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A VIEW FROM THE BOARD ROOM

Where Do You Lie
Within 20/50/30
Rule?
Ralph Story, DCUC Board member,
Treasurer, Vystar CU

I

t’s called the 20/50/30 rule and you
might recognize it. Here’s the scoop
on how it works. In most organizations,
about 20 percent of the staff is considered
the “innovators,” or the ones who are the
first to try the new products or the new
styles and, most importantly, the first to
become open to organizational change.
They figure that they will be at least as
well off after the change or transition as
they were before, and they might end up
much better.
The middle 50 percent of the staff
comprises the “wait and see” group. These
folks aren’t necessarily opposed to change
but they are concerned that they could
lose more than they would gain in any
transition.
And the remaining 30 percent are the
“resisters” or those who remember “the
way we used to do it.” They are resistant to
change and actively work against it. They
will change only when they have no other
choice.
What happens is that the middle 50
percent usually notices that the 20 percent
who embrace change are largely ignored,
while the 30 percent who resist it “get large
measures of management’s time, energy
and attention.”
By focusing on the “squeaky wheel,”
management inadvertently sabotages change
continued on page 6

CEO UPDATE

Navigating Challenge…Creating Opportunities

W

hile these four words genuinely describe the past year, I believe they also represent
the coming year. More importantly, they speak volumes to your incredible efforts in
2009 and those planned in 2010 to ensure your members were (and are) afforded every
opportunity to achieve their financial goals.
Financial adversity and ambiguity aside, during the past year you have done a remarkable
job navigating the high and the low tides of financial challenge, and have done an equally
superb job positioning yourself for the coming year. Though 2010 could be as demanding
as 2009, given your leadership and planning, I am thoroughly convinced that those you
serve will continue to turn to you…the one financial cooperative they can trust; the one
financial institution they can depend on to provide them sound advice, excellent quality
financial products, and outstanding financial service!
As we bid farewell to 2009, we too have reflected on the year’s peaks and valleys, and
like you, we too are proud of our year-end position—financial sound, mission ready.
Though the year began with some trepidation—the cancellation of our 37th annual overseas
conference and the loss of reallocated Member Capital Share at US Central—it concluded
as we had envisioned…with much success and accomplishment! For notwithstanding the
volatile environment, DCUC has again done yeoman work to ensure your capability to
deliver the best quality financial products and services to the DoD family.
Your operations on military bases continue unimpeded...continue to be effective.
Effective in terms of serving those who wear the military uniform…and effective in terms
of enhancing the overall financial quality of life of the Department of Defense.
The Pentagon’s leadership continues to speak highly of on-base credit unions, especially as it pertains to promoting financial readiness…and given our advocacy role, they
understand and acknowledge the daily value you bring to our troops and DoD civilians.
They know who you are and what you do, and rest assured, they appreciate your loyalty,
commitment, responsibility, and integrity—not only to the Department, but also, and
more importantly, to our soldiers, marines, sailors, airmen, and coastguardsmen. Rarely
does a day go by without DCUC coordinating an action, working a problem, researching
an issue, or clarifying operational procedures and/or DoD’s policies. Whether we were addressing Departmental or Congressional initiatives (impacting your support of the Force)
or coordinating with the Military Components action officers and/or decision makers, let
there be no mistake, this past year we again addressed each and every issue with incomparable energy and knowledge…and, as always, we did so, with our DoD partners in hand.
But aside from being your “point man” on regulatory, policy, and procedural matters at
DoD, I am proud to report that this past year we also conducted a critical DCUC member
survey, soliciting your thoughts on DoD’s regulations and policies; we co-sponsored the
Kiplinger-BBB Military Line Personal Finance Guide for Military Families and distributed
continued on page 11
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Scott CU Community Relations Representative Maggie Grotefendt, right, presents the
check to Marcia Fish of Collinsville. Photo provided by Scott CU

Scott CU Raised $800 to Support
Troops Through Adopt a Platoon
Adam Koishor, Chief Marketing Officer

E

mployees of Scott CU recently raised $800 during a fund-drive to support the local
AdoptaPlatoon organization’s efforts to provide non-perishable food and other items
to our troops this holiday season. This fund-drive marks the fourth year that Scott CU has
supported the AdoptaPlatoon program that provides support to military men and women
stationed in Iraq, Afghanistan and other parts of the world. Scott CU employees made a
donation in order to dress down during a day at the credit union recently. The credit union
also accepted donations from its members during that day.
The AdoptaPlatoon Soldier Support Effort™ founded in 1998 is a nonprofit 501C3 organization managed nationwide by volunteer mothers to ensure that deployed United States Service members in all branches of the military are not forgotten by providing
needed mail support and to promote patriotism in our schools and communities. To
provide a better deployment quality of life, lift morale, and assist military families, the
AAP created projects that meet the need of military requests, established special projects
for holidays, and assigns individual morale lifting mail support to service members of all
branches of the U.S. military serving their Nation around the world.
Locally, Scott CU Community Relations Representative Maggie Grotefendt donated
the $800 to Marcia Fish of Collinsville who has been sending items overseas through the
AdoptaPlatoon Program since 2004. Fish currently has adopted 12 units in Afghanistan and
six in Iraq that she ships items to on a regular basis.
“Depending on their situation I send from one to many boxes to each different unit,”
Fish noted. “I have guys in Afghanistan with no running water or electricity that have
been eating MRE’s for five months. I send them canned and packaged foods. I also send
to ones that are in good living conditions that don’t actually need stuff, but need to know
that someone knows and cares that they are there. My postage averages about $1,000 to
$2,000 per month.”
“We were excited about the opportunity to help provide things to the soldiers,” said
Grotefendt. “Our staff was excited about donating to the fund raiser for the dress down
day and as always our members were very giving. It is our way of showing our support of
our troops and in time for the upcoming holiday season.” “Credit unions are really about
helping people and this is a perfect way for us to take that even a step further,” she added.
“We encourage others to contact Marcia to adopt soldiers.” To contact Fish about making
a donation to support the AdoptaPlatoon Program, call 618-343-9202.
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Travis CU Voted Best Credit Union,
Best Bank and Best Financial
Services by Local Community

Service CU Draws
Big Crowds with
Black Friday Sale

Shérry Cordonnier, CUDE Director, Corporate Relations

Karen Benedetti, Service CU

S

T

ervice, convenience, and location of branches all helped to make Travis CU the
winner of the “Best of 2009” for the fourth year, according to a poll of the Vacaville
Reporter readers.
“Travis CU is thrilled to be named the best place to do banking in Solano
County for the fourth time,” said Chairman Curt Newland, on behalf of Travis CU’s
Board of Directors. “We are dedicated to serving the community and feel privileged to
have the opportunity to do so.”
Travis CU’s commitment to offering excellent service and good value to its members
has obviously been appreciated by Solano County residents. Once a year Vacaville Reporter’s readers are offered the opportunity to participate in the Best of Solano County poll.
Readers can cast their vote for their favorite places, services, people and food. Travis CU
has consistently remained on top of readers’ best places to bank.
“In everything we do, we strive to put our members first. We really appreciate this
vote of confidence,” stated Patsy Van Ouwerkerk, president and CEO of Travis CU. “While
we have received this award in the past, we never take it for granted. It’s really exciting
to us and affirms that we are delivering on our promise to provide excellent service.”
Community chartered Travis CU offers membership to anyone living, working or attending school in Solano, Contra Costa, Napa, Merced and Yolo Counties. As a member-owned financial cooperative, the credit union has no stockholders. The result is Travis
CU’s ability to pay higher dividends, offer lower loan rates and charge fewer service fees.
Travis CU has been the number one corporate sponsor for the Christmas Wish program for the past eight years. In 2008, employees donated more than 340 gifts to the
program. Their generous giving ensures that less fortunate children are granted the one
wish that they have made for Christmas. How does it work? Children place their wishes on ornaments so that sponsors may buy the appropriate gift for them. Sponsors may
also make a cash donation that will be used to purchase gifts. This year, Travis CU will
again help children on AFDC/Cal Works, which includes local children of the working
poor as well as foster children.
“Through these programs and others like them, we’re reaching out to people in
need,” stated Van Ouwerkerk. “We are proud to be helping the community and at the
same time making a difference in people’s lives.”
Headquartered in Vacaville, California, Travis CU is a not-for-profit cooperative financial institution serving those who live or work in Alameda, Colusa, Contra Costa, Merced
Napa, Placer, Sacramento, San Joaquin, Solano, Sonoma, Stanislaus, and Yolo Counties.
Currently, Travis CU is the 17th largest credit union in California with more than
158,000 members and more than $1.6 billion in assets.

Pen Air FCU Donates More than 500 Pounds
of Canned Food to Manna Food Pantries
Jennifer Parker, Marketing Representative

P

en Air FCU donated more than 500 pounds of canned food to the Manna Food
Pantries on November 17, 2009. Each of the 15 Pen Air FCU branches participated
as a drop-off location for the canned goods. Representatives from Pen Air FCU delivered
the canned goods to the Manna Food Pantries located in downtown Pensacola, FL.
“I appreciate every donation from employees of Pen Air FCU and the surrounding
community to make this food drive a success. This is such a small way in which Pen Air
FCU can contribute to serving those around us, and I am proud to be part of such a wonderful organization,” said Pen Air FCU President/CEO Ron Fields.
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he day after Thanksgiving is not just
for retail shops anymore. Service
CU introduced its first-ever Black Friday
One-Day Sale across all its branches.
Most people packed the branches for
the popular 10.00% APY for 3-months
certificate with a $250 minimum and
$1,000 maximum. Others took advantage of the 1.00% off auto and personal
loans or no fees on gift cards. The sale also
included a free $25 Service CU gift card
when a member took out an instantly-issued Visa credit card.
The Black Friday One-Day Sale attracted hundreds of new members to
Service CU. Certificate sales at the credit
union were 20 times greater than a normal business day, while there was a lift of
225% over regular loan business. In addition, Service CU sold 70 times more gift
cards on Black Friday than a regular business day.
The promotion began at 5 a.m. and
ended at noon for locations in New Hampshire and Massachusetts, while the branches in Germany held the special for seven
hours with staggered early openings. The
credit union also offered reusable oversized
shopping bags with coupon. All in-store
branches at Walmarts offered free water
to shoppers along with holding hourly
gift card drawings. The KMCC branch
in Kaiserslautern also held the hourly gift
cards drawings.
“We encourage our members and
prospective members to take advantage
of these specials to help them save,” says
Gordon Simmons, President/CEO of Service CU. “Whether it’s a higher rate on
certificate or lower loan rates, we endeavor
to strengthen the financial health of our
members.”

GOT NEWS?
Send your news to
Debbie Morello
at dmorello@dcuc.org.
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Credit Unions Run, Bike, Raise
Funds for Wounded Warriors

Andrews FCU
Receives Cross
of Gratitude

Jeff Hardin, Director of Communications

T

eam Little Guy, a band of runners and bicyclists who raise funds for charitable
causes, is pleased to announce a ten-month, $100,000 fundraising effort on behalf of
Hope for the Warriors (http://www.hopeforthewarriors.org/). The funds, to be raised from
credit unions and the general public, will be used to support the Warriors Hope & Care
Center, a planned rehabilitation center for service members who have been severely injured
in Iraq & Afghanistan.
The Team will participate in a series of athletic events across the Carolinas to raise
awareness while raising funds with the help and support of credit unions statewide. This
series of events will culminate with a planned “Ride for the Warriors” in June 2010.
This ride will begin at Fort Bragg and wind its way through five eastern NC military installations. The ride will end at Camp Lejeune, where the final check for Hope for the Warriors
will be presented.
Members of the team decided to get behind Hope for the Warriors due to the profound
need for rehabilitative & support services for injured troops, and the fact that the Warriors
Hope & Care Center will be located at Camp Lejeune.
“Hope for the Warriors began as a small grassroots organization just three years
ago, and in a very short period of time they’ve been able to become a key resource for
military members who have been severely wounded in the Middle East,” noted NC Credit
Union League President/CEO John Radebaugh, who is a team member.
Ironically, team members will be raising funds while one of their original members
is deployed to Iraq. Thomas Heyden, who is a lieutenant colonel in the US Army reserve,
deployed to Iraq in September and will not return to NC until the end of 2010.
The team will relay information about the fundraiser, provide updates on LTC
Heyden’s deployment and Hope for the Warriors on its blog site (www.teamlittleguy.com).
“These people truly are America’s heroes,” Marine FCU President/CEO Craig Chamberlin said of service members & their families. Marine helped Hope for the Warriors organize in 2006 and has provided generous support in the years since. “These are kids who are
generally under 25 years old and have served multiple times in Iraq and Afghanistan. It’s a
cause that’s very near and dear to our hearts.”

Melissa Gardner, Andrews FCU

A

ndrews FCU was awarded the Cross
of Gratitude by the American Gold
Star Mothers during their annual Gold
Star Mothers Banquet held at the NCO
Club on Fort Myer, VA. Andrews Federal received this award in recognition of
its support of the NJ Run for the Fallen
event which was held in August to honor
of fallen NJ service members. Funds raised
during the run were donated to the Gold
Star Mothers National Monument fund.
“I was very honored to receive this
recognition on behalf of Andrews Federal,” says Chris McDonald, Andrews
Federal’s President & CEO. “Our credit
union proudly serves military families on
Joint Base McGuire-Dix-Lakehurst and
around the world. We saw this event as a
way to support these military families and
to show our gratitude for their service and
sacrifice.”
The American Gold Star Mothers organization supports mothers who have lost
a son or daughter during military service.
The organization began in 1936 and the
last Sunday in September has been designated as Gold Star Mothers Day.

Hanscom FCU Award
Goes to Army Group’s
Holiday Effort
Rebecca J. Gontarz, Hanscom FCU

H
Hanscom FCU Chairman of the Board Paul Marotta (center,
holding check) and Brigadier General Harold Greene, Sr.
Commander, US Army Natick Soldier Systems Center (far
left) are joined by officials from both organizations at the
presentation of the Board Memorial Award’s $1,000 grant.
Photo provided by Hanscom
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anscom FCU is proud to present the 2009 Board Memorial Award
to the Natick, Mass. Office of the Army’s division of Family and
Morale, Welfare and Recreation (FMWR).
The award’s accompanying $1,000 grant will be used to support FMWR’s Angel Tree Program, which helps make sure no Natick-area soldier or
their family experiences a holiday without gifts. The local Army Community
Services Office works with FMWR to deliver the packages directly to recipients’ doors.
“We could have picked any one of a dozen programs through which
FMWR and its people live up to the spirit of the Board Memorial Award,” said
Chairman of the Board Paul Marotta. “The Angel Tree Program happens to
be particularly timely. It’s hard to think of a better cause than ensuring
happier holidays for these soldiers who serve our country so well.”
DEFENSE CREDIT UNION COUNCIL, INC.

APGFCU MemberOwners Smile to
Win Shredders
Janice Carey, Aberdeen Proving
Ground FCU

A

berdeen Proving Ground FCU
[APGFCU] is excited to announce
the local winners of its “Scan Your Smile
& Win” sweepstakes. As part of its Personal Security Month promotion in October, the five winners received heavyduty cross-cut shredders to help protect
against identity theft.
The winners of the shredders are:
James Daffron, Jr., Bel Air
Service CU Board of Directors Member Barbara Roberge, right, presents a check from the
credit union to N.H. Food Bank Director Melanie Gosselin on Monday, November 23. In
the back are the 914 pounds of non-perishable food items collected from Food for Families food drive held this month by Service CU. Photo provided by Service CU

Service CU Donates to N.H. Food
Bank for Second Time This Year
Lori Holmes, Service CU

W

ith New Hampshire Food Bank preparing to feed thousands for the holidays,
Service CU has once again stepped up with a substantial contribution.
Barbara Roberge, Service CU Board of Directors member, presented a check for $15,000
to N.H. Food Bank Director Melanie Gosselin Monday, November 23 to help keep the
shelves well stocked. Ms. Roberge, along with Service CU Vice President of Marketing
Karen Benedetti, was on hand to deliver the check to the Manchester-based operation.
This is the fourth consecutive year that Service CU has made a significant contribution
to the food bank to help the agency during its critical times of need. In addition, Service
CU delivered non-perishable items weighing 914 pounds, which was collected during the
credit union’s Food for Families canned food drive, to the food bank.
“Service CU has been a tremendous large supporter,” Gosselin said. “This donation in
particular comes at a time when we really need it. This has been an amazing partnership
throughout the years.”
Earlier this year, Service CU presented a check for $15,000 for a total of $30,000 in
2009 to help feed the people in the state.
“Service CU has been serving New Hampshire for more than 50 years and we were
eager to support the community and standout as a corporate citizen within the state,” said
Ms. Roberge. “This donation embodies the credit union philosophy of people helping
people. The New Hampshire Food Bank does so much to help the less fortunate in our
communities and Service CU is honored to help them fulfill their mission.”
Service CU is a full service financial institution, offering a wide range of financial products to its members. With 34 branch locations including two staffed 24/7 contact centers,
and full internet banking services, Service CU serves anyone who lives or works in New
Hampshire (excluding Coos County), four towns in Cape Cod, MA., and all branches of
the U.S. Military and Department of Defense employees and their families. With over $1.3
billion in assets, Service CU has 17 branches in New Hampshire, one in Massachusetts, and
16 branches on U.S. military bases in Germany.
DEFENSE CREDIT UNION COUNCIL, INC.

Jerome Johnson, Forest Hill
Dale Gomez, Edgewood
Amanda Wagoner, Forest Hill
Susan Talkington, Havre de Grace
Member-owners who had their photo
IDs scanned into their accounts in October were automatically entered to win one
of five shredders. Having a photo on file
helps APGFCU to identify member-owners when they visit a branch and prevent
identity theft. The winners were randomly
selected in the sweepstakes drawing on
November 14, 2009.

Plan ahead for
the 2010
DCUC Conference!
August 22–25, 2010
The Hilton Minneapolis
Minneapolis, MN
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Wright-Patt CU Offers Members
Lower Credit Card Rates Despite
Industry Trends
Tracy Fors, Wright-Patt Credit Union, Inc.

F

ollowing the passage of the Credit Card Accountability, Responsibility and Disclosure
Act in May, many financial institutions have begun freezing transactions, slashing
limits, increasing rates, and adding annual fees to their credit cards—even for customers
with good credit and a history of on-time payments. However, Wright-Patt CU (WPCU) is
doing just the opposite by offering members a way to save better and borrow smarter
with its new Platinum Low Rate Visa® and MasterCard®.
The credit union’s newest Platinum credit card offers a low, variable rate at just 3%
over the Variable Prime, has no annual fee, no cash advance fee, and no balance transfer
fees. As not-for-profit financial cooperatives, Wright-Patt and other credit unions are in
a unique position to charge low or no fees to their members for many of the services that
come with a high price tag at other financial institutions. In fact, CNN.com and The
Wall Street Journal recently encouraged consumers to seek credit cards from credit unions
to receive a better deal.
“While other institutions are taking advantage of consumers, Wright-Patt CU is giving
our members a straightforward solution for their basic credit card needs,” said Doug
Fecher, President & CEO of Wright-Patt CU. “In a time when many Americans are facing
financial hardship, we want to help our members make the best use of the credit that
is available to them and encourage them to use that credit responsibly.”
Wright-Patt’s Platinum Low Rate Credit Card is just one more way the credit union
is looking out for its members during difficult economic times. WPCU also gives its
members choices for overdraft protection instead of charging costly fees imposed by other
financial institutions.
Options include overdraft coverage from a savings account or line of credit, or
having overdrafts paid and drawing the member’s account negative. WPCU limits the
number of times a member can use the final service to 10 occurrences per month or
60 times per year to encourage financial responsibility.
For more information about Wright-Patt CU’s new Platinum Low Rate Visa and
MasterCard and other ways the credit union helps its members through life, visit
www.wpcu.coop.

VIEW FROM THE BOARDROOM continued from page 1
in a well meaning, but ultimately fruitless, attempt to make everyone happy, when in
fact management should spend more time supporting the innovators and the change
agents—considering that they are the 20 percent of the staff that can make the change
a success. They are also the leaders. They are the ones who can bring the undecided group
along with them. Indeed, that’s exactly what the “wait and see” group is waiting to see
who gets the attention, the support and the bulk of the organization’s emotional and
intellectual capital.
Effective leaders demonstrate three common characteristic during change: creativity
in the ability to generate new ideas, composure in managing personal stress and resilience, and conviction that the organizational change will be beneficial—meaning the leaders are part of the innovative 20 percent.
Before you can lead change, you must first “embrace it.” You need to alter the way you
think about change, focusing on the opportunity rather than the risk. “You can’t stay the
course if you don’t believe in the cause.”
Given the current environment and the abundance of changes I see forthcoming
(and necessary) in the coming year, I believe opportunity is knocking. Let’s stay the
course and meet our challenges head-on!
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APGFCU MemberOwners Help Soldiers
Call Home for the
Holidays
Janice Carey, Aberdeen Proving
Ground FCU

T

hanks to the generous donations
of its member-owners, Aberdeen
Proving Ground FCU [APGFCU] collected over 500 wireless phones, chargers, and accessories for Cell Phones for
Soldiers. The donated items will be recycled into 22,000 minutes of prepaid
calling cards and distributed to U.S.
soldiers overseas, enabling them to call
home for free.
The donated phones are sent to ReCellular, which pays Cell Phones for Soldiers for each phone—enough to provide
an hour of talk time to soldiers abroad.
As part of its Military Appreciation
Month initiative in May, APGFCU organized the drive as a way to show appreciation for the military men and women who
have sacrificed daily contact with their
own families to serve in the U.S. armed
forces. Because of its success, the drive is
expected to continue through 2010.
Cell Phones for Soldiers is a national, non-profit organization with local
collection sites in Harford and Cecil
Counties. Founded in 2004, the program
has raised almost $2 million in donations
and distributed more than 500,000 prepaid calling cards to soldiers serving overseas. For more information, visit www.
cellphonesforsoldiers.com.
Recycling wireless devices also helps
reduce environmental impact and prevent
pollution. Useful materials such as glass,
copper, aluminum, plastic and other components can be extracted and reused.
Local residents can support the
collection drive by donating a wireless
phone at any one of APGFCU’s nine
branches in Harford and Cecil Counties.
For more information, call 410-272-4000,
and press four.

Defense Issues 2010
Registration
Coming Soon to
www.dcuc.org
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Travis CU Brings
Holiday Joy to
the Community
Shérry Cordonnier, CUDE, Director,
Corporate Relations

T

his holiday season, Travis CU members and employees are reaching out
to the community and people in need
by taking part in the Solano and Contra
Costa Food Banks annual food drive, The
Festival of Trees, Christmas Wish 2009,
and the 2009 Children’s Miracle Network Holiday Stocking Campaign.
Each year Travis CU helps the working poor, seniors, single parents, and
the homeless in Solano County through
their annual food drive. CU employees,
members and the general public are encouraged to bring non-perishable foods
to all Travis CU branches in Solano, and
Contra Costa Counties from November
23 through January 31, 2010. Specially
printed grocery bags for the drive will be
inserted in several local papers including
the Dixon Tribune, Fairfield Daily Republic, Contra Costa Times, East County Times
and the Vacaville Reporter. Donations will
go directly to the Food Bank of Solano,
and Contra Costa will be distributed in
the counties that they are received.
Travis CU is also helping others this
holiday season through the 2009 Children’s Miracle Network Holiday Stocking Campaign. Travis CU employees and
members can purchase and sign as many
paper stockings as they want for $1 each to
support the health needs of children. The
stockings were available for sale and were
displayed at Travis CU branches from November 30 through December 23, 2009.
Proceeds from this year’s campaign will
go to UC Davis Medical Center in Sacramento and Valley Children’s Hospital in
Merced County. Last year members and
employees donated more than $6,200.
Travis CU has been the number
one corporate sponsor for the Christmas
Wish program for the past eight years. In
2008, through chili cook-offs, an on-line
auction and bake sale, employees raised
more than $6,450.00 and donated 340
gifts to the program. Their generous giving ensures that less fortunate children
are granted the one wish that they have
DEFENSE CREDIT UNION COUNCIL, INC.

Items collected for Christmas Wish 2008. Photo provided by Travis CU

made for Christmas. Children place their
wishes on ornaments so that sponsors may
buy an appropriate gift for them. Sponsors
may also make a cash donation that will
be used to purchase gifts. This year, Travis
CU will again help children on AFDC/Cal
Works, which includes local children of the
working poor as well as foster children.
This is the sixth year that TCU has
participated in the Festival of Trees, which
benefits Opportunity House, Vacaville’s
homeless shelter. This labor of love has
become a special holiday tradition in the
Vacaville community, one that represents
families, fun, giving, and the spirit of the
holidays. Churches, businesses, organizations, and individuals, working together
for a common cause, have made this allvolunteer-supported festival—the shelter’s
primary fund-raiser—extremely successful. Each year the festival presents a forest of beautiful Christmas trees, which are
auctioned off to the highest bidder. This
year will feature 95 elaborately decorated
trees, each with its own unique theme.

TCU is donating a themed tree entitled
“The Beauty of Christmas” for auction.
Employees raised money for the
Heather House Homeless Shelter at their
Fourth Annual Employee Craft Fair on
November 19, at Travis CU’s Corporate
Headquarters. The public was invited to
browse through unique, handmade items
crafted by talented TCU employees and
to enjoy a light dinner of hamburgers
and hot dogs which will be available for
a nominal charge. Proceeds will benefit
the shelter.
To show respect and appreciation,
employees came together with the community to honor our fallen Veterans
at the Annual Wreath Laying event in
Dixon on December 12, 2009.
“Through these programs and others
like them, we are reaching out to people
in need,” says Patsy Van Ouwerkerk, president and CEO of Travis CU. “We are
proud to be helping the community and
at the same time making a difference in
people’s lives.”

Holiday Card Contest Sponsored
by Security Service FCU
Blithe Wiley, Security Service FCU

O

n Nov. 13, the winners of the Boys & Girls Clubs of San Antonio (BGCSA) 2009
holiday card contest were announced at a reception at the Eastside Branch. Molly
Daniels, vice president of human resources at Security Service FCU presented gift baskets
to the winners and a donation of $1,000 to Jim Watson, executive director of the Boys &
Girls Clubs of San Antonio. Holiday card design winners were Kahill West, age 14 and
Carlos Sifuentes, age six.
BGCSA officials narrowed the nearly 200 entries down to the top 20 card designs
created by Boys & Girls Clubs members in two age categories: ages six-12 and ages 13-18. A
team of celebrity judges then selected one winning design from each category. The winning
designs will be used as the official Security Service FCU holiday cards.
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Andrews FCU
Sponsors Military
Holiday Greetings

Gail DeBoer, President of SAC FCU was
honored as the 2009 Bellevue Business
Woman of the Year by the Bellevue Chamber of Commerce. The presentation was
made at the Women in Leadership Annual
Reception at Bellevue University. Gail received her MBA from Bellevue University
in 2003.
In her role as President of SAC FCU,
Gail is responsible for all areas of a $401
million financial institution, including a
staff of 200 people with 15 locations in
the Omaha metro area. Under her leadership SAC FCU has embarked on an
aggressive marketing campaign, grown
membership by 10% and increased deposits. Gail was nominated for her leadership skills, vision, and integrity. Photo
provided by SAC FCU

Melissa Gardner, Andrews FCU

A

Mark Your
Calendars Now!
DCUC 2010 Conference
August 22–25, 2010
The Hilton Minneapolis
Minneapolis, MN

ndrews FCU is sponsoring several
military holiday greeting spots airing on various networks in the Washington, D.C. area. Military holiday greetings give deployed service members and
others serving overseas a chance to send
televised messages to family members in
the local area and wish them a happy
holiday season. Greetings from deployed
service members will air during commercial segments of “Regis,” “The View,”
“Good Morning America,” and during
ABC 7 and News Channel 8 local news
segments. Viewers can watch the holiday
greetings from December 7–20.
“The holidays are a difficult time for
families to be apart,” said Chris McDonald, President/CEO, Andrews FCU and
CEO. “As we gather with our families
this holiday season, Andrews FCU wants
everyone to keep service members in
mind as they serve our country and protect our freedoms.”

Defense Issues
2010 is Coming!

D

Security Service FCU helped Clark High School students in the Banking and Financial Systems class head up a collection drive for personal care items. The more than 400 items
collected were donated to Communities in Schools (CIS), a non-profit organization created
to help kids stay in school. Donations will be used to assist refugee students and their
families relocated from their homes in Africa to San Antonio. Security Service FCU also
donated $300 to assist the program with other needed supplies. Pictured are Clark High
School students, faculty and SSFCU staff with collection boxes and a check for CIS. Photo
provided by Security Service FCU
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efense Issues is once again scheduled to be held in conjunction with
(but not a part of ) CUNA’s 2010 GAC.
This year’s session will be held on Sunday, February 21, 2010 at the Grand
Hyatt Washington, 1000 H Street, N.W.,
Washington, D.C. 20001. While the
agenda is still being worked, you can be
assured of one thing...it will be actionpacked and issue-focused.
Registration is still holding steady at
$100—and that includes lunch! So mark
your calendars and look for on-line registration to start mid-December 2009
at www.dcuc.org! Better yet, print and
complete the attached registration form
and mail it to DCUC at 601 Pennsylvania Avenue, N.W., South Building, Suite
600, Washington, D.C.; fax to 202-6383410; or email to dmorello@dcuc.org or
bmerlo@dcuc.org. Either way, plan to
attend! DCUC’s Defense Issues 2010...
the place to be in February 2010!
DEFENSE CREDIT UNION COUNCIL, INC.

Travis CU Announces Winners of
New “Pay It Forward” Program
Shérry Cordonnier, CUDE, Director, Corporate Relations

T

ravis CU recently announced the
winners of “TCU Pays It Forward,” a
new program built on Web 2.0 technology. While many organizations provide
some level of support to charities, Travis
CU is once again, went further. “TCU
Pays It Forward” allowed members and
non-members to suggest worthwhile
causes that they feel deserve support by
submitting videos or e-mail messages via
a special page on TCU’s Web site, www.
traviscu.org. The “TCU Pays It Forward”
contest committee reviewed all of the
submitted entries and selected the Napa
Education Foundation’s “Change for
Kids” as the deserving charitable organization to receive a $500 donation.
Carolyn Mark, co-chair at Change 4
Kids thanked Travis CU for its generosity
and continued commitment to the community. “We’re very grateful,” she says. “I
think it’s wonderful that they choose to
be involved and to create ways to assist
organizations. Fund-raising is tough and
this is very helpful and appreciated.”
Change 4 Kids started this past summer. It was created after budget cuts
forced the school district and its teachers
to do more with less.
Carolyn and Kathleen Montgomery
became aware of the contest through the
Napa Register. They asked around if anyone knew how to create a video. Theo’s
mom, who is on the board of the Napa
Unified School District, recommended
her son and Jeffrey. Carolyn and Kathleen
met with the boys, explained the program
to them and turned them loose.
“We didn’t have any idea on what
they would be doing,” Carolyn said.
“They did it all independently. It was
totally their idea.”
Theo Matz, 14, and Jeffrey Perez de
Leon, 14, both freshman at Justin Siena
High School produced the award winning video.
Theo said his mom encouraged him
and Jeffrey to enter since they are interested in video production. “We knew it
was for a good cause. We wanted to do
videos and stuff, and we decided to give it
a shot,” Theo said.
The two boys, who are best friends,
first decided to create a narrative. Jeffrey
DEFENSE CREDIT UNION COUNCIL, INC.

wrote the script. The boys then put their
narrative into a storyboard so they had an
idea of what the video would look like.
Then they started filming it around the
Napa area. It took a month of weekends
to complete about nine minutes of filming. Jeffrey then used the video-editing
program on his computer to edit the video to about 2 minutes and 17 seconds.
This was their first video contest entry. “Our parents are proud of us,” Theo
said. Jeffrey said he is following in the
footsteps of his father, who did things like
this with his best friend when they were
his age. “It’s kinda cool” he said, adding
his dad showed him some tips on video
editing. “He was very proud when we
won,” he said.
The two have posted videos on YouTube before. They both received Certificates of Recognition from Travis CU for
helping their community.
Carolyn praised the boys’ efforts.
“The most exciting part is that it ended up
a project of kids helping kids,” she said.
“They did an amazing job.”
Carolyn went on to say that the $500
will help buy school supplies for the 900

teachers in the Napa Unified School District. Teachers now get only about $100
for supplies for the entire school year and
that money is usually gone by November.
“When there’s no money left, the teachers
often use their own paychecks to pay for
supplies” which for some teachers can add
up to $3,000 to $4,000, she said.
The school district needs supplies
such as printer ink, pens, pencils, paper,
crayons, markers, scissors, glue sticks, etc.
These supplies are especially needed by the
area’s low income families who can’t really
afford to provide them for their children
and class.
The school district has about 900
teachers and about 17,000 students. The
district covers the area from Yountville to
American Canyon.
Change 4 Kids also wants to create
more awareness in the community about
what they do. Carolyn and Kathleen modeled the program after teacher resource
centers in other cities.
“We’re proud to support a wide variety of important events and causes in the
communities we serve.” said Travis CU
President and Chief Executive Officer,
Patsy Van Ouwerkerk. “Travis CU wanted
to share the idea with area residents that
a small act—even during challenging economic times—can still have a big impact
in someone else’s life,” Van Ouwerkerk
added.
					

ABNB FCU employees worked at the 2nd Annual Mayor’s Invitational Wheelchair
Basketball Tournament, sponsored by ABNB FCU. It took place October 23-25
at the Virginia Beach Great Neck Recreation Center and was hosted by the Virginia
Sun Wheelers. Players, left to right: Jody Shiflett, Dwayne Veney, Matt Barber.
ABNB FCU employees, left to right: Leslie Spruill, Donald Stallings, Kelli Ragland,
David Robinson. Photo provided by ABNB FCU
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Left to right: David Condon, representative of Congresswoman Cathy McMorris
Rodgers; Jack Fallis, Jr., Global CU President/CEO; Ssgt. Jones, National Military
Hero 2009; Carol Wilson, Board Chair
of the Inland Northwest Chapter of the
American Red Cross. Photo provided by
Global CU.

Global CU Sponsors
Hometown Hero
Abby Koder, Marketing Manager

G
Scott CU Gives Nearly $400,000 Back to Members
Bonus Dividend, Loan Interest Rebate Are Benefits of Membership
Adam Koishor, Chief Marketing Officer

A

s money continues to be tight for many area residents, those who have savings
accounts or loans with Scott CU are putting extra money in their pockets this
month. Scott CU has declared a bonus dividend and loan interest rebate, giving nearly
$400,000 back to members. In addition to paying higher-than-market rates on its
members’ accounts, Scott CU has given active members an additional 2.00% Annual
Percentage Yield bonus dividend on their deposits to thank them for their loyalty.
Plus, for the third straight year, Scott Credit Union has awarded its active members
a rebate of 1.00% of the interest they paid this year on any loan or credit card. The
bonus dividend and loan interest rebate for 2009 totaled nearly $400,000 that was directly
deposited into Scott CU members’ accounts.
“Since members own the credit union, this is a great way for us to thank them and
share our success,” said Scott CU President and CEO Frank Padak. “This is one of the
benefits of being a member by having accounts with Scott CU. Since we are not-for-profit,
we give our earnings back to members through dividends, loan rebates, better rates on
savings, lower rates on loans, lower fees and the most convenient services possible.”
Over the past eight years, Scott CU has given bonus dividends back to members
totaling well over a million dollars, Padak noted. “We have been able to issue a bonus
dividend to our members for 18 consecutive years,” he added. “For the past three years we
also were able to give the loan interest rebate. Our members are the reason we have been
successful and it is nice to show them that membership is a good decision on their part.”
Despite continuing negative national media coverage of bank failures, the mortgage
market and economic conditions, Scott CU continues to be a sound financial institution
with growth in total membership surpassing 70,000, as well as increases in assets, deposits
and loan volume. “It is important to note that we are conservative in how we manage
our business. That means we are not having any of the financial problems that you hear
about in the national media,” Padak said. “This conservative approach is really the nature
of credit unions and our efforts to protect our members’ share in the organization. Now is
a great time to belong to a credit union.”
Padak also reminds members that their deposits at Scott CU are federally insured up
to $250,000. Members’ money is federally insured by the National Credit Union Share
Insurance Fund (NCUSIF). The NCUSIF is administered by the National Credit Union
Administration (NCUA), an agency of the federal government similar to the FDIC.
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lobal CU recently sponsored National Military Hero SSgt. Robert
Jones at the Inland Northwest Chapter of
the American Red Cross Hometown Heroes Awards Luncheon held on November 12, 2009 at Northern Quest Resort &
Casino in Airway Heights, Washington.
Hometown Heroes honors local individuals and organizations for their heroic
acts and commitment to our community.
Funds raised benefit local Red Cross programs and services.
Nominated by MSgt. Dan Merrill,
Global CU-sponsored hero SSgt. Robert Jones was named National Military
Hero for his response to a medical emergency while on duty at his security post
on Fairchild Air Force Base. Until rescue
vehicles arrived SSgt. Jones administered
CPR on a man who had gone into allergic
shock from a bee sting when his expired
epinephrine pen did not work. Thanks
to SSgt. Jones’ quick thinking and heroic
efforts the man survived.
SSgt. Jones was among 11 other
2009 Hometown Heroes honored at the
luncheon. Heroes were presented with
an American flag donated by Congresswoman Cathy McMorris Rodgers, which
has flown over the United States Capitol
Building. Global CU President/CEO
Jack L. Fallis congratulated SSgt. Jones
on his designation adding, “SSgt. Jones
exemplifies the heroic actions and dedication of our military men and women
everyday.”

For the latest
in credit
union news,
visit our web site
at www.dcuc.org.

DEFENSE CREDIT UNION COUNCIL, INC.

Security Service FCU Sponsors TV
Greetings to Help Bring Military Families
Together During the Holidays
Clarissa Rodriguez, Security FCU

K

VEO 23 in the Texas Rio Grande Valley displays Military Greetings sponsored by
SSFCU on its web site KVEO.com. Security Service FCU (SSFCU) opted to honor military men and women this holiday season as a sponsor of more than 700 military
greetings airing on local television stations. SSFCU’s sponsorship allows military
personnel and their families stationed around the world to extend greetings throughout
the holidays to family members living in several Texas and Colorado cities. With locations in most major areas of Texas and Colorado, the credit union sponsored the greetings
to demonstrate appreciation and support for the sacrifice service men and women and
their families make to protect and serve the nation.
“Military service members are an important part of our membership base and we
want to tell them how much we appreciate them and their families for the service they
provide to our country,” says John Worthington, senior vice president for SSFCU. “Being away from home for the holidays is really hard on military families. This is just one
simple way for us to recognize those in uniform during the holiday season.”
Security Service increased the number of spots it sponsored this year and also expanded
sponsorships of holiday greetings to several other Texas and Colorado markets where it
operates in an effort to salute the U.S. Military. Additionally, military greetings sponsored
by the credit union are currently airing on several TV stations in the Rio Grande Valley,
the Corpus Christi/Coastal Bend area, San Antonio, El Paso, Denver, Colorado Springs
and Pueblo between now and New Year’s Eve.

DoD YOU SHOULD KNOW…
….that Colonel Marlene Fey, US Army Finance Command (USA FINCOM), relinquished
her command to Colonel Troy Clay in October. On behalf of the Defense Credit Union
Council we thank Colonel Fey for her excellent support the past two years and wish her
well as she prepares for retirement in the fall of 2010. A special welcome and congratulations to Colonel Troy Clay, who is coming to USA FINCOM from Fort Jackson, South
Carolina. I have already had the pleasure of providing Col Clay an update on DCUC and
am looking forward to working with him in his new capacity over the next couple years.
…that Captain Marocco Roberts is now Major Marocco Roberts. Major Roberts
was promoted to the rank of Field Grade on December 4, and as I expressed in my congratulatory note to him—a promotion well-deserved. As our Army member credit unions
are aware, Major Roberts is the Army’s liaison to on-base financial institutions, and since
assuming this position over a year ago, he has greatly aided us in ensuring soldiers and
their families received the finest of support from their on-base credit unions. We welcome
Major Roberts’ promotion and look forward to his continued support.
…the Military Saves campaign is quickly approaching. The Department of Defense, in
partnership with the Consumer Federation of America will soon launch the beginning of
the 2010 campaign and officially declare February 21–28, 2010 as Military Saves week. In
years past, you, as an on-base institution, have significantly contributed to the success of
this much needed and valued campaign. Given the state of our economy and continued
deployments to Iraq and Afghanistan, the notion of “savings” is even more critical today
than in the past. It is a “must have” in 2010…and your continued support to incentivize our troops to “save” would be greatly appreciated! Whether developing and offering
special products or services or providing and assisting in financial education, your active
support and involvement in the Military Saves campaign will again ensure major
success—not just for the week, but for the year and a lifetime! Start Small...Think Big
and begin preparations now! Contact your on-base credit union liaison or your on-base
Personal Financial Manager (PFM) and let him/her know you are ready to assist!
DEFENSE CREDIT UNION COUNCIL, INC.

CEO UPDATE continued from page 1
the same worldwide; we personalized the
Home & Family Finance quarterly publication and provided copies to most of the
Department’s Personal Financial Managers (PFMs) worldwide, encouraging
troops to visit their on-base credit unions
and promoting Military Saves as well; and
we co-sponsored and provided featured
guests (from the Pentagon) on the Home
& Family Finance Radio show, which
reaches markets across the US, but equally
important is broadcast, via the Armed
Forces Network, to our troops overseas.
Furthermore, we conducted two outstanding educational events—Defense
Issues 2009 and our 46th Annual Conference in San Francisco, California, where
we inducted two great Americans into
DCUC’s Hall of Honor (John Davis, Pen
Air FCU and Jack Frost, Langley FCU)
and recognized the Military credit unions
of the year (Fort Sill FCU for the Army;
Navy Federal Credit Union’s Navy Souda
Bay branch for the Navy; and Andrews
FCU’s Andrews AFB branch for the Air
Force). Additionally, we fully supported
and co-sponsored our Midwest Sub-council conference in Okalahoma City, hosted by Tinker Federal Credit Union, and
awarded three $2500 George E. Myers’
scholarships to Jackie Boryca, SAC FCU,
NE; Brenda Magar, MAC FCU, AK and
Julie Allen Murray, Credit Union 1 of
Kansas, KS.
On January 1, 2010 we will pick-up
where we left off. We will again be “front
and center” at the Pentagon working on
your behalf. We welcome that role, and
look forward to fulfilling that charge and
being your principal advocate at DoD!
As I said upfront, the coming year
could prove as challenging as the past.
That notwithstanding, come 2010, rest
assured, we will again be navigating the
challenges that affront us…and creating opportunities. Opportunities for you
to “continue the march”; opportunities
for you to deliver what you have since as
far back as 1928—unequalled financial
services; superlative financial products!
Thank you for your support this
past year…and thank you for “serving
those who serve our country.” On behalf
of your DCUC Board of Directors, may
you, your Board, management and staff
have a joyful and safe holiday season and
may 2010 bring you continued success
and happiness!
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Defense Credit Union Council
601 Pennsylvania Avenue, N.W.
Suite 600
Washington, D.C. 20004-2601

The Hilton Minneapolis
Home of the DCUC 2010 Conference

As you walk in the front door of the Hilton Minneapolis, there is a welcoming sight!
Presiding over the lobby of glass, mirrors and marble, there is a bronze, life-sized statue
of five musicians—some are playing instruments and two children are singing. Looking
closer, there is a small plaque with the words, Joy of Music by GW Lundeen.
During the DCUC conference next August, you will walk past
this sculpture every day either on the way to the elevators, or every
time you walk into the front door. Many of you might be interested to know a bit of history behind this beautiful piece of art.
In 1989, George W. Lundeen, a sculptor living in Loveland,
CO, was commissioned to create something very special by a
woman who had arrived from Europe in 1917 and then became
the area’s very first music teacher. This teacher had fond memories
of the beautiful sculptures found in villages and towns throughout
Europe and hoped to recreate something similar in Colorado.
Called Joy of Music, the original statue sits at the Civic Center, near
a lake in Loveland on the grounds of the old schoolhouse where
she originally taught. What a perfect legacy for this music teacher.
21 life-sized copies were made of this sculpture, as well as
some smaller versions before the mold was destroyed. It is appropriate that a fine hotel
in Minneapolis would procure one of the copies for its entrance, as Minneapolis has
a long-standing reputation as a strong supporter of the Arts. During our conference,
be sure to take a close look at the bass player, as George Lundeen created this musician
in his own likeness. Join us in Minneapolis next year to enjoy many incredible and
perhaps surprising aspects of this special city!
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