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VIEW FROM THE BOARD ROOM

CEO UPDATE

Independence
Day

The Talent Amendment—Alive and Well!

Gordon Simmons, President/CEO,
Service CU; Chairman, DCUC

I

ndependence Day is a very special day
for all Americans and if we reflect just
a little upon it, it is more important than
ever. We all know that Independence Day
is regarded as the birthday of the United
States as a free and independent nation
and that we have set aside July 4 every
year for its observance. Why July 4? Well,
that is the day our forefathers declared our
independence from the Kingdom of Great
Britain—July 4, 1776—with the signing
of the Declaration of Independence.

In 1776, the people of the 13 British colonies located along the eastern
coast of what is now the United States
were engaged in a war for independence
due to what was considered unjust treatment by the king and parliament in
Britain. The war began in 1775. But,
as the war continued, the colonists realized that they were fighting not just
for better treatment; they were fighting
for freedom from England’s rule. The
continued on page 3

Roland A. “Arty” Arteaga, President/CEO, DCUC

D

uring this past month we worked an action on behalf of the Pentagon that warrants
a reminder of the consumer credit rules pertaining to military personnel.
As you know, in 2006 the Department of Defense, working closely with Congress, succeeded in getting the Talent Amendment passed. After a year of debate, dialogue and discussion, the Talent Amendment was approved into law as a part of the 2007 National Defense
Authorization Act…and in August 2007 the Department’s Final Rule (implementing the law)
was codified in 32 CFR Part 232. The purpose of the Talent Amendment was to curb predatory lending by limiting the cost and terms of credit extended to military personnel and their
families. While the details of the Final Rule can be found on our website (www.dcuc.org),
given the action we worked earlier this month, I wanted to remind you of the basic provisions
in law and ensure your awareness of the Department’s oversight role.
The long and short is this: creditors who offer consumer credit to military personnel and their dependents (i.e., closed-end payday loans, vehicle title loans, and/or refund
anticipation loans, as defined by law) cannot charge more than 36% Military Annual
Percentage Rate (MAPR). The 36% MAPR includes the APR calculation for closed end credit
under Reg Z, and it includes such items as interest, credit service charges, credit insurance
premiums, fees for credit related ancillary products, and the like.
There is little, if any flexibility in the definition of the MAPR, and frankly, even less
flexibility in the definition of specific terms. Consumer credit is “closed-end credit offered or
extended to a covered borrower;” a payday loan is “closed-end credit with a term of 91 days or
fewer in which the amount financed does not exceed $2,000;” a vehicle title loan is “closed-end
credit with a term of 181 days or fewer that is secured by the title to a motor vehicle;” and a
Refund Anticipation Loan is “closed-end credit in which the covered borrower expressly grants
the creditor the right to receive all or part of the borrower’s income tax refund.”
The definitions are crystal clear, and as I mentioned earlier this year, according to DoD, for
the most part, creditors are abiding by the rules. That said, and as with any form of legislation there is some grey area…and in terms of this rule, the gray comes in the form of “intent.”
As you approach your mid-year reviews and contemplate developing and/or enhancing
alternatives payday loan products—and let there be no mistake, our troops seek and need such
products—I would ask that you not only keep the basic provisions of law in mind, but also,
and more importantly, the law’s (and DoD’s) intent. Simply said, the intent of the statue is
“to restrict or limit credit practices that have a negative impact on Service members without
impeding the availability of credit that is benign or beneficial to Service members and their
families.” Rules are one thing; intent is another…and while we can easily structure a product
that meets the basic parameters of the law and the Department’s Final Rule, the true litmus
test comes with meeting the “intent.”
continued on page 5
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Scott CU recently presented a $1,000 check to representatives from the City of Edwardsville for its sponsorship of the Route 66 Festival. Left to right: City of Edwardsville Parks
and Recreation Director Robert Pfeiffer, SCU Edwardsville Branch Manager Charlene
Stovall, Scott CU Community Relations Representative Allison DeGroot, Parks and Recreation Program Coordinator Katie Grable. Photo provided by Scott CU

Scott CU to Be Route 66 Festival Sponsor
Adam Koishor, Chief Marketing Officer

R

epresentatives from Scott CU recently presented a $1,000 check to Edwardsville
officials for its sponsorship of the 2010 Route 66 Festival held in Edwardsville on June
11-12. Scott CU was the food court sponsor for the event and also had its mobile Money
Zone ATM on site throughout the event.
Scott CU Community Relations Representative Allison DeGroot and SCU Edwardsville Branch Manager Charlene Stovall presented the check to City of Edwardsville Parks
and Recreation Director Robert Pfeiffer and Parks and Recreation Program Coordinator
Katie Grable.
“We were excited about the opportunity to be a part of the Route 66 Festival,” said DeGroot. “Scott CUs is really dedicated to giving back to the community and this was another
way for us to support a local event.”
Scott CU has made giving back to its communities a major priority. The local credit
union contributed about $120,000 and volunteered more than 1,500 hours to a variety of
local civic efforts throughout the region through the end of 2009. “We realize that without
our members and the communities in which we serve, we would not exist as a financial
alternative,” DeGroot added.
The credit union has increased its community involvement in the past few years
while also increasing its efforts to educate consumers of the value of doing their financial
business with a not-for-profit credit union. “We really want people in the area to know
more about the value of doing business with a credit union,” DeGroot said. “That is why
we have really focused our time on educating area residents about Scott CU. One of the big
ways we’ve done that is through our community involvement.”
Scott CU is open to anyone who lives or works in an 11 county area, including Madison, St. Clair, Monroe, Randolph, Perry, Franklin, Jefferson, Washington, Clinton, Marion
and Bond counties. Additionally, anyone active or retired military also can have accounts
with Scott CU.
Scott CU currently has 14 area locations: Scott Air Force Base, East Belleville, Fairview
Heights, Collinsville, O’Fallon, Edwardsville, Cahokia, Waterloo, Highland, Caseyville,
West Belleville, Millstadt, Mascoutah and Troy.
For details on opening accounts at Scott CU, visit www.scu.org, call 1-800-888-4728,
or stop by any of the credit union’s branches.
DEFENSE CREDIT UNION COUNCIL, INC.

Jean Yokum Honored by Virginia’s CUs
With Lifetime Achievement Award
Courtesy of Virginia CU League

L

angley FCU President/CEO Jean
Yokum, a living legend in the CU
movement, was honored May 7 by Virginia’s credit unions with the prestigious
James P. Kirsch Lifetime Achievement
Award. The Kirsch Lifetime Achievement
Award is presented to deserving leaders
in Virginia’s credit union movement for
their extraordinary service to their credit
union and the greater credit union community. It recognizes those individuals
who have unselfishly devoted their time
and energy to ensuring a brighter, better
future for credit unions. It is named in
honor of the late James P. “Jimmy” Kirsch,
a longtime credit union volunteer whose
passion for the movement led him to
leadership roles at the state, national and
international levels.
Mrs. Yokum joined Langley as a teller
in 1953. She became President/CEO in
1979 when LFCU had $75 million in
assets. The credit union now serves more
than 176,000 members and has approximately $1.5 billion in assets. Her 56-year
career at Langley FCU gives her more tenure than any known active credit union
professional.
“I’ve always had a simple philosophy when it comes to leadership: lead by
example, be strong, be true, be someone
that others can believe in,” said Yokum. “I
hope that others see the loyalty and passion that I have for our members, for this
credit union and for our employees.”
Yokum said she feels blessed to be a
part of the credit union movement. “Credit unions do so much for everyday people.
I appreciate the fact we’re helping members do what they couldn’t do otherwise,
whether that’s saving for a child’s college
education or even purchasing a car.”
Under her leadership, Langley FCU
has become a recognized leader in innovation with programs such as the Langley Saves Share Account, which offers
younger and lower-income members
the opportunity to build their savings in
high-yield, low-balance savings accounts;
the QuickCash Loan, an affordable
alternative to payday lenders; CreditBuilder, a program designed to help members with no credit, little credit or unDEFENSE CREDIT UNION COUNCIL, INC.

favorable credit; and the Financial Learning In Progress (FLIP) program, which
teaches young people money management basics.
She has also been an active volunteer at both the state and national levels,
serving on various boards, including the
Defense Credit Union Council, an association of credit unions with militaryaffiliated fields-of-membership, and the
Credit Unions Care Foundation of Virginia, a non-profit launched in 2009 to
aid Virginia’s credit unions in pursuing
their educational, charitable and community development missions.
Yokum’s storied career and community service has been honored with a
host of awards, including recent induction
into the Credit Union Executive Society’s
Hall of Fame, CEO of the Year honors
in 2009 from the National Association
of FCUs, and the 2008 Humanitarian
Award from the Virginia Center for Inclusive Communities. She has served on the
board for the Virginia Air and Space Center, the Better Business Bureau, Peninsula
Family Services, USO of Hampton Roads,
and is active in the United Way.
“I hope I’ll be remembered as a pas-

Jean Yokum receives James P. Kirsch
Lifetime Achievement Award from Rick
Pillow, VCUL President. Photo provided
by Langley FCU

sionate person who never put myself
first,” said Yokum. “I feel blessed to have
had the career I’ve had, to have known so
many wonderful people in the credit union
movement and beyond. As for my accomplishments; I credit God, family, board,
staff, and members.”
“I never really aspired to be a CEO,
but it certainly broadens one’s scope.
It allowed me to teach people, to hopefully
guide others toward success in their own
careers. I hope I inspired others with my
own simple philosophy to be the best wherever you are and in whatever you do.”

FROM THE BOARD ROOM continued from page 1
Declaration of Independence, signed by leaders from the colonies, stated this clearly,
and for the first time in an official document the colonies were referred to as the
United States of America. Independence Day, when we fly the American Flag with pride,
is a day commonly associated with fireworks, parades, barbecues, carnivals, fairs, picnics,
concerts, baseball games, political speeches, ceremonies, and various other public and
private events celebrating the history, government, and traditions of the United States.
We Americans know how to celebrate—celebrate we do and for good reason.
And our flag? Well, the “Stars and Stripes,” the official National symbol of the United
States of America was authorized by congress on Saturday, June 14, 1777. The Continental
Congress resolved that the flag of the thirteen United States be “Thirteen stripes alternate
red and white: that the union be thirteen stars, white in a blue field, representing a new
constellation.”
The United States is truly a diverse nation made up of dynamic people. But, through
the Internet we are learning about and communicating with people of different nations,
with different languages and different races throughout the world. Bringing the world
closer with understanding and knowledge that can only benefit all nations in the understanding, observance and celebration of their “independence day.” So, let’s enjoy our independence, never take it for granted and celebrate with other nations of the world that have
secured their freedom as well. And, we should never lose sight of the great sacrifices that
our forefathers made to ensure that we could celebrate this holiday, nor the daily sacrifices
that our military personnel are making to ensure we remain a free and proud Nation!
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The Foreign Exchange Opportunity
Evan Shelan, CEO eZforex.com, Inc. E-mail: Evan.Shelan@ezforex.com

F

oreign countries with excess capital
reserves invest in various countries’
capital markets, such as foreign exchange.
In addition, individuals and corporate
purchases of foreign exchange equate to a
total of $3.2 Trillion each day.
In 2008, over 40 million passengers
boarded airplanes from U.S. airports
to international destinations—according to the Office of Travel & Tourism Industries. Many of these passengers are credit union’s members. According to eZforex.com’s metrics, the
average purchase per diem traveling is
$200. Assuming the average vacation is
only eight days; consumers are purchasing
$1600 worth of foreign currency for a
family of two. Consumers on vacation for
eight days purchase $1,600 worth of
foreign currency, based on a recent study
and metrics derived from thousands of
eZforex transactions by credit union
members throughout the United States.

Are credit unions
getting their share?
Recapping the opportunity in the United
States, 40 million people purchasing only
$800 worth of foreign currency prior to
traveling overseas creates a $32 Billion
foreign currency market. Granted some
members wait to purchase once they arrive overseas using a credit or debit card
but not without a fee. While a 3% foreign
exchange conversion is the norm, some
credit unions absorb up to 2% of the fee.
But, we cannot assume everyone is using
a credit union charge card to make overseas purchases. eZforex seldom advocates
members funding an entire vacation with
cash. Using a mix of cash and debit/credit
cards are advisable and most preferred by
credit union members.

Why do people buy foreign
currency beforehand?
After surveying tens of thousands of
people traveling overseas for the last several years, the #1 reason consumers purchase foreign currency prior to traveling
4

is summed up in one word: Convenience.
The Internet has created the mechanism
for members to save hours of time with
a safe and secure purchasing conduit
between members and the Retail distributer. Consumers prefer taking five minutes to purchase foreign currency either
online or at a credit union versus worrying about locating a trustworthy venue
once arriving overseas.
Recently, a member from Franklin
Mint FCU (FMFCU) in the Philadelphia
area performed a Google search to purchase foreign currency. A few weeks prior,
FMFCU placed a link on its web site publicly announcing the new program. The
member was thrilled to learn her credit
union was now selling foreign currency
and placed the first order. The member is
employed by a local college and oversees
the study abroad program.
In addition, the college caters to
many foreign students. The credit union
member is promoting FMFCU’s foreign
exchange program to all students and
faculty.

Are credit union members
better off buying foreign
currency before leaving
the United States?
Absolutely! Most U.S. based foreign exchange models work hard to maintain
exchange rate integrity by maintaining

log margins. European paradigms are
much different in nature. Hotels, airports, and local kiosks charge upwards of
20% above US levels to exchange money. Many people trading US dollars for
foreign currency from untrustworthy
sources may return with counterfeit.
Security is another reason members prefer to purchase prior to landing overseas.
Having strangers gaze at members exchanging foreign currency at ATM is risky
business.

How will the lower
Euro affect travelers?
The Euro is very likely to drop much lower. In fact, many pundits including myself
predict the bottom may be around par
with the US dollar. No one really knows
the severity of the European economic
crises and which subsequent countries
may fall to an economic tsunami. Since
Europe’s peak last summer, the Euro has
dropped close to 15%. Anyone traveling
to Europe is now saving 15% on all purchases. Should the Euro continue to drop
to par with the US dollar, Europe shall experience a sale representing 60% off from
last summer’s peak.
eZforex.com, Inc., a Texas based
company, is the nation’s leading Foreign Exchange service provider for credit
unions, airlines and travel-related portals.
Incorporated in 1994, eZforex.com was
created to provide a Business to Business
(B2B) and (B2C) platform to its affiliate’s
clients prior to departing the United Sates.
Today, eZforex services over 5,000 financial institutions including credit unions
and banks. For more information please
visit www.ezforex.com or call 877-3936739 ext. 4090.

Don’t forget to register for DCUC’s 47th Conference!
Remember, if you register five
attendees, then your President/
CEO can attend at NO CHARGE!
To register and for full program
details, visit www.dcuc.org and get
ready to attend the conference that
is created and developed solely for
Defense Credit Unions!

DEFENSE CREDIT UNION COUNCIL, INC.

Tower Hosts Free Seminar
“The Workout that Works”
by Fitness Guru Dr. Paul Kennedy
Carla Ohler, Tower FCU

T

ower FCU sponsored a free fitness seminar for employees on May 24. Over 50
employees attended “The Workout that Works” hosted by local fitness guru, Dr.
Paul Kennedy. Dr. Kennedy is the former Strength and Conditioning Coach for Penn State
University, has hosted his own TV and radio shows, and is the author of “Be Fit Stay Fit—
Why Your Workout Does Not Work and How to Fix It.”
During the hour-long seminar, Dr. Kennedy discussed how to incorporate workouts into daily life, why some workouts don’t work, sensible weight loss methods, and the
importance of strengthening exercises. Participants enjoyed a healthy lunch, provided by
Leisure Fitness of Columbia, as they watched Dr. Kennedy’s energetic presentation.
At the end of the seminar, several Tower employees walked away with door prizes.
Four employees won copies of Dr. Kennedy’s latest book, and one lucky winner took
home a Life Fitness Body Shape Kit.
The free seminar helped promote Tower’s new employee fitness room and is part of
Tower’s award-winning Wealth of Wellness program. A second free seminar about stress
management is scheduled later in the month.

Andrews FCU Participates in Prince
Georges County Community Events
Melissa Gardner, Andrews FCU

A

ndrews FCU participated in two recent events held in Prince Georges County, MD.
Serving as a major sponsor, Andrews Federal joined the Prince Georges County
Health Department and over 600 runners and walkers at the 2nd Annual Riverfront
Revolution Run and Walk. The event took place at the National Harbor and promoted
a healthy living lifestyle for Maryland residents. Prince Georges County Executive, Jack
Johnson, also participated in the race and thanked all vendors and attendees for making
the event a success.
Andrews Federal also served as a vendor for the Maryland National Capital Park &
Planning Commission’s (MNCPPC) Festival of Nations Fair in Fort Washington, MD.
Over 1,000 people attended the event, which featured music, dancing, moon bounces,
cultural foods, and games. Andrews Federal opened accounts for new members and
handed out financial literacy information to attendees.
“We love to participate in these events,” says Tameyka Whitney, Andrews Federal
Community Development Officer. “Andrews Federal has a lot to offer and we want to
educate the community about the credit union difference and the benefits of credit union
membership.”

Chairman’s Reception at Brit’s Pub
Brit’s Pub, where we will gather for this year’s Chairman’s Reception, sponsored
by the Armed Forces Financial Network, is one of the most beloved destinations
in the city. Brit’s is a mingling ground for everyone, young and old, businessman
or not. In the summer, lawn bowling on the roof is a can’t-miss! Join us for some
music and some fun, along with some delicious food right on Nicollet Mall. You
won’t want to miss this special event!

DEFENSE CREDIT UNION COUNCIL, INC.

CommonWealth One
Wins Award
Angie Tran, Marketing Manager

C

ommonWealth One FCU (“CommonWealth One”) won the Virginia
Credit Union League’s “Penny Wars”
challenge for the state of Virginia. In
April, the staff participated in a “Penny
Wars” competition and raised $1,596.87.
The money will benefit the Children’s
Miracle Network.
“We are honored that our efforts
were recognized by the Virginia Credit Union League,” said John R. Blair,
President and CEO of CommonWealth
One. “This challenge was gratifying to our
staff, and benefited a very worthy cause.”
CEO UPDATE continued from page 1
Structure your alternative payday loan
in accordance with the law and if you offer an open-end alternative product, use
the Talent Amendment, and especially the
36% MAPR, as a reference point…and
your “gut” as a guide! Above all else, when
it comes to our military personnel and their
dependents, vis-à-vis the Talent Amendment, steer clear of the gray…for should
the Department discover or take note of
a questionable loan product, rest assured
they will advise us accordingly and ask for
our assistance to right a possible wrong…
and at a minimum, to inquire as to the appropriateness of the product in question.
Let there be no doubt, the Talent
Amendment is “alive and well”…but so are
you! And we advise DoD of the incredible job you do promoting the morale and
welfare of our troops daily! Your products
and services are exceptional; your care for
our troops and their families are extraordinary; and your support of DoD is undeniably the best! “Serving those who serve
our Country”—not simply our motto, but
our philosophy, our culture, our way of
life! Embrace it…and live it; for our troops
and their families deserve the very best,
and frankly you are the very best!!
As you move forward and review
your inventory of products and services,
keep in mind the basic tenets of the Talent
Amendment and don’t hesitate to contact
me for a “gut check.”
See you in Minneapolis, August 2225, 2010! “Navigating Change…Creating
Opportunities” …opportunities for you and
your members—our troops!
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DEFENSE CREDIT UNION PEOPLE IN THE NEWS…
Jacksonville, NC—Marine FCU welcomes Jeff Clark as its Chief Operations Officer
(COO). A graduate of the University of North Carolina in Wilmington and Cameron Business School, Jeff brings 26 years of financial experience to his new position at the credit
union. His duties as COO are overseeing Lending and Collections, Commercial Services,
and Branch Operations. Jeff’s community involvement includes the Jacksonville Breakfast
Rotary and Chamber of Commerce Military Affairs Committee… San Antonio, TX—
Security Service FCU (SSFCU) is pleased to announce that AnnMarie Chappell was recently promoted to assistant vice president, core technologies. She previously served as core
development manager for the credit union. In her new position, she will oversee the new
core development software and will be responsible for strategic application development
planning, staff administration, user systems support and technical assistance for SSFCU’s
various internal and external applications. Chappell has worked in information technology
(IT) for financial institutions for some 11 years. She was previously employed with BOK
Financial Corporation where she held a variety of positions, ultimately serving as a business application delivery manager before joining the credit union in 2008. She has also
worked in IT for a variety of industries and engaged in some IT consulting before becoming
involved in the financial services industry. In addition to her work experience, Chappell
is actively involved in the 2010 North San Antonio Chamber of Commerce Leadership
Lab, participating in leadership development and workforce preparedness training.

DEFENSE CREDIT UNIONS IN THE NEWS…
Newport News, VA—Langley FCU was recipient of the Virginia Credit Union League’s
‘Visionary’ award. This is one of the most prestigious financial literacy awards given by
the League and recognizes a credit union as a whole for its contribution in creating and
realizing innovations in financial education in Virginia. LFCU participates in several inschool savings programs, provides financial literacy grants to teachers, and has provided
numerous products and services to help people build wealth and reduce debt. Langley
also won first place honors in the Louise Herring Philosophy in Action Awards for its
Langley Saves Program; Honorable Mentions in the Dora Maxwell Social Responsibility category for Habitat for Humanity and Relay For Life projects and the Desjardins
Youth Financial Education Award for their efforts in Youth Education.

“Belvoir Believers” Participate
in the 2010 Global Race for the Cure
Amy Shanks, Belvoir CU

O

n Saturday, June 5, Belvoir Federal employees were among the 40,000 participants
in the 2010 Susan G. Komen Race for the Cure in Washington, D.C. on the National
Mall. Together, Belvoir FCU employees raised $3,920 for the Komen organization which
went towards the $3.5 million fundraising goal. Belvoir FCU has been a proud supporter
and participant in this annual race for the past seven years.
To date, the 2010 Race for the Cure raised $3,191,317, where 75 percent of the funds
will stay in D.C. to fund screenings, treatments, and educational programs throughout
the National Capital Area Grant Program. If you would like to participate in this global
movement, there are a number of ways such as running/walking the 5K, register for “Sleep
in for the Cure,” have your children take part in the “Kids for the Cure,” or you can always
be a volunteer. For more information, please visit http://globalrace.info-komen.org.

DCUC 2010 Conference • August 22–25, 2010
The Hilton Minneapolis • Minneapolis, MN
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Did you know?
The Minneapolis metro area’s
18.3 million annual visitors
makes it one of Forbes’ 30
most-visited cities in the U.S.

Hanscom FCU
Celebrates
Member Savings
Success
Rebecca J. Gontarz, Hanscom FCU

H

anscom FCU is celebrating members’ saving success since introducing its CU Thrive account.
CU Thrive is a savings account that
lets members build savings through automatic transfers from their checking accounts. An attractive rate rewards regular
savers and helps savings grow. Since its
introduction in January 2009, members
have opened over 1,600 accounts.
In any economic climate, Hanscom
FCU is devoted to educating its membership, and the CU Thrive account is a
perfect example of that. CU Thrive helps
members work toward a goal by forcing
them to save automatically. “Whether
members are building emergency funds,
saving for a special purpose, or simply
saving for saving’s sake, we are helping
them build wealth and enjoy the rewards
of saving,” noted Paul Marotta, Chairman of the Board.
“I like the CU Thrive account because it’s forced me to save,” said Hanscom FCU member, Bill Burpeau. “I don’t
even have to think about it because the
money is automatically transferred from
my checking account. It’s easy.”
“Aside from the rate, I think members like the flexibility of the CU Thrive
account the most,” said Carol Johnson,
main office Branch Manager. “I’ve had
members use it as a holiday or vacation
club, or even to put towards property
taxes or auto insurance bills. It offers a
higher rate of return than a certificate,
it forces people to save, and the savings
is automatic, so members don’t have to
remember to make regular deposits on
their own.”
DEFENSE CREDIT UNION COUNCIL, INC.

Service CU
Contributes to
Grafton County
Elder Services
Karen Benedetti, Service CU

S

Tyler Bennett of Belleville East High School recently won the Scott CU WiredUP logo design contest. Bennett’s design garnered the most votes during the contest on the Scott
Credit Union Facebook page. Bennett won a $250 prize and his school’s art department
won a $200 for his winning entry. Pictured are, from left, Belleville East High School’s Art
Club sponsor Mark Lasley, Tyler Bennett, and SCU Marketing Promotions Coordinator
Carrie Norrenberns. Photo provided by Scott CU

Scott CU Announces Winner
of WiredUP Logo Design Contest
Adam Koishor, Chief Marketing Officer

T

yler Bennett of Belleville East High School garnered the most votes on Facebook
recently winning the opportunity for his design to become the official logo of Scott
CU’s new WiredUP web site for teens. Bennett won the $250 prize and his school’s art
department also received a $200 prize for his winning effort.
Scott CU held the design contest to give area students a chance to create the logo for
the new WiredUP web site. SCU representatives evaluated the entries and selected five
finalists for voting on the Scott CU Facebook page.
“We were extremely pleased with the response,” said Scott CU Marketing Promotions
Coordinator Carrie Norrenberns. “We had several great designs to choose from, and people
of all ages became very engaged in the contest once voting began. More than 1,000 people
became our fans on Facebook during the two-week voting period. All they had to do was
say they like their favorite design.”
“Tyler did a great job on his design,” Norrenberns added. “We are in the process of
incorporating it on the web site and on several materials, including t-shirts, banners, and
our private-label drinking water bottle labels.”
Scott CU’s new WiredUP web site is available at www.getwiredup.org. “We describe
the site as a high voltage SCU site where teens can access money tips and tools, community
event information, charity spotlights and opportunties, polls, contests, videos, photos, and
forums,” Norrenberns said. “It’s still a work in progress, but we’re really excited about
being able to better connect with teens through all of the things our pages include.”
Norrenberns also said the site will educate teens about credit unions. “Most young
adults don’t know or understand the difference between a credit union and a bank. That’s
why we’ve implemented the WiredUP site to help us present timely information via a
medium that they will use and understand,” she noted. “This is a great way to connect
with them and share relevant information about handling their finances that they may
not get otherwise.”
DEFENSE CREDIT UNION COUNCIL, INC.

ervice CU recently donated $1,000
to the Grafton County Senior Citizens Council to provide direct support for
the program’s services.
GCSCC executive director Roberta
Berner was on hand to accept the contribution from Service Credit Union Lebanon Branch Manager Joe Scearbo and
Service CU Dartmouth Hitchcock Medical Center Assistant Branch Manager Fran
Blodgett.
“I am so thrilled with Service CU’s
philanthropic donation. It will go toward direct support for older adults in
the community,” says Berner. “We deeply
appreciate Service CU’s generosity in
making this corporate contribution.”
The donation will be used for home
delivered and Senior Center meals, transportation, outreach support and counseling and elder care. The center services
more than 8,400 people, 60 years of age
or older, living in 41 towns in the county.
“Service CU prides itself on aiding
our community and the people who live
and work near our branches in this essential manner,” says Gordon Simmons,
President/CEO of Service CU. “Service
CU strives to be a leader in corporate
citizenship, supporting non-profit and
senior programs.

Minneapolis Business
Accolades
• Forbes named Minneapolis
the 8th best city for young
professionals in July 2007.
• US News and World Report
ranked Minneapolis the most
literate city in America in December 2008.
• Kiplinger’s Personal Finance
ranked Minneapolis 2nd in their
2006 list of 50 “Smart Cities,”
based on the business industry,
affordability and livability.
• Minneapolis was named 1 of 10
of “America’s Smartest Cities.”
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DCUC CONFERENCE UPDATE
Two outstanding 2010 Hot Market Issues have been selected and
will be presented by The Institute for Financial Literacy and
CUNA Mutual Group. You won’t want to miss one of these two
excellent sessions being held Tuesday, August 24 at 10:30 a.m.
during the DCUC Annual Conference in Minneapolis!
OPTION #1 — Financial Readiness = Mission Readiness
How Defense Credit Unions Can Provide Effective
Financial Literacy Education Programs.
A faltering economy and a declared recession changed “Financial
Literacy” from a grassroots movement to a large (and sometimes
for-profit) corporate enterprise. The President created a Coun- Leslie E. Linfield
cil on Financial Literacy and the Department of Defense spent large sums on “Financial
Readiness,” “Financial Road Shows” and “Personal financial management programs.”
Yet how do Defense Credit Unions differentiate one financial literacy education product
from another? What actually makes an effective financial literacy education program? How
can you implement and measure the effectiveness of your financial literacy program?
Leslie E. Linfield, Executive Director and Founder of the Institute for Financial Literacy, will review the steps any Defense Credit Union can take to implement an effective
financial literacy education program. She will discuss the need for qualified and trained
financial literacy educators, assessment and evaluation tools and education programs
appropriate for the target audience. She will also discuss the value of organization accreditation and funding methods Defense Credit Unions can use to fund their financial
literacy education programs.
Leslie E. Linfield, Esq. is the Executive Director and Founder of the Institute for
Financial Literacy™ and a national authority on adult financial literacy education and
consumer finance issues. A published author, her work has been covered in the New York
Times, Newsweek, Time Magazine, Wall Street Journal, Washington Post, Los Angeles Times,
Boston Globe, Portland Press Herald and SmartMoney. Ms. Linfield is a graduate of Charter
Oak State College in Connecticut and New England School of Law in Boston.
OPTION #2 — Economic Linkages
to Credit Union Results
U.S. economic activity is gaining traction, but the road to recovery will be rough at best and downside detours abound.
Join CUNA Mutual Group’s Chief Economist, Dave Colby,
for a thought-provoking discussion of the latest economic forecasts, key risk factors, and the impacts on credit union results.
 	 Unlike traditional economic sessions, Dave will share best
practices to succeed during uncertain times. These actionable
strategies are gleaned from successful credit unions throughout
the country.
 	 Moving beyond the economic cycle and regulatory re- Dave Colby
structuring, prepare for a new normal in consumer finance. Our
current path is leading to a slow demise. We must reawaken and refocus our business
model to have the greatest positive impact on members and our long-term viability.
 	 Dave Colby is the Chief Economist for CUNA Mutual Group in Madison, Wisconsin.
His primary responsibilities include conducting strategic research, analysis, and forecasting of the financial services industry with special emphasis on the consumer and credit
union markets. Dave publishes the Credit Union Trends Report, a monthly “pulse check”
on the economic state of the credit union movement. He is a founding member of the
Credit Union Economics Group, which provides a broad perspective of macroeconomic
and credit union trends.
Dave earned a Bachelor’s Degree in economics from the University of WisconsinLa Crosse. He holds the Fellow, Life Management Institute (FLMI) designation.
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Service CU Launches
New Rewards Program
that Moves Beyond
Interchange
Lori Holmes, Service CU

S

ervice CU introduced a unique rewards program from RewardsNOW of Dover, N.H. Members,
who use their Platinum credit or debit
cards, will earn points to redeem for
free travel, gift cards, merchandise and
much more. Points can add up quickly.
Members earn one point for every dollar spent on Platinum credit card purchases and one point for every four dollars spent on signature-based debit card
purchases. Members can also combine
their points with other members of their
household to allow them to redeem for
even bigger rewards.
“The ability to reward for more than
just cards is critical in these times of uncertain interchange fee’s and card profitability,” according to Duane Kimball,
Founder of RewardsNOW and program
designer. “By using the cross-sales of other
profitable products and services, Service
CU is able to successfully navigate whatever may come without dependence on
interchange.”
RewardsNOW provides a more
robust rewards program with greater
options for members stateside and military overseas.
Members can now access new online
travel, entertainment and shopping hubs
for earning and redeeming points
while military can enjoy AAFES gift
cards and downloadable gifts. For travel rewards, members can use RewardsNOW’s
online booking system for reservations
or send in receipts to be reimbursed.
Members can also use their points for
gift cards including Service CU’s gift card
which can be used anywhere Visa is accepted. In addition, members can download rewards including iTunes or make
a donation to a charity online.
“RewardsNOW expands our already
strong footprint of providing member
convenience and service with new programs,” says Gordon Simmons, President/
CEO of Service CU. “This new rewards
program is a considerable enhancement
to our membership.”

DEFENSE CREDIT UNION COUNCIL, INC.

Web Hunt Exceeds
All Credit Union
Goals
Amy Shanks, Belvoir CU

I

Left to right: Jeff Mueller, Hy-Vee Store Manager; Dollar Dog, SAC FCU’s Mascot; Patrick
Flaherty, F.S.I. V.P.; Roy Burton, SAC FCU Branch Manager; James Rockwood, Chairman
SAC FCU Board; Gail DeBoer, President & CEO SAC FCU; Keli Holdt, V. P. SAC FCU; Winsley
Durand, Director Omaha Chamber of Commerce Special Guest, Clifford the Big Red Dog.
Photo provided by SAC FCU

SAC FCU and HyVee Open a Full
Service Credit Union Facility
Jackie Boryca, SAC FCU

S

AC FCU and HyVee have opened a full-service credit union facility in the new HyVee
Store at 14591 Stony Brook Blvd., Omaha, Nebraska. This is the Credit Union’s 5th
in-store location. The new facility offers extended evening and weekend hours, including
Sundays and provides a complete range of consumer financial services. A ribbon cutting was
held on Wednesday, June 9, at 10:00 a.m. Clifford the Big Red Dog from the Children’s
Museum was a special guest.
SAC FCU has been serving the financial needs of its members since 1946 and has
plans for two more locations before mid July as it continues its strategic expansion. This
new branch will provide busy consumers with one stop shopping plus additional flexibility
and convenience in conducting their financial affairs.

Andrews FCU Branch Manager Named
Honorary Commander in Joint Base Ceremony
Melissa Gardner, Andrews FCU

C

atherine Duncker, Andrews Federal Joint Base McGuire-Dix-Lakehurst (JB MDL)
Branch Manager, has been selected as an Honorary Commander of the 87th Comptroller Squadron. For the next two years, Ms. Duncker will be paired with Lt. Colonel
Louise Shumate, Commander, 87th Comptroller Squadron, and will be integrated into
the unit by participating in activities, building relationships, and exchanging ideas to
further strengthen the relationship between service members and the community.
“I am very honored to have been selected to participate in this program,” says
Catherine Duncker. “Being paired with the 87th Comptroller Squadron is a perfect fit
and I hope to learn more about what the unit does to support base operations and also
learn how Andrews Federal can better serve the needs of the base community.”
To learn more about Andrews FCU, please visit www.andrewsfcu.org.
DEFENSE CREDIT UNION COUNCIL, INC.

n the past forty-five days, Belvoir FCU
hosted an interactive Web Hunt game,
which celebrated the one year anniversary
of the Web site’s redesign, engaging members to peruse product and service information in an unusual manner on our Web
site. Each user who chose to participate
was asked to located nine “slices of life,”
each of which correlated with a specific
product or service on the site, proving
that Belvoir Federal is there for everyday
people, for life.
Belvoir Federal’s primary goal was to
enlighten members on all of the products
and services offered in an entertaining,
online atmosphere. In addition to the numerous compliments received from members about their experience with the Web
Hunt forum, Belvoir Federal surpassed
its participation goal by nearly 400%
when over 1,000 members took part in
the search. The 134,380 online users who
visited the site during the Web Hunt were
an increase of almost 40,000 over the initial launch of the redesigned Web site. In
fact, these individuals viewed 255,284
pages throughout the course of the Web
Hunt which almost doubled the number
of page views in the first month of the redesign launch.
In conjunction with meeting the
goals set out by the credit union, Belvoir
Federal was also able to award ten winners
with fantastic prices ranging from a 5%
one-year certificate, two Washington Nationals first-baseline Baseball tickets with
parking, two VIP season passes to Kings
Dominion, and family four-pack AMC
movie tickets with a concession gift card.
All of these measures are simply another
unexpectedly bright way of exceeding our
member’s expectations and bringing the
best to our members.

Got News?
E-mail Debbie Morello at
dmorello@dcuc.org.
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Charitable Successes Highlight
of Hanscom FCU Annual Meeting
Rebecca J. Gontarz Hanscom FCU

H

Left to right: David Sprague, President/CEO, Hanscom FCU;
Jane Melchionda, President/CEO, EasCorp; Andy Martin,
Children’s Hospital patient partner; Ray Phillips, Hanscom
FCU board member. Photo provided by Hanscom FCU

anscom FCU’s financial highlights shared the stage again with a
year’s worth of charitable successes at the 56th annual meeting. “I
believe that we get back much, much more than we provide,” said Chairman of the Board Paul Marotta. “This is always our best chance to thank
the countless people who make an incredible range of projects possible.”
Hanscom FCU’s biggest contributions in 2009 were checks for
$16,892 to Children’s Hospital Boston and $10,093 to the Massachusetts
Coalition for the Homeless.
But there remains no bigger priority than its continuing support
of the military population that gives Hanscom FCU its unique character and membership base. This support ranges from seasonal traditions
like the holiday collection for veterans and the base Giving Tree to sponsorships of organizations like the Airman Leadership School and Patriot
Honor Guard. The credit union maintains its role as a major sponsor of
Hanscom Heroes Homecoming, which honors troops returning from
deployment in Iraq and Afghanistan.
Volunteers also assisted patients at Veterans Hospitals at Jamaica
Plain and Brockton and contributed to the Homes for Our Troops organization in Taunton, Mass., which builds specialty homes for severely
injured military members. “We can’t ever pay them back—there’s simply
no way,” said Marotta. “But we can keep trying. And from what I’ve seen
of our staff and membership, we will.”

DCUC is proud to announce that

will be providing the entertainment
at the 11th Annual Hall of
Honor Awards Dinner in Minneapolis
4TROOPS are United States combat veterans—three young men and one woman who
served on the front lines in Iraq and Afghanistan. While overseas, music played a crucial
and very personal role in all of their lives. They would sing at everything from large
military events to more intimate settings, where they would jam in their bunk after a
long day in the field and try to recall a slice of home. They also used their voices at somber occasions
like memorial services, where they would sing to remember those that had been lost. 4TROOPS now come together for a
singular purpose: to sing on behalf of all troops, to honor their sacrifices and to create awareness for their needs.
An important element to the 4TROOPS project is giving back to organizations that support our U.S. soldiers and veterans. Sony
Music will donate 50 cents from each sale of the 4TROOPS album in the United States to organizations that support veterans and their
families. This donation will be split equally among The American Legion, Iraq and Afghanistan Veterans of America (IAVA), Intrepid Fallen
Heroes Fund (IFHF) and the USO.
4TROOPS are in the midst of a U.S. Military base tour which will be followed by a National tour in the fall.
Please join us as we welcome them to our 47th Annual Conference. This is a special performance we will long remember!
Thank you to Financial Service Centers Cooperative for their sponsorship of this special event!
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Tower FCU Launches
New Online Financial
Management
Resource for Members
Carla Ohler, Tower FCU

T

Service CU Somersworth Branch Manager Patty Coffin and Assistant Marketing Manager Aimee Sundstrom join Somersworth Housing Authority Director Beth Salinger,
Safe Haven Director Betty Eaton and the children of the Somersworth Safe Haven
program as they hold the $3,000 donation check from Service CU to go toward their
summer program. Photo provided by Service CU

Service CU Saves Somersworth Safe
Haven Summer Program Once Again
Karen Benedetti, Service CU

T

he children of Somersworth Youth Safe Haven Program will now enjoy an enhanced
summer program thanks to a generous donation of $3,000 from Service CU. Service CU’s donation saved Somersworth Youth Safe Haven Annual Summer Program from
possibly closing its doors, which previously was having trouble finding funding until the
credit union stepped in again.
“We are able to extend the program, provide activities and field trips this summer,” says Beth Salinger, Director of the Somersworth Housing Authority, which overseas the Safe Haven program. “If it wasn’t for Service CU and their help, we would
have been without a program. I can’t say enough about their phenomenal support.”
This is the third consecutive year Service CU has contributed to the safe haven facility
in Somersworth and helped them to continue their summer and afterschool programs.
“The Service CU donation was a God send,” says Salinger. “We couldn’t afford the
bare necessities like snacks during the summer without them.”
The program mentors youth ages 6 - 18 in an afterschool homework lab, activities program, gym program, community service opportunities, and a six-week Summer Program.
One of their main focuses is giving youth a place to do their homework and get help if
they need it.
The Youth Safe Haven program is designed to help low-income at-risk children
ages 6-18 who live mainly in the Somersworth Housing Authority homes or are referred
by the local SAU. The program currently helps more than 50 children from working lowincome families. During the summer program, the children begin by performing community cleanup service during the first week. They also participate in a summer reading program, nutrition and cooking classes are educated in health and personal hygiene.
Service CU added a financial education program this year.
 	
“We are extremely fortunate that we are able to aid our community in this important
and vital way,” says Gordon Simmons, President/CEO of Service CU. “Service CU strives
to be a leader in corporate citizenship, supporting non-profit and educational programs
in the communities which are served by the credit union. Somersworth Youth Safe
Haven Program fits into our vision of helping others.”
DEFENSE CREDIT UNION COUNCIL, INC.

ower FCU, the largest federal credit
union in Maryland, is helping members take control of their spending and save
money with a new online financial management resource called FinanceWorks™.
Powered by Quicken®, the award-winning
FinanceWorks enables Tower members
to establish budget goals, see where their
money is going, gain insight into their
spending behavior, and find ways to cut
back and save more.
With the launch of FinanceWorks,
Tower has teamed up with Intuit Financial Services (formerly Digital Insight)
to give its over 119,000 members worldwide the ability to better understand their
complete financial picture. The program
offers one-stop convenience—pulling
members’ information from more than
16,000 financial institutions and credit
card sites into one place online in Tower’s
Home Banking.
With one secure login to FinanceWorks in Home Banking, members can:
• View all their financial accounts online
in one place
• Track cash flow to see how much they
have to spend
• See where their money is going to stay
on budget
• Ensure their bills are paid on time
• Set reminders and alerts for timely
account updates
• Customize the program to fit their personal financial goals and priorities
“The feedback from members so far
has been very positive,” says Christine
Bouma, Electronic Services Product Planner for Tower. “It’s often very eye-opening once you create categories for your
expenses and see where your money is
going.” Bouma says she is very impressed
by how many Tower members are using
FinanceWorks. Since Tower launched the
program on March 31, over 4,000 Tower
members have already signed up.
A FinanceWorks demo is available on
Tower’s Web site, towerfcu.org.
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DCUC CONFERENCE UPDATE
Minneapolis—Expect the Unexpected
Minneapolis is located in the heart of North America and is one
of the nation’s safest and cleanest cities.
Located only 11 miles from downtown, the Minneapolis/
St. Paul International Airport is serviced by 9 major and 7 regional
carriers offering more than 1,200 flights daily. Minneapolis is less
than three hours from most United States cities.
SHOPPING!—The Minneapolis retail community is the
largest between Chicago and Los Angeles, home to the Mall of
America and clothing is TAX FREE!
Minneapolis is second to New York in the total number of
museums, live theaters, art exhibits and music venues.
Leaders of Defense Credit Unions from across the country
will celebrate their 47th Annual Educational Conference in Minneapolis from August 22-25!

Join us at the Hilton Minneapolis and
expect the unexpected!

Register today at www.dcuc.org
You don’t need a nonstop flight to Europe to see world-class art.
During your trip to the Twin Cities, visit the Cathedral of Saint
Paul, a national landmark and one of the finest examples of Beaux
Arts architecture in the country!
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