CSA
How Can You Make a Difference?
This document details some of the ways you can contribute to SCSA and better the
professionals we certify, their network, and the older adults they work with.
For more information about other opportunities go to: www.csa.us/page/Getlnvolved

Su bmit an Article for the CSA Journal

The CSA Journal is a quarterly, peer reviewed, publication that provides the
latest information on the health, financial, legal and lifestyle trends of older
adults and the latest news for professionals working in the aging industry.
Issues are sent to all CSAs in good standing and subscribers, as well as, key
leaders and decision makers in the aging industry. Publishing an article in the
CSA Journal is an excellent way to demonstrate and share your expertise on
key issues to an audience of respected professionals. For more information
email Journal@csa.us.

Guest wr ite for the CSA Blog______
CSA

Blog
�

The CSA Blog receives thousands of views each month. Showcase your
unique perspective and expertise on topics of aging by becoming a guest
writer. Get in front of hundreds of other professionals and countless visitors
to demonstrate your knowledge of key issues. Biogs have become a key
resource for anyone looking for information, and often writers become
well-known experts by the biogs they contribute. For more information on
how to contribute a CSA Blog article email Media@csa.us.

Present a CSA Monthly_W_e b
_ i_ n_ar_ ____�
CSA

Each month, SCSA hosts an educational webinar presented by experts across
a wide variety of issues and trends affecting the aging industry. Our monthly
webinars are recorded and archived so that CSAs can gain insight from your
expertise. Educational webinars are hosted live via GoToWebinar, and
typically run about 45 minutes to an hour. If you would like to share your
expertise on a critical topic email Media@csa.us.

There are several ways to contribute and make the world of aging a better place. The Society of
Certified Senior Advisors (SCSA) is always looking for volunteers to share their knowledge
and experience with the intention of bettering information avaliable to professionals and older
adults. There are a lot of uncer tainties in the world we live in, we don't want getting older to be
one of them.

CSA

Society of
Certified Senior Advisors®

CSA Journal

AUTHOR GUIDELINES

The CSA Journal is the award winning publication of the Society of Certified Senior
Advisors® (SCSA). It is sent quarterly to all Certified Senior Advisors (CSA)®,
professionals who have been proven to posess an overall knowledge about aging,
seniors' needs, interests, and issues that enables them to work more effectively with
older adult clients and their families. Subscriptions are also avaliable to all other
individuals through the CSA website (www.csa.us).

SCSA Pursues Articles That Help:
• Identify and recommend solutions and options that meet seniors' individual needs and improve
their quality of life.
• Recognize and understand emerging trends and critical issues that affect seniors.
• Support seniors' decision making by providing seniors with insight and information that helps
them reach the highest possible level of informed consent.
• Provide the highest quality of customer service to seniors through demonstration of
understanding and respect for the aging-related issues seniors face.
• Position yourself as an individual who is a valuable source of knowledge on the topic of aging,
senior issues, and where to find resources for seniors and their families.
• Enhance and develop individual competencies in leadership, communication, critical thinking,
and decision making related to serving seniors in the most effective and ethical manner.

Submission Procedures
Authors may submit an abstract, draft, or article on the health, social, financial, legal and lifestyle
(arts/humanities/spirituality) issues of aging, for consideration. Final article submissions must
adhere to the author writing guidelines, and the SCSA Publications Style Guide. An article's
inclusion in the CSA Journal depends solely on the topic presented, and it's relevance to the
above. Articles can be submitted to the CSA Journal Editor, the Creative Services Coordinator, or
via email to Journal@csa.us (Subject Line: CSA Journal Article).

CSA Journal Editor
Mary Janak
800-653-1785
maryj@csa.us

Creative Services Coordinator
Travis M. Reynolds
303-951-6594
travisr@csa.us

CSA
The CSA Blog is followed by hundreds of Certified Senior Advisors (CSA)® and receives
thousands of views each month. Showcase your unique perspective and expertise on
emerging trends by guest writing for the CSA Blog. Get in front of hundreds of other
professionals and countless visitors to demonstrate your knowledge of key issues. Biogs
have become a key resource for anyone looking for information, and often blog writers
become well-known experts by the biogs they contribute.

The Society of Certified Senior Advisors® (SCSA) Pursues Articles That Help:
• Identify and recommend solutions and options that meet seniors' individual needs and improve
their quality of life.
• Recognize and understand emerging trends and critical issues that affect seniors.
• Support seniors' decision making by providing seniors with insight and information that helps
them reach the highest possible level of informed consent.
• Provide the highest quality of customer service to seniors through demonstration of
understanding and respect for the aging-related issues seniors face.
• Position yourself as an individuals who is a valuable source of knowledge on the topic of aging,
senior issues, and where to find resources for seniors and their families.
• Enhance and develop individual competencies in leadership, communication, critical thinking,
and decision making related to serving seniors in the most effective and ethical manner.

Submission Procedures
Authors may submit an abstract, draft, or article on the health, social, financial, legal and lifestyle
(arts/humanities/spirituality) issues of aging, for consideration. Final article submissions must adhere
to the author writing guidelines, and the SCSA Publications Style Guide. An article's inclusion in the
CSA Blog depends solely on the topic presented, and it's relevance to the above. Articles can be
submitted to the Director of Content and Digital Marketing or to Media@csa.us (Subject Line: CSA

Blog Article).

Director of Content and Digital Marketing
Jordan Ambron

303-468-0540

jordana@csa.us

CSA
Audience
The CSA Blog has national reach. It is read and utili zed by both seni ors and industry professionals
across the United States.

Blog Requirements
The purpose of blog articles is to educate professionals about aging, help them better understand
situations that older adults may encounter, and how to better approach those situations. Marketing of
a specific business must not be the sole purpose of the presentation. However, reference to
businesses related to the topic of the article is acceptable.

Compensation
The CSA Blog seeks articles of gratis. All volunteer submissions will be utilized to their full potential
to create the greatest amount of exposure for both the information and the author at the discretion of
Society of Certified Senior Advisors® (SCSA).

Citations and References
All information included or referred to from other sources/authors must have in-text author/date
citations, and full references in the reference sections. Please see the Publications Style Guide for
details.

Copyright
Every article submitted to the CSA Blog must be an original work. If it has previously been published
elsewhere, or is being considered for publication elsewhere, SCSA must be alerted of this status upon
article assignment. An article that has been published elsewhere is eligible for publication in the CSA
Blog if the author repurposes the article's content to meet SCSA's requirements. All articles must meet
the requirements of U.S. copyright laws.
SCSA retains all copyrights. Authors must transfer copyright to SCSA upon acceptance for publication
for SCSA's use as needed for its business requirements. However, authors may reprint their CSA Blog
articles on their websites or use them in their professional portfolios as writing samples, with a citation
that clearly indicates the original source of the article is the CSA Blog published by the Society of
Certified Senior Advisors, www.csa.us. Permission to reprint the author's CSA Blog articles elsewhere
can be arranged by contacting SCSA.
Go to blog.csa.us to view the most recent CSA Blog posts

CSA
The Society of Certified Senior Advisors® (SCSA) is always looking for professionals
to perform an online educational seminar or webinar. Webinars occur monthly on
topics of health, financial, legal, lifestyle aspects of aging, and emerging trends
pertaining to older adults and the professionals that work with them.

Webinar Length
All webinar presentations must be a minimum of 45 minutes and no more than one hour in length. T he
minimum time must be met to allow for potential questions and to meet the minimum time required
for attendees to earn one continuing education unit (CE).

Presentation Requirements
Presentations must represent educational information and not opinion. T he purpose of the webinars is
to educate professionals about aging, help them better understand situations that older adults may
encounter, and how to better approach those situations. Marketing of a specific business must not be
the sole purpose of the presentation. However, reference to businesses related to the topic of the
presentation is acceptable.

Technical Requirements
CSA webinars are presented and recorded live using GoToWebinar and Microsoft Power Point. To
provide the highest quality presentation, we strongly reccoment the use of a wired internet
connection and the use of a USB headset with microphone to prevent audio and visual issues.

SCSA will provide the Power Point Template and additional information upon approval.

Submission Process
Submissions for webinars should include:

• Proposed title for the presentation.
• Presentation description, outline, and statement of learning objective.
• Brief biography for individual presenting the webinar, photo optional. (for advertising purposes)
Submissions can be sent to the Creative Services Coordinator or emailed to media@csa.us
(Subject Line: CSA Webinar Submission).

Creative Services Coordinator
Travis M. Reynolds
303-951-6594
travisr@csa.us
Go to www.csa.us/page/FreeWebinar to view the complimentary CSA Webinars

