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CEO UPDATE

An Experience
of a Lifetime

Changes of Command…A Time of Transition

Frank Padak, President/CEO, Scott CU;
1st Vice Chairman, DCUC

T

his past June I had the opportunity
to attend the United States Army War
College National Security Seminar. What
a thrill it was to be invited to this prestigious school and what an honor it was to
participate!
Like all of you, I have always had
great respect for the men and women that
serve in our armed forces. I did not think
it possible, but after spending a full week
with some of the top military officers
my respect and admiration has gone to a
new level.
The men and women I had the privilege of meeting and discussing various
topics with are some of the brightest and
thought provoking people I have ever encountered.
I spent 6 years in college earning my
BS and MBA and can say that no class I
took in college provided me the type of
real world education I received during my
week in Carlisle, Pennsylvania.
While at the War College I had the
benefit of listening to several speakers that
are experts in their field and then discuss,
dialogue, and debate with my seminar class
what we had heard. It was enlightening
to hear the many different perspectives of
not only our military officers and invited
guests, but also the views of the three foreign officers in our seminar. We had three
Colonels, one each from Brazil, Poland and
continued on page 5

Roland A. “Arty” Arteaga, President/CEO, DCUC

W

hile the environment in Washington, D.C. continues to be fluid, every summer you
can count on one thing: changes of command. Notwithstanding the volatility and
uncertainty that surrounds the financial services industry and the credit union movement
as a whole, I would ask that you remain focused on your relationship with the Command
team, and as new Commanders take charge, that you do all you can to ensure a smooth and
quick transition.
That said, a few pointers are in order.
Establish trust upfront and be candid. Let him/her know of the challenges that lie
ahead and the impact of forthcoming changes to the credit union community—regulatory
and legislative. Concurrently, advise him/her of your history with the military base, and the
value you bring to the installation and our troops in terms of financial products and
services…and financial quality of life.
Reassure the new command team that regardless of on-going strategic challenges,
there are opportunities to be had. Let him/her know that your support of his/her unit and/
or installation will not diminish, but rather, will continue…and remain strong. Give him/her
a copy of your operating agreement and don’t hesitate to highlight key areas, especially as they
relate to enhancing and promoting morale and welfare.
Convey a positive attitude. During your courtesy call with the Commander, leave
him/her with a lasting sense of confidence that you will take care of his/her troops—from a
personal financial readiness perspective—so that he/she can focus on mission. Give him/
her that “warm and fuzzy” feeling that he /she can depend on you, and that you will deliver;
that you will execute your service and support “mission” to the maximum extent possible.
Nurture your relationship with the Command team throughout the year by visiting
with him/her frequently and participating in base events regularly. Building relationships
takes time; growing and maintaining those relationships takes effort. The more time and
effort you dedicate to supporting the Command, understanding the Commander, and knowing the financial needs of his/her troops and DoD civilians, the stronger the ties…the greater
the bond!
Just as mission is the number one priority for the Commander, Service and Support
are yours. And from my perspective, you do it best…no one comes close! During your visit
with the new Commander, don’t hesitate to sing praises about your team and your credit
union. In fact, have a list of events and activities you support on the base, and invite him/
her to visit your on-base facility and experience the “first class” service his/her troops do!
Let him/her know of recent innovations and technologies that you have employed to
ensure his/her troops receive adequate support while they are deployed…to ensure his/her
troops, and their families, have the tools and wherewithal to conduct business with their
credit union while at home, in garrison, or afar.
continued on page 6
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A ribbon cutting was held at SAC FCU’s 6th in-store location in Council Bluffs, Iowa, in
June. Photo provided by SAC FCU

SAC FCU Opens New Full-Service Credit Union
Jackie Boryca, Vice President, Marketing

S

AC FCU opened a full-service credit union facility in the Lake Manawa Wal-Mart at
3201 Manawa Drive, Council Bluffs, Iowa. This is the Credit Union’s 6th in-store
location. The new facility offers extended evening and weekend hours, including Sundays
and provides a complete range of consumer financial services. A ribbon cutting was held on
Wednesday, June 9, at 10:00 a.m. Ambassadors from the Council Bluffs Chamber, Mayor
Tom Hanafan and Bob Mundt, President of the Council Bluffs Chamber participated.
Clifford the Big Red Dog from the Children’s Museum was a special guest.

No ATM or Visa® Fees at Service CU
Karen Benedetti, Service CU

T

here are 1.8 million ATMs around the globe and Service CU rebates fees on all of
them. Service CU offers unlimited rebates for all ATM fees and surcharges and Visa®
International Service Assessment (ISA) fees. Rebates are automatically credited by the
credit union to the member’s ServicePlus+ Checking and Visa accounts.
Service CU members will now be reimbursed for Visa® fees when they make a purchase
with their Visa credit or debit card overseas and if they withdraw funds from an ATM while
overseas, adding convenience and access to Service CU’s membership.
“Because we are member-owned, we are able to give back to our members in the form
of these unlimited rebates. This is crucial for our mobile membership who access ATMs
around the globe and make purchases worldwide.” says Gordon Simmons, President/CEO
of Service CU. “We pay back dividends to members with higher rates on deposits and
lower rates on loans.”
Service CU is the only financial institution to provide unlimited rebates for both ATM
and Visa® fees. This benefit applies only to fees assessed on ServicePlus+ Checking accounts.
To be eligible for this benefit, members must have ServicePlus+ Checking account and
maintain direct deposit of your entire net pay, keep a minimum daily balance of $1,500 or
more and receive E-statements.

U.S. Coast Guard Celebrates 220 Years
The U.S. Coast Guard is celebrating its 220th Anniversary on August 4, 2010.
The Coast Guard was formed in 1790 when the first Congress authorized the
construction of ten vessels to enforce tariff and trade laws and to prevent smuggling. The service received its present name in 1915 under an act of Congress
when the Revenue Cutter Service merged with the Life-Saving Service. Thank
you to all of our Coast Guard servicemen and women and veterans, and
congratulations!
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Credit Union Schools Teens
on “Real Life” Budgeting
Sarah Marks, Fort Lee FCU

I

n May of this year, Fort Lee FCU’s Financial Literacy Coordinator, Kristina Benson,
worked with Prince George High School’s senior economics classes to provide a unique
and fun twist on learning about credit, lending and budgeting.
First, Benson provided a lesson on the basics of each, covering everyday expense
budgeting and financially responsible money management.
Next, to test their knowledge, she added an exercise for students that focused on real
life situations. Pairing students together, she provided each group a “real life” scenario that
included a person or couple, their occupation(s), monthly income, rent, car payment,
and utilities. Students were tasked with creating a realistic monthly budget based on these
parameters that also allocated income toward food, gas, clothing, and any other necessary
expenses.
Benson then added a “surprise” expense to each scenario, such as a couple having a
baby, a car needing significant repairs or a person being laid off from their job. Students
had to adjust their monthly budget, apply for a loan, or even downsize their living
arrangements to account for these expenses.
“This activity had students engaged and really thinking about life choices that they
would need to make in the near future. It also opened discussion on topics that they might
not have necessarily questioned before. Overall, I think many of them will remember the
lesson and hopefully make smart decisions in their real life as a result,” Ms. Benson stated.
Fort Lee FCU is proud to have reached over 370 students during these class sessions.

DCUC 2010 Conference
August 22–25, 2010
The Hilton Minneapolis
Minneapolis, MN

ACU Awarded Three
MAC Awards
Heidi Marzolf, Director of Marketing
and Business Development

A

merica’s CU (ACU) recently received
three awards from the Marketing
Association of Credit Unions (MAC)—a
gold award in their asset category for the
ACU rollergirl television campaign, and
two silver awards for their logo and website. ACU was also a finalist for the association’s Best in Show award.
Left to right: Heidi Marzolf, ACU Director of
The MAC awards competition is held Marketing & Business Development, and
annually to recognize outstanding market- Diane Branson, ACU Executive Vice Presiing campaigns in the credit union indus- dent at the MAC Conference to accept three
try. In 2009, ACU launched a new brand awards on behalf of ACU. Photo provided by
that included the elements for which they America’s CU
received their awards.
“We are appreciative to the credit unions and sponsors that support MAC. These
awards belong to the staff and members at ACU. It is their support and enthusiasm for
our re-brand that made our campaigns successful,” says Heidi Marzolf, ACU Director of
Marketing and Business Development.
DEFENSE CREDIT UNION COUNCIL, INC.

NSWC FCU Sponsored
Annual Disabilities
Awareness Fair
Samantha Romano, Marketing Specialist

N

SWC FCU, a full service, not-forprofit financial institution, was
pleased to sponsor the annual Northern
Neck Disabilities Awareness Fair (NNKDAF). The free two-day event was held
Friday, April 23 and Saturday, April 24,
2010 at King George Elementary School
in King George, Virginia.
In sponsoring this event, NSWC
FCU sought to connect parents, teachers,
and caregivers of special needs individuals
with resources. “We are proud to be a part
of such a great event in the community,”
said Harry Ovitt, CEO of NSWC FCU.   
The mission of the Northern Neck
Disabilities Awareness Fair is to provide
a free, fun, and educational weekend for
parents, teachers, and caregivers of special
needs persons living in the Northern Neck
area of Virginia, including the counties
of King George, Stafford, Spotsylvania,
Caroline, Westmoreland and the city of
Fredericksburg.          
On Friday, April 23, families were
given the opportunity to meet the experts
and visit special needs exhibitors. These
exhibitors brought the latest information
and products available in the field of special needs and special education. Along
with the exhibitors, families were able to
enjoy food, fun and games, a “carnival”
type atmosphere including a petting zoo,
and many other exciting activities!
On Saturday, April 24, Sen. Richard H. Stuart, R-Va., District 28, delivered the keynote address at the opening
ceremonies. Event participants chose
from 20+ disability relevant workshops,
panels, or one on one sessions to attend,
and visited the exhibits. Lunch was provided by NSWC FCU along with a presentation by “Kids on the Block,” a puppets show production which teaches kids
about understanding their peers with
special needs.
Workshops included estate planning
and special needs trust, care for the caregiver, autism safety, assistive technology,
understanding IEPs, sensory integration,
fair housing and accommodations, and
much, much more.
3

Travis CU Offers
Free Teen Financial
Boot Camp
Learn to Get the Stuff You Want
Shérry Cordonnier, CUDE, Director,
Corporate Relations

Y

Left to right: Tony Duncan, VP of Finance at ABNB; Jim Ralston, CHKD Champion’s Dad;
Jacob Ralston, CHKD Champion; Carl Ratcliff, CEO/President at ABNB and Karen Gershman, Executive Director of Development at CHKD. Photo provided by ABNB

ABNB FCU Announces Donation of $45,000
from Annual Fishing Fest Fundraiser
Kelli Ragland, Director of Marketing

T

his tremendous fundraising contribution is from the proceeds of the 7th Annual
Fishing Fest. This represents an increase of more than $2,000 over the previous year.
“Children’s Hospital of The King’s Daughters is extremely thankful for ABNB and their
support of the hospital,” says CHKD Development Officer Ashley Dorey. “Their continued commitment and generosity to CHKD makes a difference in the lives of over 170,000
patients we serve in Hampton Roads and we are truly grateful for all of their support. To be
able to raise these significant funds for CHKD is a wonderful accomplishment!”
Nearly 150 participants along with top local radio personalities from 92.9 The Wave,
97.3 The Eagle, ESPN Radio 94.1, 100.5 Max FM and Star 1310 gathered on June 11 for
a half day’s fishing excursion out of Rudee Inlet, followed by lunch donated by Carrabba’s
Italian Grill.
“What a fantastic event—food, fun and fishing was the order of the day,” says ABNB
Vice President of Finance & Fishing Fest Chair, Tony Duncan. “Children get sick in bad
economies as well as good; we knew it would be extra hard this year to meet our goal, but
thanks to our vendors, our employees and our very generous members we were successful.”

Belvoir FCU Sends 322 Cell Phones and $322 to Soldiers
Amy Shanks, Belvoir FCU

F

or the past six months, Belvoir Federal’s members and employees have collaboratively
supported the National Movement of Cell Phone For Soldiers by offering our branch
locations as drop-off locations for cell phones to be recycled into phone cards that are
sent to soldiers serving overseas.
Contributing to our community and the men and women serving this country,
Belvoir Federal opened our doors for this cause. In total, we collected 322 cell phones and
donated $322 dollars to the Cell Phone For Soldiers organization—$1 match donation for
every cell phone gathered. Belvoir FCU—helping everyday people, for life.
4

ou’ve just been transported into the
future with your friends. Some of you
have just graduated from college or technical school. You already have families of
your own. You’ve just started your first
full-time, professional job. You’re earning
money and have bills to pay. Now you
have to select housing, transportation,
food, household necessities, clothing, day
care, and other wants and needs. Lots of
choices to make. Oh, and you need to
build a budget based on your income and
debt. Welcome to Mad City Money!
“If I buy an expensive car and house,
I can’t afford clothes and food.” That’s the
lesson learned from one teenager who
participated in Mad City Money, a simulation and financial boot camp for high
school students that teaches basic money
management in a safe, fun setting.
Face it—a presentation on budgeting
likely will put teens to sleep. Yet the three
hour hands-on simulation appeals to teens
and gives them a taste of the real worldcomplete with occupation, salary, spouse,
student loan debt, credit card debt, and
medical insurance payments. Teens get an
instant family and then move about the
stations to purchase housing, transportation, food, clothing, household necessities, day care and other needs.
What’s included in the simulation?
A mall for “wants,” a pushy car salesperson, a commission-based realtor, and the
Fickle Finger of Fate. You guessed it—
life happens. And in addition to several
other merchants, there’s a credit union for
financial services.
Bottom line: Teens learn that erasers and calculators are important tools
for creating a monthly budget. “It’s like a
puzzle,” said one teen. “You have to use
all the pieces and they all have to fit.”

For the latest credit
union news, visit
www.dcuc.org!

DEFENSE CREDIT UNION COUNCIL, INC.

Area Schools Get a Boost from
New Pen Air FCU Program
Kelli Hernandez, Pen Air FCU

S

chools in Escambia, Okaloosa and Santa Rosa counties in Florida and Baldwin and
Escambia counties in Alabama will soon be getting a much-needed financial boost
from members of Pen Air FCU through the new Share It program.
New and current members signing up for the Share It program will select which of
the five participating county school systems will receive a $.01 donation with every nonPIN purchase made with a Pen Air MasterCard debit card for the life of the account.
Allowing members to choose the county they wish to benefit gives them the opportunity
to give back in a way that is meaningful to them and their families. Share It is easy and
there is no cost to members or area schools.
Students benefiting from Share It will also have the opportunity to participate in the
fall when Pen Air kicks off a card design competition. Local students will compete for
the chance to have their design featured on their county’s debit card.
“As a part of this community, we were looking for an opportunity to give back in a
way that would have a lasting effect on these communities and how better than to invest
in the futures of our children,” Pen Air Chief Executive Officer Ron Fields said.
Chief Financial Officer David Tuyo agreed, “We are excited about the possibilities
and truly believe that our members will jump at the chance to join us.”
Current and new PAFCU members are eligible to participate in the program. For more
information on how to register for Share It, how to become a member of PAFCU or for
a list of other requirements, visit www.penair.org.

U.S. Air Force is 63 Years Old in September
The U.S. Air Force is celebrating its 63rd Anniversary on September 18, 2010. The
U.S. Air Force won its independence as a full partner with the Army and the Navy
on September 18, 1947 based on the Army Air Forces’ wartime achievements during World War II. Within a month of its official creation, on October 14, 1947, test
pilot Chuck Yeager flew the Bell XS-1 past the speed of sound, launching the new
Air Force into the supersonic era. Thank you to all of our Air Force servicemen and
woman and veterans, and congratulations!

White House Christmas
Ornaments Available Soon

T

he Defense Credit Union Council will be selling the 2010
White House Christmas Ornament again this year as a
fundraiser for the George E. Meyers Scholarship Fund. The
price remains at $20 per ornament. The ornament will be available soon on the DCUC website at www.dcuc.org.
The 2010 White House Christmas ornament honors the
twenty-fifth president of the United States, William McKinley, and celebrates the role of
music in the traditions of the White House. The McKinley administration (1897–1901)
is remembered as a time when the nation moved beyond its continental boundaries to
become an international power. The American people idolized McKinley during his
presidency, so suddenly cut short by an assassin’s bullets six months into his second term.
In celebration of the nation’s patriotic mood as the century turned, the illustrations
commissioned for the 2010 ornament feature festive, colorful scenes from the annual Army
Navy Reception at the White House in 1900. The front face of the ornament depicts
members of the United States Marine Band performing on the snow-covered North Drive
as arriving guests disembark from their carriages. The reverse side of the ornament shows
the band playing patriotic airs for President and Mrs. McKinley and their party in the
flag-bedecked splendor of the East Room. Photo used with permission from the White House
Historical Association
DEFENSE CREDIT UNION COUNCIL, INC.

BOARDROOM continued from page 1
Saudi Arabia, and their perspectives were
very interesting and thought provoking.
There is no doubt that we as a nation
face many challenges in the months and
years that lie ahead. I learned about some
of these challenges and can tell you, based
on the limited time we had to discuss the
issues, there truly are no easy answers. And,
regardless of the course of action we pursue, there will be adverse consequences.
Bottom line, whether the issues be terrorism, Afghanistan, Pakistan, the Mexican
drug cartels or North Korea, decisions
will have to be made that will not be popular, but hopefully will make our world a better and safer place.
In addition to the educational benefits I took away from the War College,
I took away something even more important, a greater sense of hope! The officers I met are our future leaders and
they will be responsible for making some
critical decisions. I left Carlisle knowing
that our future flag officers, will have the
education, experience, expertise, and compassion to make sound decisions—decisions
that will shape the future of our country for
generations to come.

Hanscom FCU Helps
Welcome Home Troops
Rebecca J. Gontarz, Hanscom FCU

H

anscom FCU helped welcome home
more than 30 base personnel from
overseas deployments as primary sponsor of
another Hanscom Heroes Homecoming.
Hanscom FCU is proud to have been
involved in the Heroes Homecoming series
since it began in 2007, allowing returning
servicemen and servicewomen and their
families to enjoy a special day together after
a long, often stressful time apart. On June
25, Hanscom FCU’s $1,500 donation contributed to an afternoon of live rock music,
carnival rides, games and food.
Former Red Sox player and longtime
television color commentator Bob Montgomery was also on hand to greet guests.
“It’s hard to imagine ever passing up a
chance to sponsor a Heroes Homecoming,”
said Hanscom FCU Chairman of the Board
Paul Marotta. “Nobody deserves a day to
enjoy each other more than these service
members and their families, and we’re happy to do what we can to provide it.”
5

DCUC CONFERENCE UPDATE

47th Annual Conference Preview

O

n Sunday afternoon, August 22, immediately following the Military Breakout
Sessions, you should plan to attend some thought-provoking presentations by our
valued Corporate Partners. As an added incentive, if you attend and fill out your red,
white and blue session tickets, you will have the opportunity to win CASH Prizes! Here
are just some of the excellent presentations that await you!
•		Winning the war against Mega Banks for your members and their financial needs—
Frank Gazely, Allied Solutions
•		Credit Union Investment Portfolio Strategy—Jon Coleman, 1st Empire Securities
•		Hot Topics in Facility Planning, Design and Construction—Tom White, Clayco
•		Asset Recovery Kit Program: Designed for Military Families with Financial Stress—
Dan Schenck, PenFed Foundation
•		Ten Ways to Improve Collections—Brad Young and Dan Boozer, SWBC
•		Giving your members more access to their money—Jim Gowan, CU24
•		Salute to Smart Investing—Ken Morris, Lightbulb Press
•		Executive Retention Strategies that Measure Up—Rich Brock, Burns-Fazzi, Brock
•		CURE—What is it and how can it work for you—Holly Herman, CURE
•		Using new technology to deliver high quality, cost effective financial education—
Allie Vered, ClearPoint Financial Counseling
•		The Foreign Exchange Opportunity with FSCC Shared Branching—Sarah Bang, CEO of
FSCC and Evan Shelan, CEO of eZforex.com, Inc
This year, our opening Chairman’s Reception, sponsored by AFFN, will be held at
Brit’s Pub, located just three blocks from the Hilton Minneapolis. We will have access to
the entire facility, including a Bowling Green on the roof, with fabulous views of downtown. We can spend the evening listening to some exceptional Honky Tonk music, enjoying some delicious food and experiencing a real Minneapolis welcome!
Most important this year, our goal is to raise much needed funds for the Vail Veterans Program. There will be many opportunities for everyone to support this wonderful
project. Whether you choose to purchase mulligans at the 17th Annual VADM Vincent
Lascara Golf Tournament, sponsored by CUNA Mutual Group, or bid on the Silent
Auction in our Showcase, we hope you will open your hearts and gladly participate.
We look forward to seeing you in Minneapolis next month!
CEO UPDATE continued from page 1
Given the prevailing challenges in our industry, advise the Commander of your core values and how these values have guided you and your Board over the years! Focus on “integrity”
for like the military, in our business…in our community…and in all we do, truth and honor
are uncompromising. They are priceless and key to developing a trusting relationship.
As you conclude your visit with the new Commander, leave him/her on a high note. Be
optimistic. Tough to do in this uncertain environment—but can do! With challenge comes
opportunities…reinforce those opportunities; share your vision and planned successes. Remember, this is a military Commander. While he/she appreciates the demands being placed
on you (us) by Congress and our regulators, fact is, they pale in comparison to the demands
we as a Nation our placing on our troops and their families.
That said, yours is a noble cause and you should share your pride with the Commander
and make him/her aware of your rich tradition of “serving those who serve our country.”
Truly there is no better mission than to serve our Nation’s finest, and to do so, in great
fashion, not as a financial institution, but as a financial cooperative—as a credit union!
Summer is a time of transition. As your new Command team hits the proverbial ground
running, make certain you get on their calendar asap and help him/her make that transition
to Command quickly and smoothly!
See you in a few short weeks in Minneapolis, Minnesota—August 22-25…“Navigating
Change…Creating opportunities!”
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Global CU Aims
to Save Members
Half a Million Dollars
in Half a Year
Abby Koder, Marketing Manager

G

lobal CU is on a mission to save
members half a million dollars in
half a year. As not-for-profit cooperatives,
CUs typically charge fewer and lower
fees than other financial institutions. On
average, credit union member households
save about $240 a year according to the
Credit Union National Association’s
(CUNA) membership benefits report.
In the first week of the campaign,
launched at the beginning of June
and running through the end of the
year, one credit union member saved
$5,041by refinancing their 7.99% APR
auto loan to a much lower 3.99% APR
at the credit union. “The savings over
the life of a loan are significant if you
are able to reduce your rate,” said Kim
Shill, Vice President of Lending at
Global CU.
How long it will take the credit
union to reach their goal depends on
the amount of the loan and the rate the
member is currently paying. Based on
the national average rate(s), the credit
union anticipates the goal will be met
by refinancing approximately 166 auto
loans or 190 credit cards: even less if they
refinance home loans. “We are encouraging people to take a look at the rates
they are paying on everything from credit
cards, auto loans, boat and recreational
vehicles and home loans to see how much
they can save by refinancing to a lower
rate,” says Shill.
The credit union has a history of
promoting financial education and last
year introduced their CentsABILITY
campaign, offering financial tips and
awareness. “We are in the business of helping people,” Jack Fallis, President/CEO
explains, “This campaign is a way for us
to share with our community the importance of understanding credit, interest
rates, and to show the substantial savings
that can be realized simply by being informed and taking action. Ultimately, our
goal is to help people keep more of their
hard earned money.”
DEFENSE CREDIT UNION COUNCIL, INC.
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Meet 4Troops!

F

our U.S. Army veterans have come
together to honor the sacrifices of
American military troops and raise awareness of their needs as part of a new music
group, 4Troops.
Rascal Flatts’ 2005 Number One
Country hit “Bless The Broken Road”
is among the songs 4Troops covered on
their self-titled debut album. “There’s
one original song on there, but most
of them are different covers of different genres, from Country to pop to
rock, inspirational and patriotic,” he
said. “It’s really an album for everyone.”
These are the singers you will meet
and hear LIVE and in person at the 47th
Annual DCUC Conference in Minneapolis next month.
Former Sgt. Daniel Jens, a native of
Milwaukee, Wisconsin, was attracted to
becoming a musician/singer after seeing
Elvis and The Beatles perform and hearing the adoring screams of their female
fans. He was inspired to join the Army
and serve his country after the events of
9/11. In October of 2007 he deployed
to Iraq with the 1st Cavalry Division as a
crew member of the Field Artillery Cannon. Jens sang at everything from Prayer
Breakfasts to Talent Nights at the U.S.
Embassy. Upon his return, Daniel went

on to become one of the top twenty acts
in season three of America’s Got Talent.
Former Cpt. Meredith Melcher
spent four years in the Army as an officer
in the Medical Service Corps where she
was deployed in support of the first Operation Iraqi Freedom. While on the front
lines of Iraq her ambulance platoon successfully evacuated hundreds of injured
Americans and Iraqis to higher levels
of medical treatment. Upon her return,
she was cast in the 2004 U.S. Army
Soldier Show and performed for audiences of military personnel and civilians
worldwide.
Staff Sgt. (Ret.) Ron Henry retired
from the Army after a twenty-year military career; his last seven years were spent
traveling unprotected roads in Iraq in the
dangerous position of Transporter and
Transportation Manager. Influenced by
Gospel music, Ron delivered stellar performances in the first season of Military
Idol, a show that featured military contestants in the popular American Idol
format. He went on to lead the successful Army singing group “Transportation
Express,” lifting the morale of those families whose military parents were serving
multiple deployments back to back.
Former Sgt. David Clemo—who
was in Basic Training, getting his first ID
on 9/11—initially deployed to Afghani-

4Troops will perform live at the 47th
Annual DCUC Conference in Minneapolis next month.

stan where he provided communications
support for major logistics and fire bases.
His second deployment, from November
2004, was as a team chief for communications and fiber optic cable installations
in Iraq. Following that, David spent a
number of fulfilling years as Assistant
Director of the U.S. Army Soldier Show,
touring and entertaining his fellow soldiers and their families.
Register for the DCUC Conference
today at www.dcuc.org.

Tower FCU Charity Golf Tournament Raises
$23,500 for the Johns Hopkins Children’s
Hospital and Children’s Miracle Network
Carla Ohler, Tower FCU

T

ower FCU hosted its 28th Annual Tower Classic Charity Golf Tournament at the Cross Creek Golf Club in Beltsville, Md. on June 4. With 109
golfers and 58 sponsors, the tournament raised $13,500 for the Johns Hopkins Children’s Center in Baltimore, Md., a member hospital of the Children’s
Miracle Network. CO-OP Financial Services added an additional $10,000
through their Miracle Match Program, bringing the day’s total donation to
$23,500.
Doug Allman, President of NASA FCU, won the 50/50 raffle and
promptly donated the money back to charity. The winner of the putting contest, Mike Abner of Frank Parsons, won a Blu-Ray DVD player. Rob Kelm,
Tower’s IS Operations Supervisor, won the raffle for a day of golf for four at
Renditions Golf Club in Davidsonville, Md. Many other golfers won door
prizes, generously donated by Tower vendors, sponsors, local businesses and
sports clubs.
DEFENSE CREDIT UNION COUNCIL, INC.

Dick Brake, Tower FCU’s Senior Vice President of Member Services, presents the Tower Classic check to Christin
Porter, Associate Director of Development of Johns Hopkins Children’s Center. Photo provided by Tower FCU
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Tower FCU Awards
Scholarships to
Three Young
Members
Natasha, Henry, Tower FCU

T
Hanscom FCU Chairman of the Board Paul Marotta (left center, holding check), presents a
check for $1,500 to Brig. Gen. Harold Greene, Natick Army Labs. Sharing a moment with
them are (left to right): Lt. Col. Kari Otto; Hanscom FCU President/CEO, David Sprague;
Hanscom FCU SVP of Operations, Jim Potter; Hanscom FCU VP of Branch Administration,
Elaine Jones; Hanscom FCU Natick Branch Manager, Bill Basler; Hanscom FCU Board Member, Al Hart; and Patric McGuane, Natick Army Labs. Photo provided by Hanscom FCU

Hanscom FCU Presents Matching Grant Check
to Family and Morale, Welfare and Recreation
Rebecca J. Gontarz, Hanscom FCU

H

anscom FCU gratefully presented the Natick, Mass. Office of the Army’s division of
Family and Morale, Welfare and Recreation (FMWR) with a $1,500 check from the
Armed Forces Financial Network.
This is the fourth straight year this gift from the AFFN’s Matching Grant Program
has exceeded the $1,000 awarded with Hanscom FCU’s Board Memorial Award.
The FMWR received the Board Memorial Award last fall for its Angel Tree Program,
which helps make sure no Natick-area soldier or their family experiences a holiday without
gifts. The local Army Community Services Office works with FMWR to deliver the packages directly to recipients’ doors.
“It isn’t always easy for a holiday-based charitable effort to get the support it needs
before the crush of December, so I’m particularly excited about the AFFN’s grant for this
year’s Board Memorial winner,” said Hanscom FCU Chairman of the Board Paul Marotta.
“Another $1,500 will mean more packages on more doorsteps, and that should put a smile
on a whole lot of faces right here in the summer.”

Ascend FCU Donates More Than $5K
for Middle Tennessee Flood Relief
Greg Davis, Ascend FCU Public Relations Coordinator

A

scend FCU is donating $5,535 to the Red Cross to assist victims of the May 1 flooding in Middle Tennessee. “Our thoughts and prayers continue to be with those suffering from this natural disaster,” Ascend President and CEO Caren Gabriel said. “The
response and willingness of Ascend employees to assist flood victims truly speaks to the
credit union motto of ‘People Helping People.’ We hope this donation eases the tremendous
burden of recovery facing so many Middle Tennessee families.”
For the last three Fridays and Saturdays in May, Ascend employees were allowed to
“dress down” to blue jeans for a donation of at least $5. The credit union offered to match
the employee contribution up to $2,500. Employees raised a total of $3,035, bringing the
total amount donated by Ascend to $5,535.
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ower FCU members Raven Haller
of Linthicum, Md., Carly Hall of
Glen Burnie, Md. and Madeline Matotek
of Ellicott City, Md. won three of the 10
$1,000 scholarship awards from the annual College Scholarship Program, sponsored by the Credit Union Foundation of
Maryland and the District of Columbia.
The young winners also received
an unexpected gift—more money for college. Tower matched each winner’s award
with an additional $1,000. Tower representatives presented the awards to the
winners and their families at three separate presentations at a Tower branch of
their choice.
One of the award recipients found
it difficult to contain her excitement after receiving her additional check. “This
was such an unexpected surprise,” gushed
Ms. Hall. “Receiving this award was definitely worth the time it took for me to
write my essay. I’m really proud of what
I’ve accomplished.”
Tower also donated $3,000 to the
Credit Union Foundation to benefit future scholarship programs. Kyle Swisher,
Executive Director of the Credit Union
Foundation, attended each award presentation and was very grateful for the surprise donation.
Tower kept the generosity rolling
and awarded another deserving young
member, Josh Carback, from Finksburg,
Md., with a $2,000 scholarship check. He
was first runner-up in this year’s essay
competition.
The theme for this year’s essay contest
was, “How can your credit union membership help you avoid financial pitfalls?”
The College Scholarship Program is made
possible with the support of Maryland
and Washington, D.C. credit unions.

Got News?
E-mail Debbie Morello at
dmorello@dcuc.org.
DEFENSE CREDIT UNION COUNCIL, INC.

DEFENSE CREDIT UNION PEOPLE IN THE NEWS…
San Antonio, TX—Security Service FCU announces the promotion of Mario Gomez to
service center manager of its Boerne location. Gomez has been employed with the credit
union for more than 10 years and previously served as the training supervisor for the 24/7
Member Contact Center. He has also held numerous positions with increasing responsibilities throughout his tenure with the credit union. Gomez will oversee the daily
operations of the Boerne location…Aberdeen, TX—Aberdeen Proving Ground FCU,
Harford and Cecil County’s largest credit union, is proud to announce that Sharon Sykes
has joined the credit union’s executive management team as Senior Vice President, Marketing. Sykes brings over 25 years marketing management experience to APGFCU. She will
lead the credit union’s marketing efforts to create interest, awareness and recognition for
its products and services. She will plan, organize and manage all marketing functions to
achieve growth and visibility consistent with the credit union’s mission.

DEFENSE CREDIT UNIONS IN THE NEWS…
San Antonio, TX—Thanks to the fundraising efforts of Security Service FCU (SSFCU) employees, the Security Service Charitable Foundation recently donated more than
$12,000 to the Cystic Fibrosis Foundation’s (CFF) “Great Strides” Walk. JT Cody, Security Service senior vice president and CFF chairman of the board, presented the check on
behalf of the Foundation to Hugh Farr, executive director for the CFF Lone Star Chapter.
The donation will help support future Cystic Fibrosis research. The Foundation helps to
further Security Service FCU’s corporate goal of community service by contributing to
deserving organizations and causes in the credit union’s market areas…. Woodbridge, VA—
Belvoir FCU announces its 2010 scholarship winners. This year’s scholarship essay had
many high school seniors and college students answering a question about how credit unions
can better serve their generation in the future. The winners included Jarrod Hardin from
C.D. Hylton High School and Robert Cordell from Shenandoah University (SU). Jarrod
will attend Virginia Commonwealth University in the fall to study Pre-Med and Cordell, a
current student at SU, received the continuing student scholarship.

Grow Financial Honored as Most Supportive to
Women In Business at eWomen Network Awards
Dave Richards, Grow FCU

G

ABNB FCU Awarded
the 2010 Business
and Industry
Partnerships Award
Kelli Ragland, Director of Marketing

A

BNB FCU(ABNB) was presented
with this prestigious award, Thursday, June 17, by the Virginia Department of Education. A Financial Service
Career Studies Certificate program was
created out of a collaboration between
ABNB and TCC. The certification includes a one-credit student orientation
class and 8 three-credit courses equaling 25 credit hours. This partnership
not only serves the ABNB students, but
all students in the region are invited to
enroll in this certificate program. Upon
completion of the program, ABNB employees are awarded their certificates in
a company onsite graduation ceremony.
“We (TCC Workforce Development) have enjoyed a long-term partnership with ABNB FCU that has enabled
us to provide both credit and noncredit
educational tools that allow ABNB employees to expand their skills in both the
financial and the business world. Together
we have worked to further the ABNB
image of excellence in informed and professional financial services. The Business
and Industry Partnership Award is welldeserved and represents ABNB’s commitment to providing a culture of professionalism and a successful career path
for their employees,” states Mary Greer
Landon, Ph.D., AVP Workforce Development for TCC.

row Financial was founded on a commitment of inclusion, opening up membership
to underserved population segments in the Tampa Bay area. Naturally, this commitment extended to its hiring and promotion practices, and the success the credit union has
achieved in providing women with equal opportunities for advancement was recognized by
eWomen Network of Tampa/St. Petersburg, which presented Grow Financial with the 2010
Most Supportive to Women in Business Award.
Kimberly Woollard, SVP for Human Resources and Professional
Development, accepted the award on behalf of Grow Financial. “This
is a tremendous honor for all of our employees,” said Kim. “We are
excited that others have recognized the outstanding efforts of our
own employees in promoting diversity throughout our organization
and in the communities we serve.”
The commitment Grow Financial has made to diversity in the
workplace is evident throughout the company, where women and
minorities are employed at every level, from the teller line to the
executive offices.
“As a local credit union,” continued Kim, “our commitment to
diversity gives us an edge over competing financial institutions in
this market. Our members are comfortable banking with us, because Left to right: Katherine Peterson, Kimberly Woollard, Suzie Skiratko,
they identify with us.”
Marsha Falkenburg and Dierdre White.
DEFENSE CREDIT UNION COUNCIL, INC.
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Travis CU Awards 21 Scholarships and
Receives Congressional and California
State Senate Recognition
Shérry Cordonnier, CUDE, Director, Corporate Relations

T

ravis CU recently awarded 21 worthy high school students the Mary Keith Duff
Memorial Scholarship. The credit union offers the scholarships to assist its young members with the increasing cost of higher education and to reinforce its commitment to the
financial success of our country’s future leaders.
During an elegant “Ivy League” summer reception, each scholarship recipient was
presented a $1,000 scholarship to help them with college expenses. The students also
received a scholarship certificate, a certificate of special Congressional recognition, a
California State Assembly certificate of recognition, a California State Senate certificate
of recognition, a small gift and complementary photos. The reception included hors de
oeuvres and classical music, and was decorated with columns and ivy to give the room an
“Ivy League” ambience.
The Travis CU Board of Directors established the scholarship program in 2004
and named it the Mary Keith Duff Memorial Scholarship Fund in honor of a long-time
board member, who passed away in December 2004. To date, Travis CU has contributed
$117,000 to the program and will continue to award $20,000 annually.
“As a credit union, we are founded on the philosophy of ‘people helping people,’
and we stand behind the principles that promote human development and social responsibility,” says Curt Newland, chairman of the board for Travis CU. “Offering these scholarships is just one way Travis CU is assisting young members.”
“These students’ achievements in school and community along with their aspirations
for the future signify that they have the dreams and determination to make a difference in
the lives of others,” adds Patsy Van Ouwerkerk, Travis CU president and chief executive
officer. “We are proud to honor them and be part of their plans for the future.”
Travis CU received its own accolades at the reception. Prior to the scholarship presentations, Kathy Hoffman, senior field representative for Congressman George Miller presented a Congressional Resolution to Travis CU endorsing its financial literacy work with
foster youth. Dawn LeBar, senior field representative for California State Senator Lois
Wolk and Erica Rodriguez-Langley, field representative for California State Assemblymember Mariko Yamada, presented a California State Senate Certificate of honoring
Travis CU for its work with the Money Matters program for foster youth.
 	 “When I think of Travis CU, I don’t think of a business, I think of family, so it is
only fitting that we honor them for all that they give back to our community,” said Dawn
LaBar. “I’m always impressed by the way Travis is not only supportive to their members,
but also to our youth by investing in their education. The scholarships are only a small part
of what Travis gives to ensure our youth have a healthy start to a vibrant future.”
The Scholarship Committee, made up of board members, volunteers and senior
staff, selected the finalists for Travis CU’s sixth annual distribution of scholarship funds.
Nearly 100 students applied.
To apply for the scholarship, college-bound high school seniors, who are Travis
CU members in good standing, had to have a GPA of at least 3.0 (on a 4.0 scale). Application requirements included a completed Travis CU Student Scholarship Application, a
250-word personal statement essay describing post college plans and goals as they pertain to
field of study, a transcript copy certified by a high school official and one letter of reference
from a teacher.

DCUC 2010 Conference • August 22–25, 2010
The Hilton Minneapolis • Minneapolis, MN
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Service CU to
Host Blue Angels
for Air Show
at Pease
Karen Benedetti, Service CU

S

ervice CU will host the United States
Navy Blue Angels during their stay
for the Boston-Portsmouth Air Show at
the Portsmouth International Airport at
Pease, August 28 and 29.
The Navy Blue Angels will bring
high flying performance to New Hampshire for the first time in 20 years as the
headline act of the air show, which is
predicted to draw hundreds of thousands
to the area. The Blue Angels serve as positive role models and goodwill ambassadors for the U.S. Navy and Marine Corps
and will be accompanied by Service Credit Union representatives as they travel
throughout New Hampshire including a
visit to Portsmouth Regional Hospital.
“We are proud to be the host of the
Blue Angels. Residents of many communities we serve can enjoy their precision
flying,” says Gordon Simmons, President/
CEO of Service CU. “We are honored
that the Blue Angels chose to be in New
Hampshire.”
A Blue Angels flight demonstration
exhibits choreographed refinements of
skills possessed by all naval aviators. It
includes the graceful aerobatic maneuvers of the four-plane diamond formation, in concert with the fast-paced,
high-performance maneuvers of its two
solo pilots. Finally, the team illustrates
the pinnacle of breath-taking acrobatics,
performing maneuvers locked as a unit in
the renowned, six-jet delta formation.
For information on tickets for
Service CU members, visit servicecu.org
beginning Monday, July 19.
DEFENSE CREDIT UNION COUNCIL, INC.

Tinker FCU Takes Financial
Education to Prison Inmates
Nancy Entz, VP/Marketing Manager

T

wo years after expanding its financial education outreach in the communities it serves,Tinker FCU is finding
new venues it never anticipated. In addition to delivering workshops for schools,
business partners, civic organizations,
churches and its own members, the credit
union’s AVP/Manager, Financial Empowerment Program, Cynthia Campbell, has
found an eager audience in Oklahoma
prisons and Department of Human Services facilities.
“I’m not sure I would ever have
thought to pursue these channels, but
after conducting workshops at two minimum-security prisons at the request of the
Department of Corrections, I can’t think
of any group who needs it more,” Campbell said. “They were probably the most
attentive group I have ever taught. For
education to be relevant to adults, who are
learning voluntarily, the information has
to have an immediate purpose. These folks
were ‘plugged in’ to the workshop—actively listening, asking questions, offering
feedback and sharing ideas.”

Campbell conducted workshops at
two minimum-security prisons in Oklahoma for prisoners who are within about
a year of being released. At Clara Waters
community Corrections Center, a men’s
facility, she presented two topics, Building a Better Budget and Understanding
Credit, to an audience of about 30 inmates. A week later, she visited Hillside
Community Corrections, a women’s facility, presenting the same topics to 37 inmates.
“They are making plans for how to
reintegrate into their family life and society,” Campbell said. “They have all the
same concerns everyone else has, like
how they’re going to pay their bills and
make a living.
“I was treated with respect and would
teach there again. They were a gracious
audience.” She said several of the inmates
were TFCU members. Since being incarcerated, their only means of conducting
their financial business is by telephone.
They commented that the member service representatives who answer the phone
always treat them with respect, and that is
very important to them.

“I learned that incarceration is hard
on the soul. Many of these people were
depressed. Just the fact that TFCU cared
enough to show up and take an interest
in them, teach them and give them a free
pen made their entire week.”
Another rewarding experience for
Campbell and other TFCU employees
on the Financial Empowerment Team is
presenting workshops for at-risk youth
without parental support. TFCU has presented financial education to teens in a
drop-out recovery program, those in the
Supporting Kids in Independent Living
(SKIL) program and those in the Department of Human Services system who are
about to ‘age out’ of the system when
they turn 18.
“Many of these young people are already living on their own or will be soon,
when they turn 18. They need advice on
how to get a job, maintain a budget and
manage a checking account,” Campbell
said. “Our goal in providing free financial
education is to help people, and we love
to bring that sort of knowledge to teens
who probably won’t get it anywhere else.”
TFCU presented 443 financial education workshops to more than 10,000
children and adults in 2009, and is on
track to meet or exceed those numbers
this year.

Security Service FCU Helps
Military Members Build
Strong Financial Futures
with Military Saves Program
Jessica Leal, Corporate Communications

S

Security Service FCU employees held a month-long internal book drive for the San Antonio
Children’s Shelter library. Ezequiel Garcia, assistant manager for Security Service (right),
presented 685 children’s books to Alyse Lilie, volunteer coordinator for the Children’s
Shelter. Security Service FCU supports the Children’s Shelter through corporate donations, volunteerism and employee fundraising. Photo provided by Security Service FCU
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ecurity Service FCU recently served
as a partner in the annual Military
Saves campaign, a week-long promotion
of the Military Saves program, which educates service members through a variety
of financial workshops and activities.
Security Service has set the pace during the annual campaign for four consecutive years and has been recognized as a
leading financial institution with the most
sign-ups nationwide. This year, Security Service enrolled an impressive 3,040
military men and women during the oneweek campaign. The credit union also
promoted the program throughout the
following month, recruiting an additional
820 military members into the program.
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DCUC CONFERENCE TRAVEL UPDATE

Summer in Minneapolis—What to Expect!

S

ummer is the perfect season to visit Minnesota! Restaurants bustle with sidewalk
patrons on Nicollet Mall and the city is animated with bikers, joggers, sunbathers
and festivals. Temperatures average in the high 70’s and low 80’s and a bit cooler in the
evening. Be sure to check online weather services for up-to-the-minute weather forecasts
for the Twin Cities before you leave so you can pack accordingly!
Getting to the Hilton Minneapolis Hotel from the Airport:
The Minneapolis-St. Paul International Airport is not part of any city but is nestled between
Minneapolis and St. Paul. Because of this central location, you aren’t far from anywhere in
the metro community when you land at MSP.
A light rail system connects the airport to Mall of America, as well as to downtown
Minneapolis and several other locations. However, since the Light Rail lets you off downtown several blocks from the Hilton Hotel, you might want to consider other ground transportation, such as taxis or shuttles with your luggage.
Taxi service and Airport Shuttles are found at Terminal 1-Lindbergh and are accessible
via the Tram Level (Level T). Signs will direct you one level up to the taxi starter booth,
where airport staff will assist you in obtaining a taxi. Downtown Minneapolis is approximately 16 miles from the airport, with fares averaging $34-$44, one way.
DCUC has arranged a discounted shared ride service (Code NRWE6) to and from the
airport by SuperShuttle. To make a reservation using SuperShuttle, simply go to the DCUC
Website, www.dcuc.org, click on Travel/Airport Transfers (across the top of the page) and
you will find all the information you need to make your reservation. Or if you prefer, call
612-827-7777 ext 305 if you have specific questions. Cost is $15 one way/$26 round trip
using the online discount code. Ticket counters are located in the Terminal 1-Lindbergh
Ground Transportation Atrium, accessible via the terminal’s Tram Level. Advance reservations are highly recommended.

Safe tr
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Minnea els to
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