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SESSION 3: RESEARCH
Presented by Hazel Kenyon – Research Director at Nielsen Book

Philip Stone - Media Manager at Nielsen Book

#DataDrivenLibrarians
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1. Know about the different tracking panels, how they work and what 
information they can provide

2. A top level understanding of book market trends in the UK both by genre 
and season

3. What data is available to public libraries, how you can take part and get 

access to the data and how it can be used as a tool to aid in buying 
decisions.

4. For those LibScan participants, we will show how some basic reports can 

provide you with a wealth of information on your own loans and those of 
the UK public.
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1. Know about the different tracking panels, how they work and what 
information they can provide

2. A top level understanding of book market trends in the UK both by genre 
and season

3. What data is available to public libraries, how you can take part and get 

access to the data and how it can be used as a tool to aid in buying 
decisions.

4. For those LibScan participants, we will show how some basic reports can 

provide you with a wealth of information on your own loans and those of 
the UK public.
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• Retail Measurement Services (RMS)

• Transactional data at the point of sale, directly from tills and dispatch 
systems of all major book retailers.

• Approximately 90% of all retail print book purchases in the UK are 
counted on a weekly basis

• Through over 6,000 retailers in the UK each week - charts are available 
within 72 hours.
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HOW DO WE DO THIS?

ISBN Money # copies

9780857503619 £273 45

9781787471986 £195 16

9781785943249 £145 11

9780857503619 Title Author RRP Publisher Pub date Format Category

9781787471986 Title Author RRP Publisher Pub date Format Category

9781785943249 Title Author RRP Publisher Pub date Format Category

BOOKDATA

BOOKSCAN

ISBN TITLE AUTHOR RRP ASP VOLUME VALUE CATEGORY

9780857503619
Midnight Line, The (Jack 

Reacher 22)
Child, Lee £7.99 £4.06 35,942 £146,019.96

Crime, Thriller & 

Adventure

9781787471986
Stories for Boys Who Dare to 

Be Different
Brooks, Ben £17.99 £12.48 7,583 £94,668.74

Children’s General Non-

Fiction

9781785943249 Classic Berry, Mary £20 £13.08 7,132 £93,280.70 Food & Drink: General

FROM THE RETAILER
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• Syndicated panel build

• Invoice data directly from 7 major publishers

• Approximately 55% of all ebook book purchases in the UK are counted on a 
monthly basis

• Bonnier
• Canongate
• Faber
• Hachette
• Pan Mac
• PRH
• S&S
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HOW IS BOOKSALES DATA USED AND WHAT ARE THE 

BENEFITS?

See weekly sales for 

your own titles

Track your competitors 

titles

Set realistic targets based 

on the performance of 

similar titles

Save time and money using 

sales data to plan your print 

runs

View titles to 

understand a 

particular genre

React to changes in the 

market by monitoring your 

weekly sales

Spend your marketing budget 

wisely by understanding those 

titles that need it

Use sales data to inform your 

discussions and negotiations 

with retailers

Supporting data for your stock 

management

Are price promotions working 

and what discounts are being 

applied across competitor titles?
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Question to you!

Between shops reopening in March and the end of 

August, what is the best selling title of 2021?
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• Public loan figures, collected directly from library systems since 2009

• Over 50 public library authorities participating, providing 4 weekly 
borrowing data from more than 1,500 library branches.

• Panel participation is free of charge

• We work with many Library Management systems to make supply of 
data straightforward
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APPLYING TO LIBRARIES AND LOAN DATA

See 4 weekly loans for 

your own titles

Maximise the offering to your 

library users to improve their 

use of the library

View titles to 

understand a 

particular genre

React to changes in the 

market by monitoring your 

loans

Spend your budget wisely by 

understanding those titles that 

will have most impact

Use data to inform your 

discussions and negotiations 

with publishers/library suppliers
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1. Know about the different tracking panels, how they work and what 
information they can provide

2. A top level understanding of book market trends in the UK both by genre 
and season

3. What data is available to public libraries, how you can take part and get 

access to the data and how it can be used as a tool to aid in buying 
decisions.

4. For those LibScan participants, we will show how some basic reports can 

provide you with a wealth of information on your own loans and those of 
the UK public.
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1. Know about the different tracking panels, how they work and what 
information they can provide

2. A top level understanding of book market trends in the UK both by genre 
and season

3. What data is available to public libraries, how you can take part and get 

access to the data and how it can be used as a tool to aid in buying 
decisions.

4. For those LibScan participants, we will show how some basic reports can 

provide you with a wealth of information on your own loans and those of 
the UK public.
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76%

19%

5%

Adult Fiction

Adult Non-Fiction

Children's
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1. Know about the different tracking panels, how they work and what 
information they can provide

2. A top level understanding of book market trends in the UK both by genre 
and season

3. What data is available to public libraries, how you can take part and get 

access to the data and how it can be used as a tool to aid in buying 
decisions.

4. For those LibScan participants, we will show how some basic reports can 

provide you with a wealth of information on your own loans and those of 
the UK public.
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1. Know about the different tracking panels, how they work and what 
information they can provide

2. A top level understanding of book market trends in the UK both by genre 
and season

3. What data is available to public libraries, how you can take part and get 

access to the data and how it can be used as a tool to aid in buying 
decisions.

4. For those LibScan participants, we will show how some basic reports can 

provide you with a wealth of information on your own loans and those of 
the UK public.
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carol.hugheshallett@nielseniq.com

Standard scripts are available for most LMS systems to simplify the provision of lending data.
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2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Average library loans by category over time

F  Adult Fiction S  Adult Non-Fiction: Specialist T  Adult Non-Fiction: Trade

Y5  School Textbooks & Study Guides Y  Children's, Young Adult
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Period 9: 15 Aug 2021 – 11 Sept 2021
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Period 9: 15 Aug 2021 – 11 Sept 2021
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0%

10%

20%

30%

40%

50%

60%

F  Adult Fiction S  Adult Non-Fiction: Specialist T  Adult Non-Fiction: Trade

Y5  School Textbooks & Study Guides Y  Children's& Young Adult
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Of the top 5,000 loaned titles in the UK in August 2018

3,024 were Children’s titles 

34% of the top loaned fiction titles were front list

Only 13% of picture books were front list!
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#5 in UKL
#934 in 

UKL
#3,211 in 

UKL

#865 in 

UKL

#81 in 

UKL



40C
o

p
yr

ig
h

t 
©

 2
0

1
8

 T
h

e
 N

ie
ls

e
n

 C
o

m
p

a
n

y.
 C

o
n

fi
d

e
n

ti
a

l a
n

d
 p

ro
p

ri
e

ta
ry

.



41C
o

p
yr

ig
h

t 
©

 2
0

1
8

 T
h

e
 N

ie
ls

e
n

 C
o

m
p

a
n

y.
 C

o
n

fi
d

e
n

ti
a

l a
n

d
 p

ro
p

ri
e

ta
ry

.

0

50

100

150

200

250

0

1000

2000

3000

4000

5000

6000

7000
2

0
1

8
2

3

2
0
1

8
2

8

2
0
1

8
3

0

2
0
1

8
3

2

2
0
1

8
3

4

2
0
1

8
3

6

2
0
1

8
3

8

2
0
1

8
4

0

2
0
1

8
4

2

2
0
1

8
4

4

2
0
1

8
4

6

2
0
1

8
4

8

2
0
1

8
5

0

2
0
1

8
5

2

2
0
1

9
0

2

2
0
1

9
0

4

2
0
1

9
0

6

2
0
1

9
0

8

2
0
1

9
1

0

2
0
1

9
1

2

2
0
1

9
1

4

2
0
1

9
1

6

2
0
1

9
1

8

2
0
1

9
2

0

2
0
1

9
2

2

2
0
1

9
2

4

2
0
1

9
2

6

2
0
1

9
2

8

2
0
1

9
3

0

2
0
1

9
3

2

2
0
1

9
3

4

2
0
1

9
3

6

2
0
1

9
3

8

2
0
1

9
4

0

2
0
1

9
4

2

2
0
1

9
4

4

2
0
1

9
4

6

2
0
1

9
4

8

2
0
1

9
5

0

2
0
1

9
5

2

TCM Volume UKL Volume



43C
o

p
yr

ig
h

t 
©

 2
0

1
8

 T
h

e
 N

ie
ls

e
n

 C
o

m
p

a
n

y.
 C

o
n

fi
d

e
n

ti
a

l a
n

d
 p

ro
p

ri
e

ta
ry

.

APPLYING TO LIBRARIES AND LOAN DATA

See 4 weekly loans for 

your own titles

Maximise the offering to your 

library users to maximise their 

use of the library

View titles to 

understand a 

particular genre

React to changes in the 

market by monitoring your 

loans

Spend your budget wisely by 

understanding those titles that 

will have most impact

Use data to inform your 

discussions and negotiations 

with publishers/library suppliers



44C
o

p
yr

ig
h

t 
©

 2
0

1
8

 T
h

e
 N

ie
ls

e
n

 C
o

m
p

a
n

y.
 C

o
n

fi
d

e
n

ti
a

l a
n

d
 p

ro
p

ri
e

ta
ry

.

1. Know about the different tracking panels, how they work and what 
information they can provide

2. A top level understanding of book market trends in the UK both by genre 
and season

3. What data is available to public libraries, how you can take part and get 

access to the data and how it can be used as a tool to aid in buying 
decisions.

4. For those LibScan participants, we will show how some basic reports can 

provide you with a wealth of information on your own loans and those of 
the UK public.
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1. Know about the different tracking panels, how they work and what 
information they can provide

2. A top level understanding of book market trends in the UK both by genre 
and season

3. What data is available to public libraries, how you can take part and get 

access to the data and how it can be used as a tool to aid in buying 
decisions.

4. For those LibScan participants, we will show how some basic reports can 

provide you with a wealth of information on your own loans and those of 
the UK public.
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1. Know about the different tracking panels, how they work and what 
information they can provide

2. A top level understanding of book market trends in the UK both by genre 
and season

3. What data is available to public libraries, how you can take part and get 

access to the data and how it can be used as a tool to aid in buying 
decisions.

4. For those LibScan participants, we will show how some basic reports can 

provide you with a wealth of information on your own loans and those of 
the UK public.
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OPTIONAL FOLLOW UP TASK
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