design, evaluation and implementation
of interactive computing systems for humans. More and more
people are accessing the web from their mobiles. Making a
site friendlier and more responsive is a problem for HCI design
because a phone has a limited display size - therefore the page
design needs to be able to adapt to different size screens, as
studies have shown that when browsing on small screens, users
follow links less frequently than those with larger displays. This is
why I recommend a visit to a site such as Ready.mobi.
Ready.mobi provides an analysis of the way your web content
is likely to
function on a
mobile device.
Ready.mobi uses
industry standard
tests. For
instance, I simply
entered my personal web page URL on their site and this is the
result I got back. Yes, I feel bad.....
Other items are also presented such as the readiness score
which is calculated at 0.84/5.0 which means that the majority of
mobile users cannot access and view this page efficiently. Page
size is a significant aspect in the test, as it would directly relate to
whether the devices can download the page successfully within
the device’s limited memory and network bandwidth. The figure
illustrates that the page tested here is a whopping 193.45k. That
may not mean much to some, but web pages should be a lot
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The Wayback Machine
The Internet Archive’s Wayback Machine puts the history of
the World Wide Web at your fingertips. The archive contains 56
billion captures of over 10 billion web pages from as far back as
1996. You can simply view what a particular web page looked
like in the past by entering the site address in the main prompt
box. What could be simpler?

.

How does your site look on a mobile device?

less in practice.
The download time is also a major concern in creating a
website, due
to users not
waiting longer
than about
30 seconds
for a page to
download.
Currently,
GPRS, 3G and WiFi are the common methods to access internet
for mobile devices. My page achieved a result showing that a
mobile device will spend 48.90 seconds downloading a page via
GPRS, but only 1.38 on WiFi. Estimated costs are also given. So
go on, try your website!

Photo: © Amarcudic | Dreamstime com

technology
roundup

http://ready.mobi

Track your emails and your website visitors
Graph Your Inbox is a free Google Chrome extension that allows
you to graph Gmail activity over time. You can use it to visualise
your communication with friends, your Facebook activity, when
you purchased items on Amazon or how often you use certain
words or phrases. It provides the same search functionality used
by Gmail, but instead of a list of messages it shows you a graph
of your email trends over time.
Our inboxes contain a tremendous amount of information
and much of our online activity generates email, from buying
goods to booking flights to social network activity. Despite this
large amount of data, extracting and graphing this information
can be extremely difficult. Hence the arrival of Graph Your Inbox
to solve this problem.
www.graphyourinbox.com

Then provided that site has been archived, you will be
presented with a series of dated snapshots for that site.
It is a fascinating glimpse of the history of particular web sites.
Sometimes of course, images are missing and links are broken
but as a tool to see how sophisticated (or unsophisticated)
particular sites were in the past, it is invaluable. For instance, I
did a search by entering www. bbc.co.uk and saw the main BBC
splash page from 1997... honestly. It is very addictive - you have
been warned!
If you think that site is addictive, then I urge you not to visit
the YouTube Time Machine at http://yttm.tv. In short, there is
a timeline at the top and when you drag it to a certain year, it
will play selected media from that year. Like I said, it really is a
time waster!
http://waybackmachine.org
http://yttm.tv
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http://namechk.com

The days of the ‘Mad Men’ office where people daily visited their
office most of their working life seems to be declining as more
of us find ourselves working on the road or from a kitchen table.
This flexibility is great in some ways, but each new work setting
also brings with it a new set of productivity challenges. A recent
article online solicited people’s tips for a productive day no
matter where they are working. The following are the highlights
of their collective advice.

Home
• Have a workspace that has a door that can be closed. It is hard
to be productive with kids screaming in the background or
the TV on. It also gives a bad impression to clients.
• Put together a box of toys, games, and books that your
children are only allowed to use when you are on the phone.
Make sure these are saved for ‘special’ times (when you’re on
the phone, or cannot give your child your full attention).
• To the extent possible, chain yourself to the desk. There are
plenty of non-work distractions at home.

Office
• Do NOT check your email for the first 45 minutes that you
are in the office in the morning. Don’t even open it. There are
never meetings at that time and most people are settling in
and reading their emails, so it is a mellow time (little talking,
few drive-bys, hallway conversations & urgent requests rarely
happen).
• Install an application like Freedom which simply locks you
away from the Internet for a period.
• Give yourself three must-complete tasks each day (usually
fairly large tasks) and take short breaks between each one to
give your mind a break and switch gears.

Coworking space
• Pretend all the people around you are potential clients
judging your work habits. Is it a little weird and unorthodox?
Sure. But competition and putting yourself ‘in the spotlight’
will always make you work harder.
• Rather than standing up from behind your wall of monitors
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Namechk.com was designed to instantly show you if your
desired or branded username is available on the majority of the
top social networking websites. By typing your username into
the “chk” search box, it will query all the social sites listed on the
page and display whether the username is available.
David Gosse is the CEO of Vortaloptics, a vertical search
and local search engine development company. He created
namechk.com because he recognised the shift towards social
media and the need for a consistent username on the top sites.
Andy Edinborough is the lead architect for Vortaloptics, and a
c0dr for social media. Andy maintains namechk.com and will
continue to add additional features to the site.
The concept for the site was inspired by Jon Sykes who
had originally designed a similar site but eventually stopped
maintaining it and then sold his domain. NameChk thought
it was ingenious and something they could not live without,
so they replicated it and intend to build on the concept. They
are also keen to see companies use their site to promote their
brands consistently by registering a username that is still
available on the majority of the most popular sites.

Productivity tips for working just about anywhere
Photo: © Dreamstime.com Agency |
Dreamstime com

Social networking: instant username
availability check

and shouting “Can you all shut up?!” you may want to consider,
a pair of headphones and a wave file that plays ‘white noise’
set to ‘auto-repeat.’
• Surround yourself with the right ‘smart’ people. Co-working
spaces can be a huge asset or a huge liability, depending
almost entirely upon who surrounds you.
• Engage. The whole point of working in public spaces is to be
out in public. So, engage the people around you. Ask their
perspective on a topic of debate amongst your team. Did you
overhear them mention something of interest to your business?
Offer to buy them a coffee in exchange for 15 minutes of their
expertise. Or, offer them a few minutes of your expertise on
their problem – sometimes, stepping outside your immediate
task can be refreshing and re-motivating.

Coffee Shop
• Get to know the guy who runs the coffee shop you frequent.
Learn his name, make small talk, take an interest in his
business, become friends. He usually knows everyone who
comes in, and if you’re a freelancer you can get some good,
and importantly, varied, business introductions.
• If you feel like you need some extra motivation to work hard,
then leave your computer charger at home. This forces you to
complete the work before your battery runs out.
• In coffee shops, try to face a wall and never a busy street, and
order a small drink to minimise bathroom breaks.
http://mashable.com/2010/09/27/productivity-tips
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Repair your own gadgets... with a little help

2.5 million free books

iFixit is a site with free repair manuals that you can also edit. It
works through a community of people helping each other fix
stuff. Their aim is to create a free repair manual for every device.
That is a monumental undertaking, but they are making great
progress - one photo at a time. The site really does make it easy
to repair devices with clear online graphical step-by-step repair
guides, troubleshooting tips, and a thriving community of repair
technicians who want to help.
Every repair guide has a difficulty rating at the top that will
give you some idea of what is involved. But you do not have to
take that rating as being always a correct indication. Perhaps
best to first try looking through the guide ahead of time to see if
it is a procedure you feel matches your skill level. Remember also
that if it is completely broken now, you might not have anything
to lose! There are various troubleshooting resources. I found it
a very good place to look for solutions on particular devices as,
more often than not, my device problems are encountered first
by others. If you cannot find an answer, then post a question. Put
some detail into your problem question as the more effort and
detail you put into your question, the more likely you will get
an answer.
The site makes it clear that they are not a repair company but
it so happens that many of their contributors are, and you can
probably find someone near you that can do the repair for you.
Members with a high reputation score are well regarded by the
community and can be a great resource. They do, however, sell
quite a few parts and tools, particularly for Macs, iPods, iPhones,
iPads, and games consoles. In fact, rather than asking users for

In October 2010, the Internet Archive working with hundreds
of libraries around the world, hit the milestone of 2.5 million
free books. These texts are being downloaded almost 10 million
times every month. In the last year alone, they scanned over
100,000 modern books, all the way up to Harry Potter, making
them available to the blind and dyslexic.
The goal is universal access to all knowledge. They want
access to public domain materials, older out-of-print but incopyright materials, and the newest materials that are being
commercially sold. They are making progress towards these
goals – books are being distributed in digital form: public
domain, out-of-print, and in-print.

Photo: iFixit | opening a flip camera

www.archive.org

.

Photo: © Catia70 | Dreamstime com

Photo: iFixit | repairing an iPod Touch
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money, they sell parts to pay for server time and developers.
Like Wikipedia, iFixit is collaboratively edited. If you are not
comfortable with the idea of your contributions being edited
by other users, this may not be the site for you. Reputation is an
optional way to represent the community’s trust in you. Earning
reputation is easy as you get points every time someone votes
up one of your posts or successfully follows a repair guide to
which you contributed - so you earn 30 points if someone says
that your answer solved their problem. You can always ask a
question or post an answer. As your reputation increases, the
system trusts you more and gives you more power features.
Your reputation can go up and down based on the way others
perceive you, just as it would in real life. Certain things, such as
voting down a post, cost a little bit of reputation. Not much, but
enough to encourage you to be sparing with your criticism.
All the repair manuals are free to use. They are also free to
modify, copy, and redistribute. Everything on iFixit is licensed
under the open source Creative Commons CC-BY-NC license.
Finally, if you do not find a manual for your device, consider
starting one.

Open source software for libraries
I am happy to announce that Nicole Engard’s second book
Practical Open Source Software for Libraries, has been published and
is available for purchase from Chandos Publishing. Her first book
was Library Mashups.

Kevin Curran is Senior Lecturer in
Computer Science, University of Ulster

www.ifixit.com
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coming next...

coming next...
Special focus on international developments

Your articles, photographs, reviews, thoughts and suggestions for the journal are always welcome,
just contact Catherine Dhanjal on catherine.dhanjal@theansweruk.com or call 01883 650434.

Planets: plan & preserve digital content
iPads in HE
Audionotaker on trial
News
Reviews
Technology roundup
Free copies of the
Virtual Haydn on
Blu-ray
We have been
given three copies
of the Virtual Haydn
- Complete Works for
Solo Keyboard from
Naxos. Recipients
will be drawn
at random from
entrants. Please
send your details to
catherine.dhanjal@
theansweruk.com with ‘Virtual Haydn’ in the subject line
by 15 January 2011.
Future developments
From Issue 1, 2011, we plan to include abstracts of
articles to make it easier to find content online.
The journal will continue to aim at a mix of the practical
and factual and we welcome suggestions for case
studies and articles.
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