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VIEW FROM THE BOARD ROOM

CEO UPDATE

The Value of
Membership in
the Defense Credit
Union Council

Arteaga is Named to the President’s
Advisory Council on Financial Capability

Bob Morgan, DCUC Board Member,
Board of Directors, ABNB FCU, VA

N

early forty eight years ago the Council was formally organized to be the
primary liaison for Defense Credit Unions
at the Pentagon. As the new year fast approaches, I think it is appropriate to review the mission of the Council. Their are
a number of issues common and peculiar
to Defense Credit Unions, and only one
organization is solely dedicated to representing our collective voice at the Department of Defense, and that is DCUC.
Today, as in the past we: (1) Act as
your primary spokesman/liaison with the
Department of Defense, various military
services and other key officials on issues
unique to the entire military credit union
community; (2) Maintain liaison with our
sister trade associations, the Credit Union
National Association (CUNA), National
Association of Federal Credit Unions
(NAFCU), The National Association of
State Credit Unions (NASCUS) and other Credit Union organizations on issues
impacting credit unions, and in particular, credit union operations on military
installations; (3) Assist the Department
of Defense on important issues that are
pertinent to you, such as financial education, military saves, the one credit union
and one bank policy, joint basing policy,
continued on page 3

O

n Tuesday evening, 12 October, the Defense Credit Union Council’s own, Arty
Arteaga was notified of his selection to the President’s Advisory Council on Financial
Capability. A long time advocate and staunch supporter of personal financial readiness,
at this point, Arteaga is one of twelve individuals who will assist in implementing the
government’s financial capability policy, as established by the President in Executive
Order 13530, January 2010. The policy focuses on keeping America competitive and
the American people financial savvy, and doing so by promoting and enhancing financial
capability.
The President announced his intent to appoint the following individuals to the
Advisory Council:
John W. Rogers, Jr., Ariel Investments—appointee for Chair
Lorraine Cole, Executive Management Consultant—appointee for Vice-Chair
Roland A. Arteaga, Defense Credit Union Council—appointee for Member
Theodore Beck, National Endowment Financial Education—appointee for Member
John Hope Bryant, Operation HOPE—appointee for Member
Samuel T. Jackson, Economic Empowerment Initiative—appointee for Member
Richard Ketchum, Financial Industry Regulatory Authority—appointee for Member
Beth Kobliner, Commentator, Journalist and Author—appointee for Member
Addison Barry Rand, AARP—appointee for Member
Amy Rosen, Network for Teaching Entrepreneurship—appointee for Member
Carrie Schwab-Pomerantz, Charles Schwab Foundation—appointee for Member
Kenneth Wade, NeighborWorks America—appointee for Member
In his press release, the President stated, “I am confident that these highly qualified
men and women will greatly serve the American people as they work to improve financial
literacy and promote services that will benefit consumers. I look forward to their sound
advice on these issues as we work together in the months and years ahead.”
According to the announcement, the Council will be charged with a variety of tasks,
to include advising President Obama on “financial education efforts; promoting financial
products and services that are beneficial to consumers, especially low- and moderate-income
consumers; and promoting understanding of effective use of such products and services.”
As noted by the White House, “the new Council is a part of President Obama’s broader commitment to promote financial capability and protect American consumers. One of
continued on page 10
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Service CU Somersworth Branch Manager Patti Coffin and Marketing Assistant Manager Aimée Sundstrom stand with several of the Somersworth Safe Haven children
as they show off the latest donation by Service CU. Photo provided by Service CU

Service CU Fulfills Afterschool
Program Wish List for Somersworth
Youth Safe Haven Program
Karen Benedetti, Service CU

S

ervice CU recently donated a myriad of school supplies and healthy snacks to the
Somersworth Youth Safe Haven/Police MiniStation Program for their afterschool
program. The Somersworth Safe Haven program mentors youth ages 6–18 in an afterschool homework lab, activities program, gym program, community service opportunities,
and a six-week Summer Program. One of their main focuses is giving youth a place to do
their homework and get help if they need it.
“We are able to enhance our program by now providing these essential items for our
afterschool program thanks to Service CU,” says Betty Eaton, Executive Director of the
program. “If it wasn’t for Service CU and their help, we wouldn’t be able to help these
children like we do. I can’t say enough about their phenomenal support.”
Service CU donated a projector, binders, games, construction paper, clay, paint, pastels, charcoal pencils, note paper, graph paper, stickers, glitter, markers, tape, personal
hygiene products and paper products. The credit union also supplied cheese sticks, pretzels,
juice boxes and apples for the children’s snack time.
A major supporter of the Safe Haven Program for the third consecutive year,
Service CU contributed to the summer program earlier this year. Service CU introduced
a youth financial education program back in the spring to Somersworth Safe Haven to
help children with financial literacy and readiness goals. The five-week series helped participants, grade 5 through high school, with checkbook basics, personals budgeting, savings
and career choices.
The Youth Safe Haven program is designed to help low-income at-risk children ages
6-18 who live mainly in the Somersworth Housing Authority homes or are referred by
the local SAU. The program currently services more than 50 children from working
low-income families.
“We are extremely fortunate to be able to aid our community in this important
way,” says Gordon Simmons, President/CEO of Service CU. “Somersworth Youth Safe
Haven/Police MiniStation Program fits into our vision of helping others.”
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Langley FCU Tops $20,000 Honor
Flight Goal
Sue Thrash, Director of Research/Communications

T

hrough the generosity of LFCU members and the community, Langley FCU has
exceeded its fundraising goal of $20,000. This contribution to Honor Flight provides funds that will allow four busloads of WWII Veterans to go to Washington, D.C.
to see the WWII Memorial built in their honor, as well as other sites. In addition, several
LFCU employees have personally volunteered to be ‘guardians’ on the Saturday, October
16 trip.
“Given Langley’s strong ties to the military community, our partnership with Honor
Flight was a perfect way for us to show that appreciation,” stated LFCU President/CEO
Jean Yokum.
Since 2008, Honor Flight Historic Triangle Virginia (HFHTVA) has one goal: to take
every World War II and terminally ill veteran in Hampton Roads to visit the WWII Memorial built in their honor in Washington, D.C. Honor Flight is a great way of paying tribute
to WWII veterans for their bravery and tremendous sacrifices in protecting the freedom
of the entire world.

Andrews FCU Donates $5,000
to NJ Run for the Fallen
Melissa Gardner, Andrews FCU

A

ndrews FCU donated $5,000 to the 2010 “New Jersey Run for the Fallen” event held
September 25-26, 2010. During the event, a team of 28 active-duty and reserve
service members from Joint Base McGuire-Dix-Lakehurst ran from Cape May, NJ to
Holmdel, NJ in honor of fallen service members. The runners marked each mile with an
American flag and sign card in remembrance of New Jersey soldiers, airmen, sailors, and
marines killed in Operations Iraqi Freedom and Enduring Freedom.
All proceeds raised from the event are donated to the Gold Star Mother’s National
Monument being built in Washington, D.C. This monument will educate the public
and acknowledge the services and sacrifices given by mothers who have lost a child in
active duty.
“Andrews Federal is always ready to support our service members and their families,”
says Chris McDonald, Andrews Federal President & CEO. “We remember their sacrifices daily and this donation is just one of the ways we can show our support.”

ABNB’s New Branch in Virginia Beach
Kelli Ragland, Director of Marketing

A

BNB FCU is pleased to announce the opening of the new Fairfield Branch,
located at 5288 Providence Road in Virginia Beach.
“The Fairfield Branch has been a very important location in serving our loyal members.
We hope that our members will appreciate the newer and updated facility,” said ABNB President/CEO, Carl Ratcliff. “This branch will improve service for our growing membership.”
The Fairfield Branch features multiple drive-up lanes, 24-hour ATM and personal access
to financial service representatives who can assist with not only standard financial transactions, but also mortgage and investment planning questions. The lobby hours are Monday
– Thursday, 9:00 a.m. – 5:00 p.m.; Friday 9:00 a.m. – 6:00 p.m. and Saturday 9:00 a.m.
– 1:00 p.m. Drive Thru is available Monday – Thursday 8:30 a.m. – 5:30 p.m., Friday 8:30
a.m. – 6:00 p.m. and Saturday 9:00 a.m. – 1:00 p.m.
DEFENSE CREDIT UNION COUNCIL, INC.
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stateside and overseas base access, office
space (for defense credit unions to operate in government buildings), no cost land
leases and in-kind consideration, and morale welfare and recreation sponsorships;
(4) Coordinate the review of and provide input, as needed, to changing DOD
policy, guidance and procedures to ensure
you have the right administrative tools
in place to provide the best possible financial products and service to our troops;
(5) Assist you in serving a mobile and
highly transit membership, addressing issues of financial support during various
levels of contingency and national emergency; (6) Plan, prepare and provide an
annual educational conference, a defense
issues forum, and an annual Overseas
Sub-council meeting, and support the
Midwest Sub-council conference, creating
opportunities for our members to communicate and exchange ideas with each other
and the Department of Defense; and (7)
Provide credit union representation on the
Armed Forces Financial Network Board,
which is owned by DCUC, the Association of Military Banks of America, and
FIS, ensuring the ATM/POS Network is
sound and viable to serve military members and their families worldwide, and
you, our members!
The success of any organization is
in proportion to the participation of its
members and customers. As we approach
the end of the year and begin to plan for
the next, I encourage and seek each and
every defense credit union’s active and
continued support of the Council. With
your personal involvement, the success of
the mission and vision will continue to
be on firm ground.
Together we can ensure the DOD
establishment is well served and supported by credit unions. I want to assure
the members that the Board of Directors
and staff will continue to do there very
best to serve you and those that serve
our country.

For the latest credit
union news, visit

www.dcuc.org
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DEFENSE CREDIT UNION PEOPLE IN THE NEWS…
Yorktown, VA—Traci Carlson has joined the Retail Department at 1st Advantage Federal
CU as Business Development Officer. In this capacity, Ms. Carlson will work to develop
new business relationships in the Williamsburg area with prospective and existing members.
She will also represent 1st Advantage at various functions and conduct training sessions for
all 1st Advantage employees to enhance their awareness of the needs of small businesses…
Hanscom AFB, MA—Hanscom FCU is proud to announce that Kevin Reagan has been
named Assistant Vice President of Mortgage Operations. Reagan, who has more than 30
years of experience in the financial industry, has been with the credit union for almost 10
years, starting in 2001 as a Senior Mortgage Underwriter. Before his promotion to AVP,
he held the position of Mortgage Pipeline Manager… Suitland, MD—Andrews FCU
will welcome Jim Hayes as its Executive Vice President/Chief Financial Officer. Prior
to coming to Andrews FCU, Mr. Hayes was employed by WesCorp as the Senior Vice
President, Chief Financial Officer. He also held federal examiner positions with both the
Office of Thrift Supervision and the National Credit Union Administration. In these
positions, he was responsible for analyzing and monitoring complex asset/liability management issues, interest rate risk profiles and investment portfolios at various credit unions
and savings & loans throughout the country. He started his financial career as an auditor with the accounting firm of Deloitte & Touche where he specialized in financial institutions and real estate development. Mr. Hayes received a Bachelor’s degree from the
University of Southern California and a Master’s degree from the University of La Verne…
Woodbridge, VA—Belvoir Federal would like to introduce Jason Lindstrom, the credit
union’s new Chief Marketing Officer (CMO). Arriving from California, Jason brings with
him 20 years of financial services experience, primarily strategic marketing skills that will
aid in the progressive growth of Belvoir Federal. Jason’s driven momentum will elevate
the credit union in the ever growing Belvoir area and community. After working for California’s largest credit union, Jason plans to bring similar successes he had at that credit
union to Belvoir Federal. With his previous involvement in the community as President
of a credit union league chapter and as a committee member of several community organizations, Belvoir Federal is pleased to welcome him to our military and community focused credit union. Patricia Kimmel, CEO/President of Belvoir FCU, stated, “We welcome
Jason to our credit union family and anticipate the innovative and creative talents he will
incorporate here at Belvoir Federal through his wealth of expertise and knowledge.”

Scott CU Donates to Local Schools
Adam Koishor, Chief Marketing Officer

S

cott CU recently held a school supply drive at its Member Zone location in Millstadt.
The school supply drive benefited Millstadt Consolidated School and St. James Catholic
School. Representatives from Scott CU delivered the items as well as a $250 check to each
of the schools recently.
Area residents donated school supplies at Scott CU’s Millstadt location at 548 E. Washington across from the Millstadt IGA.
Scott CU, with 14 locations throughout the area, offers a full line of deposit and loan
accounts, including share savings, high-rate free checking, debit cards, money market, certificates, as well as low-rate vehicle loans, mortgages, home equity loans and lines of credit,
credit cards, free online account access and bill pay, as well as free mobile banking.

Got News?
Send the latest news about your credit union
to Debbie Morello at dmorello@dcuc.org.
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Langley Federal
Helps Collect
25,000 School
Supply Items
Sue Thrash, Director of Research
& Communications

C

ollecting everything from scissors,
crayons, and pens to notebooks, pencils and glue; Langley FCU and WAVY TV
10 Partners On Your Side have gathered
over 25,000 school supply items—nearly
9,000 more than last year’s initiative—
for 24 local school districts in Hampton
Roads, Va. Helping thousands of children
in the area, Operation School Supplies has
one again successfully made a difference in
our community.
Donations were accepted at Langley
FCU branches and area Wal-Mart stores.
All of the collected items were used to help
thousands of students go back to school
fully prepared and ready to learn.
“It’s so important for children to have
the proper tools to start the school year
right,” stated LFCU President/CEO Jean
Yokum. “We appreciate the opportunity
to partner with WAVY TV-10 in this very
important community project.”

Marine Corps Celebrates
Birthday November 10
Formal commemoration of the
birthday of the Marine Corps began on November 10, 1921. That
particular date was chosen because
on that day the Second Continental
Congress resolved in 1775 to raise
two battalions of Continental Marines. On November 1, 1921, General Lejeune, 13th Commandant of
the Marine Corps, issues Marine
Corps Order No. 47, Series 1921.
The order summarized the history,
mission and tradition of the Corps,
and directed that it be read to every
command on November 10 each
subsequent year in honor of the
birthday of the Marine Corps.
The Defense Credit Union
Council congratulates the Marine
Corps on 230+ years of faithful
service.

DEFENSE CREDIT UNION COUNCIL, INC.

2010 White House
Christmas Ornament
Available Now

T

Pease Greeter Chairman of the Board Chuck Cove, left, and Board Member Al Weston,
right, accept a $3,000 donation from Service CU President/CEO Gordon Simmons,
Tuesday, October 5 at the credit union’s corporate office in Portsmouth. Photo
provided by Service CU

Service CU Makes $3,000 Donation
to the Pease Greeters
Sue Thrash, Director of Research & Communications

G

ordon Simmons, President/CEO of Service CU, made a $3,000 donation Tuesday,
October 5 on behalf of the credit union to the Pease Greeters, a nonprofit organization that welcomes and honors military personnel landing at and departing from the
Portsmouth International Airport.
Since its inception in 2005, the Pease Greeters have welcomed more than 350 flights
no matter what time of the day. Pease Greeters program welcomes the military in three
phases. First, the troops are welcomed by a line of greeters when they exit their flights.
Secondly, the troops are supplied with refreshments and thirdly, the greeters conduct a
parting ceremony honoring the men and women for their service.
“Troops can’t believe the support they get,” says Al Weston, board member and one
of the founders of the Pease Greeters. “Service CU is a major player with this donation
and sending people to greet the troops. Service CU is a wonderful organization.”
Service CU’s donation allows the Pease Greeters to provide free phones for soldiers
to call loved ones, refreshments and conveniences. Also several Service CU employees,
including Gordon Simmons, have been at the terminal to greet the troops on
various occasions.
“Service CU is extremely proud of the role we can serve to help the Pease Greeters
in their noble endeavor to pay tribute to our troops,” says Gordon Simmons, President/
CEO. “It is an honor for the credit union to give back to men and women who serve our
country overseas.”
For more than 50 years, Service CU has been supporting the military and their families with numerous donations, special programs and exclusive services. As the largest
credit union in New Hampshire, Service CU prides itself on being an outstanding corporate citizen within the communities in the state and with the military.

For the latest credit
union news, visit

www.dcuc.org
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he Defense Credit Union Council is
selling the 2010 White House Christmas Ornament again this year as a fundraiser for the George E. Meyers Scholarship
Fund. The price remains at $20 each.
The 2010 White House Christmas
ornament honors the twenty-fifth president
of the United States, William McKinley,
and celebrates the role of music in the traditions of the White House. The McKinley
administration (1897-1901) is remembered as a time when the nation moved beyond its continental boundaries to become
an international power. The American
people idolized McKinley during his presidency, so suddenly cut short by an assassin’s
bullets six months into his second term.
In celebration of the nation’s patriotic
mood as the century turned, the illustrations commissioned for the 2010 ornament feature festive, colorful scenes from
the annual Army Navy Reception at the
White House in
1900. The front
face of the ornament depicts
members of the
United States
Marine
Band
performing on
the snow covered North Drive as arriving guests disembark from their carriages. The reverse side
of the ornament shows the band playing patriotic airs for President and Mrs.
McKinley and their party in the flag bedecked splendor of the East Room
You may place your orders by phone
(202/638-3950), fax (202/6383410), email (bmerlo@dcuc.org) or mail: Defense
Credit Union Council, 601 Pennsylvania
Avenue, NW, Suite 600, South Building,
Washington, D.C. 20004-2601.
Please make checks payable to the
National CU Foundation – GEM Fund. To
order by credit card (VISA or MasterCard
only), please include the account number,
name on the card, expiration date, and
account address if different from delivery
address (no P. O. Box address for delivery).
Photo of White House Ornament is used with permission
of the White House Historical Association
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Belonging to Scott CU is Even Easier
With Online Account Opening
Adam Koishor, Chief Marketing Officer

O

pening an account with Scott CU is now even more convenient thanks to the recent
addition of an online account opening tool on the credit union’s web site at
www.scu.org. Area residents, who want to take advantage of the benefits of belonging to
the credit union, can now complete the application online to open their accounts.
“They can also apply for a loan right on our web site,” added SCU Chief Operating
Officer Steve Stryker. “Our mission is ‘Banking Simplified’ and we are working to add tools
like the online account opening to make doing business with Scott CU simple.” Anyone
living or working in the 17-county area can have accounts at Scott CU, Stryker noted.
The online account tool allows visitors to the credit union’s web site to open a savings,
check, money market or a certificate of deposit account.
“All they need to do is follow the steps through the application and they can even
fund the initial deposit online from another account,” Stryker said. “We really focused
on making this application easy to use. We’re pleased to be able to offer people another
simple way to become a member and owner of Scott CU.”
Scott CU, like all credit unions, is a not-for-profit financial cooperative that offers
banking services. When someone opens an account with a credit union, they become a
member and an owner, Stryker noted.
“Credit unions typically pay more interest on savings, charge lower rates on loans,
and help members avoid many of the fees that banks charge their customers.” Stryker added. “Since we are not-for-profit, we give our profits back to our members in the form of
dividends, better pricing and expanded services.”
Last year, Scott CU gave nearly $400,000 back to its members in a bonus dividend
on their savings and a loan interest rebate.     
“I think many consumers simply do not know what a credit union is or how we function. The word ’member’ leads people to believe there is some cost or fee associated with
the membership. That simply is not the case. We require a minimum savings account
balance of $50.00. That deposit is your membership share. That’s it,” Stryker said. “We
encourage people to find out more about how we can save them money on their banking
services. They can go to our web site at www.scu.org or give us a call at 1-800-888-4728
to see what we offer and check rates against the rates they are receiving from their current
financial institution.”

Andrews FCU Sponsors Joint Base Andrews
Fisher House Fundraising and Outreach Efforts
Melissa Gardner, Andrews FCU

A

ndrews FCU presented the Fisher House with a $500 donation. The donation helped
to support a team of 50 service members who ran in the U.S. Air Force Marathon on
September 18 at Wright-Patterson AFB, Dayton Ohio. The team ran to raise money and
awareness for the Fisher House Foundation. All proceeds raised by the Fisher House running teams will be dedicated to the Foundation and also to the construction of a WrightPatterson Fisher House. Andrews Federal was also a sponsor for the 15th Annual Zachary & Elizabeth Fisher House Golf Tournament that took place on Friday, September 17.
This golf tournament is a major fundraiser for the Joint Base Andrews Fisher House.
“We are always happy to support the Fisher House Foundation,” says Suzanne Curren, Andrews Federal Director of Public Relations and Community Development. “The
volunteers at the different locations are dedicated to meeting the needs of our wounded
service members and their families. It is an honor to support the ongoing efforts of such
an exceptional organization.”
To learn more about Andrews FCU, please visit www.andrewsfcu.org.
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Aberdeen Proving
Ground FCU Hosts
Flapjack Fundraiser
to Benefit Boys
and Girls Clubs
of Harford County
Janice Carey, Aberdeen Proving
Ground FCU

O

n Saturday, October 23, 2010,
Aberdeen Proving Ground FCU
[APGFCU] will host an all-you-can-eat
pancake breakfast at Applebee’s Neighborhood Bar & Grill in Aberdeen to raise
money for the Boys & Girls Clubs of
Harford County.
The breakfast is open to the public
and will be served from 8:00 a.m. to 10:00
a.m. at the Applebee’s on 991 Beards Hill
Road in Aberdeen. Tickets may be purchased in advance at any one of APGFCU’s eight branches in Harford County,
or cash payments will be accepted at the
door on the day of the event. Tickets
are $6.00 for adults; $4.00 for children
3-12; and, FREE to children under three.
All net proceeds will be donated to
the Boys & Girls Clubs of Harford County to support the Clubs’ mission of enabling all young people to realize their full
potential as productive, responsible, and
caring citizens.
The Boys & Girls Club of Harford County is more than a place—it is
a “movement” to inspire. By reaching
children at an early age and providing
positive activities and encouragement, the
Clubs provide a compelling alternative
to youth crime, gang membership and
other negative influences that effect local
youth today.
APGFCU is a proud corporate donor to the Boys & Girls Clubs of Harford County. For over 15 years, APGFCU has partnered with the Clubs’ children, their families, professional staff,
and volunteers.

2010 White House
Christmas Ornament
Available Now
See page 5 for details!
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Tower FCU Raises
Funds for the
Johns Hopkins
Children’s Center
Natasha Henry, Tower FCU

T

Left to right: Robin Larsen, Sr. V.P. Operations, Command Chief Master Sergeant
Suzan K. Sangster, and Gail DeBoer, President. Photo provided by SAC FCU

SAC FCU Donates Funds to 55th Wing
Enlisted Program at Offutt Air Force Base
Jackie Boryca, V.P. of Marketing

S

AC FCU donated $1,500 to the 55th Wing enlisted Program at Offutt Air Force Base.
Armed Forces Financial Network (AFFN) matched this donation providing a combined contribution of $3,000. On Thursday, September 30, 2010 at the Offutt Branch, a
check for $3,000.00 was presented by SAC FCU’s President, Gail DeBoer, to Command
Chief Master Sergeant Suzan K. Sangster.
The Credit Union chose the 55th Wing Enlisted Program at Offutt Air Force Base
as their charitable military partner for 2010. This program helps enlisted Offutt military
members and families that have a great need for assistance.
Ms. DeBoer wanted to express the Credit Union’s appreciation for the support of
AFFN in helping provide these matching funds to help comfort these families during
their special time of need.

APGFCU Donates School Supplies
to Benefit Local Schoolchildren
Janice Carey, Aberdeen Proving Ground FCU

A

berdeen Proving Ground FCU [APGFCU] hosted a successful community donation
drive in August and September, collecting new school supplies for partner schools in
Harford and Cecil County.
During its annual “Back-to-School Supply Drive,” August 2–September 11, APGFCU
members and employees donated over 1,200 new school supplies, including backpacks,
lunch bags, notebooks, crayons, glue sticks, and more, to help students at APGFCU’s
partner schools in Harford and Cecil counties. Collected items were distributed to the
school children in September.
DEFENSE CREDIT UNION COUNCIL, INC.

ower FCU raised $1,600 benefiting
the Johns Hopkins Children’s Center
in Baltimore, Md., a participating hospital in the Children’s Miracle Network,
during its fifth annual “Casual for Kids
Day.” The event took place at Tower’s annual Employee Appreciation Luncheon,
held September 15 at the credit union’s
Laurel, Md., headquarters.
Each year, Tower employees are asked
to make an optional $5 donation to the
fundraiser. Employees who donate $5
get to wear jeans and their favorite sports
team sweatshirt, T-shirt or jersey for the
day. Employees wear a “Making Miracles
Happen” sticker to show they have paid
the $5.
This Annual Employee Luncheon
is organized and run by Tower’s Senior Management. This year’s festivities
began with a catered Italian lunch.
Tables were set up outdoors so employees could enjoy their meal al
fresco. After lunch, employees played
sports games, including a football
toss, golf putting contest and soccer
dribble. Employees also took part in a hippity hop race—a lighthearted one-on-one
race to the finish line on large, bouncing
balls. Some employees won door prizes
and gift cards for local stores and restaurants. One lucky employee won a 500 GB
external hard drive.
Employees at Tower branch locations
were also treated to catered luncheons,
along with visits from Tower’s senior
management.
Since 2006, the annual Employee
Appreciation Luncheon and fundraiser
has raised over $12,000 to benefit the
Johns Hopkins Children’s Center. “It
gives me great pleasure to know the annual luncheon and fundraiser gives employees a wonderful opportunity to enjoy
camaraderie with their workmates and
raise funds to help improve the lives of
sick children in the community,” said
Richard Brake, Tower’s Senior Vice President of Member Services.
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Hanscom FCU Expands Branch,
Adds Retail Features
Patricia Warden Conty, Hanscom FCU

H

Highland Scott CU
Branch Holds School
Supply Drive
Adam Koishor, Chief Marketing Office

anscom FCU officials marked the expansion of its Bedford location with a ribbon
cutting on September 21. The Bedford Financial Center, located in the Great Road
Shopping Plaza, is now nearly double its original size and features a retail-style floor plan.
As visitors enter the building, they are welcomed by a greeter and guided to a service
provider. “We’ve eliminated the guesswork,” explained Paul Marotta, Hanscom FCU Chairman of the Board. “Visitors no longer have to choose between a teller or a member service
representative. They stay with the same staff person until their business is complete.”
The teller line has been replaced with standalone service pods. “The high walls and windows of a traditional branch were designed to handle routine transactions,” Marotta noted.
“Today, ATMs and online services absorb many of those chores. Now people who visit a
branch are likely to need more complex services.”
Cash recycling machines, which automatically count and dispense currency, free staff
from operating cash drawers. “This technology helps secure the branch and allows the employee to focus more on the person they are helping,” Marotta said. “We’re combining
technologically advanced services with the personal service members have come to expect
from us.”
Two touch-screen internet kiosks provide access to online services and have built-in
scanners to allow users to deposit checks online. A coin counter, free for members, lets
users convert change into useable cash. The ATM vestibule opens directly into the branch
during business hours is secured with a glass wall to provide 24-hour access to cash.

S

Service CU Aims to Make Kids
Financially Savvy

Grand Re-Opening
of Belvoir Federal’s
School Branch

Karen Benedetti, Service CU

Amy Shanks, eMarketing Specialist

S

B

ervice CU continues its strong focus on bringing financial education to the youth of
New Hampshire by sponsoring its second Money Mammals tour in New Hampshire.
Coaching younger children how to manage and grow savings in an engaging environment, the Money Mammals took the stage at the New Hampshire Children’s Museum in
downtown Dover on October 9. Joe the Monkey led other Money Mammals for a captivating performance featuring a puppet show and craft activity.
A leader in financial literacy for children, Service CU is committed to helping to teach
the youth in their communities how to manage their money now and in the future.
A winner of many awards including the Family Choice Award and the Dr. Toy award,
the Money Mammals are cute and funny animal puppets who are learning about saving money. The show is based on the award-winning DVD and features puppetry with
humor and upbeat songs aimed at educating kids about finances.
The Money Mammals took their routine to the Wheelock School in Keene on October 7 and then to the Gonic School in Rochester. On October 8, the Money Mammals
performed at the Nancy Loud School in the morning, followed by a performance at McClelland School, both in Rochester. All Money Mammal performances are free of charge.
For Service CU members ages 11 and under, the Money Mammals Saving Money is
Fun Club is part of the Smart Savers club. Kids learn the importance of saving money, spending smart and giving to charity. Benefits for being a Saving Money is Fun Club member
include the Money Mammals DVD, full access to interactive Money Mammals website with
videos, a saving passbook and a Money Mammals punch card to earn rewards for savings.
Kids have their cards punched with every deposit of $10 or more and earn a Service CU gift
card after 12 deposits. Any child visiting the branch can pick from a grab bag of goodies.
The Money Mammals program expands on Service CU’s already strong footprint of
bringing the best financial literacy programs to New Hampshire.
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cott CU recently held a school supply
drive at its Highland Branch and
collected more than 800 items for local
students. The supplies were donated to
the HACSM Highland Food Pantry.
Area residents donated school supplies at Scott CU’s Highland location on
Route 143. Some of the items donated
include over 100 boxes of crayons, 100
boxes of pencils, 20 backpacks, 40 notebooks, 75 bottles of glue, 75 reams of paper, 50 folders, and 85 pairs of scissors.
Scott CU offers a full line of deposit
and loan accounts, including share savings, high-rate free checking, debit cards,
money market, certificates, as well as lowrate vehicle loans, mortgages, home equity loans and lines of credit, credit cards,
free online account access and bill pay, as
well as free mobile banking.

elvoir FCU announces the re-opening of their student-run credit union
branch at the largest elementary school
in Fairfax County. The Dolphin Branch
re-opens every school year to provide students, faculty, and staff the convenience
of having a credit union directly on school
property and to promote financial literacy
to students. The Dolphin Branch is operated by 6th graders who perform teller
duties. Each student teller is selected based
on their exceptional skills shown in their
mathematics classes. The student tellers
learn the operational side of how a credit
union is run and student members discover the fundamentals of saving money.
Mrs. Wilson, Principal of Fort Belvoir Elementary School, is a strong supporter of students gaining financial literacy insight at an early age. The coordinator
at Fort Belvoir Elementary School, Teresa
Chapman, and Belvoir Federal’s South
Post Branch Manager, Monika Plunkett,
will head up the Dolphin Branch for the
2010-2011 school year.
DEFENSE CREDIT UNION COUNCIL, INC.

Military Members at Greater
Risk of Developing ALS
Sandra L. Torres, V.P. of Sales &
Marketing, IWS

T

he ALS Association has made available a white paper, “ALS in the
Military: Unexpected Consequences of
Military Service,” that is a must read for
any veteran, regardless of branch or era
of service.
The Veterans Administration has
designated ALS as a disease entitled to
presumptive service. This means that if a
service member is diagnosed with ALS his
or her condition will be presumed to have
occurred during or been aggravated by
military service and as such be entitled to
presumptive service connection and full
access to health and disability benefits.
So What is ALS?
ALS is amyotrophic lateral sclerosis or
Lou Gehrig’s disease. Lou Gehrig played
for the New York Yankees and is bestremembered for his 15-season streak of
consecutive games, a record which stood
until it was broken by Cal Ripken in
1995. Gehrig retired after 8 games of the
1939 season and was diagnosed with the
degenerative disease that now bears his
name. The Yankees held a recognition
day for Gehrig on 4 July 1939, at which
he spoke his famous line, “Today I consider myself the luckiest man on the face
of this earth.” He died two years later in
New York.
First recognized in 1869 and little
understood in 1939, ALS became more
well-known as Lou Gehrig’s disease due
to its high-profile victim who brought it
attention, research, and understanding.
The incurable disease strikes about 5,000
Americans each year, most die within two
to five years. It is the only major disease
named after one of its victims. David
Noonan of Sports Illustrated noted the
irony that “one of the greatest baseball
players who ever lived is best known for
the way he died.”
ALS in the Military
Veterans are developing ALS at a higher
rate than the general population. It is
unknown what causes ALS or how it can
be prevented, effectively treated or cured.
DEFENSE CREDIT UNION COUNCIL, INC.

It is a progressive neurodegenerative disease that attacks nerve cells and pathways
in the brain and spinal cord. Men are
affected slightly more often than women.
The average life expectancy of a person
with ALS is two to five years from time
of diagnosis. Currently, there is no cure
for ALS.
According to the ALS Association,
a nonprofit group that advocates for patients with the disease, evidence backed
by a Harvard University study supports
the conclusion that military veterans
are at an increased risk of contracting
ALS. In its report, ALS in the Military,
the group pointed to an almost 60%
greater chance of the disease in military
veterans than the general population. For
Gulf War veterans, the chance is seen as
twice that of veterans not deployed to the
Persian Gulf according to a joint study by
the Veterans Affairs Administration and
the Department of Defense.
How to Get Help
The ALS Association is working everyday to support people with ALS and
their families, including our heroes who
have served in the military and who are
approximately twice as likely to develop
ALS as those who have not served. If
you or a loved one needs assistance or
would like a copy of the report, contact
the ALS Association chapter in your
state or contact the Department of Veterans Affairs for benefit information.
The report, along with more detailed
information, is available on the ALS
Association website: www.alsa.org. The
site also contains an entire section
devoted to ALS in the military.
Getting Involved
Scientists do not know what causes ALS,
but research is ongoing as to why people
in the military are much more likely to
develop it. Even if you are not affected,

you can make a difference. By being an advocate for ALS and ALS patients you can
draw awareness, attention and resources
to veterans affected by this disease.
One can get involved in local events
such as the annual “Walk to Defeat ALS,”
organizing golf tournaments, garage sales,
bake sales or something just a simple as
designating ALS as a preferred charity.
Credit unions can place links on their
website to the ALS Association and make
information readily available to veterans/
members battling with ALS. On a higher
level, credit unions can become corporate
sponsors and supporters.
The fight to discover a cure for ALS
is important not only to veterans and
their families, but to all those who have
been diagnosed. Veterans with ALS are
among the first group of patients to test
a government-funded innovation that
allows them to communicate after they
have lost their motor skills and ability to speak. Technology has improved
greatly over the years to help diagnose the
disease, but it can take up to a year to
diagnose accurately and once diagnosed
treatment costs are considerable.
Research is critical to ALS and
because approximately only 30,000
Americans have ALS at any given time,
fundraising can be a challenge. Funds
raised for ALS go to research, patient and
community services and education and
awareness.
To learn more about how you or
your organization can get involved in the
fight to find a cure for ALS, please contact Sandi Torres at storres@iwsgroup.
com. Sandi is Senior Vice President of
Sales & Marketing for IWS (Intercontinental Warranty Services, Inc.), a DCUC
partner and supporter and she also serves
as a Board Trustee for the ALS Association Florida Chapter. IWS has designated
ALS as a preferred charity and is involved
in the annual “Walk to Defeat ALS—
because they can.”
Sources: ALS Association, Britannica
Concise Encyclopedia, Sports Illustrated,
Military.com

For the latest credit union news, visit
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Left to right: Chris Endicott, MPF Account Manager; Alan Stoltenberg, SAC FCU V.P.
Mortgage & Business Lending; Dave Davis, MPF Program Sales Manager. Photo
provided by SAC FCU

SAC FCU Receives FHLBank’s
Award for Highest Annual Volume
Jackie Boryca, V.P. of Marketing

F

or the past 10 years, FHLBank Topeka has offered its financial institution members
a secondary market alternative through the Mortgage Partnership Finance® Program,
developed to make it easier for members to access the secondary market and offer both
conforming conventional and government loan products to their customers.
At FHLBank Topeka’s September 27, 2010 Nebraska Regional Meeting, held in
Omaha, SAC FCU received FHLBank’s Nebraska award for highest annual volume in the
greater than $250 million asset size category. Congratulations to SAC FCU for its commitment to mortgage lending in Nebraska.

Andrews FCU Provides Backpacks to
Children and Sponsors Run at Joint Base
McGuire-Dix-Lakehurst
Kelli, Ragland, Director of Marketing

A

ndrews FCU partnered with the Hearts Apart program on Joint Base McGuireDix-Lakehurst (NJ) to provide 48 backpacks for children of deployed service members. The Hearts Apart program offers support and activities to spouses and family members of deployed service members while their loved ones are away.
Andrews Federal also served as a major sponsor for the 3rd Annual “McGuire Mud
Run.” The run serves to foster the interaction between the base and surrounding communities. Over 3,000 runners from over the US and Canada ran a 6.2 Mile muddy obstacle course. Andrews Federal provided water bottles, US flags, and other gifts to participants. “Without the support of community partners like Andrews Federal and specifically
Maree Duncker and staff, our programs would not be nearly as successful,” says TSgt. Kevin
T. Casciano, Joint Base McGuire-Dix-Lakehurst Family Readiness NCO. “Thank you very
much for your continued support of military families.”
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the central aspects of the Dodd-Frank
Wall Street Reform and Consumer Protection Act that President Obama recently signed into law is the creation of
the Consumer Financial Protection Bureau (CFPB), the sole mission of which
is protect and empower American consumers with the clear and concise information they need to make the financial
decisions that are best for them and their
families. The CFPB will house a new
Office of Financial Education that will
help educate and empower consumers to
make better informed financial decisions.
The President’s Advisory Council on
Financial Capability will play an important role in complementing these efforts.”
Arteaga is humbled and honored by
this voluntary appointment, and he is
looking forward to working with the Advisory Council on addressing the financial
capability needs of our Nation. A copy of
the official press release can be found at
www.dcuc.org under “Breaking News.”

1st Advantage FCU
Recognizes 2010
Directors Scholarship
Fund Winners
Stephanie Randall,
Marketing Coordinator

F

or over 30 years, 1st Advantage FCU
has been recognizing the academic
achievements and financial needs of outstanding young citizens by providing
scholarships to first year college students.
On May 13, the 1st Advantage FCU Directors Scholarship Fund presented its
2010 scholarships to four well deserving
Greater Peninsula High School students.
Courtland Womble from Gloucester
High School, Carly Coates from Grafton
High School, Susanna Schmidt from Lafayette High School, and Chloe Chabanon-Hicks from Denbigh each received
$2,000 scholarships.
Christopher Russell from Warhill
High School was the recipient of the
Anne Watt Scholarship. This $2,000
scholarship was presented by the Fort
Eustis Officers and Civilian Spouse’s Club
to the Warhill High School senior on
May 26, 2010.
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The Case for Convenience
The most solvable barrier to membership growth
Nathan Rogers, V.P. of Marketing, FSCC Inc.

“I

need a new bank!” This comment
from Tony came on the heels of
a long story about a battle over an undeserved fee from his bank. “Why don’t
you switch to a credit union?” I said. His
reply: “I would love to, but I need something more accessible.”
How many times have I heard that
one over the years? Even though credit
unions consistently come out over banks
in almost every category that consumers
value (see chart), they continue to lose
in the one category most consumers use
to choose a financial institution: CONVENIENCE. The study, Why Choose a
Credit Union?—An Ethnographic Study
of Member Behaviors, published in 2007
by the Filene Research Institute, said
this, “Consumers mention branch location and convenience as key decisionmaking drivers.” Findings in the CUNA
2009/2010 National Member Survey
support those findings as well.
You know that your members (current and potential) are searching for convenience, but how do you reach all the
places they may need financial services?
Where they live, work, and travel? The
answer to those questions can be found
in two words —shared branching. Shared
branching now includes over 6,400 locations in all 50 states, two U.S. territories,
as well as on or near military bases in five
foreign countries. There is not a single

bank in the U.S. with
branches in all 50 states!
If you’ve never considered shared branching
or if you’ve considered it
in the past and decided
to postpone participation, take a look at what
shared branching has to offer and consider
the following factors:

Kiosk locations help members who
want extended hours and can save you
money—One of the CU Service Centers
Network owners, FSCC, is the network

After hearing my friend Tony’s objection about convenience I let him know
how shared branching provides access
to thousands of credit union branches
nationwide. I advised him to visit
CULookUp.com where he could find a
list of credit unions nearby and see if they
participate in shared branching before
making a choice. He was very excited!
I’m sure your members will be too.

Tyndall FCU Opens
Loan Office in Mobile

loan products and services such as Auto
loans, Mortgages, Home Equity loans,
and Credit Cards. Regular office hours
are Monday through Friday, 9:00 a.m.
to 5:00 p.m. More information about
Tyndall’s products and the Credit Union
itself can be found at Tyndall’s website,
www.tyndall.org.
This new facility is Tyndall’s first location in the Mobile and Baldwin County
areas, but certainly will not be the last.
Tyndall has plans to add multiple full-service branches in the Mobile and Baldwin
County area in the near future. “Tyndall
FCU is thrilled to be expanding into

Mobile and Baldwin Counties,” said Jim
Warren, President and CEO of Tyndall
FCU. “The opening of this new facility
is just the beginning. We want to become
a big part of the community and help as
many people as possible save money.”
Tyndall FCU is a federally chartered,
not-for-profit financial cooperative serving over 106,000 members worldwide
with assets of more than $1 billion. Currently, Tyndall has branches in Panama
City, Panama City Beach, Tyndall Air
Force Base, Lynn Haven, Parker, Port St.
Joe, Marianna, and Chipley, Florida and
in Dothan and Mobile, Alabama.

Greg Wheeler, V.P. of Marketing &
Product Development

T

yndall FCU is pleased to announce
the opening of its new Lending Center in Mobile, AL on Monday, October
4, 2010. The Lending Center is located
in Cottage 65 Plaza, at 3361 Cottage Hill
Road.
Through this new Lending Center location, Tyndall FCU will offer numerous
DEFENSE CREDIT UNION COUNCIL, INC.

Choose the right shared branching provider for your credit union and your
members—CU Service Centers Network, Inc., the national shared branching network, is owned and controlled by
more than one network. These networks
have cooperated to provide full, national
access. However, some networks limit innetwork pricing to just one state, so make
sure you look for national access.
Make sure your network provides a
way for members to find all 6,400
locations—While most of the participating networks provide access to all participating locations, the branch locator tools
at www.cuswirl.com include ALL U.S.
locations.

behind shared branching at select 7-Eleven® stores via the Vcom® self-service units.
The transaction fees at these units are
lower than traditional shared branching
and even combine some transactions to
lower costs even further. Choose a network that passes on these lower fees to
your credit union.
Shared call center services—Make sure
you choose a network that gives you this
option in the basic shared branching package. It’s a great addition to your disaster
recovery and business continuity plan.
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New York is Our Kind of Town
“New York, New York, it’s a wonderful town. The Bronx is up, but the Battery is”… always running!
New York City is home to some of the most recognizable and cherished landmarks and attractions in the world. From Times
Square and Central Park to the Empire State Building and The Metropolitan Museum of Art, the island of Manhattan packs
more legendary icons into one compact area than any other place on Earth! See some of the sights that make the “Big Apple”
so special—Rockefeller Center, The Intrepid, Chinatown, SoHo, Greenwich Village, Little Italy—and much, much more.
You won’t want to miss the 48th Annual DCUC Conference in New York City, August 21–24, 2011. It is sure to be one of the
most exciting conferences of the year, both in terms of content and location! Mark your calendars today and look for more
information about registration, tours, speakers and our Conference Hotel, The Marriott Marquis in the months to come.

Mark Your Calendars for the 48th Annual DCUC Conference in New York City!

