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A VIEW FROM THE BOARD ROOM

CEO UPDATE

Healing the
Wounds of War

The Homeowner
Assistance Program

Ralph R. Story, DCUC Secretary,
Treasurer, VyStar CU

E

ach year since 2004, the Defense
Credit Union Council has generously supported a worthwhile charity to offer much-needed assistance to our troops
and their families. “Serving Those Who
Serve Our Country” is not only our mission when it comes to financial services
and education; it also means reaching
out to help our troops when they are in
need. We are proud to have supported
organizations such as the Fisher House
Foundation, Intrepid Fallen Heroes Fund
and the Warrior and Family Support Center because we know that they have gone
the extra mile to help the wounded men
and women of our great country.
This year, the DCUC Board of Directors has enthusiastically selected The
National Intrepid Center of Excellence for
Traumatic Brain Injury (NICoE) as the recipient of our 2009 Fundraising efforts.
Situated on the Navy Bethesda campus, this facility will be adjacent to the
new Walter Reed National Military Medical Center and will provide only the very
best care of our wounded warriors. The
NICoE will lead the world in care for
traumatic brain injury and psychological
health concerns.
For our warriors returning from deployment to rejoin their loved ones on the
home front, the battle often continues.
Irritability, sleep disturbances, post-traumatic stress, headaches, depression and
continued on page 6

Roland A. “Arty” Arteaga, President/CEO, DCUC

L

ast month during my recap of Defense Issues 2009 I mentioned the American Economic Recovery Act of 2009, which
greatly expanded the Homeowner Assistance Program (HAP) beyond its original intent, i.e., that of Base Realignment and Closure
(BRAC). Since last month’s Alert, I have received a number of
Roland A. Arteaga
inquiries regarding the newly expanded HAP. Though the Department of Defense (as of this writing) is still in process of developing policy guidance and
implementing procedures, I wanted to share what information is available for your benefit and understanding.
The Recovery Act, which was signed into law by the President on February 17, 2009,
contains $555 million in funding for military personnel who are homeowners and are
experiencing challenges as a result of the current economic environment. In addition to
providing some assistance to our troops who must relocate due to BRAC 2005, the “Act”
(once fully implemented) will offer aid to Warriors in Transition, surviving spouses, and
Servicemembers on permanent change of station (PCS) orders.
In regards to Warriors in Transition, the “HAP-Plus” provision expands the HAP
authority to military and civilian personnel who are being (were) “reassigned in furtherance of medical treatment or rehabilitation or due to medical retirement in connection
with such disability.” Eligible personnel must have owned their home at time of deployment,
and wounds, injury or illness must have occurred while deployed on or after September 11,
2001. In the case of military personnel, disability must be 30% or more, as determined
by DoD.
The Surviving Spouse provision permits assistance if the servicemember was “killed
in the line of duty or in the performance of his or her duties during a deployment on or
after 11 September 2001, in support of the Armed Forces, or (who) died from a wound,
injury, or illness incurred in the line of duty during such a deployment.” If a surviving
spouse desires to move, then he or she may apply for HAP assistance and must relocate
within two years of his or her spouse’s death.
As noted by some of our liaisons, the broadest relief of the Recovery Act focuses on
members of the Armed Forces who receive permanent change of station (PCS) orders
during the on-going mortgage crisis. According to the law, military personnel who purchased a property prior to July 1, 2006 and are reassigned (and move) beyond a 50 mile
radius, could in fact be entitled to some relief. To qualify, in addition to the aforementioned
criteria, the property must have been sold between 1 July 2006 and 30 September 2012
continued on page 7
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Employees share camaraderie during Tower’s annual employee meeting.
Photo provided by Tower FCU

Tower Hosts Annual Employee
Dinner and Meeting
Natasha Henry, Communications Writer

T

ower FCU employees gathered for their annual meeting recently at the BWI Airport Marriott in Baltimore, MD. Nearly all of Tower’s 420 employees attended the
event. Martin Breland, President and CEO, reviewed Tower’s successes in 2008 and asset
and loan growth.
Tower’s assets grew to $1.86 billion, compared to $1.67 billion at the end of 2007. Despite the overall economic downturn in the nation’s economy and housing markets, Tower
had a record year of mortgage loans. Mortgage loan volume grew by 42 percent to $403
million. Total real estate lending, combining mortgages and home equity loans, grew by
25 percent to $498 million. Tower’s accomplishments included a new branch opening in
Owings Mills, MD, a steady increase in electronic services users, Home Banking, Bill payment and eStatements, a 28% increase in direct deposit sign ups and an exceptional
growth in savings, which was mostly attributed to Tower’s 2008 Super Savers Sweepstakes
campaign, which encourages members to set aside money on a regular basis and grow
checking and savings deposits.
Tower’s total savings balances grew by $118 million, representing a 9 percent gain over
last year. Because of great member support of the savings campaign, over 12,000 new
savings,and checking accounts were opened. Tower will continue to offer many of the
campaign’s features for the rest of this year.
Anirban Basu, PhD. and CEO of Sage Policy Group, Inc. located in Baltimore, and guest
speaker presented an overview on current local, national and global economic conditions.
The meeting ended with a dinner served buffet style, and prize drawings of employees
who had earlier submitted answers to questions about Tower’s history and the people who
work there. The lucky winners received gift cards.

Aberdeen Proving Ground FCU Celebrates Youth
Month with FREE Money and Magic Tricks!
Janice Carey, Aberdeen Proving Ground FCU

F

rom free magic tricks to free money, Aberdeen Proving Ground FCU [APGFCU] will
host a month-long series of fun promotions to celebrate “The Magic of Saving,” a
National Youth Week campaign to encourage healthy savings habits.
Magicians will appear at APGFCU’s Aberdeen, Elkton, Edgewood, and Laurel
Bush branches. Everyone is welcome to enjoy the free magic tricks on the 18th in addition
to the free gifts and “The Magic of Saving” contest throughout the month. “The Magic
of Saving” contest will run April 1–30, 2009, and is open to all APGFCU members 18
and younger. Participants will be automatically entered in a drawing to win $100 cash and
a $250 Savings Bond.
DEFENSE CREDIT UNION COUNCIL, INC.

Service CU Honored As
Outstanding Employer of
the Guard and Reserve
Lori Holmes, Service CU

S

ervice CU was selected for both state and
national recognition by the Department
of Defense and the New Hampshire Employer
Support of the Guard and Reserve as an extremely supportive New Hampshire employer
of National Guard and Reserve personnel.
Gordon Simmons, President/CEO of
Service CU, accepted the prestigious Pro Patria
Award on behalf of the CU. The Pro Patria President/CEO of Ser vice CU Gordon
Award is the highest award for an employer Simmons accepts the Pro Patria Award
to receive. State Chairman for the New Hamp- from New Hampshire Committee Employer
shire Committee Employer Support of the Support of the Guard and Reserve and
Guard and Reserve and Ret. Colonel Ted Kehr Ret. Colonel Ted Kehr. Photo provided by
Service CU
recently presented the award at the New
Hampshire National Guard’s Annual Dinner and Awards program in Meredith.
Senior Airmen and Service CU Marketing Analyst Samuel Duval nominated the
CU for the award based upon demonstrated support of service to his country, along with
Senior Airmen and Service CU Compliance Specialist Denice Perriccio, who shared her
belief that Service CU offers the highest level of support to employed Guard and Reserve
members. Duval is currently serving his country as part of the New Hampshire National
Air Guard deployment to the Middle East. Perriccio was on hand to represent the New
Hampshire National Air Guardsmen during the event.
	 “We at Service CU take pride in supporting, in every way possible, our employee
Guard members, but also via financial services we provide our tens of thousands of
active duty and Guard members of this credit union around the world,” says Gordon
Simmons. “We are grateful for their profound dedication and sacrifices in the protection
of our great nation in keeping the peace while preserving our liberty.”

Belvoir Federal Sparkles with Outstanding
Marketing Diamond Awards
Bonnie Andresakes, Belvoir FCU

B

elvoir FCU was recently honored with three Diamond Awards, which recognizes
outstanding marketing and business development achievements in the credit union
industry. The awards were presented by the Credit Union National Association (CUNA)
Marketing and Business Development Council, a national network comprised of more
than 1,000 credit union marketing and business development professionals. Awards are
given in each of 34 categories ranging from advertising to community events and beyond.
Belvoir FCU won the award for the television (single) category for its 30 second ad
promoting the credit union’s service and commitment to its members; the electronic marketing category for the microsite belvoircreditunionforme.org, a website that shares the
story of the credit union and helps individuals determine their eligibility for membership;
and overall the branding/corporate identity category for the interpretation and communication of the credit union’s brand promise and message: “For Everyday People or Life.”
“The Diamond Awards recognize the best-of-the-best in credit union marketing,
advertising, and business development,” said Anne Legg council chair and vice president
of marketing for Cabrillo CU in San Diego, Calif. “It takes hard work, imagination,
and perseverance to be selected as a Diamond Award winner from 1,200 entries.” Award
winners were recognized at the council’s 16th annual conference held March 11-14 in San
Diego, CA.
DEFENSE CREDIT UNION COUNCIL, INC.

Resolutions to Be
Presented at Annual
Membership Meeting

I

f you have a subject about which you
would like DCUC to adopt a resolution, here’s your chance. If it comes
within the field of interest of defense credit
unions, submit it in writing to DCUC.
It will be acted on by the committee and
included with the Call of the Meeting,
which is issued 60 days before the annual
meeting, resolutions should reach the Defense Council office prior to June 1, 2009.
Proposed resolutions should be mailed to
Debbie Morello, Director of Administration, DCUC, 601 Pennsylvania Avenue,
NW, South Building, Suite 600, Washington, D.C. 20004-2601, or via e-mail to
dcuc1@cuna.coop or FAX to 202/6383410. Questions? Call 202/638-3950.

Three Directors of
DCUC Board to Be
Elected at Conference

T

hree seats on the DCUC board of
directors will be filled at the annual
business meeting in San Francisco, CA,
Tuesday, August 18. The regular three-year
term of the Navy/Coast Guard, Army
and Air Force Representatives expire this
year. At this writing, the incumbents, Bob
Morgan, Patty Kimmel and Jean Yokum,
are candidates for re-election. Any party
interested in serving on the DCUC Board
is invited to advise the Council so that we
may publish it in the ALERT.

DCUC
Conference
& Showcase
2009

Aug. 16-18, 2009 • The Fairmont Hotel
San Franscisco, California
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Scott CU Wins National Marketing Awards
Adam Koishor, Chief Marketing Officer

S

cott CU received national honors
recently garnering two Credit Union
National Association (CUNA) Diamond
Awards for marketing. The awards were
presented at the annual CUNA Marketing
& Business Development Conference.
The Diamond Awards represent the
pinnacle of credit union marketing in 34
categories ranging from direct mail and
web site marketing to public relations
and political action. Judges evaluated over
1,200 entries based on strategy, design and
production, creative concept, copy and
communication, and results.
Scott CU won Diamond Awards for
their “Is Your Money Disappearing” series
of television commercials and for youth
marketing with its “Big Barkers Kidz
Club,” according to SCU Chief Marketing
Officer Adam Koishor.
“This is a tremendous honor,” Koishor
said. “We were really excited to win two
awards among the many credit unions
from throughout the country that entered.
It really speaks volumes for how strong
our marketing team is and how great the
products and services are that Scott CU
offers to members.”
Scott CU’s series of television commercials was launched early in 2008 with
hopes of having area residents humming
a catchy new tune and switching their accounts to the local credit union, Koishor
noted.
The series of commercials feature
catchy music and a “lovable loser” character in several scenarios spending money.
The problem is that his money has disappeared to his high-rate or high-fee bank
accounts.
“We aimed at doing something different with this series of commercials than
what banks and other financial institutions
have done,” Koishor added. “Our main
character is featured in several situations
where he is spending money. The humor
of it is that he doesn’t have any money.
It has disappeared to a high rate or fee
bank account.”
The message in the commercials asks
viewers if their money is disappearing to
their high rate bank account.
 	 “We are basically asking people if
their money is disappearing to a high rate
4

bank loan, a high-rate bank credit card,
a high-closing-cost mortgage or a bank
checking account with high fees. If that
is the case, Scott CU is a lower cost
alternative,” he said. “The message is for
area viewers to stop letting their money
disappear to their high-rate or high-fee
bank accounts. They should belong to
Scott CU and save money with lower loan
rates and little or no fees on accounts.”
“These new commercials are aimed
at letting people know that because credit
unions are not-for-profit, we offer better
rates and have lower fees than most other
financial institutions,” Koishor said. “In
most cases, we charge little or no fees.
Because of our cooperative structure,
we return our profits to our members in
the form of lower rates on loans, higher
dividends on savings, and convenient
locations, products and services.”
The award winning commercials,
which were produced by Switzer Film of
Troy, are airing on several stations through
Charter Cable and on KSDK Channel 5
during the Cardinals baseball pre- and
post-game shows.
“The commercials were created as the
first of a potential series much like many
of the national television commercial series
that you see,” Koishor said. “We hope that
people find the spots entertaining and
begin to look forward to another round to
see what funny things the main character
is doing next. Obviously, we hope that
viewers are entertained and stay tuned in
long enough to see our message.”
The commercial series is part of Scott
CU’s effort to create more visibility of the
value of doing business at a credit union
instead of other financial institutions. Scott
CU, in its efforts to increase the awareness
of its brand name, also has launched an
updated logo and a new slogan, “Make
The Most Of Your Money!”
To view the new Scott CU television
commercials, or learn more about belonging to the local credit union, visit
www.scu.org.
Scott CU’s second Diamond Award
was for its youth marketing through its
Big Barkers Kids Club.
Scott CU launched its Big Barkers
Kidz Club that is aimed at encouraging

kids through age 12 to learn about and save
money. The club, which is free to kids who
open an account with Scott CU, offers a
higher-rate savings account and prizes as
kids save.
“Each of our Big Barkers Kidz Club
members get a punch card,” Koishor
added. “When they have made four deposits into their account, and have had the
card punched four times, they get to
choose a prize. We hope this will get the
kids interested in saving.”
Members of the club also get their
own savings passbook to keep track of
how much they have saved, Koishor noted.
“Club members also receive our quarterly
‘Money Clips’ newsletter,” Koishor added.
“It is exciting for the kids to receive their
own mail. The newsletter is full of interesting and fun articles for the kids or their
parents to read.”
The Big Barkers Kidz Club also offers
kids the opportunity to open a certificate
with a $500 minimum balance once they
have saved that amount. “The idea is to
teach them that they can earn more interest
on their money as the amount they have
saved grows,” Koishor said. “It also opens
their eyes to the fact that there are other
tools that can help them save.”
Additionally, members of the Big
Barkers Kidz Club also have an interactive
club web site at www.scu.org that includes
several pages of games and fun links,
tips about saving, information about the
value of credit unions, details about club
events and even a tool that they can use to
e-mail Scotty the Dog.
“The mascot of the Big Barkers Kidz
Club is Scotty the Dog,” Koishor noted.
“Scotty is a Scottish Terrier and his name
comes from our Scott CU name. The
kids can email any question to Scotty and
they will get an email response. They may
also see him at community and kids club
events throughout the year.”
The club web site also has a variety
of links to other fun and educational kids
web sites. It also has information about
club events such as National Credit Union
Youth Week in April.
“Our goal with the club is to create
a more fun experience for our young
members,” Koishor added. “We want them
to have a positive experience at a young
age as they learn about saving money. We
believe this experience will stick with them
when it comes to handling their finances.”
DEFENSE CREDIT UNION COUNCIL, INC.

Pen Air FCU Opens Second Student-Run
Credit Union at Milton High School
Brad Larsen, Marketing Representative

M

ilton High School students have been packing the lobby of Panther CU, their very
own student-run credit union, ever since the grand opening on March 2. Panther
CU—sponsored by Pen Air FCU—is the second student-run credit union in Santa Rosa
County, after Pace High School opened Patriot CU last fall.
“The response from the students has been overwhelming,” said Pen Air’s Milton
Branch Manager Carol Allen. “The students are so enthusiastic, and this project provides
them with a truly unique experience.”
Panther CU serves Milton High School students and staff during lunch hours
Monday through Friday. Its mission is to create an environment that teaches financial
literacy and good money-saving habits and become in essence a financial academy.
Panther CU operates in conjunction with Milton High School’s accounting and
finance classes to offer not only financial readiness tools to students, but also a work opportunity for those who are interested in earning Bright Futures Scholarship credit. Students
working in the Credit Union are overseen by a Pen Air FCU employee.
“We are thrilled with our partnership with Pen Air FCU,” said Milton High School
Principal Buddy Powell. “It is a great service for our students and staff and I don’t know
why we didn’t do this sooner. We really want to thank Pen Air FCU for this opportunity.”
Pen Air FCU sponsors Panther CU and has been looking to form partnerships
with local high schools to help prepare students for college and the workplace for more
than two years. Pen Air Vice President of Marketing Patty Veal organized the high school
credit union initiative.
“We hope the success of Panther CU as well as Patriot CU will encourage other
Escambia and Santa Rosa County schools to partner with us so that all schools can
eventually enjoy the benefits and convenience of an on-campus credit union,” said Veal.
For more information on Panther CU, contact the Pen Air FCU Marketing Department at 850/505-3200.

RIA FCU Donates
$750 to Local
Honor Flight
Megan Palmgren, Marketing Assistant

T

hanks in part to RIA FCU
member’s, WWII veterans from
the Quad City Area will join other
Honor Flight veterans for an opportunity to see their memorial in
Washington D.C. RIA FCU pre- Left to right: A.T. Olson, Jr., Chairman of RIA FCU
Board, Larry Coverstone, President of RIA FCU,
sented a check for $750 to Honor
Terry Dell and Bob Morrison, Honor Flight Coor-diFlight of the Quad Cities during the nators. Photo provided by RIA FCU
ribbon cutting of their tenth branch,
located in the new Moline Hy Vee. Honor Flight of the Quad Cities is a not-for-profit
organization that flies WWII veterans free of charge to Washington, D.C. to see the memorial created in their honor. With approximately 1,200 dying each day there is an urgency
to raise funds for these brave veterans. Donation containers are in place at teller windows
and the Credit Union hopes to send another check in the near future.

For the latest credit union news,
visit our web site at www.dcuc.org
DEFENSE CREDIT UNION COUNCIL, INC.

GOT NEWS?
Send your news to Debbie Morello
at dmorello@cuna.coop.

Requests for Nominations

I

t’s that time again! Requests for Nominations for Credit Union of the Year
Awards have gone out from the Military
Departments. We have received a copy
of the memorandum sent from the Department of the Air Force (due May 18,
2009), the Department of the Navy (due
May 8, 2009), and the Department of
the Army (due May 1, 2009).
If you are an active DCUC member
and would like a copy of these memoranda, we will be glad to send you a copy.
Call 202/638-3950, fax 202/638-3410,
e-mail dcuc1@cuna.com, or write: DCUC,
601 Pennsylvania Avenue, NW, South
Building, Suite 600, Washington, D.C.
20004-2601.

Belvoir Federal
Launches Member
Focused Web Site
Bonnie Andresakes, Belvoir FCU

B

elvoir FCU has unveiled a newly
redesigned, member focused, interactive web site. The site, www.belvoircreditunion.org, is designed as a direct
response to Belvoir Federal’s research into
what the member really wants. The web
site navigation was simplified and content
reorganized to better meet the needs of
Belvoir Federal’s members.
Upgraded features of the new web
site are user-friendly navigation structure,
deep Online resources, and a customized
product section based on members life
stages. New features to the web site will
allow users to open an account online and
apply for loans online. The new web site
combined with the discount “Now only
$5 to join” will provide more opportunities for savvy consumers to begin their
journey hand in hand with Belvoir FCU
towards financial success.
5

DEFENSE CREDIT UNIONS IN THE NEWS…
New Port News, VA—Langley FCU officially opened its new Stoneybrook branch
location on March 3. The new facility is located at 15463 Warwick Blvd. in Newport News
(near Ft. Eustis) and features a walk-up ATM and full service lobby for members’ convenience.
“We’re excited to open this location so close to Ft. Eustis,” said LFCU President/CEO Jean
Yokum. “We look forward to serving our members who presently live and work in this area
in addition to welcoming new members to LFCU.”…Vienna, VA—Navy FCU opened
its newest branch in Summerville, South Carolina; on Monday, March 16.The branch
will serve over 20,000 Department of Defense (DoD) personnel and their families
assigned to Charleston Air Force Base, Naval Health Clinic Charleston and Naval Weapons Station Charleston.” The opening of our fourth branch in the state and 173rd overall
underscores our long-standing commitment to members and will enable us to provide
convenient service to members in Dorchester County,” said Thomas Feindt, Vice President,
Branch Operations. “Navy Federal remains strong and well-capitalized. By offering the very
best in member service, we look forward to providing our members with competitive rates
and sound financial practices.” “We’re making it easier for our members to do business
with us where they live and work,” said Jackie Wade, Navy Federal Branch Manager. “We
are proud to be here serving the men and women in the military and their families and
look forward to working with business leaders in the community.”… Rock Island, IL—
RIA FCU recently announced the grand opening of their first in-store branch. This is
the tenth branch for RIA FCU. The new branch, located inside of Moline Hy Vee, offers
consumer and auto loans, checking and saving accounts, 24 hour ATM, is open 53 hours
a week and much more. Convenience has always been a high priority for RIA FCU, and
by having an in-store branch it means our members can be in two places at once—banking
and shopping under one roof. For more information on RIA FCU, products and services
they offer, visit www.riafcu.com.

DEFENSE CREDIT UNION PEOPLE IN THE NEWS…
Anchorage, AK—Alaska USA FCU is pleased to announce the appointment of Lisa Hall
(Fielder) to Regional Vice President, Interior Alaska. Lisa will be responsible for managing seven branches, five in the Fairbanks/North Pole area, as well as Eielson and Bethel.
Lisa brings more than eight years of financial institution experience to her new role,
most recently as the Regional Membership Banking Manager for a large national bank in
Tucson, Arizona. Prior to that, she lived for nine years in Fairbanks. Lisa is a University of
Alaska Fairbanks graduate in Communication. She and her four children enjoy living
near their extended family in the Fairbanks area… Rock Island, IL—Members of the RIA
FCU re-elected Linda Miller, Richard Burns and Robert Hill to three-year terms on the
Board of Directors during their 74th Annual Meeting held March 27 at Rock Island
Arsenal. Achievements for the prior year that were reviewed include the successful opening
of the newest branch inside the Moline Hy Vee and an increase in membership and
loans. Other directors for 2009 include: Alfred Olson, Jr., Larry Coverstone, Robert
Henderson, Arun Pillutla, Anthony Sconyers and Richard Hochstetler.
BOARD ROOM continued from page 1
financial worries can lead to conflicts at home and work. DCUC has chosen to support the
NICoE not only so that they can help our service men and women through the difficult
transition back to civilian life, but also to save the lives of those brave, wounded warriors
with traumatic brain injury. This is the very least we can do for those who have endured
the ravages of war.
By helping others in need, we honor all military veterans who have courageously
served our country. During the upcoming 46th DCUC Annual Conference in August,
there will be many ways to offer support to this great cause. Our Showcase will once
again have a Silent and Live Auction with all proceeds benefiting NICoE. And this year,
our 16th Annual VADM Vincent Lascara Golf Tournament will in fact be a fundraiser,
with 100% of the proceeds going to our charity. I hope that you will join me in supporting this worthy cause!
6

Langley FCU
Names Director
Emeritus
Sue Thrash, Director of Research/
Communications

L

angley FCU honored James L. “Jack”
Frost (Lt. Col. USAF-Ret.), Board
Member from 1980 to 2008, with the title
of Director Emeritus. Mr. Frost recently
retired from the Langley Board.
“For 28 years, Jack has served this
credit union tirelessly,” stated LFCU Board
Chairman Rich Biege. “His knowledge
and expertise significantly contributed to
our success. His passion for member service inspired everyone who had the good
fortune to work with him.”
Frost has been a member and longtime supporter of LFCU since 1962.
While serving on the Board, he held numerous positions including Chairman, 1st
Vice Chairman, Secretary and Assistant
Secretary. He also chaired the following
committees: Personnel/Human Resources, Delinquency, Marketing, Nominating,
and Asset Liability Management.
After graduating from the University of North Carolina, Frost was commissioned in the US Air Force. While on
active duty, he earned a Master’s Degree
in Education in 1964 from the Middle
Tennessee State University. Upon retiring from the US Air Force, Frost was Lt.
Colonel—Base Director of Personnel at
Langley Air Force Base. He later retired his
civilian role as Chief Probation and Parole
Officer, District #34 in Williamsburg.
DEFENSE CREDIT UNION COUNCIL, INC.

CEO UPDATE continued from page 1
(depending on economic conditions, an earlier date can be established at the discretion
of DoD); the property must be the primary residence of the owner; and the owner must
not have previously received benefit payments. This provision basically covers all PCS
moves within the established criteria and as such, could have the biggest impact of all. That
said, to what extent and to what degree will this option be exercised is unknown at this
point for the process, procedures and policies outlining monetary assistance, relief, and
benefits…details and qualifications have not been published by DoD.
When will DoD publish guidance and when can our troops and DoD civilians
apply for assistance, if needed? The latest word is “a few weeks.” Although the American
Economic Recovery Act of 2009 was passed and signed into law earlier this year, the “HAPPlus” benefits associated with the law are not yet available. That said, eligible personnel
may go on line (www.usace.army.mil) and download an application; however, pending
the publication of DoD’s “rules of engagement,” applications will be held in abeyance.
When DoD does publishes guidance, rest assured, applications will start flowing and
relief will be forthcoming. Until then, should you have any questions from your members,
do not hesitate to have them visit the US Army Corps of Engineer (ACOE) web site, as
ACOE has been designated the executive agent for DoD.

Representative Margaret Dickson (left)
and Senator Tony Rand (right), present an
award to Jean Stultz, President and CEO
of Bragg Mutual Federal CU. Photo provided by Bragg Mutual FCU

Jean Stultz Honored
for Forty Years of
Service to Bragg
Mutual FCU
Rhonda Quador, Business Development
and Marketing Representative

B
Left to right: Col. David Orr, 66th Air Base Wing Commander; Sr. Airman Zana Hikmat,
Patriot Honor Guard Enlisted Member of the Year; 1st Lt. John Myers, Patriot Honor Guard
Officer of the Year; Paul Marotta, Hanscom FCU Chairman of the Board; Sr. Master Sergeant Laura Noel, Patriot Guard Superintendant. Photo provided by Hanscom FCU

Hanscom FCU Helps Honor Guard Salute Its Own
Rebecca J. Gontarz, Hanscom FCU

H

anscom FCU is proud to continue its long-standing support of the Patriot Honor
Guard by sponsoring its annual awards banquet. Once a year, Patriot Honor Guard
members take a night to recognize those who have given the most. More than 200 guests and
Honor Guard members from throughout New England and New York attended.
The mission of the Patriot Honor Guard is to provide military funeral honors to
every Air Force veteran, retiree and active duty member from all of New England and
parts of New York. They cover this 90,000 square miles with six full-time Honor Guard
members, roughly 40 enlisted personnel and officer volunteers, and more than 150 Air
National Guard and Air Force Reserve volunteers.
“Our relationship with the Patriot Honor Guard goes back many years, and I hope
and expect it will continue for many more,” said Chairman of the Board Paul Marotta.
“These men and women work tirelessly to see every Air Force veteran and service member
properly honored one last time. It’s important—for us and them—to get them all in a
room every year and make sure they hear how much their efforts matter.”
DEFENSE CREDIT UNION COUNCIL, INC.

ragg Mutual FCU held its 57th Annual Meeting on March 31, 2009
at Holiday Inn Bordeaux in Fayetteville,
NC. Jean Stultz, President and CEO,
was honored for her 40 years of service
to Bragg Mutual FCU. There were many
distinguished leaders from Cumberland
County and national and state representatives from our Credit Union community.
Representative Margaret Dickson and
Senator Tony Rand presented Mrs. Stultz
with the Order of the Long Leaf Pine
given by Governor Beverly Perdue and
Congratulatory Letter from the North
Carolina Senate.
Mrs. Stultz has been and continues
to be an outstanding leader, mentor and
serves Credit Unions with pride and distinction. She is active within Cumberland
County region serving on numerous boards
to help improve the lives our citizens.
The Order of the Long Leaf Pine
was created in 1965, and is the highest
civilian honor that can be granted in the
state of North Carolina. This prestigious
award is presented by the Governor of
North Carolina to individuals who have a
proven track record of extraordinary service
to the state. Representative Dickson called
Mrs. Stultz, “the Finest of our State.”
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A
T

he Preliminary Programs have been mailed and plans are in place for a very meaningful and important 46th Annual Defense Credit Union Council Conference in San
Francisco at The Fairmont Hotel. We hope you will join us from August 16-18 for one of
the best conferences of the year!
Because of our efforts to secure some excellent and informative speakers, your conference experience in the great city of San Francisco is sure to be enhanced! The more
challenging the times, the more leadership matters and our keynote speaker knows about
leading during challenging times. Credited for developing the “surge” strategy in Iraq,
Jack Keane, retired Four-Star General and Former Vice Chief of Staff of the US Army will
captivate you with his stories of living life among heroes, offering his insights and experiences on leadership. The Honorable Michael Fryzel, NCUA Chairman will be with us to
provide an update on NCUA matters to include the Corporate Stabilization plan, as will
Al Runnels, Acting CFO Treasury Department, who will address the Troubled Assets Relief
Program. These speakers are but a sample of what awaits you in San Francisco.
The Defense Credit Union Council Conference will educate and motivate, provide
important time to network and help you plan for the future. Our corporate partners will
be there to offer business solutions and innovative ideas, as well as present valuable sessions on such topics as risk management, fraud protection, strategic marketing to retiring
boomers and more. And just as important, our Showcase will once again help us all
to build connections, reconnect with trusted partners and meet some exciting new businesses that can help strengthen our credit unions for a brighter future!
Now more than ever, it’s critical that we stand together as our industry has for 45
years. The Defense Credit Union Council means business!

ndrews FCU’s Overseas Headquarters
and Wiesbaden, Germany branch received the 2008 Bronze Award for their
outstanding participation in the Combined
Federal Campaign (CFC) Overseas. The
CFC-Overseas is an annual fundraising
drive conducted each fall and allows all
U.S. Government personnel serving overseas, military and civilian, to donate to
authorized charities. Andrews FCU received
the Bronze Award in appreciation for overall organizational participation and average
donation per employee.
“We are honored to receive this recognition,” stated Al Johnson, Andrews FCUVice President of European Operations.
“Our staff really cares about their community and this is just one of the ways that
they show it.”

Plan ahead for
the 2010 DCUC
Conference!
August 22–25, 2010
The Hilton Minneapolis

Register today at www.dcuc.org or fax your form to 202/638-3410.

Defense Credit Union Council
601 Pennsylvania Avenue, N.W.
Suite 600
Washington, D.C. 20004-2601

Minneapolis, MN
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