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VIEW FROM THE BOARD

CEO UPDATE

Helloooo, is
anybody out there?

Start Now, Think Big!

Denise Floyd, President/CEO,
Fort Sill FCU, DCUC Board Secretary

A

s the year drags begrudgingly to a
close, it may be a relief to many in
executive offices and boardrooms. Realignment, stabilization, strengthening
governance, risk, compliance initiatives;
how many more vast issues could possibly
beset the industry in one season? The last
two years have witnessed unprecedented
events and caused many of us to cloister
ourselves away in contemplation, deliberation and more honestly the quest for a
crystal ball or simply the “easy button” to
push and “take the deal!” It may be time
to unbar the door, take a deep breath and
emerge back into the world that remains,
incredibly, intact, functioning and in some
areas, thriving.
What have we missed during our hyper-contemplation? What is happening
on our installations that may have gone
unnoticed? Do we still know the faces
of Command? DCUC Credit Unions are
the credit unions that serve those who
serve. Our diligence, on their behalf, during this environment is commendable;
however, they continue to serve us and we
must not forget to serve and remember
them as people, as friends, and as family.
Our men and women of arms will be serving in separation from family, friends and
some even country throughout the holiday season. Have you remembered your
commitment to service member support
continued on page 3

Roland A. “Arty” Arteaga, President/CEO, DCUC

J

ust prior to the Thanksgiving holiday, we received the Deputy Under Secretary of
Defense’s (DUSD) memorandum announcing the official “kick-off” of the 2011 Military Saves campaign. Actually, I was in attendance at the DoD Personal Financial Management (PFM) pre-conference in mid-November, when our good friend and the Director
for Personal Finance at the Office of Military Community and Family Policy, Dave Julian,
announced the signed memo.
Excellent timing—not only in terms of announcing the 2011 campaign to the 300
or so action leaders who will be responsible for coordinating Military Saves 2011 at their
respective installations, but also in terms of the New Year. The DUSD’s memo serves as
a good reminder to our troops and their families to spend wisely and save steadily. It also
serves as an excellent reminder for those of us who serve our troops to reach out and help
them establish and achieve their savings goals for the coming year.
In the very near future, our troops will be pondering their New Year’s resolutions,
outlining family and personal goals for 2011. Establishing a savings account for the short
term (to offset unforeseen events and emergencies) is a must…and for the long term (retirement) is a need. The Military Saves mantra to “Start Small, Think Big” may appear to be a
tall order, but as you well know, it is doable—and doable without regard to rank. Whether
setting aside 5% or 10% (for savings), the key here is to start at the onset of the year and
do so consistently for 365 days! Your charge: to influence your members, our troops, to
open a savings account, if they do not have one, and if they do, to persuade them to contribute to that account (at a very minimum) on a monthly basis.
Take the opportunity this month to counsel your members when they visit your
branch and/or distribute literature on your savings products. Talk-up Military Saves and
convey to your members, either directly or indirectly, the short and long term benefits of
savings. And though savings rates are not at a premium, let them know what the consequences could be if an emergency arises and “borrowing” money becomes the only option.
Military Saves and learning how and why to save, is all about being prepared…prepared
to address the planned and unplanned events of our daily lives.
Our troops understand planning and know about preparedness; fact is, they do it in
support of their jobs, their mission daily. That said, engage them accordingly. Arm them
with “savings” knowledge and a “savings” package that focuses on their short and long
terms. Develop special savings options…offer some lucrative incentives to get them to
save…inform them of the Department’s 10% Savings Deposit Program and Thrift
Savings Plan…develop a “savings” fact sheet, outlining the various products available to
meet their short and long term goals (e.g., share accounts, Certificates of Deposit, the
continued on page 11
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N.H. Food Bank Director Melanie Gosselin, left, accepts a $15,000 donation from Service
CU Board of Directors Vice Chairwoman Barbara Roberge. Photo provided by Service CU

Service CU Donates to N.H. Food Bank
Karen Benedetti, Service CU

W

ith New Hampshire Food Bank preparing to feed thousands for the holidays,
Service CU has once again stepped up with a substantial contribution. Barbara
Roberge, Service CU Board of Directors Vice Chairwoman, presented a check for $15,000
to N.H. Food Bank Director Melanie Gosselin Monday, November 22nd to help keep the
shelves well stocked.
This is the fifth consecutive year that Service CU has made a significant contribution
to the food bank to help the agency during its critical times of need. In addition, Service
CU delivered non-perishable items weighing more than 1,600 pounds which were collected during the credit union’s Food for Families canned food drive, to the food bank.
New Hampshire branches from across the state participated in the campaign.
“Service CU has been a tremendous supporter for many years,” Gosselin said. “This
donation in particular comes at a time when we really need it. This has been an amazing
partnership throughout the years.”
Gosselin also commented that the need for food has almost doubled this year with
60,000 people being fed in the state through the food bank. This Thanksgiving alone,
18,000 turkeys were distributed to needy families.
“Service CU has been serving New Hampshire for more than 50 years and strives to be
a leader in corporate citizenship,” said Roberge. “This donation embodies the credit union
philosophy of people helping people. Service CU is honored to help The New Hampshire
Food Bank fulfill their mission of helping the less fortunate in our communities.”
Service CU is a full service financial institution, offering a wide range of financial products to its members. With 35 branch locations including two staffed 24/7 contact centers,
and full internet banking services, Service CU serves anyone who lives or works in New
Hampshire (excluding Coos County), four towns in Cape Cod, MA., and all branches
of the U.S. Military and Department of Defense employees and their families. With over
$1.7 billion in assets, Service CU has 18 branches in New Hampshire, one in Massachusetts, and 16 branches on U.S. military bases in Germany.
DEFENSE CREDIT UNION COUNCIL, INC.

Alaska USA Pledges $50,000
to Anchorage Veterans’ Memorial
Dan McCue, Senior Vice President, Corporate Administration

I

n a Veterans’ Day ceremony November 11, 2010, Alaska USA FCU pledged $50,000 to
support redevelopment of the Anchorage Veterans’ Memorial located on the Delaney
Park Strip. “Alaska USA has a history of service to military members and their families
that goes back to the start of the credit union in 1948,” said Dan McCue, Senior Vice
President, Corporation Administration, Alaska USA FCU. “It is only fitting that we support this project which provides a quiet, reflective space honoring Alaskans who have
served our country.”
The Anchorage Veterans’ Memorial was developed 23 years ago with help and funding
from the community, including Alaska USA. The current project will include improved
access for the disabled, new plants and landscaping, added lighting and security systems,
and increased relevance to veterans and those who would honor them.

Scott CU Gives Over $600,000 Back
to Members Bonus Dividend, Loan Interest
Rebate Are Benefits of Membership
Adam Koishor, Chief Marketing Officer

A

s money continues to be tight for many residents, those who have savings accounts
or loans with Scott CU are putting extra money in their pockets this month. Scott
CU has declared a bonus dividend and loan interest rebate, giving over $600,000 back to
members. In addition to paying higher-than-market rates on its members’ accounts, Scott
CU has given active members an additional 2.00% Annual Percentage Yield bonus dividend on their deposits and a rebate of 2.00% of the interest they paid this year on any loan
or credit card to thank them for their loyalty.
The bonus dividend and loan interest rebate for 2010 totaled over $600,000 that was
directly deposited into Scott CU members’ accounts. The Scott CU Board of Directors approved the bonus dividend and the loan interest rebate as another way to share the success of
the credit union in 2010 with its members.
“Since members own the credit union, this is a great way for us to thank them and share
our success,” said Scott CU President & CEO Frank Padak. “This is one of the benefits of
being a member by having accounts with Scott CU. Since we are not-for-profit, we give our
earnings back to members through dividends, loan rebates, better rates on savings, lower
rates on loans, lower fees and the most convenient services possible.”
Over the past nine years, Scott CU has given bonus dividends back to members totaling
well over a $1.5 million, Padak noted. “We have been able to issue a bonus dividend to our
members for 19 consecutive years,” he added. “For the past four years we also were able to give
the loan interest rebate. Our members are the reason we have been successful and it is nice
to show them that active membership in our credit union is a good decision on their part.”
“We also typically have among the lowest rates in the area on auto loans and competitive
mortgage rates with closings in 30 days or less,” Padak added. “We have really concentrated
on positioning Scott CU to be the best for our members and attractive for new members.”
Despite continuing negative national media coverage of bank failures, the mortgage market
and economic conditions, Scott CU continues to be a sound financial institution with growth
in total membership nearing 80,000, as well as increases in assets, deposits and loan volume.
“It is important to note that we are conservative in how we manage our business.
That means we are not having any of the financial problems that you hear about in the
national media,” Padak said. “This conservative approach is really the nature of credit unions
and our efforts to protect our members’ share in the organization. Now is a great time to
belong to a credit union.”
DEFENSE CREDIT UNION COUNCIL, INC.
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and food baskets and gifts for those left
behind?
DCUC remains steadfast in the mission of primary spokesperson and advocate of our members with the Pentagon.
Are you steadfast in the advocacy of your
members with Command? How are those
financial education, counseling services
and readiness programs doing? It may
be time to dust them off, redesign and
re-launch to support the current needs
of members. Have our service member
focused products, rates, programs and
alternatives to pay day lenders kept pace
with the evolving financial climate to
meet the needs of today’s expeditionary
military force? Measured through financial readiness, how is the quality of life of
your military force members?
Back to the Basics, Never Forget from
Whence We Came, Dance with the One
that “Brung” Ya, whichever expression
works for you, maybe it’s time to get back
to serving those who serve our country
again. Meet with the Command, adopt a
partner unit or partner family, see some
faces, shake some hands, wipe some tears,
feel the swelling in your heart again.
DCUC Credit Unions have been solving
problems and crafting dreams with America’s military force for as long as 80 years.
This season of unrest serves as an opportunity to innovate and contemporize products and processes created to support the
needs of our military members. So come
out, reacquaint, re-energize, this is where
you excel. This is where you belong!

Got News?
Send the latest news
about your credit
union to Beth Merlo
at bmerlo@dcuc.org.
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DEFENSE CREDIT UNIONS IN THE NEWS…
Vienna, VA—On Monday, Nov. 29, Navy FCU opened the doors to its new branch in
Fairfax, VA, a suburban community in the Washington, D.C. metropolitan area. “This branch
opening has been greatly anticipated by members in the community,” said Debbi Stamey,
vice president of Branch Operations at Navy Federal. “With the opening of our 19th branch
in Northern Va., we continue our commitment to provide convenient locations, competitive rates, sound financial guidance, and outstanding service to our members.” The 4,360
square foot facility is located at 11180 Lee Highway in the Jermantown Square Shopping Center. The full-service branch is open Monday through Friday, 9 a.m. to 6 p.m. and
Saturday, 9 a.m. to 2 p.m. Members will have access to all credit union services, including
a financial advisor, a representative from business services, and a full service, on-site ATM.
“Navy Federal makes conducting financial business practical and seamless for busy members,” said Mira Mancini, branch manager. “No matter where you are in the Washington,
D.C. metropolitan area, Navy Federal is there to serve you.”… Apple Valley, CA—Alaska
USA FCU opened all seven of its California branches to shared branching on December 1,
2010. Shared branching is a cooperative program managed through the CU Service Centers®
Network that allows members of participating credit unions to perform transactions at
credit unions around the country and internationally. Alaska USA has been part of the CU
Service Centers Network since 2003. The seven California branches offering shared branch
services are located in Apple Valley, Barstow, Big Bear, Hesperia, and Victorville. Members
of participating credit unions can come into those branches to make deposits, withdrawals,
inquiries, and loan payments as well as many other typical credit union services. “Alaska
USA has over 30,000 members in California,” said Bill Eckhardt, President of Alaska
USA. “We recognized that our branch locations are also convenient for members of other
credit unions and they have the capacity to serve these members.”

Andrews FCU Presents Gift Cards
to Joint Base Andrews’ Fisher House
Melissa Gardner, Andrews FCU

A

ndrews FCU joined with the
Armed Forces Financial Network
(AFFN) to present $3,000 in holiday
gift cards to the Joint Base Andrews
Fisher House. Andrews FCU also presented an additional $3,000 in gift cards,
for a total of $6,000 in donations.
The gift cards were presented to the
Fisher House and will be distributed to
families living at the Fisher House while a Left to right: Suzanne Curren, Andrews FCU;
loved one is being treated at the Malcolm Janet Grampp, Joint Base Andrews Fisher House
Manager; Rosalind Bishop, Branch Manager,
Grow Medical Center. Fisher House
Andrews FCU. Photo courtesy Andrews FCU
provides a comfortable and caring atmosphere where families gain support and encouragement from each other.
“Families that come to be with a loved one sometimes arrive suddenly and without
all their necessities,” said Suzanne Curren, Andrews Federal Director of Public Relations &
Community Development. “Andrews Federal hopes these gift cards help defray some of the
personal expenses incurred by these families and make their stay more comfortable.”

For the latest credit union news, visit

www.dcuc.org
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iPad Contest Reveals
Unusual Purchases
with Deep Significance
for Their Owners
Heidi West, Director of Marketing
and Business Development

W

hat do spent bullets, Red Bull,
and a duty move trailer all have in
common? They are all photos vying to win
the Facebook contest currently underway
and sponsored by America’s CU (ACU).
Credit Union members are encouraged to take a picture of something they
bought with their ACU Visa and submit
it on Facebook (facebook.com/youracu).
Then they use the social media service to
share their entry and ask their friends and
family to vote. The person who submits
the photo receiving the most votes will
win an iPad. $50 iTunes Gift Cards will
also be awarded for best photo in the five
categories:
• Best Military Themed Purchase—
Favorite gifts for service men and women, patriotic expressions and other military-themed items
• Most “Green” item—Things that are
environmentally friendly
• Best Pet Purchase—Pampered pets
• Inventive entertainment—Food, music,
sports or a night out
• Just plain weird—Inventive, unusual,
fun or out of the ordinary purchases
“We wanted to offer our Facebook
fans a fun and unique way to share their
photos on Facebook while spreading the
word about our Visa card’s low introductory rate,” said Heidi West, ACU’s Marketing Director. “So far, the entries reflect
our members’ unique perspective as part of
the JBLM community.” The photos range
from military-inspired purchases such as a
trailer for the move to an officer’s last duty
station before retirement to two princess
Chihuahuas in matching pink dresses.
The contest and the introductory
rate both run until December 31, 2010.
Anyone can join ACU through affiliation
with the Association of the United States
Army (AUSA).
For more information about ACU
visit www.youracu.org.
DEFENSE CREDIT UNION COUNCIL, INC.

America’s CU Raises $40,000 to
Support Military Families on JBLM
Karen Schade, Community Relations Representative

O

n November 5, America’s CU (ACU) held its 10th Annual Holiday Troop Support
Golf Tournament at Eagles Pride Golf Course on JBLM-Lewis. Many local businesses and over 144 golfers participated to help raise money for local soldiers and their
families. Major sponsors of this event were: AHBL, Albers & Company, Amherst Securities
Group, Armed Forces Bank, AUSA, BCRA, BiNW, Boom Creative, The Bruce Titus Automotive Group, CarPros, COINFORCE.COM, Country Kennels, Enterprise Holding,
GEICO, I-5 Signs, INSI, Lee’s Brothers Plastering, McMullin Electric, Merit Construction,
MG Ret. L Burger, My Hometown Motors, Neeley Construction & Cabinet Co., Patriot
Fire Protection, Patriots Landing, RSB Construction, Sound CU, Toyota of Olympia, Universal Refrigeration Inc, Zenczak & Partners. We wish to thank all of our sponsors for
their donations to our event.
This year $40,000 was raised by the golf tournament. The monies raised will be going to Santa’s Castle (Children’s Toy Program), The Food Basket Program, Madigan Foundation, and Reflection Park. On November 22, there was a check presentation at the
Garrison Headquarters on JBLM. ACU’s President/CEO Kenneth S. Leonard presented
each charity with a check for $10,000. A representative from each of the charities was
present to accept their check.
Kenneth S. Leonard, President/CEO of America’s CU said “The support from JBLM
business community has been overwhelming. We are able to help more soldiers and their
families this holiday season than ever before. We wish to thank those businesses and individuals for their generosity towards this event.”

About the Charities
Santa’s Castle has been providing toys to children of service members in serious
financial need since 1994. The private, nonprofit organization is run completely by
volunteers and relies on donations from the community. Service members in grades
of E5 and below facing financial crises are eligible, but must be referred by their commanders, first sergeants or chaplains. After Santa’s Castle receives the referral, an
appointment letter is sent to the service member with a date to shop and an explanation
of what to expect.
The Food Basket program, run by Army Community Services (ACS), is sponsoring
the twentieth annual Holiday Assistance Program (HAP) to help commanders provide
monetary assistance to Army Families during November and December, 2010. For Thanksgiving, ACS has provided commanders with four hundred $35 certificates, redeemable
at the JBLM Commissaries, for their identified Service Members. (Certificates can be
redeemed for food items only.)
We hope to be able to provide for a greater number at Christmas. Commanders
make the final selections of those who will receive a $35 certificate. The HAP is funded
exclusively by donations to ACS and 100% of the funds we collected go to Soldiers and
their Families.
The Madigan Foundation, a non-profit, 501(c)(3) organization, has supported military families, active and retired, and Madigan Army Medical Center, through programs
designed to improve and enhance the quality of care and quality of life of patients, their
families, and their health care providers. The Madigan Foundation raises money to
support the patients and family members, retirees and family members, and staff of medical
facilities or medical combat units.
Reflection Park will Honor our fallen service men and women from all Uniformed
Services with ties to the State of Washington. The park will be a tranquil place to reflect
and remember those who have fallen in the past, present and any future conflicts. Generations of visitors to Reflection Park will have the opportunity to remember, to learn and to
reflect upon the contributions our service men and women have given, and continue to
give, for our freedom. The park will be built next to the existing JBLM Museum.
DEFENSE CREDIT UNION COUNCIL, INC.

SAC FCU Chairman Emeritus
Norton. Photo courtesy SAC FCU

Paul

SAC FCU Mourns
Loss of Paul Norton
Jackie Boryca, SAC FCU

S

AC FCU’s Chairman Emeritus, Paul
Norton, passed away and his funeral
was Friday, November 19, 2010. He began
Board duties with SAC FCU serving as a
member of the Supervisory Committee
from 1968 through 1971. He was elected
to the Board in 1971 and to Chairman
in 1991 retiring in October of 2006. Mr.
Norton had a deep dedication to Credit
Unions and played an active role in many
facets of the Credit Union Movement.
His tenure has been marked with great
success, service and commitment. His diligent efforts to help others throughout his
credit union career have made our community a better place to live. He will be
missed.

Defense
Issues 2011
Online registration
coming soon!

5

DCUC Interview with NCUA

Reprinted with permission from NCUA

Perspectives

• Maintain a central operation to address
common issues.

Michael E. Fryzel, Boardmember, NCUA

Nearly 50 years later, DCUC remains
steadfast in its mission and principal activities. We continue to support and represent
the interests of base credit unions at the Department of Defense (DoD). We continue
to be our members’ primary spokesperson
and advocate at the Pentagon, and we are
the Pentagon’s principal conduit to credit
unions on DoD installations.

A

s the holiday seasons approaches. I
think of those who will not be with
their families this season as they serve our
nation overseas. With our thoughts of
them in mind, I wanted this month’s commentary to reflect on the credit unions
that serve those who serve. As the NCUA
Board liaison to the Defense Credit Union
Council (DCUC) I have the honor and
pleasure of not only working with the
credit unions dedicated to providing financial services to the men and women
of our armed forces, but also with an individual who has served his country in
uniform and now promotes the outstanding efforts of defense credit unions.
Arty Arteaga has been the President/
CEO of the DCUC since March of 2000.
Prior to that, Arty served in the United
States Army from 1971 to 1999, first as
an infantry officer, then as a finance officer and comptroller. His service record
includes tours of duty as the battalion
commander of the 230th Finance Support
Command, including duty with the 18th
Airborne Corps during Operation Desert
Shield/Desert Storm, and as senior military assistant and executive officer to the
Assistant Secretary of the Army for Financial Management & Comptroller at the
Pentagon.
I recently had an opportunity to
talk with Arty and ask him about the
Defense Council role in the financial services industry and its dedication to the
military. Below are excerpts from that conversation:
Fryzel: Arty, how did the Defense Credit
Union Council get its start?
Arteaga: DCUC was formally established in February 1963 with a mission to:
• Assist defense credit unions address the
challenges associated with serving a mobile membership;
• Develop uniform support policies;
• Open and maintain lines of communication;
• Promote financial services; conduct educational meetings; and
6

Fryzel: What type of financial education do your credit unions provide their
members?
Arteaga: Our member credit unions address the financial well-being of our troops
every day. They do so by providing nocost financial education and counseling
services, by promoting financial readiness
programs, and by developing and offering
financial products and services that our
troops need, want and deserve.
Defense credit unions offer a full
range of personal financial management
tools. Our members provide training in the
areas of checkbook balancing, credit building, auto buying, loan shopping, budgeting
and the like. Their objective is to arm our
troops with a basic understanding of financial management and make them more
consumer-savvy. The theory, the more our
troops know and understand, the better
prepared they will be in terms of financial
readiness and, more importantly, mission
readiness.
Fryzel: Could you touch on some of the
services offered to members of the armed
forces?
Arteaga: Sure, low-interest loans and
credit cards; starter loans; special warrior
savings; higher interest savings; small, unsecured personal loans; star share accounts;
easy start certificates; higher interest certificates; utility guarantee programs; and
payday loan alternatives are a few of the
services offered.
Fryzel: What do you see as the role of
Defense credit unions today?
Arteaga: Simply, to support the Department of Defense establishment. To pro-

mote morale and welfare and to do so by
addressing financial readiness, enhancing
financial quality of life, and delivering
quality products and services that meet
the basic financial needs of today’s expeditionary military force.
Fryzel: Is there a future for credit unions
on military bases?
Arteaga: You bet! And not only stateside,
but overseas as well! So long as DoD has
military bases and our troops need financial support, defense credit unions will always be part of the Department of Defense
fabric. Though bases may close, installations may realign, military strength may
be reduced, mergers take place and control changes occur; you can rest assured,
given our members’ long, rich history and
the valued support of DoD, credit unions
will prevail.
Fryzel: Thank you, Arty, for the information about the Council, its credit unions
and the outstanding job they do in providing financial services for members of our
armed forces.
Arteaga: Thank you! To say I am
proud of the Council and our members
would be a huge understatement. I am
immensely proud and sincerely humbled to be associated with DCUC and
our member credit unions. And I am
equally proud of my Board of Directors.
Without their unwavering support and
strong leadership, the achievements and
relationship that I outlined would not
be possible.
There are almost 7,400 credit unions
in the United States and the Defense
Credit Union Council represents approximately three percent of that number.
While the numbers are relatively small,
their purpose is exemplary. The members
of Defense Credit Union Council have
the great honor of serving the men and
women of our armed forces stationed on
military bases and facilities worldwide.
Defense credit unions serve as a prime example of the credit union philosophy, and
I commend them on their efforts to assist
our men and women in uniform.
DEFENSE CREDIT UNION COUNCIL, INC.

NOTES FROM THE ARMY BANKING FLASH REPORT
Major Marocco Roberts, US Army
Credit Union Liaison Officer
Base Issues
Based on site visits, reported issues and
the outcomes of the annual conferences/
training events, here are the most common issues or challenges on Army installations that require your attention to
monitor and report or address:
Liaison Officer Appointment: Your
position should be an appointment from
the Garrison Commander. Your picture
and contact information should be posted in the on base FIs. The regulations and
instructions you must review and enforce
are listed above under the commander’s
note. There are annual training opportunities and resources that will assist you in
executing these duties. If you are about
to change jobs, please assist with getting
a replacement and their training.
Violations/Waiver requests to DoDI
1000.11: There are Financial Institutions (FI) and other entities requesting
meetings with the Garrison Commander
to discuss options allowing them to establish a presence on the installation
with an existing bank or credit union.
All requests for financial services must go
through you first; no matter where the
request generates from. Although there is
a waiver process, the Army has not and
does not plan to approve any waivers to
the “one bank one credit union” policy.
BRAC Guidance: The policy from
OSD (C) will be out soon. It will detail
the general procedures regarding on-base
FI if your base is affected by BRAC in
any way. Please contact me if you have
additional questions.
Operating Agreements (OA): There
are FIs operating without a current OA.
Please obtain a copy and ensure the OA is
current (within 5 years) and has a documented annual review. FIs without a valid
OA risk losing their on-base presence.
Unauthorized ATMs: There are entities
on the base that have ATMs not provided by the on-base bank or credit union.
This and any other financial service
would require a waiver from the Army
to continue.
DEFENSE CREDIT UNION COUNCIL, INC.

Advertising Violations: Only the onbase FI can advertise financial services
on the base. If you see advertisements or
materials, and are unsure if they are in
violation: get a copy of the ad, send it to
me, and I will get a ruling and put a stop
to it, if necessary.
Base Access: We are working with
OSD on all base access issues. Currently,
we work issues case-by-case. If employees

of FIs are being negatively impacted by
the base policy, please let me know.
Financial Education/Training: The
ACS financial counselors and the on base
FIs are the only ones who should provide this type of training. Ensure they are
working together to provide the training
needed at your base. The materials they
provide or display should not promote
or come from an off base entity.

Industry/Consumer Changes
Steps have been taken to stop Unfair and Deceptive Acts, Abuses or Practices (UDAAP).
The Financial Reform Law created the Consumer Financial Protection Bureau and the
Office of Service Member Affairs (OSMA). The bureau will provide additional oversight
on financial institutions and service companies and the OSMA will further protect consumer rights and provide a place for consumer reports of UDAAP. The changes to Overdraft Program rules mandate better disclosure of features and fees and make mandatory
“opt-in” requirements. Moreover, there are other effective overdraft protection alternatives
offered by the on-base FIs. Additionally, they can provide short term/small dollar loan
options as opposed to using payday lenders. The Mortgage Reform rules create better
disclosure requirements, easier to read mortgage documents, standardized analysis and
documentation that proves a home loan is affordable for a consumer and more accountability for lenders. As for Credit Cards, they have to give advance notice of interest rate
increases, opt-out features for changes you don’t agree with, earlier statements, limits on
penalties and opt-in for purchases to exceed your credit limits. These are just a few of
the major changes; more research is necessary to determine which rules apply to a specific
situation and only time will tell if these changes will have the desired effect. More information can be obtained from the on-base FIs, financial counselors, and legal assistance.

Belvoir FCU Provides Thanksgiving
to Soldiers on Ft. Belvoir
Amy Shanks, Belvoir FCU

O

n Thanksgiving Day, Belvoir FCU personally catered a smorgasbord of Thanksgiving dishes to fifteen soldiers who were unable to take leave during the holiday
season due to their meticulous training on Fort Belvoir.
The CEO of Belvoir Federal, Patricia Kimmel, and the Director of Branch Operations,
Judy MacDonald, discovered these young men and women would be unable to go home
for the holidays at a meeting the week prior to Thanksgiving. “These soldiers sacrifice so
much for their country, serving them a warm meal on Thanksgiving is the least we could
do. We simply wanted to bring them a little piece of home,” stated Mrs. Kimmel.
Belvoir FCU is a financial institution of people helping people. We are an organization that participates in our community and lends a supportive hand when
the opportunity arises. Belvoir FCU thanks all the men and women serving our country
and appreciates all the sacrifices that each of you offer.

Mark Your Calendars for the
48th Annual DCUC Conference,
August 21–24, 2011, in New York City!
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Southside Chapter of
VA Credit Unions’ Fourth
Annual Benefit Golf
Tournament a Success
Sarah Marks, Fort Lee FCU

S
Pen Air FCU was at the ready when the United Service Organization called in their need
for assistance in feeding local troops at Thanksgiving this year. Presenting the 65 turkeys
and $500 donation to local sailors stationed at NAS Pensacola are, from left to right:
AVP/Military Liaison John Ochs, EVP/CFO David Tuyo, CEO Ron Fields and EVP/COO
Carroll Scarborough. Photo provided by Pen Air FCU

Pen Air FCU Assists USO with
Thanksgiving Turkeys for Troops
Patty Veal, Vice President of Marketing

W

hen the USO called for help to feed the multitude of troops remaining on NAS
Pensacola during Thanksgiving, Pen Air FCU had sleeves rolled up ready to help. Pen
Air FCU generously contributed $500 for supplies and over 65, 12-16 pound turkeys. Heidi
Blair, USO Center Director, explains, “Without the support from individuals and businesses
like Pen Air FCU, we simply could not keep up with the needs of those we serve and who
serve us.” USO Program Manager, Kathy Karsten, was present during the turkey delivery and
had these words to share, “I am overwhelmed by the generosity of Pen Air FCU and how
quickly they have come to our aide in ensuring our troops get a proper Thanksgiving meal.”
The USO is a non-profit organization with a mission to support the active military serving our country. The local Pensacola USO is set up at the Pensacola Regional Airport with
space to receive and send on active military and now at their new facility onboard NAS Pensacola. The USO receives all its financial support from private donations. These donations
help provide support for programs that assist deployed personnel and their dependents.
“The USO has always been there for our military, and Pen Air FCU is proud to be able
to be there for the USO—if you support our military, you should support your local USO,”
said Pen Air FCU President/CEO Ron Fields. “We are honored to be able to help the USO
any way we can to make the lives of our service men and women whether at home or abroad
better.” For more information about the USO or on how you can help, contact the USO
office directly or at www.uso.org/Pensacola.

Defense Issues 2011 is Coming!
Defense Issues is once again scheduled to be held in conjunction with
(but not part of ) CUNA’s 2011 GAC. This year’s session will be held on
Sunday, February 27, 2011, at the Grand Hyatt Washington. Registration
is still holding steady at $100-and that includes lunch! So mark your
calendar and look for online registration to start soon at www.dcuc.org.
DCUC’s Defense Issues 2011…the place to be in February 2011!
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outhside Chapter of VA Credit
Unions’ Fourth Annual Golf Tournament, held on September 10, 2010,
at the Cardinal Golf Course on Fort Lee,
raised over $12,000 to support the Children’s Miracle Network of Richmond and
VACUPAC.
A regional chapter of the Virginia
Credit Union League, Southside Chapter of VA Credit Unions includes many
credit unions in the tri-cities area including Fort Lee FCU, People’s Advantage
FCU, Vantage Point FCU and Hopewell
Chemical FCU.
The Southside Chapter provides a
way for credit unions to come together
to support local organizations as well as
the credit union movement. “True to our
cooperative spirit, we enjoy working with
each other to help build a better community,” said Patsy Stuard, CEO of Fort
Lee FCU and member of the Southside
Chapter.
“We were especially thrilled at the
generous support and participation from
businesses and individuals in the area.
We could not have done it without their
help.” Stuard also noted. The Chapter
sends a special thanks to the tournament’s
two premier sponsors, P.W. Campbell and
Crews and Associates.
Children’s Miracle Network of
Richmond was extremely excited to be
a donation recipient. “Your support enables [Children’s Hospital of Richmond]
to continue its commitment to provide
the highest quality of care to its patients
and their families,” stated Rachel Bruni,
Director of CMN of Richmond.
Virginia Credit Union PAC was
also a beneficiary of the tournament. A
non-partisan all-volunteer group, VACUPAC provides a positive voice for credit
unions within local and federal government with respect to legislative and regulatory affairs.
With 140 players participating in
teams of four, 35 teams competed in the
tournament. Style of play was Captain’s
Choice.
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The New York Marriott Marquis
Celebrates 25 Years in Times Square

T

wenty-five years ago, when the New York Marriott Marquis opened its doors, no one
could have imagined the thriving Times Square neighborhood as it is today, with its
many hotels, attractions and the financial businesses that call it home. Back then, the area
was so notorious for crime that even cab drivers avoided it, and the hotel gave away free
lunches to cab drivers—just to acquaint them with the neighborhood.
What started 25 years ago as a chance in a questionable area has become a huge success.
Today, the Marriott Marquis’ occupancy runs consistently at 90 percent or above, almost all
year long. It is perhaps the busiest hotel in the city—and one of the busiest in the world.
Planning for the hotel began in 1972, when Mayor
John Lindsay approached Atlanta-based architect John
Portman to design a major hotel at “The Crossroads of
the World.” Marriott International was interested in
leading the revitalization of Times Square and joined the
project, and the groundbreaking was held in 1982.
In October 1985, Bill Marriott and then-Mayor
Ed Koch opened the New York Marriott Marquis with a
grand opening celebration in the hotel’s soaring atrium,
amidst much skepticism from the financial community
and the city. It was the first major branded hotel to make
its debut there. In its first full year of operation, occupancy
was just 78 percent.
A few years later, Marriott became a leader in starting the Times Square Business Improvement District. The
hotel and New York Times became founding businesses in
the organization. “We all had the same idea in mind, that to make the place cleaner, we had
to make the streets safer,” Stengel says.
Now, celebrating its 25th anniversary, the hotel still stands as a central piece to what is
now one of the most tourist-heavy places in the world. But over those 25 years, the guests
aren’t the only things that have changed.
The hotel is currently getting ready to re-do its guestrooms once again. It’ll be the fourth
time the guestrooms have been redone. “Everything in the guestrooms will go, except the
televisions, since they were just bought.
And then there are the elevators, one of the most recognizable innovations of the hotel’s
history. For the uninitiated, the hotel’s elevator system was replaced to prevent long waits
for elevators. Today’s system allows guests to choose their floor before boarding the carriage
and the system uses computers to funnel riders to different carriages to make the system
more efficient.
In the past 25 years:
• 15.5 million rooms have been occupied
• 27 million guests have stayed at the hotel
• 21.6 millions guests have eaten a meal there (including the cabbies); and
• 3.1 billion gallons of water have flowed through its pipes
The New York Marriott Marquis is located at 1535 Broadway between West 45th and
West 46th Streets in Times Square. The 49-story hotel features 1,949 guest rooms and suites,
five restaurants and lounges, and over 100,000 square feet of banquet and meeting space.
This is where you will want to be next year to celebrate the 48th Annual Defense Credit
Union Council Conference!
Join us August 21–24, 2011 for what promises to be one of our best conferences ever,
both in terms of location and content. You won’t be disappointed! Look for the Preliminary
Program and registration materials early in 2011.
DEFENSE CREDIT UNION COUNCIL, INC.

Travis CU Wins
Richard Myles
Johnson Foundations’
Beacon Award
Shérry Cordonnier, Director
of Corporate Relations

T

ravis CU was honored as the 2010
recipient of the Beacon Award from
the Richard Myles Johnson Foundation,
the state educational foundation for credit unions in California and Nevada. The
award was presented at the Disneyland
Hotel in Anaheim, California on Sunday,
November 14, 2010.
The Beacon Award, the Foundation’s
highest honor, recognizes promising or
exemplary financial education programs
or projects that provide information to
the broader credit union community and
the general public.
“I am honored to accept this award
on behalf Travis CU,” stated Patsy Van
Ouwerkerk, president and CEO of Travis CU. “Nationally, 46 percent of foster
youth drop out of high school, 25 percent
become homeless, and 51 percent are
unemployed. Ensuring that foster youth
transitioning out of the foster care system
become successful adults required significant new investments, partnerships, and
innovative approaches.”
Travis was recognized for its collaboration with a coalition of community leaders and the Solano County Department of
Health and Social Services to help Solano
County foster youth succeed as independent adults. The credit union’s Money
Matters program helped 50 youth ages
15 to 18 become more financially stable
through training and the ability to open
a personal savings account with oversight
from mentors.
Participants attended a five-session
financial education class which concluded
by opening a Travis CU custodial savings
account, with a modest starting balance.
“We recognized that foster youth had
challenges becoming financially literate or
learning money management basics and
would graduate from high school without
the financial skills needed to live independently or avoid costly financial mistakes.
We were happy to lend our support in
building financial independence for teens
and young adults,” said Van Ouwerkerk.
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Metro 1 CU to Merge
With Travis CU
Shérry Cordonnier, Director,
Corporate Relations

E

Left to right: General Miller, Rear Commander 10th Mountain Division Fort Drum; Tina
Wildhaber, Regional Manager, AmeriCU CU; Senator-elect Patti Richie; CSM McNeimy,
Garrison, Command Sergeant Major, 10th Mountain Division, Fort Drum; Kevin Mann,
WesCorp FCU; President Joe McLaughlin, Association of the United States Army; Fred
Valentine, WesCorp FCU and Colonial Nicole, Garrison Commander, 10th Mountain
Division, Fort Drum. Photo provided by AmeriCU CU

AmeriCU CU Partners with WesCorp FCU & Defense
Credit Union Council for Operation Best Wishes
Tab Rightmyre, Member Relations and Marketing Division

A

meriCU CU partnered with WesCorp FCU and the Defense Credit Union Council
to host Operation Best Wishes on Tuesday, December 7 from 12 p.m. to 7 p.m. at
The Commons on Fort Drum (Euphrates River & Po Valley Dr. in Bldg P-4350). Operation Best Wishes gives Military families an opportunity to send a video message to
their deployed loved one during the holiday season. This free service is offered to Military
familiesm but they must register to participate on the Operation Best Wishes website at:
www.operationbestwishes.com.
“We’re thrilled to be offering this service to our Military families,” Tina Wildhaber,
Regional Manager of AmeriCU CU said. “It’s such a trying time of the year for them
(Military families) to be apart—at least this offers them some sort of bonding—some
sort of a connection while they’re so far away from each other.”

Alaska USA is SBA 504 Alaska Lender of the Year
Dan McCue, Senior Vice President, Corporate Administration

A

laska USA FCU has been recognized by the U.S. Small Business Administration
as the 2010 Alaska SBA 504 Lender of the Year. The award was announced November 9, 2010 at the Anchorage Lender Symposium held at the Millennium Alaskan Hotel.
 	 The program provides long-term, fixed-rate financing designed for small businesses
and is set up to contribute to the economic development of communities.
The recognition is given to the lender with the highest number of approved loans as
of the program’s year-end date of September 30, 2010 and all Alaska community-lending
institutions are eligible. The Alaska USA Business and Commercial Services team, headed by Senior Vice President Dave Hamilton, has earned the award two years in a row.
 	 Karen Forsland, SBA Alaska District Director, wrote in a letter to the credit union,
“Our sincere congratulations go to you and your entire staff for a job well done. As a key
SBA lending partner, Alaska USA FCU plays a vital role providing access to capital for
Alaskan entrepreneurs which allows them to grow and create jobs.” Alaska USA serves
over 10,400 business members, primarily in Alaska.
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xecutives at Travis CU announced
a merger with Metro 1 CU is targeted
for completion by spring 2011. The proposal
to merge the two long-standing credit unions,
which was accepted by the National Credit
Union Administration on November 3,
2010, adds more than 19,000 members and
$177 million dollars in assets to Travis CU.
“This merger combines two outstanding financial institutions,” stated Patsy Van
Ouwerkerk, president and CEO of Travis
CU. “We look forward to serving the financial needs of our new members at Metro 1,
while expanding our own branch network
to include more locations.
Once the merger is complete in late
spring, Travis CU will be able to provide
Metro 1 members access to more branches,
expanded e-services, higher dividend rates
on savings accounts, fewer and lower fees
and a variety of products and services previously unavailable to them. The combined
branches will have extended hours and
will offer the personal service members have
come to expect from both Travis and Metro
1 CU.
“In keeping with our strong commitment to service,” said Van Ouwerkerk, “Travis CU and Metro 1 CU will work diligently
to ensure a seamless integration so that our
new members can immediately take advantage of their new credit union’s products
and services.”
Although the conversion of member
records and systems will not occur until late
spring 2011, the two credit unions will combine their financial statements as of December 31, 2010. All Metro 1 employees will
then become employees of Travis CU, with
most of them remaining in the branches to
serve the members with whom they are so
familiar until the merger is complete.
“Travis CU was identified as the ideal
merger partner because it shares our focus
on quality member service, offers multiple
regional locations to serve our members,
and has a long and proven history of financial stability,” stated Metro 1 President and
CEO Tina Fields. “Travis CU is committed
to giving back to the communities, as exemplified by its investment and its strong commitment to financial literacy programs.”
DEFENSE CREDIT UNION COUNCIL, INC.

CEO UPDATE continued from page 1

Scott CU Raises $840 to Support Troops
Through Mission of Moms
Adam Koishor, Chief Marketing Officer

E

mployees of Scott CU recently raised $840 during a fund-drive to support the local
Mission Of Moms organization’s efforts to provide non-perishable food and other
items to our troops this holiday season. This marks the fifth year that Scott CU has
supported this type of program that provides support to military men and women stationed in Iraq, Afghanistan and other parts of the world. Scott CU employees made
a donation in order to dress down during a day at the credit union recently.
Mission of Moms was founded locally to ensure that deployed United States Service members in all branches of the military are not forgotten by providing needed mail
support. To provide a better deployment quality of life and assist military families, Mission
Of Moms meets the need of military requests and provides morale lifting mail support
to service members of all branches of the U.S. military serving around the world.
Locally, Scott CU Community Relations Representative Maggie Grotefendt donated
the $840 to Marcia Fish of Collinsville who has been sending items overseas since 2004.
DEFENSE CREDIT UNION COUNCIL, INC.

Department’s 10% Savings program).
The point here is to ensure our troops
are aware of the value of saving and are
knowledgeable of the endless opportunities that exist to help them achieve
their 2011 savings goals. And, that they
change their savings habits and financial
behavior, and realize their New Year’s
resolution!
From an organizational perspective, as you have year after year, contact
your supporting PFM, Credit Union
Liaison Officer, and Command group
this month…today…now, and advise
them of your interest to support Military
Saves in the coming year. As highlighted
in the DUSD’s memo, “Military Saves
Week is a dedicated opportunity for the
military community to come together
with appropriate federal, state, and local
resources, to include the military banks
and credit unions on our installations, to
emphasize the importance of savings to
troops and families and encourage them
to take action.” This year, as in years past,
you did a phenomenal job conducting
financial education classes; sponsoring
financial fairs; providing give-aways;
carrying-out raffles; creating incentives;
publishing articles in the base newspaper; sponsoring speakers; offering low
rates for loans and higher rates for savings; and partnering with the local community, such as the Better Business Bureau. Next year should be no different.
Get creative; be responsive; be supportive! Establish a goal for the weeks leading up to Military Saves; encourage wise
spending and thrift; push your members
to take the Military Saves pledge and promote Military Saves Week (February 2027, 2011) with gusto—not simply for a
week but rather, all year long. The key
is early coordination and planning—the
sooner the better!
The Deputy Under Secretary of
Defense for Military Community and
Family Policy laid the groundwork and
framework with his Military Saves 2011
memo—the balance of the work is left to
you. You can delay your efforts until the
start of next year (or worse yet, until the
start of Military Saves Week) or you can
take advantage of the DUSD’s memo and
begin your preparations, your promotions
during the holiday season. Start Now,
Think Big!
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DCUC Bids a Fond Farewell
to Debbie Morello

A

fter seven years of dedicated and loyal service to the Defense Credit Union
Council, Debbie Morello, our Director for Administration, has departed
our ranks.
For the past couple years, Debbie has been commuting from Charles Town, WV
to Washington, D.C., departing and returning home at O’Dark thirty! While I
knew the challenging commute would eventually take its toll, to be honest, I was
hoping it would not occur during my watch!
To suggest that we will miss Debbie is a major understatement for she has
been instrumental in the Council’s operation since her arrival, and has done
yeoman work ensuring the administrative needs and support of DCUC, our
Board of Directors, you (our members), and our numerous partners both within
and outside of the Department of Defense.
As Debbie moves forward in her career, I would like to publicly thank Debbie
for her outstanding efforts the past seven years and wish her the very best at the
American Public University System (APUS) in Charles Town. Our loss will most
assuredly be APUS’ gain—and above all else, will be the gain of the Morello
family, as Debbie’s commute and quality of life will be immensely enhanced and
greatly enriched!  
Thanks for a job well done, Debbie…best wishes for continued success, good
health, and endless happiness!
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