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With the
busy autumn
conference
season
over (MMIT
Conference in
September, see
page 27) and
Internet Librarian
Conference in October, we’re now in
the throes of planning our own 2016
conference. There’s a sneak preview
on page 37 and we’ll be posting
regular updates to our blog.
Warm regards,

Catherine Dhanjal, Managing Editor
From time to time, MmIT offers space to
suppliers who are developing and marketing
products of potential interest to information
services. Neither the journal nor the MMIT
Group endorse any of the services covered
in these pages. Articles published reflect
the opinions of the authors and are not
necessarily those of the editorial board
or MMIT Group. While every reasonable
effort is made to ensure that the contents
of the articles, editorial and advertising are
accurate, no responsibility can be accepted
by the editorial board or MMIT Group for
errors, misrepresentations or any resulting
effects. Acceptance of an advertisement does
not imply endorsement of the advertiser’s
product(s) by the editorial board or MMIT.
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MMIT Group AGM, January
2016. “What is the library’s
role in digital citizenship?”
7th January 2016
1230-430pm
Free event starting with lunch and
ending with seasonal Christmas and
New Year refreshments

Digital citizenship is a term
often used to describe how
people acquire and use their
digital and online skills and
experiences in order to further
achieve and develop in their
personal, professional and social
roles. Similarly, the expression
‘digital literacy’ is now often
used to describe the literacies
and understanding of digital and
online information, knowledge
and communications platforms.
This encompasses a vast array
of online tools, platforms and
interactions, from being able

to fill in forms online to taking
responsibility in social media use,
from searching for online scholarly
information to being able to
produce multimedia resources.
In our roles as citizens, we
are continually developing and
using our digital skills and digital
literacies in order to navigate this
ever expanding digital landscape.
Libraries, often located at the
heart of the community which
they serve, have traditionally
had information searching and
information literacy missions
and continue to play a key role in
citizenship development. But what
is their role in ‘digital’ citizenship?
The Multimedia, Information
and Technology Group is proud to
present our 2015 AGM seminar on
this very topic. Join us at this free
event to hear a series of inspiring
talks about different aspects of
digital citizenship:
Helen Milner — chief executive of
the Tinder Foundation
‘Why libraries are vital to closing the
digital divide’
Abstract: There are 12.6 million
people in the UK without basic
digital skills, who are missing out
on opportunities to save money,
connect with friends and family,
learn more about their hobbies
and much more. Not only that, but
they’re also becoming excluded
from accessing basic services - like
being able to apply for jobs, find
health information, or access other
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government services.
The Tinder Foundation are great
believers in the huge benefits of
the Internet and the social value of
the Internet for someone with low
digital skills. Through its network
of community partners the Tinder
Foundation has supported over
1.6 million people to improve
their digital skills since 2010, and
learners have gone on to realise a
range of benefits, from ordering
prescriptions online, applying for
and securing jobs, and setting
up their own businesses. Helen’s
talk will cover much of this work
and what part libraries can play in
aiding it.
Ian Clark — Radical Librarians
Collective
‘The digital divide in the postSnowden era’
Abstract: In 2013, Edward
Snowden exposed a range of
revelations that have provided us
with a welcome opportunity to reevaluate our relationship with the
Internet. Traditionally conceived
as a place to seek information, the
Internet has increasingly become
a place where personal data is
harvested by both government
agencies and corporate entities.
The revelations resulted in IFLA
releasing a Statement on Privacy
in the Library Environment that
recommends that library and
information services should
respect and advance privacy both
at the level of practice and as a

principle. Previously, the digital
divide has been seen in terms
of access and general skills, but
the Snowden revelations have
revealed another aspect of the
digital divide: the privacy divide.
Ian’s talk seeks to understand the
nature of this divide, who it affects,
how the divide manifests itself and
how it is being tackled.
Andy Tattersall, information
specialist, The University of
Sheffield
‘Is it the responsibility of the
academy to teach digital citizenship
to students?’
Abstract: There are over
two million students in higher
education and the majority
are actively engaged in digital
technology from social media to
mobile technologies. Whilst being
adept at using these technologies
little consideration is given to
how they can be leveraged to
shape a professional career after
graduating. Whilst issues around
ethics, privacy and security
are rarely considered, they are
increasingly relevant. Is it the duty
of the academy to help students
manage a better professional
online persona, or do we risk
teaching them to suck eggs?
Find out more: https://mmitblog.
wordpress.com/2015/11/30/
free-afternoon-event-on-digitalcitizenship/
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Love on the Dole

optimistic spirit, reinforcing the
ideal that Britain’s working classes
could face any hardship. Through
its impassioned performances, it
shows faith in the values of liberal
democracy which Britain upheld
throughout the war, and looks
forward to a better future.
Sally Hardcastle is played
by Deborah Kerr (From Here to
Eternity, The Innocents), who
was just 19 at the time and at
the beginning of her long film
career. Geoffrey Hibbert (In
Which We Serve) is her brother

Harry Hardcastle and Welsh actor
Clifford Evans (The Curse of the
Werewolf, The Power Game) is her
boyfriend Larry Meath.
Love on the Dole will be screened
at BFI Southbank on 17 and 21
January (with an introduction
by film historian Geoff Brown on
Sunday 17), as part of the season
Blitz Flicks running throughout the
month. Each weekend, audiences
can experience a matinee
programme, 1940s-style, with all
features playing with a supporting
programme of propaganda shorts,

just as they would have been
shown at the time.
Special features:
•
•

•

•

New High Definition transfer
Our Film (Harold French,
1942): Enthralling propaganda
film contrasting the Russian
and British home front
A Call for Arms (Brian
Desmond Hurst, 1940):
Government sponsored film
about life at a munitions
factory
Island People (Paul Rotha,
1940): a film surveying of

aspects of the British way of
life, as seen through French
eyes
•

Illustrated booklet with new
writing by Chris Hopkins and
Jo Botting, and full film credits

•
RRP: £19.99
Cat. no. BFIB1228/Cert PG/UK/1941 /
black and white/English language,
with optional hard-of-hearing
subtitles/ 99 minutes/
Available as DVD or Blu-ray from:
http://shop.bfi.org.uk/love-on-thedole.html#.VnclWPmLRQI

Set in 1930s Salford during the
Great Depression, Love on the
Dole follows two young siblings,
Harry and Sally Hardcastle, who
fall prey to poverty and mass
unemployment, and must make
terrible sacrifices in order to
survive. Initially banned when it
was made in 1941, it has never
been available on Blu-ray. On 18
January 2016 the BFI will release
it for the first time, presented in a
Dual Format Edition (Blu-ray and
DVD discs), accompanied by three
short films from the BFI National
Archive and a booklet.
Although its stark portrayal of
social deprivation led the British
Board of Film Censors to ban the
film as a ‘very sordid story in very
sordid surroundings’, Love on
the Dole nonetheless retains an
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All images: Courtesy of BFI NB. Permission granted solely for reproduction in direct publicity or promotion of the BFI release of Love on the Dole. Use in any other product
or service is prohibited.

BFI news

BFI news
the Southern states. Condemned
for its stereotyping of African
Americans and its portrayal of the
Ku Klux Klan as heroes, Griffith’s
film is also revered for its grand
scale and its revolutionary use of
film technique. The original 1915
score was adapted and conducted
by John Lanchbery.
As the ‘Father of Film’ D W
Griffith pioneered many aspects
of film language which audiences
now take for granted, from the use
of close-ups for dramatic effect
to parallel cutting (alternating
between two or more scenes that
often happen simultaneously, but
in different locations).
The centenary of The Birth of
a
Nation
was marked by a major
Following its D W Griffith: Cinema’s
international
conference at
Great Pioneer season, the BFI
University
College
London (UCL),
presents The Birth of a Nation,
and
the
BFI
Southbank’s
The Birth
one of the most acclaimed yet
of
a
Nation
at
100
event
gathered
controversial films in cinema
history. This comprehensive 2-disc together a number of highlyregarded keynote speakers from
Collector’s Edition is released on
the UCL conference to present a
Blu-ray on 23 November 2015,
contemporary assessment of this
and features a stunning new
restoration. The extensive selection highly controversial film, a hundred
years on.
of extra features includes original

camera tests, out-takes and a
number of short films from the era, Special features
•
1930 sound reissue prologue
as well as panel discussions and
(1930, 6 mins), 1930 sound
scholarly interviews which consider
reissue intermission and
the film’s cultural legacy, impact and
importance.

This cinematic milestone tells the
epic story of two families during
and after the American Civil War,
recalling an era of divided loyalties, •
friendship and struggle for control of

introduction to Act 2 (1930,
2 mins): D W Griffith in
conversation with Walter
Huston
Outtakes and original camera
tests
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•

•

•

•

Melvyn Stokes on The
Clansman, D W Griffith and Birth
of a Nation (2015, 20 mins):
newly filmed interview with
the film scholar and Birth of a
Nation authority
The Greatest Mother of Them All:
Kate Bruce (1920, 1 min): short
newsreel on the Griffith actress
The Coward (Reginald Barker,
Thomas H Ince, 1911, 69 mins):
a faint-hearted soldier in the
American Civil War regains his
courage
The Rose of Kentucky (D W
Griffith, 1911, 17 mins): rural
romance set in Griffith’s home
state

•

•

•

•
•

Stolen Glory (Mack Sennett,
1912, 14 mins): comedy set
during a parade of Union Civil
War veterans
The Drummer of the 8th
(Thomas H Ince, 1913, 29
mins): poignant Civil War
drama presented in two cuts
The Rebel Yell (1932, 9 mins)
archival film in which reunited
Confederate veterans recite
the famous battle cry of the
South
Stills and Collections Gallery
(2015, 13 mins)
The Birth of a Nation at 100
(2015, 32 mins): roundtable
discussion

•
•

•

The Birth of a Nation score
recording sessions
D W Griffith on Lux Radio
Theatre with Cecil B DeMille
(1936, 6 mins): the two legends
reminisce
Illustrated booklet with
essays by Ashley Clark,
Kevin Brownlow and Patrick
Stanbury, and full credits

RRP: £29.99; Cat. no. BFIB1207/ Cert
15/USA / 1915 / silent, with music
and English intertitles / 191 mins /
BD50 x 2 / 1080p / 24fps / Original
aspect ratio 1.33:1 / LPCM 2.0 audio
(48k/24-bit), 5.1 DTS-HD Master
Audio (48k)
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The Birth of a Nation

reviews

reviews
IRIScan Express 4 mobile scanner
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Having got over the hurdles of installation
and activation of the IRIScan Express 4, of
which more, later, the positive factors quickly
accrue. The scanner is very lightweight,
compact and elegantly styled in high-gloss
and matt black.
It is approximately 290mm long, 50mm
wide and 33mm high, weighing 420g with its
USB cable attached. There is nothing else, as
it is powered from the USB Bus, so it is indeed
very portable.
The scanner is single-sheet, sheet-fed and
it won’t like sheets with staples embedded
or paperclips attached. Each sheet must be
offered face-up and as a sheet is presented
to the take-up slot, the scanner grips it
firmly by just a few millimetres of its length.
Pressing the ‘start’ button at the right-hand
end will initiate an automatic scan: when
this completes, the Readiris software opens
a window as in Figure1. The window is
showing the various input controls in the
software, but after an auto-scan has been
executed.
The preferred method would be to open
the software first and choose individual
settings, the scan then being triggered from
the Input Scan button on the Home tab.
Clicking on the down arrow beneath the Scan
button opens a Settings window that invites
a choice of scanner (depending on what’s
installed in your PC) format (default A4) a
choice of resolution from 75 to 800 (default
300) and other settings for Landscape,
Monochrome, Colour or Greyscale, Brightness
and Contrast, and more.
The Output Section, next on the Home tab,
invites choice of file format and Save as File
or send to Box, Dropbox, Email, Evernote,
Google Drive or OneDrive. That is pretty
comprehensive.

We won’t look at each
operation in detail, as
there isn’t space for that.
Rather we will investigate
the potential, which is
considerable, and helps to
show how the hardware
and software are mutually
interactive in terms of
accuracy.
The quality of a scan
aids recognition by the
software: the various
capabilities of the software
help the user to achieve
a record of the scanned
material appropriate to
purpose. It should be understood therefore
that configuring the software should be
completed before scanning or opening
a document as document recognition is
carried out concurrently with the scanning or
‘reading’ processes. I should explain perhaps
that the software can ‘read’ documents that
are already in a digital format, in other words
a pre-existing file.
Configuring the software helps to
overcome actual or potential problems.
Options include factors such as rotation
or skewing of the original, and choice of
language or language pairs. Cyrillic, Greek or
Slavic documents may also contain “Western”
words written in the Latin alphabet — e.g.
proper nouns; then it is appropriate to

select one of the available language pairs.
English is always included in a pair. The
Corporate version of the software will also
allow recognition of up to four secondary
languages in a single document. Advanced
Settings allow for selection and recognition
even of 9-pin, dot matrix characters.
Brightness and Contrast play an important
part in character recognition and any ‘normal’
document will be handled quite competently
by Auto-exposure, but when this is turned
off, manual setting of both elements is
available. The Corporate version also permits
a choice between Accuracy and Speed of
recognition.
Ordinarily, the default 300 dpi is sufficient
for most character scanning, but this should
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TXT, XLSX, XML and XPS, as well as a number
of older file formats.
So good is the software that one might
be tempted to suggest that the scanner is
relatively insignificant, but that is not true.
Were it not for the precision of the scanner,
the software would be hard-put to execute
its function of recognition.

...using IRIScan Express 4 Mobile Scanner was
a delight; extremely easy, straightforward and
rewarding
be increased, perhaps to 400 dpi, when
scanning very small print or Asian languages.
The scanner and software can handle blackand-white, colour and greyscale documents
and it should be noted that the latter two are
best suited to Optical Character Recognition
(OCR).
It seems as though the software potential
is endless, as it can do so much and is not
dedicated to the Express 4 scanner. It will
allow a digital camera to be used as a scanner
if it is Twain compliant and the Corporate
version will read barcodes. Readiris will not
recognise complex forms, but if a form could
be re-created fairly easily from scratch inside
Microsoft Word, Readiris has a good chance
of processing it.
Documents processed with Readiris can be
saved in a large number of output formats,
ranging from plain text files to fully formatted
Word and Excel files, PDF and XPS files. You
can also turn Image PDFs - in which you
cannot select or copy any text – and Image
XPS documents into fully text-searchable
PDF documents. Here is a summary of the
supported output formats:
CSV, DOC, DOCX, HTML, ODT, PDF, RTF, TIF,
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The author’s only disappointment was
finding that the essential and realistically
expected software was not in the box and
he must go hunting for it. The equipment
is useless without it: it should be in the
box. After all, why should one be obliged
to have online connectivity? Nor is there a
documentation CD, so no User Guide either.
Not even a Quick User Guide to help one get
started. That too is another download and
the instructions to help you find it are printed
in something like 6 point or less, barely
visible let alone legible. Not a very good start
for a piece of kit that is all about ‘reading’.
Nevertheless, the scanner and its partner
the software is a very good combination
indeed. To install and run it requires
Windows 10, 8, or 7, with 512 MB RAM (1 GB
recommended) 300 MB available hard disk
space and a USB port. You won’t need a CDROM drive, because you won’t be getting a
CD-ROM! MAC users will need the same with
OS X 10.7 or later.
What can you scan with it? Anything up
to A4 in size: bills, business cards, contracts,
doctor’s prescriptions, handwritten
correspondence, invoices, letters,
photographs, plastic cards, receipts, and all

for just £70 or thereabout, VAT included.
The software that downloaded for the
writer’s review is Readiris 14 and this is
now to be superseded by Readiris 15. Both
variations are still supported so there is
no issue there. This new version supports
limitless pages, 130 languages, table
recognition and has a new OCR engine
among other facets.
Using IRIScan Express 4 Mobile
Scanner was a delight; extremely easy,
straightforward and rewarding and it is
thoroughly recommended.

The IRIScan™ Express 4 is available from now at
normal IT dealers or directly at
www.irislink.com at the recommended price of
€ 129 including VAT.

Ken Cheetham,
Student Services,
Cardiff Metropolitan
University
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developing a new university library from scratch

features

Building a library fit for a new research university in Eurasia
There are very few opportunities
for an information specialist to get
involved in a library startup project in the western world since
most of the time the reorganisation of an already established
library is the norm.
In contrast, developing countries, such as Kazakhstan in
Central Asia, are experiencing rapid growth in their university
sector.
I had the good fortune to participate in this initiative by
taking the post as head of the Reference Department at
Nazarbayev University (NU) Library. I held this post for two
years.

Funding and development
The institution is being built in partnership with six of the top
30 universities in the world including Cambridge, WisconsinMadison, Penn and Duke University.
Nazarbayev University is well funded with an annual
budget of $424M and an endowment of $3.2B. The goal of
the institution is unapologetically ambitious and elitist: to
admit the most able students in the country and create the
premier research university in Eurasia, fit for the challenges of
the 21st Century. The library opened in 2010 and is a rapidly
developing one based on the principles and practices found
in many of the world’s leading academic institutions.

Challenges and plans
The challenges we faced were both exciting and daunting. A
new library requires all aspects of provision to be developed
concurrently. During the first stage of the development
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(which extended across a 4-year plan), we put user
involvement at the heart of our work. Specifically, we created
a library committee with each school’s participation. This
ensured the day to day development of the material met
the needs of our faculty and students. At the strategic level
we formed a high-level university library committee which
reported to the Academic Council of the University which
in turn had the authority to approve the overall university
information strategy.

Plans by library function
Particularly, we took the following actions for each library
function :
1. Collection development:
There were no collections and
everything had to be put in
place as each successive year
of students moved through
the system. This challenged
our diverse and largely
new team of information
specialists. The greater
percentage of the collection
is material in the English
language and is developing
in a rapid pace by adding
1000 items per month. This is
augmented by subscriptions
to e-resources either in-house
or in partnership with one of
our supporting universities.
Perhaps unusually, at the
early stages, the majority of
the printed books the library
handled were textbooks. This
is because the nature of the
procurement system meant

that the library had the main functional responsibility for
issuing textbooks at the beginning of each semester. In
contrast, the function of issuing specific titles of books in
stock to the library users was not far from what was the
norm of all libraries in the ex Soviet countries.
There wasn’t any practice of open access libraries,
so browsing for books on the shelves was a new
innovation for many of the students and local staff. The
western concept of education based on searching for
a wide source of information and developing a robust

developing countries, such as Kazakhstan in Central Asia, are
experiencing rapid growth in their university sector

Image: Dia Mexi

Dia Mexi-Jones, BSc, MSc, MCILIP,
reports on building a library fit
for a new research-intensive
English-language institution,
Nazarbayev University in Astana,
Kazakhstan, Central Asia
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2.

3.

critical thinking based on this material was not welldeveloped in the region. Our goal was to support this
through provision of resources and services as well as
supplemental training of users and staff.
Gradually, when the number of textbooks was adequate
to serve the university courses, the collection project
changed emphasis and steered towards developing
resources for research.
One of the barriers of the acquisition of the printed
English Language material in Kazakhstan was the
problem of shipping (delays) from USA/UK and the
high cost of the books which proved to be particularly
expensive.
Cataloguing and Classification system: The local
librarians had chosen the UDC classification system
which is used mostly in the bilingual libraries in Eastern
Europe. It proved to be a bit complicated and difficult
to classify by the new and inexperienced cataloguers.
Recently, we changed to the Library of Congress
Classification (LCC) which is more widespread among
the American universities libraries and easier to retrieve
records from the OCLC service.
Digitisation centre: The development of the digitisation
centre with expensive scanner and sophisticated
equipment for professional digitisation processes was
one of the first steps of the development. An alternative
to acquiring reading material faster was the eBooks and
digitisation of existing copies. One of the problems the
librarians faced by choosing this way of acquisition of
resources was the copyright law in Kazakhstan and the
need to acquire more eReaders.
The latter has already been
managed by acquiring a certain
number of tablets and the pilot
phase of circulating them is
already in process.
4.
IT infrastructure: the
library’s automation system is
an in-house system designed by
the IT service with the librarians’
collaboration. The web page
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5.

6.

and records are trilingual, English/Kazakhstani/Russian.
The development of the system is ongoing with
multiple surveys and projects on users’ experience and
consultations with the users. The main purpose of this
in-house system is to serve later as a sample for the
development of the rest Kazakhstani library’s automation
system.
Staff development: There is a mix of staff of different
nationalities, the American/British are all professional
librarians with MLB from USA or Europe, and the local
staff have diplomas in library studies or they are in the
process of acquiring one.
This blend has the scope for western librarians to bring
all the new trends from the western libraries and to
coach the local librarians according to the western library
practice. Another advantage of recruiting American/
British librarians was the benefit of the English language
as mother tongue, which will be beneficial for the
students as well as for the local librarians.
The staff had a lot of opportunities for training. Some
of the locals were sent to Madison-Wisconsin Library
centre in the USA for further training and a team from the
same university ;ibrary was visited the NUL for in-house
librarians training at least twice in the year.
Information literacy: the reference department together
with the subject librarians has taken the responsibility
for developing the information skills workshops and the
management of e-resources. There are weekly workshops
for the library basics such as library orientation, searching
on the databases, citation skills, managing the impact
factor for researchers.
Since there was a gap in the subject librarians’
knowledge on how to teach information skills — an
ongoing problem as well for the librarians in the western
academic libraries — I, personally, introduced an inhouse training course for the subject librarians in order
to improve their instructional skills based on developing
a portfolio of evidences of their existing work (learning
by doing). My previous experience as NVQ assessor/
lecturer in the UK libraries helped this innovation and
development of the librarians’ training course.

7.

features

Library marketing: The NU Library is using quite
advanced marketing tools to promote its services.
Roadshows and social media policies are fully
implemented to raise its visibility and services to the
university’s community

Preparing students for the toughest challenges
Undoubtedly, at the moment, Nazarbayev University’s vision
and target lie in the preparation of the graduate in the
accordance with the highest western international standards.
The NU Library’s role as any other library in the western world
is to support the university’s curriculum on the subject of
developing critical thinking.
One of the biggest challenges in creating a viable
environment of developing and promoting critical thinking
is the bilingual/ trilingual environment of the University with
students that in their recent previous past, don’t have any
experience of open access libraries or research in order to
start developing their critical thinking skills.

Nazarbayev University: preparing graduates in accordance with the
highest western international standards
A second challenge, just as formidable in starting up a
library in the digital age, is the need to focus extensively
on the user experience in combination with rethinking
organisational structures to favour innovation and involving
users in the design/development of a new library web/mobile
products and services.
Taking into consideration all the above, the Nazarbayev
University Library has proved by all means to be a very vibrant
environment and in a constant stage of evolution. These
reasons made me to feel fortunate and privileged to be able
to be one of the founders in this startup library project and
work with this brave and hard working tribe of people.
Dia is information specialist at Ictinos Innovation Ltd. and can be
contacted on diamexijones@gmail.com
1.http://library.nu.edu.kz/wps/portal 2. www.nu.edu.kz
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features

Overcoming library and technology turmoil
Miglena Minkova, Library
Assistant - Collections, at
University of the Arts London,
writes a thought-provoking
article about the impact of
technology on libraries and
offers some suggestions to
ensure that libraries become
active players in the knowledge
enterprise field
The complex relationship between libraries and technology
has a long history. Early parallel developments and ingenuity
in these fields has now unfolded into a reality where library
technology is lagging behind in scope, ambition, practical
application and support, much celebrated in commercial
technology and information enterprises.

... libraries must develop an active and comprehensive strategy
towards technological development involving all their stakeholders
While in hot pursuit of redefining their role in the digital
age, libraries are often failing to recognise, address and satisfy
the needs of their versatile stakeholders, as well as align their
vision and purpose with them.
Due to its vulnerability and multiple dependencies, the
library sector is to a large extent reacting to the changing
information provision environment, trying to adapt and
adopt instead of actively foster technological innovations
from within. This is contributing to the limited capacity of
libraries to deliver and account for their value.

Embracing technological development
To successfully face these challenges and prevent any further
detachment from information creators, users, and their
needs, libraries must develop an active and comprehensive
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strategy towards technological development involving all
their stakeholders.
For example, as far as content creators and publishers are
concerned, libraries need to develop a support system for
the advancement of digital scholarship and widely promote
its benefits in order to create a sustainable foundation
for preserving digital born artifact. By endorsing and
implementing digitisation, OCR, TEI, text and data mining,
and crowdsourcing initiatives, libraries can demonstrate by
example their pivotal role as public information providers.
Further, delivering a programme of training activities for

scholars covering the digital content production cycle will
result in the making of multifaceted research outputs which

... libraries can transform from passive information repositories into
active players in the knowledge enterprise field
meet the demands of the networked world. This will not
only contribute to semantic searchability, discovery and
visualisation of information resources but it will also facilitate
new types of research being performed and new ways of
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knowledge extraction, interpretation and use. For this to
materialise, publishers should also be involved and licences
reviewed, so that cross-platform research practices could be
enabled.
Currently, licences are developed in isolation, cumbersome
and contradicting one another, forming enclosed
ecosystems at each publisher’s platform, which have little
or no interconnections with external content. The sporadic
quality of bibliographic data held and created by national
bibliographic agencies, publishers and libraries is also one of
the main hurdles in the process.
From a systems point of view, this is further complicated by
the lack of standard open backend output for bibliographic
information, which sets back the full scale implementation of
linked data and information aggregation across the sectors.

is one of the key issues preventing the imminent
use of read-write technologies, could also be
achieved by sharing the responsibility between
librarians and users, similarly to Wikipedia’s
model or by embracing various moderation,
feedback and rating mechanisms.
Clearly identifying user generated content
and displaying it alongside curated resource
collections, will enhance these collections
without undermining their authority.
Altogether, welcoming user input through
various means will increase the user base
and reputation of libraries as inclusive and
democratic public institutions with a global
outreach and impact.

The user perspective

Cementing the vendor/developer/library
relationship

Another crucial point in the library technology strategy
should be concerned with developing solutions from a user
perspective.

clearly identifying user generated content and displaying it
alongside curated resource collections, will enhance these collections
without undermining their authority
To be perceived as more than just book lending facilities
with added physical space, libraries need to understand users’
expectations, anticipate their needs, and deliver adequate
learning experiences in various forms.
Embedding read-write technologies in library management
systems can help libraries to gain a better insight into the
level of engagement and information activities of their users
while at the same time provide them with a layer of social
communication tools.
This will allow library users to freely share and contribute to
library content, access and express multiple perspectives on
the same content, track updates in real time, and ultimately
complement and expand the scope of current collections in
this way.
Integrity and accountability of information provision, which
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Undoubtedly, the most complex issue for
any library technology strategy is to establish
a reciprocal relationship between libraries,
technology vendors and developers.
Due to limited funding, technology
development for libraries has largely been
performed by external companies and
product vendors who capitalise on out of
the box solutions accompanied by marginal
collaboration during set up and configuration.
This predisposes a certain disbalance between
the two sides and signposts the need for
advocacy for more library-sector-led technology
developments.
With the widespread competition between
open source and propriety software, however,
libraries are slowly starting to increase their
leverage and control over the software they use.
Moreover, they are beginning to externalise
hardware support through cloud hosted
services, and test software as a service delivery
model (SaaS).
By taking advantage of these technologies,
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the library sector could establishing responsive relationships,
which aid collaboration and co-creation between technology
companies and library professionals, without necessarily
imposing additional financial burden. Such relationships
could allow libraries to influence the creation of a technical
environment which supports the operational and strategic
aims of their institutions, create seamless and lossless data
flow between different applications, and improve user
experience.

Embedding libraries in software development
Also, in the long run, making libraries needs more prevalent
in software development will ensure that pertinent
innovation, such as linked data, is supported by the products
available on the market. Along with that, successful
collaboration will deliver systems which will increase the
transparency and research scope of libraries by allowing their
resources to be published in accessible and reusable formats
such as linked and open data sets.
Accessing data through APIs, will give flexibility to front
end development of discovery services and the design
of custom interfaces which focus on creating a fluid user
experience based on users’ abilities, preferences and needs.
It will also increase the connectivity with other devices and
enable third party services to make use of library content. In
addition, backend interoperability and sustainability of library
data will advance large scale data harvesting, processing,
analysis and interpretation, using techniques already applied
in other fields such as business and medicine.
By and large, outsourcing software and hardware
solutions will strengthen the libraries’ core offering such as
identifying valuable resources, providing access and building
connections between information resources. It will also
focus their expertise on delivering user-focused value-added
services.

Towards technology for substantive change
Even though some of the technologies mentioned so far
are conceptually mature and used in a small number of
institutions, large scale implementation is still not evident.
There is a lack of a base level technology provision and
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compliance, as well as a single roadmap for adoption and
prioritisation of technological developments across the
sector.
Despite that some attempts have already been made, often
in the form of e-strategies, resource discovery strategies,
communication and digital strategies, so far they fail to
deliver substantial change mainly because they work in
isolation of one another. Therefore, there is a clear need
to unite these desperate attempts in order to address the
complex technology needs of libraries today.

The benefits of coordinating efforts in such way will enable
libraries to transform from passive information repositories
into active players in the knowledge enterprise field. They will
turn academic libraries into research and entrepreneurship
hot spots able to compete with consultancy firms; and public
libraries into social innovation hubs which can aid policy
making and capacity building of civic services. At least, this
is the dream.
Miglena can be contacted on: m.minkova@arts.ac.uk
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examples of innovative crowdsourcing projects

Heather Dawson, Academic
Support Librarian, LSE Library,
provides an overview of the
recent ALISS conference on
‘Crowdsourcing the Library
and Archive’ with a wealth of
examples of innovative projects
from archives to libraries and
other cultural projects
Crowdsourcing is not a new concept. The creation of the
Oxford English Dictionary in the 19th century invited
members of the public to send in definitions, however in
recent years crowdsourcing has become quite a buzzword in
library and archives with funds being granted for a multitude
of new projects, some involving the creation of new content,
others inviting members of the public to assist library staff in
processing exisiting collections.
But what is the reality of setting up and managing
such projects from the perspective of the library/archive
concerned? What benefits and challenges do they really face?
A conference in August, “Crowdsourcing the Library and
Archive” aimed to answer this by bringing together a series of
innovative case studies.
It was organised by ALISS (Association of Librarians
and Information Professionals in the Social Sciences), a
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grassroots organisation representing library and information
professionals in the social sciences, and as such it aimed to
reflect the objectives of the organisation by bringing together
contributions from a range of sectors.

Creating digital collections through crowdsourcing
Dr Ylva Berglund Prytz began the afternoon with an
introduction to a number of projects organised by University
of Oxford and RunCoCo. Her presentation addressed three
basic questions:
•
What happens if you invite people to share their objects
and stories through an online collection?
•
How do you get contributions from people who are not
digitally literate, or who do not have time to take part?
•
Are there any benefits or drawbacks of turning to the
public instead of doing it all yourself?

... what is the reality of setting up and managing crowdsourcing
projects from the perspective of the library/archive concerned?

She discussed the Oxford Community Collection Model
which has at its heart two-way engagement between
developers and communities, combining large-scale
collection websites with personal interaction which enables
contributors to get involved in the way that most suits
their needs.
In 2008 The Great War Archive pioneered this model when
it used local roadshows to supplement its collection website.
A key factor in the success was publicity created by local
community organisations, including libraries and football
clubs!
A different approach was taken in the creation of
the Woruldhord Project (2011) which aimed to create
educational resources for Anglo-Saxon studies as it addressed
a more limited community of potential contributors. Here
direct contact was made with academic organisations who
were known to specialise in the field.
Likewise the small scale Merton@750 project which wanted
to collect materials relating to the 750th anniversary of the
founding of an Oxford college targeted efforts through the
alumni society offering roadshows where oral histories could
be recorded from those who did not wish to use the website.
Image: From the ALISS half day conference ‘Crowdsourcing the Library
and Archive’

Crowdsourcing the library and archive

features

I was particularly delighted that she agreed to speak having
long been an admirer of the Great War Archive and I was not
disappointed as she communicated her enthusiasm for using
public contributions. However she emphasised that in order
for a project to succeed it is not enough to create a website
— targeted interaction with the community is also required.
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She emphasised how this type of personal interaction
increases engagement with projects as people feel personally
involved. Some of the materials collected may be subjective,
relating to individual histories, however they can often open
up new areas of research.

British Library crowdsourcing
The need to provide incentives and make projects relevant
was also emphasised by Dr Aquiles Alencar Brayner and
Stella Wisdom, who provided an overview of a number of
recent British Library crowdsourcing projects.
They described how the Pin-a-Tale project was less
successful as the instruction of choosing a literary work
representing a specific place was misinterpreted.
In contrast, the Georeferencer Project which invites
members of the public to locate images from historic maps,
awarding points for contributions, has attracted many
contributions enabling metadata to be added to items more
rapidly would be possible through library resources.
The Sound Map project, which ran from 2010-11, invited
contributors to upload sounds from their work and home
environment. There were some technical and copyright
issues, but the overall result was a unique social record of
over 2,000 contributions capturing 21st century life in Britain.
Building on from this, the Sounds of our Shores project
is collecting sound snapshots from coastal areas in summer
2015 with social media and competitions being utilised
to attract interest. The British Library recorgnises that by
relinquishing some control in the creation of metadata, largescale projects can be completed and new forms of relevant
knowledge created.

What’s the Score Project
The issue of control over what constitutes the archive was
also addressed by David Tomkins in his presentation on
Bodleian Digital Library. This focused primarily on the What’s
the Score project which has been working to produce
metadata for 64 boxes of uncatalogued mid-Victorian piano
music scores.
By inviting the public to help create records the project
aimed to facilitate future use in a way that would not
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otherwise be possible due to time
and money constraints. There
were concerns about possible
lack of quality in the metadata as
a degree of control needed to be
relinquished.
Zooniverse helped create a
form which used multiple choice
lists to guard against differences
in interpretation. Initially five
matches of data from different
users had to be gathered before
a record would be accepted
however this was reduced to three
to speed up progress.
One of the lessons learnt
was not make instructions too
complicated for users as progress
would have been quicker had
more of the options been multiple
choice. However the project has had some unexpected
benefits. The cataloging of front page covers has provided an
interesting resource to social historians about the household
entertainments in the Victorian era and a ‘superuser’ has
recreated the sound of the music using digital technology
adding a new audio element to the collection.

Student-led collections
The benefits of enabling user community led development
was echoed in the final presentation by Diane Bell, research
librarian, City University.
One of her key examples was the Read for Research
project which offered researchers the opportunity to select
books for the library collection.
A separate budget was allocated to support this, Twitter
was used to advertise the campaign and highlight the books
which were purchased.
The outcome was increased user engagement with the
library and a book collection which reflected current
research concerns. Likewise by asking for student
collaboration in creating an online library guide for

features

...care needs to be taken by project managers to make crowd-led
contributions easy, rewarding and relevant to the user communities
employability, using surveys and qualitative interviews,
student narratives were feed into the design making them
more relevant and highly used.

Conclusion
The contributors may have come from different sectors,
however for me, they shared the message that although
crowdsourcing may sometimes arise through financial need,
it can produce innovative results.
However, care needs to be taken by project managers to
make crowd-led contributions easy, rewarding and relevant
to the user communities.
All slides from the conference can be viewed via the ALISS
website at: http://alissnet.org.uk/crowdsourcing-the-library-andarchive-12th-august/
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tools for monitoring and mining Twitter

Can Twitter data help your research project?
Wasim Ahmed is a research
professional studying for a
PhD at the Health Informatics
Research Group, Information
School, University of Sheffield.
He explains how analysing
Twitter data can help social
media researchers to further
their enquiries
Social media data such as Twitter can provide insights into
the thoughts, feelings, activities, and opinions of a subset
of the population. This data can have significant research
po1tries.

software applications have the potential to allow librarianship
researchers to use social media data within their research project.
In the library profession, Twitter may be used to engage
with the public, and some of the software applications

outlined in this article will allow library staff to measure
impact and reach of their engagement. Moreover, these
software applications have the potential to allow librarianship
researchers to use social media data within their research
project.
There are millions of tweets sent and received everyday
with Twitter boasting 316 million active users and there being
500 million tweets per day. Twitter data when compared to
other social media platforms is more open and accessible via
its Application Programming Interface (API). Consequently,
Twitter is a popular platform for social scientists to use as part
of their research.
Using any type of social media data in research brings with
it additional challenges that many social scientists may face
for the first time. For example, there may be additional issues
over ethics, particularly as it may not be feasible to obtain
informed consent from all Twitter users within a dataset.

Developing digital skills to analyse tweets
The volume of Twitter data may make it difficult to analyse
using traditional social science methods. A large amount
of research using Twitter data use computational methods,
which can require more advanced digital skills. Moreover,
gathering Twitter data i.e. collating a dataset may require a
specific set of digital skills.
In order to overcome the skills barrier, there are many
off-the-shelf-tools which can be used to capture and analyse
Twitter data and which require no programming knowledge.
Often these tools contain features that allow you to analyse
the data, for example in NodeXL there is an option to create
network graphs, and in Mozdeh there is the option to create
time series graphs.

Some tools to try
The table on the right shows tested software used in my
research, that can be used to capture and analyse Twitter
data.
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Tool

OS

Platforms

Mozdeh

Windows
(Desktop
advisable)

Twitter

Webometric
Analyst

Windows

Twitter (+image extraction),
YouTube, Flickr, Mendeley, &
Other web resources

NodeXL

Windows

Twitter, YouTube, & Flickr

Netlytic

Web-based

Twitter, Facebook, YouTube,
& Instagram

Twitter
Arching
Google
Spreadsheet
(TAGS)

Web-based

Twitter

Chorus

Windows
(Desktop
advisable)

Twitter

COSMOS
Project

Web-based

Twitter, Facebook, Blogs,
Forums, & Online news
platforms

DiscoverText Web-based
(free 30 day
trial)

Twitter

Visibrain
(free trail)

Twitter

Web-based
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It is important to note that using these free software
applications you may only receive a sample of Twitter data at
any given time which can range from 1 percent to 70 percent
of the global tweet stream. Moreover, Twitter data provided
via the free APIs (Search and Streaming API) will only return
data going back in time seven days from the current point in
time. API refers to the type of method used to gather Twitter
data, and different software applications use different APIs
DiscoverText (commercial) which is a licensed reseller
of Twitter data can provide tweets from the global stream
of Twitter data known as the Firehose API. Moreover,
DiscoverText allows users to capture, filter, de-duplicate,
cluster, search, human code, and machine classify large
numbers of small unstructured units of text. It is very simple
to use and allows those within the social sciences to analyse
Twitter data using complex machine learning methods.

features

NodeXL

COSMOS user interface

Below is an example network graph created using NodeXL of
some of the activity around the #mmit2015 hashtag:
NodeXL displays the connections between users’ places
users into different groups and places the most frequently
occurring keywords on the top of each group. Darker lines
represent stronger connections between users. NodeXL is
particularly useful to use when analysing conference hashtags
i.e., most influential users, and it can and has been used for
academic research.
COSMOS is another powerful software application that can
retrieve and analyse Twitter data. COSMOS is unique in the
sense that it contains a range of features such as the ability to
generate word clouds, frequency charts, network graphs, and
maps of tweeting using valid longitude and latitude data.

COSMOS has been used in academic research, and can also
be used to track brand mentions of products, and goods.

DiscoverText allows those within the social sciences to analyse
Twitter data using complex machine learning methods.
Conclusion
This short article provided a brief overview of some of the
software that can be used to capture, analyse and visualise
Twitter data.
Using NodeXL it may be possible to measure the impact of
social media campaigns by librarians, and by using COMOS it
may be possible to map the occurrence of tweets across the
globe.
What works best is to use a combination of software
applications, or to try each of the applications in order to find
out which one works best for you.
Wasim can be contacted on: wahmed1@sheffield.ac.uk and
Twitter @was3210
He blogs at: https://wasimahmed1.wordpress.com/
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Why libraries are vital to closing the digital divide
Helen Milner, Chief Executive
of the Tinder Foundation
explains how the organisation
works with libraries to bring
the benefits of the internet to
all citizens. She is also speaking
at MMIT’s AGM and half day
seminar on digital citizenship on
7th January in London
Introduction
There are 12.6 million people in the UK without basic digital
skills, who are missing out on opportunities to save money,
connect with friends and family, learn more about their
hobbies and much more. Not only that, but they’re also
becoming excluded from accessing basic services - like being
able to apply for jobs, find health information, or access other
government services.

About Tinder Foundation
At Tinder Foundation, we’re great believers in the huge
benefits of the internet. In fact, we know that the social value
of the internet for someone with low digital skills is £1,064 a

year. (BT, 2014). Not only that, but households who are online
are on average £440 a year better off (CEBR, 2014).
Through our network of community partners, we’ve
supported over 1.6 million people to improve their digital
skills since 2010, and learners have gone on to realise a range
of benefits, from ordering prescriptions online, applying for
and securing jobs, and setting up their own businesses.
With a central role in their communities, and a reputation
for opening up access to learning opportunities, libraries have
a vital role to play in closing the digital divide. With this in
mind, we’ve been working closely with partners in the sector,
including the Leadership for Libraries Taskforce and SCL,
to develop tools and resources to help libraries to support
people to improve their digital skills.
We’ve recently funded 16 libraries to not only deliver digital
skills learning, but also to test models and approaches that
can then be scaled across the library network.

help your library to deliver digital inclusion activity. If
you’re not already, I’d strongly suggest you join the UK
online centres network; you can find out more at www.
ukonlinecentres.com.
This is the UK’s largest digital inclusion network, and
as a part of it you’ll have access to funding, training,
marketing support, and the opportunity to network with
lots of other libraries across the country. We’re working
closely with libraries to continue developing tools that
will help them to tackle the challenges they face.
We also run the Learn My Way learning platform
(www.learnmyway.com), where you’ll find a wealth of
free, easy-to-use courses that can help people with a
range of online skills, from sending their first email to
more advanced skills, like shopping or banking online.

Working with local libraries
Through our local network, we’ve been working with libraries
for some time now. In fact, nearly 96% of public libraries in
England are already part of our UK online centres network.
And during our latest marketing campaign, Get Online
Week, over 400 libraries ran events to engage new learners.
Libraries ran innovative and exciting events, including 3D
printing, family history, and digital MP surgeries. These events
were a great way to showcase the diversity of support offered
by libraries, and their ability to target learning activity to the
needs of their community.

Practical tips
For libraries looking to bolster the digital skills support
they already offer, or to start from scratch, we’ve got some
practical tips to help.
1.
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Use existing resources
Tinder Foundation has a wealth of resources that can
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Plus, the website lets you track the progress of learners,
giving you some really useful insight to share with senior
managers, or to use in bids or other reports.
In addition to this, Digital Unite and BBC Webwise also
have some great learning guides and courses that you
might find useful.
2.

3.

Work with partners
If you’re looking for support with your delivery, or just
access to new groups of people, then working with
partners can be a great way to do this. If you don’t have
the resources to deliver your own digital skills sessions,
there may be a partner locally who can come into your
library to run outreach sessions, or who can bring in
tablets and laptops with them.
There are also lots of people, including local Jobcentres,
health practitioners and community venues who may be
able to refer people to you, helping to get more people
through your doors. and to broaden your reach.
Think about the needs of your community
To get people engaged with the internet, it’s really
important to use personal hooks to overcome the
barriers to engaging with digital. Think about the type
of people that come through your doors, and tailor your
activity accordingly. If your user base is older, sessions
around family history, or the history of your local area,
can work really well. If your visitor base in younger, then
sessions on jobseeking or using social media can help to
get people on board.
Through our work with NHS England and the Widening
Digital Participation programme, we’ve found health
and wellbeing to be a learning theme that can engage
a broad range of people, so why not take a look at our
health resources at www.learnmyway.com/health.

great digital innovation in the libraries sector.

Case study
After more than fours years out of work, Stephen Stansfield
gained the skills and confidence to find the right job —
thanks to the support of his local library — part of Tinder
Foundation’s UK online centres network.
When Stephen, from Burnley in Lancashire, found himself
unemployed after a career in warehouse work, he didn’t know
where to start when it came to looking for a new job.
He says: “I’d been out of work for a while and was visiting
the Jobcentre day in day out, applying for jobs and getting
nowhere. Then they asked me to start using Universal
Jobmatch to find and apply for jobs online - and I didn’t know
where to start. I’d never used a computer and found the idea
of even touching one pretty terrifying.”
He heard about a work club run by Burnley Library, and
decided to give it a go. And once Stephen started learning,
he never looked back. He says: “The team at the work club
were great. We talked about what experience I had and how
confident I was. After establishing my skill levels, they pointed
me towards Learn My Way.
“Once I got started it wasn’t half as scary as I expected. Now,
after a bit of practice, I can even help other people when they
get stuck on something.”

features

After helping him master the basics, the team at the job
club helped Stephen make sure he was doing everything
possible to find the right job.
Stephen says: “The training, has meant my confidence has
gone through the roof. I’ve updated my CV and it looks 10
times better than it did before! I’m applying for jobs that I
never would have considered before, meaning I’ve got an
even better chance of finding work. ”
For the first time in years, Stephen feels he’s in the best
position possible to get back into the workplace: He says: “For
years I was in the Jobcentre constantly, applying for jobs and
hardly ever hearing anything back. Now, I feel more confident
that I’m doing everything I can to get my foot in the door.
“It’s not easy to find a job, but the help of the library has
made me realise that I can climb that ladder to getting back
into work. Once you’ve taken that first step up, the rest is
easier than you think!”
Tinder Foundation: www.tinderfoundation.org
References
CEBR: Centre for Economics and Business Research, Consumer
costs of no internet access - February 2014
BT: Just Economics, Digital Inclusion, The Social Return on
Investment, Analysis of BT Get IT Together 2011/2012 - Jan 2014

We’d love to welcome more libraries to our network, and
to help them to increase their impact. Digital can be a huge
opportunity to open up doors to new audiences, build up
new partnerships and to grow your their reach, and I’m
hoping that by working together, we can drive much more
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Importance of users’ privacy in library public internet access
Louise Cooke, Head of
Information Management at
Loughborough University in the
reports on a 24 month project
funded by the Arts & Humanities
Research Council (AHRC), to
identify measures taken in
UK public libraries to regulate
access to internet content and
evaluate their impact
Introduction
Privacy is important to us as human beings both in our daily
lives and in our professional practice. A number of national
and supra-national Conventions, laws and other legal
provisions confer on us a right to privacy, albeit not one that
is ever absolute.
For example, the European Convention on Human Rights
(ECHR) affirms that ‘Everyone has the right to respect for his
private and family life, his home and his correspondence’.
However, it also notes that this right is subject to those
restrictions that are ‘in accordance with the law and necessary
in a democratic society in the interests of national security,
public safety or the economic well-being of the country,
for the prevention of disorder or crime, for the protection
of health or morals, or for the protection of the rights and
freedoms of others’.

We consider how [privacy] rights are being impacted as we embrace
new digital technologies
We consider how these rights are being impacted as
we embrace new digital technologies, and some of the
implications that these technologies hold for us in our aim to
protect the privacy of information service users.
In doing so, it draws on some of the findings of a two-year
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long project on Managing Access to the Internet in Public
Libraries (MAIPLE) which was funded by the UK Arts &
Humanities Research Council (AHRC).
To a lesser extent, it also draws on some of the findings
from earlier research into regulation of internet content
and access, which focused primarily on the use of filtering
software and other regulatory measures in university libraries.

Big Brother is watching you
“The telescreen received and transmitted simultaneously. Any
sound that Winston made, above the level of a very low whisper,

would be picked up by it; moreover, so long as he remained
within the field of vision which the metal plaque commanded,
he could be seen as well as heard.
There was of course no way of knowing whether you were
being watched at any given moment. How often, or on what
system, the Thought Police plugged in on any individual wire
was guesswork.
It was even conceivable that they watched everybody all the
time. But at any rate they could plug in your wire whenever they
wanted to. You had to live — did live, from habit that became
instinct — in the assumption that every sound that you made
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was overheard, and, except in darkness, every movement
scrutinized.” (Orwell, 1954, p.6)
I first read George Orwell’s Nineteen Eighty-Four as an
impressionable 14 year-old, in the early 1970s. Until reading
this passage, I had never thought much about privacy; I took
it for granted.
This book, written shortly after the end of the Second World
War and set in a date that, even then in the 1970s, seemed
to be an unfathomably long way into the future, made an
instant impact, and I realised for the first time just how much
privacy mattered to me. However, at that time, the scenario
that Orwell outlined, with its omnipresent government
surveillance, seemed to me to be something that could never
really happen — it was all too far-fetched.
Now I am not so sure. We now live in a world where
we encounter CCTV cameras on a daily basis and our
store ‘loyalty’ cards and internet search engines track our
purchasing habits on a continuous basis.

there is little transparency over when, why and the extent to which
our communications are being intercepted
Our communications data are potentially viewed by
government agencies such as NSA and GCHQ (“But we are
starting to “master” the Internet. And our current capability is
quite impressive…We are in a Golden Age” – internal GCHQ
document, cited in Global Information Society Watch, 2014,
p.256). Eight out of ten UK citizens report being concerned
about their privacy online (ComRes, 2015). UK police forces
were found to have requested access to communications
data over 700,000 times in three years (Big Brother Watch,
2015).
Furthermore, there is little transparency over when, why
and the extent to which our communications are being
intercepted, as Edward Snowden revealed much to his own
personal cost. This in turn engenders the kind of virtual
panopticon envisaged so clearly by Orwell (and in an earlier
era, by Jeremy Bentham), whereby we censor and change our
behaviours and communications practice ‘just in case’ we are
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being watched.
It is perhaps
unsurprising that
in the first week
following Snowden’s
revelations of masssurveillance programs,
sales of Nineteen
Eighty-Four increased
by up to seven times
(Mosbergen, 2013).

Privacy and libraries
in the digital age
Definitions of privacy
are many although
‘the right to be let
alone’ (Warren and
Brandeis, 1890) still
seems compelling
in the breadth of
its understanding
about the personal
nature of privacy as a
fundamental human right.
The case has already been well made elsewhere that we
have an obligation towards our users to protect their privacy,
and in particular, their privacy with regard to reading choices,
as far as we are able. We aim to identify some of the specific
threats that exist within our libraries as a result of new digital
technologies.
In particular, we focus on surveillance of internet use and
the tracking of such use, which was found to be particularly
problematic in terms of the ethical dilemmas that it poses,
in the MAIPLE study. Although the focus of this particular
project was on the use of filtering software, and the impact
this has on the user’s access to information, it was found
that not only was monitoring of internet use (both by visual
monitoring in the library and by ‘backroom’ surveillance
and screening of weblogs) a common — ubiquitous,
even — practice in UK public libraries, there was also little

transparency about such monitoring.
If users were informed at all, it was usually by a line buried
in the small print of the library’s terms and conditions. More
worrying still was the relative lack of concern with regard to
users’ privacy on the part of some librarians, who either did
not recognise any ethical implications with the practice, or
who simply regarded it as a necessary expediency. This was
not true of all, however: when asked about monitoring of use,
one librarian responded:
“I would be wholly against a member of staff walking up and
down the ICT suite looking at what people are doing…It’s quite
draconian and an invasion of privacy because people might
be doing online banking or they might be filling in forms with
personal information.
Another librarian commented that:
“The staff do have the capability for looking at what actually
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is being viewed on the screen, but that is only when we’re given
reason to do it, otherwise it’s not something that’s used.”
However, these were the exceptions and generally the
study’s findings suggest that, in the UK at least, public
librarians accept the need to breach a user’s privacy in
the interests mainly of public ‘decency’ and maintaining
the (indefinable?) concept of ‘acceptable use’, as well as

it is likely to be of critical importance to that individual to be able
to browse the internet in privacy, and have confidence that their
privacy will be respected

ensuring safe and legal use of the Internet. The MAIPLE
report concludes that there is a need for further research into
the major privacy implications of measures being taken to
manage internet access in public libraries, and how public
library Internet users feel about these implications.
An earlier study (Cooke, 2004) concluded that the advent
of the internet and other digital technologies had resulted in
a significant transfer of power, from librarians to IT personnel
(who may operate with a rather different set of ethical values
and priorities). In this study the field work was carried out
within the context of university libraries, and again, the
primary focus was on the filtering and blocking of internet

features

content. However, the need to maintain ‘acceptable use’ had
led to a significantly increased ‘policing’ role on the part of
IT personnel, one of whom commented when asked what
happens when an academic requests access to a blocked site
for legitimate academic purposes:
“What we actually specify then is, OK, we will do it, but the
PC has to be in a) a secure area, obviously locked b) you are
responsible for who actually has access to this machine, and the
other thing we always say is, just because we’re allowing you
access doesn’t mean we’re not keeping an eye on you.” (Cooke,
2004, p.218)
This can be contrasted with the statement by a member
of academic staff charged with the role of maintaining
‘acceptable’ use by his departmental staff:
“I don’t follow my staff to the bookshop to check that they’re
buying acceptable books, I don’t follow them round the library
to check that they’re reading books that I don’t find offensive,
I cannot see why I should do so with the internet.” (Cooke,
2004, p.203)

the internet and other digital technologies had resulted in a
significant transfer of power, from librarians to IT personnel
The old adage that ‘if you’re not doing anything wrong,
you have nothing to fear’ is unhelpful in a library context.
Consider the teenage user who has questions about their
own sexuality and feels unable to discuss these at home,
or the young mother who is worried that she may have
breast cancer. S/he comes to the library to search for more
information that may help him/her to understand his or her
own situation.
It is likely to be of critical importance to that individual
to be able to browse the internet in privacy, and have
confidence that their privacy will be respected. Indeed,
the need for privacy “may be the primary reason why they
have chosen the Internet as their information source as it
offers relative anonymity and privacy” (McMenemy, Poulter
& Burton, 2007, p.18). The fact that young people may post
considerable ‘intimate’ information on social media does not
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by default contradict the need to maintain a private space
where they have control over what information they access,
and what information they make available.
Other digital age issues that impact on a user’s privacy
of library use, in addition to monitoring and regulation of
internet use, include our handling of personal information in
our library management system:
•
How secure is it?
•
Who has access to the information?
•
On what grounds and in what circumstances would we
hand over borrowing records information?
•
How long do we retain such information (and for what
purpose?).
•
What use do we make of CCTV and for what purpose?
•
Is it proportionate?
•
What use do we make of data concerning frequency and
patterns of usage gained from our entry system?
•
How do we respond to requests for data access from law
enforcement agencies’ representatives?
•
Are staff fully (and regularly) trained with regard to the
importance of maintaining user privacy and how to avoid
privacy breaches (for example, in displaying personal
information on computer screens in public areas)?
The guidelines provided by CILIP on user privacy offer a useful
checklist here (CILIP, 2011).

Conclusion
So what does this all mean for us as information professionals
in our day to day work, whether as policy and decision
makers, managers, librarians, or educators?
Firstly, it is suggested here that we need to remind
ourselves about the importance of the protection of the
privacy of our users, and to consider conducting a privacy
impact assessment whenever there is a change proposed
to our technical infrastructure or to our service policies.
Purchasing and procurement decisions should place privacy
at the forefront of our considerations.
We need to make our voices heard when new legislative
measures are proposed that have the potential to impact
adversely on our users’ right to privacy (or indeed, our own
privacy).
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We also need to emphasise our role as educators with the
potential to shape the norms of new generations of Internet
users and help them to understand the implications of tradeoffs with their personal data.
In conclusion, therefore, we can see that privacy is
important to us as individuals in our daily lives as well as
our professional lives, and in adhering to the ethical norms
required of us as information workers; we need to be
vigilant as to the effects of our decisions and actions in our
professional lives to ensure that we do not intentionally or
unintentionally breach the privacy rights or our service users;
and we need to stand up and be counted amongst those who
actively work to protect this key human right.
Louise Cooke is head of information management at
Loughborough University, Loughborough, UK.
Louise can be contacted on: l.cooke@lboro.ac.uk
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How librarians can harness the power of social media for the
benefit of their users
Following the September MMIT
Conference, Leo Appleton, Associate
Director of Library Services at the
University of the Arts,
London (left) and Andy
Tattersall, Information
Specialist (Electronic
Networks) at ScHARR at the University
of Sheffield share their thoughts on the
evolving use of social media in the library
Introduction
The IFLA Trends report (IFLA, 2015) identifies many current
and emerging digital and technological practices which will
continue to have a huge impact on the way in which library
and information services operate.
One broad theme, which covers several of the trends is that
of the continuing emergent and evolving use of social media
in the LIS environment.

When social media tools first emerged the library and information
sector was quick to respond...
Social media can both advantage and disadvantage
information users. It has both the power to alienate and
include participants, to complement or compete against
online educational environments. It also effectively utilises
personal data to customise and improve information services
it can simultaneously frustrate digital information users by
passing details onto undesirable third parties. Social media
can connect individuals and societies on a huge scale for
better or for worse.
Each one of these scenarios has a huge impact on how
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library and information services operate, develop and
publicise their services.
In September 2015, the Multimedia, Information and
Technology Group (MMIT) held a hugely successful
conference about the role of social media in libraries.
The conference attracted speakers and delegates from all
over the UK and Ireland and throughout the proceedings
some clear themes emerged including:
•
Marketing and promotion of services
•
Web based social media enquiry services
•
Training and Professional Development
•
Social Media for Research Support
•
Altmetrics
•
The librarian as social media expert.

Marketing and promotion of library services
When social media tools first emerged the library and
information sector was quick to respond, with many libraries
adopting blogging platforms to disseminate information
and provoke discussion. Blogs became an easy way to get
information, usually about library services, to users in a
proactive and dynamic fashion, in a space (i.e. the web) in
which many library users were now expecting to see their
library services.
Facebook and Twitter became popular platforms from
which libraries could operate and much use has been
made of these microblogging tools for promoting library
and information services and collections. Alongside more
traditional platforms such as the library website there is now
a wealth of social media options available for libraries to make
use of in their marketing efforts (Dryden, 2014)
The use of social media for broadcasting and promoting
has continued to grow and many libraries are actively using
a whole range of tools for marketing and engaging with
users. In general libraries are early adopters of new social
media tools and often keen to engage with their users
through these platforms.

Social media has continued to develop and it is difficult
to predict which tools will become popular and most used
by particular groups of users. Many libraries have therefore
adopted social media plans or strategies so that they remain
agile and able to respond to new platforms. By having a
strategy, a library can be prepared to engage and make use of
social media regardless of which platform might be used.

Web-based social media enquiry services
As social media has continued to develop so too has the use
of it by the library and information sector. Broadcasting and
marketing was the trigger for many library services to become
involved in using social media. However, whilst social media
presents dynamic platforms through which an organisation
can engage with its users, focusing on marketing and
promotion can often be a static and one way transaction. That
is to say if a library only ever uses social media to promote
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services to users then the functionality of social media is not
being fully exploited.
In effect, library users have not allowed this to happen and
the users themselves have engaged in the platforms that
the libraries are using. Library users can post comments on
blogs, send messages or posts on Facebook, tweet a library or
librarian, pin Pinterest pictures to a board, etc. and as a result
they force the library to be responsive and engage with them
on the platform of choice.
This type of usage has become increasingly popular and
it is now often suggested that social media for libraries is a
customer service as well as being a tool for marketing and
publicity. In every aspect of society, social media users have
increasingly high expectations of social media regarding
customer service. It is not uncommon for habitual social
media users to expect to receive almost instant answers to
their comments and queries and this now applies to those
libraries that encourage engagement with users through
social media.

This shift in use of social media as customer service
has meant that many libraries have had to rethink their
social media strategies. Using social media as a tool for
receiving and responding to enquiries, and as a channel for
encouraging feedback, are now often included in a library’s
approach or guidelines to using social media.
This is particularly interesting in that for many libraries,
when first adopting social media, it was their enthusiastic
staff, who perhaps happened to be social media users
themselves, who would be at the other end of the social
media platforms. This approach often relied upon the
availability of specific individuals within a library team,
whereas in reality if the customer is expecting instant
responses to their social media comments and enquiries,
such practice is not sustainable. This has led to many library
and information services now regarding the ability to use
and respond to social media as a key skill required to operate
customer services within the library.
The Taylor and Francis white paper on the use of
social media by the library (2014) clearly illustrates the
development of social media as a library customer service as
well as providing advice as to how to shape and develop a
contemporary library social media strategy.

Training and professional development
The advent of social media as a customer service medium has
meant that library and information services now need to be
able to provide the appropriate training and development
for library staff in order for them to be able to fully function in
their new social media customer service environments.
Interestingly such training and development has been
around for some time and there is plenty of evidence of
programmes bespoke-designed for library professionals to
become knowledgeable and skilled in using social media. For
several years now many academic libraries have developed
programmes for library staff to introduce them to social
media skills (formerly commonly referred to as Web 2.0 or
Library 2.0) largely awareness raising initiatives, rather than
anything grounded in any particular library outcomes or
outputs (Appleton & Spiers, 2009, Evans & Barrett, 2009,
Stone, 2010). Where academic libraries might have been the
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first to develop such
training it was soon
shared and further
advanced across all
library sectors.
There is a clear
demand for
continuing training
and development
for library staff in
order that they remain current and aware of the social media
tools and platforms that their users expect them to use. The
previous sections provide examples of the traditional library
functions which are now expected of library and information
services, whilst the sections below focus on the emerging
functions and services with which libraries need to engage.

Social media for research
Social media within the library and information profession
is often seen first and foremost as a communication and
support tool. LIS professionals use it to discuss topics relating
to their work with peers on platforms such as Twitter and
Facebook.
In addition they are valuable tools to help promote the
library and information service they work for.
Thirdly, and sometimes less often recognised, they are
valuable research discovery and communication tools.
Let us not forget that LIS professionals are also very much
involved in conducting their own research. Tools such as
Twitter and Mendeley are great channels of knowledge
sharing and discovery. They give the library researcher
organic and serendipitous access to a wealth of knowledge.
Granted, most formal research requires a constructed
approach to sourcing and managing supporting research,
but tools such as Twitter gives real-time access to ‘grey web
literature’ that also may add to the research findings.
Technologies such as Twitter are useful for bringing likeminded groups together via hashtags, whilst social networks
like ResearchGate, Mendeley and LinkedIn also provide
discussion platforms to share research topics and content.
One platform which LIS professionals have thrived on is
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that of blogging. Blogging is widely used by individuals,
organisations and special interest groups within the
library profession. Blogging offers a useful platform for
LIS Professionals to share their own research with their
community and beyond. Whilst creating your own blog might
not always be achievable, there is the option of guest writing
for a special interest blog. The benefit of this approach is that
you potentially reach an already established audience.

by using video tools you can add another dimension to your work,
make it more shareable and dynamic...
Finally, tools such as video and podcasting can help add
another element to your research outputs. Creating video
is as free and easy as it has ever been. Video can created on
smartphones and hosted on such as YouTube and Vimeo,
whilst podcasts can be hosted on sites such as audioBoom.
By using these tools you can add another dimension to
your work, make it more shareable and dynamic, as well as
add your own personal touch. For those too shy or unwilling
to appear in a video talking about their own research, for
example talking about your findings from an information
literacy project; you can make an animation employing tools
like PowToon or GoAnimate.

Altmetrics and scholarly communications
Altmetrics is one of the buzzwords around libraries and
universities right now; it is a term that many have come
across but most are unlikely to explain what it truly is. In
simple terms, altmetrics are alternative indicators of scholarly
communication and reach. If we think about how research
is published, mostly via journals; and how it is measured, by
citations and journal impact factors, then altmetrics offers
many new and different views on that process.
Altmetrics as a term appeared in 2010 and was coined by
Jason Priem, creator of Impactstory. Traditional metrics are
journal focused, whereas altmetrics drill deep and wide into
the article level and give a much broader spectrum of what
can be measured, such as reports and datasets for example.
Traditional metrics, such as the h-index and citation score
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are often slow to accrue, thanks mostly to a dated publishing
system. On the other hand, altmetrics offer a much quicker
and wider feedback loop that captures news and media
mentions, tweets, saves, shares and downloads among
other things.
Where do libraries and librarians come into this? Most
established academic libraries are in a position to offer
a natural home for much of the activity associated with
altmetrics. If we think about roles such as open access
professionals, bibliometricians and research data managers,
invariably you will find many are interested or guided by the
principles of open research.
Altmetrics is as much about the measurement and reach
of scholarly outputs as it is about open research. The dual
purpose is to measure and to share, after all, why publish
a paper and then tell nobody about it? Of course it will
get picked up in searches, but it should also follow that by
sharing that paper across the web it will get picked up more
organically and therefore potentially gain more exposure and
potentially more citations.

Whilst the communication aspect is important, the
measurement gives academics and libraries some idea of
how that communication process is taking place. It also gives
decision and policy makers a clearer idea of which papers,
journals and other artefacts are attracting the most interest;
inside and outside of the institution.
Those driven by the open research agenda in libraries,
and by technology such as social media are in a good place
to take advantage of these new developments. That said,
altmetrics do not belong solely to the library as the data
from altmetrics is useful to research and public engagement
departments, as well as academic ones. Librarians and
information professionals should be involved with this
agenda, especially given some of the aforementioned
specialists they now employ. It is something they can be
at the forefront of as it develops and work with academics,
research and impact professionals.
Platforms such as Impactstory and Altmetric.com are
keen to work with librarians, champions and trainers. With
Altmetric.com even making a free altmetric explorer for
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librarians to help them explore the alternative metrics within
their own organisation.
Altmetrics and other associated tools are not a silver bullet
solution, no one involved in their creation or development
would ever admit to that. They are however a new view on
the world of scholarly communications and measurement.
They drill down into the research and provide instant
feedback via qualitative and quantitative means. Given the
interest in open access, journals, books, research data, web
2.0 and social media within the library and information
community, it only should follow that they should be very
much involved in these developments.

The librarian as social media expert
Being expected to make full use of all social media
technologies available in order to deliver basic and advanced
services requires a level of technical expertise on the part of
the library and information professional. The above example
illustrate that even a fundamental function such as delivering
an enquiry service now comes with a social media skill
set. Advanced functionality such as research support and
analytical work clearly demand a high level of expertise from

Suzie Kitchin of University of Northumbria spoke at the MMIT
Conference on ‘To tweet or not to tweet – facilitating conversation
with researchers’
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those library and information staff involved and engaged in
such activity.
There can be no doubt that librarians need to be or become
social media experts. However a further emerging facet
of this social media ‘know how’ occurs where a librarian
or information professional might be called upon by their
institution or wider organisation to act in an authoritative
or expert position on the technologies, technicalities and
legalities of social media usage.
An excellent example of this can be found in an article
by Clare Brown (2015) where she discusses how her role
as librarian has been enhanced through taking on the
responsibility for social media expertise in the law firm
in which she works. Whilst this situation is currently less
common, it is likely to be a natural progression across all
sectors as the technical expertise and best practices that
library and information professional demonstrate become
more and more visible within their institutions.

the way in which library and information professionals have
harnessed the power of social media within their work to
create new practices and services, the discussion illustrates
how diverse the role of a librarian has become through such
technology.
The title of the conference, and indeed this article, concerns
itself with ‘responsibility’ and this is all the clearer and more
important when considering the extent to which social
media needs to be used by libraries. Social media is instant,
ubiquitous, and often irreversible.
Social media means that there is more demand than ever
on value added library services. In turn the librarian must now
take responsibility for their action and activity within these
platforms, and the discussions presented in this article are
testimonial to how librarians have taken that responsibility
very seriously and created a wonderful, interesting varied
and extremely valuable set of services and activities from an
equally varied and interesting world of social media.

Conclusion

Leo Appleton can be contacted on:
l.m.appleton@arts.ac.uk

The above reflections are of the themes which emerged
throughout the 2015 MmIT conference on social media and
libraries. There are many examples of practice in existence to
support these themes and observations. Whilst indicative of
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Report from MMIT Conference 2015 — social media & libraries
Eleanor Barker is Reader
Support Assistant at the Medical
Library in Cambridge University
Library, she won a bursary to
the September 2015 MMIT
Conference based on her views
on the impact of technology
on libraries. She presents her
highlights from the conference
Introduction
I am a reader support assistant in the Medical Library in
Cambridge. I was encouraged by colleagues to apply for the
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bursary to attend the MMIT Conference in Sheffield. I am very
glad I did as I won the bursary.
I was keen to attend as I have been in my current role since
January, which includes responsibility for using social media
to promote the library and I wanted to learn from what other
information professionals are doing in this area.
The conference theme was “With power comes great
responsibility – how librarians can harness the power of social
media for the benefit of their users”.
The keynote on the first day was by Marie Kinsey, Professor
of Journalism Education at Sheffield Hallam University (@
journotutor) she presented a different perspective on social
media and how it has affected journalism. Big news stories
often break first on Twitter and a large number of delegates
agreed that they got their news mainly from Twitter.
Marie gave some examples where social media had been
useful e.g. July bombings, the plane crash in the Hudson.
She also cited some examples of where Twitter has misled
journalists e.g. a mocked up graph showing how Glastonbury
attendees mainly voted Conservative.
My highlight from the first day was Brian Kelly’s
presentation “Digital life beyond the institution”. He asked
us how many of us prepare our users to leave their institution.
At Cambridge Medical Library we do advise users that
when they leave they will lose access to certain resources
e.g. databases and reference managers and we do suggest
alternatives e.g. using Google Scholar or Mendeley/Zotero.
We don’t help them to manage their email or work stored in
central repositories prior to leaving. I don’t think we should
offer a specific leaving course but should continue to bear in
mind that people won’t be in Cambridge for ever and offer
advice in our training sessions accordingly.
Other points I learnt from the first day was to include
some material about social media when teaching research
skills e.g. do a search for a topic on Twitter and see who’s
discussing it. Using Twitter in a session can help to liven up
the teaching.

We should include notes of caution about using Twitter,
explain about digital footprints and that you are not expected
to read everything, if something is of interest it will probably
appear in your feed again. Twitter is beneficial as you can
follow a conference via the hashtag even if you are unable
to attend.

We should continue to bear in mind that people won’t be in
Cambridge for ever and offer advice in our training sessions
On the second day I learnt how collaborating in the use
of social media is beneficial to colleagues who work for the
same organisation but at different sites. When collaborating
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information can be placed on social media in an efficient and
co-ordinated way.
I really enjoyed meeting up again with a former colleague,
Timothy Collinson (@surveylib) and discovering how they
use social media at Portsmouth University. The video of
Timothy as Sherlock Holmes was very enjoyable. We should
investigate setting up a presence on Instagram as it allows
us to post visual information to promote how we respond to
users comments and to promote library stock and services.
Lauren Smith (@walkyouhome) talked about how social
media can be used as a tool to address professional issues.
Lauren is part of the team behind “Voices for the Library” who
promote public libraries and provide facts about libraries
to the press. She suggested, as did a number of others, that
social media can be used to share ideas, to network and
provide professional support.
In the final session of the conference I learnt about how
altmetrics are taught at Northumbria University, presented
by Michelle Walker. They have produced a fantastic user
guide on the topic.
They run sessions on how to “Maximise your research
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profile”. We run a current awareness course but some of these
ideas could be included to broaden the number of people
who would be interested. I liked the fact that they have
“Researcher development weeks” in November and March
and I think this is something we could emulate to target our
resources on a specific week. We could include other parts of
the university in this kind of activity.

Key learning points
Some general points I will take away were how good it was to
meet with colleagues to learn from them and get some fresh
ideas. We should start creating our own videos to instruct
others and promote our services using some of the apps that
were demonstrated at the app swap breakfast run by Andy
Tattersall (@Andy_Tattersall) such as Periscope and EAW

Andy Tattersall’s app swap breakfast proved popular with delegates
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(Explain a website).
Also, a lot of institutions offer mind mapping sessions, which
we don’t do, so I’d like to investigate this further.
We should keep a better record of enquiries that we answer
so that we don’t duplicate effort. I learnt what a Twitter
shower is: a discussion event at a pre-arranged time, where
everyone talks about the same subject or set of questions.
I will also remember in future that everything we do on the
internet leaves digital footprints which others could find after
we have forgotten about them. Finally I learnt that students
coming to university might think they know all about social
media, but they aren’t always aware of many of the negative
issues that come with using social media.
Eleanor Jane can be contacted on: ejb87@medschl.cam.ac.uk
Next year’s conference takes place in September 2016 with the
theme of digital citizenship

My highlight from the first day was Brian Kelly’s presentation
“Digital life beyond the institution”
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Going beyond the numbers: measuring the impact of social
media marketing in libraries
Claire Sewell, Deputy Team
Leader, Cambridge University
Library, presented at MMIT
Conference and we invited her
to write an article on her talk for
MmIT Journal where she looks
at what impact is, how to
measure it, and how social
media can affect engagement
with library services
Introduction
Social media use in libraries is nothing new; in fact the term
Web 2.0 was coined back in 1999 and the tools have been
evolving ever since.
Library services across the globe were quick to capitalise
on the new trend and have used social media to promote
themselves for a number of years. In their rush to try out new
tools that seem to appear weekly, have libraries neglected
to question themselves about the impact that social media
marketing is having on users.

if libraries dig a little deeper [than traditional numerical measures]
and explore more measures of impact then another picture starts
to emerge
Many libraries record basic statistics such as the number
of retweets they receive on Twitter or the number of
followers they have on Facebook but numbers alone tell us
only part of the story. The majority of libraries report that
although follower numbers are solid they often see little or
no interaction from users. This can lead to questions over the
validity of devoting staff time to social media. In response to
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this I would argue that engagement is only one measure of
effect and that by asking the right questions libraries can find
out more about the impact that social media marketing is
having on their users.
Impact measurement is notoriously complicated and
one reason for this is that it can focus on many different
things. For example social media can have an impact on user

perceptions, actions or a mixture of the two. Adding an extra
layer of complexity is the influence that perceptions, whether
positive or negative that perceptions can have over actions.
A solution has been proposed to this in the form on
impact indicators — surrogate measures which can be used
as building blocks to create a picture of impact. As these
indicators are flexible they can be adapted to use in any
context.
It was this approach that I decided to use when looking
into the impact of social media marketing at the Judge
Business School Library and Information Service (JBSLIS). The
service has long made use of social media to connect with
its community, using an active blog, Twitter and Facebook
presence. Having maintained a solid online presence for a
number of years it was appropriate to ask users for feedback.
After discussions with library staff to pinpoint the issues
they wanted to explore I decided to look at three main areas
as indicators of impact:
•
User perceptions of the library
•
Actual use of the library and its resources
•
The relationship between the library and its users
Once these indicators were in place I designed an online
survey to reach out to users and produce both quantitative
and qualitative results. Running over the summer term the
survey received a modest response rate but the results still
provide an interesting insight into the impact that social
media marketing has on users.
Nearly all of the respondents (94 percent) were students
and almost all (97 percent) used social media in a personal
capacity. As the survey was only targeting those who used
JBSLIS social media respondents who didn’t were weeded
out at an early stage. It was interesting to note that only 47
percent of respondents actually accessed the Library’s social
media sites, despite being social media users. Exploring the
reasons for this was beyond the scope of the research but
would be an interesting area for future study.
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User engagement
If only traditional numerical measures of user engagement
are used then it would seem that JBSLIS social media has little
impact on users. Three-quarters of those who completed
the survey had never contacted the library through social
media or shared any of its content with their own followers.
In addition to this 91 percent of respondents had never
commented on any of the posts the library had made on
its social platforms. Popular engagement models proposed
in the literature such as Hayes (2007) or Sterne (2010) cite
contact, sharing and commenting as three of the ultimate
goals of engaging users online so these results are worrying.

one user commented “it makes me think of the library in a more
positive light. Less like a library in the traditional sense, more like a
modern place where I find things that are useful”
Based on these figures alone the picture of engagement
looks bleak and many libraries would be forgiven for not
taking their social media plans forward. However if libraries
dig a little deeper and explore more measures of impact then
another picture starts to emerge.

Perceptions
We all know that user perceptions of the library brand are
important. Creating a positive impression on social media can
enhance the reputation of the library and help to advertise
the service via word of mouth marketing. Positive perceptions
of a service are also more likely to influence positive actions
than negative perceptions which could result in new users
accessing the library.
A benefit of social media as an informal communication
method (Charnigo & Barnett-Ellis, 2007) is that it can help
to lower both perceived and actual barriers to library use.
Negative perceptions of the library are one such barrier that
social media is helping to overcome.
89 percent of respondents reported that social media was
having a positive impact on their perceptions of the library
service, commenting that “it makes me think of the library in a
more positive light. Less like a library in the traditional sense,
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more like a modern place where I find things that are useful”.
The same number (89 percent) felt that social media
overcame barriers to communication between the library and
users, making interactions easier as it “connects the library
with its users on an informal and friendly level”.
One respondent highlighted the convenience of not having
to stop what they were doing to contact the library, saying “if
I’m on Twitter anyway then I can just message them straight
away. Before I would have had to stop and look up their email
or go to their website which would have been a hassle”.
Statements such as these highlight the positive impact that
social media is having on library communications.

Social media also has a role to play in making library staff
more approachable. Here respondents were more ambivalent
with nearly a third of respondents undecided and 16 percent
actively disagreeing with the statement. Those that did
agree felt that they were “more at ease with the library staff
now” but there is still some hesitation. Given that JBSLIS
communicate as a service rather than using personal voices
this is maybe not a completely surprising outcome.
User perceptions of a service can also be influenced by the
quality of the content shared on its social media sites. If the
content is of little use to its audience then why should the
service itself be any different?
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The vast majority of respondents (75 percent) rated the
quality of JBSLIS social media output as good to excellent and
88 percent stated that they found the content useful to their
studies. Users rated the quality of the content above similar
offers stating that “the content is not only useful but not full
of waffle and garbage like some content”.
This high quality content helps to solidify the reputation
of the JBSLIS as a source of good quality information, again
enhancing user impressions of the service.

social media has a role to play in making library staff more approachable
Overall results indicated that social media marketing was
opening up opportunities for the library to interact with
its users in a new way and creating a positive image of the
library. The next phase of the research investigated the
impact of social media on user’s actions.

Actual use of the library
There was a contrast between the impact of social media
marketing on use of the physical and online library.
Most (63 percent) had seen a resource or service advertised
on social media and then gone on to use it as a direct result.
Respondents were ambivalent about whether they made
more use of the physical library space but 69 percent felt that
they used online resources more as a result of their marketing
on library social media.
Given that the majority of resources advertised on social
media are online this is perhaps not a surprising result. Users
can see the resource mentioned and then click through,
requiring significantly less action than going to the physical
library building. In addition to this the Business School caters
for a number of distance learning students who have little
or no access to campus. In light of these facts these results
represents a win for the service.
When social media was first used in libraries there was
much discussion about its potential as a communication
method (Glazer, 2009). 89 percent of respondents felt that
social media was an effective way to communicate with
library users as they were “more likely to pay attention to stuff
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on social media” and “it raises awareness of what the library
has to offer”. They also rated it above other more traditional
methods of communication suggesting that they “... tend to
ignore stuff like posters as there are so many of them”. This
again indicates a positive impact of social media not evident
using traditional engagement measurement.
It is difficult to link any cause directly with an increase in
library use but the results of this study show that social media
is attracting users to the resources advertised, helping to
increase use of the online library.

Building a relationship
Many early studies on social media marketing in libraries
stated that the ultimate goal was to build a relationship
between the library and its user base (Matthews, 2009). This
research has demonstrated that interactions with the library
are being made easier although those interactions are still
limited. Results also suggested that social media may be
helping to attract those who don’t use the physical campus
“As a distance learning student I find it really helpful when
things are advertised on Facebook or the blog since I don’t
visit the actual campus”. It can be all too easy to neglect those
users we don’t see everyday but social media provides one
way of reaching out to them.
Respondents were asked about direct contact via social
media and displayed mixed attitudes depending on how
the contact was initiated. Although most (75 percent) were
comfortable with the idea of contacting the library for help,

over half (55 percent) were unhappy at the idea of the library
contacting them directly via social media. This is perhaps not
surprising as any form of unsolicited direct marketing causes
concern and social media is not immune to this. Results
indicate that many users have yet to take the step of actually
contacting the library online but they are not adverse to
doing so on their terms.
So is social media marketing helping to build a relationship
between the JBSLIS and its users? Users have praised its
effectiveness as a communication method and the way
that it raises awareness of what the service has to offer. It is
also helping to create positive perceptions of the service,
something which can influence the amount which users
access the library. Based on this I would say that a relationship
is providing another way for the library to reach out and build
a relationship with its user base although there is still more
work to be done to attract non-users of the service.

Conclusion
Measuring impact using only quantitative data the results for
JBSLIS looked bleak. However by digging deeper and going
beyond just the numbers, a service can demonstrate real
impact in many ways.
The flexibility of impact indicators provides a mechanism
for a service to assess the measures of impact that really
matter to them — maybe with surprising results.
Claire can be contacted on Twitter @ces43
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Innovate and inspire at Bett 2016
Dave Smith, Computing and
Online Safety Adviser, Havering
School Improvement Services
and Senior Vice
Chair, Naace Board of
Management introduces the
2016 BETT Show, a must-attend
event for many in the education
field
Introduction
The world’s leading event for learning technology returns
to ExCel London on 20-23 January 2016. Year-on-year, Bett
provides an environment that supports innovation, highlights
quality and gives the UK a reputation for cutting-edge
products.
Now in its 32nd year, the four-day event is once again set
to provide education professionals with an opportunity to
see, touch and test the latest and most ground-breaking
technologies, providing them with a taste of how those
technologies can be used to revolutionise learning.

New for 2016
This year, Bett will be launching a completely new zone,
Trade@Bett - an event within an event to help education
suppliers meet, network and develop business opportunities
with resellers and distributors from around the world. The
zone will provide an exhibition area centered around a
networking lounge. Vendors will have the opportunity to take
a stand, register as a sponsor, hire private meeting rooms or
even host their own events.
Also announced for 2016, Bett has agreed a global
partnership with Microsoft Worldwide Education, which
will see the two brands work together with their global
network of educators to help deliver inspiring content that
shares next-generation ideas and innovative, technology-
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led classroom practices in the UK and around the world.
The educator-led sessions will showcase the ideas, practices
and technologies that have the most impact on educational
outcomes, along with inspiring concepts to help develop 21st
century skills and find solutions to global challenges.
Here’s just a small selection of the 600 plus exhibitors
showcasing their products and services this year…

Blue Sky Systems, on stand D415, is inviting visitors to
learn more about its complete hosted solution including
virtual desktops, servers, cloud backup, DR, connectivity,
consultancy, Wi-Fi and networks with traditional UK based
support and data centres. Its market-leading platform utilises
the most recent technology to deliver a system that works,
and the team will be happy to share their impressive case
studies from projects completed in the summer of 2015 for
some of the UK’s top schools.
Texthelp believes that literacy
is every student’s passport to
academic, social and professional
success. Yet many students
struggle to achieve their potential
throughout their educational
life and need extra support. Its
user-friendly literacy and learning
solutions provide this support;
through reading, writing and
research features. These can
be used at each step of the
educational journey, including
when children are learning to
read, working in the classroom,
using school learning platforms
or websites, studying at home,
in exams and assessments, or
preparing for further/higher
education. The Texthelp team look
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forward to meeting visitors on stand C141.
Schoolcomms, the SIMS integrated system which includes
School Gateway, the parental app that enables parents to
engage with their child’s education and life at school, can
be found on stand B221. This year, Schoolcomms will be
holding a prize draw to win an Apple Watch. Attendees are
encouraged to visit their stand, speak to their developers
about the latest technology available for schools and parents,
as well as use some of the technology themselves, and of
course, enter the exclusive prize draw for a chance to win this
top prize!
Market leader in assessment software, B Squared,
can be found on stand B245, where they will have live
demonstrations of Evisense, a revolutionary web application
that will capture key events in a child’s journey through their
schooling. Evisense stores evidence of a pupil’s progress and
achievements via photos, videos, schoolwork and associated
comments, spanning Early Years, Primary and Secondary
education and into early adulthood. The team will also

Wishtrac with Raspberry Pi
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showcase their Connecting Steps software, which tracks
progress across EYFS, P Levels, and all subjects of the new
National Curriculum, as well as GCSE tracking software and a
new assessment for profiling autism.
Hills Components Limited will be on stand C426
showcasing its Un-Breakable Headphones; one of its most
popular products; which has attracted visitors to the stand
for the past four years. Hills Components Limited is a leading
provider of IT, networking and AV products for schools.
Samples of the headphones will be on display for visitors
to test out and see first-hand just how robust they are,
along with a range of iPad and tablet anti-theft devices and
accessories. The products in this range include protective
cases, chargers, mounts, earbuds and cables.
SMART Technologies Inc, an innovator and world leader
in interactive touch technologies and software will be
showcasing its latest products on stand D80. Popular with
millions of teachers, students, business people, and personnel
in government, its interactive display solutions enhance
teaching, learning, productivity and collaboration worldwide.
On stand SN70 will be Wishtrac, an educational purchaser
and producer, founded by a former deputy headteacher.
Wishtrac creates, purchases and imports innovative classroom
resources and retails them to schools around the world. It
also designs and produces easy-to-use coding resources for
KS2/3 using the Raspberry Pi and Scratch, which come fully
supported with lesson plans and worksheets for the teacher.
Pop by the stand for a full demonstration and take advantage
of the exclusive show discounts the team are offering!
On stand C100, LearnPad will be showcasing its engaging
and classroom-ready interactive devices, ranging from
handheld controls to touchscreens.
For the first time at the show, the world’s first wireless
charging solution for the iPad will also be available.
ClassCharge for iPad simplifies charging using the latest
wireless technology; it is set to change the way iPads are used
in the classroom and supports schools in making the most of
their investment.
The ClassCharge range includes cases, designed to protect
iPads in a busy classroom environment, whilst still providing
unrestricted access to the device’s buttons and ports. Each
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one features a cover which shields the screen when the
device is not in use, and provides a versatile stand for when it
is.
The team will be on-hand to meet with schools and
demonstrate how the complete LearnPad solution is
simplifying the use of tablets within the classroom, and
enabling students to learn collaboratively.
LEGO Education plays a decisive role in igniting pupil
engagement with learning by giving them a hands-on
experience that encourages learning through physical and
digital creation. At Bett this year, stand E141 will play host
to LEGO® Education’s Innovation Studio, offering visitors the
opportunity to participate in workshops run by teachers on its
popular computing resources for both primary and secondary
schools, which meet curriculum requirements while helping
to bring computing to life in the classroom. You can book
your slot at the Innovation Studio on the LEGO Education
website after October half term.
By providing the
best digital and
physical resources for
hands-on and creative
learning experiences,
LEGO Education
believes that teachers
and pupils will
experience a new way
to learn that is more
effective, engaging
and motivating. To
see the impact LEGO
Education can have on
your classroom, visit
the stand and be sure
to book yourself into
the Innovation Studio
in advance, to avoid
disappointment.
The main
Information Point will
once again be run by
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the education sector’s trade association and the co-founders
of Bett, the British Educational Suppliers’ Association
(BESA). The team at BESA will be on-hand to help visitors
plan their visit and get the most from the day.
And the SEN Information Point is again hosted by nasen,
providing visitors with a valuable insight into policy changes
and the statutory requirements of the new SEND Code of
Practice.
Bett 2016 is free to attend; for more information or to register,
please visit www.bettshow.com.
Keep up to date with the latest news and announcements by
following @Bett_Show on Twitter, and join #BettChat fortnightly
on Tuesdays at 4:30pm, to discuss topics at the heart of the
industry

Lego Education... hands-on experience that encourages learning
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marketing
insights
Images, fonts & inspiration
Adding video, images or fancy fonts to your communications
can help to get your message across much more effectively
and to make sure your messages are read. There are a number
of tools out there which are free and really add some ‘oomph’.
Here are some of my favourites:

Pixabay
If you haven’t yet discovered https://pixabay.com/, I’d urge
you to check it out now. It has over 500,000 free photos,
vectors and art illustrations for you to choose from.
They’re all free of copyright, released under the Creative
Commons licence CC0, can be used even for commercial
applications — and attribution isn’t required.
At the moment the images are all free, there’s just a request
that you give a monetary contribution if you can. My feeling

is that over time this will become a ‘freemium’ site or other
monetary funding of the site will come into play.
Those used to standard stock photo sites or image houses,
such as Shutterstock or iStock quite intuitive, with the usual
choice of download size, for example. I find Pixabay much
more user friendly than the Creative Commons search, for
example, but naturally not as sophisticated as you’d expect
from a search engine in a paid-for stock site. Having the
possibility of searching just for vectors or illustrations. You
can add filters such as orientation or predominant colour
too. There isn’t the opportunity to add to a lightbox/save for
later but you can add an image to your favourites, or follow
the creator. If you’re looking for an image that’s not been
‘overused’ the number of downloads (and views) provides
some insight into whether an image is particularly popular.
An area I expect to grow is that of video — currently there
are around 1,200 videos on the site, again free of cost and free
of copyright.
Visit: https://pixabay.com/

suggestion or suggestions will appear.
Visit: www.typegenius.com

site inspire
This is an ideal site to browse if you’re looking for ideas and
examples of how other people have tackled their typographic
and design challenges. It covers a whole range of subjects,
from art to web design - and after selecting your subject
or subjects, you can add other filters, such as typography.
So you could select the filters which cover the subjects of
technology, travel and the style filter ‘typography’.
Although it’s called ‘site inspire’ and aims to be “a showcase
of the finest web and interactive design”, its applications go
beyond websites and ideas from the site could easily act as
the starting point for a print publication, or a simple online
poster. There are currently around 4,700 sites curated by
Howells-Studio but I expect that number to grow as it claims
to receive 200 submissions a day.
Visit: www.siteinspire.com

typegenius
I’m very excited about typegenius. You can’t have escaped
the recent and continuing interest in typography and
typegenius is a free site which allows you to tap into that
meme. It’ll be useful whether you’re creating an online or
print communication, from website to flyer.
Simply select a starter font from the range available,
then click on the blue box below to search for matches and

Catherine Dhanjal is
Director of TheAnswer Ltd,
PR and Marketing Services
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Tech gift ideas
Are you looking for a high-end Christmas stocking filler for
the technology geek in your life? Then look no further.
Here are four products that should impress:

Kangaroo mobile desktop computer £75
Yes, this really is a handheld computer that you can carry
around in your pocket or bag. It is a full powered PC with an

Intel Atom X5-Z8500 (1.44 GHz), 2 GB RAM
running Windows 10 Home (see Figure 1).
It runs on battery power. That means you
just plug in a cable if you wish to connect it to
a PC monitor. No need to plug it in to begin
working. It should be good for up to 4 hours.
A good use-case would be where you have a
presentation to do. Just connect this to the
projector and you are good to go.
Visit: www.infocus.com/kangaroo

Polaroid ZIP Instant Photoprinter £86
This pocket-sized device pairs wirelessly to
any smartphone or tablet via Bluetooth 4.0
or NFC and uses a dedicated mobile app
available for iOS or Android, allowing you
to instantly edit and print 2x3” full-colour
photos.
You should be able to print in less than
60 seconds. It is compatible
with ZINK Zero Ink Paper 2”x3”
providing smudge-proof photos with a sticky
back for extra fun.
Visit: www.polaroid.com/products/zip-instantphotoprinter

Amazon Echo £120

Image: © Polaroid

You interact with the standalone device
through your voice. It plays all your music from
Prime Music, Pandora, iHeartRadio, TuneIn,
and more using just your voice. It hears you
from across the room with far-field voice
recognition, even while music is playing. It can
answer questions, reads audiobooks and the
news, reports traffic and weather, gives info on
local businesses, provides sports scores and
schedules, and more. You can use it to control
lights and switches with compatible WeMo,
Philips Hue, Samsung SmartThings, Insteon, and

Multimedia Information & Technology Volume 41 Number 4

other connected devices.
The Echo is currently only available in
the US.
Visit: www.amazon.com/gp/product/B00X4WHP5E/ref=ods_xs_
ae_shurl
Watch the video: www.youtube.com/watch?v=KkOCeAtKHIc

Axis Aerious — world’s smallest quadcopter £25
This is an ultra-compact drone with a
storage/transport compartment where you can even place
the drone inside the controller. It is a fun way to practice
flying drones indoors. It measures only 3cm x 3cm x 2cm.
It has a 5-7 minute flight time per 15 minute charge via
USB cable. It has 2-speeds which are pre-programmed for a
desired level of flight sensitivity and a headless mode allows
for beginners to ensure flight orientation. The 6-Axis gyro
stabilisation keeps the drone stable and centered.
Visit: http://axisdrones.com/products/aerius-the-new-worldssmallest-quadcopter?variant=3928888260
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Wearable gadgets to help you keep fit
The future trend for helping keep fit is wearables. Wearables
will become more ubiquitous than computers in the near
future. This makes sense as you can wear multiple devices
on one’s self as opposed to carrying one or two computing
devices. The wearable technology market is a growth area
for mobile technology as smartphones reach a 70 percent
saturation point in developed markets including the US
and UK. In 2014, 90m wearables, including fitness trackers
and smartwatches were sold worldwide, and this number is
expected to reach 200m in 2015.
One does not have to read too much tech news to see
that a lot of attention is being showered on new arrivals in
the wearable tech space. We are seeing more wrist-wrapped
devices with increased processing and power in addition

to many more sensors
for reading heart rate,
bio data, steps taken,
estimated calories
burned, quality of sleep
and more. Helping
people stay fit is one
such niche area of
this. The arrival of
wearable devices has
been made possible
by advancements in
miniaturising electronics
and also in part to
advances in battery
technologies.

Hexoskin
The latest wearable
trend is single function devices such as activity-specific
clothing, such as Hexoskin which monitor workouts or indeed
wearable medical devices such as Vital Connect, which is a
patch that tracks your vital signs and allows doctors access to
the data. Visit: www.hexoskin.com

Sony h.ear £150
Another example of a single function wearable useful
when working out is earbuds that simply block our much
of the background noise in daily life. Basically 24/7 noise
cancellation. The Sony h.ear in NC High-Resolution Noise
Cancelling Headphones are one example
Visit: www.sony.co.uk/electronics/headband-headphones/mdr100aap?cid=sem-4262

Multisensor watches

Image: © Sony

There are many other multi-function wearables such as the
Basis multisensor watch that monitors movement, heart
rate, and skin temperature to track your activity and sleep.
We are seeing more wrist-wrapped devices with increased
processing and power in addition to many more sensors for
reading heart rate, bio data, steps taken, estimated calories
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burned, quality of sleep and more.
For example, the Epson Pulsense line of watches and
wristbands for fitness, health, and wellness monitoring can
monitor heart rate, activity levels, calories burnt, and sleep
patterns. The Pulsense Band and Watch detects and stores the
user’s heart rate without the use of a chest strap, using only
sensors within the wrist device which measure light reflected
from red blood cells and records heart beats accordingly by
tracking the changes.
They claim that this device can more accurately determine
calories burned using algorithms based on gender, age, and
weight because it performs both heart rate monitoring and
activity level tracking.
Visit: www.mybasis.com/en-GB/
www.epson.co.uk/gb/en/viewcon/corporatesite/cms/
index/11219/

Kevin Curran is
Senior Lecturer in Computer Science,
University of Ulster
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Your articles, photographs, reviews, thoughts and suggestions for the journal are always welcome,
just contact Catherine Dhanjal on catherine.dhanjal@theansweruk.com or call +44 (0)800 998 7990.
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MMIT Conference 2016

September 2016, Sheffield, UK.
“The library’s role in digital citizenship”
Find out more on the Group’s blog: mmitblog.wordpress.com
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